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ABSTRACT
Selfie Syndrome
This study is focused on the selfie subject and the aim is to build deep understanding
of digital environment, self and consumer behaviour. The rapidly increasing social
media trend in recent years and as smartphones become indispensable part of
people’s lives, new sharing methods take up a great place in daily life. Selfie is the
fastest growing among them. Such frequent share of selfie on platforms that have
become a media and the beginning of studies in academic sources are the interesting
elements that make the subject attractive for research. This photo type that has
become a habit for consumer and is being shared in the same environment with
brands within the framework of certain rules has brought a very different viewpoint
to self-presentation and marketing topics. On this dissertation, selfie, which develops
different obsessions, attitudes and habits for consumer, has been interpreted with a
critical perspective and various syndromes created on consumer side have been

examined.

Self-concept, possessions, extended self, identity, digital self, history of selfie
and virtual behaviours subjects were argued at literature review. To discover these
new behaviours and syndromes the dissertation contains a qualitative research on
consumer behaviour around the selfie subject and will interpret the subject with the
help of a literature review. The chosen method of qualitative research is case study
analysis which provides a chance to examine the subject deeply. Instagram profiles
of 10 people are analysed in the case study to understand the selfie sharing as a

sociological, psychological and marketing aspect.
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OZET
Selfie Sendromu
Bu tez ¢alismasinda selfie konusuna odaklanilmaktadir ve bu konu ¢evresinde dijital
diinya, benlik ve tiiketici davraniglart ile ilgili derinlemesine bir inceleme
gerceklestirilmistir. Son yillarda hizla artan sosyal medya trendi ve akilli telefonlarin
insanlarin hayatinin olmazsa olmazi haline gelmesiyle birlikte birtakim yeni
paylasim yontemleri hayatimizda biiylik bir yer kaplamaktadir. Selfie ise bunlardan
en hizli biiyliyenidir. Selfie’nin, artik mecra haline gelmis platformlarda bu kadar sik
paylasilmas1 ve akademik kaynaklarda da incelenmeye baslanmasi konuyu arastirma
icin ilgi ¢ekici kilan unsurlar arasindadir. Tiketicide aliskanlik haline gelen ve
markalarla ayn1 ortamda belli kurallar ¢er¢evesinde paylasilan bu fotograf sekli son
yillarda 6z-sunum ve pazarlama basliklarina ¢ok farkli bir bakis agis1 getirmistir. Bu
tezde tiiketicide farkli takintilar, davranislar ve aligkanliklar gelistiren selfie, elestirel
bir bakis acisiyla yorumlanmistir ve tiketicide yarattigi tirlii sendromlar

incelenmistir.

Benlik, sahiplik, uzatilmis benlik, kimlik, dijital benlik, selfie tarihi ve sanal
davranig konular1 literatiir taramasi asamasinda tartisilmaktadir. Sosyal medya ile
gelisen yeni davraniglart ve sendromlart kesfetmek icin, selfie konusu tiiketici
davraniglart smirlart igerisinde kalitatif bir arastirma ile incelenmistir ve literatiir
taramasiin da 151ginda bu ¢iktilar yorumlanmistir. Tiiketicilerden konu ile ilgili
derinlemesine bir bilgi akis1 saglamak adina bir kalitatif aragtirma yontemi olan vaka
caligmasi tercih edilmistir. 10 kisinin Instagram profilindeki selfie paylasimlarini

anlamlandirmak i¢in sosyolojik, psikolojik ve pazarlama alanlarinda incelenmistir.

vii



INTRODUCTION

People are living in the Internet Era and the technological devices seep into our
lives. Not only for a certain amount of time of the day but most of the people are
living connected to these devices every hour, minute and in fact every second.
Consumer have a brand-new instinct and it is not coming from their evolutionary
ancestors, especially when it comes to checking notifications constantly and other
people’s posts.

This connection and new instincts also show themselves in consumer

behaviour. The marketing communication is changing according to this evolution.
Before, the only display areas were display windows, traditional media and the
person who bought the product or service. But now every online platform is a
display opportunity not only for people but also for brands. People consume and
brands do marketing when they are online whether they are willing or not.
These platforms are places for consumers to present their social status and provide
them with an opportunity to fit in the community they want. Over the social media,
self-presentation differs in the way it shows itself according to different kinds of
online platforms. All these new channels have their own culture and way of talking
with the world. Case in point, ordinary consumers can be popular bloggers. Once
they get the support of a sufficient number of followers, they become highly
influential people with their clothes, way of thinking and their choices. Online
world shows in the Internet Era that it is possible for consumers to feel like a
celebrity even though he/she is an ordinary person. Getting approval from other
people is so easy nowadays on social media. One click on the “like” button from a
stranger, make people more and more confident and comfortable in this cyber
environment.

If an ordinary consumer regularly posts content about a topic on a digital
platform and gets sufficient likes about that topic, people start attaching credibility
to that person about this subject either he/she actually is an expert in that area. After
this rise, brands may want to use this bond and start making business with these

“Internet phenomena”. However, this can be established organically if the brand is



already popular among target groups in social media platforms and these ordinary
people, a.k.a. Internet phenomena, use their products/services and share them with
their followers. As it is mentioned above, the marketing communications changes
according to this complicated network and this network reduces the distance
between brands and consumers.

There are also new concepts that are being added to global vocabulary and
daily life on this digital era such as: selfie, hashtag, caps, location sharing and more.
And selfie is one of the most phenomenal subjects in the last few years. Selfie
phenomenon is basically defined as; “a photograph that one has taken of oneself,
typically one taken with a smartphone or webcam and uploaded to a social media
website” by Oxford Dictionaries
(https://en.oxforddictionaries.com/definition/selfie). Moreover, selfie word was
chosen as “Word of the Year 2013 again by Oxford Dictionaries. Selfie became
popular with Samsung’s promotion campaign during the 2014 Academy Awards,
which was performed by Ellen DeGeneres (Photol). After that, selfie has become a
big part of consumers’ lives both as a word and as an action. With selfie sharing,
consumers directly focus on themselves and this self-presentation technique
contains cultural and commercial symbols in itself (Kedzior, Allen and Schroeder,
2016). Selfie and other tools such as a hashtag, like, location sharing declare that
people are a part of some specific community. This trend is getting wider day by

day and brands which can go with the flow can truly take advantage of it.

Photo 1



To understand the social media using habits, several statistics in globe and in
Turkey are evaluated. According to measurements made by The Statistics Portal in
January 2017, active users of Facebook are 1,871 million and Instagram are 600
million. Another research of interest was made by We Are Social, which follows
the yearly measures of digital and social statistics, as well as the trends. According
to their January 2017 report, Digital In 2017, there are 3.773 billion Internet users,
2.789 billion active social media users, 4.917 billion unique mobile users and 2.549
billion active mobile social users.

Another research on a country bases, Digital In 2016 report, shows that 58%
of the population in Turkey use Internet that is 46.28 million. Average number of
hours spent using the Internet on computers is 4 hours 14 minutes and on mobile
devices 2 hours 35 minutes in Turkey. 53% of population use social media actively
in Turkey which is 42 million. Active social media users who prefer mobile devices
constitute 45% of Turkey’s population which is 36 Million. %77 of the Turkey
population use internet every day. Instagram is the third popular social media
network in Turkey. %32 of the population use Facebook, %17 of the population use
Twitter and %16 of the population use Instagram. As can be seen, social media

platforms have big dominance in daily lives.



CHAPTER 2

LITERATURE REVIEW

2.1. Self-concept

A person’s choices of consumption are compatible with his/her self-concept and
personality to reflect and give true message to the outside world about his/her
personality and self-concept (Kog, 2015, p. 325). Self-concept is the total ideas,
way of thinking, attitudes and sensations of a person which separates the person
from rest of the things in the universe (Rosenberg, 1979, p. 7) and it provides a way
of communication with his/her environment (Sirgy, 1982c¢). Self-concept is also
defined as comparing and evaluating an individual with his/her environment and
the feeling and thoughts about others too (Kog, 2015, p. 326). There is an example
about that subject in Kog¢’s book (2015), plastic surgeon Dr. Adam Schaffner from
New York was witnessing many situations that patients feel different when they
look at the mirror and see their photos on social media. He said “When you look at
the mirror you’ll see your real appearance, but on social media you’ll see how the
whole world see you™ (p. 328). If the gap between actual self and ideal self is not so
big it means the person is satisfied about the self of him/her. Ideal self-concept and
actual self-concept are argued as inner and external dimensions. When people say
how I see myself it represents Actual self-concept, when people ask how I want to
be seen myself it represent ideal self-concept, when people ask how others sees me
like represent social self-concept and when people ask how I want to be seen by
others is represent ideal social self-concept (Kog, 2015, p. 325).

Individuals always make an effort for close the gap between ideal self and
actual self and consume to reach this image. For example, in advertisings the
marketing strategy is based on 2 different selves mostly, one of is the real self and
the other is who a person want to be. Consumer behavior has been gone over self-
concept to understand consumer decision-making process. Products and brands are

extensions of the person’s personality. In consumption society, person not only



satisfies needs of product or service but also, he/she wants to reflect the ideal self
by consuming. Person consumes more than necessarily needs to manifest itself. By
doing this people actually use consumption as a communication tool (Kog, 2015, p.
326). Self-concept emerges from different aspects of components. Actual self
attributes perception of oneself, ideal self attributes how a person wants to perceive
oneself and social self attributes how a person exposes oneself to others (Burns,
1979; Rogers, 1951). Self-concept has been defined differently in consumer
behaviour literature. Sirgy (1982a, 1982b) has exercised the self-concept in terms
of self-image value and self-image belief. According to his argument; self-concept
is the level of added values to person’s actual self, which refers to ideal self-
concept, and self-image belief is the level of perception value that correlates with
self-image, which refers to actual self-concept. In this content, there are some
dimensions of self-image; situational self-image is altering self-image elements and
perception of environment in different situations (Schenk and Holman, 1980).
According to these situations, self-concept is composed of different dimensions.
Sirgy (1979, 1980) denoted four different self-image types. Actual self-image is
how a person sees oneself, ideal self-image is how a person would like to see
oneself, social self-image is how a person feels others see oneself, and ideal social
self-image is how a person would like others to see oneself. Ko¢ argue that People
forge a link between their self-image and their self-concept. As a consequence of
this link, they want to close the gap between ideal self and actual self, which causes
changing appearance of physical body by using cosmetics or making more

permanent operations (2015, p. 327).



2.2. Possessions

Consumers always want to possess things, which are reflecting themselves to
others; it is way of self-expression and self-presentation. Consumers choose
products and brands which are reflecting them and are relevant their identities. The
presentation of self is outpouring and embodiment of the identity of person. People
display a set of behaviors as a result of the balance between identity and social
performance. Consumers tend to show their possessions to impress external
environment (Schau and Gilly, 2003). Consumer behavior is naturally attached with
possessions. As an individual, people need to show of themselves by getting things
and own them. There is a saying about consumer behavior accordingly to
possession base, which is “We are what we have” (Belk, 1988).

Consumption is a tool for expressing self-image. According to the
circumstances, a person wraps oneself up in related self-image type and it
influences consumer decision-making process (Sirgy, 1982c). Consumption makes
possible to materialize consumers’ identities through brands and products (Schau
and Gilly, 2003). The ideal self or identity is aiming with some kind of signs,
symbols, brands and way of communication. It is related with consumption,
consumers desires are shaped in this environment, so self-presentation is way of
show the world that they are going through that ideal, desired way by other society
members. Buying, using and showing the products them possess have a symbolic
meaning that improves person’s self-concept. (Grubb and Grathwohl, 1967).
Possessions and self-concept are stuck together based on consumer behaviour. As
Belk argues, “A key to understanding what possessions mean is recognizing that,
knowingly or unknowingly, intentionally or unintentionally, we regard our
possessions as parts of ourselves.” (1988). Possessing things are providing people
some kind of instrument, which allows them do things and give the opportunity of
extending self. People gain different kinds of ranks by having possessions and use
that ranks for them and others. Having things open ways to people about what he
will do and what he will be. Possessing gives possibilities to people and gives a
huge clue to others about the people. People learn who they are through possessions

and others examine who they are through possessions too (Belk, 1988).



People possessions are symbolized their identity as a tangible way. The
things they buy, the style they have, and the consumption choice between billions
of variations shows how they live their life. The ticket to person’s identity is
holistic collage of consumer behaviour. All these exhibition of self/identity is for
being a part of a group and sense of belonging. Hereby, consumer is ambassador of
a social class, a subculture or a brand and the others assign a meaning for all these
possessions in daily life. And it is more or less parallel. On computer, mediated
environment for example in personal web spaces people are generally more careful
about their exhibits, because of possible comments or feedbacks (Schau and Gilly,
2003). Belk (2013) sorted five main changes with new technologies in concept of
self and possessions. (1) Dematerialization in digital age; physical objects like
photos, CD’s, row records give place to digital recordings. People can manipulate
their digital immaterial online world. Farias argued that photography is a printed
image, is the original of the image not replicated one on online. So, people should
understand that not every image or photo on digital world is photography. The
virtual image is coded information that can read and transmit by computing data in
virtual world. To see the image, people need transmission through digital devices.
(2015). (2) Re-embodiment; on digital platforms, such as social media, online
games, blogs and web pages, people control their appearance through their avatar,
photos and videos (Bolter, 1996). On selfie posting base selfie is not reflect reality
“as 1s”, it is the best picking moment as a visual side and exaggerating the emotions
or the situation. Selfie is not real, actually its hyper realistic (Farias, 2015). (3)
Sharing; in digital world, social media platforms such as Facebook, Twitter and
Instagram make it possible to share extensively about all kinds of information of
one’s (Mendelson and Papacharissi, 2011). Varnali and Toker (2015) discuss this
topic as, the display of the online sharing that reflects the idealized life of person in
social networking sites. People generated the content of these sites by adding a lot
of personal inputs to their page and by approving others inputs. The main purpose
of these sites is publicity of identity and disclosure of personal life. Farias
mentioned that curiosity is overriding drive of a person and on the computer
mediated environment people see each other lives lesser-known part and selfie and

virtual image reflects not special moment but private moment that normally people



keep that moment in family, between friends or inner circle (2015). (4) Co-
construction self; all of the digital devices that we have, ensure people to
communicate on online platforms too often. Comments, likes and all kinds of
interactions from others about one’s posts, help him construct himself as a person
(Zhao, 2005). (5) Distributed memory; memories have been converted to the digital
devices everyday (Baumgartner, Sujan, Bettman 1992). People always need these
digital memories such as search engines, USB’s and laptops even in daily use (Carr
2008, 2010). With these changes, it is difficult to control this digital world (Belk
2013). Information flow speed on computer mediate environment kills the time and
space meaning in time (Farias, 2015).

Consumers tend to show their possessions to impress external environment.
In digital era, there are lots of channels to show their possessions and present their
identities to the world every second and without geographic limits (Schau and
Gilly, 2003). Consumer behavior has been changed by digital era, each consumer
has chance to speak to other consumers easily and loudly on digital platforms
which Bourdieu, (1999) called “megaphone effect”. There are a lot of channels for
costumers to reach other consumers through digital environment in daily life

(Mcquarrie, Miller and Phillips, 2013).



2.3. Extended Self

Possessions and self-concept are an inseparable whole and they occur naturally in
extended self. Extended self doesn’t refer to “me”, but also it refers to “mine”. In
terms of extended self, external objects, personal possessions, places, group
possessions, body parts and vital organs that we have, are called as “mine” (Belk,
1988). Prelinger’s (1959) research classifies possessions by measuring “self” score.
These possession types are; body parts (e.g., skin, organs), psychological or intra
organismic processes (e.g., moral compass), personal identifying characteristics and
attributes (e.g., gender, school), possessions and productions (e.g., shoes, drinks),
abstract ideas (e.g., norms, morality), other people (e.g., family, friends), objects
within the close physical environment (e.g., chair next to a person, door in front of
a person) and distant physical environments (e.g., sun, moon, sky). Before
Prelinger, McClelland (1951) categorizes objects that are connected to self mostly
as; “(1) me, my "free will," (2) my body, my conscience, (3) my belongings, (4) my
friends, and (5) strangers, physical universe.” These arguments show that; self,
contains possessions itself (Sirgy, 1982).

The description of extended self-concept has been modified in the digital
age. The ways of self-presentation, consumption and communication have evolved
with new technologies. In digital environment, numerous consumer behaviour
arguments have had additions (Belk, 2013). World Wide Web has evolved the
formulation of extended self by digital devices like smart phones, personal
laptops/tablets and new communication tools like e-mail and social media. There
are dissimilarities between the virtual and non-virtual personalities. The liaison
between online and offline personalities are the main construing of self in a manner
of consumer behaviour in the digital age (Belk, 2013). For example, consumers can
share daily consumption and inspire others. These people don’t have professional or
institutional approval or they are not public figure but they can influence other
consumers’ consumption habits. There is so called megaphone for ordinary people
not only celebrities, professional or public figure (Mcquarrie, Miller and Phillips,

2013).



2.4. Identity

Identity is some kind a balanced property between person’s defining itself and
relationship with others. “Possessions reflect individual identity when they
demonstrate a person's accomplishments, skills, tastes, or unique creative efforts.”
(McCracken 1988a; Schultz, Kleine and Kernan, 1989).

Schua and Gilly (2003) exercised that there are two value components of
identity. First one is operating values which are imposed by everyday life to person
such as using mobile phone, having some irreplaceable items for staying connected
to society. The other one is ideal values which are more sophisticated and not
sustainable in everyday life such as mythical or religious signs. When the Internet
environment analysed, consumers easily share these ideal values then real life
values, which are more intangible and more hidden part of self. Varnali and Toker
(2003) argue that there is more than one topic why these people disclosure their
selves and why this is normalized in everyday life practice. The disclosure of self is
the new form of the media. In real life, more operating values of identity are seen,
but in online environment consumer freedom of being anonymous make easier the
self-disclosure. It is easy to hide the physical, tangible things which a person
doesn’t want to express to outside by computer mediated environments. There are
lots of tools and cyber objects to express one and these items can manipulate by
user/owner purposely (Schue and Gilly, 2003).

