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ABSTRACT

Machine Translation (MT) technologies paved the way for great advances in the
translation industry with the development of Neural Machine Translation (NMT).
Translation companies and translators have started to save a great deal of time and energy
by doing machine translation post-editing (MTPE) instead of translating from scratch -
human translation- (HT). In this study, the volunteer participants were asked to both
translate the same texts from scratch and post-edit by using a generic machine translation.
The results were analysed comparatively with a focus on lexical diversity. According to
the findings of the study, it has been observed that machine translation post-editing and
human translation results differ significantly. When compared to the human translation
results, machine translation post-editing results have been proved to be less rich in terms

of lexical diversity.

Key Words:
Machine Translation Post-Editing, Neural Machine Translation, Human Translation,

Lexical Diversity
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Makine Cevirisi (MT) teknolojileri, Noral Makine Cevirisinin (NMT) gelistirilmesi ile
ceviri sektoriinde biiyiik ilerlemelerin 6niinii act1. Ceviri sirketleri ve ¢evirmenler sifirdan
ceviri yapmak -insan ¢evirisi- (HT) yerine makine ¢evirisi sonrasi diizeltme (MTPE)
yaparak zamandan ve enerjiden biiyiik oranda tasarruf etmeye basladilar. Bu ¢aligmada
gontlli katilimeilardan ayni metinleri hem sifirdan ¢evirmeleri hem de 6zellestirilmemis
makine ¢evirisi kullanarak makine ¢evirisi sonrasi diizeltme yapmalar1 istenmistir. Elde
edilen sonuglar kelime cesitliligi baglaminda karsilagtirmali olarak analiz edilmistir.
Analiz sonuglarina goére, ¢cevirmenlerin makine gevirisi sonrasi diizeltme sonuglari ile
insan ¢evirisi sonuglarinin dnemli derecede farklilik gosterdigi gdzlemlenmistir. Insan
cevirisi sonuglartyla kiyaslandiginda makine cevirisi sonrast diizeltme sonuclarinda

kelime ¢esitliliginin daha az oldugu bulunmustur.

Anahtar Kelimeler:
Makine Cevirisi Sonrasi Diizeltme, Noral Makine Cevirisi, insan Cevirisi, Kelime

Cesitliligi
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INTRODUCTION

This section presents the motivational factors behind the present thesis (section 1.1),
explains machine translation and its history (section 1.2), main objectives (section 1.3),

and research questions of the study (section 1.4).

1.1. Motivation

Translation industry and the professions affiliated to it have undergone substantial
changes over time. Especially in the last three decades, translation tools and practices
have moved with the times of technology. Printed dictionaries gave way to online
dictionaries; human memory was beaten by translation memory (TM) systems; and
human translation (HT) started to cooperate with machine translation (MT). With
computer aided translation (CAT) tools, it became possible to have more control over the
translation process. These changes have, beyond any doubt, made translation easier,
faster, cheaper, more efficient and more consistent. So much so that, being acquainted
with translation technologies is a very common requirement for translators and is studied
at most universities’ translation departments. There are numerous studies on all these
technologies mentioned above, and it is presumed that there will be even more studies
since technology does not seem to have any limit.

Among these improvements, machine translation technology has been discussed
the most in recent years, although it has more than 70-year history of evolution and

achievements (Wang et al. 2021).

1.2. Machine Translation in a Nutshell

Machine translation, often referred to as MT, is a field which studies the use of computers
to translate a text from one language to another. In simple terms, MT is a system which
translates texts automatically, with software built for this purpose. There are two kinds of
MT: rule-based machine translation (RBMT) and corpus-based machine translation
(CBMT). Rule-based methods were depending on bilingual dictionaries and manually

written rules, which was so laborious. Thus, after 1990s, corpus-based machine



translation methods were more popular. CBMT also falls into three categories in itself:
example-based machine translation (EBMT), statistical machine translation (SMT), and
neural machine translation (NMT). Phrase-based statistical machine translation was
commonly used after the release of free, open-source toolkits such as “Pharaoh” and
“Moses”, which enabled training statistical machine translation systems (Wang et al.
2021).

In the present thesis, we aim to focus on the latest and most common version of
it: Neural Machine Translation (NMT).

NMT is based on artificial neural networks, and in a nutshell, can be defined as a
fully-automated machine translation system that predicts the likelihood of a sequence of
words. One of the reasons that it is widely used and provides more accurate translations
is its context-based way of working. That is to say, it does not translate each individual
word on its own; instead, it takes into account the context in which a word is used. With
this feature, it differentiates from all previous versions of MT and it is seen as the most
prominent one.

The term and idea of “neural machine translation” were put forward in 2014 but
it gained wide recognition when Google introduced its own NMT system in 2016. The
new translation engine was first enabled for eight languages: to and from English and
French, German, Spanish, Portuguese, Chinese, Japanese, Korean and Turkish. As of
October 2020, the number of languages supported by Google Translate rose to 109; which
made this free engine worldwide popular and accessible (Wikipedia, 2022).

1.3.  Objectives

As the MT technologies develop, more and more translators are using MT outputs and
post-editing them rather than translating from scratch. Editing MT output, which is called
post-editing (PE), has become a required skill for translators and editors. Since it costs
less money and time, nowadays, almost every translation company uses MT, as well; and
many computer-aided translation tools (CAT tools) have integrated MT solutions. So, it
would not be wrong to say that these MT-based innovations have led to new roles in the

industry, and post-editing is the most prominent one among them.



It is obvious that MT has advantages concerning time and cost. Yet, it is still
possible to name some notable disadvantages that need to be addressed in the studies on
MT, and therefore, MTPE (Machine Translation Post-Editing).

In translation education, it is quite common to suggest that translators should
avoid monotony word choices, laborious language use, stagnant syntax for the sake of
readability. And apart from accuracy, fluency is also a must for every text type. And, to
name one of the most proposed negative effects of MT technologies, it can be said that
after a while of post-editing experience, translators may start to change less and less of
the MT output as the MT technology improves splendidly; thus, leading to lower lexical
diversity and lower lexical density in PEs than HTs (Toral 2019). As long as the MT
output is accurate, translators may tend to post-edit only lexical units to some extent or
minor constituents, and may overlook the style and syntax; or most of the time, they may
go with the vocabulary that MT suggests. This is a very good improvement in terms of
saving of time and cost, yet it can lead to dull translations since MT uses the most
preferred styles, syntaxes and words. So far, readability, fluency, lexical diversity, lexical
density, and linguistic richness, which can be considered an umbrella term, have been
mentioned in the present thesis. To have a closer look at each, some basic definitions will
be provided and some studies will be referenced. First, readability can be defined as the
quality of a written text which makes it easy to read and understand, and it depends on
many factors such as its vocabulary, syntax, sentences per paragraph, words per sentence,
characters per word, and physical presentation of the text. For example, Newbold and

Gillam (2010) briefly present how readability is perceived by researchers as below:

Research on readability aimed to provide an indication of the pro-portion
of the population could understand the text but has been limited to simple
checks of word and sentence length providing only some degree of
feedback on where and why text is difficult to understand. Writing tools
such as ‘Stylewriter’ scores documents based on average sentence length,
number of passive verbs and overall style. The style analysis uses an
indexes check for a wide variety of common editorial issues like jargon,
hyphenation, sexist writing, clichés, grammar, redundancies and
troublesome words which are either abstract, complex, misused or
overused. However, their approach is based on a simple lookup of common
writing patterns with no analysis of over-all message clarity.

Higher readability eases reading effort and speed for any reader, but it is
especially important for those who do not have high reading



comprehension. In readers with average or poor reading comprehension,
raising the readability level of a text from mediocre to good can make the
difference between success and failure of its communication goals. (65-

72)

Fluency is another important characteristic of texts and it is quite hard to define.
While readability can be put into numbers and statistics, fluency seems more prone to

interpretations. Francine Chambers (1997) comments on this issue as follows:

In ordinary life it often has an extended meaning and is used as a synonym
of overall oral proficiency. On the contrary, in the assessment of foreign
language proficiency, it is one of several descriptors of oral performance.
Despite the belief that we share a common definition as language teachers
and researchers, there is some evidence that agreement cannot be taken for
granted and various interpretations coexist. (535-544)

Fluency is mostly associated with speaking, yet we can also use this concept for
written texts, as well. Therefore, we can say that fluency is to be able to read a text easily,
with no noticeable cognitive effort and without requiring conscious attention which make
the reading activity harder.

Third, lexical diversity, is the most important concept for the present thesis as its
case study focuses on mostly lexical diversity. Lexical diversity and lexical richness have
been used interchangeably in many studies, and they both refer to the number of different
words used in a text. Also, lexical complexity, lexical sophistication, lexical variation and
lexical density have been used in the literature to point out similar meanings. These
concepts are considered important in terms of preventing repetition, dull texts and to
improve text quality especially in second language (L2) learning.

There are several methods to measure these concepts and they are essential tools
in estimating the acquisition of the lexicon and are usually used in second language
research (Johansson, 2009). Since then, various measures have been proposed in the body
of literature as an intermediary for examining how second language learners’ lexicon
progresses (Ure, 1971; Halliday, 1985). The computation of lexical richness of texts is
one of the main dilemmas in the field of quantitative linguistics (Tweedie and Baayen,
1998). Thus, several measures have been developed to evaluate the lexicon such as lexical

density, lexical diversity, and lexical sophistications (Webb, 2019).



Another concept regarding lexicon is lexical density, and it is considered
important for reading ease, in other words, readability (To, Fan, and Thomas 2013). As
Vinh To, Si Fan and Damon Thomas summarized in their study (2013), there are various
methods to measure lexical density. For example, two of them are presented below.

Ure (1971) estimated lexical density as follows:

number of lexical items x 100

Lexical density =
total numbers of words

About this measurement, if the result surpasses forty per cent, it accounts for
higher lexical density.
And Halliday (1985) used the formula below to measure lexical density:

. . number of lexical items
Lexical density =

numbers of ranking clauses

Regarding the second method, Halliday (1985) stated that a typical lexical density
for written texts should be somewhere between 3 and 6, depending on the text formality.
The higher the result, the more complicated the text is. The figures for spoken language,
for instance, fall to between 1.5 and 2. So, we simply understand that spoken language
tends to be less complicated than written language.

Using the most preferred syntax may sound not-problematic for some languages
such as English since syntax is rule-bound and not very changeable; in other languages
such as Turkish, it might seem dull and unprofessional in many contexts and many text
types because syntax is more flexible and has great effects on readability. In this study,
changes on syntax will be examined under the ‘linguistic richness’ concept.

In some post-editing guidelines offered by some scholars or institutions related to
translation, for example in TAUS’ PE guideline, you will find an instruction saying: Use
as much of the raw MT output as possible. (Taus 2021) This is probably the most cost-
efficient way for translation companies; however, in the present thesis, one of the
purposes is to describe if this kind of instruction affects MTPE outputs negatively, not in
terms of time and money, but in terms of quality, lexical diversity, readability, fluency,

and so on. Because, the instruction in the TAUS guideline is both given under Guidelines



for achieving “good enough” quality and Guidelines for achieving quality similar or
equal to human translation. The second one is what we will look into in the thesis since
it mentions “similar or equal to human translation”. Comparing MT and HT, and using
the word “equal” is a strong assertion. Thus, with the case study, we will try to define
characteristics of MT and HT with a focus on lexical diversity.

In this research, it is aimed to describe the differences between three specific post-
edited and at the same time human-translated texts, focusing on the lexical diversity and
to address the reasons behind those differences. By examining the PE and HT results of
the four subjects of this study, we also aim to have a general opinion on the main

characteristics of post-editing compared to human translation.

1.4. Research Questions

In addition to the main objectives explained above, it is also aimed to find answers to the
following research questions:
. Do translators produce similar translations with PE as they do with HT?
. When post-editing the MT output, to what extent translators make changes? Do
they have any priority order?
. What are the notable differences between PE and HT results, if any?
. Why or in which cases instructing translators to ‘use as much of the raw MT
output as possible’ might be problematic?

. Is lexical diversity less in post-edited texts compared to human-translated texts?



LITERATURE REVIEW AND METHODOLOGICAL
FRAMEWORK

2.1. Literature Review

Machine translation and post-editing have been discussed by many scholars so far,
especially recently with the popularity of neural MT (e.g. Ragni and Vieira 2022; Oner
and Oner Bulut 2021; Oner Bulut 2019; Vieira 2019; Koponen, Salmi and Nikulin 2019;
Moorkens 2018; Koponen 2016; Temizoz 2016; Sahin 2015). Various studies examining
their efficiency, functionality, pros and cons have been conducted. Among them, there is
a considerable number of studies in the body of literature which underline their negative
effects in terms of different aspects. As a matter of fact, the term ‘post-editese’ (Daems,
De Clercq and Macken 2018) has been coined in order to underline the typified style of
post-edited texts; similar to the term ‘translationese’ and its intended meaning. The term
‘translationese’ had been coined by Gellerstam (1986), but it was Baker (1993, 1996)
who put forward and defined the term to refer to the linguistic features common to all
translated texts regardless of the source and target languages (Castilho, Resende and
Mitkov 2019). So, we can roughly define the phenomenon ‘post-editese’ as a term used
to describe the linguistic characteristics common to all post-edited texts. These terms, as
mentioned above, underline the typical features of translated and post-edited texts, and as
often as not, they lead to negative implications, meaning texts do not sound original, or
have been translated/edited badly enough to be identified as translationese or post-editese.
From this point of view, there are a number of studies claiming that using MT can have
negative effects on linguists’ creative skills in the long run. Even though they focus on
different aspects, such as ‘impoverishing of language’, ‘loss in lexical diversity’,
‘decreased productivity’, ‘decay of linguistic richness’ (Vanmassenhove, Shterionov and
Way 2019), ‘loss of verbal artistry’ (Castilho, Resende and Mitkov 2019), ‘loss of
efficiency, quality and fluency’, it can be said that, in the most general sense, their
concerns are about ‘lexical diversity’; thus about ‘linguistic richness’.

To set an example, Vanmassenhove, Shterionov, and Way (2019) observed that
“the process of MT causes a general loss in terms of lexical diversity and richness when

compared to human-generated text.” (222-232)



Another similar claim has been made by Ana Guerberof-Arenas and Antonio Toral

who found in their study the results below:

HT presented a higher creativity score if compared to MTPE and MT. HT
also ranked higher in narrative engagement, and translation reception,
while MTPE ranked marginally higher in enjoyment. HT and MTPE show
no statistically significant differences in any category, whereas MT does
in all variables tested. We conclude that creativity is highest when
professional translators intervene in the process, especially when working

without any aid.” (255-282)

MT, MTPE and HT have been tested on different text types, groups of
participants, language pairs in order to question different hypotheses; thus, there is no one
straight answer to the following question: Which one is more efficient?

For example, Bowker and Buitrago Ciro (2015) conducted a study with Spanish-
speaking immigrants living in Canada, which compares HT, maximal PE, rapid PE, raw
MT and asked the participants about their preference. With 42%, the most preferred
version was HT; and with 24%, maximal PE text followed. (165-186)

A similar study was conducted by Daems, De Clercq and Macken (2017). Their
first purpose was to determine if there was a way to identify “post-editese”. A group of
participants consisting of professional translators and master’s students studying
translation both post-edited and translated eight texts from English to Dutch, during their
previous study (Daems 2016). However, at the end, they could not find any evidence of
the existence of post-editese, either perceived or measurable.

Later, a study was performed by Antonio Toral (2019) who summarizes the purpose
and method of the study as follows: “We conduct a set of computational analyses in which
we compare PE against HT on three different datasets that cover five translation directions
with measures that address different translation universals and laws of translation:
simplification, normalisation and interference.” (273-281) And in the conclusion of the

same study, he states what he found out as follows:

While PE is very useful in terms of productivity, which arguably is the
main reason behind its wide adoption in industry, the findings of this paper
flag a potential issue. Because PEs are simpler and have a higher
interference from the source language than HTs, the extensive use of PE



rather than HT may have serious implications for the target language in
the long term, for example that it becomes impoverished (simplification)
and overly influenced by the source language (interference). (273-281)

In addition to the studies which have been conducted so far, the present thesis
aims to work on the English-Turkish language pair and with experienced post-editors in
order to describe and categorize the characteristics of MTPE compared to HT. And unlike
the previous studies, it will specifically focus on the differences between HT and MTPE
with examples, with a focus on lexical diversity. According to the findings of the study,
the main contribution would be to pave the way for further researches to bridge the gap
between HT and MTPE, if there is any; and prepare more appropriate guidelines for them,

accordingly.

2.2. Method

In the present study, four professional translators with at least four years of post-editing
experience were the subjects, who are all native Turkish speakers. They were asked to
post-edit three machine-translated texts from English into Turkish and, two weeks later,
they were also asked to translate the same three texts from scratch. Each selected text
consisted of less than 400 words. The texts were of operative/persuasive text type and
promotional content.

In order to provide justification to the method, each participant worked on three
different texts because it was aimed to describe recurring patterns, not haphazardness.
With a similar purpose, four participants participated in the study, because it was aimed
to see the similarity and/or diversity of outputs and how translators with similar
backgrounds act while post-editing and translating. Also, the participants were chosen
among the professional post-editors with at least four years of post-editing experience
since this study aims to have a general idea about the effects of MT on translators’ skills
in the long run. They all had translation education both at under-graduate and graduate
level, and they have been working as freelance translators for over four years. There were
two tasks for the participants because it was determined to describe the general
characteristics of both MTPE results and HT results; and compare them in terms particular

criteria.



The professional translators were asked to:
* Read TAUS’ PE guidelines for “achieving quality similar or equal to human
translation” and use it as a base throughout the project.

* Read the translation briefs for each text.

* Post-edit the three selected texts.

After two weeks, same source texts were sent to them and they were asked to:

* Read the briefs for each text.

» Translate the three selected texts from scratch.

* Get no help from their previous MTPE results or any machine translation source.

First, all four translators were provided with the same raw MT outputs in one
document, and they were asked to deliver post-edited versions of each text. Second, they
were provided with the same source texts in one document and asked to deliver human-
translated versions of each text. So, in total, we had:

* Three source texts

* Four translators (subjects)

* 12 post-edited versions

* 12 human-translated versions

* 24 total target texts

Post-edited versions were be evaluated among themselves in terms of similarities and
differences. Human-translated versions were also evaluated among themselves in order
to see how similar or different the choices were. Last but not least, post-edited versions
and human-translated versions were be compared to describe their general characteristics,

if there were any. While doing these evaluations, the focal point was lexical diversity.

2.3. Briefs and Guidelines

Along with the three texts to be post-edited and translated from scratch, a brief for each
text was sent to the participants. In addition, an MTPE guideline and HT guideline were
provided. In this section, briefs and guidelines prepared for the case study can be found.

Translation Brief for Hybrid (Informative/Operative) Text 1

*  Source language: English (US)

» Target language and variant: Turkish/Turkey Turkish

10



Target audience: Parents of 3-17 year olds in Istanbul

Place of usage: Home page of the institution’s (private school) website

Purpose of usage: To provide an overall information about the institution and its
vision, and draw attention of the target audience in order to convince them of its
quality education

Tone of voice: Informative and semi-formal

Reference website: http://www.keystoneschools.com.tr/

Translation Brief for Hybrid (Informative/Operative) Text 2

Source language: English (US)

Target language and variant: Turkish/Turkey Turkish

Target audience: Turkish speaking people with an income

Place of usage: “Our Commitment” page of the institution’s (insurance company)
website

Purpose of usage: To provide an overall information about the institution and its
vision, prove its difference from its competitors, and draw attention of the target
audience in order to convince them of its quality services

Tone of voice: Informative and semi-formal

Reference website: https://www.libertymutualeroup.com/about-lm/corporate-

information/diversity-equity-inclusion/our-commitment

Translation Brief for Hybrid (Informative/Operative) Text 3

Source language: English (US)

Target language and variant: Turkish/Turkey Turkish

Target audience: Employers, company owners and managers in Turkey

Place of usage: Home page of the institution’s (management consulting company)
website

Purpose of usage: To provide an overall information about the institution and its
vision, and draw attention of the target audience in order to convince them of its
quality services

Tone of voice: Informative and semi-formal

Reference website: https://www.creoinc.net/the-creo-story/

General Rules for Post-Editing

Please use the MT output provided to you, do not get help from any other MT.

11
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Please work on the bilingual Word document directly.

Start to post-edit the text after activating “Track Changes™ function.

Feel free to get help from printed or online dictionaries, or any source you want
to refer to for research purposes.

Provided file-type: .docx

Required file-type: .docx

Deadline: 12.12.2021

Contact person: Biisra GUNDOGDU DUZGUN

Please use TAUS’ post-editing guideline as a base (it can be referenced below).

Guidelines for achieving quality similar or equal to human translation:

This level of quality is generally defined as being comprehensible (i.e. an end user

perfectly understands the content of the message), accurate (i.e. it communicates the same

meaning as the source text), stylistically fine, though the style may not be as good as that

achieved by a native-speaker human translator. Syntax is normal, grammar and

punctuation are correct.

Aim for grammatically, syntactically and semantically correct translation.
Ensure that key terminology is correctly translated and that untranslated terms
belong to the client’s list of “Do Not Translate” terms”.

Ensure that no information has been accidentally added or omitted.

Edit any offensive, inappropriate or culturally unacceptable content.

Use as much of the raw MT output as possible.

Basic rules regarding spelling, punctuation and hyphenation apply.

Ensure that formatting is correct (TAUS, https://www.taus.net/academy/best-

practices/postedit-best-practices/machine-translation-post-editing-guidelines,

accessed on 12.01.2021)

General Rules for Human Translation

Please do not get help from any MT source or your previous MTPE results.
Please work on the Word document directly.

Start translating in the right column.

Feel free to get help from printed or online dictionaries, or any source you want
to refer to for research purposes.

Please check reference websites in the briefs provided to you.

12


https://www.taus.net/academy/best-practices/postedit-best-practices/machine-translation-post-editing-guidelines
https://www.taus.net/academy/best-practices/postedit-best-practices/machine-translation-post-editing-guidelines

Provided file-type: .docx

Required file-type: .docx

Deadline: 12.26.2021

Contact person: Biisra GUNDOGDU DUZGUN

13



CASE STUDY

In this section, the case study of the thesis is presented. First, statistics and details about

the MTPE results are provided (Section 2.1). Second, there is the analysis part including

the source text, the raw MT output, post-editing results and human translation results

(Section 2.2).

3.1.

Numeric Data about the MTPE Results

MTPE1

The participant made no changes on 11 segments (11/51). That is to say, s/he kept
11 segments as they were and changed 40 segments in total.

S/he intervened in the lexical choices on 18 segments (18/51). Thus, s/he made
changes on the word level, not on the conjugation, suffix, punctuation or
capitalization level. So, 22 changes were about conjugation, suffix, punctuation
or capitalization only.

On 5 segments, s/he made changes amending the syntactic order. As for the other

46 segments, syntax was kept as it was.

