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ABSTRACT

COMPULSIVE ONLINE SHOPPING EXPERIENCES OF YOUNG ADULT
WOMEN: A QUALITATIVE RESEARCH

DELIBAY, Damla
M.S., The Department of Psychology
Supervisor: Prof. Dr. Faruk GENCOZ
Co-supervisor: Assist. Prof. Dr. Aysen MARAS

February 2022, 116 pages

This thesis aims to understand young adult women's compulsive online shopping
experiences. In order to reveal the subjective experiences of the participants, a
qualitative research method was chosen. Semi-structured interviews were conducted
with eight participants between the ages of 18 and 35, who stated that they cannot
control their excessive online shopping behavior despite the psychological and
financial problems related to the behavior. The data were analyzed with
Interpretative Phenomenological Analysis (IPA). For this thesis, four superordinate
themes have emerged. These themes were: (1) the role of online shopping in the
relationships with others, (2) personal functions of online shopping, (3) what comes
with the shopping: "more than a product”, and (4) the vicious circle of online
shopping. The emerging themes were discussed based on the psychoanalytic

literature.

Keywords: Compulsive Online Shopping, Shopping Addiction, Compulsive Buying,
Interpretative Phenomenological Analysis, Lacanian Psychoanalysis



0z

GENC YETISKIN KADINLARIN KOMPULSIF CEVRIMICI ALISVERIS
DENEYIMLERI: NITEL BIR ARASTIRMA

DELIBAY, Damla
Yiiksek Lisans, Psikoloji Boliimii
Tez Yéneticisi: Prof. Dr. Faruk GENCOZ
Ortak Tez Yéneticisi: Dr. Ogr. Uyesi Aysen MARAS

Subat 2022, 116 sayfa

Mevcut tez, genc yetiskin kadinlarin kompiilsif c¢evrimi¢i aligveris davranisi
deneyimlerini anlamayr amaglamaktadir. Katilimcilarin 6znel deneyimlerini 6ne
cikarmak i¢in nitel arastirma yontemi kullanilmistir. Yaslart 18 ve 35 arasinda
degisen ve yasadigt maddi manevi problemlere ragmen asir1 ¢evrimigi aligveris
davranigin1 kontrol edemedigini belirten sekiz kadin katilimer ile yari-yapilandirilmis
goriismeler gergeklestirilmistir. Ortaya ¢ikan veriler Yorumlayict Fenomenolojik
Analiz (YFA) ile analiz edilmistir. Mevcut tez i¢in dort iist tema belirlenmistir. Bu
iist temalar sunlardir: (1) diger insanlarla iliskilerde ¢evrimici aligverisin rold, (2)
cevrimici aligverisin kisisel iglevleri, (3) aligverisle ne gelir: "bir {irlinden fazlas1", ve
(4) ¢evrimigi aligverisin kisir dongiisii. Ortaya ¢ikan temalar psikanalitik literatiire

dayali olarak tartigilmustir.

Anahtar Kelimeler: Kompiilsif Cevrimi¢i Aligveris, Aligveris Bagimliligi,

Kompiilsif Satin Alma, Yorumlayici Fenomenolojik Analiz, Lacanyen Psikanaliz
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CHAPTER 1

INTRODUCTION

1.1. Background and Conceptualization

As internet usage gets more prevalent worldwide, online shopping has become to
take the place of traditional shopping. Online shopping offers a variety of products, a
variety of prices, and brings purchases to the door. These opportunities attract
consumers, thus, every day more people are preferring to shop online (Armagan &
Temel, 2018). As a result, the concept of compulsive shopping gained a new
dimension as "Online Shopping Addiction™ or "Compulsive Online Shopping". In the
case of compulsive online shopping, individuals are preoccupied with the internet or

mobile applications as a way of buying products (Manchiraju et al., 2017).

In the literature, the terms compulsive shopping, compulsive buying, and shopping
addiction are used interchangeably (Dittmar, 2004). Compulsive buying has
obsessive-compulsive characters such as repetitive and insistent thoughts and
impulses that drive a person to repeat the behavior to prevent or reduce the stress.
However, compulsive buying is also strongly related to the term addiction, as it also
has a rewarding aspect for the individual. In compulsive buying, subjects purchase to
conceal negative affect and improve self-esteem, which prompts the behavior and
causes it to be repeated in the future. Also, compulsive buying is similar to addiction
as it involves developing tolerance and withdrawal effects (Lawrence, Ciorciari &
Kyrios, 2014). According to Dodes (2009), behavioral addictions might be
considered as a psychological symptom and a type of compulsion. Thus, evaluating
"Compulsive Buying" in relation to a more popular and recent term "Online
Shopping Addiction" is possible, as they are similar concepts (Giinii¢ & Dogan
Keskin,2017).



Compulsive buying is not placed in the DSM-V, but there are arguments on placing
it under the section of "Impulse Control Disorders Not Otherwise Specified" (Bower,
2006). Compulsive buying is characterized by repetitive and excessive purchasing as
a response to negative events and feelings, and it causes mental, social, and financial
problems (Miiller et al., 2015). It is also associated with craving and withdrawal, and
feelings of relief from negative emotions. In addition, it has higher prevalence rates
in females than males, and also a higher prevalence rate in young adults (Weinstein
etal., 2016).

According to Dittmar (2004), several underlying reasons for compulsive buying
might be mentioned such as coping with stress, escaping from problems, having
more items, gaining social acceptance, or belonging to a group. Moreover, studies on
compulsive buying from different cultures revealed that culture also has an impact on
individuals' consumption behaviors (Yigit & Govdere, 2021). In collectivistic
cultures, consumption mostly occurs in relation to the self-presentation goals as the
nature of life is more public and connected. Thus, the symbolic meanings of products
are more valued in collectivist cultures than in individualistic cultures (Eckhardt &
Houston, 1998).

Moreover, Rieppi & Petrucelli (2019) stated that compulsive shopping might be
linked to emotional deprivations in childhood, and it might be considered as a way of
filling an internal void and meeting needs, which includes inability to tolerate
negativity, seeking excitement, seeking for approval, excessive dependency on
others, compulsiveness, impulsivity, and the need to gain control. Also, addictive
compulsive tendencies to consumption might be considered in relation to the
individuals' search for self, in other words, constructing an identity.

According to Cox and Dittmar (1995) clothes are commonly preferred in the case of
compulsive buying as they are used as symbols in social relations, and they are a
mediator of discovering and projecting the self. Moreover, purchasing clothes have
more identity and mood-related meanings for women than for men as clothes express

personal and social identity. Also, according to Guy & Banim (2000), clothing is a



way of both revealing and concealing some aspects of one's identity, and it is

preferred as a medium of creating an ideal self-image.

Koran et. al (2006) claims that the prevalence of compulsive buying is higher than
several psychological problems such as generalized anxiety disorder and depression,
thus, more clinical research attention is required. Finally, as individuals have a
greater tendency to shop online with a more prevalent usage of internet technologies,
more studies are needed in the field of online shopping behavior (Akram et al.,
2017).

1.2. Qualitative Studies on Compulsive Shopping

There are a limited number of qualitative studies about compulsive shopping.
Moreover, there are also a limited number of qualitative studies on compulsive
online shopping, as the prevalence of online shopping is a recently emerging
phenomenon. In this part, some of the qualitative studies about compulsive buying

and compulsive online shopping will be mentioned.

Sohn & Choi's study (2014) investigated the process of shopping addiction. After
conducting in-depth interviews with the participants, content analysis was used in the
study in order to reveal the concepts about experiences of compulsive buying. The
study revealed that compulsive buyers went through five phases of shopping
addiction. The first phase was filling up the emptiness with shopping, which is about
participants' wishes to compensate for their feelings of loneliness, depression, and
low self-confidence. The second phase was ignoring overconsumption, and it was
about participants' denial of the problematic aspects of their excessive shopping
behavior. The third phase was about their statements about their debts, and their
relying on others in terms of supplying the money for shopping. The next phase was
on participants' impulsive purchasing and their anxiousness about losing an
opportunity to purchase. Lastly, the final phase emphasizes that participants cannot

stop buying even though they want to stop.

Another qualitative study on compulsive buying was conducted among Maltese
university students who shop compulsively, in order to explore the addictive aspect

3



of the behavior and its effects on the mood. The results indicated that compulsive
buying holds the same elements as other behavioral addictions such as gambling, and
it was found that mood elevation is an important factor in compulsive buying.
Participants revealed that they do shopping in order to distance themselves from their
negative emotions, and it gives them a temporary enhanced mood state, which is the
reason for repeating the behavior. Also, results indicated that participants were
experiencing negative consequences such as financial and emotional problems due to

their excessive shopping behavior (Clark & Calleja, 2008).

Another study was conducted by making ten interviews with men and women who
are not compulsive shoppers. Further interviews were conducted with ten women,
and two men who were classified as compulsive shoppers. A thematic analysis was
conducted on the data. Results revealed that there were distinctive patterns for each
different shopper group. Findings indicated that, in the case of compulsive shoppers,
impulsive buying, regret, and other concepts have more complex meanings different
from ordinary shoppers. Moreover, in terms of gender difference, it was found that
the self and shopping are more closely linked for women than for men (Dittmar &
Drury, 2000).

A study on online shopping addiction among Turkish people was conducted by
mixing qualitative and quantitative methods. According to the study, it was revealed
that during and after the online shopping process, both negative emotions such as
regret and anxiety, and positive emotions such as excitement and relaxation were
experienced. Overall, it was found that the affective factors on online shopping
addiction are hedonic impulses such as happiness, pleasure, relaxation, or fun,
whereas psychological factors are anxiety or boredom. Also, motivational impulses
for online shopping are defined as cheaper products, a wide range of variety,
comparisons, and promotions. Lastly, technological facilities in the online shopping
are defined as easier and more attractive as consumers are not being limited by
outside factors such as getting tired or shops' open hours (Giinii¢ & Dogan Keskin,
2016). To sum up, qualitative studies on the concept revealed the results above. In

the next part, psychoanalytic literature on the concept will be mentioned.



1.3. Psychoanalytic Theory

There is limited psychoanalytic literature directly on the concept of compulsive
shopping, or compulsive online shopping, which is a more recent term. Thus, at this
point, concepts of addiction and compulsion in the psychoanalytic literature will be
discussed.

Compulsive shopping shares similar features with substance use in terms of core
elements of addiction. They both involve continuous engagement in a behavior
despite harmful consequences, and they both involve craving for the behavior,
compulsive engagement in the behavior, and losing control over the behavior (Rieppi
& Petrucelli, 2019).

Also, according to Dodes, in the psychoanalytical field, addictions and compulsions
are indistinguishable. He proposed that addictions are always compulsions, and
compulsions frequently have the characteristics of addictions. Thus, he suggests that
many addictions might be treated with the psychoanalytic approach that has focused
on compulsions, and he claims that the unconscious conflicts that compulsions

express can be discovered through psychoanalysis (Dodes, 2003).
1.3.1. Freudian Thoughts on Addiction and Compulsion

According to Freud, masturbation is the primary addiction in life, and it causes a gap
that the subject will try to fill with a variety of addictive objects (as cited in Frosch,
1970). These objects enable the subject to feel pleasure independently from other
objects and people, which removes the need for the external world to gain pleasure.
Therefore, addicts reclaim the total pleasure which was sacrificed with castration and
look for direct access to the pleasure (Loose, 2002). Although the pleasure principle
keeps the subject within the limits of the law, and commands to enjoy as little as
possible, the subject always seeks to go beyond the pleasure principle (as cited in
Evans, 2006).

In terms of compulsion, Freud (1914) mentions compulsion to repeat, and he uses the

term in relation to acting out that involves a repetitive and unconscious operating of
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repressed material. Freud described transference as an unconscious repetition of an
earlier relationship that is remembered in Beyond the Pleasure Principle (as cited in
Johnson, 2008).

Repetition has a strong role in understanding addiction. According to Freud,
repetition compulsion is connected with acting out, which is displayed in the
transference, and it is also linked with the death wish (Freud, 1914). Moreover,
Lacan also uses the term repetition in relation to jouissance as repeatedly exceeding
the restrictions of the pleasure principle, which has the goal of death (as cited in
Evans, 2006). Repetition compulsion is the repetition of what the subject would
rather not repeat, and it is connected with the subject's past which is referred to as
traumatic. In other words, repetition remembers the trauma, however not in words,
but as a memory. Something about the past of the individual is repeated, therefore,
the individual repeats the past rather than grieving it (Russell, 2006).

1.3.2. Lacanian Approach

In order to gain a better understanding of how addiction or compulsive behavior may
be evaluated with Lacanian theory, three orders that constitute great importance in
the theory, which are real, imaginary, and symbolic, will be briefly mentioned. Later
on, the concepts of jouissance, addiction, repetition compulsion, and the capitalist

discourse will be discussed.
1.3.2.1. Imaginary, Symbolic and Real

Imaginary is one of the three orders that Lacan mentioned, which is determined
through the mirror stage and which has a strong role in the formulation of the ego
(Evans, 2006). This phase corresponds to Freud's concept of primary narcissism, and
it occurs until the first 18 months of life. At this period, the child recognizes her
image in the mirror or any reflective surface such as the mother's face, and this is
followed by pleasure. The child becomes fascinated by her image and tries to control
it and play with it (Homer, 2005, p.24). However, the mirror image is a reflection,
not the actual child. Therefore, the incongruity between the fragmented subjectivity,

and the perception of the self as a false unity becomes the main component of the
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existence of the subject. Thus, the mirror stage becomes fundamental both for the
constitution and the maintenance of the self (Bancroft, 2012, p.15).

When the child sees herself in her reflection in the mirror, although she lacks of
motor capacity and nursling independence, she assumes a promise of wholeness and
unity and identifies with the image (Olivier, 2004). According to Lacan, this image
that the child assumes is a specular image. The imaginary and narcissistic
relationship between the subject and the image provides a basis for future
relationships with other people (Lacan, 1988). Also, this identification forms the
ideal ego, which operates as a promise for wholeness in the future. Through
identification with the specular image, the ego is formed. However, the image of the
child must be approved by a gaze, which is the gaze of the m(O)ther, the mother that
represents Other for the child (Evans, 2006). Symbolic dimension of the mirror stage
is linked to the recognition and approval of the m(O)ther that is expressed in the
symbolic (as cited in Fink, 1999).

In Lacanian theory, symbolic order is strongly related to structuralism. According to
Lacan, a consequent cumulative culture of the social medium is imposed on the
subject via the symbols, such as speaking through language (Lacan, 1977). The
symbolic order is crucial to construct the unconscious subject, as the speech is the
mediator between the subject and the Other (Lacan, 1991). However, the symbolic
cannot be considered as only the language. Contrary to the imaginary order,
symbolic order is the domain of the Law and culture that regulates the desire.
Imaginary order is characterized by dual relations, whereas the symbolic is
characterized by triadic structures, as the dual relationships are always mediated by a
third term which is the Other (Evans, 2006).

The symbolic is the domain of language and rules that conduct social interactions.
Thus, the symbolic breaks the full bond between the mother and child and separates
them. The culture imposes the child to sacrifice his desire to stay together with the
mother and look for substitute satisfactions beyond the family. In other words,
Oedipal conflict is the process of how the child sacrifices his pre-verbal and full

relationship with the mother and enters the domain of law, language, and social
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relations. Thus, the subject experiences the lack and desires to go back to the pre-
verbal togetherness that once experienced with the mother (Proudfoot, 2017).

The real is placed in the pre-Oedipal stage in Lacanian theory when the child is not
castrated by the father. Beginning from castration and the intrusion of the symbolic,
the subject's real body becomes dead for him (Miller, 2018). Lacan mentions real as
the things that are out of the signification, which locate beyond the symbolic. Thus,
there is no lack in the real (Evans, 2006). With the intrusion of the symbolic,
language separates the mother and the child, and the loss of the real thing occurs. In
the real order, a child's needs operate automatically, however, intrusion of the

symbolic forms a gap that can never be filled (Verhaeghe, 1999, p.42).

The real is also related to the term jouissance in Lacanian theory. Although the
pleasure principle commands to stay within the limits of the law of enjoying as little
as possible, the subject constantly attempts to transgress the limits in order to go
beyond the pleasure principle. However, beyond the pleasure principle, the subject
finds no more pleasure but jouissance, which is a painful enjoyment (Evans, 2006).
Through the marks of master signifiers and paternal metaphor, the subject is
castrated, and the latter is the elemental signifier of the lack in the Other. The
subject's division by the symbolic marks the change in the body via a new
relationship to absence. After that, fantasy functions as a signifying chain that covers
the lack, and buffers one from being the object of the Other's jouissance (Malone et
al., 2015).