With the consumers’ using of web spaces, they have a chance to present not
only tangible possessions but also intangibles that are appearing on these spaces.
Person possessions are symbolized his identity as a tangible way (Schue and Gilly,
2003). For example, blogging is a display for consumption. User generated content,
posts and reviews on blogs are tool for show the consumption material like food,
fashion and home decor and by these display ordinary consumers collect audience
people they don’t know. Generally, this level of credibility is intrinsic to experts but
not in this era (Mcquarrie, Miller and Phillips, 2013). With the rise of internet and
digital era, consumers find new spaces for presenting their identities. These new
spaces like computer mediate environment and new technologies offer digital
displays for consumers where they can show their identities in different and

alternative ways. Actually, these spaces are social platforms which people can meet

10



others, work, shop and learn by virtual ways. Computer mediate environment has
its own culture, language and rules, which are between real and virtual (Schau and

Gilly, 2003).

11



2.5. Digital Self

According to Schau and Gilly (2003), transformation of self to digital self has 4
steps when consumer occurring personal web spaces. First step is building digital
self that refers creating digital existence and say the platform purpose to world
through the personal web site. Second step is reflecting a digital portrait that refers
real life, physical appearance of user. Third step is digital association that refers the
way user implicate in brands, consumptions or habits in a web site content. Fourth
step is reorganizing linear narrative structure that refers giving references by using
hyperlinks and diversify the linear story. In selfie subject, there are lots of
similarities as well too. For example, someone’s Instagram account contains daily
life rituals. In selfie pose, the user puts physical part of him/her and generally some
kind of consumption is seen on this pose, moreover by locations pins, tags and
hashtags he/she can link the other content to this selfie.

In this broad digital age, together with online platforms, consumers’ sense
of self has been changed (Cohen, 2005; Dean, 2010). Internet has become
widespread though the instrument of digital and mobile devices. Consumers start to
express themselves on digital platforms (Belk, 2013; Schroeder 2013). For instance,
thought the instrument of personal web spaces, people conceive unique and
distinguish side of one and show others the true self or selves. In digital
environment, user can generate multiple identities by manipulating the data they
publish. Digital identity is containing real life identities or not is not definite
anymore (Papacharissi, 2002; Schau and Gilly, 2003).

Digital environment is generally used for commercial objectives. In this
new era, self-presentation and possessions are interpreted by new ways of consumer
self-expression modes. This is an era of self-portraitures, self-reflections and digital
extended selves, produced by consumers with multiple daily updates (Papacharissi,
2002; Schau and Gilly, 2003). One-sixth of the world’s population is using
Facebook as a part of their self-presentation media (Belk 2013). People often
expose their private “diaries” on social media platforms and this makes them
defenceless so they always want to check the news feeds and share new posts
perceptually on these platforms, and that is called as fear of missing out (Grohol,

2011; Wortham 2011).
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2.6. A Brief History of Selfie

The dawn of selfie grounds the invention of glass and mirror. Before that, it was not
possible to see people whole body in a physical way. Until the beginning of the 15™
century, people only painted landscapes, royalty and religious moments. After the
invention of mirror, people start painting themselves on canvas. Mirror easily
became part of the daily life, before mirror people only see partial reflections of self
but now it is in front of the person. There is interesting example for the use of
mirror in Johnson book, when pilgrims went to sacred places, they were using
mirrors to see their bodies with the sacred places and after the visit they keep the
mirror as proof of them for being in that place. In modern world, with selfie people
prove what they have, do and be. But in art history, the first tangible document of
reflection of self is Diego Velazquez painting that called Las Meninas. In this
painting, Velazquez has drawn the reflection of the royal family with him. After
this period, mirror was the very valuable tool for painting, it made the painting
more realistic and painter signed it in by his image too (Popova, 2014).

Popova argues (2014), we have to go back to history to understand how
photography shapes self-presentation. Invention of photography in 1839 affects the
practice of reality. Understand the science of emotion and consumer culture of by
recording the world. With photography, people learned visual codes which they can
grip that they can hold the whole visual collection of world on their heads. This
code is let people set an analogy of images. It is kind a control mechanism that
people frame the world and show the visual perception of self. Virtual image is not
representing the moment as “eternal present” while photography represents “has
been” in the past. In virtual image, people couldn’t understand the chronological
specification of the image. For example, a person can take a selfie on a weekday at
a bar and he/she can post it on Saturday with “Saturday night fever!” entry and
nobody can figure out or prove that if he/she is there or not (Farias, 2015). With the
social media, photos are being used for control, frame and package the reality by
manipulation of person’s perspective. Lives are more like brands and idealized by
these visual codes by photography (Popova, 2014).

Nowadays we live in a virtual world, where all of the photos are

manipulated and idealized by the social world. Exaggeration and misleading the
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reality are normalized social media and daily life. People see the life through the
images, technological devices such as smart phones and tablets provide us instant
checking of others and the whole world. These images lost their captures by
forgetting the referent and they are the one of the important gearwheel of the
capitalism. Virtual world is a big scene for consumption and consumer culture

(Farias, 2015).
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2.7. Virtual Behaviors

Later in digital age, multiscreen lives and instant shoots of people change the
communication and consumer behaviours in many ways. Portraits of self have
become keynote of personalities. People use these images as a social mirror. This
age witnesses regeneration of memory and stream of the information. Nowadays it
is easy to express any kind of emotions, ideas and concepts through the virtual
images on digital platforms (Farias, 2015).

There are new concepts that are being added to global vocabulary in this
digital era such as: selfie, hashtag, caps and more. Currently, digital progress of
online environment and social expectations are intersecting. Now people have to
consider the online side of behaviour. Even basic human behaviour is affected from
online world and evolves. If people want to look the selfie perspective, there were a
lot of selfie poses before Ellen Degeneres made that one, however they were not
popular. By the help of smart phones and Internet that make it smarter, they pave
the way for this phenomenon activity. Selfie is a key element of the online self-
presentation and a lot of subjects likewise identity, extended-self, possessions, etc.
have modified definition on online environment (Varnali and Toker, 2015). There
are two active lives; people who use social media the real one and virtual one. As
argued before, there are a lot of driving forces that make people have these 2
different “lives”. Turner (2010) put forward the term of “demotic turn” which refers
the rise of the appearance of ordinary consumers in the media. People were used to
see TV personalities, professionals, institutional figures or celebrities in the media
as a channel through the mass audience, but now ordinary people have access to
other consumers by their skills. These arguments got off the ground with reality
shows, which focused on not celebrities but ordinary people. By this phenomenon,
consumers have their megaphone in this demotic turn era (Mcquarrie, Miller and
Phillips, 2013). According to Varnali and Toker (2015) in specific social group,
people need to construct way of behaviour to gain appreciation and stay as a part of
this group, which called subjective norms. In social media environment, each user
examines the other and tries to understand the way of non-verbal system of the

environment. Self-monitoring skills and impression management are main issues on
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social media platforms. People can deliberate their posts, comments and entries

finely tuned on social media platforms and re-organize them to self-disclosure.
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CHAPTER 3

RESEARCH DESIGN
3.1. Methodology

This study was designed for understanding how using selfies to conduct and present
consumers in social media. Qualitative research was selected to reveal the
consumer behaviour under this selfie sharing within the boundaries of the research
questions. The qualitative research was preferred instead of quantitative research to
take an in-depth understanding from the consumers who share selfie and to figure
out why all elements were using in those social media platforms. Quantitative
research can give statistics (Hancoch and Algozzine, 2006, p.22) but the main
purpose of this dissertation is understanding the feelings and emotions underlying
selfie taking and posting ritual.

There are 4 different types of qualitative researches; phenomenological
studies, ethnographic studies, grounded-theory qualitative research, biographical
studies and case studies (Hancoch and Algozzine,2006, p.9). In this dissertation,
case study was identified as a research method. This type of studies ensures
required setting to examine in a certain situation of consumer behaviour. By case
study, people or groups can be analysed in case of a context in their environment
and about connections between each other (Baxter and Jack, 2008). Rowley (2002)
specifies that case studies help researcher to get in-depth analysis about the
phenomenon. In some thesis topics, making generalization with surveys is not
useful for the result. Making experiment doesn’t always help to understand the
subject. Sometimes researchers want to understand the environment to get answers
for the research questions. Case study research gives an opportunity to comprehend

the real-life issues in its habitat (Rowley, 2002).

Case study is providing deep understanding about the situation or
phenomenon. By this method, researcher can learn more details about a particular
subject. Other opportunity of case study is that researcher doesn’t interfere the
subject and examine the subject in its habitat with the specific people, groups or

organization and in a limited time and space (Baxter and Jack, 2008). Case studies
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give convenient answers for the research questions which are seeking how or why
questions (Rowley, 2002). According to the research questions, using case study
can reveal the reason why consumers take and post selfie on social media in a
consumer behaviour aspect. In this dissertation, consumers were examined in the
social media environment and in context of selfie phenomenon. Selfie has to be
examined in its natural environment because without social media, cultural codes
such as hashtags, like or way to communicate with one’s followers, are hard to
understand why he/she posted the selfie. Case studies can contain many data
collection ways, such as, observations, interviews and documents or cases more
than one. But the important part of the research is determining the research design

(Rowley, 2002)

There are different kinds of case studies according to Yin. Yin classified
case studies as exploratory, explanatory and descriptive. Stake suggest intrinsic,
instrumental and collective case study designs. According to Merriam, studies there
are 3 types of case studies which are ethnographic, historical, psychological and

sociological (Hancoch and Algozzine, 2006, p.31).

The case study that is fictionalized in the dissertation contains not only one
of the above-mentioned methods, but also a few of them. This study shows
descriptive case study feature which is present in the classification of Yin because
by examining selfie phenomena in its own habitat, the aim is to reach to a
descriptive result within the framework of context. As it wasn’t examined by a
researcher before and as a secondary additional research wasn’t made on the
subject, it is not explanatory, moreover as cause and effect relationship is not
examined, it is not explanatory case study (Hancoch and Algozzine, 2006, p.33).
According to case study definitions of Stake, intrinsic case study covers the
conducted research because the aim of the researcher is to discover a new finding
by making a deep examination related with selfie instead of approving a theory. As
the cases that are followed on the study have focal point and as the theory is not
common, this study is not instrumental or collective case study, which is multiple
version (Baxter and Jack, 2008). According to the classification made by Merriam

(Hancoch and Algozzine, 2006, p.31), it is suitable for psychological and
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sociological case study as the examination of selfies and the interviews made

afterwards examine the consumer attitudes.

The conducted study was realized in two stages. On Study 1, selfies shared
by 10 people between March and September of 2016 on Instagram for 6 months are
examined with case study method. On Study 2, one-on-one interviews are realized
with the subjects. 10 people living at similar sociocultural standards and being at
the similar age groups from immediate environment of the researcher are selected
in order to realize the interviews in a limited time and be able to get honest
responses from participants. In order to realize an examination among different
sociocultural groups, more than 10 people’s accounts need to be examined.
Importance is given so that selfies of selected people should give information about
the details (work, social life, education, consumer habits etc.) of the lives of these
people. Examination is made on the details of selfie shares made on Study 1 and
Study 2.

Instagram, where people only share photos and videos, is preferred owing to
its usage rate in Turkey and the ability to follow users without requiring additional
permission. On Study 1, in period of 6 months’ selfie examinations, each selfie is
separated into groups in terms of information like photo, post, hashtag, tagging,
comments, location, like count (view count if it is a video) and the person on the
frame. As a result of the examination of 10 subjects, the differences and similarities
between all outputs are examined. Selfies of each participant are compared in itself
at first, then with other participants. On Study 2, as a result of the examinations, a
special question set is prepared. This question set is prepared in the light of the

researches made on selfie in recent years and literature screening.
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3.1.1. Ethics

Before selfie examinations, the aim and the processes of the dissertation are
shared with all participants. Permission is obtained for all visual elements that are
used on the dissertation. The name of the participant is not exposed in any part of
the research outputs. Audio records are obtained from all 10 participants during the
one-on-one interviews, however it is declared to participants by the researcher that
those records won’t be shared with anyone aside from the authorities as an audio

format.

3.1.2. Research Questions

1) How do consumers use selfies to construct and present themselves in social
media?
e How selfie posting is explaining on self, digital environment and
consumer base?
e How consumer explains the selfie postings? What kind of result is the

consumer waiting after sharing the selfie?

3.1.3. Jargons Used on the Research

3.1.3.1. Instagram Jargons

Instagram is a free photo sharing application which was acquired by
Facebook in 2012 (https://techterms.com/definition/instagram). It was created by
Kevin Systrom and Mike Krieger in 2010
(https://www.inc.com/30under30/201 1/profile-kevin-systrom-mike-krieger-
founders-instagram.html). The user can upload the image with filters options which
allow altering the original appearance of the photo and adding different moods by
changing the color, light and other technical options. The other main choices are
adding location of the user, tagging friends on the photo and sharing the photo at
some other social media sites (Facebook, Twitter, Tumblr, Flickr and Swarm.). On

Instagram, the user can follow other users. If the user’s account is private, first the
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user needs to give permission to get followers. If the user’s account is not private,
whole Instagram can follow the user at any time. Users can see every account’s
photo on the homepage of the Instagram. There are three options that the user can
make about the photo. Like it by double click on photo or one click to like button
(heart shaped button), write comments under the photo and send this post to other
friends. While the user writing posts about the image there are two different tag
versions. One of them is putting hashtag about a topic and the other one is
mentioning a person or an account. The user can add more than one hashtag and

mention in one Instagram post. People can send direct message on Instagram too.

Hashtag is a very popular way to express the theme or content of the image
on Instagram. But first use of hashtag didn’t start on Instagram. In today’s context,
hashtags were used on Twitter first. A word or phrase preceded by a hash sign (#),
used on social media websites and applications, especially Twitter, to identify
messages on a specific topic (https://en.oxforddictionaries.com/definition/hashtag).
Hashtags make it easier to find topics on the social media platform. It’s basic usage
is to add hash symbol to the word or words with the topic people choose with no
spaces (for example, #selfie or #groupselfie). There is a term use for the most
popular hashtags on Twitter, which is “Trending Topics”. User can see the trending
topics on their Twitter page. Nowadays, there are many different types of hashtags
on Instagram. There are hashtag bundles which are specific related to the main
subject. For example, if the user wants to use hashtags about travel, he/she can
search hashtag bundles about travel. There are lots of website to find these hashtags
like travel hashtag bundle: #travel #traveling #vacation #visiting #instatravel
#instago #instagood #trip #holiday #photooftheday #fun #travelling #tourism
#tourist #instapassport #instatraveling #mytravelgram #travelgram #travelingram
#igtravel.

Mention is used for to adding people or accounts to mention on the post. To
mention people or accounts, the user has to use “@” sign. After “@” the user needs
to write the name of the people or accounts without spaces. By this way, people can
share their photos with friends and add them easily to the post. If a person
mentioned in a post, this person takes notification about this move on Instagram

and most social media platforms.
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3.1.3.2. Different Applications and Filters

The interaction of social media platforms with each other increases in recent
years. As mentioned above, the posts shared on Instagram can be shared on 4
additional different social media platforms. These platforms, which provide content
to each other, can actually benefit from their own features. Visual filters used on
Instagram is only one of these examples. Video filters of Snapchat, which is one of
the social media applications where users may share instant videos and photos,
video recording technique of Boomerang, which is another application for shooting
a short instant video with forward and rewind loop features are some of the

extensions that may welcome users on Instagram accounts.
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CHAPTER 4

DATA ANALYSIS AND FINDINGS

4.1. Study 1

Excel analysis is made according to Instagram examination data that ended on
September 1, 2016. Unless otherwise indicated on Excel analysis part, the
examinations between these date range are shared. Selfie’s of subjects one given at
Appendix B part. The examined selfies here are selfies taken by user from arm
distance and the ones taken on the mirror along with the image of the phone that are
called as mirror selfies.

In addition to profile information written by examined subjects on the upper
part of their Instagram accounts about themselves, certain qualities of each selfie
are examined as well. Profile information is a type of a self-presentation as
important as the elements of selfie on Instagram, which is one of the popular social
media channel. The caption that is examined specific to selfie, meaning the post
written for selfie and the type of explaining the photo are considered. Hashtags,
which are seen as an entrance ticket to certain communities and make subject topic
more apparent while increasing the number of followers on social networks like
Instagram and mentions that ensure connection among users are examined. The
comments coming to the elements shared by subjects and the responses given by
the subject ensured seizing rich points in analysis. Like counts are examined
according to hashtags, selfie method and theme that is shared. The locations added
by subjects to their posts, the posts on enterprises they are present as they make
consumption gave different direction to results as a status indicator. The person
they take selfie with, added a different dimension to the subject. As indicated by
Belk (1988), who says “we are what we have”, possessions shared on selfies are
examined with these elements. At the same time, the things to which subjects
developed attachment are examined according to possessions classifications of

Prelinger, which is mentioned on the literature.
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4.1.1. Individual Excel Analyses

Subject 1

During the examined period, the follower number of Subject 1 was 1.214, while
the number of followed accounts is 688, the number of shared posts is 1.457.
The total number of selfie in the examined period is 42. 29 of these selfies are
alone, 8 with romantic partner, 4 with friends and 1 with a pet.

She is a 28 years old tattoo artist. She mentioned her name, occupation and tag
the tattoo studio she is working on her Instagram profile info. It is common
behavior to mention work status on the Instagram profile. Because the place
people work, and the job they are doing is part of the extended self.

There are many examples where Subject 1 shared more than one selfies in the
same day. During these days as the subject shares more selfies, there is a
considerable change about the appearance of the subject. The most frequent
change is the change of hairstyle in 6 months process. Subject make differences
to her haircut constantly, while seeing changes in terms of hair color in other
occasions. These changes are shared with followers of the subject in the same
day with more than 1 selfie. As indicated on possessions topic that examined
during literature screening, consumers purchase some products or services
among millions of options in order to prove their lifestyles. This personal
collage that is owned constitutes her holistic self (Schau and Gilly, 2003). The
attitude of Subject 1 to submit the big change made to hair in such a persistent
way shows her wish to announce this style to the world. Her style is like a ticket
for the community she belongs or wants to belong. The number of comments
made to the post increases in such situations when she shares high amount of
posts. As it can be assumed, the highest number of comments are made to the
hair of the subject. There are conversations, where friends of Subject 1
appreciated her change for the hair.