MTPE2

The participant made no changes on 31 segments. S/he kept 31 segments as they
were and changed only 20 segments in total.

S/he intervened in the lexical choices on 15 segments (15/51). Thus, on 15
segments, s’he made changes on the word level, not on the conjugation, suffix,
punctuation or capitalization level.

5 changes were about conjugation, suffix, punctuation or capitalization only.

On 3 segments, s/he made changes amending the syntactic order. As for the other

48 segments, syntax was kept as it was.

MTPE3

The participants made no changes on 25 segments. That is to say, s/he kept 25

segments as they were and changed 26 segments in total.
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S/he intervened in the lexical choices on 15 segments (15/51). Thus, on 15
segments, s’/he made changes on the word level, not on the conjugation, suffix,
punctuation or capitalization level.

8 changes were about conjugation, suffix, punctuation or capitalization only.

On 3 segments, s/he made changes amending the syntactic order. As for the other

48 segments, syntax was kept as it was.

MTPE4

3.2.

The participants made no changes on 29 segments. That is to say, s’he kept 29
segments as they were and changed 22 segments in total.

S/he intervened in the lexical choices on 10 segments (10/51). Thus, on 10
segments, s’he made changes on the word level, not on the conjugation, suffix,
punctuation or capitalization level.

8 changes were about conjugation, suffix, punctuation or capitalization only.

On 3 segments, s’he made changes amending the syntactic order. As for the other

48 segments, syntax was kept as it was.

The Most-Preferred Raw MT Outputs

In this section, the segments on which none or only one of the participants made change

during MTPE are provided. This means all four or at least three participants preferred the

exact output of raw MT. The exact number of the segments that all four or at least three

of our participants preserved is 21. When the total segment number is considered, which

is 51, this is a considerable amount. As can be seen below, there are many lengthy

segments, as well. This may prove the quality of MT technologies, but it also may prove

the thesis of this study: translators change less and less of the raw MT output and this

may affect the lexical diversity since the MT uses most preferred vocabulary and cannot

yet treat texts according to their text types.

Segment 2

ST

Keystone International Schools

MT

Keystone Uluslararas1 Okullari

Segment 5
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ST We see teaching and learning as a journey, where students are active
participants who grow and develop both, academically and socially.
MT Ogretme ve 6grenmeyi, 6grencilerin hem akademik hem de sosyal olarak
biiyliyen ve gelisen aktif katilimeilar oldugu bir yolculuk olarak goriiyoruz.
Segment 7
ST Our curriculum is tailored to meet the educational needs of international
students.
MT Miifredatimiz uluslararast Ogrencilerin egitim ihtiyaclarim1 karsilayacak
sekilde tasarlanmistir.
Segment 10
ST Through the program, they become internationally — minded inquirers and
thinkers, who ask questions and seek their own answers from both local and
global
MT Program sayesinde, hem yerel hem de kiiresel bakis agilarindan soru soran ve
kendi cevaplarini arayan uluslararas: diisiinen sorgulayicilar ve diisiiniirler
haline gelirler.
Segment 12
ST KIS is also registered with the Turkish Ministry of Education.
MT KIS ayrica T.C. Milli Egitim Bakanligi'na da kayithdir.
Segment 13
ST Our students achieve great academic results, and they are well prepared for the
challenges that await them in the future.
MT Ogrencilerimiz harika akademik sonuglar elde ederler ve gelecekte kendilerini
bekleyen zorluklara iyi hazirlanirlar.
Segment 15
ST Canadian Diploma program is the result of academic cooperation between KIS

Istanbul and KIS Toronto.
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MT Kanada Diploma programi, KIS Istanbul ve KIS Toronto arasindaki akademik

igbirliginin sonucudur.
Segment 16

ST Cooperating together we support our students looking to attend university in
Canada and other countries by issuing a Canada High School Diploma to
students who have met our graduation requirements.

MT Birlikte isbirligi yaparak mezuniyet sartlarimizi karsilayan 6grencilere Kanada
Lise Diplomas1 vererek Kanada ve diger iilkelerde {iniversiteye gitmek isteyen
ogrencilerimize destek oluyoruz.

Segment 18
ST Our Commitment
MT Taahhiidiimiiz
Segment 19
ST At Liberty Mutual, diversity is about all of us.
MT Liberty Mutual'da ¢esitlilik hepimizle ilgilidir.
Segment 20

ST We believe that recognizing, appreciating and applying the unique insights,
perspectives and backgrounds of each person cultivates an atmosphere of trust
and respect.

MT Her bireyin kendine 0zgii anlayislarini, bakis agilarim1 ve ge¢mislerini
tanimanin, takdir etmenin ve uygulamanin bir gliven ve saygi atmosferi
gelistirdigine inantyoruz.

Segment 27

ST Our employee data as of December 31, 2019 shows that we can do better to
reflect the customers we serve and communities where we live and operate.

MT 31 Aralik 2019 tarihi itibariyle calisan verilerimiz, hizmet verdigimiz

misterileri ve yasadigimiz ve faaliyet gosterdigimiz topluluklar1 yansitmak

i¢cin daha iyisini yapabilecegimizi gostermektedir.
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Segment 28

ST We know companies with a diverse workforce and inclusive workplace have
better outcomes, see stronger business growth and support the development of
the local economy in the cities, states and countries where they operate.

MT Farkli isgiiciine ve kapsayici igyerine sahip sirketlerin daha iyi sonuglara sahip
olduklarini, daha giiclii is biiyiimesi gordiiklerini ve faaliyet gosterdikleri
sehirlerde, eyaletlerde ve iilkelerde yerel ekonominin gelisimini
desteklediklerini biliyoruz.

Segment 29

ST Liberty Mutual aspires to bring this to life, and we believe taking these actions
will help us foster a place where people of all backgrounds want to work and
thrive.

MT Liberty Mutual bunu hayata gecirmeyi hedefliyor ve bu eylemleri
gergeklestirmenin, her kokenden insanin ¢alismak ve gelismek istedigi bir yeri
gelistirmemize yardimei olacagina inaniyoruz.

Segment 31
ST Creo, Inc.
MT Creo, Inc.
Segment 35
ST It all started with a vision to make good companies better.
MT Her sey iyi sirketleri daha iyi hale getirme vizyonuyla basladi.
Segment 37

ST The vision for the company was deeply connected to the work Susan and Mike
did over the past three decades in the health research sector.

MT Sirketin vizyonu, Susan ve Mike'in son otuz yilda saglik arastirma sektoriinde
yaptiklari ¢alismalarla derinden baglantiliydi.

Segment 41
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ST Through CREO, they would share that experience to help the next generation
of innovative life sciences, healthcare, and technology companies to grow and
prosper

MT CREO araciligiyla, yeni nesil yenilik¢i yasam bilimleri, saglik ve teknoloji
sirketlerinin biiylimesine ve gelismesine yardimci olmak i¢in bu deneyimi
paylasacaklardi.

Segment 43
ST Our word to you
MT Sana sozlimiiz
Segment 44
ST We’ve grown with the help of other mission-minded people.
MT Misyona 6nem veren diger insanlarin yardimiyla biiytidiik.
Segment 46

ST We’ve brought together operational and financial experts, leadership coaches,
top technologists, data scientists, and successful entrepreneurs to assess your
challenges from all angles.

MT Zorluklarimizi her acidan degerlendirmek icin operasyonel ve finansal

uzmanlari, liderlik koglarini, en 1yi teknoloji uzmanlarini, veri bilimcilerini ve

basarili girisimcileri bir araya getirdik.

Moreover, other than these 21 segments above, on nine segments, only one or

none of the participants made changes on the word level or syntactic level. The changes

were minor, about conjugation, punctuation, singularity or plurality only. So, out of 51

segments, 30 segments in total are quite a big number. This is definitely because of

machine translation technology has become very good at this kind of text-type; however,

it also brings one of the research questions of our study in minds: As long as the MT

output is accurate, do translators push fluency and/or readability into the background and

change less and less of the MT results? Or do they do so unintentionally over time?
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3.3.  Analysis of All Outputs

In this section, comparative analysis of the MTPE and HT results of all four participants
was conducted. Although there are 51 segments in total, only 19 of are presented below
as we wanted to discuss only the ones that have notable differences and interesting points
to discuss.

Source segment was named in the left column as ST, raw MT output was named
as MT, and the MTPE and HT results of the four participants were enumerated: MTPE1
and HT1 belong to Participant 1 (P1), MTPE2 and HT2 belong to Participant 2 (P2),
MTPE3 and HT3 belong to Participant 3 (P3), and MTPE4 and HT4 belong to Participant
4 (P4). Under the results of every segment, there is a brief analysis about the segment,
comparing all results in some aspects such as similarities with the raw MT output,
differences from it, or differences from the other participants’ results. With the
comparative analysis, mostly lexical diversity is discussed together with the other factors

contributing to linguistic richness.

Segment 3

ST KIS ( Keystone International School ) is a unique, dynamic, boutique school
in the heart of Istanbul.

MT KIS ( Keystone International School ), Istanbul'un kalbinde essiz, dinamik,
butik bir okuldur.

MTPE!I | KIT (Kilittasi Okullar1), Istanbul'un kalbinde essiz, dinamik, butik bir
okuldur.

HTI KIT (Kilittas1 Okullar1), Istanbul’un kalbinde yer alan benzersiz ve dinamik
bir butik okuldur.

MTPE2 | KIS ( Keystone International School ), Istanbul'un kalbinde essiz, dinamik,
butik bir okuldur.

HT2 KIS (Keystone International School), Istanbul'un kalbinde konumlanmis
essiz ve dinamik bir butik okuldur.

MTPE3 | KIS (Keystone International School), Istanbul'un kalbinde essiz, dinamik,
butik bir okuldur.
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HT3 KIS (Uluslararas1 Keystone Okulu), Istanbul’un kalbinde bulunan essiz,

dinamik ve butik bir okuldur.

MTPE4 | KIS (Keystone International School), Istanbul'un kalbinde essiz, dinamik,
butik bir okuldur.

HT4 KIS (Keystone International School) Istanbul’un merkezinde rakipsiz,

dinamik, butik bir okuldur.

Analysis of the Segment 3:
Here, three participants (P1, P2 and P3) added a word which does not have an equivalence
in the ST or raw MT output: P1 added “yer alan”, P2 added “konumlanmis” and P3 added
“bulunan”. These three words are all synonyms, meaning “to be located in”. This may not
be necessary for the meaning of the sentence, but it definitely contributes to the readability
of it. However, when we look at the MTPE results of the three participants, on the word
level, we do not see any of the four actions of editing: deleting, inserting, moving or
replacing (Félix and Joss 2020). The only change on the word level is in MTPE1, who
made a change to the subject of the sentence, name of the school; yet left the rest of the
sentence as it was. Other three participants deleted the extra spaces near brackets only.
Another notable difference is about the word “unique”. MT translated it as “essiz”
and all MTPE results kept it as was. Yet, here in the HT results, we see two more different
translations for it: P1 used “benzersiz” and P4 used “rakipsiz”. This is indeed another
example of lexical diversity.

Segment 4

ST KIS offers an international K-12 program, which is accredited by WASC (
Western Association of Colleges ) and continues offering the highest

standards of education.

MT KIS, WASC ( Western Association of Colleges ) tarafindan akredite edilmis
ve en yliksek egitim standartlarini sunmaya devam eden uluslararasi bir K-12

programi sunmaktadir.

MTPE! | KiT, WASC (Bat1 Okullar ve Kolejler Birligi) tarafindan akredite edilmis, en
yiiksek egitim standartlarini sunmaya devam eden uluslararasi bir K-12

programi sunmaktadir.
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HTI1 KIT, 6grencilerine WASC (Bat1 Kolejler Birligi) tarafinda akredite edilen

uluslararasi bir K-12 programi sunar en yiiksek standartlarda egitim verir.

MTPE2 | KIS, WASC ( Western Association of Colleges ) tarafindan akredite edilmis
ve en yliksek egitim standartlarini sunmaya devam eden uluslararasi bir K-12

programi sunmaktadir.

HT2 KIS, WASC (Bat1 Kolejler Birligi) tarafindan akredite edilmis ve en yiiksek

egitim standartlarini sunan uluslararasi bir K-12 programi sunmaktadir.

MTPE3 | KIS, WASC (Western Association of Colleges) tarafindan akredite edilmis ve
en yiiksek egitim standartlarin1 sunmaya devam eden uluslararasi bir K-12

programi sunmaktadir.

HT3 KIS, Bati Kolejler Birligi (Western Association of Colleges) tarafindan
akredite edilmis uluslararasi K-12 programi sunar ve en yliksek standartlarda

egitim saglamaya devam etmektedir.

MTPE4 | KIS, WASC (Western Association of Colleges) tarafindan akredite edilmis ve
en yiiksek egitim standartlarini sunmaya devam eden uluslararasi bir K-12

programi sunmaktadir.

HT4 KIS, WASC (Western Association of Colleges) tarafindan akredite edilmis ve
egitimin en yiiksek standartlarini saglamaya devam eden uluslararas1 K-12

programini sunar.

Analysis of the Segment 4:

Here, we see a repetition in the ST and the raw MT output: the word “offer” is
used twice, and the raw MT translates accordingly, twice. In the MTPE results of all four
participants, there are no actions of editing on the word level; they only deleted the extra
spaces near brackets. On the other hand, in the HT results above, we see that three
participants (P1, P3 and P4) avoided using the same word twice and used alternative ones:
“saglamak” by P3 and P4, and “egitim vermek” by P1. This can be seen as an example of
lexical diversity and also enhances the readability since its purpose is to avoid repetition,

and thereby dull translation.

Segment 6
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ST The holistic and natural approach to learning brings together the child’s head,
heart, and hands.

MT Ogrenmeye biitiinciil ve dogal yaklasim ¢ocugun basini, kalbini ve ellerini
bir araya getirir.

MTPEI1 | Ogrenmeye biitiinciil ve dogal yaklasmak, bir ¢ocugun akhm, kalbini ve
ellerini bir araya getirir.

HTI Ogrenmeye biitiinciil ve hayatin icinden bir yaklasimda bulunmak
cocuklarin akhini, kalbini ve ellerini bir araya getirir.

MTPE2 | Ogrenmeye biitiinciil ve dogal yaklasim ¢ocugun aklm, kalbini ve el
becerisini bir araya getirir.

HT2 Biitlinciil ve dogal 6grenim yaklasimimiz 6grencilerin aklimi, kalbini ve el
becerisini bir araya getirir.

MTPE3 | Ogrenmeye biitiinciil ve dogal yaklasim cocugun aklim, kalbini ve ellerini
bir araya getirir.

HT3 Egitime kars1 biitiinsel ve dogal bir yaklasim, cocuklarin zihinlerini,
kalplerini ve ellerini bir araya getirir.

MTPE4 | Ogrenmeye biitiinciil ve dogal yaklasim gocugun basini, kalbini ve ellerini
bir araya getirir.

HT4 Ogrenmeye kars1 biitiinsel ve dogal yaklasim, cocugun zekasini, kalbini ve
ellerini bir araya getirir.

Analysis of the Segment 6:

There is one notable change in the HT results of the Segment 6: translation of the

word “head”. The machine translated the word according to its first meaning, the upper

part of the human body: “bas”. However, we can understand that in the ST, rather than

the physical human body part, more abstract meaning is aimed with that word. Three

participants already altered the word using the word “akil” in the MTPE output to convey

that abstract meaning in Turkish. However, as we focus on lexical diversity, unlike the

MTPE results, we see three different translations in the HT results: “akil”, “zihin” and

“zeka”. This, without doubt, can be considered as lexical divesity. Moreover, when we

look at the MTPE and HT results of P4, we see that while post-editing, s/he did not change
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the word “bas”; nevertheless, while translating from scratch, s/he preferred the word

“zeka” which has an abstract and accurate meaning in this context.

Segment 8

ST

Its aim is to encourage students to take action and become life-long learners

in order to make the world a better and more peaceful place.

MT

Amaci, diinyay1 daha iyi ve huzurlu bir yer haline getirmek i¢in 6grencileri

harekete gecmeye ve yasam boyu 6grenen olmaya tesvik etmektir.

MTPEI

Amaci, diinyay1 daha iyi ve huzurlu bir yer haline getirmek i¢in 6grencileri

harekete gecmeye ve yasam boyu 6grenen olmaya tesvik etmektir.

HTI

Programimizin amaci, diinyay1 daha iyi ve huzurlu bir yer haline getirmek
amacityla 0grencilerimizi harekete gegmeye ve hayat boyu 6grenen bireyler

olmaya tesvik etmektir.

MTPE2

Amaci, diinyay1 daha iyi ve huzurlu bir yer haline getirmek i¢in 6grencileri

harekete gegcmeye ve yasam boyu dgrenen bireyler olmaya tesvik etmektir.

HT2

Miifredatimiz, diinyay1 daha iyi ve huzurlu bir yer haline getirmek i¢in

ogrencileri harekete gegmeye ve yagsam boyu 6grenen bireyler olmaya tesvik

etmeyi amaglar.

MTPE3

Miifredatin amaci, diinyay1 daha iyi ve huzurlu bir yer haline getirmek i¢in

ogrencileri harekete gecmeye ve yasam boyu 6grenmeye tesvik etmektir.

HT3

Amaci, 6grencileri harekete gegmeleri ve diinyay1 ¢ok daha iyi ve bariscil

bir yer haline getirmek amaciyla hayat boyu 6grenen bireyler haline

gelmeleri i¢in yiireklendirmektir.

MTPE4

Miifredatin amaci, diinyay1 daha iyi ve huzurlu bir yer haline getirmek i¢in

ogrencileri harekete gegcmeye ve yasam boyu 6grenmeye tesvik etmektir.

HT4

Amaci, Ogrencileri hayat boyu Ogrenen bireyler olmalar1 i¢in harekete
gecirmek ve diinyay1 daha iyi ve daha bariscil bir yer haline getirmelerini

tesvik etmektir.

Analysis of the Segment 8:

In the MTPE results, P1 did not change anything, but the other three participants

made some changes. P3 and P4 added the word “miifredat” to clarify the subject of the

sentence because the raw MT output followed the ST, as it used “its

2

instead of
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“curriculum’s”. While P1 and P2 did not make this very change while post-editing, they
preferred to clarify in the HT results: P1 used “programimizin” and P2 used
“miifredatimiz”. The back translation of these two translations’ would be “our
curriculum”, which sounds more appropriate for an institution and candid.

Also, in the HT results, we see other changes. P3 and P4 chose an alternative for
the word “huzurlu” and s/he translated it as “bariscil”, unlike their MTPE results where
s’/he kept the raw MT output. P3 made another notable lexical change and translated the
word “encourage” as “yiireklendirmek”, differently from the other three participants who
all used the same word “tesvik etmek” in their both MTPE and HT results, which is
identical to the raw MT output.

Segment 9

ST Moreover, students have engaged actively in their learning process through

projects, events and activities that connect education with real life.

MT Ayrica Ogrenciler, egitimi gergek hayata baglayan projeler, etkinlikler ve

etkinliklerle 6grenme siireglerine aktif olarak katilmiglardir.

MTPELI | Ayrica Ogrenciler, egitimi gergek hayatla birlestiren projeler, etkinlikler ve

aktivitelerle 6grenme siireclerine aktif olarak katilirlar.

HTI1 Ayrica Ogrencilerimiz, egitimi gercek hayatla birlestiren proje, etkinlik ve

aktiviteler sayesinde 6grenme siireclerinde aktif olarak yer ahirlar.

MTPE2 | Ayrica Ogrenciler, egitimi gergek hayata baglayan projeler, etkinlikler ve

etkinliklerle 6grenme siireclerine aktif olarak katilmislardir.

HT2 Bununla birlikte, 6grenciler, egitimi gercek hayatla iligkilendiren projeler,
etkinlikler ve aktiviteler araciliiyla Ogrenme siireglerine aktif olarak

katilmislardir.

MTPE3 | Ayrica 6grenciler, egitimi gergek hayatla bir araya getiren projelerle,

etkinliklerle ve aktivitelerle 6grenme siireclerine aktif olarak katilmaktadar.

HT3 Bunlara ek olarak 6grenciler, egitimi ger¢ek hayatla iliskilendiren projeler,
etkinlikler ve aktiviteler aracilifiyla 6grenme siireglerinde aktif bir rol

oynadilar.

MTPE4 | Ayrica Ogrenciler, egitimi gergek hayata baglayan projeler, etkinlikler ve

aktivitelerle 6grenme siireclerine aktif olarak katilmiglardir.
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HT4 Dahasi1 6grenciler, egitimi gercek hayatla baglayan projeleri, etkinlikleri ve

aktiviteleri 6grenme siireglerinde etkin bir sekilde kullanmiglardir.

Analysis of the Segment 9:

In the HT results, at the beginning of the sentences, all four participants translated
the conjunction “moreover” differently: “ayrica”, “bununla birlikte”, “bunlara ek olarak”
and “dahas1”. We can say that this is a good example of lexical richness, easing and
diversifying the fluency of the text. However, all MTPE results kept the raw MT output

for that conjunction, which is “ayrica”.

Segment 11
ST By nurturing students’ natural curiosity, we foster a love for learning.
MT Ogrencilerin dogal meraklarim besleyerek 6grenme sevgisini gelistiririz.

MTPE1 | Ogrencilerin dogal merakim besleyerek dgrenme sevgisini gelistiriyoruz.

HTI1 Ogrencilerin dogal merakini besleyerek, iclerinde 6grenmeye karsi bir sevgi

olusturuyoruz.

MTPE2 | Ogrencilerin dogal meraklarini besleyerek dgrenme sevgilerini gelistiririz.

HT2 Ogrencilerin dogal meraklarini besleyerek dgrenme sevgilerini pekistiririz.

MTPE3 | Ogrencilerin dogal meraklarini besleyerek égrenme sevgisini gelistiririz.

HT3 Ogrencilerin  dogal meraklarim1  besleyerek bir 6grenme sevgisini

biiyiitiiyoruz.

MTPE4 | Ogrencilerin dogal meraklarini besleyerek égrenme sevgisini gelistiririz.

HT4 Ogrencilerin dogal merakin1 besleyerek iclerindeki ogrenme askim

yesertiyoruz.

Analysis of the Segment 11:

In segment 11, at the end of the sentence, all four participants again used different
verbs for the word “foster”: “olusturmak”, “pekistirmek”, “biliyiitmek™ and “yesertmek”,
which displays lexical diversity. For a text type like this, sounding literary and poetic
adds to its smoothness, and usually is encouraged.

Segment 18

ST Our Commitment

MT Taahhudimiuz
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MTPE1 | Baghligimiz
HTI Sozimiiz
MTPE2 | Taahhiidiimiiz
HT2 Taahhiidiimiiz
MTPE3 | Taahhiidiimiiz
HT3 Taahhiidiimiiz
MTPE4 | Taahhiidiimiiz
HT4 Baglhiligimiz

Analysis of the Segment 18:

This segment is the first segment and title of the second source text. In the HT

results, we see three different translations: “s6z”, “taahhiit” and “baglilik” are the word

stems. MTPE results provide two options on the other hand: “baglilik” and “taahhiit”.