Proudfoot (2017) states that addiction is not only an escape from the sociality or a
search for sociality, but it also has a different function in mediating the subject's
relationship to the social bond. According to his work, addiction enables a much
simpler life to the addict by directing everything in his life to the pursuit of the
addicted object. Also, addiction provides a goal to the individual with this pursuit.
These factors shape the addict's position in the world and engagement with others,
thus, addiction can be evaluated as a symptom. This is also congruent with the
Lacanian point of view, as symptoms both express and conceal the desire, and

symptoms are a message addressed to the Other (Lacan, 2006).
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1.3.2.2. Capitalist Discourse

Lacan mentions the discourse of the capitalist after four fundamental discourses. In
order to enable a better understanding of the capitalist discourse, the concepts of

need, demand, and desire must be mentioned.

Lacan differentiates need, demand, and desire. The infant must articulate his needs in
language to be able to satisfy them, which means to demand it. However, when the
demand is articulated in language, something else is introduced which divides need
and demand. This is the fact that every demand is not only the articulation of the
need but also a demand for love which is addressed to the m(O)ther. Thus, desire is
the insatiable leftover that results from the division of need and demand (Evans,
2006). That is why when the need and demand are fulfilled, there is always a sign of
disappointment left. This unsatisfied leftover forms the object cause of desire, which
Lacan calls objet petit a (Braunstein, 2003). The only object of desire, objet petit a, is
represented by several partial objects. Objet petit a is the cause of desire, not the
object the subject desires. Thus, desire is a relation to a lack rather than a relation to
an object (Evans, 2006).

However, the discourse of capitalism continuously produces objects to make
individuals believe that they can escape from the loss and they can fill the lack
(Stitou, 2016). In the capitalist discourse, different from the four previous discourses,
the subject has a direct reach to the objet petit a. The discourse rejects the lack and
claims that it is possible to reach the object of desire. Moreover, the capitalist
discourse produces an infinite loop in itself as it rejects the loss and promises
fulfillment, but never enables it (Tomsic, 2015). Through the capitalist discourse,
individuals believe that they can reach the object of their desire, and that object is
presented as the object that will define them, which can be obtained anytime and
anywhere (Darriba & d’Escragnolle, 2017). Thus, capitalist discourse particularizes
the desire and claims it as if it is a frustrated demand that can be satisfied with
particular solutions. This claim both results from the lack and promises to fulfill it by
denying its irreversibility, which gives to capitalist discourse a perversion-like
structure (Vanheule, 2016).



For Lacan, the capitalist discourse allows the barred subject ($) to assume the
position of the agent (S1). Thus, the split subject can control the truth by liberating
itself from the Law, which enables to negate castration. The blockage between the
object and the subject -production (a) and truth (S1) in the formula- is released,

which allows for a continuing circle of jouissance (Mura, 2015). (see Figure 1).

Figure 1. Discourse of Capitalism

s S2
Si ><a

According to Zizek, the use-value of the goods serves as the material which

corresponds to the subject's actual self. At this point, fantasy creates an essential
element in the formation of identity through consumption as it forms the fiction that
the goods are sublime objects that hold the truth about the subject (as cited in
Presskorn-Thygesen & Bjerg, 2014). However, the jouissance connected to the
destruction and utilization of goods may be considered from a point that those goods
are detached from their use-value in the society, and the attributed prestige to their
consumption is related to the value they hold for the Other. Thus, compulsive buying
becomes a dilemma of "object without enjoyment™ (Presskorn-Thygesen & Bjerg,
2014). The commodity is destined to lose its use-value when the consumer possesses
it, after that, the momentary satisfaction leaves its place to disappointment. The
product never enables the promised fulfillment of satisfaction, which leads the
subject to more consumption (Vanheule, 2016). In other words, jouissance is
involved in guilt, in remorse and in consuming more than in conserving (Braunstein,
2003).

The divided subject is exposed to unlimited objects in the capitalist discourse, and
the Other commands the subject to enjoy as much as possible. At this point, the
Other is not the assurance of the law, it is the Other of consumption that removes the
prohibitions of the law. Thus, by the Other, the full satisfaction is declared as

possible, and desire is replaced by jouissance. As the subject cannot reach that full
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satisfaction that was claimed as possible by the Other, she blames herself for her
failure in being satisfied, and she keeps repeating the pursuit of the satisfaction
(Ersen, 2006).
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CHAPTER 2

METHODOLOGY

This study aims to reveal how young adult women experience compulsive online
shopping behavior, and how they make meaning of their experience. In order to do
this, a qualitative research method was determined, and Interpretative
Phenomenological Analysis (IPA) was conducted. In this chapter, the methodology

of the study will be discussed.

2.1. Reasons to Choose Qualitative Approach

Qualitative research aims to develop an understanding of the experiences of
individuals. It enables to reveal participants' subjective meanings and social contexts
as interpreted by them (Fossey et al., 2002). This understanding is an end in itself,
which indicates that there is no further attempt to predict what may happen in the
future. Understanding the nature of the setting means understanding what that setting
means to the participants, and what the world looks like in that setting (Merriam,
2002).

Qualitative research varies as unstructured, semi-structured, and structured. In this
study, the semi-structured interview method was applied. Semi-structured interviews
are generally conducted with a set of predetermined open-ended questions, and it
also includes other questions which develop during the flow of the interview
(DiCicco-Bloom & Crabtree, 2006).

According to Vanheule (2002), the qualitative research method has many advantages
over the quantitative research method in the psychoanalytic field, as the complexity
of the social context is studied and preserved in the data. Thus, the qualitative
approach enables to make a combination of scientific research methods with the
psychoanalytic approach which targets to analyze the signifiers. As | have a
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psychoanalytic orientation as the researcher of this study, and as | wanted to explore
how young adult women experience compulsive online shopping behavior in detail, |

decided to conduct a qualitative research.

2.2. Interpretative Phenomenological Analysis

Interpretative Phenomenological Analysis (IPA) aims to reveal how participants
interpret their experiences. The approach is phenomenological as it aims to a
comprehensive exploration of the participants' point of view, and as it aims to study
subjective experience and perception of an object or an event. Also, IPA highlights
that the research exercise is a dynamic process in which the researcher has an active
role (Smith & Osborne, 2007). The access to the participants' conceptions about their
experience also depends on the researcher's own conceptions. Thus, IPA is a two-
staged interpretation as it involves a double hermeneutic, and it is connected to

hermeneutics and theories of interpretation (Smith, Larkin & Flowers, 2009).

The purpose of the current study is to explore how young adult women experience
compulsive online shopping behavior. IPA is determined to explore the topic, as it
enables a detailed understanding of the subjective experience and meaning of the

event.

2.3. Sampling Method and Research Sample

Based on IPA guidelines, a purposive and homogeneous sampling method was used
in this research (Smith & Osborn, 2007). In order to recruit participants, three
inclusion criteria were defined. The first inclusion criterion was being a female.
According to Black (2007), the vast majority of compulsive shoppers, which is
eighty percent in total, are female. Moreover, Dittmar and Drury (2000) stated that
shopping has more psychological, emotional and symbolic meaning for women than
for men. Thus, for this study, female participants were included. The second
inclusion criterion was to recruit participants who think that they do repetitive and
excessive online shopping, and who think that they cannot control this behavior
despite the psychological or financial problems that come with it. This criterion was
determined in accordance with the importance of the subjective evaluation of the
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participants about their own experiences while conducting an interpretative
phenomenological analysis. The third criterion was the age restriction. Young adult
women who were between the ages of 18 and 35 were accepted to this study.
According to the study conducted on problem shopping among Turkish people, being
younger increases the possibility of having a shopping addiction. As younger people
are more motivated to be noticed and admired by others, this might increase their
tendency to do shopping. Moreover, as younger people were born into a world that
the usage of online technologies is prevalent, they are more likely to search and shop
for various products online (Uniibol et al., 2021). Thus, in this study, the research
sample is determined as young adult women. The age criterion was determined in
accordance with the young adulthood criteria (17-45) of Levinson's theory (Aktu &
Ilhan, 2017). However, as the legal age to be accepted as an adult is 18 in Turkey,
and to enable the sample to be more homogenous in accordance with IPA guidelines,
the age restriction is determined as 18-35 for this study. The study was announced on
a social media platform, and eight participants who claimed that they met the
announcement criteria volunteered for the research. The age of participants ranged

between 22 and 33 years (See Table 1), with an average of 25.5 years.

Table 1. Demographic information about the participants

- Most _
Participant ] Online
Nickname  Age Occupation bought )
Number Shopping/month
product
1 Pelin 24 Student Clothing 12-15 times
2 Esra 22 Student Cosmetics  10-12 times
3 Figen 31  Working Clothing 6-7 times
4 Dilek 26  Working Clothing 8-10 times
5 Cansu 22 Student Clothing Not Specified
] Clothing& _
6 Ada 33  Working ) 5-6 times
Cosmetics
7 Miray 22 Student Clothing 4-5times
8 Gamze 24 Student Clothing Not Specified
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Three of the participants were graduates who had jobs, and five of the participants
were university students. Seven participants stated that they usually do online
shopping to buy clothes, and one participant stated that she does online shopping for
cosmetics. The common online shopping platform was Trendyol for all of the
participants, however, some participants stated that they also use Instagram or
websites of shops to buy products. Almost all participants stated that their excessive
online shopping behavior started when they enrolled in university. In addition, unlike
other participants, Cansu and Gamze (See Table 1) did not clearly mention how
many times they do online shopping per month, as they mentioned that they do it
whenever they have money, and they stated that as their financial income is not

stable, their shopping frequency is not stable.

2.4. Procedure

Ethical approval for this research was gathered from the ethics committee of Middle
East Technical University (APPENDIX A). After the ethical approval was received,
the announcement was posted on social media in order to recruit participants.
Participants who think that they meet the criteria for the study were communicated
via e-mail, and they were sent the informed consent form (APPENDIX B) and
preliminary information form (APPENDIX C). After participants read, filled, and
signed the forms, they sent them back via mail, and the interview dates were
determined for each participant by considering their available times. Instead of face-
to-face meetings, online semi-structured interviews were conducted due to the
COVID-19 pandemic, and the interviews included a set of open-ended questions
(APPENDIX D). Participants were encouraged to talk freely, and they were also
informed that they were free to terminate the interviews if they feel uncomfortable.
Each interview lasted approximately one and a half hours. After the interviews, all
participants were sent an informative form explaining the purpose of the study
(APPENDIX E). Also, the interviews were audio-recorded, and they were
transcribed by the researcher. Names of the participants were changed with
nicknames in order to conserve their confidentiality. The data collection process

lasted about five weeks.
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2.5. Analysis

After transcribing the interviews, | conducted the analysis by following IPA
guidelines. Firstly, | re-read the transcriptions until I get familiar with them. Then 1
started to code each transcription and wrote notes on the left margin of the document.
On the right margin, | wrote down the emerging themes. Later on, | organized the
emerging themes and grouped them as subordinate themes. I moved forward by
analyzing each transcription one by one, and | made a cross-case analysis at the end
in order to compare all of the emerged themes. Lastly, | clustered subthemes in order
to form super-ordinate themes. Moreover, as recommended in IPA guidelines, | kept
a reflexive journal throughout the process. | wrote down my impressions, emotions,
or comments to be aware of my own attitude in the research. The research team
consists of my thesis advisor, my thesis co-advisor, and my peers, with whom |
discussed the emerging themes.

The super-ordinate themes emerged as the role of online shopping in relationships
with others, personal functions of online shopping, what comes with the shopping:
"more than a product”, and the vicious circle of online shopping.

2.6. Trustworthiness of the Study

Morrow (2005) mentioned that qualitative research has some criteria for
trustworthiness. These criteria are reflexivity, subjectivity, adequacy of the data, and
adequacy interpretation. Moreover, qualitative researchers must consider that the
nature of the data and the analytic process are grounded in subjectivity. Thus, the
researcher may try to limit and manage subjectivity depending on the underlying
paradigm. In other words, the fact that the researcher's subjective experiences and
interpretations have an effect on the qualitative research process must be taken into
consideration throughout the research. In order to do this, | kept a reflexive journal
during the data collection and analysis processes. Also, | had regular meetings with
my advisor, my co-advisor, and my peer group to discuss the data and hear their

points of view about the themes.
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The reason that | chose to research compulsive online shopping results from my own
experience. When | was recently graduated from the university, | was feeling very
anxious about what to do next in my life. At that time, | realized that | was spending
so much time doing online shopping, and buying products was giving me a
temporary feeling of relief. Later on, | realized that online shopping is getting more
prevalent every day, and | wondered about how other young women experience
compulsive online shopping. Moreover, during my theoretical education, the
discourse of capitalism in Lacanian theory caught my attention. | realized that the
world is surrounded by the capitalist discourse, and with the increasing usage of the
internet, shopping behavior is having a new form that needs to be studied more. As

an insider, | aimed to study this topic with a psychoanalytic approach.

During the interviews, as | am an insider of the topic, there were times that | found
myself identifying with the participants. Sometimes | thought that we share common
experiences with the participants, and sometimes | had feelings or attributions about
them. During the process, evaluating my own attitude with the help of my research

team was very helpful.
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CHAPTER 3

RESULTS

3.1. The Role of Online Shopping in Relationships with Others

All participants shared that their online shopping habit has some positive or negative
effects on their relationships with others. The subthemes are being the one who is
supposed to know, buying the attention, hide and seek via shopping, and "I want it

because others do.".
3.1.1. Being the One Who Is Supposed to Know

Some participants stated that knowing more about the products and online shopping
opportunities enable them to be perceived as 'the one who is supposed to know’, or as
an authority by their environment. Some of them stated that they also manipulate the
shopping habits of others. Figen said that she interacts with her friends by telling
them about the online discounts and giving cues about what to buy:

F: Right now I cannot interpret that if it is a positive or a negative effect, but
| do things like that to my friends. For example, when there is a discount, |
tell them about it like "The mask is ten liras there, go buy this one or that
one". By doing that, a friendship model occurs with people.

Original:

F: Bu pozitif bir etki midir, negatif bir etki midir onu su an degerlendiremem,
ama boyle seyler yapiyorum yani arkadaslarima da. Ya da bir sey konusunda
indirim oluyor onlara da soyliiyorum "Aa bak maske burada on lira iste git
onu al sunu al onu al." falan gibi. Oyle bir arkadashik modelim oluyor
insanlarla.

Dilek mentioned that she feels good when her friends ask her and wonder about her

idea when buying something. And she said they buy that product after her advice:

18



D: If I liked a product, | advise them. They even asked everything to me
about cosmetics and what to buy, because they knew if something new was
released, | have already tried it and | have an idea about it. That is why | like
to tell them about products and if | buy and liked something | advise them.
Those people even buy the same thing after me.

R: How does it feel when they ask you?

D: It is kind of a good feeling because they wonder about my idea and | have
an interest in this field. On the other hand, it feels good to advise other people
when | bought a good product because | have a benefit for them.

Original:

D: Bir iiriinii begenmissem mutlaka onlara da tavsiye ederim. Hatta boyle bir
ara kozmetikle ilgili her seyi bana soruyorlardi, hangilerini alalim hangi seyi
alalim ciinkii biliyorlardl ki mutlaka yeni bir sey ¢iktiysa ben denemisimdir,
bir fikrim vardiwr. O yiizden onlara seyi anlatmayr seviyorum mesela, bir sey
almigsam ve memnun kalmissam mutlaka overim. Hatta o insanlar da bir
stire sonra iste ayni seyden alirlar hani benden sonra.

R: Size sormalari nasil geliyordu size?

D: Yani hani bir yandan giizel bir sey, ¢iinkii hani bir yandan benim fikrimi
merak ediyorlar ve hani bu alana da ashinda ilgim var.... Bir yandan da
kendim giizel bir sey aldigimda karsi taraftaki insanlara tavsiye etmek de iyi
hissettiriyor ¢iinkii onlara da bir faydam oluyor.

Cansu also stated that her friends ask her when buying a product. Additionally, she
said that she administers the mutual online shopping account with her friends, and
her friends send links of the products to her to buy them:

C: I always search, even the things | will not buy. I look at the prices, | do
research about how can | improve the quality of my life and it feels good. I do
not do it just for myself, I do it for my environment as well. For example,
everyone comes to me and says "l want to buy something like this.”, and I
add it to the basket after looking at it. Or | add it to my favorites, wait for a
discount and let others know when its price is reduced. | am at charge of it.
| have a Trendyol account, we use it mutually with five girls. We are elite
members. | do all shopping. Everyone sends me the links and I buy them.