Most-commonly repeated hashtag bundles in order to increase the number of
followers in the world are: “#instamood, #instagood, #follow,
#love, #like, #tagsforlikes”. These are some of the examples. It shall be asked

to Subject 1 during interviews whether this path is beneficial to increase the

24



number of followers or not.

After September 2016, the date for the end of examinations, the follower
number of Subject 1 increased to 1.782 according to the examination made in
the beginning of December 2016. The monthly average of like counts coming to
the selfies of Subject 1 during the examined period was 392,3, while the
number of likes coming to selfies during September — December period
increased to 528. When the reason for the increase of like numbers despite the
decrease of Subject 1’s monthly selfie post number is examined, the situation
may be because of more content about her work and presence of photos and
selfies with celebrities on them.

When sharing rituals and the features of Instagram application used on the post
are examined, the most interesting thing is the condition that only emoji
characters were used majorly aside from the hashtags as post texts. Emoji
characters, which became one of the way of communication tools and used
frequently by brands and consumers in today’s world, are one of the tools used
by Subject 1 in order to express herself on Instagram after hashtags. The usage
of emoji characters reflects a rebel, insurgent, different concept which may take
part inside the elements of lifestyle owned by Subject 1. Knife, skull and eye
are the most frequently used emoji characters.

Subject 1 generally shared workplace and holiday spots on the added locations.
Even though there is a security problem related with location sharing, which is a
very important tool both for consumers and brands, it is very ideal for someone
who can use Instagram as a tool to show his/her work just like Subject 1 and
exhibit this job. As it can be seen among other subjects as well, stating herself
on holiday is one of the most frequent location sharing posts.

Some photo and video recording methods realized on different social media
platforms are present among the selfie posts of Subject 1. Snapchat video filters
and Boomerang video sharing are some of these elements. The posts shared
between social media platforms indicate the visual data not only on Instagram,

but also on other social media accounts of the consumers.
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Subject 2

The number of followers of Subject 2 is 5.920, while the number of followed
accounts is 252, having total of 404 posts. The number of selfies shared during
the examined period is eight. Six of these selfies are alone, while one of them is
with a dog.

Subject 2, who is a YouTuber at the age of 26, added the link of YouTube
channel on Instagram profile info part. Even though Instagram account is the
personal account of Subject 2, the number of followers is high due to the
number of fans on that account. “Megaphone Effect”, which is also mentioned
on literature screening, shows that Subject 2 shows more appearance on the
account compared to other accounts. Ordinary consumers are known by
different masses with user generated content fields like YouTube. It makes
Subject 2 a “half-celebrity”” with more than 5 thousand followers. The followers
at small age ask opinion below selfies, want to get recommendation and express
their appreciation.

The interactions between social media platforms can be seen on Subject 2 as
well. The active interaction that is present on YouTube channel also affected
Instagram account as well. However, no responses are given to the comments
coming from fans as Subject 2 uses it as personal Instagram account.

Doesn’t use location or hashtags.

The like count for each analyzed selfie is above 300.

There are teasers about other projects that shared on posts. Just like other

subjects, Instagram is being used as a promotional tool.
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Subject 3

The number of followers of Subject 3 is 2.513, while the number of followed
accounts is 1.685, having total of 847 posts. The number of selfie during the
examined period is 55. 29 of these selfies are alone, 21 with friends and 4 with
family.

He is a 23-year-old kitchen chef. He is explaining himself as “Chef 23, Ink
lover” and adding website name of his business which is related to his job as a
chef.

4 main parts are encountered when following selfies of Subject 3. House life
(which supports the lifestyle exhibited in other parts of his life), posts related
directly with his body that may enter personal care category like tattoo and
sports, business life (as it is indicated recently, the information about his work
are present on Instragram profile information) and events he was present in the
past. Just by looking at the selfies of, the daily routine of Subject 3 can be
understood.

Social media, which is a showcase for people, (as interpreted from Instagram
and selfie world on this dissertation) is a field for a person to show his/her self-
concept. Of course, people were able to do this before the Internet, however
there was no ‘all-in-one’ field like that. Just like majority of subjects, Subject 3
also codes all adjectives that will help him to define all elements related with
his life, at least the ones that will help in his social environment, on his selfies.
As discussed by Varnali and Toker (2003), the disclosure of people themselves
in such a way becomes normal in digital era. Just like many other subjects, the
places where Subject 3 was present are indicated on the posts and the topics
considered more personal can easily be shared on these posts.

Subject 3 selfie posts are examine, considering the possessions classified
according to “self score” of Prelinger, Body parts; selfies taken with tattoo and
during sports, personal identify: the work he does. Possessions and products: his
outfit and generally he explained these with posts and hashtags. Other people:
friends, family etc. These 4 topics fit on Subject 3 selfie style.

Subject 3 can give other details that he cannot give with selfie by using
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Instagram tools. For example, when the hashtags under a photo taken with a
friend in a normal place are examined, hashtags like “#cheflifes, #keepworking”
can be seen. When a user sees these hashtags, he can understand that a location
is added due to his work.

e Other interesting hashtags are the posts with hashtags belonging to brands and
location names. At some place, he added the enterprise where his friend will
show performance both as a location and as a hashtag, while he shared hashtags
of certain brands, which he is in cooperation with, in accordance with the

concept in some others. (Examine Photo 2 and Photo 3)
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e Consumer as a brand is becoming more apparent with social media. With

this “Megaphone Effect” consumers may create their own brands and
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market these brands through their own accounts. For example, the selfie of
Subject 3 on Photo 4 is an interesting example to this condition. The
comment of this photo, which makes people think that the aim was to show
his body parts as he took it while doing exercise, is to make an
announcement for an event that will be realized by the company he
established in the upcoming days. Today, method of using social media

have mixed signals that give more than one information.
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Subject 4

The follower number of Subject 4 is 957, while the number of followed
accounts is 476 and the number of posts is 1.079. The total number of examined
selfies is 43. 31 of them are alone, while the number of selfies with friends is 7
and 2 with families and 2 with pets.

Subject 4 is an advertiser at the age of 28 and lives in Istanbul. She has a unique
style for her on Instagram, which means that she has made a strategic
positioning. She exhibits not only her life, but also the landscape seen related
with the light, thus her Instagram name is “xxxthelight”. Just like other subjects,
the posts about her professional life, holidays and activities made with her
friends pave the way for followers to monitor her life.

The difference of Subject 4 from other subjects are certain details in terms of
hashtag usage. Just like majority of subjects, in addition to hashtag bundles
which may be found on global pages, she has hashtag bundles created by herself
and used on similar photos. A richer tagging system is created by adding
Turkish elements inside bundles, which may be found in English in general.
The reason for that is the non-presence of a strategy as it is indicated in the
above article.

Megaphone Effect indicators seen very much on Subject 4. There are some
hashtags that she adds as a standard to each selfie type shared in accordance
with this Instagram strategy she created. Free from these hashtags and photo
concept, the user declares herself as “part of the Instagram” and she aims to
reach more people with this strategy she applies. #igersistanbul #igers
#communityistanbul #ig_worldclub are some of them. The usage of “ig” as iger
(Instagramer) brings the new generation methods of getting known just like
bloggers, vloggers and YouTubers. Subject 4 shares that she belongs to this
“community”, owning it not only in Turkey, but also in the world in certain
way.

The application that she uses to apply color, filter settings of a selfie is not
always Instagram, she defines the application she uses as hashtag under the
posts. These posts may be interpreted as the reflection of this strategy she

created.
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e Aside from the daily routine, there are selfie posts with seasons and holiday
periods take place frequently as a theme. Together with posts like Sundays, out-

of-town holidays, etc., emphasizing hashtags also attract attention on these

subjects.
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Subject 5

The follower number of Subject 5 is 334, while the number of followed
accounts is 529, having total posts of 1.327. There are 28 selfies among them,
while 21 of them being alone and 6 of them with friends.

Subject 5 is 28 years old and lives in Istanbul. The word used by the subject,
who works in advertisement sector, on Instagram profile is “dead language
hunter”. The reason shall be asked in the second study.

Just like other subjects, the most-frequent shared themes are holiday, work and
meeting with friends.

There are selfies with jewellery, clothes, eyewear, etc. where elements are in
front, showing her style in some way.

She didn’t use any hashtags on her selfies and except 1, no location information
was given on them. She tagged people only on text part.

Social media channels, which are one of the most frequently used
communication tools of recent years, are often used in order to celebrate
birthdays, express love, state opinions about social events. There are selfies,
where Subject 5 celebrated her close friend’s birthday on Instagram and
reinforced their friendship through sweet words. Such emotional expressions

are present on group selfies generally.
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Subject 6

The number of followers of Subject 6 is 1.229, while the number of followed
accounts is 207, having total of 963 posts. The number of selfies shared during
the examined period is 25. 20 of these selfies are alone, 4 with friends and 1
with family.

Subject 6 is 25 years old and lives in Istanbul. He shares holiday themed selfies
and photos on her Instagram account in general. Unlike other subjects, his
profession cannot be understood from his account. On his Instagram profile
information, he expresses his Facebook page and another Instagram account
about home-made cupcakes through mention. With this linking process among
social networks, he tries to get support from her own followers to a field he
adopts.

Even though he prefers using hashtags on many posts, unlike other subjects
until this point, he uses hashtags defined to theme created by his instead of
global bundles. For example, the hashtag bundle used for travels are: #travel
#passport #(destination place) #(month+year). Thus, he creates a code on his
posts and his followers can easily understand the message given by the subject
through this code.

He frequently uses #tbt, meaning “throwback Thursday”, (a trend of sharing
photos from old memories on Thursdays) ritual, which has become a rising
trend among people with high popularity, especially specific to holidays he
went in the past.

By exhibiting elements like tattoo, clothes, eyewear, places he has been to, the
Subject actually shows his lifestyle. #guyswithtattoos and #trndsttr hashtags are
the interpretation of the attitude he exhibits. These types of tags actually point
the group he belongs or wants to belong. This is kind of picture of an ideal
social self-image. The subject presents the extended self that is positioned with

possessions to the world through Instagram.
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Subject 7

e The number of the followers of Subject 7 is 718, while the number of followed
accounts is 426, having total of 153 posts. The number of selfies shared in the
determined period is 11. Four of these selfies are taken alone, while 7 were
taken with friends.

e Subject 7 is 23 years old and lives in Istanbul. Even though tips can be obtained
about her job from the posts, too much detail is not given on her selfies. The
number of posts is less compared to other subjects, while the number of selfies
is also less compared to others. Some of the selfies she shared indicated status
on workplace, while some others are content upon activities made with friends.

e She shared the locations of places where she was present during activities. Just
like other subjects, the places where subjects go define their life standards.
Cafes and restaurants in places like Cihangir and Bebek on these posts are the
outpouring of the consumption and lifestyle made by the subject.

e There is almost none hashtag content on the selfies shared by Subject 7,
moreover there are no texts written under majority of selfies during the
examined period. The low number of posts and these types of signs show that
the Instagram usage of this person is less compared to other subjects. One of the

subjects that will be examined during the interview is this.
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Subject 8

The follower number of Subject 8§ is 699, while the number of accounts
followed is 1.219, having total of 1.422 posts. Subject 8, who shared the highest
number of selfies during the examined period, has total of 89 selfies. She is
alone on 84 of them, while taking one with a friend, family member in one and
a pet in three of them. During some days, she shared more than one post.
Subject 8 is 28 years old and lives in Istanbul. Extraordinary style and lifestyle
can be interpreted from her selfie posts with all means. The number of posts and
the information given by the things she writes uncover many details about the
subject.

The most-frequently seen themes on the selfies taken by Subject 8 are selfies
taken in home, those shared in workplace and selfies taken during holidays.
More apparent data shall be obtained from the interview that is made in order to
reach to a point about the reason for sharing such high numbers of posts,
however there are some information expressed by herself on some selfie posts.
She posts “it’s true that I get bored” under a selfie, while writing “this is what
we call “boredom” during times she gets bored and shares selfie.

There are selfies where she mentions about her own psychological condition as
some of the most interesting posts shared by Subject 8. The expressions, about
which people are shy to share in real life, or chose to speak with the people
close to them even if they share, can be easily shared by Subject 8 in a
comfortable way. The selfie on Photo 5 can be given as an example to this

condition.
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Photo 5

Hashtag usage is very limited. She explains the reason under a post again with
hashtags: “#jokerface #heathbabyboy #shoulderdimples #bellybuttonfingering
#hashtagginish #feellikeanidiotwhenihashtag”. This subject is among the
questions that will be asked to Subject 8 during the interview, however the
selection of not using hashtags by a user who don’t hesitate to apply tools like
filters, locations and use Instagram with such a high rate, is among the
interesting subjects as well.

Eyewear, clothes, jewellery and the things she possesses, the selfies shared after
changing the hairstyle show that she shares many content that will feed her

extended self just like the situation in other subjects.
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Subject 9

The number of followers of Subject 9 is 573, while the number of followed
accounts is 415, having total of 926 posts. He shared total of 15 selfies during 6
months period and 10 of them are taken alone, while 5 were taken with friends.
Subject 9 is 23 years old and lives in Istanbul. Being different from other
subjects, he shared school information on his Instagram profile. Just like the
situation in majority of subjects, he gave the link of his Twitter account on the
profile in order to establish a link to other social media accounts.

In general, the Subject shares posts with his friends during holiday periods with
an increasing rate, while his selfies during daily life are taken alone.

He gave place to the names of places in location information. The venues given
as a reference show how the subject passes time and the scale of his life
standard.

He doesn’t make too much hashtag usage. He leans towards trending hashtags

like #tbt, #nofilterneeded.
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Subject 10

The number of followers of Subject 10 is 885, while the number of followed
accounts is 707, having total of 885 posts. The total selfie number shared during
the relevant period is 17, while 12 of them are alone and 5 with friends.

Subject 10 is 26 years old and lives in Istanbul. Just like other subjects, work
and holiday themes constitute majority of selfies. By saying “hellostalker” on
Instagram profile information, it is understood that he gets used to disclosure.
Daily route of the subject and specific places he went for holiday and the people
he is together and consumption are shared with the world through this account.
Another information that is present on the profile is the Twitter username of this
Subject. Just like other subjects, he establishes connection with other social
networks here as well.

He uses celebration or greeting-alike expression in general. “Good morning,
happy Sunday” are some of the sympathetic and honest posts.

The activity that is done in the locations used can easily be understood. For
example, a Fenerbahce club scarf is present on a post, where location is
Kadikoy Sahil. It is clear that an event related with a football match is done on
that post.

Aside from a post about his job, no hashtag usage is present in any of the

selfies.
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4.1.2. Study 1: Comparison

As a result of the selfies examined in Study 1, 7 main points have been
discovered with the content and image specific similarities and differences. Even
though selfie sharing, which is a trend behavior, contains similar factors, it has been
observed that a very different way of sharing is available from person to person.
Even though the frequency of sharing in 6 month period and whether the subjects
are alone in sharing have not been interrogated in Study 1, it was the reflection of
the level of social media addiction and digital self of the person. The people have a
world where they are posting on personal shares and showing generally on their
Instagram profiles. This world can be manipulated as wished different from the
physical ambiance of the people. Thus, posting photos which reveal the social
status is totally at the mercy of users and these points are the determinant factor for
the share of people. Using special tools offered by Instagram world to the people
indicates topics in many subjects. One of the factors, which affect the content of the
share and used most commonly, is the hashtags. Moreover, location shares have the
characteristics of revealing the daily routine to the world rather than being disclosed
for many of the subjects. One of the issues varying among the subjects is how the
subjects, who are the main subject of the selfie, show themselves and what level
they make sharing about their appearances. While the focus point of some subjects
give the feeling of close contact directly with the face and subject, some of the
subjects include body parts or other friends. The posting of subjects on this
platform where they exhibit themselves may become a diary or it is comprised of
the contents posted at the moments when the excitement and emotions increase at
some points of their lives. The outputs about the sharing status are given below

with the beginning of daily routine.
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Table 1: Study 1 Comparison

Number | Alone Social Daily
Hashtag Appecarance Location
of Sclfic Selfie Status Routine
st Holiday
42 29 Middle Bundle High Middle
Work
S2 . .
8 6 Non Non High Non Non
Holiday Work
&3 55 15 High Relevant Basic High Home High
Socializing
S4 Natural & Holiday Home
43 31 High Personal Bundle
Light Work Bed
S5 . . . ! .
28 21 High Non High With Friends High
S6 Natural & Holiday Home
25 20 Low Personal Bundle
Light Home Bed
& 11 4+ Non Non Natural With Friends Middle
Holiday
S8 . , .
90 85 Low Non High Work High
Home
9 Holiday
15 10 High Non High High
Work
S10 " . . . .
17 12 High Non High Holiday High
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Table 1 Guide:

-Level of the social status expressions on selfies: High, middle, low.

-Hashtag Type:

-Bundle: Globally and common used multiple tags related or unrelated to the post.
-Relevant Basic: Few subject tags related to the post.

-Personal Bundle: User made tags which are not common used.

-Level of the presentation of physical appearance of the subjects in the selfies:
High, middle, low, natural appearance, light focused poses.

-Subjects location shares: At holiday, at work, at home, when socializing, with
friends.

-Level of daily routine sharing: High, middle, low.

4.1.2.1. Similarities of Subjects on Study 1 Phase

Subject 1, 3 and 8

Some similarities of 3 of subjects, Subject 1, Subject 3 and Subject 8, who have the
highest number of sharing as a result of researches in Study 1, have been
interrogated concerning their sharing. These subjects share more than one selfies
during the day, they particularly share many items that give reference to the social
status from daily lives about their domestic and professional lives. All of them want
to convey their lifestyle to the outer world even though their hashtags and
expression types are different. Despite the difference of hashtag sharing types
among subjects, the similarity between location sharing and status show that they
share from the similar moments of their lives. Selfies of 3 subjects reveal the daily
activities and locations of events they joined. It is not difficult to make a guess

about the daily routines by checking these items.