Since it is the title, we can say that it is quite important in terms of grabbing attention of

the readers because it is the first thing that users read. So, thinking out of the box and

finding alternatives can be useful in such texts.

Segment 19
ST At Liberty Mutual, diversity is about all of us.
MT Liberty Mutual'da ¢esitlilik hepimizle ilgilidir.
MTPELI | Liberty Mutual'da gesitlilik hepimizle ilgilidir.
HTI1 Liberty Mutual’da ¢esitlilik, hepimizi ilgilendiren bir konudur.
MTPE2 | Liberty Mutual'da ¢esitlilik hepimizle ilgilidir.
HT2 Liberty Mutual'da ¢esitlilik hepimizi ilgilendirir.
MTPE3 | Liberty Mutual'da ¢esitlilik hepimizle ilgilidir.
HT3 Liberty Mutual’da ¢esitlilik hepimiz icindir.
MTPE4 | Liberty Mutual'da ¢esitlilik hepimizle ilgilidir.
HT4 Liberty Mutual’da ¢esitlilik hepimizle ilgilendirir.

Analysis of the Segment 19:

This segment is another one where MTPE and HT results are interesting. In

MTPE, no participants changed the raw MT output in any way; they all kept it as was.
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However, while translating from scratch, all four of them chose options different from

the ones in the raw MT output. The results might be defined as interesting, because the

part “is about all of us” means actually “concerns all of us, interests all of us”, not

“connected with us, regarding us”. Nevertheless, the machine translated it as “regarding

us” and none of the participants changed it. Later on, when translating from scratch, they

all gave the accurate meaning and used three different verbs: P1 chose “ilgilendiren bir

konudur”, P2 and P4 chose “ilgilendirir”, and P3 chose “i¢indir”. So, once again, we see

there is more diversity in the HT results than MTPE results, also the HT results are more

accurate in this specific example.

Segment 20

ST

We believe that recognizing, appreciating and applying the unique insights,
perspectives and backgrounds of each person cultivates an atmosphere of trust

and respect.

MT

Her bireyin kendine 0zgii anlayislarini, bakis agilarin1 ve ge¢mislerini
tanimanin, takdir etmenin ve uygulamanin bir giiven ve saygi atmosferi

gelistirdigine inantyoruz.

MTPEI1

Her bireyin kendine 0zgii anlayislarini, bakis agilarin1 ve ge¢mislerini
tanimanin, takdir etmenin ve uygulamanin bir giiven ve saygi atmosferi

gelistirdigine inantyoruz.

HTI1

Her bireyin kendine 6zgili anlayisini, bakis acisini ve ge¢misini tanimanin,

takdir etmenin giiven ve saygi atmosferi olusturduguna inaniyoruz.

MTPE2

Her bireyin kendine 0zgii anlayislarini, bakis acilarini ve gegmislerini
tanmimanin, takdir etmenin ve uygulamanin bir giiven ve saygi atmosferi

gelistirdigine inantyoruz.

HT2

Bireylerin benzersiz anlayislarini, bakis agilarini ve gegmislerini tanimanin,
takdir etmenin ve uygulamanin bir gliven ve saygi atmosferi gelistirdigine

inaniyoruz.
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MTPE3 | Her bireyin kendine 6zgii diisiincelerini, bakis agilarin1 ve ge¢mislerini
tanimanin, takdir etmenin ve uygulamanin bir giiven ve saygi atmosferi

gelistirdigine inantyoruz.

HT3 Her bir Kkisinin essiz fikirlerini, bakis acilarini ve yasanmishklarim
tanimanin, de@erini bilmenin ve onlar1 hayata ge¢irmenin bir giiven ve

saygl atmosferi olusturacagina inantyoruz.

MTPE4 | Her bireyin kendine 0zgii anlayislarini, bakis agilarin1 ve ge¢mislerini
tanimanin, takdir etmenin ve uygulamanin bir giiven ve saygi atmosferi

gelistirdigine inantyoruz.

HT4 Her insamin essiz icgoriilerini, bakis agilarin1 ve ge¢mislerini tanimanin,

takdir etmenin ve ilgilenmenin, giiven ve saygi atmosferi yarattiina

inaniyoruz.

Analysis of the Segment 20:

In the MTPE results; P1, P2 and P4 made no changes at all. And the only change
that P3 made was to replace the word “anlayis” with “diisiince”. When we look at the HT
results, on the other hand, we can observe some notable differences. For instance, for the
word “cultivate”, there are three different translations: P1 and P3 used the word
“olusturmak”, P2 used “gelistirmek™ which is the same as raw MT’s, and P4 used
“yaratmak”.

For the word “unique”, only P1 kept the translation of MT’s: “kendine 6zgii” in
the HT results. P2 chose “benzersiz’, P3 and P4 chose “essiz”.
We see another different word choice in the HT results, for the word “insight” P3 used
“fikir” and P4 used “i¢gorii”. As we mentioned above, apart from the one word change
in P3, there is no other change in the MTPEs.

Segment 22

ST Diversity, Equity & Inclusion (DEI) is how we do business, and we’ll continue

to invest in it to create a stronger global organization.

MT Cesitlilik, Esitlik ve Kapsayicilik (DEI) is yapma seklimizdir ve daha giiglii
bir kiiresel organizasyon olusturmak icin buna yatirim yapmaya devam

edecegiz.
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MTPEI1

Cesitlilik, Esitlik ve Kapsayicilik (DEI) ¢alisma seklimizdir ve daha giiclii bir

kiiresel organizasyon olusturmak i¢in buna yatirim yapmaya devam edecegiz.

HT1

Cesitlilik, Esitlik ve Kapsayicilik (CEK) isimizi yaparken 6nem verdigimiz
degerlerdir ve daha giiglii bir global organizasyon yaratabilmek icin bu

degerlere yatirim yapmaya devam edecegiz.

MTPE2

Cesitlilik, Esitlik ve Kapsayicilik (DEI) is yapma ilkelerimizdir ve daha
gliclii bir kiiresel organizasyon olusturmak i¢in bu degerlere yatirim yapmaya

devam edecegiz.

HT2

Cesitlilik, Esitlik ve Kapsayicilik (DEI) is yapma ilkelerimizdir ve daha
gliclii bir kiiresel kurulus olusturmak icin bu degerlere yatirim yapmaya

devam edecegiz.

MTPE3

Cesitlilik, Esitlik ve Kapsayicilik (DEI) is yapma bi¢cimimizdir ve daha giiclii
bir kiiresel organizasyon olusturmak adina buna yatirnm yapmaya devam

edecegiz.

HT3

Cesitlilik, Esitlik ve Kapsayicilik (DEI), ¢ercevesinde islerimizi yiiriitiiriiz
ve daha giiclii bir kiiresel kurulus yaratabilmek i¢in bu kavramlari

desteklemeye devam edecegiz.

MTPE4

Cesitlilik, Esitlik ve Kapsayicilik (DEI) is yapma seklimizdir ve daha giiclii
bir kiiresel organizasyon olusturmak adina buna yatirnm yapmaya devam

edecegiz.

HT4

Cesitlilik, Esitlik ve Kapsama (CEK), ¢alisma seklimizdir ve daha giicli
kiiresel organizasyon olusturmak adina buna yatirnrm yapmaya devam

edecegiz.

Analysis of the Segment 22:

There are three notable changes in segment 22. First one is about the abbreviation

“DEI” in the ST. The raw MT output kept the exact abbreviation as it was and none of

the participants localized it while post-editing. However, in the HT results, we can see

that P1 and P4 decided to localize it while translating from scratch.

Second change is how the participants translated the phrase “how we do

business”. Except for P4, three participants intervened in the phrase in their MTPE results
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by changing one word. Yet, in the HT results, P1 and P3 changed the entire phrase by

using words that are not present in the ST or raw MT output. And, it would not be wrong

to say that these changes sound more natural.

Third change is the object “it” in the phrase “invest in it”. As observed in some

other segments above, this kind of object pronoun is usually translated into Turkish as

demonstrative pronouns (bu, su, o). However, using the word that it refers to instead is a

more natural and accurate way. Apart from P2, no other participants used the word that

“it” refers to in their MTPE results. Yet, in their HT results, P1, P2 and P3 changed their

preference and used the word that “it” refers to.

Segment 29

ST

Liberty Mutual aspires to bring this to life, and we believe taking these actions
will help us foster a place where people of all backgrounds want to work and

thrive.

MT

Liberty Mutual bunu hayata gecirmeyi hedefliyor ve bu eylemleri
gerceklestirmenin, her kokenden insanin ¢alismak ve gelismek istedigi bir yeri

gelistirmemize yardime1 olacagina inaniyoruz.

MTPEI1

Liberty Mutual bunu hayata gecirmeyi hedefliyor ve bu eylemleri
gergeklestirmenin, her kokenden insanin ¢alismak ve gelismek istedigi bir yer

olusturmamiza yardimci olacagina inaniyoruz.

HTI1

Liberty Mutual’da bunu hayata gecirmeyi amachyor ve bu eylemlerin her
tiirden gecmise sahip insanlarin ¢alismak ve basarih olmak isteyecegi bir

ortam olusturmamiza yardimci olacagina inaniyoruz.

MTPE2

Liberty Mutual bunu hayata gegirmeyi hedefliyor ve bu eylemleri
gergeklestirmenin, her kokenden insanin ¢calismak ve gelismek istedigi bir yeri

gelistirmemize yardimci olacagina inaniyoruz.

HT2

Liberty Mutual bu amaci hayata gecirmeyi hedefliyor. Bu faaliyetlerin, her
kokenden insanin calismak ve gelismek istedigi bir yeri tesvik etmemizi

saglayacagina inaniyoruz.

MTPE3

Liberty Mutual bunu hayata gecirmeyi hedefliyor ve bu eylemleri
gerceklestirmenin, her kokenden insanin ¢aligmak ve gelismek istedigi bir yeri

gelistirmemize yardime1 olacagina inaniyoruz.
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HT3 Liberty Mutual, bunu hayata ge¢irmeyi amag¢lamaktadir ve bunlar
gerceklestirmenin her tiirlii yasantiya sahip insanin ¢alismak ve gelismek

isteyecegi bir alan yaratmamiza yardimcei olacagina inantyoruz.

MTPE4 | Liberty Mutual bunu hayata gecirmeyi hedefliyor ve bu eylemleri
gerceklestirmenin, her kokenden insanin ¢aligmak ve gelismek istedigi bir yeri

gelistirmemize yardimci olacagina inaniyoruz.

HT4 Liberty Mutual, bu hedefleri hayata gecirmek icin can atiyor ve bu
eylemlerin, her kdkenden insanin ¢alismak ve basarili olmak istedigi bir yeri

tesvik etmemize yardimci olacagina inaniyoruz.

Analysis of the Segment 29:

As seen above; P2, P3 and P4 made no changes while post-editing and P1 replaced
only one word with another equivalence of it: S/he replaced “gelistirmek™ with
“olusturmak™. Yet, in their HT outputs, we observe many different translations and
expressions. First of all, as for the “people of all backgrounds” none of the post-editors
used a different translation from the raw MT output. But, in the HT outputs, we see two
different expressions for it: P1 translated it as “her tiirden ge¢mise sahip insanlar”, and
P3 translated it as “her tiirlii yasantiya sahip insan”.

Another important point to mention is the repetition in the raw MT output:
“gelismek”™ and “gelistirmek” are two verbs from the same root, the latter is only the
causative version of it. Using the same word repetitively is not encouraged in such text-
types unless it is a term. When we look at the MTPE results to see what the post-editors
did about it, it is seen that only P1 used an alternative word for it. Still, while translating

from scratch, all translators used alternative, or even alternatives for both of them.

Segment 32
ST Your mission is our ‘why.’
MT Senin gorevin bizim nedenimiz.’

MTPEI1 | Senin gorevin bizim nedenimiz.

HTI1 Misyonunuz, nedenimizdir.

MTPE2 | Senin vazifen bizim ”amacimiz”.

HT2 Senin vazifen bizim “amacimiz”.
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MTPE3 | Goreviniz ‘nedenimiz.’

HT3 Sizin goreviniz bizim ‘amacimizdir’.

MTPE4 | Senin gbrevin bizim nedenimiz.

HT4 Sizin misyonunuz bizim “neden”imizdir.

Analysis of the Segment 32:

When we look at the end of the raw MT output, we see single close quotation
mark. All post-editors corrected that; and apart from P2, no one replaced a word with
another. Also, the machine translated the word “mission” as “gdrev’” which means “duty,
task” and the word “your” as second person singular. However, this is a slogan meant for
companies and the word “mission” means “the result that a company or an organization
is trying to achieve through its plans or actions” (Cambridge Dictionary) here. Also, as
this slogan targets companies, second person plural would be a better option to refer to a
group of people working for companies, especially in the Turkish language, unless
friendliness is intended by the slogan. In light of this information, no participants used
the correct term for “mission” in their MTPE results. Yet, in the HT results, P1 and P4
used the accurate term. As for the second person singular in the raw MT output, only P3
changed it to second person plural in their MTPE result. However, in the HT outputs, we
see that three participants used second person plural except P2.

Segment 38

ST They found that the challenges in growing companies were rarely connected

to the “business of the business.”

MT Biiyiiyen sirketlerdeki zorluklarin nadiren “igin isi" ile baglantili oldugunu

buldular.”

MTPELI | Biiyliyen sirketlerdeki zorluklarin nadiren “isleri yapmak" ile baglantili

oldugunu buldular.

HT1 Biiyiimekte olan sirketlerdeki zorluklarin aslinda c¢ogu zaman “isleri

yapmakla” ilgili olmadigini kesfettiler.

MTPE2 | Biiyliyen sirketlerdeki zorluklarin nadiren “isin isleyisi" ile baglantili

oldugunu fark ettiler.
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HT2 Biiyiiyen sirketlerdeki zorluklarin “isin isleyisi" ile istisnai olarak baglantili

oldugunu fark ettiler.

MTPE3 | Biiyliyen sirketlerdeki zorluklarin nadiren “isin kendisi" ile baglantili
oldugunu kesfettiler.”

HT3 Gelisen sirketlerdeki sorunlarin “isletmenin isleme bicimi” ile nadiren

alakal1 oldugunu fark ettiler.

MTPE4 | Biiyliyen sirketlerdeki zorluklarin nadiren “isin kendisi" ile baglantili
oldugunu kesfettiler.”

HT4 Biiyliyen sirketlerdeki zorluklarin nadiren “isin isi” ile alakali oldugunu

buldular.

Analysis of the Segment 38:

In this segment, two parts can be analyzed in terms of lexical diversity. First one
is the adjective “growing” in the ST. The machine translated it to “biiyliyen” and none of
the post-editors changed it. But, when translating from scratch, P1 and P3 changed it to
“biiylimekte olan” and “gelisen”.

Second one is the expression in quotes in the ST: “business of the business”. When
this expression is translated into Turkish word for word, it would be “isletmenin
isletmesi” or “isin igi”’; the latter is the option provided in the raw MT provided. However,
neither option sound familiar or relatable; that is probably why the participants all
changed it while post-editing. One of them, P4 used it in their HT results, interestingly.
P3, on the other hand, used a more self-explanatory expression and translated it as
“isletmenin isleme bi¢cimi”, which is again the option used while translating from scratch.

Segment 42

ST WHAT’S IN A NAME?

MT BIR ISIMDE NE VAR?

MTPE1 | iISIMDE NE VAR?

HT1 ISMIMIZIN ANLAMI NE?

MTPE2 | BiR iSIMDE NELER SAKLI?

HT2 BiR iSIMDE NELER SAKLI?

MTPE3 | BIR ISIMDE NE VAR?
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HT3 ISMIMiZIN NE ONEMIi VAR?

MTPE4 | BIR ISIMDE NE VAR?

HT4 BIR iSIMDE NE GiZLi?

Analysis of the Segment 42:

This is another important segment, with all capital letters. When it is translated
into Turkish mot a mot, it may sound irrelatable to the context. Since this is a slogan-like
sentence aiming to grab attention, it may help to change it for familiarizing. But, when
we look at the MTPE results, except for P2, none of the participants changed the general
meaning. In the HT results, for example, P1 translated it a bit differently and the HT result
means “What is the meaning of our name?”. P2 used the same translation for MTPE and
HT: “What is hidden in a name?”. Also P4’s HT result’s meaning is close to that of P2.
Lastly, P3’s HT result means “What is the importance of our name?”.

Another difference the participants made in their HT results is giving the
possessive meaning with “our”: P1 and P3 made this change. As this is a text explaining
a company’s commitment and even the title of this text is “Our Commitment”, using

possessive adjective’s equivalence in Turkish sounds more institutional and accurate.

Segment 43
ST Our word to you
MT Sana soziimiiz

MTPE]1 | Size s6zimiiz

HT1 Size s6ziimiiz

MTPE2 | Sana s6ziimiiz

HT2 Sana sozimiiz

MTPE3 | Sana s6ziimiiz

HT3 Sizlere sozuimuz var

MTPE4 | Sana s6ziimiiz

HT4 Size s6ziimiiz;

Analysis of the Segment 43:
The first thing to discuss in this segment would be the word “you” in the ST,

which is translated by the machine as second person singular again. Only P1 changed it
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to second person plural in the MTPE, the others kept the raw MT output and changed
nothing. However, in the HT results, we see that two more participants decided to use

second person plural: P3 and P4. This is again important in terms of the tone of the text.

Segment 44
ST We’ve grown with the help of other mission-minded people.
MT Misyona 6nem veren diger insanlarin yardimiyla biiytidiik.

MTPEI | Misyon sahibi olmaya bizim gibi 6nem veren insanlarin yardimiyla biiytidiik.

HTI Misyon bilincine sahip insanlarin katkisiyla biiytidik.

MTPE2 | Misyona 6nem veren diger insanlarin yardimiyla biiytidiik.

HT2 Misyona 6nem verenlerin yardimiyla biiyiidiik.

MTPE3 | Misyona 6nem veren diger insanlarin yardimiyla biiytidiik.

HT3 Biz de diger gorev odakl insanlarin yardimiyla biiytdiik.

MTPE4 | Misyona 6nem veren diger insanlarin yardimiyla biiytidiik.

HT4 Diger misyon bilincine sahip insanlarin yardimiyla biiytidiik.

Analysis of the Segment 44:

In this segment; P2, P3 and P4 kept the same translation as the raw MT’s in their
MTPE. P1, on the other hand, did not replace any word, but inserted some words which
do not add to the meaning but to readability. However, in the HT results, all participants

translated the “mission-minded” part differently.

Segment 48
ST We solve your problems like they’re our own.
MT Sorunlarinizi kendimizinkilermis gibi ¢ézliyoruz.

MTPEI1 | Sorunlarinizi kendi sorunlarimizmis gibi ¢oziiyoruz.

HTI Sorunlarinizi, kendi sorunlarimiz olarak goriiyor ve ¢oziiyoruz.

MTPE2 | Sorunlarinizi kendi sorunumuzmus gibi ¢6ziiyoruz.

HT2 Sorunlarinizi kendi sorunumuzmus gibi ¢coziiyoruz.

MTPE3 | Sorunlarinizi kendi sorunlarimiz gibi ¢oziiyoruz.

HT3 Sorunlarinizi kendi sorunlarimiz gibi goriiyoruz.

MTPE4 | Sorunlarinizi kendi sorunlarimizmis gibi ¢oziiyoruz.

HT4 Problemlerinizi kendimizinmis gibi ¢ozeriz.
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Analysis of the Segment 48:

Here, there is a hidden object in the ST; it can be restructured as “We solve your

problems like they’re our own problems.” And P1, P2 and P3 preferred to use the

possessive adjective form instead of possessive pronoun form, both in their MTPE and

HT. P4, on the other hand, chose to use possessive adjective in his/her MTPE output and

possessive pronoun in his/her HT output. Using the possessive adjective form and the

word “problem” twice would be a more explanatory and accurate way in Turkish.

Segment 49

ST In fact, they have been our problems before, and we understand what it takes
to overcome them.

MT Aslinda, onlar daha 6nce bizim sorunlarimizdi ve bunlarin iistesinden gelmek
i¢in ne gerektigini anliyoruz.

MTPE]1 | Aslinda sorunlarimiz, daha 6nce bizim sorunlarimizdi ve onlarin iistesinden
gelmek icin ne gerektigini anliyoruz.

HT1 Aslinda, bunlar 6nceden bizim de karsillastigimiz sorunlardi. Bu nedenle,
iistesinden gelmenin neyi gerektirdigini anliyoruz.

MTPE2 | Aslinda, onlar daha 6nce bizim sorunlarimizdi ve bunlarin iistesinden gelmek
icin ne gerektigini anliyoruz.

HT2 Karsilastigimz sorunlarla daha 6nce bizler de yiizlestik. Bu yiizden bu
sorunlarin iistesinden gelmeyi biliyoruz.

MTPE3 | Aslinda, bunlar daha Once bizim sorunlarimizdi ve bunlarin iistesinden
gelmek icin ne gerektigini biliyoruz.

HT3 Hatta aslinda, ge¢miste aynilar1 bizim de sorunlarimizdi, bu yiizden onlar1
asmak icin gereken adimlari anlayabiliyoruz.

MTPE4 | Aslinda, onlar daha 6nce bizim sorunlarimizdi ve bunlarin iistesinden gelmek
i¢in ne gerektigini anliyoruz.

HT4 Aslinda bu problemlerle daha 6nce de karsilastik ve bunlarin iistesinden
gelmek icin neyin gerektigini biliyoruz.

Analysis of the Segment 49:
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Here, for the phrase “they have been our problems” in the source segment, we

have three translations using alternative verbs for “to be”: “karsilasmak™ (P1, P2 and P4),

and “ylizlesmek” (P2). This is another example for the changes that do not add to the

meaning but to readability and fluency.

Segment 51

ST Our team’s commitment is reflected in the ownership we take of your success
— not stopping until impact is achieved.

MT Ekibimizin taahhiidii, basariniza sahip oldugumuza yansir — etki saglanana
kadar durmaz.

MTPEI1 | Ekibimizin baghhgim, etki saglandigin1 gorene kadar basariniza sahip
cikmaya devam etmemizden anlayabilirsiniz.

HTI Baghhgimizi, etki saglandigindan emin olana kadar basarimiza sahip
c¢ikmamizdan anlayabilirsiniz.

MTPE2 | Ekibimiz, sonu¢ elde edene kadar durmadan basariya ulagmaniz igin
calismay1 taahhiit eder.

HT2 Ekibimiz, basarili bir sonu¢ elde edene kadar durmadan calismay1 taahhiit
eder.

MTPE3 | Ekibimizin taahhiidli, etki saglanana kadar durmadan calisip basarinizi
sahiplenmemize yansir.