Original:

C: Siirekli bakiyorum hani almayacagim seylere de bakiyorum. Fiyatlara
bakiyorum, arastirma yapiyorum, hani hayat kalitemi nasil arttirabilirim, iyi
geliyor bilmiyorum. Mesela bu sadece kendim i¢in de degil, ¢cevrem igin de
bakiyorum. Yani herkes bana gelir bana soyler mesela "Soyle bir sey almak
istiyorum", ben bakarim sonra sepete eklerim. Ya da iste favorilerim,
indirime girmesini beklerim, indirime girince haber veririm falan. Bunlara
hep ben bakiyorum. Hatta Trendyol hesabim var benim onu baya bir kisi
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kullanzyoruz, bes kiz falan kullaniyoruz. Elit iiyeyiz. Biitiin alisverisleri ben
vapiyorum. Herkes bana link atyyor ben alryorum onlari.

Cansu also mentioned that she feels like a knowing person as people ask her about

the products and say "Cansu has everything":

C: ... I use everything I buy and everyone says, like, |1 have solution advice
for everyone. | always have stuff that some people never heard of. They be
like "Cansu has everything, she has a solution for everything”, just like this.
R: How does it feel when they say that?

C: Feels good, of course.

R: How? Can you explain?

C: | don't know, it is like I am more knowledgeable. I mean in that
subject, whatever is the subject, | feel knowledgeable. | feel happy when I
feel knowledgeable.

Original:

C: ... Aldigim her seyi kullantyorum yani, herkes sey diyor zaten, hani herkese
bir ¢éziim onerim oluyor. Siirekli bir alet edevatim var hani béyle yeni yeni
gorenler oluyor, hi¢ gormemigler oluyor, yeni bir sey gormiis gibi bakanlar
oluyor. Hani sey diyorlar "ay bu Cansu'da da her sey var, her sey bulunuyor
bunda, her seye bir ¢oziimii var" hani bu tarz.

R: Oyle demeleri nasil geliyor size?

C: lyi geliyor tabii ki de.

R: Nasil iyi biraz a¢abilir misiniz?

C: Ne bileyim, daha bilgili mi diyeyim dyle. Bilmiyorum da yani o konuda,
neyse o0 konu, o konuda bilgili hissediyorum. Bilgili hissedince mutlu
oluyorum.

Esra said that she is being perceived as an authority about shopping by her friends:

E: My friends consult me. They always take pictures of the ingredients part of
a product and send them to me before buying it. Or they are like, "Esra, | will
buy it but is it original?, Esra, do you think it is beautiful?”. Being the one
that some of my friends accept as an authority in the subject (laughs) and
being the one that they consult is good.

Original:

E: Bana damgsiyorlar arkadaslarim. Bir kozmetik iiriinii almadan odnce
mutlaka igerik kisminmin resmini ¢eker bana gonderirler. Ya da "Esra ben
bunu alacagim orijinal mi?, Esra bu sence giizel mi?", yani bu konuda bazi
arkadaglarimin nispeten otorite kabul ettigi (giiliiyor) danistigi birisi olmak
giizel.
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3.1.2. Buying the Attention

Pelin stated that she always shows the online products to her boyfriend, despite his
negative reaction. She said that she has a hope for receiving a more positive reaction
from him, and she claimed that she would be very happy if her boyfriend did online
shopping with her.

P: 1 do this every time, yes | know the reaction that he will give, but I show
anyway without losing my hope that he may make a different comment this
time. Actually, sometimes he gives good reactions when | look for something
I need, like saying "look for another color, this color is not good for  you".
Like 1 said, hope never ends. | show every time, as | expect that he may give
a different reaction this time. | just try to share, this is my personality.

R: You say he may give a different reaction this time, what kind of a reaction
is that?

P: I mean, not like "Are you shopping again?", but like "Let me see, this is a
nice color”. Actually, it feels like I would be a very happy person if he sits
with me and does browsing for hours.

Original:

P: Her seferinde ben yaparim bunu, evet verecegi tepkiyi bilirim ama belki bu
sefer bir yorum yapar gibi hani hi¢ umudumu kaybetmeden gosteriyorum.
Yani her seferinde ger¢i bazen ihtiyacim olan bir seye baktigim zaman tepki
veriyor, hani evet olabilir ya da iste baska rengine bak bu renk gitmez
tarzinda giizel tepkiler veriyor yine ihtivacim oldugu zaman... Iste dedim ya
umut yani tiikenmiyor. Hani belki bu sefer farkl tepki verir diye her seferinde
gosteriyorum. Ben paylasmaya ¢alisiyorum, ben genel olarak kisilik olarak
boyleyim.

R: Belki bu sefer farkli bir tepki verir diyorsunuz, o farkl tepki nasil bir
tepki?

P: Yani of yine mi aligveris tarzinda degil de, "Aa bakayim, aa giizel
renkmis" ya da iste "O sana olur, olmaz" tarzinda seyler bekliyorum. Benimle
beraber oturup saatlerce aslinda boyle internete baksa ¢ok mutlu bir insan
olacakmisim gibi bir durum aslina bakildiginda.

Pelin also stated that she chooses another ‘'victim' to buy when she talks about her

mother's and older sister's lack of reaction when she buys a product.

P: I have a thing for getting affirmation, | immediately show the product to
my mother and my older sister saying "It has arrived. What do you think, is it
beautiful?". Receiving a negative reaction doesn't matter to me if | like the
product. | don't receive any reactions because they trust me on dressing
suitable. It passes like this, that product takes its place in my wardrobe. And
later, I pick my next victim (laughs).
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Original:

P: Onay alma gibi bir durumum var tabi, hemen anneme gosteririm ablama
fotografini atarim "Geldi iste giizel olmus mu?" diye. Negatif tepki almam
benim i¢in hi¢ onemli degil ama, benim igin okeyse ben begendiysem
begenmisimdir. Zaten ¢ok fazla kiyafetime karismazlar da, yerinde adabinda
givindigime giivenirler, o yiizden hi¢ tepki almam. Bu sekilde gecer yani, 0
dolapta yerini altr benim igin. Siradaki kurbanimi se¢erim sonra (giiltiyor).

Ada stated that she is in the divorce period, and she did more shopping in this period
as she thought that she could get her husband's attention:

A: | really tried so hard to figure out the problem. According to me,
everything was a problem. My shapeless hair was a problem, my stained face
was a problem. There was something wrong with my appearance and | wasn't
feeling worthy and happy. | wasn't receiving attention, my husband wasn't
interested in me. Then | started to hope that | can receive that attention if |
become more beautiful, if my hair and skin get better or if | smell better.

Original:

A: Yani ben ger¢ekten sorunun ne oldugunu anlayabilmek icin ¢ok ugrastim.
Hani yani bana kalsa her sey bir sorundu. Saclarimin bigcimsiz olmasi
sorundu, yiiziimiin lekeli olmasi sorundu, dig goriiniistimde bir sorun vardi
belki de ve ben kendimi degerli hissetmiyordum. Mutlu hissetmiyordum. Ilgi
gormiiyordum, egim benimle ilgilenmiyordu. Ondan sonra bunlarla o ilgiyi
gorebilecegimi hani giizel olursam, daha giizel olursam, sa¢larim daha giizel
olursa, cildim daha giizel olursa, daha iyi daha giizel kokarsam hani boyle
ondan sonra o ilgiyi alabilecegimi umuyordum.

Ada also stated that her excessive online shopping behavior is a result of her
husband's (X's) spending on alcohol:

A: It first started like that, | started to buy things when I am upset. For
example X is very fond of alcohol. As he spends on alcohol, | started to spend
on myself... For example, if he spent two hundred liras on alcohol that week, |
was buying hair or skincare products or clothes for myself for two hundred
liras.

Original:

A: Ilk éyle basladi zaten ben moralim bozuldukga bir seyler almaya basladim
camm sikildik¢a. X mesela seydir alkole ¢ok diiskiindiir mesela, o alkol igin
para harcadik¢a ben de kendim igin para harcamaya baslamigtim... Yani ya
ornek veriyorum o alkol harcamasini o hafta sonu iki yiiz liralik yapmussa,
ben iki yiiz liralik kendim i¢in cilt bakim iiriinleri, kiyafet, oyle seyler iste sa¢
tirtinii vesaire aliyordum iki yiiz lira karsiliginda.
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Gamze stated that when she buys a product, she asks to her older sister to get her
affirmation. However, she claimed that when her older sister does not like the

product, she wants to buy it more:

G: Except this, | was consulting to my older sister. | ask to her, and the
products that | ask about are usually the ones that she doesn't like (laughs).
But I ask anyway. Also, | want to buy more when she doesn't like it.

R: Why do you think it is?

G: I don't know, I guess I have a feeling of obstinacy against her. | want to do
it as an obstinacy. | mean | expect her affirmation, | want her to like it.
When she doesn't like it, | want to buy it more.

Original:

G: Yani bunun disinda ablamin fikrini de alyyorum. Ablama soruyorum,
genelde ablamin begenmedigi iiriinler oluyor onlar (giiliiyor). Ama ben yine
de altyorum. Bir de ablam begenmeyince daha ¢ok alasim geliyor.

R: Neden oyle oluyor sizce?

G: Bilmiyorum, galiba icimde ablama karsi bir inat duygusu var. Inadina
inadina yapmak istiyorum.... Ondan onay bekliyorum yani, o begensin
istiyorum. O begenmeyince de daha ¢ok alasim geliyor.

Miray stated that with the advice of her boyfriend, she opened a bank account to save
money. She said that she asks her boyfriend when she wants to buy something, and

he reminds her the purpose of the account as support.

M: 1 usually ask only to my boyfriend like "How is it?", and he usually tries
to stop me like "You have ten more like this one, don't buy anymore"... |
always promise that 1 won't buy but later I try to convince him like "Please let
me buy this one, | won't buy another.". He says "You won the money, | won't
intervene, buy it if you want to buy. But remember your purpose in opening
this saving account. If you will be satisfied by buying this, then do it but don't
regret it later as you always do.". Actually, he tries to support me. If I can
convince him, which I do ninety percent, | buy it.

Original:

M: "Bu nasil?" diye genelde erkek arkadasima soruyorum ashinda sadece, o
da beni frenlemeye calisiyor genelde hani "Bundan on tane oldu artik alma
bundan." gibisinden.... Siirekli sey yapiyorum zaten hani soz veriyorum
sonrasinda sey "Ya liitfen bunu alayim, bir daha almayacagim.” falan boyle
ikna etmeye ¢alisiyorum. Tabii ki o da hani sey diyor "Sen kazandin paray,
sana ben karisacak degilim almak istiyorsan al. Ama senin bu birikim
hesabint agmakta bir amacin vardi onu hatirla. Eger su an bu seni tatmin
edecekse tamam yap, ama sonrasinda her zaman oldugun gibi pisman olma.".
Aslinda daha ¢ok destek olmaya calisiyor iste. Ikna edebilirsem, ki yiizde
doksan bes ediyorum, aliyorum.
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3.1.3. Hide and Seek via Shopping

Some participants stated that they hide their online shopping behavior or their cargo
from others to avoid conflict or negative comments. However, they also stated that
they usually get caught. Pelin said that she waits for her cargo not to get caught by

her father, but she gets caught every time:

P: I always do the shopping, and | remember that | was waiting at the doors
not to get caught by my father. 1 was waiting for cargo workers by looking at
the window, to prevent them to ring the door bell. However, my father always
caught and received my cargo. It always happens like this (laughs)... Also,
he is very tense when he awakes, and the cargo always arrives at that time
when | was outside or at my room, and when he is alone at home. Sometimes
the door bell wakes him up and he gets angrier. That situation was getting
tense.

Original:

P: O aligverisi mutlaka yapardim ve babama yakalanmamak igin kapilarda
bekledigimi de biliyorum. Yani zile basmasinlar ben camdan goreyim diye
bekledigimi de bilirim. Hep de babama denk geldi, hep kargolarimi da babam
aldi tabi. Hep boyle olur ¢iinkii (giiliiyor)... Bir de uykudan uyandigi zaman
gergekten ¢ok gergin bir insana doniisebiliyor ve kargo hep o zamanlarda
gelir. Ve ben o swrada yukarida odamda olurum ya da disarida olurum. Bir
sekilde babam evde yalniz olur. Bazen uykudan uyandirilir ve sinirlendigi bir
seyin tistiine daha sinirli bir sekilde kargoyu alir. O durum gergekten gergin
bir haller alryordu.

Esra stated that she cannot receive her cargo from home not to confront her mother:

E: I try to receive it without making her notice, this is the biggest problem.
Normally | would prefer my cargo to arrive at my home address. But if my
mother is home, she turns it into hell. All the joy and pleasure that | get from
that shopping vanish. That's why | receive my cargo from the cargo office,
not to live that confrontation with my mother.

Original:

E: Fark ettirmeden almaya c¢alisiyorum, iste mesela en biiyiik problem.
Normalde isterim ki adresimi yazayim kargom kapima gelsin, kapidan
alayim. Ama annem evde olsa of cehenneme c¢evirir. Ondan alacagim o
mutluluk keyif hepsi sifirlanmir. O yiizden genelde kargolarumi subeden teslim
aliyorum ki annemle o seyi yasamayayim, yiizlesmeyi yasamayayim.

Gamze mentioned that she hides her cargo from her father to avoid conflict with her

father:
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G: My father is disturbed by the products that come home when | do
shopping. That's why | go downstairs and receive them and | bring them to
home secretly. | give my neighbor's address for cargos and | get them from
her later... For example, to hide it from my father, my father is usually at
home because he is retired, | am getting nervous and scared when | hear the
door knocking. That's why | go to my neighbor's house in the evening, |
receive my cargo from there and bring them home secretly... | hide them
from my father and | run to my room.

Original:

G: Algveris yaptigimda babam artik hani eve gelen kargolardan rahatsiz
oluyor diye sey yapryorum asagiya inip aliyorum falan, kargolar gizli gizli
eve sokuyorum. Komgunun adresini veriyorum ona gelsin ben sonra alayim
diye... Ya mesela ben babam gérmesin diye, babam genelde evde oluyor
emekli oldugu icin, iste babam kapinin sesini duyunca boyle arka arkaya
boyle geriliyorum yine korkuyorum. Yine bahsettigim sebeplerden iste aksam
oluyor komsuya gidiyorum, iste gelen kargolari alryorum béyle eve gizli gizli
sokuyorum. Babam gormesin diye béyle bir saklyorum falan odama kosa
kosa gidiyorum.

3.1.4. Not Dealing with Shop Assistants

Some participants stated that they prefer to shop online because they do not want to
encounter with the shop assistants. Esra stated that she has low self-confidence in
terms of her body size. She also stated that she does not prefer traditional shopping

not to face with the negative attitude of the staff related to customers' body sizes:

E: There are reactions like "We don't sell your size." or "Please do not try the
clothes on." towards people who are overweight or underweight... | didn't
experience this as | don't go to shops, maybe | will also receive this kind of
reactions if | go. Negative attitudes of shop assistants are embarrasing.

Original:

E: Olmast gereken kilonun ¢ok iistiinde veya altinda olan bireylere iste "Biz
sizin bedeninizi satmiyoruz." ya da iste "Liitfen kiyafetleri denemeyin."
gibisinden tepkiler... Hani ben deneyimlemedim, belki hi¢ gitmedigim i¢in,
gitsem belki ben de boyle tepkiler alacagim. Calisanlarin negatif tutumu
genel olarak hani utang verici bir durum.

Miray stated that she feels insecure when shop assistants count the clothes that she

will try in the fitting room. Thus, she prefers to shop online:
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M: For example, | don't like it when they give me a number and count clothes
that I will try on in the fitting room. | mean, why would I do that? Why would
| do that when there is a huge alarm on it...

R: You said that they count the products, how does it feel?

M: Actually, it feels nonsense. | mean, of course, they do what they have to
do, I wouldn't say something like "Why are you counting?". But as a feeling, |
mean, it makes me feel insecure. What if | forget a product in the fitting
room, will you search my bag? | feel like this.

Original:

M: Mesela seyi bile sevmiyorum ben kabine girerken bize bir numara
veriyorlar ya ¢ikarken iste sayiyorlar falan. Yani niye yapayim? Alarm var
zaten hani kocaman neden yapayim...