Subject 4 and 6
The most significant feature which differ subject 4 and 6 from the others is that
they follow up a different strategy from the others in their postings. @xxxthelight

(censured) nicknamed on Instagram, Subject 4 shares a photo series including the
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items such as light in the sky, light reflections as well as the activities from daily
life and routines. In this series and all other selfies, there is a certain color palette.
Subject 6 shares most frequently the travel selfies during the research period. In
other words, a content based on hobbies is available. Both subjects, according to the
contents they share, use the hashtag bundles used over the world as well as a
hashtag string created by them. More than half of the selfies they share only
themselves. There are similar poses at home, with cats and while waking up in

terms of style and visual.

Subject 5 and 7

Even if a similarity is not observed in selfie and alone selfie sharing, there
are some similarities in both subjects especially in visual factors. The selfies shared
especially with friends with an intimate attitude occupy a great place.  Both
subjects do not use hashtags. Their location postings are usually in social
environment with their friends. The daily activities of both subjects can be

understood by their shared selfies.

Subject 9 and 10

Both subjects have less selfie posting than other subjects. They have the
majority of photos taken alone as an object. All photos have positive contents and
they have a sharing ritual given with good wishes at the peak time of the day. And
this makes other daily audiences the part of their daily lives digitally. The selfie
taken in the car is the common features of both subjects. Their sharing showing a
social status such as friends, job, school and celebration is high. They do not use

hashtags. Both frequently shared location at work and on holiday.

Subject 2

Subject 2, who does not show common significant characteristics with other
subjects, has a differentiation due to his occupation. Having more follower than
other subjects as being a Youtuber, Subject 2 shows fewer selfie posting and does

not communicate with his “fans” who mention him as much as possible. He does
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not share location, hashtag and his daily routine is unknown. He builds the account

as a teaser page to refer to himself and his occupations.
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4.2. Study 2

The following questions have been prepared within the light of outputs obtained

from Study 1 and subjects revised during literature review. It is mentioned how the

questions are chosen in the expressions under each question set.

1)

2)

3)

4)

)

6)

Do you share the taken selfie at that moment or you keep it to share
afterwards? Do you ever pretend to be there even though you are not?
Do you use filter? If so, what are the reasons? Do you use other mobile
applications that help manipulating the photos apart from Instagram
filters?

As mentioned above in the literature review, selfies are not photography,
they are virtual image (Farias, 2015). 1 of the 5 changes in self and
possession concept afterward new technologies defined by Belk (2013) is
dematerialization. This change is identified digital versions of the physical
objects can manipulate after their conversion. Manipulating the properties of
the image as well as exact time is easy in digital world. These questions are
querying of the how the user manipulates the photo his/her took. And what
is underlying that common digital behaviour.

What do you pay attention while choosing one of the selfies among
many others?

The other main changes in self and possession concept is re-embodiment,
which express users can control their online sharing’s. Digital image can be
manipulated easily (Belk, 2013). According the Farias (2015), selfie cannot
be reflecting reality because it is the best picking moment that user want to.
Third question is asked for to find out how participant control their selfies
and how they decide the best picking moment.

Do you check how many “likes” you get and who “liked” your selfie
after sharing? How often do you check?

Do you get “likes” generally from your followers or strangers? Do you
use hashtag and location share knowing that the strangers will see your
selfie?

Do you “like” the photos of someone else considering that they will also
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“like” you back when you like their photos?

Social media is cruel; people use to update their daily routines in this digital world
generally. They need likes, comments and to check others sharing’s and like them
to take back likes. This vicious cycle is called as “fear of missing out” (FOMO)
(Grohol, 2011; Wortham, 2011). By these 3 questions, how participants’s selfie

sharing behaviour is try to understand in a manner of fear of missing out concept.

7) Are there any selfies that disturb you? If so, could you please describe
or show?

8) Do you check the selfies of other people and compare them with yours?

9) In your opinion, what is the most common subject shared by your

followers?

According the latest research, not only posting selfies but also viewing selfies have
some effects. Seeing a lot of selfies lower the self-esteem and viewer feels bad
about his/her life when he /she view how the selfie poster life is good and his/her is
not that way (Yang and Haigh, 2016). These tree questions asked for to reveal the
bond between selfie posting and viewing. Researcher try to understand what type of
selfie disturb the viewer and are there any similarities between people and viewer
selfies. If people feel bad about their life when they see selfie, they can like the

concept but because of the low self-esteem, they just can’t like it.

10) When do you want to take a ‘Selfie’ at most?
e  When you purchase a new product?
¢ When you have any experience?
e When you produce something new? (at work, at school, in private life)?
e When there is a development about your social status? (married,
engaged, new job, graduation etc.)

e Or some other reason?
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11) Did you make a strategic positioning for yourself on your Instagram

profile or not? In other words, do you adopt a concept?

In consumer behaviour literature, possessing things is reflecting consumer identity.
People choose brands to show the world who are they (Schau and Gilly, 2003).
These possessions are people’s label metaphorically (Belk, 1988). Social media is
the display area of these possessions. Not only brands but also all the things people
say “mine” which refers to extended self can show in this digital environment.
Basically extended self is the casting of the selfie posting “scene”. In these two
questions they to reveal how consumer reflect their possessions and extended self

via selfie.

12) How many times do you visit Instagram even though you do not post a
selfie during the day?

13) Do you have a selfie that you have taken but not shared? If so, why
didn’t you share it?

14) How many hours do you spend on social media platforms in which
selfie is posted throughout the day?

15) How does your selfie taking ritual start?

16) Do you ever delete your selfies after posting? Why?

By these question researchers interrogate virtual behavior of the participants. After
the domination of the mobile devices in daily life, people’s routines changed
(Farias, 2015). People check their mobile devices all the time and they are control
freak about their posting and response they get. These questions will guide the
researcher about the level of control how digital environment effect participant’s

daily life.

17) How many likes for you to get enough of likes? What do you feel when
you reach to this number? Do you feel approved?

18) What is your purpose while sharing your location?
e To promote the places you visit
e To reveal that you visit the place as it is popular

e To let other people know your place.
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19) How do you choose hashtags? Do you use ready-made hashtag sets, or

do you create a photo-specific set?

While designing the research, the other factors have been taken into account while
sharing a photo on Instagram. First of all, the text is written right after posting the
photo. Hashtag and mention attachments are made under the text depending on the
demand. Then, the person can pin the place by sharing the location if requested.
When examining the selfies of participants, these items were examined in a
connected and independent manner. Following the review, the participants are

asked to get more in-depth information from the above questions.

20) What do you think about sharing consumption habits? How does it feel

to advice something?

There are no geographic limits by help of digital era (Schau and Gilly, 2003).
Consumer show their existence not only people their around but also people they
reach by online platforms. These interactive platforms ensure to announce
consumer choices to the world (Bourdieu, 1999). In the first phase of the digital era
people start to make their own websites than blogs follow this trend and now social
media is a huge megaphone for the consumers. Participant’s rituals of the social

media using is try to find out by this question.
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4.2.1. Question Based Common Answers

1) Do you share the taken selfie at that moment or you keep it to share

afterwards? Do you ever pretend to be there even though you are not?

At the first question asked to look for the answers about the manipulation of saved
moments, 2 of the subjects have told that they edit their selfies before posting (Edit
in Table 2) , 3 of them said that they share their selfies instantly but sometimes they
keep some selfies to share afterwards (Instant in Table 2), 2 of them told that they
keep selfies to share afterwards if they posted something else that day and 3 of
them said that they share selfies instantly (Keep in Table 2). All 10 of the subjects
have indicated that they do not share selfies that they pretend to be there although
they are not and it is realized that the selfie belongs to a memory from a holiday or

a different time even if they post afterwards.

2) Do you use filter? If so, what are the reasons? Do you use other mobile
applications that help manipulating the photos apart from Instagram

filters?

9 of the subjects have indicated that they use filter and 1 of them does not use filter
to seem natural during the interviews about the filter. 2 of subjects using filter have
indicated that they want to seem natural even if they use filter (Natural in Table 2),
3 of them have indicated that the light attaches importance for the photo (Light in
Table 2) and use filter to adjust the desired light. Besides, 4 of them have stated that

they use filter to change mode (Mode in Table 2) .

3) What do you pay attention while choosing one of the selfies among

many others?

The subjects pay attention in self-presentation base with this question. According to
the research carried out among 10 subjects, the number of selfie taken at a sitting is
7. There are some subjects who have stated to take minimum 3 and maximum 20

selfies at a sitting. 5 of the subjects have stated that they choose handsome/beautiful
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selfie (Beau./Hand. in Table 2), 2 of them choose the natural ones (Natural in Table
2), 2 of them the better light (Light in Table 2) and 1 of them chooses selfie

according to his/her mode (Mode in Table 2) to share them in social media.

4) Do you check how many “likes” you get and who “liked” your selfie

after sharing? How often do you check?

Subjects have given interesting answers at a platform where users are trying to be
“liked” and make a common effort for this target. All subjects excluding one have
told that they check for the “like” to see who have liked their photos and to learn
how many “likes” they received after their posts. 6 subjects have indicated that they
check Instagram (to check “likes”) after posting selfies (Post in Table 2). 5 of the
subjects have told that they check the specific people (Specific in Table 2) whether
they liked their posts instead of anyone (girlfriend/boyfriend, close friend, crush

etc.).

5) Do you get “likes” generally from your followers or strangers? Do you
use hashtag and location share knowing that the strangers will see your

selfie?

6 of the subjects have stated that they are “liked” by the followers (Mutual in Table
2) and 2 of them stated they are “liked” by strangers (Stranger in Table 2), 2 of
them have told that the “like” from followers or strangers is changeable the hashtag

and locations (Changeable in Table 2).

6) Do you “like” the photos of someone else considering that they will also

“like” you back when you like their photos?

While 8 of the subjects have stated that they do not like people to get like, 1 of
them stated that she like to get like. Besides, 1 of the subjects has stated that he
does not like the person who does not like him and performs this ritual in an

opposite way (Opposite in Table 2).

7) Are there any selfies that disturb you? If so, could you please describe

or show?
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In the second phase of the research, 7, 8 and 9™ questions, which try to understand
the balance of selfie viewing and posting, were the question set that the subjects
confessed about the most involuntarily. In the first question of this set, it has been
asked which selfie posting disturbs the subjects in general sense. 2 of the subjects
have stated that they are uncomfortable with the exhibitionist selfies (Exhibitionist
in Table 2), 3 of them told that they do not feel uncomfortable and 4 of them do not
like exaggerated face and gestures (Exaggerated in Table 2). Furthermore, the other
subjects have had different statements. 1 of them has stated that she does not like
the posting of extremely private things such as doctor-patient relation and non-stop
posting like diary and exaggerated emotions. On the other hand, one of them has
stated that she does not understand the people who are trying to take selfie by
framing a part of a special thing such as art piece. Similar sharing has not been
observed in the selfies of mentioned 9 subjects; however, the Subject 9 has taken
almost all selfies with the same countenance although he has told that he does not

appreciate the selfies with the same countenance all the times.
8) Do you check the selfies of other people and compare them with yours?

While 4 of the subjects have told that they do not check and compare the other
people’s selfies, 6 of them have indicated that they check and look closer the other
people’s selfies. 2 of the subjects who say yes have told that they check the selfies
of the people that they see as an opponent (Competitors in Table 2), 2 of them have
told that they check the selfies of people they like from opposite sex (Opposite sex
in Table 2), 1 of them told that she checks the people that she likes her style (Style
in Table 2) and 1 of them told that she checks the poses that she doesn’t like (Don’t
like in Table 2).

9) In your opinion, what is the most common subject shared by your

followers?

The selfies of people can be examined from Appendix A and their answers to this
question can be checked from Study 2 Comparison Table. There are some
similarities in terms of the mentioned subjects and sharing when checking generally

the other posts rather than their selfies.
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10) When do you want to take a selfie at most?

As an answer to question about the feeling of taking selfie, 8 subjects have told that
they want to take selfie when they go to a new ambiance and have a different
experience (Explore in Table 2), 4 people when they feel beautiful/handsome) and
have a high energy (Beau./Hand. in Table 2), 2 of them take selfies if the light of
ambiance is fine (Light in Table 2) and 1 of them takes selfie when she wears a

favourite clothes / accessory (Product in Table 2).

11) Did you make a strategic positioning for yourself on your Instagram

profile or not? In other words, do you adopt a concept?

7 of the subjects have told that they post photos from daily lives on Instagram
account (Daily in Table 2), 1 of them said he shares “cooler” photos on Instagram
rather than mainstream platforms such as Facebook as Instagram is a photo oriented
application (Cool in Table 2), while 2 subjects told that they have a concept
(Concept in Table 2). In Study 1, it has been revealed that the Subject 4 and Subject
6 have a specific strategy and this positioning has been approved in Study 2.
Subject 4 has indicated that she makes series about the reflection of the light and

Subject 6 said that he has determined a travel oriented mainstream.

12) How many times do you visit Instagram even though you do not post a

selfie during the day?

While a scale is not given to understand the frequency of Instagram daily use of
subjects within more technical questions, the information has been received in
accordance with the accounts of the subjects. 6 of subjects have stated that they
access to Instagram for 50 times and more, 4 of them less than 30 (Numbers are
coded more specific in Table 2). Most of the subjects have told that they check
Instagram first before they go to bed at night and get up in the morning. Moreover,
some subjects have stated that the number of access increases while checking

“likes” after posting a photo.

13) Do you have a selfie that you have taken but not shared? If so, why

didn’t you share it?
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This question has been asked to the subjects to understand the factors which
prevent the selfie posting. 4 of the subjects have told that they do not have selfie
that they took but not shared, 5 of the subjects told that they do not share as they
look bad (Dont like in Table 2), 2 of them told that they do not share because of the
depressing actuality of the country agenda (Agenda in Table 2), 1 of them said that
he does not share due to the lack of time and forgets (Forget in Table 2) and 1 of
them think the picture is not proper to share (Not proper in Table 2).

14) How many hours do you spend on social media platforms in which

selfie is posted throughout the day?

Two of the subjects have told that they use second screen and they check the
applications continuously while watching something different. 4 people have told
that they check social media accounts such as Instagram and Facebook for a long
time when they get up in the morning and before going to bed at night (Bed in
Table 2). The interviews have revealed that the social media checking routines have
become a ritual in the morning and at night. 4 of the subjects told that they have a
quick look on social media but they do not spend much time and it becomes a
practice like a tic (Quick 1. in Table 2). 2 of the subjects told that they spend half
day on social media (Half day in Table 2) and other 2 of the subjects use social

media as a second screen (Second Sc. in Table 2).
15) How does your selfie taking ritual start?

8 of the subjects have told that they check their looking from the front cam (Front
cam in Table 2) which takes selfie and look themselves while test shot. 1 of the
subjects has told that he takes selfie if the light is fine (Light in Table 2) and

another told that she looks in the mirror before taking selfie (Mirror in Table 2).
16) Do you ever delete your selfies after posting? Why?

The subjects have been asked about the meaning of deleted selfies and why they
show this attitude. 4 of the subjects have told that they do not feel some postings
belong to them as they are changing personality (Change in Table 2). 2 of the
subjects told that they find selfie ugly after a while (Ugly in Table 2). 2 of them
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have said that they do not delete selfies while 1 of them said that she deletes selfies
as she has difficulty in terms of emotional since the selfie reminds somebody else

(Remind sb. in Table 2).

17) How many likes for you to get enough of likes? What do you feel when

you reach to this number? Do you feel approved?

6 of the subjects have told that they feel liked and motivated when they get
adequate number of like (Be liked in Table 2), 3 of them stated they realize that
they share the post at the right time (Right in Table 2) and 1 of them said that it is
enough to be liked by himself (Only me in Table 2). (Like numbers are coded in
Table 2).

18) What is your purpose while sharing your location?

6 of the subjects have told that they use location in order to advice the place
(Advice in Table 2), 5 of them to reveal their current place (Check-in in Table 2), 2

of them not to forget having beautiful memories there (Memory in Table 2).

19) How do you choose hashtags? Do you use hashtag bundles, or do you

create a photo-specific set?

5 of the subjects have told that they do not use hashtags. One of the hashtag users
has told that she uses hashtag bundle (Bundle in Table 2) and also use different
bundles according to the subject of the photo. 2 of the subjects have stated that they
only use basic topics (#summer, #gym, #sun etc.) (Basic in Table 2) while 2 of

them use a special pattern (Special in Table 2).

20) What do you think about sharing consumption habits? How does it feel

to advice something?

The feeling of subjects has tried to be understood concerning the consumption
habits. 4 of the subjects, concerning the sharing of consumption habits, have stated
that they want to give advice to others as they liked (Advice in Table 2). 3 of them
told that these sharing are not advice but the social media is a journal for them

(Memory in Table 2). 3 of them do not use for this purpose.
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Table 2: Study 2 Comparison

Q1o

Q1
Q12

Qi3

Qi4

Qis

Q16

Q17

Qis

Qis

S1
Edit

Yes
Natural
Beau./Hand.

Yes
Post

Mutual
Yes
Exhibitionist

Yes
Style

Tattoo
Styling

Explore
Beau./Hand.
Daily
70+

Dont Like

Half Day
Second Sc.

Mirror

Ugly
150
Right
Advice
Check-in
Bundle

Advice

S2
Edit

Yes
Mode

Natural
No
Stranger
No
Exhibitionist

Yes
Competitors

Non-person
Friends

Explore
Light

Cool

50+

No

Second Sc.

Front Cam
Change

500+
Right

Advice
No

No

S3

Instant

No

Light
Yes
Specific
Mutual
No
No

Yes

Opposite Sex

Tattoo
Food
Gym

Non-Person

Explore

Daily
50+

No

Quick I

Light
No

100+
Be liked

Advice
Check-in
Basic

Advice

Natural
Natural

Yes
Specific

Changeable

No

Exeggeration

Yes
Dont like
Travel
Food
Animal
Blogger

Explore

Concept

50+

Dont Like

Bed

Front Cam

Remind Sh.