HT3 Takimimizin baghhg, sizin basarinizi sahiplenmemiz ve etki gostermeden
durmamamizla kendini gostermektedir.

MTPE4 | Ekibimizin taahhiidii, etki saglanana kadar kadar durmamaya ve basarinizi
sahiplenmemize yansir.

HT4 Ekibimizin baghhgi, basariizi sahiplenmemizle ifade edilir — etkili olana
kadar durmak yok.

Analysis of the Segment 51:

For this segment, each HT result is quite different from others in terms of both

word choice and syntactic order. P1 translated the word “to reflect” as “anlamak”, P2

omitted that word, P3 translated it as “kendini gdstermek™ and P4 as “ifade etmek”. So,

none of them used the first meaning of “to reflect” unlike the MTPE results where two

participants left the MT’s literal translation for that word. As for the syntax, we see two
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sentences separated with hyphen in the raw MT result. Only P4 followed that pattern in
HT.
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CONCLUSION

With its growing popularity and unignorable advantages in terms of time and cost, MTPE
is being used more and more extensively in the translation industry. Apart from the paid
services and customized MTs, free and generic ones are also very well-liked and used.
As a matter of fact, today, many CAT tools have integrated MT solutions accessible to
anyone. Especially right after NMT technologies were available, these integrated MT
systems have been adopted by translation and CAT tool companies; so, both linguists and
companies benefit from them in their daily works since they provide quite successful
results. This is surely an advancement; but, it also poses some dangers and problems.

It is a fact that, nowadays, post-editing is more common than translating from
scratch. PE requires different skills and competencies such as a good error-eye,
understanding the working principles of MT, foreseeing the errors it might make, etc. In
the present thesis, using same translators with similar backgrounds and texts of similar
text-type, and comparing both MTPE and HT results of the participants allowed us to see
the main differences between MTPE and HT. Also, using more than one text allowed us
to see if there is parallelism.

Over time, the translation industry and the professions associated with it have seen
significant changes. Translation techniques and practices have evolved in time,
particularly in the last three decades. First computers and computer systems became
involved, and then, the Internet made those systems available anywhere, anytime, from
any device. More control over the translation process became feasible with online
dictionaries, computer aided translation (CAT) tools, translation memory and fully
automated translation machines. Without a question, these advances have made
translation easier, faster, cheaper, more efficient, and consistent. To the point that
knowledge of translation technologies is a regular need for translators and is studied in
most university translation departments. Numerous research have been conducted on all
of the technologies described above and it is assumed that there will be indeed more
research considering the continuous development of the industry. Among these
advancements, machine translation might be the most discussed topic in recent years, in
spite of the fact that it has a history dating back to 1950s. As MT technologies progress,

more and more professional translators and also their employers prefer post-editing
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instead of translating from scratch. Which is why, editing MT output, which is called
post-editing (PE), has become a required competency for translators and editors. Since it
saves money and time, today, nearly each translation/localization company makes use of
MT. Furthermore, numerous computer-aided translation tools (CAT tools) have
integrated MT solutions, which means CAT tools offer free or paid MT solutions and
enable post-editing along with many features. So, it would not be off-base to say that
these MT-based advancements have led to new, unprecedented roles within the industry,
and post-editing is the foremost outstanding one among them. When its pros and cons
compared, it can be said that the pros outnumber the cons. However, there are many
current discussions in the literature about the disadvantages of MT, and thus, MTPE
(Machine Translation Post-Editing) as well. And in the thesis, whether it has a negative
effect on lexical diversity has been investigated and supported with a case study.

Translation students have always been recommended that they ought to avoid
repetition in terms of vocabulary, arduous language use, complex linguistic structure
especially when they are translating texts into their second languages. So, readability and
fluency have been of immense importance. Yet, with MT technologies and more post-
editing practice, one might say that translators might begin to change less and less of the
raw MT output. One reason, and the most valid reason for that is the fact that MT
technologies improve amazingly. Thus, changing less and less of the raw MT output
means using more and more of the choice of the machine. Considering the results of the
case study of the present thesis, this brings about lower lexical diversity in PEs than HTs.

To expand on, as long as the MT output is accurate, translators alter just minor
things, and may neglect the repetition factor, style and language structure; or more often
than not, they might go with the option that the machine proposes. This is an outstanding
improvement with regards to saving of time and money, yet it can prompt dull translations
since MT utilizes the most prevalent vocabulary, style and language structure. As seen in
the results of the case study, the subjects were prone to using what the M T output proposes
even though the texts did not have the characteristics of technical text type; on the
contrary, they required persuasive and promotional style. Below is the summary of the
results of the case study, supported with quantitative data.

Out of 51 segments, a comparative analysis of 19 segments were included in the

thesis. Because some of the segments were similar, or caused no discussion, had no
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specialties. Also we provided the raw MT outputs (21 segments in total) which were used
by 75% or all of the participants (see section 3.2).

To summarize our case study, some numerical data is provided below.

As for MTPE, P1 made no changes on 11 segments, i.e. s’he kept 11 segments as they
were and changed 40 segments in total. And among those 40 segments, P1 intervened in
the lexical choices on 18 segments (18/51). P2 made no changes on 31 segments, i.e. s’he
kept 31 segments as they were and changed only 20 segments in total. And among those
20 segments, P2 Intervened in the lexical choices on 15 segments (15/51). P3 made no
changes on 25 segments, i.e. kept 25 segments as they were and changed 26 segments in
total. And among those 26 segments, P3 intervened in the lexical choices on 15 segments
(15/51). P4 made no changes on 29 segments, i.e. kept 29 segments as they were and
changed 22 segments in total. And among those 22 segments, P4 intervened in the lexical
choices on 10 segments (10/51).

We see that the average intervention to the lexical choices is 14.5 out of 51 (over
28%). On hybrid (informative and operative) texts, which were used in the study,
changing lexical choices on only 28% of the segments is either a great success in terms
of MT quality, or a demonstration of impairment of lexical diversity, or partially both.

Along with the MTPE results, the analysis made comparatively on MTPE and HT
results led to some important findings. All four participants showed more accuracy,
lexical diversity, thus linguistic richness in their HT results. In other words, in HT, they
corrected the mistakes they made during MTPE; they avoided repetition and used more
diverse vocabulary; they intervened in the syntax to improve readability and fluency.
Thus, they achieved more convincing, fluent and well-structured translations and served
the translation briefs better.

In conclusion, it is possible to say that there are some significant differences
between MTPE and HT, because MTPE proved less lexical diversity than HT. This
situation may not cause problems in technical contexts and texts; but this is something
that should not be overlooked. Since MT will continue to be used ever-increasingly, these
kind of concerns should be pointed out and underlined. Therefore, MT and MTPE call
for further analyses with larger samples and different research questions; also, if similar
conclusions to ours are obtained, further studies might be needed to bridge the linguistic

gap between MTPE and HT.

42



REFERENCES

Baker, Mona, “Corpus linguistics and translation studies: Implications and applications,”
In M. Baker, G. Francis, and E. Tognini-Bonelli (Eds.), Text and technology: In
honour of John Sinclair Amsterdam: John Benjamins, (1993): 233-252.

Bowker, Lynne, and Jairo Buitrago Ciro, “Investigating the usefulness of machine

translation for newcomers at the public library,” Translation and Interpreting
Studies, 10(2) (2015): 165-186.

Cambridge Dictionaries, s.v. “mission” accessed November 26, 2021,
https://dictionary.cambridge.org/dictionary/english/mission?q=Mission

Castilho, Sheila, Natalia Resende and Ruslan Mitkov. “What Influences the Features of
Post-editese? A Preliminary Study.” Proceedings of the Second Workshop
Human-Informed Translation and Interpreting Technology associated with
RANLP 2019 (2019): n. pag.

Chambers, Francine, “What do we mean by fluency?”’, System, Volume 25, Issue 4, 1997,
Pages  535-544, ISSN  0346-251X,  https://doi.org/10.1016/S0346-
251X(97)00046-8.

Daems, Joke, “A translation robot for each translator? A comparative study of manual
translation and post-editing of machine translations: process, quality and
translator attitude,” Ghent University. Faculty of Arts and Philosophy, Ghent,
Belgium, (2016): XXIII, 241.

Daems, Joke, Orphée De Clercq, and Lieve Macken, “Translationese and post-editese:
How comparable is comparable quality?” Linguistica Antverpiensia, New Series:
Themes in Translation Studies, 16 (2018): 89—103.

do Carmo, Félix and Joss Moorkens, “Differentiating Editing, Post-Editing and
Revision,” 10.4324/9781003096962-4, (2020): 35-49.

Gellerstam, Martin, “Translationese in Swedish novels translated from English,” Paper
presented at the Scandinavian Symposium on Translation Theory, Lund, (1986).

Guerberof Arenas, Ana and Antonio Toral, “The Impact of Post-editing and Machine
Translation on Creativity and Reading Experience,” Translation Spaces, (2020):
255-282.

Halliday, M.A.K., “Spoken and written language,” Victoria: Deakin University Press,
(1985).

Johansson, Victoria, “Lexical diversity and lexical density in speech and writing: A
developmental perspective,” Lund Working Papers in Linguistics, (2009): 61-79.

43


https://dictionary.cambridge.org/dictionary/english/mission?q=Mission
https://doi.org/10.1016/S0346-251X(97)00046-8
https://doi.org/10.1016/S0346-251X(97)00046-8

Koponen, Maarit. 2016. “Is Machine Translation Post-Editing Worth the Effort? A
Survey of Research into Post-Editing and Effort.” In “The Translation Profession:
Centres and Peripheries,” edited by Helle V. Dam and Kaisa Koskinen. Special
Issue, The Journal of Specialised Translation, no. 25, 131-148.

Koponen, Maarit, Leena Salmi and Markku Nikulin. 2019. “A product and process
analysis of post-Editor corrections on neural, statistical and rule-based machine
translation output” Machine Translation 33(1-2): 61-90.

Moorkens, Joss. 2018. “What to Expect from Neural Machine Translation: A Practical
In-Class Translation Evaluation Exercise” The Interpreter and Translator Trainer
12(4): 375-387.

Newbold, Neil and Lee Gillam, “The linguistics of readability: the next step for word
processing,” (2010): 65-72.

Oner, Ismn and Senem Oner Bulut. 2021. “Post-Editing Oriented Human Quality
Evaluation of Neural Machine Translation in Translator Training: A Study on
Perceived Difficulties and Benefits” transLogos Translation Studies Journal 4 (1):
100-124.

Oner Bulut, Senem. 2019. “Integrating Machine Translation into Translator Training:
Towards ‘Human Translator Competence’?” transLogos Translation Studies
Journal 2(2): 1-26.

Ragni, Valentina and Lucas Nunes Vieira. 2022. “What Has Changed with Neural
Machine Translation? A Critical Review of Human Factors” Perspectives 30(1):
137-158.

Sahin, Mehmet. 2015. “Cevirmen Adaylarinin Goziinden Ingilizce - Tiirk¢e Bilgisayar
Cevirisi ve Bilgisayar Destekli Ceviri: Google Deneyi” Ceviribilim ve
Uygulamalari (21): 43-59.

Temizdz, Ozlem. 2016. “Postediting Machine Translation Output: Subject-Matter
Experts versus Professional Translators” Perspectives 24(4): 646-665.

TAUS, accessed December 1st, 2021, https://www.taus.net/academy/best-
practices/postedit-best-practices/machine-translation-post-editing-guidelines.

To, Vinh, Si Fan, and Damon Thomas, "Lexical density and readability: A case study of
English textbooks." Internet Journal of Language, Culture and Society 37 (2013):
61-71.

Toral, Antonio, “Post-editese: an Exacerbated Translationese,”. Paper presented at
Machine Translation Summit XVII, Dublin, Ireland, (2019): 273-281.

44


https://www.taus.net/academy/best-practices/postedit-best-practices/machine-translation-post-editing-guidelines
https://www.taus.net/academy/best-practices/postedit-best-practices/machine-translation-post-editing-guidelines

Tweedie, F. J. and R. Harald Baayen, “How variable may a constant be? Measures of
lexical richness in perspective,” Computers and the Humanities, 32(5), (1998):
323-352.

Ure, J. (1971). Lexical density and register differentiation. In G.E. Perren, and J .M. Trim
(Eds.), Applications of Linguistics (pp. 443-452). London: Cambridge University
Press.

Vanmassenhove, Eva, Dimitar Shterionov, and Andy Way, “Lost in Translation: Loss
and Decay of Linguistic Richness in Machine Translation,” arXiv preprint
arXiv:1906.12068, (2019): 222-232.

Vieira, Lucas Nunes. 2019. “Post-Editing of Machine Translation.” The Routledge
Handbook of Translation and Technology, Minako O’Hagan (ed.), London:
Routledge, 319-335.

Wang, Haifeng, Hua Wu, Zhongjun He, Liang Huang, Kenneth Ward Church, “Progress
n Machine Translation,” Engineering (2021), doi:
https://doi.org/10.1016/j.eng.2021.03.023

Webb, S. (Ed.). (2019). The Routledge Handbook of Vocabulary Studies. London:
Routledge. https://doi.org/10.4324/9780429291586.

Wikipedia. 2022. “Google Translate.” Last modified April 30, 2022.

45


https://doi.org/10.1016/j.eng.2021.03.023
https://doi.org/10.4324/9780429291586

APPENDICES

6.1.  Source Texts Used for the Case Study

Three different source texts were used in the study and they are provided as full texts

below.

SOURCE TEXT 1

Keystone International Schools

KIS ( Keystone International School ) is a unique, dynamic, boutique school in the heart
of Istanbul. KIS offers an international K-12 program, which is accredited by WASC (
Western Association of Colleges ) and continues offering the highest standards of
education. We see teaching and learning as a journey, where students are active
participants who grow and develop both, academically and socially. The holistic and
natural approach to learning brings together the child’s head, heart, and hands. Our
curriculum is tailored to meet the educational needs of international students. Its aim is
to encourage students to take action and become life-long learners in order to make the
world a better and more peaceful place. Moreover, students have engaged actively in their
learning process through projects, events and activities that connect education with real
life.

Through the program, they become internationally — minded inquirers and thinkers, who
ask questions and seek their own answers from both local and global perspectives. By
nurturing students’ natural curiosity, we foster a love for learning. KIS is also registered
with the Turkish Ministry of Education. Our students achieve great academic results, and
they are well prepared for the challenges that await them in the future. Istanbul, KIS
students can earn a Canadian High School Diploma without leaving Turkey. Canadian
Diploma program is the result of academic cooperation between KIS Istanbul and KIS
Toronto. Cooperating together we support our students looking to attend university in
Canada and other countries by issuing a Canada High School Diploma to students who

have met our graduation requirements.

SOURCE TEXT 2
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Our Commitment

At Liberty Mutual, diversity is about all of us. We believe that recognizing, appreciating
and applying the unique insights, perspectives and backgrounds of each person cultivates
an atmosphere of trust and respect. It’s also key to our success in engaging with all people
and possibilities.

Diversity, Equity & Inclusion (DEI) is how we do business, and we’ll continue to invest
in it to create a stronger global organization. We’ve reflected this commitment through
our multi-year plan to increase DEI so everyone at Liberty can grow their careers. This
plan includes goals to increase representation of women and people of color at all levels
in the U.S. by 2025, as well as ensuring our goals progress over the long term. Delivering
on these goals means that about one-third of all employees will be people of color and
over half will be women.

Additionally, we want to maintain our strong position of hiring women across all levels
of the organization, and we know we have more work to do among mid-level manager+
employees to have women more strongly represented.

Our employee data as of December 31, 2019 shows that we can do better to reflect the
customers we serve and communities where we live and operate. We know companies
with a diverse workforce and inclusive workplace have better outcomes, see stronger
business growth and support the development of the local economy in the cities, states
and countries where they operate. Liberty Mutual aspires to bring this to life, and we
believe taking these actions will help us foster a place where people of all backgrounds

want to work and thrive.

SOURCE TEXT 3

Creo, Inc.

Your mission is our ‘why.’

We are passionate about helping smart companies grow, because they are the ones
changing the world for the better. We built CREO to help these organizations solve
challenges that are roadblocks to realizing the full potential of their team, technology,
business value, and mission.

It all started with a vision to make good companies better.
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After working together at three prior companies, Susan Acker-Walsh and Mike Townley
reunited in the summer of 2015 to found CREO. The vision for the company was deeply
connected to the work Susan and Mike did over the past three decades in the health
research sector. They found that the challenges in growing companies were rarely
connected to the “business of the business.” More typically, it was the other stuff that got
in the way of the business’ growth and organizational health.

They spent decades of their careers learning hard lessons, discovering what worked and
what didn’t, and confronting and solving real-world problems to create smart, healthy,
and successful organizations. Through CREO, they would share that experience to help
the next generation of innovative life sciences, healthcare, and technology companies to
grow and prosper.

WHAT’S IN A NAME?

Our word to you

We’ve grown with the help of other mission-minded people.

It is people that make great companies, and over the years, CREO has built an exceptional
team of experts who are attracted to working with us because of our shared values.
We’ve brought together operational and financial experts, leadership coaches, top
technologists, data scientists, and successful entrepreneurs to assess your challenges from
all angles. They work tirelessly beside you, shoulder-to-shoulder, to develop and then
execute practical and timely solutions to solve them.

We solve your problems like they’re our own.

In fact, they have been our problems before, and we understand what it takes to overcome
them. From strategy to operations to technology and compliance, we know where to focus
to create alignment around vision and strategy and to drive execution and results. Our
team’s commitment is reflected in the ownership we take of your success — not stopping

until impact is achieved.

6.2. MTPE and HT Results of the Participants

MTPE Results of the Participant 1:

Neo | Source (EN-US) Target (TR)

1 | TEXT1 METIN 1
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Keystone International Schools

Kilittas1 Okullar1

KIS ( Keystone International School ) is a
unique, dynamic, boutique school in the heart

of Istanbul.

KIT (Kilittas1 Okullart),
Istanbul'un kalbinde essiz,

dinamik, butik bir okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIT, WASC (Bat1 Okullar ve
Kolejler Birligi) tarafindan
akredite edilmis, en yiiksek egitim
standartlarin1 sunmaya devam
eden uluslararasi bir K-12

programi sunmaktadir.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretmeyi ve dgrenmeyi,
Ogrencilerin hem akademik hem
de sosyal olarak biiyiiyen ve
gelisen aktif katilimcilar oldugu

bir yolculuk olarak goriiyoruz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Ogrenmeye biitiinciil ve dogal
yaklasmak, bir cocugun aklini,

kalbini ve ellerini bir araya getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Ogretim programimiz uluslararasi
ogrencilerin egitim ihtiyaclarini
karsilayacak sekilde

tasarlanmistir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Amaci, diinyay1 daha iyi ve
huzurlu bir yer haline getirmek
i¢cin O6grencileri harekete gecmeye
ve yagsam boyu 6grenen olmaya

tesvik etmektir.

Moreover, students have engaged actively in
their learning process through projects,
events and activities that connect education

with real life.

Ayrica 6grenciler, egitimi gercek
hayatla birlestiren projeler,

etkinlikler ve aktivitelerle
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O0grenme slirecglerine aktif olarak

katilirlar.

10 | Through the program, they become Programimiz sayesinde
internationally — minded inquirers and ogrencilerimiz uluslararasi
thinkers, who ask questions and seek their diisiinen, sorular soran ve kendi
own answers from both local and global cevaplarini hem yerel hem kiiresel
perspectives. bakis acisiyla kendileri arayan

insanlar haline gelirler.

11 | By nurturing students’ natural curiosity, we | Ogrencilerin dogal merakini
foster a love for learning. besleyerek 6grenme sevgisini

gelistiriyoruz.

12 | KIS is also registered with the Turkish KIT ayrica T.C. Milli Egitim
Ministry of Education. Bakanligi'na da kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz harika akademik
and they are well prepared for the challenges | sonuglar elde ederler ve gelecekte
that await them in the future. kendilerini bekleyen miicadelelere

1yi hazirlanirlar.

14 | Istanbul, KIS students can earn a Canadian Istanbul, KIT &grencileri
High School Diploma without leaving Tiirkiye'den ayrilmadan Kanada
Turkey. Lise Diplomasi alabilirler.

15 | Canadian Diploma program is the result of Kanada Diploma programi, KiT
academic cooperation between KIS Istanbul | Istanbul ve KIT Toronto
and KIS Toronto. arasindaki akademik igbirliginin

sonucudur.

16 | Cooperating together we support our students | Isbirligi yaparak mezuniyet
looking to attend university in Canada and sartlarimiz1 karsilayan 6grencilere
other countries by issuing a Canada High Kanada Lise Diplomasi veriyor,
School Diploma to students who have met Kanada ve diger tilkelerde
our graduation requirements. tiniversiteye gitmek isteyen

Ogrencilerimize destek oluyoruz.

17 | TEXT 2 METIN 2
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18 | Our Commitment Bagliligimiz

19 | At Liberty Mutual, diversity is about all of Liberty Mutual'da gesitlilik
us. hepimizle ilgilidir.

20 | We believe that recognizing, appreciating Her bireyin kendine 6zgii
and applying the unique insights, anlayislarini, bakis agilarini ve
perspectives and backgrounds of each person | gegmislerini tanimanin, takdir
cultivates an atmosphere of trust and respect. | etmenin ve uygulamanin bir giiven

ve sayg1 atmosferi gelistirdigine
inaniyoruz.

21 | It’s also key to our success in engaging with | Bu ayn1 zamanda tiim insanlarla
all people and possibilities. ve olasiliklarla etkilesimde

bulunmadaki bagarimizin
anahtaridir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (DEI) ¢caligma seklimizdir ve daha
in it to create a stronger global organization. | giiglii bir kiiresel organizasyon

olusturmak i¢in buna yatirim
yapmaya devam edecegiz.

23 | We’ve reflected this commitment through Bu baglhiligimizi, Liberty'deki
our multi-year plan to increase DEI so herkesin kariyerini gelistirebilmesi
everyone at Liberty can grow their careers. i¢in Cesitlilik, Esitlik ve

Kapsayicilig1 artirmaya yonelik
cok yillt planimiz araciligiyla
gosteriyoruz.

24 | This plan includes goals to increase Bu plan, hedeflerimizin uzun

representation of women and people of color
at all levels in the U.S. by 2025, as well as
ensuring our goals progress over the long

term.

vadede ilerlemesini saglamanin
yani sira, 2025 yilina kadar
ABD'deki kadinlarin ve beyaz
olmayan insanlarin temsilini
artirma hedeflerini de

icermektedir.
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25 | Delivering on these goals means that about Bu hedeflere ulagsmak, tiim
one-third of all employees will be people of | ¢alisanlarin yaklasik ii¢te birinin
color and over half will be women. beyaz olmayan insanlardan

olusacagi ve yarisindan fazlasinin
kadin olacagi anlamina geliyor.