R: Uriinleri saymalar: dediniz, o nasil hissettiriyor size?

M: Ya sa¢ma hissettiriyor agik¢asi. Yani tabii ki onlar da gorevini yapiyor
hani "Niye sayryorsun?" falan demem. Ama his olarak mesela sey yani
kendimi giivensiz hissettiriyor agik¢asi. Bir tiriinii mesela kabinde unutsam ne
olacak o an ¢antama mi bakacaksiniz yani onu hissetmek.

Figen stated that she prefers online shopping over traditional shopping to avoid the

gaze of shop staff:

F: A huge difference of online shopping is, I don't like it when shop assistants
always follow me disturbingly at the stores, this is something I don't like in
Turkey. Of course | know that they do it because they have to, rather than
they desire to do... However, when they always check like "Did she touch
that, did she open this?", it feels like I am not a mature person and | don't
know how to behave and someone always has to observe me and control me...
Moreover, when | want to return a product | have to go and make an
explanation in traditional shopping... There is another advantage of online
shopping, | don't have to make an explanation face to face, and I don't have to
adapt to the daily moods of shop assistants.

Original:

F: Online algverigin benim ic¢in ¢ok biiyiik bir farklihigi, Tiirkiye'de
sevmedigim bir ozellik yani, saticilar boyle siirekli diikkanda tacizkar bir
sekilde pesimde kostuklar: zaman ondan zaten hi¢ hoslanmiyorum. Bunu
kendi arzulari dahilinde degil yapmak zorunda olduklari icin yaptigini tabii
ki biliyorum. Ama hani siirekli hani "Acaba ona dokundu mu, bunu acti
mi?" kendimi sey gibi hissettiriyor bana, sanki ben olgun bir insan degilim ve
disarida nasil davranmam gerektigini bilmiyorum ve birisi beni stirekli
gozetlemek ve hareketlerimi denetlemek zorunda... Ayrica bir seyi iade
etmek istedigim zaman mesela geleneksel aligveriste saticiya gitmek ve bir
actklama yapmak zorundayim. Online alisveriste bu giizellik var bir
aciklama yani kimseye yiiz yiize bir agiklama yapmak ve onu ikna etmek ve
onun giinliik modlarina uymak zorunda kalmiyorum.
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3.1.5. "I want it because others do."

Participants claimed that they want to buy a product because other people talk about
it, or wear it. Pelin said that she feels like she has to catch the fashion and have

trendy clothes:

P: Unfortunately, fashion changes very quickly and so many new things are
released nowadays. | mean it is almost impossible to see the things that we
wear this season at the next season. And | feel like | am trying to catch this
like it is necessary that I also have those products.

Original:

P: Moda ¢ok ¢cabuk degisen bir faktor maalesef son zamanlarda ve ¢ok fazla
veni sey c¢ikmaya bagladi. Yani bu sezon giydigimiz bir seyi bir sonraki
sezonda gergekten gormek imkansiz gibi bir hal almaya basladi. Ve ben de
onlara yetigsmeye calistyormusum gibi bir his var i¢cimde, onlarin bende de
olmasi gerekiyormusg gibi.

Dilek claimed that she bought a nail product just because it was advised by a lot of

people on the internet:

D: For example, normally | don't apply nail polish because I don't like to do
that. I am bad at nail care unlike most women. However, there is a nail care
product of a brand, and people exalt it very much for pedicure. Even though |
have never had a manicure or a pedicure in my life, | went and bought it just
because people exalt it.

Original:

D: Mesela ben normalde ¢ok oje siiren bir insan degilim, oje kullanmay: da
sevmem. Twrnak bakimim kétiidiir yani, ¢ogu kadin ¢ok giizel oje siirer tirnak
bakar, benim hi¢ oyle seylerim yoktur. Ama bir tane sey vardi bir markanin
tirnak bakim seyi, onu o kadar ¢ok ovmiisler ki iste boyle pedikiir yapmak
igin, ki ben hayatimda pedikiir manikiir falan da yaptirmadim, o kadar
ovmiisler ki ve fiyati da indirimdeydi gidip aldim.

Cansu stated that she tries to buy what Instagram influencers advise. She stated that

the influencers must 'know something’, because they look good.

C: Influencers take care of themself and they look good. So I think that these
people know something... So there is something in the things they advise.

R: What might they know?

C: They have money and they try so many things. | don't believe in all of
them, but especially Seyda or Oykii advise the products they use. They advice
products not for sponsorship or money, they do it because they like it. So |
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trust them more, if they say it is beneficial, it must be beneficial. Usually, 1
was satisfied with the products they advised.

Original:

C: Influencerlar kendilerine bakvyorlar yani gériiniis olarak iyiler. Diyorum
ki demek ki bu insanlar bir sey biliyor... Onerdikleri seylerde bir sey var
demek ki diye diistiniiyorum.

R: Ne biliyor olabilirler?

C: Ya paralar var bir siirii sey deniyorlar. Ozellikle mesela hani hepsine
inanmiyorum zaten de, boyle Seyda falan Oykii genelde kullandigi iiriinleri
oneriyorlar. Hani 6yle sponsorluk icin degil de, hani sey para icin degil de,
genelde hani kullanip sonra yorumluyorlar. Onlara daha ¢ok giiveniyorum
yani iyi geldi diyorlarsa iyi geliyordur. Genelde de oyle oldu zaten hani
onerdikleri seyleri aldigimda memnun kaldim yani.

Ada said that she wanted to buy a hair product just because millions of people were

talking about it:

A: ..If it is expensive, it is something important and beautiful. We are
talking about Dyson, it is a giant brand worldwide. Millions of people talks or
writes about it both here and abroad. So there is something beautiful in it, and
if 1 buy it, I can make my life better with that quality and goodness. It didn't
happen.

Original:

A: ...Pahali bir seyse onemli ve giizel bir seydir o. Dyson'dan bahsediyoruz
neticede diinya devi bir marka, yerli yabanct milyon tane insanin bunun
hakkinda yazdigi kestigi anlattigi. Demek ki orada giizel bir sey var yani ve
demek ki ben onu alirsam, 0 kaliteyle o iyilikle hayatimi iyilestirebilirim.
lyilesmedi.

Gamze stated that she wants to buy clothes that she sees on stylish people:

G: When | saw things on other people, I like them and say "I wish | had that
too." and that's how I buy them. For example, when | saw something on a
male outside, | be like "Why not on my boyfriend?", and | want to buy it.

R: What kind of people makes you want to buy a product?

G: Usually, like, well-groomed, like the ones you can say well dressed when
you look at them.

Original:

G: Birinde goriince hosuma gidiyor, benim de béyle bir seyim olsa diyorum,
oyle aliyorum. Mesela disarida bir erkekte bir sey gordiim, neden erkek
arkadasimda olmasin diyorum almak istiyorum.

R: Nasil kisilerde gordiigiiniiz sey sizde alma istegi uyandiriyor?
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G: Genelde boyle sey, bakimli kendini gosteren, hani béyle baktiginizda iyi
givinmis falan diyebileceginiz kisilerde goriince.

3.2. Personal Functions of Online Shopping

Participants stated several functions of online shopping in their lives. The subthemes
are emerged as shopping without a limit, shopping to fill the emptiness, shopping as
a motivation, replacing other activities with online shopping, shopping as an escape,

and shopping as a mood changer

3.2.1. Shopping Without a Limit

All participants stated that they prefer to shop online over traditional shopping
because online shopping is limitless. They claimed that they can do online shopping
anytime and anywhere without getting tired or limited by the time. Also, they
claimed that online shopping is cheaper, and they can compare and contrast the
products online while reading comments about them. Pelin stated that she can reach

everything with online shopping without having to walk to the stores:

P: When we went to a store, we weren't able to find a variety of colors of a
product. But now we have access to everything, | mean we have an
opportunity to buy and return everything, and this causes us to purchase too
much. Additionally, visiting different stores is easier, instead of looking for a
product in five different stores we can get it quickly from the computer while

lying.

Original:

P: Bir magazaya gittigimiz zaman u farkli renklerini o kadar detayli ¢esitli
sekilde bulamazdik aslinda. Ama su anda her seye erisim saglayabiliyoruz
yani istedigimiz her seyi alip bir de iade edebilme se¢enegimiz oldugu icin
¢ok fazla iiriin alma istegi doguyor ashinda. Onun disinda ¢ok daha kolay
magaza magaza gezip, iste bir iiriinii bes magazada aramak yerine
uzandigimiz yerden ya da bilgisayarin basindan ¢ok hizli bir sekilde elde
edebiliyoruz.

Miray stated that as she only does online shopping, she can return a product without
making an explanation to somebody. She also claimed that online shopping is easier

and cheaper:
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M: When 1 don't like a product I can directly return it without making any
explanation to a person like saying "I didn't like this and | want to return it.".
Besides, | don't make an effort because whatever | ordered arrives in a
week. | think online shopping is easier than traditional shopping. And I also
think it is cheaper.

Original:

M: Begenmedigimde herhangi bir insana gidip "Ya ben bunu begenmedim
geri iade etmek istiyorum.” gibi bir processe girmeden direkt geri iade
edebiliyorum hi¢cbir agiklama bor¢lu olmadan kimseye. Sonrasinda ben gidip
efor sarf etmiyorum hani siparig verdigim sey en fazla bir hafta icinde elime
ulasiyor. Daha kolay oldugunu diisiiniiyorum ben online aligverisin
geleneksel alisveristen. Ve daha ucuz oldugunu da diisiintiyorum agikgasi.

Esra stated that online shopping is more impulsive, and anytime she feels that

impulse, she can buy something online:

E: Usually online shopping is more like, in traditional shopping you decide to
do shopping, get dressed, get up and go to the store, but online shopping is
more impulsive. The telephone and computer are in your hands. When | feel
that impulse, | purchase the thing that | need or desire.

Original:

E: Genelde online aligverig biraz daha soyle, geleneksel aligveriste alisveris
yapmaya karar verirsin, iistiinii giyinirsin, kalkar magazaya gidersin ama
online alisveris benim i¢in biraz daha impulsive daha iggiidiisel yani.
Telefon elinde bilgisayar elinde. O diirtiiyii hissettigim an, ihtiya¢ duydugum
ya da arzuladigim seyi alryyorum bir anda.

Figen stated that she can find a limitless variety of products online and buy them

spending less time and effort:

F: Online shopping offers me a wide variety of products. | both save my time
and effort, and | see opportunities clearly... | don't like to go to the shopping
mall as | feel like | am trapped, or | have to choose one of the options there.
I mean | have a few options, or let's say ten options, and | feel like I have to
eliminate nine and pick one. As online enables me infinite options, it makes
me feel psychologically comfortable. | mean, | be like "Wow, | saw too many
options.".

Original:

F': Online benim i¢in genis bir yelpaze sunuyor. Hem zamandan kazaniyorum,
hem efordan kazaniyorum, hem de yani segenekler oniimde net bir sekilde
oluyor... Aligveris merkezi gezmeyi sevmiyorum zaten hani kendimi béyle bir
kapana kisilmis ve siirekli oradaki seyleri bir sekilde tercih etmek
zorundaymigim gibi hissediyorum. Yani ii¢ bes secenegim var, ya hadi diyelim
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on secenegim var ve dokuzunu eleyip birini se¢mek zorunda gibi
hissediyorum. Online bu anlamda bana simirsiz se¢enek sundugu icin aslinda
biraz beni psikolojik olarak rahatlatiyor. Yani sey diyorum "Aa, ne kadar ¢ok
secenek gordiim.".

Figen also stated that there is no time limit for online shopping:

F: Online shopping has the thing, it has the time thing. For example, | can buy
it in my bed at midnight. | don't have to go to a shopping mall or a store that
is open until ten p.m.

Original:

F: Seyi var online aligverisin tabii, bir zaman seyi var. Mesela gece yarisi
yvatagin i¢inde de alabiliyorum onu. Kalkip saat ona kadar acik olan bir
aligveris merkezine ya da bir magazaya gitmek zorunda kalmiyorum.

3.2.2. Shopping to Fill the Emptiness

Most of the participants stated that they do online shopping more when they have
nothing to do else, or when they get bored. Dilek stated that she does not shop online

when she works intensely:

D: I do shopping more when | am bored. I don't think about shopping in a
period that | work intensely. But if | don't work intensely and | am bored, if
there is nothing to keep my mind busy, then I involve in shopping.

Original:

D: Camim sikildiginda daha ¢ok aligveris yapryorum. Boyle ¢ok yogun
calistigim bir donemde ¢ok alisverisi goziim gormiiyor ama ¢ok yogun
calismiyorsam, camm sikilyyorsa, kafami mesgul edecek bir sey yoksa, 0
zaman birazcik aligverige sariyorum.

Pelin stated that online shopping became a hobby for her, and if she quits, she will

fall into the void:

P: It became something like a hobby for me, it evolved to it. If I quit, I will
feel a void in myself, and as | know myself, I don't think it will be nice. |
mean, looking at things makes me feel comfortable even when | don't buy
them.

Original:

P: Hobi gibi bir sey oldu sanirim artik bende, ona doniistii yani. Birakirsam
bir bosluk hissedecegim kendimde ve bu beni hos olacagini yani kendimi
tamdigim ig¢in hos olacagin diistinmiiyorum. Yani bir seylere bakmak ¢ok
beni almasam bile dedigim gibi rahatlatiyor.
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Ada stated that she feels busy doing online shopping whenever there is nothing else

to do:

R: How do you feel while shopping?

A: Busy, | feel busy.

R: Can you explain it?

A. I mean | form another focus for myself. | look at things without having
to be interested in something else, or without being interrupted. For example,
people think that | am very busy when | do online shopping in the office, as
my screen is visible to no one else. They say "Ada is too focused right now,
let's not distract her.” but I look for clothes at that moment. If there is nothing
else to do, then I sit and look for what's new in the shopping sites.

Original:

R: Peki aligveris yaparken kendinizi nasil hissediyorsunuz?

A: Mesgul, mesgul hissediyorum.

R: Biraz agabilir misiniz bunu?

A: Yani baska bir odak olusturuyorum kendime. O odakta baska bir seyle
ilgilenmek zorunda olmadan ya da baska bir seye boliinmeden bakiyorum.
Mesela benim ofiste en fazla mesgul oldugumu diisiindiikleri anlar benim
online aligveriste oldugum zamanlar, ekranim goériinmiiyor benim kimseye.
"Ada su an ¢ok focus, bozmayalim." falan diyorlar ama ben o sirada kiyafet
bakiyorum. Mesela yapacak bir sey yok, o zaman oturup bir bakayim ne var
ne yok aligveriste diyorum.

Miray stated that waiting for her cargo to arrive keeps her busy and prevents her

thinking about bad things:

M: | love waiting for delivery, | don't know, when the text of 'your order has
been shipped' comes, | check it fifteen times a day. Where is my cargo, is it
in the transfer point yet, how many days it will take to arrive here... For
example, | wait at the window when the cargo is about to be delivered. It
takes my time and it keeps me busy, 1 just think about that at that moment.
For example, if | lived a bad incident, | don't think about it. I only think about
the arrival of my cargo and it keeps me busy.

Original:

M: Kargo beklemeyi ¢ok seviyorum ya, ne bileyim, sey oldugu zaman
'kargoya verildi* mesaji geliyor ya giinde on bes kez falan bakiyorum mesela.
Kargo nereye gelmis, iste transfer merkezine gelmis mi, iste o transfer
merkezinden buraya gelmesi kag¢ giin siirer... Atiyorum mesela dagitima
¢tktigi zaman camin ontinde bakiyorum falan. Vaktimi alvyor yani beni
oyaliyor, o an sadece onu diigiiniiyorum. Mesela kétii bir olay yasadiysam,
onu degil de o an sadece kargomun gelecek olmasi beni mesgul eden sey.
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3.2.3. Shopping as a Motivation

Participants stated that doing shopping motivates them to do something else such as
being more active in the class, finding a job, meeting with friends, or having new
hobbies. Dilek stated that she does online shopping to motivate herself for the new
hobbies or activities:

D: | motivate myself to start a new experience with the goods I purchase. |
will buy a new pair of sneakers to start running or | will buy a gouache stone
to start face yoga, and so on... Or when | start a new job, when | start to
learn a new language, when | start to get prepared for an exam, ordering
books and notebooks gives me the feeling of a fresh start and I like it.