50+
Right

Memory
Special

Advice

S5

Keep

Yes
Mode

Mode

Yes
Post

Mutual
No
Art piece

Yes

Fashion

lllustration

Famous
People

Light
Product
Daily
100+

Agenda
Dont Like

Front Cam
No

65+
Be liked

Check-in
No

Memory

S6

Instant
Yes
Light
Light
Yes
Post

Mutual

No

Exeggeration

Yes

Competitors Opposite Sex

Food
Selfie

Explore
Concept
20+

Forget

Front Cam

Change
Only me

Advice
Special

Advice

S7

Instant

Yes
Mode

S8
Instant
Keep

Yes
Mode

Beau./Hand. Beau./Hand.

Yes
Post

Mutual
No

No

No

Fashion
Travel
Street

Photography

Beau./Hand.

Explore
Daily
15+

Agenda
Dont Like

Bed

Front Cam
Change

70+
Be liked

Memory
No

Memory

Yes
Specific
Mutual

No

Exeggeration

No

Travel

Non-Person

Explore

Daily
50+

Not Proper

Bed
Half Day
Quick 1.

Front Cam
No

70+
Be liked

Advice
No

Memory

S9

Instant

Yes
Light
Beau./Hand.

Yes
Post

Mutual
Opposite

Exeggeration

No

Travel
Selfie

Explore
Beau/ Hand

Daily
10+

Dont Like

Front Cam
Change

100+
Be liked

Advice
No

No

510

Instant
Keep
Yes
Light
Beau./Hand.

Yes
Post

Changeable
No

No

No

Fun Stuff

Beau./Hand.

Daily
10+

No

Bed
Quick I.

Front Cam

Ugly

100+
Be liked

Check-in
Basic

No
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CONCLUCION

Social media, which makes people feel like it has been in their lives for a very long
time, but has accelerated in recent years, is now being discussed, examined and
introduced into people lives in many different ways in many fields from psychology
to marketing. Even though these processes are natural to people along with the
trends that people keep pace with in a fast way, they also produce different and new
behaviors individually and socially. It also affects the real and virtual life consumer
behaviours, which get closer day by day within the rapid change, in quite different
ways. As Belk (2013) mentioned, new technologies cause main changes in concept
of self and possessions like sharing, dematerialization, re-embodiment, co-
construction self and distributed memory. The consumer develops new habits in
order not to be puzzled and keep up between these two worlds. In the dissertation,
these changes have been examined through selfie which is one of the most
discussed and spoken subjects in recent years on social media by approaching to

these changes with a critical point of view.

In the literature review, the selfie in digital era that people are present as
offline and online has been examined besides “from past to present” under self-
concept, possessions, extended self, identity, digital self, selfie history and virtual
behavior topics. The problematic outputs featured in news and articles published
recently about the subject and also problematic social media behaviours developed
in the period of the researcher individually have been examined. In this context, the
marketing tools, which changed within these channels where the consumer shares
consumption activities, were the main propulsive force leading the research. The
question of the research was determined as “How do consumers use selfies to

construct and present themselves in social media?”’

A case study has been carried out with a certain number of subjects within
this dissertation aiming at catching a deeper insight from the consumers instead of
performing a numerical research. 2 step research has been carried out through the
case study, which is deemed qualitative method, concerning the selfies of 10 people

that the researcher recognizes personally. In the first phase, which is called Study 1,
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all selfies that 10 subjects have shared during 6 months have been examined. All
selfies that these 10 people have posted during mentioned period have been
examined by being analysed with other factors in the research realized on Instagram
platform. All selfies, whose hashtags, mentions, emoji, poses, number of like,
sharing of location, way of introduction, captions and the comments have been
examined, are the preparations for a one-to-one interview to be realized in Study 2.
20 questions have been asked to the subjects whose profiles have been examined in
social media about selfie sharing and online behaviours through one-to-one
interview. The similarities and common answers of both studies and different
insights about the subject have been obtained. Many equations have been added to
the marketing and consumer behaviours field with the access of new players

through social media tools.
The outstanding insights of the study have been listed below:

In this digital era, new technologies change the many routines and behaviours of the
consumers. According to the research main 4 changes listed below from the

insights and conclusions of the dissertation.

1. New daily routines:

e Among the most frequently asked questions about the frequency of entering
social media, the most common answers were that the people spend time
checking social media accounts as soon as they get up and also for a long time
before bed at night. Becoming a ritual before starting and ending the day, these
behaviours are evidence which shows that the consumer may even change their
basic routines.

e New words are added to global vocabulary within the social media; selfie, like,
hashtag, emoji are just some of them. Some certain online behaviours such as
#likeforlike hashtag, which is developed to have like for like to get more like,
are the notions which are got used in daily life. Moreover, much virtual
behaviour has been derived from this mainstream. Checking continuously the
social media, manipulating the features of photo to change the mood are some

of the exemplary behaviours.
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Consumers now attach to their mobile phones. The focus point moves towards
mobile phones on the bus, while walking, watching TV, at the meeting and
many other places. It has been revealed that the applications where people
make sharing frequently, share selfies and whose news feed flows constantly
such as Instagram are seen more frequently especially after sharing.

Selfie, a process much easier than taking photos, and the filters make seizing
the moment more practical now. Giant photo studios are replaced by any areas
that people are present at any time during the day. Thus, the way of use of this
habit, which came into daily life, has been examined by learning rituals of the
people while taking selfie. It was one of the questions having the most common
answers about the results of the research. Most of the subjects prefer using front
camera of the mobile phone instead of looking in a mirror to take selfie. And it

can be handled as a change of habits of living instantly.

2. New connections between consumers and brands:

Fear of Missing Out (FOMO), which is a notion about digital existence reveal
developed within the widespread of social media, can be realized easily in a
platform where the person gets “like” feedback from the other users
interactively such as Instagram. The subjects continuously share contents to
maintain their existence in the platform and develop different methods to get
adequate number of “like” from their own network.

Even though the social media platforms, which allow people from any corner of
the world to follow others apart from followed friends, are restricted by the user
considering that these platforms may sometimes become dangerous, they are
usually supported by different tools to get more likes and come to the attention.
The features such as hashtag and location sharing reveal the secrecy and feature
of the moment and user, while they enable user to get more “like”.

Instagram, on which the people get a constant fresh flow and collect much
information about the followed people, is a platform where the trends from real
world is reflected and the sharing is determined by the users. People sometimes
share similar posts in accordance with the certain codes to be included in this

mainstream. They instinctively compare their selfies with others and this
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comparison can be felt amongst the users like an anonym contest.

The following people and Instagram feeds that change according to the field of
interest actually offers a psychographic table about the life of the person. When
the subjects are asked about the mostly shared subjects, the selfie visual
contents shared in examined period show parallelism.

The users can constitute their accounts with a desired concept on social media
where the people can manage their profiles as wished. While some users reflect
the daily life with their sharing, some users reveal their own vision or a hobby,
a different aspect about themselves within a certain concept.

Getting mutual interaction, collecting likes from friends or others, sharing the
contents reflecting oneself but not being shared in normal life make social
media attractive. The likes gained in adequate number perceptibly create
frequently the satisfaction and approval feeling for the people.

Location, one of the tools of Instagram used to give detailed information apart
from sharing photo, sends also a signal to the other people whereabouts. The
person can see who were in that location and even who are there at the moment
or it gives opportunity to join in the person if a location is shared by the person
he/she wants to see. Location is a tool to advice the place or show people trend
places and activities even though it sometimes creates safety problems.

One of the tools that the subjects have frequently used was hashtags which are
used to tag the shared content according to the titles and cause to “gain” more
likes by enabling people who are searching for the same title to see the shared
content due to common use. The subjects want to draw interest, share the same
platform and get more likes from the people who are performing the same
action by adding many hashtags in accordance with their consumptions
especially while posting a selfie.

The social media that creates the megaphone effect often causes many
consumers to convey their preferences, habits, how they live their lives. In fact,

it initiates to create a recommendation cycle unavoidably.
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3. Living the moment ritual is blending with share the moment:

The mobile phones, which give opportunity to seize the moment as desired by
the person, and the social media, which provides person to post them, give
chance to discover the best moment to take the best photo and how to exhibit
the photo. This provides brands the new and intimate insights about the
consumers.

Saving any moments through smart phones become the indispensable parts of
daily life. The consumers share many situations and incidents about themselves,
their activities, consumptions on social media that others cannot catch up with
its speed. The person reveals extended self through shared contents. Anything
that they possess and want to show to the world can be observed through selfie
sharing.

With Instagram, the consumers have the feeling of sharing before seizing the
moment. The person does not eat his/her food despite hunger and may take
photo until s/he gets the best picture of the dish or focus on the phone to take a

better selfie rather than analyzing when visiting an artwork.

4. New, filtered and modified look of the consumers:

Smart phones, internet and social media use has affected people lives in many
aspects; people do not seize the moment but manipulate the moment. The time
and content of the photo posted within the digitalization may not reflect the
truth. Which can called as “filter is the new natural”. A visual image, an
analogue transferred to the digital platform cannot protect its originality so does
the photo. The visual images transferred to the digital platform may seem more
different than the natural by means of filters. Instagram, the platform where the
selfies are examined in this study, is a mobile application drawing attention
especially with different filters. The filters, which enable to regulate the
environment easily as wished in a period where smart phones are used serially,
provide people to make sharing easily.

Following the trends change some certain values in a short time. Even though
the selfies taken with extremely exaggerated, exhibitionist and unnatural

expressions disturb many people, some trend poses are unavoidably shared by
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the users.

e The way of storing memories has changed within the internet. Social media is a
sort of memory storing and archiving place and these platforms, which have
been occupying place of the consumers’ lives for a long time, contain many
retroactive evidence. One of the issues attracting the attention during
examinations is not to find a selfie belonging to a while ago. The subjects
confessed that they often delete their old photos not to reveal their changes over

the years.

The individuality of people revealed on social media is constituted by the
integration of the selected moments, poses and fashion as a result of this
dissertation in which the innermost social media behaviours have been answered
privately to the people examining many equations. The most shining light of the
day, the best-looking selfies or the most meaningful moment of the day with
favourite friend. As mentioned before, there are four self-concept types in literature
survey. Actual self-concept is defined as how the person sees himself/herself as
inner, ideal self-concept is defined as how the person wants to see himself/herself,
social self-concept is defined as how the other people see this person and ideal
social self-concept is defined as how the person wants to be seen by the other
people (Kog, 2015, p.325). Examining the self on social media through the selfie, it
is revealed that this self is to be positioned as best picking self-concept as a result of
the research. The person carries out a perception management about himself/herself
according to the fashion, status and social media platform by making a combination
and selection beyond all self-concept types. This leads to the creation of many
different data and trends both in the individual and in the marketing field. With
these insights, the people and brands are moving in the fastest way towards their

ideals from where they are.
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LIMITATIONS AND FUTURE RESEARCH SUGGESTIONS
Some limitations have been compared during the study research period. First of all,
healthy outcomes could not be received in terms of the comparison of especially
different groups as fewer people have been interviewed although the case study has
been preferred to receive in-depth opinions about the subject. The researcher has
carried out the research with the people having same demographic characteristics in
their own environment to get more honest responses during the interview. Even
though the researcher sometimes got deeper information due to this intimacy, the
researcher has observed that some subjects abstained from this intimacy and bend
the truth. The rapid change of social media trends from the beginning to the end of
the period also created the risk of different outcomes cyclically. Although the
choice of the subjects seemed correct at first, it has been observed that some
subjects were not active enough on Instagram. A different method would be to

observe the subjects for a while and revise the outcomes if needed.

Some notes are available to be recommended for those who will make research
about a similar subject. Even though Instagram has been preferred to narrow the
examined field in this period, the social media platforms such as Facebook,
Snaplnc., where selfie is posted, can be included to research the subject. More
comprehensive insights can be obtained by interviewing with more people with
different demographic characteristics. Quantitative methods can be helpful to
advance healthier on the subjects such as the choice of subjects and frequency of

social media use.
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Appendix A: Analyzed Selfie Images of Subjects at Study 1 Phase

Subject 1:
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Appendix B: Study 2 Questions and Answers (In Turkish)

Subject 1

21) Cektigin selfie’yi genel olarak anminda mm paylasiyorsun, yoksa daha
sonraya mi sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Cektigim anda paylasmiyorum. Diizenlemek igin bir siire ayiriyorum kendime.
Cektigim zaman 10-15 tane ¢ekiyorum. Bunlar i¢in begendiklerimi seg¢iyorum.
Sonra, arada bir tekrar tekrar aynilarini mi1 begenecek miyim diye bakiyorum.
Secimime gore bazilarin1 diizenleyip, ylziimii diizenleyip, fakli farkli renk
alternatiflerini yapip, en son arasindan birini seg¢iyorum. Genelde bunlar bir 45
dakikay1 buluyor. Kimi zamanda isim varsa daha sonra koyabiliyorum. Ancak

ordaymisg gibi yapmiyorum.

22) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Evet kullantyorum. BeutyPlus, Facetune, VSCO, Squaready. Filtreyi kullanirken
daha cok Photoshop kivaminda kullaniyorum. Hatta fotograflarda oynanmamis
goriinmemesi adina filtre renklerini fazla kullanmiyorum. Cok az tenimi daha iyi
gosterecek ayarlart kullantyorum. Cok minimal tutuyorum, anlagilmamasini

istiyorum ¢iinkii ben dogal giizelim.

23) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

Daha giizel oldugumu se¢iyorum. Daha mutlu oldugumun goriinmesi benim ig¢in bir

kriter degil.

24) Selfie paylastiktan sonra, ka¢ ‘like’ aldigin1 ve kimlerden ‘like’ aldigim

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?
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Evet kontrol ediyorum. Hepsine bakmiyorum, yakindan takip ettigim birkac
isimlerin bakip bakmadigini kontrol ediyorum. Bog bir animdaysa merak edip girip
bakiyorum. Sik ‘like’ takibi yapryorum. Fotografi koydugum zaman daha g¢ok

giriyorum.

25) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Benim de takip ettigim insanlardan aldigim like sayisi, takip etmediklerimden
aldigim like’in iki kati olabilir. Konum ve hashtag’lerin benim 6zelimi ortaya
koymasi1 beni rahatsiz etmiyor. Hatta 6zellikle is yerinden dolayr ‘tag’liyorum ve
isimi promote etmis oluyorum. Onun disinda zaten ¢ok az yere gidiyorum,

gittigimde de ‘tag’liyorum, se¢ilmis bir etkinlik oluyor.

26) Baskasinin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?

Evet, oluyor. Mesela Instagram mesajlasma 6zelliginden irtibatta oldugum kisiler
var ama bir siiredir goriisemiyor oluyoruz. Bazen iist liste birka¢ fotografini
‘like’liyorum ki irtibati koparmayalim. O da beni ‘like’lasin dyle bir dengede
kalalim istiyorum. Biraz da karsimdakini diisiindiigiimii géstermeye ¢alistigim igin

de ‘like’liyorum.

27)Seni rahatsiz eden ‘selfie’ler var mi1? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Fazla teshirci seyleri sevmiyorum. Gergekten viicut gostermek igin yapilan

‘selfie’leri mesela. Bir de sevmedigim insanlarin ‘selfie’leri.

28) Baskalarimin “‘selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?

Kesinlikle takip ediyorum. Sevdigim begendigim kisileri takip ediyorum ki onlarin

nasil paylasimlar yaptigimi goriip kendimi nasil gelistiririm diye diistiniiyorum.
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Trend takibi yaptyorum, makyaj bazinda bakiyorum daha cok.
29) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
Dovme ve styling.

30) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {iriin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey lrettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkli bir durum mu?
Degisik bir ortamda bulunmam ve bir de giizel hissediyor olmam.

31) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Gilnliik hayatimda olan her seyi koymuyorum. Bir imaj belirledim aslinda, daha
cok yaptigim ise uygun seyler paylasmaya calistyorum. Isimi promote etmek icin

bir strateji belirledim.

32) Giin icerisinde ‘selfie’ koymasan bile, ka¢ kere Instagram’1 ziyaret

ediyorsun?
70 kere giriyorumdur.

33) Son 1 giinde cekip de paylasmadigin bir ‘selfie’ var m1? Varsa neden

paylasmadin?

Isiklandirma giizel olmadigi i¢in kendim i¢in ¢ektim ama koymadin. Bir de giinleri

ani1 olarak saklamak i¢in ¢ekiyorum, ¢linkii her giin degisiyoruz sonucta.
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34) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kac saat geciriyorsun?

Instagram’da ¢ok vakit geciriyorum. Uyumadan once 5 saat filan bakiyorumdur,

film izlerken de agik oluyor. Glinlimiin yaris1 instagram’da geciyor olabilir.

35) ‘Selfie’ cekme ritiieliniz nasil bashyor?

Aynaya bakarim, makyajimi kontrol ederim. Sagim zaten kisa oldugu icin kotiiyse

de bir sapka takiyorum.

36) Post’ladiktan sonra sildigin ‘selfie’ler oldu mu? Neden?

Evet. Suratimin asir1 degisik ve maskiilen durdugu bir fotograf vardi. Bir hafta

sonra filan sildim.

37) Yeteri kadar ‘like’ almak senin icin kac¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

150-200. Yeteri kadar ‘like’ almadiginda, yanlis bir sey mi paylastim, yanlis bir

zamanda m1 koydum diye diisiiniiyorum.

38) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?
Ucii i¢in de yapryorum.

39) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Hazir ‘hashtag’ setlerini kullaniyorum.2 farkli ‘hashtag’ kullanimim var biri

selfi’lerim i¢in. Biri de ddvme koyarken kullandigim bir set. Bu da dovme paylasan
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sayfalara link veren, onlara isimi gostermek istedigim ic¢in kullandigim bir set.
Mesela bazi takip ettigim dovme hesaplar1 Instagram profillerinde 6zel ‘hashtag’
yer veriyor. O ‘hashtag’i kullandiginda senin isini de gorebiliyorlar. Instagram’a ilk
basladigim donemlerde ‘hashtag’leri takip¢i kazanmak i¢in kullaniyordum daha

sonra da aligkanlik haline geldi.

40) Tiiketim ahskanhklarim paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?