26 | Additionally, we want to maintain our strong | Ek olarak, organizasyonun her
position of hiring women across all levels of | kademesinde kadinlar1 ise alma
the organization, and we know we have more | konusundaki gii¢lii konumumuzu
work to do among mid-level manager+ korumak istiyoruz ve orta diizey
employees to have women more strongly yonetici ve ¢aliganlar arasinda
represented. kadinlarin daha gii¢lii bir sekilde

temsil edilmesi i¢in yapacak daha
¢ok isimiz oldugunu biliyoruz.

27 | Our employee data as of December 31, 2019 | 31 Aralik 2019 tarihi itibariyle
shows that we can do better to reflect the calisan verilerimiz, hizmet
customers we serve and communities where | verdigimiz miisterileri ve
we live and operate. yasadigimiz ve faaliyet

gosterdigimiz topluluklari
yansitmak i¢in daha iyisini
yapabilecegimizi gostermektedir.

28 | We know companies with a diverse Farkli isgiicline ve kapsayici
workforce and inclusive workplace have igyerine sahip sirketlerin daha iyi
better outcomes, see stronger business sonuglara sahip olduklarini, daha
growth and support the development of the giiclii is bitytimesi gordiiklerini ve
local economy in the cities, states and faaliyet gosterdikleri sehirlerde,
countries where they operate. eyaletlerde ve iilkelerde yerel

ekonominin geligsimini
desteklediklerini biliyoruz.

29 | Liberty Mutual aspires to bring this to life, Liberty Mutual bunu hayata

and we believe taking these actions will help

gecirmeyi hedefliyor ve bu

eylemleri gerceklestirmenin, her
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us foster a place where people of all

backgrounds want to work and thrive.

kokenden insanin ¢alismak ve
gelismek istedigi bir yer

olusturmamiza yardimci olacagina

inaniyoruz.

30 | TEXT3 METIN 3

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Senin gorevin bizim nedenimiz.’

33 | We are passionate about helping smart Akalli sirketlerin biiylimesine
companies grow, because they are the ones yardimce1 olma konusunda
changing the world for the better. tutkuluyuz, ¢iinkii diinyay1 daha

iyi hale getirenler onlar.

34 | We built CREO to help these organizations Bu kuruluslarin; kendi ekiplerinin
solve challenges that are roadblocks to potansiyelini, teknolojisini, is
realizing the full potential of their team, degerini ve misyonunu
technology, business value, and mission. anlamalarina engel teskil eden

zorluklari ¢6zmesine yardime1
olmak i¢in CREO’yu kurduk.

35 | It all started with a vision to make good Her sey, iyi sirketleri daha iyi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Onceki ii¢ sirkette birlikte
companies, Susan Acker-Walsh and Mike calistiktan sonra Susan Acker-
Townley reunited in the summer of 2015 to | Walsh ve Mike Townley, 2015
found CREO. yazinda CREO'yu kurmak i¢in bir

araya geldi.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve

connected to the work Susan and Mike did
over the past three decades in the health

research sector.

Mike'in son otuz yilda saglik
aragtirmalari sektoriinde yaptiklari
calismalarla derinden

baglantiliyd.
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38 | They found that the challenges in growing Biiyiiyen sirketlerdeki zorluklarin
companies were rarely connected to the nadiren “igleri yapmak" ile
“business of the business.” baglantili oldugunu buldular.

39 | More typically, it was the other stuff that got | Bu zorluklar daha ¢ok isletmenin
in the way of the business’ growth and biiyiimesine ve orglitsel sagligina
organizational health. engel olan diger seylerdi.

40 | They spent decades of their careers learning | Kariyerlerinin onlarca yilini zorlu
hard lessons, discovering what worked and tecriibelerden ders alarak, neyin
what didn’t, and confronting and solving ise yaray1ip neyin yaramadigini
real-world problems to create smart, healthy, | kesfederek ve akilli, saglikli ve
and successful organizations. basarili organizasyonlar

olusturmak icin gercek diinyadaki
sorunlarla yiizleserek ve ¢ozerek
gecirdiler.

41 | Through CREO, they would share that CREO araciligiyla, yeni nesil
experience to help the next generation of yenilik¢i yagam bilimleri, saglik
innovative life sciences, healthcare, and ve teknoloji sirketlerinin
technology companies to grow and prosper. | biiyliimesine ve gelismesine

yardimc1 olmak i¢in bu deneyimi
paylasacaklardi.

42 | WHAT’S IN A NAME? ISIMDE NE VAR?

43 | Our word to you Size s0zlimiiz

44 | We’ve grown with the help of other mission- | Misyon sahibi olmaya bizim gibi
minded people. onem vereninsanlarin yardimiyla

biiyiidiik.

45 | It is people that make great companies, and Sirketleri biiyiik yapan sey

over the years, CREO has built an
exceptional team of experts who are attracted
to working with us because of our shared

values.

insanlardir ve yillar boyunca
CREO, ortak degerlerimiz
nedeniyle bizimle ¢calismaya ilgi
duyan, uzmanlardan olusan

olaganiistii bir ekip kurmustur.
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46 | We’ve brought together operational and Yasadiginiz zorluklar1 her agidan
financial experts, leadership coaches, top degerlendirmek i¢in operasyonel
technologists, data scientists, and successful | ve finansal uzmanlari, liderlik
entrepreneurs to assess your challenges from | koglarini, en iyi teknoloji
all angles. uzmanlarini, veri bilimcilerini ve

basarili girisimcileri bir araya
getirdik.

47 | They work tirelessly beside you, shoulder-to- | Bu zorluklar1 gidermek, pratik ve
shoulder, to develop and then execute zamaninda ¢oziimler gelistirmek
practical and timely solutions to solve them. | ve uygulamak i¢in omuz omuza

yorulmadan yaninizda caligirlar.

48 | We solve your problems like they’re our Sorunlarinizi kendi
own. sorunlarimizmig gibi ¢dzilyoruz.

49 | In fact, they have been our problems before, | Aslinda sorunlariniz, daha dnce
and we understand what it takes to overcome | bizim sorunlarimizdi ve onlarin
them. istesinden gelmek i¢in ne

gerektigini anliyoruz.

50 | From strategy to operations to technology Stratejiden operasyonlara,
and compliance, we know where to focus to | teknolojiye ve uyumluluga kadar,
create alignment around vision and strategy | vizyon ve strateji etrafinda uyum
and to drive execution and results. olusturmak, yiiriitmeyi ve

sonuglar1 yonlendirmek ig¢in
nereye odaklanacagimizi
biliyoruz.

51 | Our team’s commitment is reflected in the Ekibimizin baghiligimi, etki

ownership we take of your success — not

stopping until impact is achieved.

saglandigin1 gorene kadar
basariniza sahip ¢ikmaya devam

etmemizden anlayabilirsiniz..

HT Results of the Participant 1:

No

Source (EN-US)

Target (TR)
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TEXT 1

Keystone International Schools

Kilittas1 Okullar

KIS ( Keystone International School ) is a
unique, dynamic, boutique school in the heart

of Istanbul.

KIT (Kilittas1 Okullarr),
Istanbul’un kalbinde yer alan
benzersiz ve dinamik bir butik

okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIT, 6grencilerine WASC (Bat1
Kolejler Birligi) tarafinda akredite
edilen uluslararasi bir K-12
programi sunar en yiiksek

standartlarda egitim verir.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretmeyi ve dgrenmeyi;
ogrencilerin aktif katilimcilar
oldugu, hem akademik hem sosyal
anlamda biliytiylip gelistigi bir

yolculuk olarak goriiyoruz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Ogrenmeye biitiinciil ve hayatin
icinden bir yaklasimda bulunmak
cocuklarin aklini, kalbini ve

ellerini bir araya getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Ogretim programimiz
uluslarlararas1 6grencilerin egitim
ithtiyaglarini karsilamak i¢in

hazirlanmistir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Programimizin amaci, diinyay1
daha iyi ve huzurlu bir yer haline
getirmek amaciyla 6grencilerimizi
harekete gecmeye ve hayat boyu
Ogrenen bireyler olmaya tesvik

etmektir.
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looking to attend university in Canada and

other countries by issuing a Canada High

9 | Moreover, students have engaged actively in | Ayrica 6grencilerimiz, egitimi
their learning process through projects, gergek hayatla birlestiren proje,
events and activities that connect education etkinlik ve aktiviteler sayesinde
with real life. ogrenme stireclerinde aktif olarak

yer alirlar.

10 | Through the program, they become Programimiz araciligiyla
internationally — minded inquirers and uluslararasi diistinen ve
thinkers, who ask questions and seek their sorgulayan bireyler haline gelirler.
own answers from both local and global Hem yerel hem global
perspectives. perspektiflerden sorular sorar ve

kendi cevaplarin1 kendileri ararlar.

11 | By nurturing students’ natural curiosity, we | Ogrencilerin dogal merakini
foster a love for learning. besleyerek, i¢lerinde 6grenmeye

kars1 bir sevgi olusturuyoruz.

12 | KIS is also registered with the Turkish KIT ayn1 zamanda T.C. Milli
Ministry of Education. Egitim Bakanligi’na bagli olarak

calismaktadir.

13 | Our students achieve great academic results, | Ogrencilerimiz ¢ok iyi akademik
and they are well prepared for the challenges | basarilara ulagirlar ve onlari
that await them in the future. gelecekte bekleyen miicadelelere

kars1 hazirlikli olurlar.

14 | Istanbul, KIS students can earn a Canadian KIT Istanbul’da okuyan dgrenciler
High School Diploma without leaving Tiirkiye’den ayrilmadan Kanada
Turkey. Lise Diplomasina sahip olabilirler.

15 | Canadian Diploma program is the result of Kanada Diplomas1 programi1 KiT
academic cooperation between KIS Istanbul | Istanbul ve KIT Toronto
and KIS Toronto. arasindaki akademik igbirliginden

dogmustur.

16 | Cooperating together we support our students | Bu isbirligi sayesinde, mezuniyet

gerekliliklerini karsilayan

Ogrencilerimize Kanada Lise
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School Diploma to students who have met

our graduation requirements.

Diplomasi vererek onlar1 Kanada
veya diger iilkelerde iiniversiteye

baslamalar i¢in destekliyoruz.

17 | TEXT 2
18 | Our Commitment So6ziimiiz
19 | At Liberty Mutual, diversity is about all of Liberty Mutual’da ¢esitlilik,
us. hepimizi ilgilendiren bir konudur.
20 | We believe that recognizing, appreciating Her bireyin kendine 6zgii
and applying the unique insights, anlayisini, bakis agisini ve
perspectives and backgrounds of each person | gegmisini tanimanin, takdir
cultivates an atmosphere of trust and respect. | etmenin giiven ve sayg1 atmosferi
olusturduguna inantyoruz.
21 | It’s also key to our success in engaging with | Bu ayn1 zamanda, biitiin insanlarla
all people and possibilities. ve imkanlarla iligki kurmadaki
basarimizin anahtaridir.
22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (CEK) isimizi yaparken 6nem
in it to create a stronger global organization. | verdigimiz degerlerdir ve daha
giiclii bir global organizasyon
yaratabilmek i¢in bu degerlere
yatirim yapmaya devam edecegiz.
23 | We’ve reflected this commitment through Liberty’de ¢alisan herkesin daha
our multi-year plan to increase DEI so 1yi bir kariyer sahibi olabilmesi
everyone at Liberty can grow their careers. adina Cesitlilik, Esitlik ve
Kapsayiciligin artmasi i¢in bu
bagliligimizi ¢ok yilli planimiza
da yansittik.
24 | This plan includes goals to increase Bu plan, hedeflerimizi uzun

representation of women and people of color

at all levels in the U.S. by 2025, as well as

vadede ilerletmeyi saglamanin
yaninda, 2025 yilina kadar
ABD’de kadinlarin ve beyaz
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ensuring our goals progress over the long

term.

olmayan insanlarin temsiliyetini

artirmay1 igermektedir.

25 | Delivering on these goals means that about Hedefimize ulagmak,
one-third of all employees will be people of | ¢alisanlarimizin yaklasik tigte
color and over half will be women. birinin beyaz olmayan

insanlardan, yarisindan fazlasinin
da kadinlardan olusmasi anlamina
gelmektedir.

26 | Additionally, we want to maintain our strong | Kurumumuzun her kademesinde
position of hiring women across all levels of | kadinlar1 ise alma konusundaki
the organization, and we know we have more | gii¢lii konumumuzu korumak
work to do among mid-level manager+ istiyoruz. Orta diizey yOnetici ve
employees to have women more strongly calisanlar arasinda kadinlarin daha
represented. giiclii bir sekilde var olmasi i¢in

yapmamiz gereken cok sey
oldugunu biliyoruz.

27 | Our employee data as of December 31, 2019 | 31 Aralik 2019 itibariyle sahip
shows that we can do better to reflect the oldugumuz calisan verileri; hizmet
customers we serve and communities where | verdigimiz miisterileri,
we live and operate. yasadigimiz ve faaliyet

gosterdigimiz topluluklar1 dogru
yansitabilmek i¢in daha iyisini
yapabilecegimizi gosteriyor.

28 | We know companies with a diverse Cesitli isgliciine ve kapsayict bir is

workforce and inclusive workplace have
better outcomes, see stronger business
growth and support the development of the
local economy in the cities, states and

countries where they operate.

ortamina sahip sirketlerin daha iyi
sonuglar elde ettigini, daha giiclii
is biiyiimesi gordiiklerini ve
faaliyet gosterdikleri sehir, eyelet
veya iilkelerde yerel ekonominin
gelismesini desteklediklerini

biliyoruz.
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29 | Liberty Mutual aspires to bring this to life, Liberty Mutual’da bunu hayata
and we believe taking these actions will help | gecirmeyi amagliyor ve bu
us foster a place where people of all eylemlerin her tiirden gecmise
backgrounds want to work and thrive. sahip insanlarin ¢alismak ve

basarili olmak isteyecegi bir ortam
olusturmamiza yardimci olacagina
inaniyoruz.

30 | TEXT3

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Misyonunuz, nedenimizdir.

33 | We are passionate about helping smart Akallr sirketlerin biiyiimesine
companies grow, because they are the ones yardimci olmak i¢in tutkuyla
changing the world for the better. calisiyoruz. Ciinkii diinyay1 daha

1yi bir yer haline getirmek i¢in
degistirenler bu sirketlerdir.

34 | We built CREO to help these organizations Kurumlarin; ¢aliganlarinin tam
solve challenges that are roadblocks to potansiyelini, teknolojilerini, is
realizing the full potential of their team, degerlerini ve misyonlarini
technology, business value, and mission. anlamalarina engel olan zorluklari

¢ozmelerine yardimci olmak i¢in
CREO’yu kurduk.

35 | It all started with a vision to make good Her sey, iyi sirketleri daha iyi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Daha once {i¢ farkli sirkette
companies, Susan Acker-Walsh and Mike birlikte ¢alisan Susan Acker-
Townley reunited in the summer of 2015 to | Walsh ve Mike Townley, 2015
found CREO. yazinda tekrar bir araya geldiler ve

CREO’yu kurdular.
37 | The vision for the company was deeply Sirketin vizyonu, Susan ve

connected to the work Susan and Mike did

Mike’1n son 30 yilda saglik
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over the past three decades in the health

research sector.

aragtirmalart sektoriinde yaptiklari

islerle son derece baglantiliydi.

38 | They found that the challenges in growing Biiylimekte olan sirketlerdeki
companies were rarely connected to the zorluklarin aslinda ¢cogu zaman
“business of the business.” “isleri yapmakla™ ilgili olmadigin1

kesfettiler.

39 | More typically, it was the other stuff that got | Bu zorluklar daha ¢ok kurumsal
in the way of the business’ growth and sagligin ve isin billylimesinin
organizational health. Oniine ¢ikan diger engellerdi.

40 | They spent decades of their careers learning | Akilli, saglikli ve basarili
hard lessons, discovering what worked and organizasyonlar yaratabilmek i¢in
what didn’t, and confronting and solving onlarca yillarin1 zorlu
real-world problems to create smart, healthy, | tecriibelerden gecerek, neyin ise
and successful organizations. yaraylip neyin yaramadigini

kesfederek, gercek diinyanin
sorunlartyla yiizleserek ve onlari
cozerek gecirdiler.

41 | Through CREOQO, they would share that Yeni nesil inovatif yasam
experience to help the next generation of bilimleri, saglik hizmeti ve
innovative life sciences, healthcare, and teknoloji sirketlerinin biiylimesi ve
technology companies to grow and prosper. | kalkinmasina yardimci olacak

deneyimlerini CREO araciligiyla
paylasmak istediler.

42 | WHAT’S IN A NAME? [SMIMIZIN ANLAMI NE?

43 | Our word to you Size s6zlimiiz

44 | We’ve grown with the help of other mission- | Misyon bilincine sahip insanlarin
minded people. katkisiyla biiytidiik.

45 | It is people that make great companies, and Biiytik sirketler yaratanlar

over the years, CREO has built an

exceptional team of experts who are attracted

insanlardir. Yillar igcinde CREQO,

ortak degerlerimiz sayesinde bizle
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to working with us because of our shared

values.

calismaya istekli, uzmanlardan

olusan ¢ok 6zel bir ekip olusturdu.

46 | We’ve brought together operational and Operasyonel ve finansal
financial experts, leadership coaches, top uzmanlari, liderlik koglarini, en iyi
technologists, data scientists, and successful | teknolojistleri, veri bilimcilerini
entrepreneurs to assess your challenges from | ve karsiniza ¢ikan zorluklar her
all angles. acidan degerlendirebilecek

girisimcileri bir araya getirdik.

47 | They work tirelessly beside you, shoulder-to- | Bu zorluklar1 asmaniz igin
shoulder, to develop and then execute uygulanabilir ve vaktinde
practical and timely solutions to solve them. | ¢oziimler gelistirir ve yiiriitiir,

yorulmadan sizinle omuz omuza
calisir ve yaninizda olurlar.

48 | We solve your problems like they’re our Sorunlarinizi, kendi sorunlarimiz
own. olarak goriiyor ve ¢ozilyoruz.

49 | In fact, they have been our problems before, | Aslinda, bunlar 6nceden bizim de
and we understand what it takes to overcome | karsilastigimiz sorunlardi. Bu
them. nedenle, listesinden gelmenin neyi

gerektirdigini anliyoruz.

50 | From strategy to operations to technology Stratejiden operasyona,
and compliance, we know where to focus to | teknolojiye ve uyumluluga kadar;
create alignment around vision and strategy | vizyon ve strateji etrafinda bir
and to drive execution and results. uyum yaratmak, yiiritme ve

sonuglar1 yonetmek i¢in neye
odaklanmamiz gerektigini
biliyoruz.

51 | Our team’s commitment is reflected in the Bagliligimizi, etki saglandigindan

ownership we take of your success — not

stopping until impact is achieved.

emin olana kadar basariniza sahip

¢ikmamizdan anlayabilirsiniz.

MTPE Results of the Participant 2:
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Ne | Source (EN-US) Target (TR)

1 | TEXT1 METIN 1

2 | Keystone International Schools Keystone Uluslararasi Okullar1

3 | KIS ( Keystone International School ) is a KIS ( Keystone International
unique, dynamic, boutique school in the heart | School ), Istanbul'un kalbinde
of Istanbul. essiz, dinamik, butik bir okuldur.

4 | KIS offers an international K-12 program, KIS, WASC ( Western
which is accredited by WASC ( Western Association of Colleges )
Association of Colleges ) and continues tarafindan akredite edilmis ve en
offering the highest standards of education. ylksek egitim standartlarini

sunmaya devam eden uluslararasi
bir K-12 program1 sunmaktadir.

5 | We see teaching and learning as a journey, Ogretme ve dgrenmeyi,
where students are active participants who Ogrencilerin hem akademik hem
grow and develop both, academically and de sosyal olarak biiyliyen ve
socially. gelisen aktif katilimcilar oldugu

bir yolculuk olarak goriiyoruz.

6 | The holistic and natural approach to learning | Ogrenmeye biitiinciil ve dogal
brings together the child’s head, heart, and yaklagim ¢ocugun aklini, kalbini
hands. ve el becerisini bir araya getirir.

7 | Our curriculum is tailored to meet the Miifredatimiz uluslararasi
educational needs of international students. ogrencilerin egitim ihtiyaclarini

karsilayacak sekilde
tasarlanmistir.

8 | Its aim is to encourage students to take action | Amaci, diinyay1 daha iyi ve
and become life-long learners in order to huzurlu bir yer haline getirmek
make the world a better and more peaceful icin 6grencileri harekete gegmeye
place. ve yasam boyu Ogrenen bireyler

olmaya tesvik etmektir.

9 | Moreover, students have engaged actively in | Ayrica 6grenciler, egitimi gergek

their learning process through projects,

hayata baglayan projeler,
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events and activities that connect education

with real life.

etkinlikler ve etkinliklerle

O0grenme siireglerine aktif olarak

katilmislardir.

10 | Through the program, they become Program sayesinde, hem yerel
internationally — minded inquirers and hem de kiiresel bakis agilarindan
thinkers, who ask questions and seek their soru soran ve kendi cevaplarini
own answers from both local and global arayan uluslararasi diigiinen
perspectives. sorgulayicilar ve diisiiniirler haline

gelirler.

11 | By nurturing students’ natural curiosity, we Ogrencilerin dogal meraklarini
foster a love for learning. besleyerek 6grenme sevgilerini

gelistiririz.

12 | KIS is also registered with the Turkish KIS ayrica T.C. Milli Egitim
Ministry of Education. Bakanligi'na da kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz harika akademik
and they are well prepared for the challenges | sonuglar elde ederler ve gelecekte
that await them in the future. kendilerini bekleyen zorluklara iyi

hazirlanirlar.

14 | Istanbul, KIS students can earn a Canadian Istanbul KIS &grencileri
High School Diploma without leaving Tiirkiye'den ayrilmadan Kanada
Turkey. Lise Diplomas: alabilirler.

15 | Canadian Diploma program is the result of Kanada Diploma programi, KIS
academic cooperation between KIS Istanbul | Istanbul ve KIS Toronto
and KIS Toronto. arasindaki akademik igbirliginin

sonucudur.

16 | Cooperating together we support our students | Birlikte igbirligi yaparak

looking to attend university in Canada and
other countries by issuing a Canada High
School Diploma to students who have met

our graduation requirements.

mezuniyet sartlarimizi karsilayan
Ogrencilere Kanada Lise
Diplomas1 vererek Kanada ve

diger tilkelerde tliniversiteye
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gitmek isteyen 6grencilerimize

destek oluyoruz.

17 | TEXT 2 METIN 2

18 | Our Commitment Taahhiidiimiiz

19 | At Liberty Mutual, diversity is about all of Liberty Mutual'da gesitlilik
us. hepimizle ilgilidir.