Original:

D: Aldigim esyalarla da bir nevi bir deneyime de baslarim diye kendimi
motive ediyorum. Yeni bir spor ayakkabisi alayim kosuya baslarim, ya da iste
guasa tasi alayim yiiz yogasi yaparim onunla falan diye oyle dyle... Veya yeni
bir ise baslayacagimda mesela dil ogrenecek olayim sinava hazirlanacak
olayim, kitap siparis etme defter siparis etme onlarin gelmesi falan bana ¢ok
fresh bir baslangi¢ hissi veriyor o hosuma gidiyor.

Ada stated that when she does shopping for her cat, she feels more motivated to

clean and organize her cat's stuff which makes her feel better:

A: For example shopping for my cat, cat litter or something, | open it up and
clean around. These are the things that | should do. I put those in my cat's
closet, I clean and tidy around. This brings me the feeling of doing the
right thing. 1 think like 'l have a cat and I can enable a full and right care to
my cat'. If there are needs of the house that we postponed, | get excited to use
them when they arrive.

Original:

A: Mesela kedim i¢in yaptigim bir aligveristir, kedi kumudur seydir, onlari
acarim temizlerim. Onlar benim igin yapilmas: gereken bir seydir. Onlar
kedimin dolabina kaldiririm, orayi temizleyip derleyip toplarim. O benim igin
mesela dogru bir sey yaptim ben hissi getirir. '‘Benim bir kedim var ben bu
kedimin bakimini tam ve dogru bir sekilde saglyyorum' géziiyle bakarim. Ev
icin ihtiyag vardir, bir siiredir beklettigimiz bir aligveristir, o geldigi zaman
kullanacagim diye heyecanlanirim.

Esra stated that if she recently bought a new dress, she is more likely to accept her

friends' offer for going out:
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E: Let's say | need to go out, a friend of mine invites me somewhere tonight.
If I have a dress which | purchased recently and which makes me happy, I
would probably accept the invite. However, if | think about what to wear, if |
don't have a dress which | purchased recently and which makes me happy, |
wouldn't go out.

Original:

E: Mesela evden ¢ikmam gerekiyor diyelim ki, aksam bir arkadasim beni bir
yere davet ediyor. Eger yeni giyecegim yeni bir zamanda aldigim beni mutlu
edecek bir elbisem varsa, o teklife evet deme ihtimalim ¢ok daha yiiksek. Ama
iste ne giyecegimi diistiniiyorsam, yeni aldigim ve beni mutlu eden bir seyim
yoksa, biiyiik ihtimalle gitmem bile.

Miray stated that if she wears attentive clothes, she is more likely to go out with her

friends, or participate in the classes actively:

M: If 1 am well dressed that day, I am in a high mood. For example, even
my participation in the classes changes. If | don't like my outfit that day, |
don't prefer to talk in the class or put myself forward, | just stay behind. But if
| like my outfit that day -1 especially make my best outfit combinations on the
days that | have more classes- | try to participate more in the class, or |
become more open to offers of my friends to go out.

Original:

M: Daha béyle ozenli duran kiyafetler giydigim zaman o giinkii modum daha
yiiksek oluyor. Atryorum mesela derslere bile katilimim degisiyor bence. Hani
o glinkii kiyafetimi begenmedigim zaman derste konusmaktansa, kendimi én
plana ¢ikartmaktansa, daha geride kaliyorum bence. Ama atiyorum o giin
kombinimi begendiysem -ki boyle sey bir durum da var hangi giin dersim
daha fazlaysa en giizel kombinimi o giin yapmaya c¢alisiyorum- derslere
katilmaya veya iste ders sonrasinda arkadaslarimin takilalim mi tekliflerine
daha agik oluyorum.

Miray also stated that she finds part-time jobs to make money to do online shopping:

M: | know how I earned the money and that's why I can decide how to spend
it. Nobody says "Take it and spend it for your food.", because | already
worked and earned this money to spend on shopping.

Original:

M: Parayr nasil kazandigimi ben kendim biliyorum ve o yiizden nasil
harcayacagima da kendim karar verebilirim. Kimse bana "Al bunu yemegin
igin harca." demiyor, ben bunu zaten alisveris yapmak ic¢in ¢alismis ve
kazanmuig oluyorum.
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Gamze stated that she plans to find a part-time job to do online shopping:

G: I want to buy, I get upset. | feel like "I don't have money.", and get sad. In
order to do shopping, | want to get a job. | want to enroll in a part-time job
while studying in order to be able to do shopping.

Original:

G: Almak istiyorum, iiziilliyorum. "Param yok™ moduna giriyorum,
siziiliiyorum. Iste mesela bu alisveris yiiziinden ise girmek istiyorum. Aligveris
yapabilmek icin okurken ayni zamanda hani part-time ise girmek istiyorum.

3.2.4. Replacing Other Activities with Online Shopping

Participants stated that they usually prefer online shopping over other activities they
defined as efficient, such as reading a book, watching a movie, or doing sports. Pelin
stated that she used to do sports, however, she claims that she replaced those
activities with online shopping:

P: In stressful periods, some people get relaxed by reading, jogging, or doing
sports. | guess what makes me relax is shopping. | used to do sports but now
that side of my life faded away and turned into shopping.

Original:

P: Stresli gergin zamanlarda bazi insam kitap okumak rahatlatir, bazisini
disart ¢ikip yuiriiyiis yapmak, spor yapmak rahatlatir. Sanirim beni de
aligveris rahatlatiyor. Onceden spora yonelirdim simdi o taraf yani torpiildii
daha cok alisveris oldu.

Ada stated that she used to read books before she started to do excessive online

shopping:

A: | like reading books. Maybe | should say | used to like it. For a while, |
can't focus anymore because | do this scroll-down move (shows scroll-down
move) on online shopping websites which became a part of my life.

Original:

A: Kitap okumayt da ¢ok severim. Cok severdim demeliyim belki. Artik bir
stiredir odaklanamiyorum c¢iinkii baya yine online aligveris sitelerinde scroll
down yani su hareket var ya (ekran kaydirma hareketini gosteriyor) benim
hayatimin bir parcast olmus durumda gercgekten.

Miray stated that she prefers online shopping over other activities like watching

series or going running, because she does not get bored while doing online shopping:
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M: When | want to clear my head | prefer to do the shopping instead of, for
example, watching a series or going out and running. | mean, | think this is an
escape for me.

R: Why might you prefer shopping over watching a series or going out?

M: Going out also requires energy, | need to change my outfit and go
downstairs. | don't like to go out especially when it's cold outside, or | don't
think there are many places to walk around. | usually get bored when
watching a series. If a series or a movie doesn't fit my taste or my ideas, | stop
watching it after ten or fifteen minutes. However, if | don't like a product
while shopping, | check another one. If | don't like that one either, I check
another one.

Original:

M: Kafami bosaltmak istedigim zaman atiyorum mesela dizi izlemek yerine ya
da digsari ¢ikip kosmak yerine ben de alisveris yapmay tercih ediyorum. Yani
bu sekilde bir ka¢is oldugunu diistintiyorum.

R: Neden dizi ya da disar1 ¢ikmak degil de aligverisi tercih ediyor
olabilirsiniz?

M: Yani disart ¢ikmak da ayri bir enerji istiyor ya sonucta, iste tistiimii
degistirmem lazim asagiya inmem lazim. Ozellikle sogukta disariya ¢ikmay:
sevmiyorum, ya da ne bileyim etrafta ¢ok dolasilacak bir yer oldugunu da
diistinmiiyorum. Dizi izlerken de sikiltyyorum genelde. Eger bir dizi ya da bir
film benim diisiincelerime ya da zevklerime hitap etmiyorsa genelde en fazla
on, on bes dakika izleyip kapatiyorum. Ama mesela alisveriste bir iiriinii
sevmediysem diger iiriine bakiyorum, onu sevmediysem baska bir iiriine
bakiyorum.

Gamze stated that she does online shopping instead of reading books because she

feels bad when she does not check the online shopping applications:

G: Actually I do online shopping for a long time, | always spend my time on
that. When | am free at home | spend time on checking Trendyol instead of
reading a book. | even feel bad when | don't check it.

Original:

G: Ben ¢ok uzun siiredir aslinda online aligveris yapryorum, sey boyle siirekli
vaktimi ona harcryorum falan. Evde bos kaldigim zamanlarda béyle kitap
agip okuyacagima artik Trendyol'da falan siirekli zaman gegirmeye basladim.
Boyle bir de artik sey oluyorum hani bakmadigimda falan kendimi koti
hissediyorum.
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3.2.5. Shopping as an Escape

Participants stated that they do online shopping more when they feel overwhelmed
and anxious. They also stated that they do online shopping to escape from work or
academic responsibilities. Ada claimed that she does online shopping to relax right
before she has challenging work to do:

A: For example, when | work in the office, if a task seems too complicated to
me, and if it will take too much effort, if it includes phone calls or a long mail
with too many attachments and so on... | always take a look at the online
shopping websites and scroll down there before this kind of complicated
tasks. First, I make myself comfortable by surfing on Trendyol, Morhipo,
Amazon, or whatever comes to your mind. Then, | finally say "Okay that is
enough.” as | got tired from checking them. My brain gets tired by looking at
those things. After that, | start to do my task.

Original:

A: Mesela ofisteyken de islerimi yaparken mesela eger bir is ¢ok fazla karisik
gelecekse bana mesela, ¢ok ugrastiracaksa, iste telefon aramalari iceriyorsa,
uzun bir mail boyle ekli ekli bir mail atmam gerekiyorsa vesaire... Boyle
cetrefilli iglerin oncesinde mutlaka ben online aligveris sitelerine giriyorum,
orada scroll down yapiyorum. Kendimi once bir rahatlatirim iste Trendyol,
Morhipo, Amazon artik akliniza ne gelebiliyorsa. Ondan sonra sonrasinda
biraz béyle "Hadi tamam artik yeter." diyorum, orada bakmaktan
yoruluyorum. Beynim artik sulanmis oluyor bir seylere bakmaktan. Sonra
geciyorum isimi yapryorum.

Esra stated that she does online shopping to cope with the negative events and

feelings in her life:

E: When I experience a negative event in my life, in order to reward myself,
for example, when | failed in an exam and get upset, | think to myself that if |
have money, why shouldn't | use it to get out of the sad mood and to
make myself happy? If | have money | shall buy stuff to make myself happy.
| need to cope with the fail and sadness, and | can easily do that. It really
works for me.

Original:

E: Hayatimda negatif bir durum yasadigimda kendimi édiillendirmek igin,
ornegin bir sinavdan kaldim gercekten mutsuzum, diigiiniiyorum param var
mi var. Neden bu parayr kendimi mutlu etmek icin kullanmayayim simdi
mutsuz mutsuz oturacagima? Param varsa kendimi mutlu edecek bir seyler
alaymim. Bu basarisizlikla ya da bu iiziintiiyle basa ¢ikmam gerekiyor, daha
kolay atlatirim. Gergekten de ise de yariyor benim igin.
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Miray stated that she does online shopping to escape when she feels anxious and
overwhelmed. She also said that this is similar to her friends and family's smoking

habit as both smoking and shopping is a form of escape:

M: According to my observations, when | feel anxious about my lectures, my
friends or my family, | find myself surfing on online shopping websites. |
usually do shopping when I am overwhelmed. It is a savior, it is an escape...
Similar to the fact that | grab my telephone when | feel upset, my family and
friends grab cigarettes. So I think that this is also their escape point, so | am
trying to find a common point. Just like I sit on a bank in the backyard of the
department building, and scroll down on sites after a failed exam, they start to
smoke.

Original:

M: Benim gozlemledigim kadariyla ne zaman ki kendimi boyle dersler
konusunda, arkadaglarim konusunda, ailem konusunda huzursuz hissetsem
bir bakiyorum kendimi online aligveris sitelerinde dolasirken buluyorum.
Genelde ¢ok bunaldigim zamanlarda alisveris yapiyorum. Bir kurtarici, bir
kagis yani... Kendimi iizgiin hissettigim zaman ben nasil ki telefonumu elime
aliyorsam, ailemden de arkadaslarimdan da gozlemledigim kadariyla onlarin
da ilk sarildig1 sey genelde sigara oluyor. O yiizden onlarin kagis noktasi
oldugunu diisiiniiyorum, yani ortak nokta buluyorum. Ben nasil ki bir kotii
gecen bir sinav sonrast iste béliimiin arkasindaki banklara oturup hunharca
sayfa kaydurryorsam, onlar da mesela sigara i¢cmeye baslyorlar.

3.2.6. Shopping as a Mood Changer

Participants stated that their mood affects their shopping behavior, while shopping
behavior can also change their mood. Dilek stated that sometimes she buys colorful
clothes to feel good. However, she stated that when she feels bad, she buys darker

clothes:

D: Sometimes | also buy clothes with different styles. Normally | have a
classic style, but sometimes | buy colorful clothes in order to feel colorful.
And sometimes | want to buy darker clothes, black or dark colors. | want to
buy and wear new clothes depending on my state of mind at the moment.

Original:

D: Bazen mesela ¢ok farkh tarzlarda kiyafetler de aldigim oluyor. Hani
normalde ne bileyim tarzim klasiktir ama bazen ¢ok civil civil seyler, hani
kendimi o6yle hissedecegim civil civil kiyafetler alyyorum. Bazen de daha
karanlik renkler almak istiyorum iste, siyah koyu renkler. O anki ruh halime
gore aslinda biraz yeni yeni kiyafetler alip giymek istiyorum.
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Cansu stated that her ex-roommate was cheering up by looking at clothes, and she
made her used to it as well. She said that online shopping is like a therapy to her, and

it makes her feel good:

C: My shopping habit began at the college. | had a roommate and she had an
obsession with brands. For example, when she was upset, she was always
looking for clothes on websites to feel better. She made me used to it.
Especially Trendyol, | have always checked Trendyol since | downloaded it. |
mean it feels good, it feels like therapy to check it, I always check even when
| won't buy. | check the prices, | do research on how can | improve my life
quality, it feels good.

Original:

C: Alwgveris aliskanligim benim iiniversitede basladi. Oda arkadasim vardi
bir tane, o boyle siirekli marka takintisi vardi onun. Siirekli sey yapardi ya ne
bileyim mesela morali bozuktu kiyafetlere falan bakip moralini diizeltirdi. O
biraz alistirdr iste. Ozellikle Trendyol, zaten Trendyol'u indirdikten sonra
stirekli bakiyorum. Yani iyi geliyor terapi gibi geliyor bana hani siirekli
bakiyorum, hani almayacagim seylere de bakiyorum. Fiyatlara bakiyorum,
arastirma yapryorum hani hayat kalitemi nasil arttirabilirim diye, iyi geliyor
bilmiyorum.

Ada stated that eight years ago she started to shop to change their mood with her

friend:

A: Eight years ago, we used to change our moods by buying new clothes. We
used to put our old clothes in our bags and we were like "Now we are
completely different. We were bored but we are not bored anymore. We were
sad but we are not sad anymore.". We started something like this.

Original:

A: Sekiz yil 6nce o zaman iste yeni bir kiyafet alarak modumuzu degistirirdik.
Hemen bir c¢antamin igine eski kiyafetlerimizi koyardik. "Simdi artik
bambaska olduk iste, canimiz sikiliyordu artik sikilmiyor. Iste iizgiindiik
mutsuzduk artik degiliz" diye. Oyle baslattigimiz bir sey vardi bizim.

Esra claimed that every time she does not feel self-confident, she does the shopping

and it works for her to feel more confident:

E: Whenever | feel diffident I find myself shopping, and interestingly it works
even though I expect it will not work. | feel more self-confident. When | buy
a new dress it makes me feel happy for the first a few times I wear it on.
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Original:

E: Ne zaman kendimi oOzgiivensiz hissetsem aligveris yaparken buluyorum
kendimi ve ilging bir sekilde hani ise yaramamasint beklerim ama, gecici de
olsa ise de yariyor. Kendimi daha ozgiivenli hissediyorum. Yeni aldigim bir
kiyafeti ilk giydigim bir en azindan dort bes seferi bana kendimi mutlu
hissettiriyor.

Miray stated that when she feels disappointed, she satisfies herself by shopping and

covers up the disappointment:

M: When | feel disappointed I usually satisfy myself with shopping. Actually,
it is my way of satisfaction. | mean, at that moment, whatever makes me
upset, | try to satisfy myself by doing shopping whenever | want, however |
want, as much as | want. Actually, | cover up my disappointment.