Iyi hissettiriyor. Yani insanlarin seni takip ediyor olmasi sadece senin onaylandigim
gostermiyor. Aslinda seni bir seyin iyisini, dogrusunu gorebilecekleri bir mecra
olarak goriiyorlar. Senin pargasi oldugun bir ekoliin pargasi olmak i¢in takip ediyor.
Unlii olmasan da takipgin yiiksekse senin yaptigin seylere giivenen insanlar var
demek oluyor. Dolaysiyla tavsiye ettigin zaman, “Bu ok, bunu istedigin zaman

yapabilirsin.” demis oluyorsun. Bu da aslinda samimi bir paylasim oluyor.

Subject 2

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya m1 sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Hayir, daha sonra ayarlariyla oynayarak paylasiyorum. Islerim sakinledigimde rahat

rahat koymay1 tercih ediyorum.

2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Evet, kullantyorum. Daha ‘cool’ olmasini saglamak i¢in daha soluk renkleri tercih
ediyorum. Bu yilizden Instagram filtrelerinden bagka filtre app’leri kullanmay1
tercih ediyorum. En ¢ok VSCO uygulamasini kullantyorum. Youtube i¢in ¢ektigim
filmlerimin i¢inden de selfie’ler, fotograflar ¢ekiyorum. En ‘cool’ olan fotografi

yaratmaya ¢alistyorum.
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3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?
2-3 selfie ¢ekiyorum aralarindan en dogal olan1 se¢iyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Evet, kontrol ediyorum. Hatta sunu fark ettim fotografin enerjisi ne kadar yiiksekse,
o kadar daha fazla ‘like’ oluyor. Fotografin i¢ine ben dahil olunca o zaman ‘like’1

artiyor. Kimin ‘like’ ettigini kontrol etmiyorum ¢iinkii ¢cok fazla ‘like’ aliyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmayi kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Genelde tanimadigim kisiler ‘like’liyor. Bu da platformla alakali aslinda 6rnegim
Snap Chat’te sadece arkadaslarimla etkilesim yasiyorum. ‘Hastag’ paylasmiyorum
clinkii Ingilizce ve Tiirkge karisik kullanimini sevmiyorum ve ‘hashtag’ler genelde

Ingilizce.

6) Baskasimin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?

Oyle bir mantigim yok, kimseyi de ‘like’lamiyorum zaten. Daha ¢ok diger takip

ettigim tiizel kisileri ‘like’liyorum.

7) Seni rahatsiz eden ‘selfie’ler var mi1? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Erkeklerin zorla poz verir gibi kendini siktiklar1 selfie’lerden nefret ediyorum.
Kizlarin hem dudaklarmin hem de gogislerini patlatarak koyduklar1 selfie’leri de
sevmiyorum. Eskiden biz de yapiyorduk tabii ama artik Instagram’da “et satma”
olay1 bana ¢ok itici gelmeye basladi. Tabii ki de oraya kendimizi pazarlamak igin
giriyoruz ama o kadar da goziimiize sokmaya gerek yok. Tamam spora

gidiyorsunuz, belki de tanr1 vergisi birtakim seyleriniz var ama keske bunu ¢ig
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sekilde sunmasinlar. ‘Cool’ durmak daha sik duruyor bence, kasap diikkani gibi

olan Instagram hesaplarini sevmiyorum.

8) Baskalarimin ‘selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?

Selfie 6zelinde degil de, youtube kanali daha biiyiik olanlar1 Instagram’daki takipg¢i

sayilar1 benden daha mi fazla diye bakiyorum. Rakip olarak inceliyorum.
9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
9gag, meme gibi komik igerikler, selfie’ler ve arkadaglarimin giinliik hayati.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir lirtin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkl bir durum mu?

Isinden dolay1 telefondan farkli makinalarla cekebiliyor. Youtube videolarimimn
icinden de begendigim selfie pozlarini ¢ekiyorum bazen. Yaptigim isin de bir

aynasi oluyor bdylece.

Buna ek olarak, giizel bir manzara, farkli bir deneyim yasamak (parasiit yapmak,
skate board kaymak gibi seyler ama konser gibi siradan etkinlikler degil), hava
bulutluyken 1s1k ¢ok giizel oluyor o zaman da selfie ¢cekesim geliyor. Bence bu iste

151k acayip dnemli.

Yeni bir iirlin aldigimda paylasamaya gelince ise bunu yapmaktan hi¢ hoglanmam
clinkii, biraz giyerek, kullanarak onu kisisellestirmem gerekir. “Benim olmasi

lazim™ ancak ondan sonra sevdigim bir seyse paylasirim.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m

yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor
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musun?

Soyle, stratejiden ziyade koymamay1 diislindiigiim baz1 fotograflar var. Bu fotograf
Facebook’luk bi fotograf olmus, bu fotograf Snap Chat’lik olmus bu da
Instagram’li diye planliyorum. Facebook’a daha geyik fotograflar koyuyorum,
kalitesi yiiksek olmasa da igerigi iyi olan seyleri koyuyorum. Instagram’da ise biraz
daha kalitesi yliksek fotograflar paylasiyorum, daha oynanmis daha dikkat edilmis
ve daha ‘cool’ duran fotograflar koymaya 6zen gdsteriyorum. Instagram’in ¢ok
¢copliik olmamasi gerektigini diisiiniiyorum. ¢iinkii Instagram daha ¢ok fotografegilik
iizerine bir mobil uygulama, daha ciddiye alinmas1 gerekiyormus gibi geliyor. Her
seyi Instagram’a koyup glinde 3 tane sagma sapan paylasim yapanlari

anlayamiyorum. Onlarin yeri Facebook bence ciinkii Facebook koca bir ¢opliik.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?

Glinlin yogunluguna bagli olarak degisiyor. Birini takip etmeyeceksem, fotograf
koymayacaksam girmiyorum ama bos oldugumda 100 {izerinden diisiiniirsek 50-60
defa giriyorumdur. Gelen ‘like’ bildirimlerini kapadim Gyle olunca sadece ‘app’e
girdigim zaman ‘like’lar1 gorebiliyorum. Bu sekilde dezavantaj olarak, merak edip
daha cok Instagram’a giriyorum. Kanalda video girilince takip¢i sayist arttyor.

Youtube videosunu géren hemen Instagram’dan takip ediyor.

13) Son 1 giinde cekip de paylasmadigimiz bir selfie var mi1? Varsa neden

paylasmadimz?
Yok.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kac saat geciriyorsun?

Dizi izlerken second screen olarak kullaniyorum. Tek bir seye odaklaninca
sikiltyorum bu nedenle ¢ogu aktivitemi yaparken arada Instagram’a bakiyorum. Hal

boyle olunda giinde 5-6 saatim sosyal medyada gegiyor olabilir.

15) ‘Selfie’ ¢ekme ritiieliniz nasil bashyor?
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Keske olsaydi diyorum ¢iinkii bazen ¢ok dikkatsiz pozlarim oluyor. Sadece 6n

kameradan bakiyorum orada kiigiik sa¢ diizeltmeleri yapiyorum.
16) Post’ladiktan sonra sildigin ‘selfie’ler oldu mu? Neden?

Oluyor. Cok eskiyse o an begenmeyip siliyorum. Spesifik bir sebebi yok ancak
insan siirekli degisiyor ve bir noktada “ben bunu nasil ¢ekmisim” diyorsun.

Birazcik bundan sanirim.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

Takipg¢i sayimin %10’uysa iyi bir say1. Bu demek oluyor ki dogru bir saatte, dogru
bir igerik koymusum. Bu istatistigi ise benimle benzer hesaplar1 olan profillerin
takipgi sayist ve gelen ‘like’lart karsilagtirdigimda gordiim. Saatler ¢ok onemli
sabah ise hazirlanirlarken ya da isten eve gelirken gorsiinler diye o saatlerde
paylasim yapiryorum. Yeteri kadar ‘like’ alinda sevildigimi hissediyorum,

begenildigimi hissediyorum. Beni mutlu ediyor, motivasyonumu yiikseltiyor.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e Eklemek istedigin bagka bir amag¢ var m1?

Arkadaglarima destek olmak i¢in kimi zaman ‘location’ paylagiyorum. Yeni bir yer

acmislarsa filan ¢ok faydasi oluyor. Bu sayede iinlii olan bir¢ok mekan biliyorum.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?
Kullanmiyorum.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir
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seyleri tavsiye etmek nasil hissettiriyor?

Cok sevdigim bir seyin ayaga dokiilmesinden hoslanmiyorum. Cok paylasilinca ve
bilinince o seyden soguyorum hatta. Youtube kanalinda kullandigim seylerin
alindigin1 goriiyorum mesela bu da bir nevi tavsiye. Ancak bunu artik para karsiligi

yaptigim i¢in para almiyorsam yapmiyorum, markali i¢erik paylasmiyorum.

Subject 3

1) Cektigin selfie’yi genel olarak aminda mm paylasiyorsun, yoksa daha
sonraya m sakhyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Genelde anlik paylasiyorum. Ancak bazen paylasmasam da iyi oldugunu
diisiindiigiim selfie’leri sonra paylasmak i¢in tutuyorum. Hayir, ordaymis gibi

yapmiyorum.

2) Filtre kullaniyor musun? Kullaniyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarnm manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Genelde filtre kullanmiyorum, dogal olmasini tercih ediyorum. Eskiden fotograf
sigdirmak icin kullantyordum ancak simdi Instagram {izerinden de yapabiliyorsun,

o yiizde filtre i¢in farkli bir uygulama kullanmiyorum.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

[lk cektigim hep en cok begendigim oluyor. Genelde de 4-5 tane ¢ekiyorum. Bence

fotografi giizel gosteren 1s1ktir, ben de ona gore ¢ekiyorum.

4) Selfie paylastiktan sonra, kag ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Evet bakiyorum ama siirekli saymam. Spesifik insanlara bakip ¢ikarim.
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5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Genelde tanidiklarimdan ‘like’ geliyor. Hatta kemik bir kadro var onlar hemen
koyar koymaz ‘like’liyor. ‘Location’ ve ‘hashtag’i de isle ilgili olarak ya da
hoglandigim biri varsa yakinda oldugumu duyurmak, yaptigim etkinligi de
belirterek ilgisini ¢ekmek isteyebiliyorum. O kiginin de ¢iktigini duyarsam ya da

sosyal medyadan goriirsem ben de bu sekilde paylasimlarda bulunuyorum.

6) Baskasiin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?
Hayir.

7) Seni rahatsiz eden ‘selfie’ler var mi? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Selfie’ler degil de bazen altinda yazanlardan hoslanmadigim oluyor. Selfie’nin

altina sagma sapan 6zl sozler yazan tipleri anlamiyorum mesela.

8) Baskalarimin ‘selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?

Erkeklerin selfie’lerini kontrol etmiyorum ancak kizlarinkine bakarim. Hoslandigim
kizlarinkini incelerim mesela, hangi agilardan ¢ekmisler, belli bir 1g1k kullanmis mi1

bakabilirim.
9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
Dovme, yemek, gym ve tiizel sayfalar.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {irlin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?

e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
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e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkli bir durum mu?
Hepsi olabilir. Bir se¢imin yok.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

[k ¢iktig1 zaman ¢ok istedim bir tarzim olsun ancak ondan sonra buna kasarak
yasayamam dedim. Oyle olunca normal giinliik hayatimdan her seyi koymaya

basladim.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢ kere Instagram’i ziyaret

ediyorsun?
Rahat 50 vardir.

13) Son 1 giinde cekip de paylasmadigimiz bir selfie var mi1? Varsa neden

paylasmadimz?
Hayir, yok.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kac saat geciriyorsun?

1-2 saat gidiyordur. Acarim ancak siirekli bakmam, tik gibi biraz da aslinda, 1

dakika girip ¢ikarim.
15) ‘Selfie’ ¢ekme ritiieliniz nasil bashyor?

Ozel bir sey yok ancak belli spot’larim var mesela gym’de selfie ¢ektigim yerlerim

bellidir. Isik ¢ok 6nemli bu iste. Ne manken ne background sadece 1s1k.
16) Post’ladiktan sonra sildigin ‘selfie’ler oldu mu? Neden?

Vardir ama ¢ok degildir. Koydugum zaman ve su anda hissettigim ayni olmuyor
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nadiren.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?
100 ve tizeri. Begenildigimi hissediyorum.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?
Hepsi. Ama agirlikli {igiinciisii olabilir.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Hazir hashtag kullanmiyorum. Konuyu oOzetleyen basit hashtag’leri tercih

ediyorum.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?
Evet iyiyse sOylerim. Ben begendiysem sevene de sdylerim.
Subject 4

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya m1 sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Aninda ¢ektigim paylastigim da oluyor ama genelde 1-2 giin 6nce g¢ektigimi
koyuyorum. Eger o giin baska bir sey paylastiysam yogunluk olmamasi adina bagka
zaman paylastyorum. Ordaymis gibi paylasmiyorum ama Ozledigim yerleri

paylastigim oluyor.
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2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Evet. Aslinda ben canli renkleri ¢ok seviyorum ve total instagram hesabima
baktiginda bir renk paleti var kurguladigim. O renk skalasina uygun paylagimlar
yaptyorum. Kimi zaman o renk skalasina wuygun olursa filtresiz de
paylasabiliyorum. Ama kendimi oldugunda daha koyu renkli, bronz gostermeye
calismiyorum. Neysem o sekilde goriinmesini istiyorum. Hatlar daha belirgin,

renkler daha belirgin olsun istiyorum.

Filtre olarak ek olarak VSCO’yu mutlaka kullaniyorum. Kimi zaman eski,
oneceden ¢ekilmis analog fotograflar1 da Afterlight iizerinden yeniden

ayarlayabiliyorum.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

Genelde 5-6 tane selfie pozu c¢ekiyorum. En kendim gibi olani se¢meye
calisiyorum. Bana benzer c¢ikmadiysa yani ‘fake’se, abartiysa onlar1 tercih

etmiyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Genel olarak tiim fotograflarimi kontrol ediyorum. Onemli birileri varsa onlar

‘like’lam1s m1 diye bakiyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

%50, %50. Bu aralar ona da bakiyorum. Ilk baslarda takip ettiklerim daha fazla
iken son zamanlarda dedigim yilizdeye geldi. Ama takip¢i sayim da artti. Bunun
sebebi hashtag ve konum paylasimlari. Seyahat ettigim yerlerden fotograf

paylagimlart yapiyorum. Artik sadece telefon degil, farkli makinelerden de ¢ekim
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yapiyorum, go-pro gibi.

6) Baskasimin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?
Hayir.

7) Seni rahatsiz eden ‘selfie’ler var mi? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Kiginin kendini ¢ok mutlu oldugunu gosterdigi selfie serileri var ama yalan
oldugunu biliyorum, bu gibi iki yiizlii davraniglari sevmiyorum. Her giin ne
yaptigini siirekli an be an paylasanlar var, bu da ¢ok rahatsiz edici. Bir de son
zamanlarda goziime takilan benzer selfie paylasimlart gordiim; Hemsirenin ya da
doktorun hastanin odasindan paylastig1 gereksiz yere ifsa edilen, bir gizliligin ihlali

olan selfie’ler ¢cok yanlis geliyor.

8) Baskalarimin selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?

Bazi durumlarda baskalarinin selfie’sini kontrol ediyorum. En ¢ok, hep ayni a¢idan
cekilmis seyler rahatsiz ediyor. ‘Fake’ seyler hosuma gitmiyor. Sonug olarak dyle
dolagsmiyoruz. Ya da mesela aglarken konulan seyler. Belki zaten o sekilde
aglamiyor, abartmak icin koyuyor. Sisirilme seylerden huzursuzluk duyuyorum.

Stirekli memesinin goriinecegi agidan ¢ekilmesi de beni rahatsiz ediyor.

9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
1-Gidilen goriilen yerler/travel addict’ler.
2-Foddie’ler

3-Hayvan severler
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4-Fashion blogger’lar (Biraz isten dolayi, biraz da ilgi alanim oldugu i¢in takip

ediyorum.)

Tanidigim olmadig siirece bir fenomeni takip etmiyorum. Ciinkii ‘fake’ geliyor. O
anda o adam o paylasimi is i¢in yapiyor, ‘promote’ etmek icin yapiyor, aslinda orda
yasadig1 diisiindiigli sey gercek degil. Bir partiye gitmis belki 10 saniye durmus
ama bir selfie koyup “Hey cok egleniyoruz” diyebiliyor. Benim kendi Instagram
haber kaynagim, olabildigince benim kendim ne gormek ne hissetmek istedigimle

iizerine kurulu bir diinyada.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {iriin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi1? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkli bir durum mu?

Yeni bir deneyim yasadigimda, yeni bir olusum igine girince bu gibi seyleri diger

insanlarla paylagsmak istiyorum.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Aslinda 1-2 tane var. Birincisi ismimden de anlasildig1 gibi 1s1k: Giinesin nesneler
iizerindeki kirilmasinit ¢ok seviyorum ve bu yiizde bu goriintiileri olabildigince
resmetmeye calisiyorum. Bunu yapmis olmak o giin beni bir sekilde coskulu
hissettiren. Bu yukar1 dogru da asagi dogru da bir cosku olabilir. Cok neselendiren
bir anda, ¢ok moralimi diisiiren bir gorselde amacim o kareyi seyirciye de
gosterebilmek. Tkincisi ise bulundugum yerin bana verdigi huzur veya huzursuzluk.
Gittigim yerin bana hissettirdigi ruh haline gore bir paylasim yapiyorum. Ayni giin

icerisinde hem ¢ok huzurlu hissettigim hem de ¢ok huzursuz hissettigim 2 gorseli
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paylastigim oluyor. Bir digeri ise o giin kendimi nasil hissettigimi aktardigim

selfie’ler.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?
Sabahlari, aksamlar1 giriyorum, maksimum 3-4 saattir. Bir 60 defa vardir.

13) Son 1 giinde ¢ekip de paylasmadigin bir ‘selfie’ var m1? Varsa neden

paylasmadin?

Var, sebebi ise su: Erkek arkadasimla yeni bir kedi almigtik. Beraber uyumaya
baslamistik. Erkek arkadasim, ben ve kedili bir selfie koyacaktim. Ayrilinca
koymadim. Kendimle alakali bir estetik kaygim yok, burda c¢irkin ¢ikmisim diye

selfie paylasmaktan vazgegmem.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kac saat geciriyorsun?