20 | We believe that recognizing, appreciating Her bireyin kendine 6zgii
and applying the unique insights, anlayislarini, bakis acilarini ve
perspectives and backgrounds of each person | gegmislerini tanimanin, takdir
cultivates an atmosphere of trust and respect. | etmenin ve uygulamanin bir giiven

ve sayg1 atmosferi gelistirdigine
inaniyoruz.

21 | It’s also key to our success in engaging with | Ayni zamanda tiim insanlarla ve
all people and possibilities. olasiliklarla etkilesimde

bulunmadaki basarimizin
anahtaridir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (DEI) is yapma ilkelerimizdir ve
in it to create a stronger global organization. | daha gii¢lii bir kiiresel

organizasyon olusturmak i¢in bu
degerlere yatirim yapmaya devam
edecegiz.

23 | We’ve reflected this commitment through Bu kararlilig1, Liberty'deki
our multi-year plan to increase DEI so herkesin kariyerlerinde
everyone at Liberty can grow their careers. ilerleyebilmesi i¢in DEI'yi

artirmaya yonelik ¢ok yilli
planimizla yansittik.

24 | This plan includes goals to increase Bu plan, hedeflerimizin uzun

representation of women and people of color

at all levels in the U.S. by 2025, as well as

vadede ilerlemesini saglamanin
yani sira, 2025 yilina kadar
ABD'deki her seviyedeki kadinin
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ensuring our goals progress over the long

ve farkli irktan insanlarin temsilini

term. artirma hedeflerini de
icermektedir.

25 | Delivering on these goals means that about Bu hedeflere ulastigimizda tim
one-third of all employees will be people of | calisanlarin yaklasik {igte biri
color and over half will be women. farkl irktan insanlar olurken

yarisindan fazlasi kadin olacaktir.

26 | Additionally, we want to maintain our strong | Ek olarak, organizasyonun her
position of hiring women across all levels of | kademesinde kadinlar1 ise alma
the organization, and we know we have more | konusundaki gii¢lii konumumuzu
work to do among mid-level manager+ korumak istiyoruz ve orta diizey
employees to have women more strongly yonetici ve ¢alisanlar arasinda
represented. kadinlarin daha giiclii bir sekilde

temsil edilmesi i¢in yapacak daha
¢ok isimiz oldugunu biliyoruz.

27 | Our employee data as of December 31,2019 | 31 Aralik 2019 tarihi itibariyle
shows that we can do better to reflect the calisan verilerimiz, hizmet
customers we serve and communities where | verdigimiz misterileri ve
we live and operate. yasadigimiz ve faaliyet

gosterdigimiz topluluklari
yansitmak i¢in daha iyisini
yapabilecegimizi gostermektedir.

28 | We know companies with a diverse Farkl1 isgiicline ve kapsayici

workforce and inclusive workplace have
better outcomes, see stronger business
growth and support the development of the
local economy in the cities, states and

countries where they operate.

isyerine sahip sirketlerin daha iyi
sonuglara sahip olduklarini, daha
giiclii 15 bliyiimesi gordiiklerini ve
faaliyet gosterdikleri sehirlerde,
eyaletlerde ve iilkelerde yerel
ekonominin geligsimini

desteklediklerini biliyoruz.
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29 | Liberty Mutual aspires to bring this to life, Liberty Mutual bunu hayata
and we believe taking these actions will help | gecirmeyi hedefliyor ve bu
us foster a place where people of all eylemleri gerceklestirmenin, her
backgrounds want to work and thrive. kokenden insanin ¢alismak ve

geligsmek istedigi bir yeri
gelistirmemize yardimci olacagina
inaniyoruz.

30 | TEXT 3 METIN 3

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Senin vazifen bizim “amacimiz”.

33 | We are passionate about helping smart Akalli sirketlerin biiylimesine
companies grow, because they are the ones yardimc1 olma konusunda
changing the world for the better. tutkuluyuz, ¢iinkii bu sirketler

diinyay1 daha iyi bir yer olmasi
icin degistiriyor.

34 | We built CREO to help these organizations CREQ'yu, bu kuruluglarin
solve challenges that are roadblocks to ekiplerinin, teknolojilerinin, is
realizing the full potential of their team, degerlerinin ve misyonlarinin tim
technology, business value, and mission. potansiyelini gerceklestirmelerine

engel olan zorluklar1 ¢6zmelerine
yardime1 olmak i¢in kurduk.

35 | It all started with a vision to make good Her sey iyi sirketleri daha 1yi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Onceki ii¢ sirkette birlikte
companies, Susan Acker-Walsh and Mike calistiktan sonra Susan Acker-
Townley reunited in the summer of 2015 to | Walsh ve Mike Townley, 2015
found CREO. yazinda CREO'yu kurmak i¢in bir

araya geldi.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve

connected to the work Susan and Mike did

Mike'in son otuz yilda saglik

arastirma sektoriinde yaptiklar
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over the past three decades in the health

research sector.

calismalarla derinden

baglantiliyd.

38 | They found that the challenges in growing Biiytiyen sirketlerdeki zorluklarin
companies were rarely connected to the nadiren “igin isleyisi" ile baglantili
“business of the business.” oldugunu fark ettiler.

39 | More typically, it was the other stuff that got | Daha tipik olarak, isletmenin
in the way of the business’ growth and bliylimesine ve orgiitsel sagligina
organizational health. engel olan diger faktorlerdi.

40 | They spent decades of their careers learning | Kariyerlerinin on yillarini zor
hard lessons, discovering what worked and dersler 6grenerek, neyin ise
what didn’t, and confronting and solving yaray1ip neyin ise yaramadigini
real-world problems to create smart, healthy, | kesfederek ve akilli, saglikli ve
and successful organizations. basarili organizasyonlar

olusturmak igin gercek diinyadaki
sorunlarla yiizleserek ve bu
sorunlar1 ¢ozerek gecirdiler.

41 | Through CREOQO, they would share that CREO araciligiyla, yeni nesil
experience to help the next generation of yenilik¢i yagam bilimleri, saglik
innovative life sciences, healthcare, and ve teknoloji sirketlerinin
technology companies to grow and prosper. | bilylimesine ve gelismesine

yardimc1 olmak i¢in bu deneyimi
paylasacaklardi.

42 | WHAT’S IN A NAME? BIR ISIMDE NELER SAKLI?

43 | Our word to you Sana s6ziimiiz

44 | We’ve grown with the help of other mission- | Misyona 6nem veren diger
minded people. insanlarin yardimiyla biiytidiik.

45 | It is people that make great companies, and Biiyiik sirketler yapan insanlardir

over the years, CREO has built an
exceptional team of experts who are attracted
to working with us because of our shared

values.

ve yillar boyunca CREO, ortak
degerlerimiz nedeniyle bizimle
calismaya ilgi duyan olaganiistii

bir uzman ekibi kurmustur.
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46 | We’ve brought together operational and Zorluklarimizi her agidan
financial experts, leadership coaches, top degerlendirmek i¢in operasyonel
technologists, data scientists, and successful | ve finansal uzmanlari, liderlik
entrepreneurs to assess your challenges from | koglarini, en iyi teknoloji
all angles. uzmanlarini, veri bilimcilerini ve

basarili girisimcileri bir araya
getirdik.

47 | They work tirelessly beside you, shoulder-to- | Bunlar1 ¢6zmek icin pratik ve
shoulder, to develop and then execute zamaninda ¢oziimler gelistirmek
practical and timely solutions to solve them. | ve uygulamak amaciyla omuz

omuza yorulmadan yaninizda
calisirlar.

48 | We solve your problems like they’re our Sorunlarinizi kendi
own. sorunumuzmus gibi ¢ézliyoruz.

49 | In fact, they have been our problems before, | Aslinda, onlar daha 6nce bizim
and we understand what it takes to overcome | sorunlarimizdi ve bunlarin
them. iistesinden gelmek i¢in ne

gerektigini anliyoruz.

50 | From strategy to operations to technology Stratejiden operasyonlara,
and compliance, we know where to focus to | teknolojiye ve uyumluluga kadar,
create alignment around vision and strategy | vizyon ve strateji etrafinda uyum
and to drive execution and results. saglamak ve yiirlitmeyi ve

sonuglar1 yonlendirmek i¢in
nereye odaklanacagimizi
biliyoruz.

51 | Our team’s commitment is reflected in the Ekibimiz, sonug elde edene kadar

ownership we take of your success — not

stopping until impact is achieved.

durmadan basariya ulagsmaniz igin

calismay1 taahhiit eder.

HT Results of the Participant 2:

No

Source (EN-US)

Target (TR)
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TEXT 1

TEXT 1

Keystone International Schools

Keystone International Schools

KIS ( Keystone International School ) is a
unique, dynamic, boutique school in the heart

of Istanbul.

KIS (Keystone International
School), Istanbul'un kalbinde
konumlanmis essiz ve dinamik bir

butik okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIS, WASC (Bat1 Kolejler Birligi)
tarafindan akredite edilmis ve en
yliksek egitim standartlarin1 sunan
uluslararasi bir K-12 programi

sunmaktadir.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretimi ve 6grenmeyi,

Ogrencilerin akademik ve sosyal
olarak biiyliyen ve gelisen aktif
katilimcilar oldugu bir yolculuk

olarak goriiyoruz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Biitiinciil ve dogal 6grenim
yaklasimimiz 6grencilerin aklini,
kalbini ve el becerisini bir araya

getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Miifredatimiz uluslararasi
Ogrencilerin egitim ihtiyaglarini
karsilayacak sekilde

tasarlanmistir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Miifredatimiz, diinyay1 daha iyi ve
huzurlu bir yer haline getirmek
icin 6grencileri harekete gegmeye
ve yasam boyu Ogrenen bireyler

olmaya tesvik etmeyi amaglar.

Moreover, students have engaged actively in

their learning process through projects,

Bununla birlikte, 6grenciler,

egitimi gergek hayatla
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events and activities that connect education

with real life.

iligskilendiren projeler, etkinlikler
ve aktiviteler araciligiyla 6grenme

siireclerine aktif olarak

katilmiglardir.

10 | Through the program, they become Programimiz sayesinde
internationally — minded inquirers and Ogrencilerimiz yerel ve kiiresel
thinkers, who ask questions and seek their bakis a¢ilarindan sorular soran ve
own answers from both local and global kendi cevaplarini arayan
perspectives. uluslararasi diisiinen sorgulayicilar

ve diisiiniirler haline gelirler.

11 | By nurturing students’ natural curiosity, we Ogrencilerin dogal meraklarini
foster a love for learning. besleyerek d6grenme sevgilerini

pekistiririz.

12 | KIS is also registered with the Turkish KIS ayrica T.C. Milli Egitim
Ministry of Education. Bakanligi'na da kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz akademik olarak
and they are well prepared for the challenges | basarili olurken gelecekte
that await them in the future. kendilerini bekleyen zorluklara da

hazirlanirlar.

14 | Istanbul, KIS students can earn a Canadian Istanbul KIS &grencileri
High School Diploma without leaving Tirkiye'den ayrilmadan Kanada
Turkey. Lise Diplomas: alabilirler.

15 | Canadian Diploma program is the result of Kanada Diploma programi, KIS
academic cooperation between KIS Istanbul | Istanbul ve KIS Toronto
and KIS Toronto. arasindaki akademik igbirliginin

sonucudur.

16 | Cooperating together we support our students | KIS Toronto ile is birligi yaparak

looking to attend university in Canada and
other countries by issuing a Canada High
School Diploma to students who have met

our graduation requirements.

mezuniyet sartlarimizi karsilayan
Ogrencilere Kanada Lise
Diplomasi veriyoruz. Bdylece,

Kanada ve diger tilkelerde
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iniversiteye gitmek isteyen

Ogrencilerimize destek oluyoruz.

17 | TEXT 2 TEXT 2

18 | Our Commitment Taahhiidiimiiz

19 | At Liberty Mutual, diversity is about all of Liberty Mutual'da gesitlilik
us. hepimizi ilgilendirir.

20 | We believe that recognizing, appreciating Bireylerin benzersiz anlayislarini,
and applying the unique insights, bakis agilarini ve gegmislerini
perspectives and backgrounds of each person | tanimanin, takdir etmenin ve
cultivates an atmosphere of trust and respect. | uygulamanin bir giiven ve saygi

atmosferi gelistirdigine
inaniyoruz.

21 | It’s also key to our success in engaging with | Ayni zamanda tiim insanlarla ve
all people and possibilities. olasiliklarla etkilesimde

bulunmadaki basarimizin kilididir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (DEI) is yapma ilkelerimizdir ve
in it to create a stronger global organization. | daha gii¢lii bir kiiresel kurulus

olusturmak icin bu degerlere
yatirim yapmaya devam edecegiz.

23 | We’ve reflected this commitment through Bu taahhiidiimiizii, Liberty'deki
our multi-year plan to increase DEI so herkesin kariyerlerinde ileri
everyone at Liberty can grow their careers. noktalara ulasabilmesi i¢in DEI'yi

artirmaya yonelik ¢ok yillik
planimizla yansittik.

24 | This plan includes goals to increase Bu plan, hedeflerimizin uzun

representation of women and people of color
at all levels in the U.S. by 2025, as well as
ensuring our goals progress over the long

term.

vadede ilerlemesini saglarken,
2025 yilina kadar ABD'de her

seviyedeki kadinin ve farkli irktan
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insanin temsilini artirmay1 da

hedefler.

25 | Delivering on these goals means that about Bu hedeflere ulastigimizda
one-third of all employees will be people of | calisanlarin yaklasik {igte biri
color and over half will be women. farkli irktan insanlar olacaktir,

yarisindan fazlasi ise kadin
olacaktir.

26 | Additionally, we want to maintain our strong | Ayrica, kurulusun her boliimiinde
position of hiring women across all levels of | kadinlar ise alma konusundaki
the organization, and we know we have more | gii¢lii durusumuzu korumak
work to do among mid-level manager+ istiyoruz. Orta diizey yonetici ve
employees to have women more strongly calisanlar arasinda kadinlarin daha
represented. giiclii bir sekilde temsil edilmesi

i¢cin yapacak daha ¢ok igimiz
oldugunun farkindayiz.

27 | Our employee data as of December 31,2019 | 31 Aralik 2019 itibariyle ¢alisan
shows that we can do better to reflect the verilerimiz, hizmet sagladigimiz
customers we serve and communities where | miisterileri, i¢inde yasadigimiz ve
we live and operate. calistigimiz topluluklar1 yansitmak

icin daha da iyisini
yapabilecegimizin bir
gostergesidir.

28 | We know companies with a diverse Cesitli isgiiciine ve kapsayict

workforce and inclusive workplace have
better outcomes, see stronger business
growth and support the development of the
local economy in the cities, states and

countries where they operate.

isyerine sahip olan sirketlerin
sonuglarin daha iyi oldugunun,
bu sirketlerin daha gii¢lii biiytime
gosterdiginin ve faaliyet
gosterdikleri sehirlerde,
eyaletlerde ve iilkelerde yerel
ekonominin gelisimini

desteklediklerinin farkindayiz.
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29 | Liberty Mutual aspires to bring this to life, Liberty Mutual bu amaci hayata
and we believe taking these actions will help | gecirmeyi hedefliyor. Bu
us foster a place where people of all faaliyetlerin, her kokenden insanin
backgrounds want to work and thrive. calismak ve gelismek istedigi bir

yeri tegvik etmemizi
saglayacagina inaniyoruz.

30 | TEXT3 TEXT 3

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Senin vazifen bizim “amacimiz”.

33 | We are passionate about helping smart Akalli sirketlerin biliylimesine
companies grow, because they are the ones yardimc1 olma konusunda
changing the world for the better. tutkuluyuz, ¢iinkii bu sirketler

diinyay1 daha iyi bir yer yapiyor.

34 | We built CREO to help these organizations CREO'yu kurma amacimiz
solve challenges that are roadblocks to kurulusglarin ekiplerinin,
realizing the full potential of their team, teknolojilerinin, is degerlerinin ve
technology, business value, and mission. misyonlarinin tiim potansiyelini

gergeklestirmelerine engel olan
zorluklar1 ¢6zmelerine yardimet
olmaktir.

35 | It all started with a vision to make good Her sey iyi sirketleri daha 1yi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Ug sirkette birlikte calistiktan
companies, Susan Acker-Walsh and Mike sonra Susan Acker-Walsh ve Mike
Townley reunited in the summer of 2015 to Townley 2015 yazinda CREO'yu
found CREO. kurmak i¢in bir araya geldi.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve

connected to the work Susan and Mike did
over the past three decades in the health

research sector.

Mike'in son otuz yilda saglik
arastirma sektoriinde yaptiklari
calismalarla derinden

baglantiliyda.
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38 | They found that the challenges in growing Biiyiiyen sirketlerdeki zorluklarin
companies were rarely connected to the “isin igleyisi" ile istisnai olarak
“business of the business.” baglantili oldugunu fark ettiler.

39 | More typically, it was the other stuff that got | Daha tipik olarak, igletmenin
in the way of the business’ growth and biiyiimesine ve kurumsal sagligina
organizational health. engel olan diger faktorlerdi.

40 | They spent decades of their careers learning | Kariyerlerinde uzun yillar1 zorlu
hard lessons, discovering what worked and dersler 6grenerek, neyin ise
what didn’t, and confronting and solving yaray1ip neyin ise yaramadigini
real-world problems to create smart, healthy, | kesfederek ve akilli, saglikli ve
and successful organizations. basarili organizasyonlar

olusturmak icin gercek diinyadaki
sorunlarla yiizleserek ve bu
sorunlarin iistesinden gelerek
gecirdiler.

41 | Through CREO, they would share that CREO’da ise yeni nesil yenilik¢i
experience to help the next generation of yasam bilimleri, saglik ve
innovative life sciences, healthcare, and teknoloji sirketlerinin biiylimesine
technology companies to grow and prosper. | ve gelismesine yardimci olmak

icin bu deneyimi paylasacaklar.

42 | WHAT’S IN A NAME? BiR ISIMDE NELER SAKLI?

43 | Our word to you Sana s6ziimiiz

44 | We’ve grown with the help of other mission- | Misyona 6nem verenlerin
minded people. yardimiyla biiyiidiik.

45 | It is people that make great companies, and Bu kisiler biiyiik sirketlerin

over the years, CREO has built an
exceptional team of experts who are attracted
to working with us because of our shared

values.

sahibidir ve yillar boyunca CREO,
ortak degerlerimiz nedeniyle
bizimle ¢aligmaya ilgi duyan
oldukea basaril1 bir uzman ekibi

kurmustur.

75




46 | We’ve brought together operational and Karsilagtiginiz zorluklar1 ¢ok
financial experts, leadership coaches, top yonlii bir sekilde degerlendirmek
technologists, data scientists, and successful | i¢in operasyonel ve finansal
entrepreneurs to assess your challenges from | uzmanlari, liderlik koglarini, en iyi
all angles. teknoloji uzmanlarini, veri

bilimcilerini ve basarili
girisimcileri bir araya getirdik.

47 | They work tirelessly beside you, shoulder-to- | Uzmanlarimiz, sorunlari ¢c6zmek
shoulder, to develop and then execute i¢in pratik ve zamaninda ¢oziimler
practical and timely solutions to solve them. | gelistirmek ve bu ¢6ziimleri

uygulamak amaciyla omuz omuza
yorulmadan yaninizda ¢alisirlar.

48 | We solve your problems like they’re our Sorunlarinizi kendi
own. sorunumuzmus gibi ¢ézliyoruz.

49 | In fact, they have been our problems before, | Karsilastiginiz sorunlarla daha
and we understand what it takes to overcome | dnce bizler de yiizlestik. Bu
them. ylizden bu sorunlarin iistesinden

gelmeyi biliyoruz.

50 | From strategy to operations to technology Stratejiden operasyonlara,
and compliance, we know where to focus to | teknolojiye ve uyumluluga kadar,
create alignment around vision and strategy | vizyon ve strateji dogrultusunda
and to drive execution and results. uyum yakalamak ve yliriitmeyi ve

sonuglar1 yonlendirmek i¢in
odaklanacagimiz noktalari
biliyoruz.

51 | Our team’s commitment is reflected in the Ekibimiz, basaril1 bir sonug elde

ownership we take of your success — not

stopping until impact is achieved.

edene kadar durmadan ¢aligmay1

taahhiit eder.

MTPE Results of the Participant 3:

No

Source (EN-US)

Target (TR)
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TEXT 1

METIN 1

Keystone International Schools

Keystone Uluslararas1 Okullari

KIS ( Keystone International School ) is a
unique, dynamic, boutique school in the heart

of Istanbul.

KIS (Keystone International
School), Istanbul'un kalbinde

essiz, dinamik, butik bir okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIS, WASC (Western Association
of Colleges) tarafindan akredite
edilmis ve en yiiksek egitim
standartlarin1 sunmaya devam
eden uluslararasi bir K-12

programi sunmaktadir.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretme ve 6grenmeyi,
Ogrencilerin hem akademik hem
de sosyal olarak biiyiiyen ve
gelisen aktif katilimcilar oldugu

bir yolculuk olarak goériiyoruz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Ogrenmeye biitiinciil ve dogal
yaklasim ¢ocugun aklini, kalbini

ve ellerini bir araya getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Miifredatimiz uluslararasi
Ogrencilerin egitim ihtiyaglarini
karsilayacak sekilde

tasarlanmstir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Miifredatin amaci, diinyay1 daha
1yi ve huzurlu bir yer haline
getirmek i¢in 6grencileri harekete
gegmeye ve yasam boyu

O0grenmeye tesvik etmektir.

Moreover, students have engaged actively in

their learning process through projects,

Ayrica 6grenciler, egitimi gercek
hayatla bir araya getiren

projelerle, etkinliklerle ve
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events and activities that connect education

with real life.

aktivitelerle 6grenme siireclerine

aktif olarak katilmaktadir.

10 | Through the program, they become Program sayesinde, hem yerel
internationally — minded inquirers and hem de kiiresel bakis agilariyla
thinkers, who ask questions and seek their soru soran ve kendi cevaplarini
own answers from both local and global arayan uluslararasi diigiinen
perspectives. sorgulayicilar ve diistliniirler haline

gelirler.

11 | By nurturing students’ natural curiosity, we | Ogrencilerin dogal meraklarimni
foster a love for learning. besleyerek 6grenme sevgisini

gelistiririz.

12 | KIS is also registered with the Turkish KIS ayrica T.C. Milli Egitim
Ministry of Education. Bakanligi'na da kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz harika akademik
and they are well prepared for the challenges | sonuglar elde ederler ve gelecekte
that await them in the future. kendilerini bekleyen zorluklara iyi

bir sekilde hazirlanirlar.

14 | Istanbul, KIS students can earn a Canadian Istanbul, KIS 6grencileri
High School Diploma without leaving Tiirkiye'den ayrilmadan Kanada
Turkey. Lise Diplomasi alabilirler.

15 | Canadian Diploma program is the result of Kanada Diploma programi, KIS
academic cooperation between KIS Istanbul | Istanbul ve KIS Toronto
and KIS Toronto. arasindaki akademik igbirliginin

sonucudur.