Original:

M: Hayal kirikligina ugradigim zamanlarda alisveris genellikie iste kendimi
nasil diyeyim, kendimi tatmin etme yoniim. Aslinda tatmin etme yolum. Yani
0 an beni ne mutsuz ediyorsa alisveris yapayim ki istedigim zaman, istedigim
sekilde, istedigim kadar yapip kendimi bir sekilde tatmin etmeye ¢alistyorum.
Aslhinda hayal kirikligimin iistiinii ortiiyorum bence.

3.3. What Comes with the Shopping: ""More than a Product™

Participants stated different things they reach via shopping, besides the products they
purchase. The subthemes are emerged as attributing luck or negative energy to the
product, childhood and family references to online shopping, altering the image and

what does money actually buy?
3.3.1. Attributing Luck or Negative Energy to the Product

Some participants stated that they attribute negative or positive energy to the
products they buy, and this affects whether they will use it again or not. Pelin stated
that if she argues with her father over a product, she labels that product with negative

energy and never uses it again:

P: It feels bad because there is a father in front of me, I mean he is one of the
most important people in my life, and doing something that he doesn't
want me to do makes pressure to my conscience. Actually, later on, | say "I
wish I didn't buy it.". There are some clothes I never even touched. | mean, it
is a negative product to me because it negatively affected my dialogue with
my father (laughs). There are so many products that brought me sadness,
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that's what I think... It is the dress that caused me and my father to argue, so it
came to me in a negative way. | believe in this kind of energies. It came in a
negative way, and | believe if | wear it, something negative will happen.
Sometimes I give it to my older sister, or sometimes it stays with its tag on.

Original:

P: Kotii hissettiriyor ¢iinkii bir baba var karsimda yani hayatimdaki en
onemli insanlardan birisi ve onun yapma dedigi bir seyi yapiyor olmak
vicdanen huzursuz hissetmeme neden oluyor. Aslinda daha sonra "Kegke
almasaydim.” diyorum. Bazi elbiselerimi hala ellemedigim bile oldu. Yani sirf
babamla olan diyalogumu etkiledigi i¢in o benim i¢in negatif bir iiriin
(giiliiyor). Hani sey getirdi o iiziintii getirdi benim icin gibi diistindiigiim ¢ok
fazla iiriin var... Babamla tartistigim elbise o benim icin, yani negatif bir
sekilde geldi bana. Biraz evrenciyim ben. Negatif bir sekilde geldi, onu
giversem negatif bir enerji olacak diye diisiiniiyorum. Bazen ablama veririm,
bazen boyle etiketiyle beraber durur.

Dilek stated that she buys new clothes every time she will attend a new job interview

or a date, because she thinks that the old ones will cause bad luck to her:

D: For example, if I will go somewhere important and rare, | don't know,
such as a date or alumni meeting. For example, | wouldn't buy a new dress to
meet my boyfriend, but if 1 will go on a date with someone for the first time, |
buy new clothes. | buy also new shoes and | even don't want to wear old
clothes or shoes which I wore for the previous date. | feel like it will bring
bad luck to me... | mean, | guess looking at some objects makes you remind
things. For example, you say "Last time | wore this, something bad happened
to me, | had an argument with someone.”. I mean | don't know why, but I try
not to wear that dress on an important day if something bad happened the last
time 1 wore it. | can wear it on a normal day but | wouldn't wear the dress that
| wore on the previous date on a new date. For some reason, | feel like it has
a negative energy... For example, if a job interview didn't go well with a suit,
| buy another suit for another job interview, and | don't wear the old one.

Original:

D: Yani mesela 1 onem verdigim bir yere gideceksem iste ne bileyim bir date
olabilir, iste bir mezunlar giinii bulusmasi olabilir vesaire hani boyle ¢ok sik
olmayan, mesela sevgilimle her giin bulusmaya yeni bir kiyafet almam ama
ilk defa birisiyle bir date'e ¢ikacaksam bu sefer yeni kiyafet aliyorum. Yeni
ayakkabt da alryorum, hatta nedense eski kiyafet ya da eski ayakkabuyt yani
daha once baska bir date'te giydigim seyi giymek istemiyorum. Sanki béyle
onun kotii sans getirecegini diistiniiyorum galiba. Yani insan sanirim bazen
bazi objelere baktigi zaman bir seyleri hatirliyor. En basitinden mesela
diyorsun ki "Bu kiyafeti en son giydigimde basima séyle kétii bir sey gelmisti,
birisiyle kavga etmistim.". Yani nedense eger bir kiyafeti giydigimde kotii bir
sey olmussa o kiyafeti bir daha boyle onemli bir giinde giymemeye
calisiyorum hani... Nedense enerjisi kotiiymiis gibi hissediyorum. Mesela bir
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is goriismesi o kiyafetle kotii sonuglanmissa baska bir yere is goriismesine
giderken o kiyafeti giymiyorum, yeni bir takim alryorum kendime.

Ada stated that when a product does not meet her expectations, it brings negative
feelings to her:

A: | bought it and didn't like it, it didn't bring me a good feeling. I will feel
negative things as I look at that product. Something that I don't like will stay
in the house. | want to return it as | don't want it to stay.

Original:

A: Almisim, begenmemisim, sevmemisim, bana iyi bir his getirmemis. O
tiriine baktik¢a ben olumsuz bir sey hissedecegim. Begenmedigim bir sey evin
icinde duracak. Durmasin diye de iade etmek isterim.

3.3.2. Childhood and Family References to Online Shopping

Some participants attributed childhood memories or family references to their online
shopping habits. Dilek stated that buying new things excites her like a toy excites a
child, but this excitement fades over in time as she gets used to it:

D: For example, | bought a new smartwatch for myself recently... When it
first came, it made me very happy for a few days. It was like when children
have a new toy, or something like that. | was always occupied with the watch.
| check it, | see there is a notification, | change its background, and so on...
Actually, it was keeping me busy and excited... What is a toy for a children, it
is something that gives pleasure, | mean it feels like the most beautiful thing
in the world when it was recently bought. Later on, we play games with fit,
and we get bored. But that first moment you play with it gives too much
pleasure. It is something like that for me. When | buy something new, it can
be a new candle, a new watch, it becomes my toy for a few days, and | keep
being busy with it... But of course, as | get used to it, it doesn't make me
happy like it used to do. After a while, you get used to it and feel like, "Okay
this is only a watch or a telephone.”.

Original:

D: Mesela kendime yakin zamanda akilli saat aldim... Ilk geldi, ilk bir giin iki
Qiin ti¢ giin falan beni ¢ok mutlu etti yani. Boyle sey gibi, ¢ocuklarin yeni
oyuncagi olur ya oyle gibi. Siirekli saatle yatip kalkyyordum. Bakiyorum
bildirim gelmis, sunu degistireyim bunu degistireyim. Ashinda biraz béoyle
kafami oyaliyor ve beni heyecanlandiriyor... Yani iste ¢ocuklar i¢in oyuncak
nedir, keyif aldiklari boyle, ilk alindiginda herkesin vardwr ya diinyanin en
glizel seyidir o oyuncak ilk geldigi zamanlar. Sonra oyunlar oynar sikiliriz
ama o ilk oynama ani ¢ok keyif verir insana. Benim igin de éyle. Yeni bir sey
aldigimda iste bu yeni bir mum olabilir, saat olabilir, bir ii¢ giin dort giin bes
giin 0 benim oyuncagim gibi oluyor ve hani siirekli onunla mesguliim... Ama
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tabii alistik¢a eskisi  kadar mutluluk vermiyor. Bir siire sonra insan
kanikstyor iste, "Tamam saat, ya da tamam telefon iste." diye
diistintiyorsunuz.

Gamze stated that buying a new thing makes her happy like a child receiving a gift
before an eid, and she gave reference to the time that her father bought her a red skirt

for an eid:

G: What kind of happiness is the excitement of recently bought things... For
example, when children receive a dress as a gift for eid and be happy, they
get so excited and they can't wait for eid morning to wear that dress, | feel
excited just like that, and | also can't wait to wear it. It makes me forget about
everything else.

R: Children and eid came to your mind, why do you think it might be?

G: My father used to buy me things for eid. 1 mean he did that three
times. | was so happy, | never forget the red skirt that he bought. I couldn't
sleep just to wear it in the morning. This might be the reason.

Original:

G: Nasil bir mutluluk yeni aldigim seylerin vermis oldugu heyecan... Ben
mesela her aldigim seyde boyle bayramlarda ¢ocuklara bir seyler alimir ya,
boyle mutlu olurlar, o heyecanla yarin olsa da giysem bunu moduyla
heyecanli heyecanli onu giymek istiyorum mesela. O bana unutturuyor kotii
seyleri.

R: Bayramlardaki ¢ocuklar geldi akliniza, nereden akliniza gelmis olabilir
bu?

G: Babam bana bayramlarda bir seyler alirdi siirekli. Siirekli dedigim yani
ti¢ bayram falan aldi. Cok mutlu olmustum yani, bir tane kirmizi bir etek
almistt onu hi¢ unutmuyorum. Ertesi giin giyebilmek icin uyuyamadim.

Oradan geldi.

Ada stated that her father loves to go shopping. She said that when she was a child,
her father did their shopping and brought the new clothes home. She mentioned that

this is similar to shopping online because also the cargo comes to home:

A: My father's self-confidence and happiness on his face when he went out
well-dressed was very precious for us. My mother was doing shopping in
spesific periods before marriage, but after marrying my father, if she
bought a dress a week, she was buying shoes in another week, and a bag in
another week for that dress. As my father loves shopping, and he loves
shopping with my mother, this became their routine until we were born. After
we were born, this shopping routine was reflected on to us. For example, |
don't remember that | went to a store with them when | was a child. We never
went to stores as children, my father was doing all the shopping and he was
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bringing it to us... | mean, clothes were coming home. On second thought,
similarly, they still come home.

Original:

A: Babamin gergekten giyimi kusami boyle ¢ok giizel goriinerek disar
ctktiginda ondaki o o6zgiiven, o mutluluk, o ifade hani bizim icin ¢ok
kiymetliydi. Hani annem mesela evlenmeden once belli donemlerde alisveris
yvapiyorken, babamla evlendikten sonra bir kiyafet aliyorsa oteki hafta ona
uygun ayakkabisi, oteki hafta ona uygun c¢antasi alinirmis mesela. Hani
babam da bu aligveris seylerini sevdigi icin, annemle de alisveris yapmayt
sevdigi icin, bu onlarin rutini haline gelmis biz dogana kadar. Iste biz
dogduktan sonra bu sefer bu aligveris bize yansidi. Ben mesela hi¢bir
magazaya gotiirildiigiimii  hatirlamiyorum ¢ocukken. Biz ¢ocukken hig
magazaya gitmezdik, babam alisverisi yapardi ve getirirdi... Yani eve
geliyordu zaten kiyafet. Diisiindiim de su anda da eve geliyor.

Miray stated that her excessive online shopping behavior may be a result of her

parents' pressure and prohibition about shopping during her adolescence:

M: When | was living with my family, they wouldn't let me do shopping.
When | wanted it so much, they were suggesting me to spend my money on
something else. That's why I think | am too suppressed by them... Actually, I
think this behavior of mine is an explosion of that pressure... Maybe, if I
could buy a couple of things that | wanted at that time, it wouldn't be like this
now. It's because | couldn't buy then.

Original:

M: Aile evinde yasarken genel ailem ¢ok fazla benim aligveris yapmama izin
vermezdi. Genelde daha istedigim zaman baska seylere yonlendirmemi
tavsiye ediyorlardi parami. O yiizden ¢ok bastirildigimi diistiniiyorum...
Ashinda baskilanmanin bir patlamasi oldugunu diistiniiyorum bunun. Belki o
zaman istedigim bir iki seyi alabilseydim su an boyle olmazdi. O zaman
alamadigim igin bence.

3.3.3. Altering the Image

Participants stated that the products they get via shopping determine both what
people will think about them and what they will feel about themselves. Figen
claimed that if she looks bad, or if she wears inattentive clothes for a meeting, she
will have a bad image in the eyes of others, and also she won't be able to express her

ideas throughout the meeting:
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F: Looking bad is disrespectful... When | go to a meeting, if |1 don't wear
clean and good looking stuff, I feel like I won't be able to express my
opinions in the meeting. | mean | feel like I create a bad image there.

Original:

F: Koti goziikmek bir saygisizlik demek... Temiz ve ozenli hissettigim seyler
giymeden gittigim zaman sanki o toplantida anlatacaklarimi ifade
edemedigimi  diigiiniiyorum. Yani orada koti bir imaj yarattigimi
diistintiyorum kendi kendime.

Pelin stated that what she wears affects how others see her, and what they think
about her. Besides, she claimed that this also affects how she feels about herself. She
said that if she cannot find a suitable dress for her close friend's engagement, she

may feel embarrassed:

P: My close friend will engage, and if | won't wear something suitable for the
engagement, | will feel bad about myself like "Why did this happen?". | may
be embarrassed in front of my friend because there will be something
beautiful, and if | can't find a suitable dress and dress well, it will put me in a
bad situation, so | won't feel well during the engagement.

Original:

P: Yakin bir arkadasimin nisani oldugu i¢in ve o zaman uygun bir sey
givemezsem eger, iste "Niye boyle oldu?" diye kendimi daha kétii
hissedecegim. Arkadasima karsi mahcup ol olabilirim, ¢iinkii gercekten giizel
bir sey ortaya ¢ikacak ve benim elbise bulamamam, ya da uygun
giyinememem beni kétii duruma diigiiriir diye diistiniiyorum kendi a¢imdan.
Kendimi iyi hissetmeyecegim nisan esnasinda.

Cansu stated that when she wears from good brands, she is perceived as cool by

others and she likes it:

C: I mean | am not like, "All my clothes must be brands."”. But I like it when
they are.

R: Why do you like it?

C: It feels like they are high quality, and | believe they really are. | don't
know, it's more like, I mean like, "I wear brand", that show off, I don't know.
R: What that show off is like?

C: I think it is a show for the entourage. | think the reason is that | am a
pretentious person.

Original:

C: Yani sey degilim, "Biitiin hep kiyafetlerim marka olacak." falan degilim.
Ama marka olunca hosuma gidiyor evet.

R: Neden hosunuza gidiyor?
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C: Bir kere daha kaliteli geliyor, ki daha kaliteli bence. Zaten bilmiyorum
daha sey, hani sey olur ya, hani "Marka giyiniyorum.", o hava herhalde
bilmiyorum.

R: Nasil bir sey o hava biraz acabilir misiniz?

C: Cevre bence, c¢evreye yapilan sov. Biraz sovcuyum o yiizden diye
diistiniiyorum.

Dilek stated that she forms an elegant image to attract other people's attention in a

good way:

D: Rather than aesthetics, some clothes are worn just to gather attention. For
example, too short, too low necked, too colorful. I don't want this kind of
stuff. I want my clothes to gather attention in an elegant way. | don't want to
gather attention with low necked or colorful clothes.

Original:

D: Yani estetikten ziyade, baz: kiyafetler sadece dikkat ¢cekmek icin giyilir. Ya
mesela ¢ok kisa, ¢ok dekolte, ¢cok cwrtlak renk. Cok oyle bir sey olmasini
istemiyorum. Hani giizelce dikkat ¢eksin ama elegant bir sekilde dikkat
ceksin, zarif bir sekilde dikkat ¢eksin. Yani dekolteyle ya da daha iste cirtlak
renklerle dikkat ¢eksin istemem bir kiyafet.

Ada stated clothes she buys have an impact on how she feels about herself. She

claimed that she imagines a dress on herself before she buys, and after buying, if she

feels beautiful and comfortable in it when she looks at the mirror, she keeps it:

A: For example, | imagine the dress on me, like how it will look on me, and
how I will feel when | wear it. | think like I would be happy, beautiful and
comfortable. When the dress arrives, | try it. When 1 try it and look into
mirror, if | am still at the point that I imagined, if I am happy, beautiful and
comfortable with that dress on me, and with that Ada in the mirror, I keep it.

Original:

A: Mesela o kiyafeti hayal ediyorum boyle boyle bu sekilde iistiimde olur ve
ben bu sekilde bunlart gegiririm. Mutlu olurum rahat olurum giizel olurum
diye diistintirtim. Ondan sonra o triin geldiginde onu denerim. Onu
denedigimde aynaya baktigimda hala o kafamdaki yerdeysem, mutlu
olabiliyorsam rahat olabiliyorsam giizel olabiliyorsam o elbise tistiimdeyken
ve oradaki Ada oradayken, o elbise kalir benimle.