Facebook hep acik, bilmiyorum kag saat acik. Sabah uyandigimdan aksam yatana
kadar siirekli bakiyorum. Bu biraz isle de alakali. Instagram’a sabah maksimum 10
dakika, aksamlar1 da 1-1,5 saat bakiyorumdur. Story’leri de istiyorum. Haftada 1

giin stalk gliniim var, diger giinler kendimi tutamiyorum.
15) ‘Selfie’ ¢ekme ritiieliniz nasil bashyor?

Oldugum gibi olmam gerekiyor. Bu kameray1 baska biri tutsa nasil goriirdii diye
diisiiniyorum. Kendimi baskasinin goziinden gormek istiyorum. O sekilde
konumlanmak i¢in aynadan g¢ektigim bir fotograf var hatta. Onun diginda, o anin
hissiyatin1 veriyorsam ok. Oncesinde kafamda kurguluyorum, sonra 1-2 deneme
¢cekemi yapiyorum. Sonra kafamdaki bu diisiinceyi fotograf cekerek ateslemis

oluyorum.
16) Post’ladiktan sonra sildigin selfie’ler oldu mu? Neden?

Vardir. Ciinkii baya bir fotograf sildim. Sebebi, ¢cok yakin bir arkadagimla artik
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goriigmiiyorum ve bu nedenle onu hatirlatan fotograflar1 sildim. Arasinda da

selfie’ler vardi.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

45-50 ‘like’. Yanimda bir erkek varsa o sayiya ulasamiyorum. O rakama
ulastigimda bir 6ncekiyle de tutarliymig diyorum. Ciinkii ‘like’lar1 genel olarak ayni

kisilerden aliyorum.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?

Barselona’ya onceden gittigim halde, simdilerde de tag’liyorum. Burasi giizel bir

yer, burasi1 benim gittigim ve giizel hikayeler yasadigim bir yer demek istiyorum.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Hashtag’lerimi fotograflarda yarattigim moda gore ‘bundle’ olarak se¢iyorum. Bu

‘bundle’1 ben olusturuyorum. Fotografa uygun olacak sekilde kurguluyorum.
e EK soru: #igers #instangramers gibi hashtagler ne icin?

Fotografin yayilmasini saglamak igin. Ornegin, o hashtag’i paylasan ve benim gibi
olan bir siirii insan var. Illaki bir noktada tiklaylp o hashtag’de ne var diye
bakiyorlar. Motivasyonum takip¢i kazanmak degil ama o fotografin benim gibi

diisiinen bagkalar1 tarafindan goriilmesi istemek.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?
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Gittigim ve deneyimledigim yeri gosteriyorum ama marka bazli degil. Deneyimi

tavsiye ediyorum mekani ya da spesifik bir tiriini degil.
Subject 5

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya mi sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Bir yaym akisim var. Eger bir igerik paylastiysam selfie de olsa o giin baska icerik

paylasmiyorum. ilgi 6ldiirmek istemiyorum. Ordaymus gibi yaptigim olmuyor.

2) Filtre kullaniyor musun? Kullanmiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarnm manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Instagram filtrelerini ¢ok kullantyorum. Onun disarda VSCO ve Snapseed

kullantyorum. Genel olarak mod degistirmek i¢in kullaniyorum.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

Iyi cikana kadar tekrar yapiyorum, 20-30 gerekirse. Hangisi o an gdriinmek
istedigim gibiyse onu se¢iyorum. O anda nasil bir kimlik sergilemek istiyorsam ona
gore seciyorum. Sevimli olmak istiyorsam ona gore verdigim pozlar arasindan

seciyorum mesela.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Evet, ediyorum. Sessiz yilan1 oynayanlar var farkindayim, begeniyor ama
‘like’lamiyor. Ya da mesela erkekler sadece seksi fotograflarimi like’liyor. Eger

risk almigsam, 6rnegin ¢ok agik giyinmissem ya da c¢irkin ¢iktrysam Instagram’i,
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fotograf koydugum zamanlarda daha sik kontrol ediyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Hayir hesabim gizli. Biitiin sosyal medya hesaplarim yiiksek gizlilik seviyesinde
clinkii ¢ok sagma ekleme talepleri oluyor. Higbir segicilik yok, rahatsiz oluyor
insan. Bu nedenle like’lar hep bildigim kisilerden geliyor. Location’t 6zellikli bir
yerse, dogasi giizelse paylasiyorum. Hashtag’i paylasmiyorum ¢iinkii ¢ok alakasiz
tiplerin postumu goérmesini istemiyorum. Mesela, benim i¢in Facebook ¢ok az
paylasim yaptigim ve herkese agik olan bir yer ancak Instagram ve Twitter daha

yogun paylasim yaptigim yerler, ancak daha gizli, daha 6zel olan yerler.

6) Baskasimmin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?

Bunu yapmiyorum, hatta kimi zaman beni hi¢ ‘like’lamayan insanlar1 da
‘like’liyorum. Ya hatta gordiiglim kadariyla bazen insanlari like’liyoruz igerigi

degil. Begenmedigimiz bir sey de paylassa icerikler bagimsiz like atiyoruz.

7) Seni rahatsiz eden ‘selfie’ler var mi1? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Bir yere gidiyorsun arkanda ¢ok giizel bir sanat eseri ya da tarihi eser var ama sen
selfie ¢ekiyorsun. Bir tek bunu anlayamiyorum. O eseri fotografta ¢ikan yarim

yamalak goriintiisii nasil tatmin ediyor paylagani anlayamiyorum.

8) Baskalarimin selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?

Gizel kizlara bakinca soyle diisliniiyorum, higbir sey yapmiyorlar bir bakisiyla ¢ok
giizel bir selfie veriyorlar. Ben makyaj yapiyorum, sagimi diizeltiyorum, uzun siire

ugrastyorum ama onlarin ki gibi selfie’m olmuyor.

9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
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Yakin arkadas ¢cevrem den dolay1 moda, illiistrasyon ve bir de iinlii profillerini takip

ediyorum.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {iriin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkli bir durum mu?

Genelde fotografimi ¢ekecek kimse yoksa selfie ¢cekiyorum. Arabada ¢ekerim ya da
bros ve gozlik gibi selfie bolgesinde goriinecek yeni bir sey aldigimda ¢ekerim.

Arabay1 ¢ok iyi degerlendirdim, 1s1k ¢ok iyi oluyor.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Giinlik hayatimin i¢inde herhangi bir akist koyuyorum. Bir de ben resimden ¢ok
fotografin altina yazdigim bir climlenin 6nemli oldugunu diisiiniiyorum. Bunlarla
like aldigimi disiiniiyorum. “Arkadaslarimla kahve keyfi’nin digina ¢ikmaya
calistyorum. Instagram adimin “Olii dil avcis1” olmasinin sebeplerinden biri de bu

aslinda. Okuldan dolay1 7 tane 6lii Tiirk dili biliyorum.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?

Cok fazla giriyorum. 100 ftizeri giriyorumdur. Hem ‘like’ geldiginde hem de

sosyallesmek i¢in giriyorum.

13) Son 1 giinde ¢ekip de paylasmadigin bir ‘selfie’ var m1? Varsa neden

paylasmadin?

Evet. Begenmiyorum ya da bomba patliyor ya da biri dldiiriiliiyor. Giindemle de
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iligkili yani.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kag saat geciriyorsun?

Facebook’a ¢ok girmiyorum ama Instagram’da 2 saat duruyorumdur. Twitter’da
daha fazla zaman geciriyorum ancak profiller arasi ‘promote’ yapmiyorum.
Oralardaki insanlarin benim diger sosyal mecralardaki varligimi bilmesini

istemiyorum. Her mecradaki arkadaslarim birbirinden farkli.
15) ‘Selfie’ ¢cekme ritiieliniz nasil bashyor?

Telefondan kamerasindan elim yiiziim diizgiin mii diye bakarim Oncelikle. Oradan
begenirsem ¢ekmeye devam ederim. Goremedigim i¢in poz veremiyorum o yiizden
selfie gekmeyi seviyorum. Makyaj yaptiysam ¢ekerim, yapmadiysam sadece selfie

icin yapip ugragsmam mesela.
16) Post’ladiktan sonra sildigin selfie’ler oldu mu? Neden?
Hayir, hi¢ olmadi.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

65 ve iizeri iyidir. Boyle olunca i¢im rahatlar hatta iade-i like da yaparim. Bakarim

ne paylasmis ben de onu ‘like’larim, biter gider.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?

Yukarda da dedigim gibi giizel bir manzaraysa, mekansa paylasirim ama bu farkl

insanlarin goérmesi i¢in degil.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi
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kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?
Hashtag kullanmiyorum.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?

Genelde giinliik hayatimdan hosuma giden 6geleri koyuyorum ama bunu bir giinliik
olarak diisiinebiliriz. Sevdigim seylerin bir hatirasi, asil amag bir seyi tavsiye etmek

degil yani.

Subject 6

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya mi sakliyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Degisiklik gosteriyor. Selfie’ye gore degisebiliyor. Bazen giin 15181 ¢ok giizel
oluyor sabahtan ¢ekiyorum, sonra onu yiiklemeyi unutuyorum ertesi giine kaliyor.
Ama bilerek yapmiyorum. “Ordaymis gibi” olma mevzuna girmiyorum. Flashback

olarak ya da latergram olarak ytikliiyorum.

2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Evet kullantyorum. Farkli filtre app’leri ¢ok kullanmiyorum. Instance diye bir
frame programi kullantyorum. Isikla oynamayi seviyorum, bu app’ler bana bu

ozgurliigii veriyor.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

Maksimim 5 selfie ¢ekiyorumdur. Bunlar arasindan paylasacagim selfie’yi 1s1ga
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gore segiyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Gilin sonunda kag ‘like’ aldigima bakiyorum ancak paylastiktan sonraki siirecte ¢ok
stk bakmiyorum. Kimin 'like’ladigina bakiyorum o6zellikle spesifik kisilere

bakiyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Genel olarak karsilikli takiplerden ‘like’ geliyor. Kendi evimde asla konum

paylasmiyorum. Ama ‘public place’ ise higbir problem olmuyor.

6) Baskasimin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?
Hayir.

7) Seni rahatsiz eden ‘selfie’ler var mi1? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?
Kizlarda duck face, erkeklerde de araba ile selfie paylagimlar1 beni rahatsiz ediyor.

8) Baskalarimin ‘selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?
Hoslandigim kisilere bakiyorum ancak karsilastirma olarak degil.
9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?

Sadece insan takip ediyorum, farkli temali sayfalar1 ¢ok takip etmiyorum. Yemekle
ilgileniyorum diye ¢ok fazla yemek postu diisiiyor. Ama nereden bakarsan bak

feed’ime en ¢ok diisen sey selfie.
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10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {iriin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkli bir durum mu?
Galiba seyahat ettigimde ve yeni bir deneyim yasadigimda.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Seyahat ve klasik hashtag’im #meninthekitchen var. #meninthekitchen zaten benim

kendi isim i¢in kullandigim bir hashtag.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?
15-20 kadar vardir.

13) Son 1 giinde cekip de paylasmadigimiz bir selfie var mi1? Varsa neden

paylasmadimz?

Cekip de paylasmamak oluyor. Baze giinliik rutinim, yapmam gereken isler daha

agir bastyor.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kag saat geciriyorsun?

Facebook’ta daha fazladir, 3-4 saat olabilir. Icerik var ve yaym akisinda faydali

seyler kapabiliyorum. Instagram’da ise 2-3 saat.
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15) ‘Selfie’ ¢cekme ritiieliniz nasil bashyor?

Genelde birgok selfie’m ev halinde oluyor. Sabah uyandigimda giizel 151k var ise
¢cekiyorum. Onun diginda aman hazirlantyorum sagima bakayim demiyorum.

Cektigim selfie’yi de ayna olarak kullantyorum.
16) Post’ladiktan sonra sildigin ‘selfie’ler oldu mu? Neden?

Evet, ¢ok ‘lame’ geldigi i¢in sildigim oluyor. Zaman gecince daha farkli
goriiyorsun pozlarmi. Her 2-3 ayda bir ge¢mis postlarima bakip temizlik

yapiyorum.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

Ben begensem yetiyor. Cok umurumda olmuyor. Like sayisimi da c¢ok

Onemsemiyorum.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e Eklemek istedigin bagka bir amag¢ var m1?

Eger keyif aliyorsam, ‘public’ alanda insanlara tavsiye etmek icin kullantyorum.
Zaten igim geregi restoranlara, etkinliklere gittigim i¢in biraz da tarzimi bilen
insanlara ben buraya gittim, bunu yedim, siz de yapabilirsiniz mantigiyla

paylasiyorum.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Seyahat, yemek ve kedi bunlar benim i¢in ¢ok Onemli, en sik bunlarla ilgili
hashtag’ler kullaniyorum. Tamamiyla fotografa baglh aslinda. Hashtag

bundle’larindan hoslanmiyorum, kendim bir ‘patern’ yaratiyorum.
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20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?

Benim de takip edip damak zevkine giivendigim, seyahat anlayisina giivendigim
insanlara bakiyorum. Onlardan giizel tavsiye aldigim i¢in ben de keyif aldiysam

onlara dnermek adina paylasmak istiyorum.
Subject 7

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya mi sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Genelde aninda paylasiyorum. Tatilden doniislerinde, tatil fotografimi sonradan

paylastigim da oluyor.

2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Cok filter kullanmiyorum, direkt olarak Photoshop kullaniyorum. Selfie i¢in filtre
degil de fotograf diizenlemeleri yapiyorum. Fotografla ilgilendigim i¢in 15181 filan

diizeltiyorum. Bunlar1 da asilinda gorselin modunu degistirmek i¢in kullantyorum.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?
4-5 tane ¢ekiyorum. Daha giizel olan, yiiziimii en ¢ok begendigimi se¢iyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini
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kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Evet kontrol ediyorum. Her elime aldik¢a bildirimlerden kim ‘like’lamis diye

bakiyorum. O giin selfie koymussam giin boyunca kontrol yapiyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan m1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Genelde tanidigim, benim de takip ettigim insanlardan °‘like’ aliyorum. Hayir
rahatsiz etmiyor. Hashtag kullanmiyorum ancak konum kullaniyorum. Siirekli
gittigim bir yerde konum paylasiyorsam, demek ki oray1 evim gibi, benim olan bir
yer gibi hissediyorumdur. Bu gibi paylagimlar orada siirekli kargilastigim insanlarin

da beni eklemesine vesile olabiliyor.

6) Baskasiin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?

Hayir. Benim sevdigim 30 kisi filan vardir zaten onlar ne koysa ‘like’liyorum.

Onun disinda da begendigim fotograflari bunu diisiinmeden ‘like’liyorum.

7) Seni rahatsiz eden ‘selfie’ler var mi? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?
Yok sanirim.

8) Baskalarimin selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?
Hayir.

9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
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Gezip fotograf ¢eken insanlar, sokak fotograf¢iligi ve is dolayisiyla moda. Moda

fotografcisinin asistanligini yapryordum.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {iriin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkli bir durum mu?

Kendimi giizel hissettigimde, sagimi yaptirdigim ya da biraz daha fazla makyaj
yaptigim zamanlarda. O giin keyifli bir giindiir, arkadaslarimla bir yere

gitmigsindir, hep berabersindir “hadi hep beraber bir selfie ¢ekilelim.” dersin.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Hayir yok, ¢ok rastgele fotograflar koyuyorum. Hatta bazen bundan rahatsiz
oluyorum mesela isimle ilgili hi¢bir sey paylasmiyorum diye. Daha fazla diislinerek

kullanabilirim diyorum kendi kendime.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?
10-15 selfie giriyorumdur.

13) Son 1 giinde ¢ekip de paylasmadigin bir ‘selfie’ var m1? Varsa neden

paylasmadin?

Evet, diin arkadaslarimla yemekteyken ¢ekmistim c¢ok begenmedigim igin
paylasmadim. Ulkede iiziicii olaylar olunca da bu sekilde igerik paylasmamaya

dikkat ediyorum.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince
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kac saat geciriyorsun?

2 saati buluyordur. Mesela aksamlar1 yatarken yarim saate yakin Instagram’da

dolagtyorumdur. Bazen elimde uyuya kaliyorum.
15) ‘Selfie’ ¢ekme ritiieliniz nasil bashyor?

Hayir yok, telefonun ekranini ayna olarak kullanirim. Ekrandan sagimi diizeltirim

en fazla.
16) Post’ladiktan sonra sildigin selfie’ler oldu mu? Neden?

Olmustur. Koyarken de tereddiitli oldugum fotograflar oluyor, sonra ‘like’lar
gelirken fotografa tekrar bakiyorum igime sinmediyse siliyorum. Cok eskiden
cektigim ve sildigim selfie’ler de var. Zaten ara ara temizliyorum eskiye doniip.

Sebebi ise ¢linkii artik “sen o degilsin” gibi oluyor.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?
70 ve iizeri ‘like’ alirsam “tamadir bu fotograf glizelmis.” diyorum.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?

Evim gibi hissettigim yerlerde, Cihangir’de, tatildeyken “ben suradayim”
giidiisiiyle paylastyorsun. Mesela Kronotrop evimin salonu gibi “yine geldik

buraday1z” demek i¢in kullaniyorum.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Hashtag kullanmiyorum. Eger, isimi promote ediyor olsaydim kullanirdim ama

normal zamanda kullanmiyorum. Post da yazmiyorum. Sosyal medyaya kars1 genel
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anlamda ilgisiz biriyim. Instagram’a ¢ok girmemin sebebi isle ilgili oluyor. Kendi
hesabima bakmak ya da ‘stalk’lamak icin degil de isle ilgili seyler takip ediyorum.
Sinema sayfalarina, yazi sayfalarina bakiyorum. Arkadaslarima bakmam, yorum
yazmay1, ‘like’lamayr unuturum. Sikiliyorum biraz onlardan, zaman kaybi
oldugunu disilinliyorum. Genel anlamda da insanlarla arama mesafe koyarim.

Gergek hayatta da instagram’da da bu tavrim benzerdir.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?