16 | Cooperating together we support our students | Birlikte igbirligi yaparak

looking to attend university in Canada and
other countries by issuing a Canada High
School Diploma to students who have met

our graduation requirements.

mezuniyet sartlarimizi karsilayan
ogrencilere Kanada Lise
Diplomas1 vererek Kanada ve
diger tlilkelerde tliniversiteye
gitmek isteyen 0grencilerimize

destek oluyoruz.
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17 | TEXT 2 METIN 2

18 | Our Commitment Taahhiidiimiiz

19 | At Liberty Mutual, diversity is about all of Liberty Mutual'da ¢esitlilik
us. hepimizle ilgilidir.

20 | We believe that recognizing, appreciating Her bireyin kendine 6zgii
and applying the unique insights, diisiincelerini, bakis agilarini ve
perspectives and backgrounds of each person | gegmislerini tanimanin, takdir
cultivates an atmosphere of trust and respect. | etmenin ve uygulamanin bir giiven

ve sayg1 atmosferi gelistirdigine
inaniyoruz.

21 | It’s also key to our success in engaging with | Bu ayn1 zamanda tiim insanlarla
all people and possibilities. ve olasiliklarla etkilesimde

bulunmadaki basarimizin
anahtaridir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (DEI) is yapma bigimimizdir ve
in it to create a stronger global organization. | daha giiclii bir kiiresel

organizasyon olusturmak adina
buna yatirim yapmaya devam
edecegiz.

23 | We’ve reflected this commitment through Bu taahhiidiimiizii DEI’yi artirarak
our multi-year plan to increase DEI so Liberty’deki herkesin kariyerlerini
everyone at Liberty can grow their careers. gelistirebilmelerini saglamay1 ¢ok

yillik planimizla yansitiyoruz.

24 | This plan includes goals to increase Bu plan, hedeflerimizin uzun

representation of women and people of color
at all levels in the U.S. by 2025, as well as
ensuring our goals progress over the long

term.

vadede ilerlemesini saglamanin
yani sira, 2025 yilina kadar
ABD'deki her seviyedeki kadin ve
beyaz tenli olmayan insanin
temsilini artirma hedeflerini de

kapsamaktadir.
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25 | Delivering on these goals means that about Bu hedeflere ulagsmak, tiim
one-third of all employees will be people of | ¢alisanlarin yaklasik ii¢te birinin
color and over half will be women. beyaz tenli olmayan insanlar

olacag1 ve yarisindan fazlasinin
kadin olacagi anlamina gelir.

26 | Additionally, we want to maintain our strong | Ek olarak, organizasyonun her
position of hiring women across all levels of | kademesinde kadinlar1 ise alma
the organization, and we know we have more | konusundaki gii¢lii konumumuzu
work to do among mid-level manager+ korumak istiyoruz ve orta diizey
employees to have women more strongly yonetici ve ¢aliganlar arasinda
represented. kadinlarin daha gii¢lii bir sekilde

temsil edilmesi i¢in yapacak daha
¢ok isimiz oldugunu biliyoruz.

27 | Our employee data as of December 31, 2019 | 31 Aralik 2019 tarihi itibariyle
shows that we can do better to reflect the calisan verilerimiz, hizmet
customers we serve and communities where | verdigimiz miisterileri ve yasayip
we live and operate. faaliyet gosterdigimiz topluluklari

yansitmak i¢in daha iyisini
yapabilecegimizi gostermektedir.

28 | We know companies with a diverse Farkli is giicline ve kapsayici is
workforce and inclusive workplace have yeri olan sirketlerin daha iy1
better outcomes, see stronger business sonuglara ulastigini, daha giiglii is
growth and support the development of the bliytimesi gordiiklerini ve faaliyet
local economy in the cities, states and gosterdikleri sehirlerde,
countries where they operate. eyaletlerde ve iilkelerde yerel

ekonominin geligsimini
desteklediklerini biliyoruz.

29 | Liberty Mutual aspires to bring this to life, Liberty Mutual bunu hayata

and we believe taking these actions will help
us foster a place where people of all

backgrounds want to work and thrive.

gecirmeyi hedefliyor ve bu
eylemleri gerceklestirmenin, her

kokenden insanin ¢alismak ve
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gelismek istedigi bir yeri

gelistirmemize yardimci olacagina

inaniyoruz.

30 | TEXT 3 METIN 3

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Goreviniz ‘nedenimiz.’

33 | We are passionate about helping smart Diinyay1 daha iyi bir yer olmasi
companies grow, because they are the ones icin ¢abaladiklarindan akillt
changing the world for the better. sirketlerin biiyiimesine yardimci

olma konusunda tutkuluyuz.

34 | We built CREO to help these organizations Creo'yu, bu kuruluslarin
solve challenges that are roadblocks to ekiplerinin, teknolojilerinin, is
realizing the full potential of their team, degerlerinin ve misyonlarinin tim
technology, business value, and mission. potansiyelini gergeklestirmelerine

engel olan zorluklar1 ¢6zmelerine
yardimci olmak i¢in kurduk.

35 | It all started with a vision to make good Her sey iyi sirketleri daha 1yi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Onceden ii¢ sirkette birlikte
companies, Susan Acker-Walsh and Mike calistiktan sonra Susan Acker-
Townley reunited in the summer of 2015 to Walsh ve Mike Townley, 2015
found CREO. yazinda Creo'yu kurmak i¢in bir

araya geldi.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve
connected to the work Susan and Mike did Mike'in son otuz yilda saglik
over the past three decades in the health arastirma sektoriinde yaptiklar
research sector. calismalarla derinden

baglantiliyd.

38 | They found that the challenges in growing Biiytiyen sirketlerdeki zorluklarin

companies were rarely connected to the

“business of the business.”

nadiren “igin kendisi" ile baglantil

oldugunu kesfettiler.”
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39 | More typically, it was the other stuff that got | Genellikle, isletmenin biiyiimesine
in the way of the business’ growth and ve organizasyonel sagligina engel
organizational health. olan diger seylerdi.

40 | They spent decades of their careers learning | Kariyerlerinin on yillarin1 zor
hard lessons, discovering what worked and dersler 6grenerek, neyin ise
what didn’t, and confronting and solving yaraylip neyin ise yaramadigini
real-world problems to create smart, healthy, | kesfederek, akilli, saglikli ve
and successful organizations. basarili organizasyonlar

olusturmak icin gercek diinyadaki
sorunlarla yiizleserek ve ¢cozerek
gecirdiler.

41 | Through CREO, they would share that CREO araciligiyla, yeni nesil
experience to help the next generation of yenilik¢i yagam bilimleri, saglik
innovative life sciences, healthcare, and ve teknoloji sirketlerinin
technology companies to grow and prosper. | biiyliimesine ve gelismesine

yardimci olmak adina bu deneyimi
paylasacaklardi.

42 | WHAT’S IN A NAME? BiR ISIMDE NE VAR?

43 | Our word to you Sana s6ziimiiz

44 | We’ve grown with the help of other mission- | Misyona 6nem veren diger
minded people. insanlarin yardimiyla biiytiidiik.

45 | It is people that make great companies, and Biiytik sirketleri biiylik yapan
over the years, CREO has built an insanlardir ve yillar boyunca
exceptional team of experts who are attracted | CREO, ortak degerlerimiz
to working with us because of our shared nedeniyle bizimle ¢calismaya ilgi
values. duyan olaganiistii bir uzman ekibi

bir araya getirmistir.

46 | We’ve brought together operational and Zorluklarimizi her agidan

financial experts, leadership coaches, top

technologists, data scientists, and successful

degerlendirmek i¢in operasyonel
ve finansal uzmanlari, liderlik

koglarini, en iyi teknoloji
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entrepreneurs to assess your challenges from

uzmanlarini, veri bilimcilerini ve

all angles. basarili girisimcileri bir araya
getirdik.

47 | They work tirelessly beside you, shoulder-to- | Bunlar1 ¢6zmek adina pratik ve
shoulder, to develop and then execute zamaninda ¢oziimler gelistirmek
practical and timely solutions to solve them. | ve uygulamak i¢in omuz omuza

yorulmadan yaninizda caligirlar.

48 | We solve your problems like they’re our Sorunlarinizi kendi sorunlarimiz
own. gibi ¢oziiyoruz.

49 | In fact, they have been our problems before, | Aslinda, bunlar daha 6nce bizim
and we understand what it takes to overcome | sorunlarimizdi ve bunlarin
them. istesinden gelmek i¢in ne

gerektigini biliyoruz.

50 | From strategy to operations to technology Stratejiden operasyona,
and compliance, we know where to focus to | teknolojiye ve uyumluluga kadar,
create alignment around vision and strategy | vizyon ve strateji etrafinda uyum
and to drive execution and results. olusturmak, yiiriitmeyi ve

sonuglar1 yonlendirmek i¢in
nereye odaklanacagimizi
biliyoruz.

51 | Our team’s commitment is reflected in the Ekibimizin taahhiidi, etki

ownership we take of your success — not

stopping until impact is achieved.

saglanana kadar durmadan ¢alisip

basarinizi sahiplenmemize yansir.

HT Results of the Participant 3:

Ne | Source (EN-US) Target (TR)

1 | TEXT1 1. METIN

2 | Keystone International Schools Uluslararas1 Keystone Okullar1
3 | KIS ( Keystone International School ) is a KIS (Uluslararas: Keystone

unique, dynamic, boutique school in the heart

of Istanbul.

Okulu), Istanbul’un kalbinde
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bulunan essiz, dinamik ve butik

bir okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIS, Bat1 Kolejler Birligi
(Western Association of Colleges)
tarafindan akredite edilmis
uluslararas1 K-12 programi sunar
ve en yiiksek standartlarda egitim

saglamaya devam etmektedir.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretim ve 6grenme siireclerini,
Ogrencinin akademik ve sosyal
olarak biiytliyiip gelistigi ve aktif
katilimcilar roliinde oldugu bir

yolculuk olarak goriiriiz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Egitime kars1 biitlinsel ve dogal
bir yaklagim, ¢ocuklarin
zihinlerini, kalplerini ve ellerini

bir araya getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Ogretim programimiz uluslararasi
Ogrencilerin ihtiyaclari i¢in 6zel

olarak diizenlenmistir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Amaci, 6grencileri harekete
gecmeleri ve diinyay1 ¢ok daha iyi
ve barisgil bir yer haline getirmek
amaciyla hayat boyu 6grenen
bireyler haline gelmeleri i¢in

yureklendirmektir.

Moreover, students have engaged actively in
their learning process through projects,
events and activities that connect education

with real life.

Bunlara ek olarak 6grenciler,
egitimi gergek hayatla
iliskilendiren projeler, etkinlikler
ve aktiviteler araciligiyla 6grenme

stireclerinde aktif bir rol oynadilar.
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10 | Through the program, they become Program sirasinda 6grenciler;
internationally — minded inquirers and zihin siireglerini uluslararasi bir
thinkers, who ask questions and seek their sekilde yiiriiterek sorgulayan ve
own answers from both local and global diistinen, yerel ve kiiresel
perspectives. perspektiflerden sorular soran ve

kendi cevaplarini arayan bireyler
haline gelirler.

11 | By nurturing students’ natural curiosity, we | Ogrencilerin dogal meraklarimni
foster a love for learning. besleyerek bir 6grenme sevgisini

bliyiitiiyoruz.

12 | KIS is also registered with the Turkish KIS, Tiirkiye Cumhuriyeti Milli
Ministry of Education. Egitim Bakanligi’na da kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz, miikkemmel
and they are well prepared for the challenges | akademik sonuglar elde eder ve
that await them in the future. gelecekte karsilagabilecekleri

zorluklar i¢in hazirliklidir.

14 | Istanbul, KIS students can earn a Canadian KIS Istanbul dgrencileri,

High School Diploma without leaving Tirkiye’den ayrilmadan Kanada
Turkey. Lise Diplomasi1 kazanabilirler.

15 | Canadian Diploma program is the result of Kanada Diploma programi, KIS
academic cooperation between KIS Istanbul | Istanbul ve KIS Toronto
and KIS Toronto. arasindaki akademik is birliginin

bir sonucudur.

16 | Cooperating together we support our students | Okulumuzun mezuniyet sartlarini
looking to attend university in Canada and karsilayan 6grencilere Kanada
other countries by issuing a Canada High Lise Diplomas1 vererek Kanada’da
School Diploma to students who have met veya diger iilkelerde iiniversiteye
our graduation requirements. gitmek isteyen 6grencilerimizi is

birligi yaparak destekliyoruz.

17 | TEXT 2 2. METIN

18 | Our Commitment Taahhiidiimiiz
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19 | At Liberty Mutual, diversity is about all of Liberty Mutual’da ¢esitlilik
us. hepimiz i¢indir.
20 | We believe that recognizing, appreciating Her bir kisinin essiz fikirlerini,

and applying the unique insights,
perspectives and backgrounds of each person

cultivates an atmosphere of trust and respect.

bakis agilarini ve yaganmisliklarini
tanimanin, degerini bilmenin ve
onlar1 hayata gegirmenin bir
giiven ve saygi atmosferi

olusturacagina inantyoruz.

21 | It’s also key to our success in engaging with | Bu, ayn1 zamanda bir¢ok insan ve
all people and possibilities. olasilikla iligki kurabilmedeki

basarimizin anahtaridir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (DEI), ¢ergevesinde islerimizi
in it to create a stronger global organization. | yliriitiiriiz ve daha gii¢lii bir

kiiresel kurulus yaratabilmek i¢in
bu kavramlar1 desteklemeye
devam edecegiz.

23 | We’ve reflected this commitment through DEI’yi yayginlagtirmak i¢in bu
our multi-year plan to increase DEI so taahhiidiimiizii ¢ok yillik
everyone at Liberty can grow their careers. planimiza dahil ettik, boylece

Liberty biinyesindeki herkes
kariyerlerini gelistirebilecektir.

24 | This plan includes goals to increase Bu plan, 2025 yilina kadar
representation of women and people of color | kadinlarin ve farkli irklardan
at all levels in the U.S. by 2025, as well as insanlarin ABD’deki temsilini
ensuring our goals progress over the long artirmay1 ve hedeflerimizin uzun
term. vadede gelisme gosterdigine emin

olmay1 amaglayan hedefleri igerir.

25 | Delivering on these goals means that about Bu hedefleri gerceklestirmek,

one-third of all employees will be people of

color and over half will be women.

calisanlarimizin tigte birinin farkl

irklardan gelmesi ve yarisindan
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fazlasinin kadin olmasi anlamina

gelir.

26 | Additionally, we want to maintain our strong | Ayrica kurulusumuzun her
position of hiring women across all levels of | seviyesinde kadinlar1 ise alma
the organization, and we know we have more | konusundaki gii¢lii konumumuzu
work to do among mid-level manager+ korumak istiyoruz ve orta seviye
employees to have women more strongly yonetici ve ¢aliganlar arasinda
represented. kadinlarin daha giiclii bir sekilde

temsil edilmesi i¢in yapmamiz
gereken ¢ok sey oldugunun
farkindayiz.

27 | Our employee data as of December 31,2019 | 31 Aralik 2019°dan itibaren
shows that we can do better to reflect the calisan verilerimiz, hizmet
customers we serve and communities where | ettigimiz miisterilerimizi ve
we live and operate. yasayi1p is yaptigimiz bolgeleri

yansitma konusunda daha iyi
olabilecegimizi gostermektedir.

28 | We know companies with a diverse Cesitlilik sahibi is giicli ve
workforce and inclusive workplace have kapsayici is yerlerine sahip
better outcomes, see stronger business sirketlerin daha iyi sonuglar
growth and support the development of the aldiginy, isletmelerini daha giiglii
local economy in the cities, states and bir sekilde biiyiittiiklerini ve is
countries where they operate. yaptiklar1 sehirler, eyaletler ve

tilkelerde yerel ekonominin
gelisimini desteklediklerini
biliyoruz.

29 | Liberty Mutual aspires to bring this to life, Liberty Mutual, bunu hayata

and we believe taking these actions will help
us foster a place where people of all

backgrounds want to work and thrive.

gecirmeyi amaglamaktadir ve
bunlar1 ger¢eklestirmenin her tiirlii
yasantiya sahip insanin ¢alismak

ve gelismek isteyecegi bir alan
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yaratmamiza yardimci olacagina

inaniyoruz.

30 | TEXT3 3. METIN

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Sizin gbreviniz bizim

‘amacimizdir’.

33 | We are passionate about helping smart Akalli sirketlerin biiylimesine
companies grow, because they are the ones yardimc1 olma konusunda
changing the world for the better. tutkuluyuz ¢iinkii diinyay1 iy1

yonde degistirenler onlardir.

34 | We built CREO to help these organizations Bu sirketlerin takimlarinin,
solve challenges that are roadblocks to teknolojilerinin, is degerlerinin ve
realizing the full potential of their team, amagclarinin tam potansiyelini
technology, business value, and mission. gormesinin oniinde engel

olusturan zorluklar1 ¢ozmelerine
yardim etmek i¢in CREO’yu
kurduk.

35 | It all started with a vision to make good Her sey, iyi sirketleri daha iyi bir
companies better. hale getirme vizyonuyla basladi.

36 | After working together at three prior Oncesinde ii¢ sirkette birlikte
companies, Susan Acker-Walsh and Mike calistiktan sonra, Susan Acker-
Townley reunited in the summer of 2015 to | Walsh ve Mike Townley 2015
found CREO. yazinda tekrar bir araya gelerek

CREO’yu kurdular.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve
connected to the work Susan and Mike did Mike’1n saglik arastirmalari
over the past three decades in the health sektoriinde son otuz yildir yaptigi
research sector. caligmalara derinden bagliydi.

38 | They found that the challenges in growing Gelisen sirketlerdeki sorunlarin

companies were rarely connected to the

“business of the business.”

“isletmenin isleme bi¢imi” ile
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nadiren alakali oldugunu fark

ettiler.

39 | More typically, it was the other stuff that got | Isletmenin biiyiimesinin ve
in the way of the business’ growth and kurumsal sagligin 6niine gecen
organizational health. seyler genelde farkl etkenlerdi.

40 | They spent decades of their careers learning | Zorlu dersler alarak, neyin ise
hard lessons, discovering what worked and yarayip yaramadigini kesfederek
what didn’t, and confronting and solving ve akilli, saglikli ve basarili
real-world problems to create smart, healthy, | kurumlar yaratmak i¢in ger¢ek
and successful organizations. diinya sorunlarini ¢gézerek

kariyerlerinden onlarca yil
verdiler.

41 | Through CREOQO, they would share that CREO sayesinde bu deneyimleri
experience to help the next generation of gelecek nesil inovatif yagsam
innovative life sciences, healthcare, and bilimleri, saglik hizmetleri ve
technology companies to grow and prosper. | teknoloji sirketlerinin bilylimesi ve

gelismesine yardimei olmak igin
paylasiyorlar.

42 | WHAT’S IN A NAME? [SMIMIZIN NE ONEMI VAR?

43 | Our word to you Sizlere s6zlimiiz var

44 | We’ve grown with the help of other mission- | Biz de diger gorev odakl
minded people. insanlarin yardimiyla biiytiidiik.

45 | It is people that make great companies, and Bir sirketi iyi yapan sey
over the years, CREO has built an insanlaridir ve yillar boyunca
exceptional team of experts who are attracted | CREO, ortak degerlerimiz
to working with us because of our shared dolayistyla bizimle ¢alisan
values. uzmanlardan olaganiistii bir kadro

olusturdu.

46 | We’ve brought together operational and Operasyonel ve finansal

financial experts, leadership coaches, top

technologists, data scientists, and successful

uzmanlari, liderlik kog¢larini, en iyi

teknoloji uzmanlarini, veri
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entrepreneurs to assess your challenges from

all angles.

bilimcilerini ve basarili
girisimcileri sorunlarinizi tiim

acilardan degerlendirebilmek i¢in

bir araya getirdik.

47 | They work tirelessly beside you, shoulder-to- | Yani1 basinizda, sizinle omuz
shoulder, to develop and then execute omuza calisiyorlar ve sorunlarinizi
practical and timely solutions to solve them. | ¢c6zmek i¢in pratik ve giincel

¢oziimler gelistiriyor ve sonra
bunlar1 uyguluyorlar.

48 | We solve your problems like they’re our Sorunlarinizi kendi sorunlarimiz
own. gibi goriiyoruz.

49 | In fact, they have been our problems before, | Hatta aslinda, ge¢cmiste aynilar
and we understand what it takes to overcome | bizim de sorunlarimizdi, bu
them. ylizden onlar1 agsmak i¢in gereken

adimlar1 anlayabiliyoruz.

50 | From strategy to operations to technology Stratejiden, operasyon, teknoloji
and compliance, we know where to focus to | ve uygunluga kadar vizyon ve
create alignment around vision and strategy | strateji arasinda bir uyum
and to drive execution and results. yaratabilmek ve uygulamalar ile

sonuclar1 yonetebilmek i¢in neye
odaklanmamiz gerektigini
biliyoruz.

51 | Our team’s commitment is reflected in the Takimimizin bagliligi, sizin

ownership we take of your success — not

stopping until impact is achieved.

basariniz1 sahiplenmemiz ve etki
gostermeden durmamamizla

kendini gostermektedir.

MTPE Results of the Participant 4:

Ne | Source (EN-US) Target (TR)
1 | TEXT 1 METIN 1
2 | Keystone International Schools Keystone Uluslararas1 Okullari
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KIS ( Keystone International School ) is a
unique, dynamic, boutique school in the heart

of Istanbul.

KIS (Keystone International
School), Istanbul'un kalbinde

essiz, dinamik, butik bir okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIS, WASC (Western Association
of Colleges) tarafindan akredite
edilmis ve en yiiksek egitim
standartlarin1 sunmaya devam
eden uluslararasi bir K-12

programi sunmaktadir.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretme ve dgrenmeyi,
Ogrencilerin hem akademik hem
de sosyal olarak biiyiliyen ve
gelisen aktif katilimcilar oldugu

bir yolculuk olarak goriiyoruz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Ogrenmeye biitiinciil ve dogal
yaklagim ¢ocugun basini, kalbini

ve ellerini bir araya getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Miifredatimiz uluslararasi
ogrencilerin egitim ihtiyaclarini
karsilayacak sekilde

tasarlanmistir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Miifredatin amaci, diinyay1 daha
iyi ve huzurlu bir yer haline
getirmek i¢in 6grencileri harekete
gecmeye ve yagam boyu

O0grenmeye tesvik etmektir.

Moreover, students have engaged actively in
their learning process through projects,
events and activities that connect education

with real life.