Esra stated that she does not like to try clothes in a fitting room because of the
possibility of disappointment among the mirrors. She also stated that nobody will see
her flaws as clear as she sees in the fitting room's mirror, thus, she does not believe
that the image in there reflects the reality:
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R: You said that it is hard for you to try on clothes while shopping, what
bothers you?

E: As | said, the possibility of not fitting in the size that | imagine. Under the
lights of the fitting room, you got mirrors around everywhere, there is a
white and horrible light upon you, it is impossible for one to feel good in
there... Nobody on this earth will see you as the way you look under that light
of the fitting room. It is like looking at your face with a mirror from
magnifiying glass. Nobody will see my flaws that clear like | am under those
flash lights. Why would 1? | really don't believe that image is real.

Original:

R: Peki bir kiyafet denemek, kiyafet alisverisi yapmak gibi seylerde
zorlandiginizdan bahsettiniz. Nedir sizi zorlayan?

E: Iste soyledigim gibi bana olacagini hayal ettigim bedeninin iizerime
olmama ihtimali. O kabinlerdeki u isiklarin altinda kendini 0 aynada yani her
tarafinda ayna var dort tarafinda, boyle yukarida bembeyaz korkung bir 151k
var, orada insamin kendini iyi hissetmesi imkansiz... O deneme kabinindeki
stk altinda bu diinya iizerinde hi¢ kimse seni oyle gdérmeyecek ki, yani
insanlar beni o wsikla gérmeyecek ki. Bu sey gibi, yiiziine biiyiitecli aynayla
bakmak gibi bir sey. Hani hi¢ kimse benim kusurlarimi o kadar yakindan, 0
kadar flas 1s1iklar altinda gormeyecek. Ben niye goreyim? Ben gercekten o
gortintiintin gercek olduguna inanmiyorum.

3.3.4. What Does Money Actually Buy?

Participants attributed several functions to money such as power, solution for
problems or a mediator for other things. Dilek stated that money is a tool for her to

buy new goods and experiences:

D: Actually, money is a mediator to me. Thanks to money, you can
experience different things, and you can buy different things. But if you don't
experience or, | don't know, if you don't spend it on anything, it doesn't have
a meaning. | mean it may keep you safe, or you may have a house or a car
when you have money, you may meet your basic needs like entertainment,
etc. But there are some people who have money but never spend it, | would
not want to be one of them. Money does not mean anything to me by itself, it
does not make me happy just because it is money. However, what can be
done with it makes me happy.

Original:

D: Para benim i¢in arag¢ agikcasi. Yani para sayesinde boyle farkl farkh
deneyimler yasayabilirsin, farkll farkli seyler alabilirsin. Ama o deneyimleri
yasamazsan, igte ne bileyim bir seylere harcamazsan, ¢ok da bir manasi yok.
Yani seni giivende tutabilir, ne bileyim paran oldugu zaman evin olabilir,
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araban olabilir, temel ihtiyaclarin karsilarsin eglence vesaire. Ama mesela
parast olup da hi¢ harcamayan, ¢ok kotii yasayan insanlar var, onlarin
verinde olmak istemezdim. Para benim i¢in kendisi ¢ok bir anlam ifade
etmiyor, sadece para oldugu i¢in beni mutlu etmiyor. Ama yapabilecegi
seyler beni mutlu ediyor.

Ada stated that buying is so natural and it feels like what she needs to do when she
was talking about paying for her friends' meals. She stated that spending is a way of

showing that she cares:

A: Buying feels like normal, it feels like what needs to be done. Just like this,
"We can buy it, it is not important.”. You should see me when we have a
dinner or drinks with my friends, | say "Okay | will pay the bill.". I mean,
buying stuff or spending money is so natural to me, and it feels like what
must be done... My way of showing that | care is spending money for that
thing. That is why I buy expensive things for myself, to show that | care about
myself. Because if it is expensive, it must be something important and
beautiful.

Original:

A: Satin almak ¢ok normal olmasi: gereken bir sey gibi hissettiriyor. Oyle yani
"Aliriz ne var ki yani.". Ya beni gorseniz zaten hani giriyorum
arkadaslarimizla yemek yiyoruz, bir seyler igiyoruz falan "Tamam ben
hallederim hesabi.” diyorum. Yani hi¢ benim icin satin almak para vermek
dogal, olmast gereken.... Benim bir sey icin emek verdigimi gosterme seklim
o sey igin para da harcamak. O yiizden kendime de deger verdigimi
gostermek kendim icin pahali bir sey almak. Ciinkii pahali bir seyse onemli ve
gtizel bir seydir o.

Ada also stated that she idealized an expensive hair product as she thought that it will
solve all of her problems, but she believed that she will never have enough money to

buy it:

A: For example, | have Dyson Airwrap, the hair product that is shown in
advertisements, | waited so many years for it. | watched every advertisement
video of it and | read every comment written about it since the first day it was
released. It was something unreachable, something impossible to me as it is
too expensive. It was above my purchasing power in every period of my life.
It was above when it was first released, and it is still above with its current
price. However, | idealized it. Dyson Airwrap was the solution for all of my
problems, and | would never have that much money.

Original:
A: Dyson Airwrap var mesela bende hani reklamlara ¢ikan sag iiriinii var ya,
senelerce bekledim ben onun icin. llk ¢iktigr giinden beri biitiin reklam

48



filmlerini izlemigimdir, yazilmig biitiin tiriin yorumlarint okumusumdur o
triiniin. O benim i¢in mesela ulasilmast baya boyle yukarida, miimkiin
olmayan bir sey ciinkii ¢ok asirt pahali. Her donem benim alim giictimiin ¢ok
listiinde bir tiriindii yani. Ilk ¢iktigr zaman da alim giiciimiin cok iistiindeyd;,
su anki fiyatiyla da alim giiciimiin ¢ok iistiindeydi. Ama ben onu mesela
idealize ettim. Biitiin sorunlarimin ¢oziimii Dyson Airwrap'tt mesela ve hi¢bir
zaman da o kadar param olmayacakt: benim.

Esra claimed that she turns money into self-confidence by shopping, but she thinks

this is a temporary illusion:

E: I think like this, I just put the money aside. And | put feeling happy and
self-confident another side. And I definitely do not care about the money. |
one hundred percent prefer to feel happy and self-confident. So, | convert
money into self-confidence by shopping. However, this is definitely a
temporary thing, it is like a temporary illusion. | experience it but it fades
away after a few use. However, you can always buy new ones (laughs), so it
becomes continious, but sometimes I think 1 will collapse at some point.

R: What do you mean by collapse?

E: 1 mean | may come to a point that even the things | purchase become
insufficient on making me happy and self-confident. This may happen at
some point.

Original:

E Soyle diigiiniiyorum, parayr koyuyorum bir kenara. Oteki kenara kendimi
iyi hissetmeyi, mutlu hissetmeyi, ozgiiveni koyuyorum. Ve kesinlikle para
umurumda bile olmuyor. Kendimi mutlu hissetmeyi, ozgiivenli hissetmeyi
yiizde yiiz tercih ediyorum. O yiizden o parayi ozgiivene doniistiiriiyorum
aligveris yaparak. Ha bu gegici kesinlikle, gecici bir illiizyon gibi bir sey.
Bunu ben kendim de deneyimliyorum birka¢ kullanmadan sonra gegiyor
gidiyor. Ama her zaman yenilerini alabiliyorsun (giiliiyor), boyle de
devamlihigi gelebiliyor ama bir yerde ¢okerim diye diisiintiyorum bazen.

R: Cokerim dediginiz nedir?

E: Yani belki éyle bir asamaya gelirim ki artik aldigim seyler bile beni mutlu
etmemeye, bana 6zgiiven katmamaya baslar. Bir asamada olabilir.

Miray stated that she feels helpless when she does not have money for shopping and

she wants to do shopping to regain the sense of sovereignty that money enables:

M: When | can't buy, | feel so helpless. Earlier | said that doing shopping is
under my control. However, at that moment, | realize that it is not under my
control. I mean if you have money, you can do it, but if you don't have money
you cannot do it. That feeling annoys me. | thought it was in my hands but it
is not. That's why, in order to feel that feeling again, how can | say, maybe
the feeling of sovereignty, | want to do shopping to have it back again.
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Original:

M: Alamayinca kendimi ¢aresiz hissediyorum. Hani diyorum ya bu alisverig
yapmak tamamen benim elimde falan. O an benim elimde olmadigin fark
ediyorum. Yani paran varsa yapabilirsin, paran yoksa yapamazsin. Iste o his
mesela beni sinir ediyor. Hani benim elimdeydi ama degilmis mesela. Iste o
yiizden tekrardan o sey hissini almak igin, nasil diyeyim egemenlik hissi belki
bilmiyorum, onu geri almak i¢in o an alisveris yapmak istiyorum yani.

Gamze stated that money is the power to her. She said that if she has money, she

does not get sad because of the family problems, because she can do shopping:

G: Money is the power to me.

R: What kind of power?

G: | mean one can do everything with money. When you don't have money
you feel bad, but when you have it you feel powerful. For example, if | had an
argument with my family and | don't have money, | would feel sad. However,
if 1 had an argument with my family but | have money in my pocket, |
wouldn't feel sad that much... | mean, | think like if 1 have money in my
pocket, | can do shopping. That's why | said | wouldn't be sad that much
because | can do shopping.

Original:

G: Para benim igin giig.

R: Nasil bir gii¢?

G: Yani parasi varsa bir insanin bence her seyi yapar ya. Para olmayinca
insan kendini kotii hissediyor, para olunca gii¢lii hissediyor. Mesela atryorum
ailemle bir sorun yasamisimdur, iistiine de param yoktur, ¢ok iiziiliiriim. Ama
ailemle bir sorun yasamisimdir, cebimde param vardir, o kadar da
tiziilmem... Yani zaten cebimde param varsa aligveris yapabilirim moduyla
hareket ettigim igin, o yiizden bu kadar iiziilmem diyorum ¢iinkii aligveris
yapabilirim.

3.4. The Vicious Circle of Online Shopping

Participants stated that they purchase products they do not need, but they want. Thus,
they experience both psychological problems such as remorse or guilt, and financial
problems such as debts. However, they mentioned that they cannot control their
online shopping behavior, and keep repeating it. The subthemes of this super-
ordinate theme are emerged as "I do not need it, but | want it", "There is always more

to buy", the cost of online shopping, attempts for quitting, and "It could be worse".
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3.4.1. "'l do not need it, but | want it"

Participants stated that they do online shopping impulsively. They said that they
purchase products that they do not need, and they usually do not use them. They
claimed that they try to convince themselves that they need the product when buying
it. Pelin stated that, while shopping, she feels like she meets her needs even though

she knows she does not need that:

P: | feel relaxed and I really feel like I just met another need of mine, even
though | know that | don't need it. For example, when | buy shorts, | think
like "I didn't have shorts, it is good that | bought them."”, but a part of my
wardrobe is full of shorts.

Original:

P: Rahatlamis ve gercekten bir ihtiyacimi daha karsilamis gibi hissediyorum,
ihtiyactm olmasa bile gercekten oyle hissediyorum. Bir sort aliyorum mesela
ornek vermek i¢in, "Sortum yoktu iyi oldu."” uz gibi diistiniiyorum ama hani bir
dolabin bir tarafi komple sort aslinda.

Dilek stated that when she likes a product, she convinces herself that she needs it.

However, after a time, she feels bad about buying that product:

D: If 1 don't really need something, when I see a beautiful thing I think like "I
shall buy this one, I need it so much.”. After a while, sometimes | think like "I
wasted my money on this, why did | waste my money on this?". At that
moment | feel a little upset.

Original:

D: Eger boyle ¢ok ihtiyacim yoksa, ya da bir anlik boyle mesela giizel bir sey
goriince "Ay bunu alayim ¢ok ihtiyactm var." diye diisiiniiyorum. Sonra
aradan vakit gecince bazen gsey diyorum hani "Buna bosuna para
harcamigim, niye buna bu kadar para harcamigim?" dedigim oluyor. O
zaman da béyle birazcik kotii hissediyorum.

Ada stated that she wants to buy things that she knows she does not need, and she

can find excuses to buy them:

A: According to me, | spend money on the right things except my
unnecessary shopping for clothes. Of course there is, for example, yes | don't
really need that sixth white shirt because | already have five. But | want to
buy it at that moment. If I buy it, it will look good with other pants, etc. | can
find excuses for myself to buy it, and | am aware of the fact that these are
exXCuses.
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Original:

A: Bana gore gereksiz kiyafet aligveriglerim disinda para harcadigim seyler
dogru seyler yani benim. Tabii ki seyler var hani, simdi ornek veriyorum yani
evet o altinci beyaz bluza gergekten ihtivacim yok, ciinkii bes tane var. Ama
onu o0 anda almak istiyorum. Alinca o da baska bir pantolonla yakisacak
vesaire vesaire. Onun i¢cin kendime bahane bulabiliyorum ve bunlarin bahane
oldugunun da farkindaym.

Ada also stated that the feeling of buying something comes like an urgent need:

A: I don't know, it comes like a feeling. A feeling of buying comes like it is a
need. For example, when you feel hungry you eat, when you have to use the
toilet you use it. Just like this, a feeling of "I want to buy something." comes
to me. I don't know how can | explain this and | couldn't figure out why do |
feel like this.

Original:

A: Yani bilmiyorum ya bir sey geliyor, bir his gibi geliyor. Bir sey satin alma
hissi geliyor boyle bir ihtivagmis gibi. Hani mesela karminiz acikir yemek
yersiniz, tuvalete gitmeniz gerekir tuvalete gidersiniz gibi. Bana éyle "Bir sey
satin almak istiyorum ben." geliyor. Bunu neyle bagdastirmalym, ne oluyor
da boyle hissediyorum onu bulamadim heniiz.

3.4.2. There Is Always More to Buy

Participants claimed that they prefer cheaper items or they follow discounts to buy
more, or they purchase more expensive goods every time to reach the same
satisfaction level. Also, all participants stated that they keep products waiting in their
online shopping accounts to buy someday. Pelin stated that she likes to see her
wardrobe full of unnecessary things, because it feels like she can easily find what to
wear when going out. She said that the more she shops, the less she will think about

what to wear:

P: Buying so much stuff and seeing your wardrobe full, unnecessarily full,
makes me feel relaxed. | mean, when | am about to go somewhere, skipping
the "What will I wear now?" part quickly makes me feel good. Of course,
despite all the shopping, there are times that I still think about what to wear.
But | feel like the more | do shopping, the less I will face this situation.

Original:

P: Cok giizel rahatlatiyor gercekten ¢ok fazla u sey alip yani dolabinizi dolu
gormek, gereksiz olarak dolu gormek. Yani bir yere gidecekken "Ben ne
givecegim simdi?" kismuni hizli bir sekilde atlyyor olabilmek beni gercekten

52



giizel hissettiriyor. Ha tabi o kadar alisverige ragmen hala bunu séyledigim
zamanlar oluyor. Ama ne kadar ¢ok alisveris yaparsam bu durum daha az
olacakmus gibi geliyor bana.

Pelin stated that when the pandemic first started, she had to move to her parent's
house from his dormitory room. She said that she took a few clothes with her, and it
turned out to be enough to spend the winter. She also stated that she realized that she

has enough clothes, but she still continues shopping with the idea of 'this is the last':

P: During the first period of the pandemic, when | was returning home, | was
in a need of taking all of my clothes with me. However, as we didn't expect
the quarantine to last this long, we just took our summer clothes. | had no
winter clothes, | spent the winter with the stuff that | bought there. I didn't
want to buy too many because | knew that I already have too much here. And
| actually realized that it is enough, I thought that | didn't need anymore.
However, | was doing shopping at that moment.

R: Hm, you thought that while doing shopping.

P: Yes, while doing shopping. For example, while you are saying "Okay |
have enough, why do I buy more?”, you like a sweatshirt and be like "Okay, |
will buy this one too, but this is the last.".

Original:

P: Ik pandemi zamaminda eve donerken her seyi  gotiirmek
ihtiyacindaydim. Ama yine yaz geliyor zaten doneriz bu kadar uzayacagini
diistinmedigimiz igin sadece yazlhiklarla gitmistik. Hi¢bir kigligim yoktu,
oradan internetten iste aldiklarimla kis1 gecirdim. Cok fazla da almak
istemiyordum bir yandan buras: da zaten dolu diye. Ve gergekten aslinda seyi
fark ettim yetebiliyormus demek ki, bunun daha fazlasina da gerek yokmus
diye kendi kendime diigiiniiyorum. Ama o sirada alisveris yapiyorum tabii.