Herkesin bir yasam tarzi var. Ve burada da o ‘location’lar biraz kendimi anlatma
cabasi. Oraya aligkanliklarini koyuyorsun, ne yaptigini gosteriyorsun. Hesabim bir
an1 defteri gibi aslinda. O giin Bebek’e giizel bir ekiple gidilmistir ve ¢ok giizeldir,

selfie paylasmamim sebebi de o noktaya bir an1 birakmis olmamdir.

Subject 8

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya m1 sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Cektigi fotografi direkt koyuyorum. Koymak iizere ¢ekiyorum yani. %80 aninda
paylastyorum. Karar veremediysem 1-2 giin bekliyorum. Bir ¢ekimde 3-4 tane
cekiyorum. Ordaymis gibi yapmiyorum ama eskiden ¢ektigim fotograflar
paylastigim oluyor. Ama bagka bir yerdeyim imaji1 vermek i¢in degil. Giinde bazen
5-6 foto paylasiyorum. Genelde de hepsini bir anda paylasiyorum. Bir anlamda
yapip kurtuluyorum psikolojisiyle yapiyorum. Bir anda paylasip o giini

kapatiyorum. Ama genelde her giin mutlaka paylasim yapiyorum. Bir kere 6 giin
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yapmamisim sok oldum. Paylagim saatim de degisiyor. Bazen sikilinca paylagim

yapiyorum.

2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Evet, filter kullantyorum. Filtreleri istedig§im modu yansitmak i¢in kullantyorum.
Resim tizerinde oynamalar yapiyorum. Filtrelemek icin Instasize kullaniyorum ama
sadece Ol¢iimlemek i¢in. Makyaj uygulamasi da ekledim ama sadece makyaj
ozelligi degil komik 6zelliklerinden dolay1 paylastyorum. Ek olarak OKJUX gibi

imaj ekleme uygulamalari kullaniyor.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

Selfie’leri segerken suratimin c¢ok sisman ¢ikip ¢ikmamasina dikkat ediyorum.
Saglarimla yanaklarimi kapiyorum, sagimin toplu oldugu selfie’'m yok denecek
kadar azdir. Selfie’yi yukardan degil asagidan cekiyorum boylece yanaklarimi
sakliyorum. Yiiziimiin genis durup durmamasi ¢ok onemli. Diglerimi gostermem,

selfie ¢ekilirken giilmiiyorum. Giiliistimiin gilizel oldugumu diisiinmiiyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Ne kadar ‘like’ aldigimi kontrol etmiyorum. Cok umurumda olmuyor. Cok az
‘like’im oldugu fotograflarim var ama silmiyorum. Kimlerden ‘like’ aldigimi genel
olarak degil, spesifik kisileri kontrol ediyorum. ‘Like’lar genelde tanimadigim yani
benim takip etmedigim kisilerden geliyor. Ve devamli hale gelmis tanimadigi

insanlar da var. Genelde erkek arkadasim ‘like’lamig m1 diye bakarim.
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5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Yabancilardan daha sik like geliyor. Location paylasimindan korkmuyorum, hi¢ bu
konuda endisem olmadi. Surada oldugumu bildireyim diye bir kaygim olmadi. Ama
bulundugum yeri begenirsem tavsiye etmek amagli paylasiyorum. Hahstag hig
paylagsmiyorum. Yaparsam da dalga gegmek i¢in yapryorum. Daha fazla like almak
icin genelde ortak hashtag kullaniyor ama ben yeni hashtag olusturuyorum sadece.

Onlar1 da sagma sapan espri anlaminda kullantyorum.

6) Baskasimin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?

Hayir.

7) Seni rahatsiz eden ‘selfie’ler var mi? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Elleriyle agizlarini tutan, fotografta yiiziini tutan, diislinliir pozu vermeye calisan
tipleri sevmiyorum, gereksiz buluyorum. Dogal olmayan bazi pozlar beni irrite
ediyor. Cok ugragmig gibi olmasi ¢ok sagma bir sonug ¢ikariyor. Before- After gym
fotograflar1 da beni deli ediyor. Yani ne kadar degistigini gosterme cabasi, kilo

verme, degistirme ¢abasi rahatsiz ediyor.

8) Baskalarimin ‘selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?

Hayir.
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9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?

Arkadaglarim disinda insan degil tiizel kisilik takip etmiyorum. Bu sebeple kendi
ilgi alanlarim karsima ¢ikiyor. Gezi, meme, vine’lar, ¢izim, anime en ¢ok

paylasilanlar arasinda.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {irtin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi1? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkl bir durum mu?

Sevgilimle kavga edip konusmuyorsak kiskandirmak i¢in, ben seni sallamiyorum
demek i¢in paylagirim. Genelde selfie’mi, bacaklarimi ve meme ucumu onun igin
paylasirim. “Ya, sen kimsin” edasiyla bir tavir sergilemek isterim. Sikildiysam ¢ok

paylasiyorum. Yeni gittigim ve hosuma giden yerlerde paylasirim.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Ben genelde anime agirlikli paylastyorum. Giildiirmeye yonelik, insanlarin hosuna
gitsin, keyif alsin diye paylasim yapryorum. Selfie’lerde degil ama digerlerinde

Oyle. Espri kafasinda paylagimlar yapiyorum.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?
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Insanlarin aldig1 ‘like’r1 ve takip kismima ¢ok incelerim. Erkek arkadagim kimi
like’liyor diye bakiyorum. Saat basi giriyorum. Kesin giinde 50 kere giriyorumdur.

Mesela sevgilimin bir kiz1 ‘like’ladigimi gordiiysem daha sik giriyorum.

13) Son 1 giinde ¢ekip de paylasmadigin bir ‘selfie’ var m1? Varsa neden

paylasmadin?

Bacaklarimi ¢cekmistim ama sevgilim kiziyor diye paylasmadim. Soyle diisiiniiyor;
“Seni tanimayan insanlarin ‘like’lamasi hosuna gidiyor.” Diyor, ama aslinda onun

icin yapiyorum ama o sekilde anlamiyor.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kac saat geciriyorsun?

Sabah kalkar kalmaz giriyorum. Saate vurursam 12 saatten fazla duruyorumdur.

Ama girip ¢ikiyorum. Hatta 1 saat i¢inde 3 kere girdigimde oluyordur.
15) ‘Selfie’ ¢cekme ritiieliniz nasil bashyor?

Aynaya bakiyorum. 3-4 tane ¢ekip nasil olduguna bakiyorum. Bazen ekstra bir sey
yaptyorsun. Bazen selfie ¢gekecegim diye ruj slirdiigiim oluyor ama filtreler her seyi

hallediyor. Pek de bir seye gerek kalmiyor.
16) Post’ladiktan sonra sildigin ‘selfie’ler oldu mu? Neden?

Var ama ¢ok degil.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

70 like. Benim ‘like’lar azdir baya. Gobek deligi 35, body part daha fazla oluyor.

Mesela, bacak koyunca yiiksek oluyor. Ama kontrol etmiyorum. Bdyle olunca
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onaylandiginda hissediyor muyum? Zaten en basinda bunu paylagsmak o onaylanma
hissini almak i¢in paylasmis oluyorum. Ama ‘like’ almayinca da hayal kirikligina

ugramiyorum.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e Eklemek istedigin bagka bir amag¢ var m1?
Tavsiye amaciyla.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullamiyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?
Yukarida agikladigim gibi, kullanmiyorum sagma geliyor.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?

Anime en fazla. Yedigim, hi¢ paylasmam. El isi filan yaptigim isleri paylasiyorum.
Kiyafetleri de paylasiyorum ama ¢ok sevdiklerimi, en c¢ok ayakkabi, o giin

giyindigim seyleri seviyorsam paylagiyorum.

Subject 9

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya m1 sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Aninda koyuyorum. Hayir ordaymis gibi yaptigim olmuyor, o anda paylasmay1

daha ¢ok seviyorum.
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2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram
filtreleri disinda fotograflarom manipiile edecek baska mobil

uygulamalar kullaniyor musun?

Genelde o 15181 degistirmek igin kullaniyorum, bdylece tabii ki kusurlar1 da
kapatmis oluyorum. Benim i¢in iyi oluyor. Evet farkli uygulamalar kullaniyorum.

Snapseed en sik kullandigim uygulamalardan biri.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

Ortalama 5 tane selfie ¢ekiyorumdur. Se¢imimi ise en karizmatik oldugumdan yana

kullantyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

E tabii ki sik¢a kontrol ediyorum. Koyduktan sonraki 1 saat boyunca kag¢ ‘like’
aldigima daha sik bakiyorum. Mesela 1 saatte x ‘like’ aldiysa, 2 saatte kag ‘like’
alacagim diye bakiyorum. Son ‘like’ gelene kadar belli sikliklarla kontrol

ediyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Hesabim kapali oldugu i¢in, genelde tanidigim insanlardan oluyor. Boylece

paylagsam da yabanc1 insanlar gérmiiyor.

6) Baskasiin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?

Bazen oluyor. Mesela beni hi¢ like’lamayan insan1 fotografini begensem de

‘like’lamryorum.
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7) Seni rahatsiz eden ‘selfie’ler var mi? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Mesela hep ayni agidan cekilmislerden hoslanmiyorum. Hep ayni yiiz ifadesinden
de hoslanmiyorum. Benzer makyaji yapip selfie paylasan kadinlardan da

hoglanmiyorum.

8) Baskalarimin selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?
Baskalariin selfie’leriyle karsilastirma, kiyaslama yapmiyorum.
9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?

Cevremde en ¢ok paylasilan gezilen goriilen yerlerde ¢ekilen fotograflar. Selfie’de

paylasiliyor ama seyahat agir basiyor.

10) ‘Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {iriin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkl bir durum mu?

Farkli ortamlarda oldugum zaman. Yakisikli oldugum zaman. Enerjim yiiksek

oldugu zaman.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?

Instagram’da kendimizi pazarliyoruz sonug olarak orada. Benim fotografim kimin
hosuna gider acaba begenilir miyim kaygistyla koyuyorum. Arkadaslarimla beraber
koydugum fotograflarim var, bunlar1 da “Bak biz hep beraberiz, dosta diismana

caka olsun!” diye koyus oluyorum.
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12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?
10 ve lizeri olabilir.

13) Son 1 giinde ¢ekip de paylasmadigin bir ‘selfie’ var m1? Varsa neden

paylasmadin?

Agirlikli olarak ¢ektiklerimi paylasiyorum. Zaten bakiyorum fotografa, cirkin
oldugunu diisiiniiyorsam koymuyorum. Cekip de koymadigim selfie’lerde iyi

¢ikmadigimi diisiiniiyorum. Digerlerinde kotii oldugunda koyma istegi olmuyor.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kag saat geciriyorsun?
Total 1,5-2 saat gegiyordur.
15) ‘Selfie’ ¢ekme ritiieliniz nasil bashyor?

Pek bir ritiiel gibi olmuyor. Kameraya bakip degerlendiriyorum. Buranin 15181

giizelmis, giizel ¢ikiyorum deyip ¢ekiyorum.
16) Post’ladiktan sonra sildigin selfie’ler oldu mu? Neden?

Evet, zaman gectik¢e psikolojim de degisiyor. Hitap ettigim kitlenin istekleri de
degisiyor. Bu durumda mesela, ¢ocuksu buldugum ya da karizmatik olmadigini
diisiindiigiim selfie’leri siliyorum. Yani benim ig¢in orast bir hatira defterinden

ziyade, bir boy gosterme alani aslinda.

17) Yeteri kadar ‘like’ almak senin icin ka¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandigimi hissediyor musun?

100 ve iizeri. Bu sayiya ulasinca fotograf kotii degilmis diyorum, yani hosuma

gidiyor, motive ediyor gecici de olsa.
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18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?

Ucii de diyebiliriz. En az1 promote etmektir, onun yerine tavsiye etmek desek daha

dogru olur hatta.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullamiyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Cok hashtag kullanmiyorum. Zaten hesabim kapali oldugu i¢in hashtag bana like

kazanc1 saglamiyor.

20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?
Cok nadir bir kitabi, filmi paylasirim.

Subject 10

1) Cektigin selfie’yi genel olarak aminda mi paylasiyorsun, yoksa daha
sonraya mi sakhiyorsun? Olmadigin halde, ordaymis gibi gosterdigin

oluyor mu?

Aninda paylastigim oluyor, o an gergekten bulundugum yerde oldugumu gostermek
istiyorsam paylastyorum. Onun digsinda hemen paylagsmam. Sonra kullanirim deyip
sakliyorum, bagka bir anda koyuyorum. Orda olmadigim halde ordaymis gibi

yapmiyorum, asla yapmam.

2) Filtre kullaniyor musun? Kullamiyorsan, sebepleri nelerdir? Instagram

filtreleri disinda fotograflarom manipiile edecek baska mobil
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uygulamalar kullaniyor musun?

Instagram i¢inde yer alan X-Pro2 filtresini kullantyorum genel olarak. Parlakligi
biraz daha gii¢lendirip onla beraber fotograflar1 paylasiyorum. Baska mobil

uygulama kullanmiyorum.

3) Cekilen birden fazla selfie arasindan, bir tanesini secerken neye dikkat

ediyorsun?

2-3 tane sec¢ip yiiklerken bakiyorum. En gilizel/yakisikli ¢iktigim hangisiyse onu

seciyorum.

4) Selfie paylastiktan sonra, ka¢ ‘like’ aldigim1 ve kimlerden ‘like’ aldigini

kontrol ediyor musun? Bunu ne siklikla yapiyorsun?

Evet, kac ‘like’ aldigimi merak ediyorum. O 2 saat ¢ok heyecanli oluyor mesela,
kimler begendi diye bakiyorum. Totalde ka¢ ‘like” oldu diye kontrol ediyorum. O 2

saat igerisinde 7-8 kere giriyorum.

5) Genel olarak ‘like’lar senin de takip ettigin insanlardan m geliyor,
yoksa yabancilardan mi1? ‘Hashtag’ ve konum paylasmay1 kullanirken

yabancilarin da ‘selfie’ni goreceklerini bilerek mi kullaniyorsun?

Hashtag’lere bagl olarak gelen ‘like’larim tanidiktan mi yabancidan mi geldigi
degisiyor. Kizlara daha ¢ok taciz oldugu i¢in biraz ¢ekinebiliyorlar location ve
hashtag paylasiminda. Erkeklerde dyle bir durum yok, aksine hosuna gidiyor. Ayni1

mekanda oldugun bir kadinin sana mesaj atmasi giizel bir sey.

6) Baskasimin fotograflarim ‘like’larken, onun da sana ‘like’ verecegini

diisiinerek ‘like’ladigin oluyor mu?
Hayir.

7) Seni rahatsiz eden ‘selfie’ler var mi1? Var ise nasil oldugunu tarif

edebilir misin ya da gosterebilir misin?

Toplu selfie’lerde en 6nce olmaktan nefret ediyorum, c¢irkin ¢ikiyorum. Beni
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rahatsiz eden bir selfie sekli yok.

8) Baskalarimin selfie’lerini kontrol ediyor musun? Kkendininkilerle

karsilastirnyor musunuz?
Hayir.
9) Sence takipcilerin arasinda en ¢ok paylasilan konu ne?
Eglence icerikli paylagimlar.

10) Selfie’ cekme istedigi hangi zamanlarda geliyor?
e Yeni bir {irtin aldiginda m1?
e Herhangi bir deneyim yasadiginda mi1?
e Yeni bir sey iirettiginde mi (iste, okulda, 6zel hayatinda)?
e Sosyal durumunla ilgili bir gelisme oldugunda mi? (evli, nisanli, yeni is,
mezuniyet gibi)

e Ya da daha farkl bir durum mu?

En son selfie’yi ne zaman cektigime bagli. Ust iiste 3 tane selfie koymam mesela. O
an hosuma gittiyse ve fotograf paylasimimi abartmadiysam selfie paylasiyorum.

Enerjik oldugumda paylasiyorum.

11) Instagram profilinde kendin icin stratejik bir konumlandirma m
yaptin yoksa bir yontemin yok mu? Yani, bir konsepti sahipleniyor

musun?
Hayir yok, vaktim de yok.

12) Giin igerisinde ‘selfie’ koymasan bile, ka¢c kere Instagram’i ziyaret

ediyorsun?
10 ve tizeri.

13) Son 1 giinde cekip de paylasmadigimiz bir selfie var mi1? Varsa neden

paylasmadimz?

171



Hayir.

14) Giin icerisinde ‘selfie’ paylasilan sosyal medya platformlarinda giince

kag saat geciriyorsun?

Is arasinda bile baktigim oluyor. Giinde en az 4-5 saat giriyorum. Sabah

kalkmadan, gece yatarken telefon elimdedir. Bakmadan kalkmam.
15) ‘Selfie’ ¢ekme ritiieliniz nasil bashyor?

Denerim genelde, ama baz1 fotograflara da bakarim bir ozelligini sevmissem

koyarim.
16) Post’ladiktan sonra sildigin selfie’ler oldu mu? Neden?
Daha sonra iyi ¢ikmadigimi diisiindiiglim olunca siliyorum.

17) Yeteri kadar ‘like’ almak senin icin kac¢ ‘like’? Bu sayiya ulasinca

hissettiklerin ne oluyor? Onaylandiginmi hissediyor musun?

100 ve iizeri. Bir kizin beni begenmesi hissiyat1 geliyor. Genellikle de kizlardan

‘like’ aliyorum zaten.

18) Location paylasmadaki amacin genelde ne oluyor?
e Gittigin yeri promote etmek.
e Popiiler oldugu i¢in orda bulundugunu belirtmek.
e Bagkalarinin senin orda oldugunu bilmesini istemek.

e FEklemek istedigin bagka bir amag¢ var m1?

Bu Cumartesi Reina’dayim, bu Pazar giinii x’teyim. Yani ben buralara gittim

buradayimi gostermek istiyorum.

19) ‘Hashtag’ secimini neye gore yapiyorsun? Hazir ‘hashtag’ setleri mi

kullaniyorsun, yoksa fotografa 6zgii bir set mi yaratiyorsun?

Hashtag 6begi kullanmiyorum. En fazla 3-4 hashtag koyarim.
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20) Tiiketim ahskanhklarimi paylasmak konusunda ne diisiiniiyorsun? Bir

seyleri tavsiye etmek nasil hissettiriyor?

Yok hayir. Zaten bilinen yerlere gidiyorum.

173