Ayrica dgrenciler, egitimi gercek
hayata baglayan projeler,
etkinlikler ve aktivitelerle
O0grenme siireglerine aktif olarak

katilmiglardir.
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10 | Through the program, they become Program sayesinde, hem yerel
internationally — minded inquirers and hem de kiiresel bakis agilariyla
thinkers, who ask questions and seek their soru soran ve kendi cevaplarini
own answers from both local and global arayan uluslararas diislinen
perspectives. sorgulayicilar ve diisiiniirler haline

gelirler.

11 | By nurturing students’ natural curiosity, we Ogrencilerin dogal meraklarini
foster a love for learning. besleyerek dgrenme sevgisini

gelistiririz.

12 | KIS is also registered with the Turkish KIS ayrica T.C. Milli Egitim
Ministry of Education. Bakanligi'na da kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz harika akademik
and they are well prepared for the challenges | sonuclar elde ederler ve gelecekte
that await them in the future. kendilerini bekleyen zorluklara iyi

hazirlanirlar.

14 | Istanbul, KIS students can earn a Canadian Istanbul, KIS 6grencileri
High School Diploma without leaving Tirkiye'den ayrilmadan Kanada
Turkey. Lise Diplomasi alabilirler.

15 | Canadian Diploma program is the result of Kanada Diploma programi, KIS
academic cooperation between KIS Istanbul | Istanbul ve KIS Toronto
and KIS Toronto. arasindaki akademik igbirliginin

sonucudur.

16 | Cooperating together we support our students | Birlikte igbirligi yaparak
looking to attend university in Canada and mezuniyet sartlarimizi karsilayan
other countries by issuing a Canada High Ogrencilere Kanada Lise
School Diploma to students who have met Diplomas1 vererek Kanada ve
our graduation requirements. diger tilkelerde iiniversiteye

gitmek isteyen dgrencilerimize
destek oluyoruz.

17 | TEXT 2 METIN 2

18 | Our Commitment Taahhiidiimiiz
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19 | At Liberty Mutual, diversity is about all of Liberty Mutual'da ¢esitlilik
us. hepimizle ilgilidir.
20 | We believe that recognizing, appreciating Her bireyin kendine 6zgii

and applying the unique insights,
perspectives and backgrounds of each person

cultivates an atmosphere of trust and respect.

anlayislarini, bakis acilarini ve
geemislerini tanimanin, takdir
etmenin ve uygulamanin bir giiven

ve saygl atmosferi gelistirdigine

inaniyoruz.

21 | It’s also key to our success in engaging with | Bu, ayn1 zamanda tiim insanlarla

all people and possibilities. ve olasiliklarla etkilesimde
bulunmadaki basarimizin
anahtaridir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsayicilik
we do business, and we’ll continue to invest | (DEI) is yapma seklimizdir ve
in it to create a stronger global organization. | daha gii¢lii bir kiiresel

organizasyon olusturmak adina
buna yatirim yapmaya devam
edecegiz.

23 | We’ve reflected this commitment through Bu taahhiidiimiizii DEI’yi artirarak
our multi-year plan to increase DEI so Liberty’deki herkesin kariyerlerini
everyone at Liberty can grow their careers. gelistirebilmelerini saglamaya

yonelik ¢ok yillik planimizla
yansitryoruz.

24 | This plan includes goals to increase Bu plan, hedeflerimizin uzun

representation of women and people of color
at all levels in the U.S. by 2025, as well as
ensuring our goals progress over the long

term.

vadede ilerlemesini saglamanin
yani sira, 2025 yilina kadar
ABD'deki her seviyedeki kadin ve
beyaz tenli olmayan insanlarin
temsilini artirma hedeflerini de

icermektedir.
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25 | Delivering on these goals means that about Bu hedeflere ulagsmak, tiim
one-third of all employees will be people of | ¢alisanlarin yaklasik ii¢te birinin
color and over half will be women. beyaz tenli olmayan insanlar

olacag1 ve yarisindan fazlasinin
kadin olacagi anlamina gelir.

26 | Additionally, we want to maintain our strong | Ek olarak, organizasyonun her
position of hiring women across all levels of | kademesinde kadinlar1 ise alma
the organization, and we know we have more | konusundaki gii¢lii konumumuzu
work to do among mid-level manager+ korumak istiyoruz ve orta diizey
employees to have women more strongly yonetici + ¢alisanlar arasinda
represented. kadinlarin daha gii¢lii bir sekilde

temsil edilmesi i¢in yapacak daha
¢ok isimiz oldugunu biliyoruz.

27 | Our employee data as of December 31, 2019 | 31 Aralik 2019 tarihi itibariyle
shows that we can do better to reflect the calisan verilerimiz, hizmet
customers we serve and communities where | verdigimiz miisterileri ve
we live and operate. yasadigimiz, faaliyet

gosterdigimiz topluluklari
yansitmak i¢in daha iyisini
yapabilecegimizi gostermektedir.

28 | We know companies with a diverse Farkli is giicline ve kapsayici is
workforce and inclusive workplace have yerine sahip sirketlerin daha iyi
better outcomes, see stronger business sonuglara sahip olduklarini, daha
growth and support the development of the giiclii is bitytimesi gordiiklerini ve
local economy in the cities, states and faaliyet gosterdikleri sehirlerde,
countries where they operate. eyaletlerde ve iilkelerde yerel

ekonominin geligsimini
desteklediklerini biliyoruz.

29 | Liberty Mutual aspires to bring this to life, Liberty Mutual bunu hayata

and we believe taking these actions will help

gecirmeyi hedefliyor ve bu

eylemleri gerceklestirmenin, her
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us foster a place where people of all

backgrounds want to work and thrive.

kokenden insanin ¢alismak ve
gelismek istedigi bir yeri

gelistirmemize yardimci olacagina

inaniyoruz.

30 | TEXT 3 METIN 3

31 | Creo, Inc. Creo, Inc.

32 | Your mission is our ‘why.’ Senin gorevin bizim nedenimiz.’

33 | We are passionate about helping smart Diinyay1 daha iyi bir yer yapmaya
companies grow, because they are the ones calistiklarindan akilli sirketlerin
changing the world for the better. bliylimesine yardimci olma

konusunda tutkuluyuz.

34 | We built CREO to help these organizations CREQ'yu, bu kuruluglarin
solve challenges that are roadblocks to ekiplerinin, teknolojilerinin, is
realizing the full potential of their team, degerlerinin ve misyonlarinin tim
technology, business value, and mission. potansiyelini gerceklestirmelerine

engel olan zorluklar1 ¢6zmelerine
yardime1 olmak i¢in kurduk.

35 | It all started with a vision to make good Her sey iyi sirketleri daha iyi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Onceden ii¢ sirkette birlikte
companies, Susan Acker-Walsh and Mike calistiktan sonra Susan Acker-
Townley reunited in the summer of 2015 to | Walsh ve Mike Townley, 2015
found CREO. yazinda Creo'yu kurmak i¢in bir

araya geldi.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve

connected to the work Susan and Mike did
over the past three decades in the health

research sector.

Mike'in son otuz yilda saglik
arastirma sektoriinde yaptiklar
calismalarla derinden

baglantiliyd.
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38 | They found that the challenges in growing Biiyiiyen sirketlerdeki zorluklarin
companies were rarely connected to the nadiren “isin kendisi" ile baglantili
“business of the business.” oldugunu kesfettiler.”

39 | More typically, it was the other stuff that got | Daha tipik olarak, igletmenin
in the way of the business’ growth and biiylimesine ve organizasyonel
organizational health. sagligina engel olan diger seylerdi.

40 | They spent decades of their careers learning | Kariyerlerinin on yillarini zor
hard lessons, discovering what worked and dersler 6grenerek, neyin ise
what didn’t, and confronting and solving yaray1ip neyin ise yaramadigini
real-world problems to create smart, healthy, | kesfederek, akilli, saglikli ve
and successful organizations. basarili organizasyonlar

olusturmak icin gercek diinyadaki
sorunlarla yiizleserek ve ¢ozerek
gecirdiler.

41 | Through CREO, they would share that CREO araciligiyla, yeni nesil
experience to help the next generation of yenilik¢i yagam bilimleri, saglik
innovative life sciences, healthcare, and ve teknoloji sirketlerinin
technology companies to grow and prosper. | biiyliimesine ve gelismesine

yardimc1 olmak adina bu deneyimi
paylasacaklardi.

42 | WHAT’S IN A NAME? BiR ISIMDE NE VAR?

43 | Our word to you Sana s6ziimiiz

44 | We’ve grown with the help of other mission- | Misyona 6nem veren diger
minded people. insanlarin yardimiyla biiytidiik.

45 | It is people that make great companies, and Biiytik sirketleri yapan insanlardir
over the years, CREO has built an ve yillar boyunca CREO, ortak
exceptional team of experts who are attracted | degerlerimiz nedeniyle bizimle
to working with us because of our shared calismaya ilgi duyan olaganiistii
values. bir uzman ekibi kurmustur.

46 | We’ve brought together operational and Zorluklarimizi her agidan

financial experts, leadership coaches, top

degerlendirmek i¢in operasyonel
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technologists, data scientists, and successful
entrepreneurs to assess your challenges from

all angles.

ve finansal uzmanlari, liderlik
kog¢larini, en iyi teknoloji
uzmanlarini, veri bilimcilerini ve

basarili girisimcileri bir araya

getirdik.

47 | They work tirelessly beside you, shoulder-to- | Bunlar1 ¢6zmek adina pratik ve
shoulder, to develop and then execute zamaninda ¢oziimler gelistirmek
practical and timely solutions to solve them. | ve uygulamak i¢in omuz omuza

yorulmadan yaninizda ¢alisirlar.

48 | We solve your problems like they’re our Sorunlarinizi kendi
own. sorunlarimizmis gibi ¢oziiyoruz.

49 | In fact, they have been our problems before, | Aslinda, onlar daha 6nce bizim
and we understand what it takes to overcome | sorunlarimizdi ve bunlarin
them. iistesinden gelmek i¢in ne

gerektigini biliyoruz.

50 | From strategy to operations to technology Stratejiden operasyonlara,
and compliance, we know where to focus to | teknolojiye ve uyumluluga kadar,
create alignment around vision and strategy | vizyon ve strateji etrafinda uyum
and to drive execution and results. olusturmak, yiiriitmeyi ve

sonuglar1 yonlendirmek i¢in
nereye odaklanacagimizi
biliyoruz.

51 | Our team’s commitment is reflected in the Ekibimizin taahhiidi, etki

ownership we take of your success — not

stopping until impact is achieved.

saglanana kadar kadar durmamaya

ve basarinizi sahiplenmemize

yansir.
HT Results of the Participant 4:

Ne | Source (EN-US) Target (TR)

1 | TEXT 1 METIN 1

2 | Keystone International Schools Keystone International Schools
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KIS ( Keystone International School ) is a
unique, dynamic, boutique school in the heart

of Istanbul.

KIS (Keystone International
School) Istanbul’un merkezinde
rakipsiz, dinamik, butik bir

okuldur.

KIS offers an international K-12 program,
which is accredited by WASC ( Western
Association of Colleges ) and continues

offering the highest standards of education.

KIS, WASC (Western Association
of Colleges) tarafindan akredite
edilmis ve egitimin en yiiksek
standartlarini saglamaya devam
eden uluslararasi1 K-12 programint

sunar.

We see teaching and learning as a journey,
where students are active participants who
grow and develop both, academically and

socially.

Ogretmeyi ve dgrenmeyi,
Ogrencilerin hem akademik hem
de sosyal olarak biiyliyiip
gelismeye devam ettigi aktif bir

yolculuk olarak goriiyoruz.

The holistic and natural approach to learning
brings together the child’s head, heart, and
hands.

Ogrenmeye kars1 biitiinsel ve
dogal yaklasim, ¢ocugun zekasini,

kalbini ve ellerini bir araya getirir.

Our curriculum is tailored to meet the

educational needs of international students.

Miifredatimiz, uluslararasi
ogrencilerimizin egitimsel
ihtiyaclarini karsilayacak sekilde

hazirlanmstir.

Its aim is to encourage students to take action
and become life-long learners in order to
make the world a better and more peaceful

place.

Amaci, 6grencileri hayat boyu
Ogrenen bireyler olmalari i¢in
harekete gecirmek ve diinyay1
daha iyi ve daha bariscil bir yer
haline getirmelerini tegvik

etmektir.

Moreover, students have engaged actively in

their learning process through projects,

Dahas1 6grenciler, egitimi gercek
hayatla baglayan projeleri,

etkinlikleri ve aktiviteleri 6grenme
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events and activities that connect education

with real life.

stireglerinde etkin bir sekilde

kullanmislardir.

10 | Through the program, they become Program sayesinde, sorular sorup
internationally — minded inquirers and hem yerel hem de kiiresel bakis
thinkers, who ask questions and seek their acisindan kendi cevaplarini arayan
own answers from both local and global uluslararasi goriislii sorgulayicilar
perspectives. ve diisiiniirler haline gelirler.

11 | By nurturing students’ natural curiosity, we | Ogrencilerin dogal merakini
foster a love for learning. besleyerek i¢lerindeki 6grenme

askini yesertiyoruz.

12 | KIS is also registered with the Turkish KIS Tirk Milli Egitim
Ministry of Education. Bakanligi'na kayithdir.

13 | Our students achieve great academic results, | Ogrencilerimiz harika akademik
and they are well prepared for the challenges | sonuclar elde ederler ve gelecekte
that await them in the future. onlar1 bekleyen zorluklara kars1

olduke¢a hazirlikhidirlar.

14 | Istanbul, KIS students can earn a Canadian Istanbul KSI égrencileri
High School Diploma without leaving Tirkiye’den ayrilmadan Kanada
Turkey. Lise Diplomasi alabilirler.

15 | Canadian Diploma program is the result of Kanada Diplomasi, KIS istanbul
academic cooperation between KIS Istanbul | ve KIS Toronto arasindaki
and KIS Toronto. akademik isbirliginin sonucudur.

16 | Cooperating together we support our students | Isbirligi yaparak mezuniyet
looking to attend university in Canada and sartlarimizi yerine getirdikleri
other countries by issuing a Canada High takdirde Kanada ve diger
School Diploma to students who have met tilkelerde iiniversiteye gitmek
our graduation requirements. isteyen 6grencilerimize Kanada

Lise Diplomas1 vererek destek
oluyoruz.

17 | TEXT 2 METIN 2

18 | Our Commitment Bagliligimiz
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19 | At Liberty Mutual, diversity is about all of Liberty Mutual’da ¢esitlilik
us. hepimizle ilgilendirir.
20 | We believe that recognizing, appreciating Her insanin essiz iggoriilerini,

and applying the unique insights,
perspectives and backgrounds of each person

cultivates an atmosphere of trust and respect.

bakis agilarini ve gegmislerini
tanimanin, takdir etmenin ve
ilgilenmenin, giiven ve saygi

atmosferi yarattigina inaniyoruz.

21 | It’s also key to our success in engaging with | Ayrica bu, tiim insanlarla ve
all people and possibilities. thtimallerle iliski kurmadaki

basarimizin anahtaridir.

22 | Diversity, Equity & Inclusion (DEI) is how Cesitlilik, Esitlik ve Kapsama
we do business, and we’ll continue to invest | (CEK), ¢alisma seklimizdir ve
in it to create a stronger global organization. | daha giiclii kiiresel organizasyon

olusturmak adina buna yatirim
yapmaya devam edecegiz.

23 | We’ve reflected this commitment through Bu baghilgi, Liberty'deki herkesin
our multi-year plan to increase DEI so kariyerlerini gelistirebilmesi i¢in
everyone at Liberty can grow their careers. CEK'i artirmaya yonelik ¢ok yilli

planimiz araciligiyla ifade ettik.

24 | This plan includes goals to increase Bu plan, 2025 yilina kadar
representation of women and people of color | ABD'de kadinlarin ve beyaz
at all levels in the U.S. by 2025, as well as olmayan insanlarin her diizeyde
ensuring our goals progress over the long temsilini artirmanin yani sira
term. hedeflerimizin uzun vadede

ilerlemesini saglama hedeflerini
igeriyor.

25 | Delivering on these goals means that about Bu hedeflere ulagsmak, tiim

one-third of all employees will be people of

color and over half will be women.

calisanlarin yaklasik iigte birinin
beyaz olmayan insanlardan

olusacagi ve yarisindan fazlasinin
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kadinlardan olugacagi anlamina

geliyor.

26 | Additionally, we want to maintain our strong | Ayrica, organizasyonun tiim
position of hiring women across all levels of | diizeylerinde kadinlar1 ise alma
the organization, and we know we have more | konusundaki gii¢lii konumumuzu
work to do among mid-level manager+ stirdiirmek istiyoruz ve kadinlarin
employees to have women more strongly daha gii¢lii sekilde temsil
represented. edilmesini saglamak adina orta

diizey yonetici + galisanlar
arasinda, yapacak daha ¢ok
1simizin oldugunu biliyoruz.

27 | Our employee data as of December 31,2019 | 31 Aralik 2019 itibariyle ¢alisan
shows that we can do better to reflect the verilerimiz, hizmet verdigimiz
customers we serve and communities where | miisterileri ve yasadigimiz ve
we live and operate. calistigimiz topluluklar1 ifade

etmek adina daha iyisini
yapabilecegimizi gosteriyor.

28 | We know companies with a diverse Cesitli isgiiciine ve kapsayici is
workforce and inclusive workplace have yerine sahip sirketlerin daha iyi
better outcomes, see stronger business sonuclar aldigini, daha gii¢lii ticari
growth and support the development of the biiylime gordiiklerini ve calistigt
local economy in the cities, states and sehirlerde, eyaletlerde ve
countries where they operate. ilkelerde yerel ekonominin

gelisimini destekledigini biliyoruz.

29 | Liberty Mutual aspires to bring this to life, Liberty Mutual, bu hedefleri
and we believe taking these actions will help | hayata ge¢irmek i¢in can atiyor ve
us foster a place where people of all bu eylemlerin, her kdkenden
backgrounds want to work and thrive. insanin ¢aligsmak ve basarili olmak

istedigi bir yeri tesvik etmemize
yardimc1 olacagina inantyoruz.

30 | TEXT 3 METIN 3
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31

Creo, Inc.

Creo, A.S.

32 | Your mission is our ‘why.’ Sizin misyonunuz bizim
“neden”imizdir.

33 | We are passionate about helping smart Zeki sirketlerin biiylimesine
companies grow, because they are the ones yardime1 olma konusunda ¢ok
changing the world for the better. hevesliyiz ¢linkii diinyay1 daha iyi

bir yer haline getirenler onlar.

34 | We built CREO to help these organizations CREO'yu bu kuruluslarin
solve challenges that are roadblocks to takimlarinin, teknolojilerinin, is
realizing the full potential of their team, degerlerinin ve misyonlarinin tam
technology, business value, and mission. potansiyeline ulagsmalarina engel

olusturan zorluklar1 ¢ozmelerine
yardime1 olmasi i¢in kurduk.

35 | It all started with a vision to make good Hepsi, 1yi sirketleri daha 1yi hale
companies better. getirme vizyonuyla basladi.

36 | After working together at three prior Daha once ii¢ sirkette birlikte
companies, Susan Acker-Walsh and Mike ¢alismanin ardindan, Susan
Townley reunited in the summer of 2015 to Acker-Walsh ve Mike Townley,
found CREO. 2015 yazinda CREO'yu kurmak

icin yeniden bir araya geldi.

37 | The vision for the company was deeply Sirketin vizyonu, Susan ve
connected to the work Susan and Mike did Mike'in son otuz yilda saglik
over the past three decades in the health arastirma sektoriinde yaptiklar
research sector. isle oldukga alakaliydi.

38 | They found that the challenges in growing Biiytiyen sirketlerdeki zorluklarin
companies were rarely connected to the nadiren “igin isi” ile alakali
“business of the business.” oldugunu buldular.

39 | More typically, it was the other stuff that got | Genellikle, diger seyler isin

in the way of the business’ growth and

organizational health.

bliylimesine ve kurumsal sagliga

engel oluyordu.
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40 | They spent decades of their careers learning | Kariyerlerinin biiyiik bir kismini
hard lessons, discovering what worked and zor yoldan 6grenerek, neyin ise
what didn’t, and confronting and solving yaraylip neyin yaramadigini
real-world problems to create smart, healthy, | kesfedip bularak ve akilli, saglikli
and successful organizations. ve basarili organizasyonlar

yaratmak adina gercek diinyadaki
problemlerle yiizleserek ¢6zmeye
calistilar.

41 | Through CREO, they would share that CREO sayesinde, bu deneyimi,
experience to help the next generation of gelecek neslin yenilik¢i yasam
innovative life sciences, healthcare, and bilimleri, saglik hizmeti ve
technology companies to grow and prosper. | teknoloji sirketlerinin biiylimesine

ve gelismesine yardimcet olmak
i¢cin paylasacaklar.

42 | WHAT’S IN A NAME? BiR ISIMDE NE GIZLI?

43 | Our word to you Size soziimiiz;

44 | We’ve grown with the help of other mission- | Diger misyon bilincine sahip
minded people. insanlarin yardimiyla biiytiidiik.

45 | It is people that make great companies, and Biiyiik sirketleri biiytlik yapan
over the years, CREO has built an insanlaridir ve yillar icinde CREO,
exceptional team of experts who are attracted | ortak degerlerimiz sayesinde
to working with us because of our shared bizimle ¢calismay1 seven
values. olaganiistli uzman bir ekibi bir

araya getirmistir.

46 | We’ve brought together operational and Zorluklarimizi her agidan

financial experts, leadership coaches, top
technologists, data scientists, and successful
entrepreneurs to assess your challenges from

all angles.

degerlendirmek adina isletme ve
finans uzmanlarini, liderlik
koglarini, en iyi teknoloji
uzmanlarini, veri bilimcileri ve
basarili girisimcileri bir araya

getirdik.
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47 | They work tirelessly beside you, shoulder-to- | Bu zorluklar1 ¢6zmek i¢in pratik
shoulder, to develop and then execute ve yerinde ¢oziimler gelistirmek
practical and timely solutions to solve them. | ve ardindan bunlar1 uygulamak

i¢in yaninizda omuz omuza
yilmadan calisirlar.

48 | We solve your problems like they’re our Problemlerinizi kendimizinmis
own. gibi ¢ozeriz.

49 | In fact, they have been our problems before, | Aslinda bu problemlerle daha
and we understand what it takes to overcome | once de karsilastik ve bunlarin
them. iistesinden gelmek i¢in neyin

gerektigini biliyoruz.

50 | From strategy to operations to technology Stratejiden islemlere, teknolojiden
and compliance, we know where to focus to | uyumluluga kadar, vizyon ve
create alignment around vision and strategy | strateji etrafinda uyum yaratmak
and to drive execution and results. ve uygulamalarla beraber

sonuclar1 yonlendirmek adina
nereye odaklanacagimizi
biliyoruz.

51 | Our team’s commitment is reflected in the Ekibimizin baglilig1, basariniz

ownership we take of your success — not

stopping until impact is achieved.

sahiplenmemizle ifade edilir —

etkili olana kadar durmak yok.
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