R: Him alisveris yaparken bunu diisiiniiyorsunuz.

P: Aligveris yaparken bile evet. "Tamam yetebiliyor zaten, niye daha fazlasin
yapryorum?" derken bir sweat begeniyorsunuz mesela, "Tamam bunu da
alaytm bu son olsun.".

Esra stated that she feels ashamed to verbalize that she feels happier when she buys

more items:

E: Actually, a covered-up feeling of shame comes even when 1 talk about it,
but the happiness that | get from buying one piece of product or ten pieces of
products differs so much. I mean buying more things makes me happier.

Original:

E: Aslinda bunlar: ifade etmek bile boyle nasil diyeyim, ortiik bir utang hissi
geliyor ama sanki alisveris yaparken bir parca iiriin almakla on parga iiriin
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almanmin bana getirdigi o mutluluk bambaska. Yani daha ¢ok sayida bir sey
almak beni daha ¢ok mutlu ediyor.

Esra also stated that she buys more expensive goods every time to reach her previous

satisfaction level:

E: Let's say there is a bag, you can get it for one thousand liras from the store
X, and you can get it for ten thousand liras from the store y. Why? In fact,
they both are the same in terms of function and quality. Why, because after a
while you can not be satisfied, and you start to be satisfied by buying extra
lux products that no one has. I think your satisfaction level increases. This is
my personal idea, it increases for me. | used to be happy with reachable and
affordable things a few years ago, but now only more special things make me

happy.

Original:

E: Yani ¢anta diyelim, x markasindan bin liraya alabiliyorsun c¢antayr y
markasindan on milyara alabiliyorsun. Neden? Aslinda ikisi de malzemesi de
ayni iglevi de ayni her seyi ayni. Neden, ¢iinkii bir asamadan sonra seni artik
tatmin etmemeye basladik¢a kimsenin sahip olmadigi bir sey ya da ekstra
ekstra liiks bir sey alarak tatmin olabiliyorsun. Tatmin seviyen artiyor bence.
Bu benim kigisel goriisiim, benim icin de bu artarak gidiyor mesela. Iki ii¢
sene once daha erisilebilir, daha uygun fiyatli bir sey de beni mutlu
edebilirken artik biraz daha ozel seyler beni mutlu edebilmeye basladi.

Miray stated that when she buys something, she promises to herself and her
boyfriend that this will be the last. However, after a while, she starts to feel stuck and

helpless, and she does shopping again:

M: After a few days without shopping, | feel like | am stuck. I mean, how
can | say, | feel like crying and | feel helpless.

R: You said that you make a promise and you feel bad about not keeping it,
why do you think you make a promise?

M: At the moment, | feel like 1 will keep it because I say "This is the last.” for
that moment. With the feeling of satisfaction I get from buying that sweatshirt
in that moment, | say "Okay | promise, | won't do it again.”. But later, when
that feeling of being stuck and oppressed comes, the wish to repress that
feeling becomes more important than the promise I made.

Original:

M: Iki di¢ giin sonra kendimi cok sikistirilmis gibi hissediyorum aligveris
yvapmadigim zaman. Yani béyle nasil diyeyim, boyle aglayacak gibi
hissediyorum yani boyle ¢aresiz hissediyorum.

R: Bir soz verip sonrasinda soéziiniizii tutamadiginiz i¢in koti hissettiginizi
soylediniz, neden soz veriyor olabilirsiniz?
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M: O anlik tutacagim gibi geliyor, ¢iinkii hani atiyorum o anlik "Bu son."
diyorum. O an mesela atiyorum iste kazagr aldim o anki tatmin duygusuyla
"Tamam hani soz, bir daha yapmayacagim." diyorum. Ama sonradan o
baskilanmis sey gelince sikisma hissi gelince, o an verdigim sozden daha
onemli geliyor mesela o hissi bastirma istegi.

Gamze stated that she always buys goods with all of her money because she likes to

have more stuff:

G: When | have money, | want to do shopping until I run out of money. It's
like I want to spend equal to my money until its last penny, and buy things
with all of it. If I have five hundred liras, | don't want to do shopping for four
hundred and fifty liras, so | add something for fifty liras too.

R: What do you think is the reason that your wish for spending equal to your
money?

G: I would have more stuff.

R: You say more stuff, what does the quantity of stuff mean to you?

G: I like it when it is more, | mean, | just like it.

Original:

G: Paramin oldugu zamanlar parami bitirecek sekilde aligveris yapmak
istiyorum. Boyle kurusuna kadar onu denk getirip 6yle bir seyler almak
istiyorum. Iste bes yiiz liram varsa sey olmasin, iste dort yiiz elli liralik
aligveris yapmayayim elli liralik bir sey daha koyayim diyorum.

R: Yani ne olabilir sebebi sizce denk getirmek istemenizin?

G: Yani daha fazla esyam olmus olur.

R: Daha fazla esya diyorsunuz, esya miktar: ne ifade ediyor size?

G: Daha fazla olmasi hosuma gidiyor, yani oyle hosuma gidiyor sadece.

3.4.3. The Cost of Online Shopping

Participants claimed that they suffer from both emotional and financial problems due
to their online shopping habits. The most common emotional problems are feelings
of guilt, regret, sadness, and shame. Pelin stated that she feels remorse when she

thinks about how her father earned the money that she spent on shopping:

P: I feel morally uncomfortable because earning money is a hard process.
And my excessive shopping is harmful to my father (laughs). I know that
but | cannot stop it... You feel shy about asking for money from your family
because as | said it bothers my conscience, and earning money is not easy...
My father works under hard conditions and earns it. Sometimes it strikes me
like "1 shouldn't spend it like this.".
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Original:

P: Manevi yonden kendimi rahatsiz hissediyorum ¢iinkii zor kazanilan bir
stire¢ bu para mevzusu. Ve bu kadar ¢ok aligveris yapmam babama zararli
(giiltiyor). Biliyorum ama bunun oniine gegemiyorum... Aileden para da
istemeye ¢ekiniyorsunuz ¢iinkii dedigim gibi vicdan var ortada, kazanilan bir
kolay bir para yok. Babam iste kar kis demeden ¢alistyor kazaniyor. "Ben bu
sekilde harcamamalyyim.” diye vuruyor bazen.

Figen stated that when she does online shopping she feels bad about the role of her

action both in environmental pollution and working conditions of cargo carriers.

F: When | do shopping, the workload of people in cargo company increases,
and maybe more personnel are employed. Or when | buy heavy stuff, things
that are hard to carry, | cause physical damage to those people. | mean it
doesn't cause a negative contribution to my life as |1 do shopping only for my
needs. But even though | do this, | have a negative contribution to the world
and | cannot deny it.

Original:

F: Ben alisveris yaptigim zaman kargo sirketinde ¢alisan insanlarin is
yiikii  artiyor ve dolayistyla belki daha fazla eleman istihdam ediliyor. Ya da
ben ¢ok agir seyler aldigim zaman, tasinmasi zor seyler aldigim zaman o
insanlara bir fiziksel bir zarar veriyorum. Yani benim kisisel hayatima bir
katkisi olmayabilir negatif anlamda, ¢iinkii ben ihtiya¢larim dogrultusunda
aligveris yapryorum. Ama her ne kadar ben bunu boyle yapsam da diinyaya
bir katkim var negatif olarak bunu da yadsiyamam yani.

Cansu stated that she used to feel remorse about spending her father's money, but
ever since she is at her family house, she feels no more remorse. She also stated that
she asks for money from her family and her relatives for online shopping when her

money runs out:

C: After spending money, | don't feel something like bad conscience or
despondancy (laughs). | mean | used to feel like that because | was stuying
away, and my father was sending me money. | was giving my father's money
to a coat in a snap, and all the money was gone. | was feeling a bad
conscience then, like, my father works and earns it, and | spend it easily by
buying expensive clothes. However, later the pandemic started and | came to
home. As my only activity is shopping right now, I think that no one can say
anything about this, because it is my only way to become happy. After that,
the remorse was gone, | would not feel it at all if | earned my own money.

Original:
C: Para harcadiktan sonra bir vicdan mi moral bozuklugu mu ne oyle bir sey
olmuyor (giiliiyor). Yani ilk baslarda oluyordu, c¢iinkii okuyordum hani
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uzaktaydim babam para génderiyordu hani. Babamin parasini boyle pat diye
iste monta veriyordum ve bitiyordu. Orada bir vicdan azabi ¢ekiyordum
sahsen, hani babam c¢alisiyor ediyor ben hani pahali kiyafetler alip direkt
harciyorum diye bir vicdan azabi oluyordu. Ama sonradan iste pandemi ¢ikti,
eve geldim falan. Yani tek aktivitem o oldugu icin artik dedim kimse bir sey
demesin yani, bir tek bununla mutlu oluyorum. Sonra ge¢ti yani hani kendi
param olsa hi¢ vicdan azabr duymam.

Esra stated that she feels ashamed and blames herself after shopping:

E: You have somebody beside you while doing traditional shopping, but
while doing online shopping you are like doing something secret. Let's say |
opened it in a moment and bought too many things that | don't need. Then |
feel a secret shame like why did | do this, | should love myself without being
have to buy these, | should be happy and self-confident without having this
unnecessary stuff. | feel shame and | blame myself like "Why do | need
these?".

Original:

E: Hani belki geleneksel alisveriste yamimda da birileri oluyor ama
online aligveriste sanki gizli gizli bir sey yapiyor gibisin. Bir anda girmigim
ihtiyactm olmayan ¢ok sayida sey almisim diyelim Ki.  Orada boyle  bir
gizliden gizliye utang hissi oluyor bende. Hani simdi bunu neden yaptim,
kendimi bunu yapmadan da kendimi sevebilmeliyim, ben  bunlara iste bu
sagma sapan gseylere sahip olmadan da mutlu olabilmeliyim, ozgiivenli
olabilmeliyim. "Niye bunlara ihtiya¢ duyuyorum?" boyle bir kendimi
su¢lama, Utang hissi oluyor.

Besides emotional problems, participants mentioned they have also financial
problems related to their online shopping behavior. Cansu stated that she has

financial problems due to online shopping:

C: I am having financial difficulties. Also, I have to ask from my father as my
credit cards are full. And my father doesn't give money for everything... Debt
mails and notifications keep coming like "This is your statement for this
month.". As | see them, | realized that | cannot replace the money | spent, my
account is in debit.

Original:

C: Maddi olarak sikinti yasyyorum. Bir de sey, kredi karti limitlerim dolu
oldugu icin babamdan istemek zorunda kalryorum. Babam da her seye para
vermiyor... Bor¢ seyleri geliyor ya iste, mail geliyor bildirim geliyor,
borg iste "Bu ayki ekstreniz bu kadar." falan. Hani onlari gordiik¢e baktim
bunlari da yerine koyamiyorum, bu harcadigim  paralari  da  yerine
koyamiyorum hani eksilerdeyim.
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Esra also stated that she has mild financial problems resulting from her online

shopping habit:

E: Of course doing shopping has financial consequences. | haven't put myself
in a serious situation yet, but of course sometimes | experience situations that
should never occur. For example, like running out of money before the
middle of the month, and having difficulties throughout the rest of the month.

Original:

E: Tabii ki siirekli aligveris yapmanin maddi getirileri oluyor. Heniiz ¢ok
ciddi yaptirimlart olacak bir duruma kendimi sokmadim ama bazen tabii ki
olmamasi gereken durumlar yastyorum. Mesela daha ayn ortasina gelmeden
biitiin paramu bitirmek gibi, hani aymn sonraki kisumlarinda biraz daha
stkinti cekmek gibi.

Miray stated that she can not buy her basic needs or she can not pay her rent as she

spends most of her money on online shopping:

M: Like I said, for example, | need to spend seventy-five liras on market, and
twenty-five liras on shopping. As | do its reverse, | don't buy my basic needs
most of the time. Last month | had to work extra, | helped someone else's
work even though | shouldn't have done it, because | spent my rent on
shopping. | don't know, for example, my plans are falling apart. As I said, |
couldn't be able to pay my rent on the day | should pay.

Original:

M: Dedigim gibi atiyorum markette iste yetmis bes lira harcayip alisveriste
yirmi bes lira harcamam gerekirken tam tersini yaptigim icin ¢ogu zaman
mesela temel ihtiyaglarimi almiyorum. Gegen ay kirami harcadigim igin iste
ekstra ¢calismak zorunda kaldim mesela, baska birinin ¢aliymasina yardimci
oldum olmamam gerekirken. Ne bileyim planlarim bozuluyor mesela, dedigim
gibi kiray1 6demem gereken giinde odeyemedim.

Gamze stated that she has debts because of online shopping, and she had to deal with

execution because of her debts:

G: Recently | realized that | do excessive shopping, and | also realized that
this is the reason that | don't have money. Like | said, | have a credit card debt
and it is also because of online shopping. Last year, as | didn't receive a
scholarship from anywhere, | couldn't pay my debt, and our home was
foreclosured.

Original:
G: Son zamanlarda cok fazla boyle alisveris yaptigimin farkina vardim ve
paramin bu yiizden olmadigimin farkina vardim. Hani kredi borcum var
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demigtim ya, yine online aligveris yiiziinden var yani bu kredi borcum. Hatta
gegen sene borcumu odeyemedigim icin ve hi¢chir yerden bana burs falan
yatmadig i¢in eve icra gelmigti.

3.4.4. Attempts to Quit

All participants mentioned they attempted to quit online shopping, but somehow they
failed. Ada stated that she deleted online shopping applications from her phone but
she started to shop on websites:

A: | tried to quit once, | deleted the applications. There was a period that |
told myself that | don't need to buy. What happened next, | started to shop
from online websites of personal care markets by writing 'www' on the search
bar, rather than using applications.

Original:

A: Bir ara birakmayi denedim, o aplikasyonlari falan sildim. Gerek yok
dedigim almayacagim dedigim bir donem vardi. Ondan sonra ne oldu iste
gittim bu sefer internette kisisel bakim marketlerinin online internet
sitelerinden, hani aplikasyondan degil de, 'WwWW' diye yazarak alisveris
yaptim.

Cansu stated that she deleted her credit card from online shopping applications, but
when she entered her card information again to buy something, she started all again:

C: I wanted to quit. I wanted to quit when 1 realized that | spend too much
money. | wanted to delete Trendyol, but I couldn't sacrifice my elite
membership, so | kept going. After that, | found a way, | deleted my card
information from the card records. When | deleted my card, | stopped buying
because | was too lazy to enter my card information again. It worked for a
while, but later, when | had to buy something that I need, | had to enter my
card information again. And it stayed like that.

Original:

C: Birakmayt istedim. Cok fazla para harcadigimi gordiigiimde fark ettigimde
birakmayt istedim. Trendyolu silmek istedim ama elit iiyeligime kryyamadim, o
yiizden devam ettim. Bu sefer sey yaptim séyle bir yontem buldum, kayitl
kartlarimdan kendi kartlarimi sildim. Kendi kartlarimi silince bu sefer bir sey
almak istedigimde kart bilgilerimi girmeye iisendigim icin almiyordum. Bir
siire ise yaradi, sonra ihtiyactim olan bir seyi almam gerektiginde kart
bilgilerimi girmek zorunda kaldim. Oyle kald: sonra.

Pelin stated that she deleted online shopping applications but she downloaded them

again after a while:
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P: | tried to quit, | deleted websites. After that they started to pop up on my
Instagram. As | said, | started to surf on Instagram shops. | started to feel like
it doesn't go, it doesn't end for me. It always pops up, | can always see new
stuff. Then | start to feel like even though | delete them, it is not under my
control and | download them again.

Original:

P: Bwrakmay: denedim, siteleri sildim. Bu sefer instagram'da karsima
¢tkmaya basladilar. Dedigim gibi butiklerde dolasmaya basladim yani. Sey
oldu bir saatten sonra bu gitmiyor yani, bitmiyor benim igin. Siirekli oniime
¢ikiyor, yeni seyler gorebiliyorum. Silsem de elimde olacak bir sey degilmis
gibi geliyor tekrar yiikliiyorum.

Miray stated that when she quits shopping, she experiences a feeling of being stuck

and starts to shop again:

M: Usually it lasts almost ten days, after that buying something triggers it
again. That first, I don't know what is the limit, ten days, fifteen days, twenty
days... Actually, I think if I could get over it, it would be over. But | can't get
over that limit. That feeling of being stuck that | talk about, comes so intense
at that moment. It feels easier to live the stress of "How will | pay my rent
this month?", rather than that feeling of being stuck.

Original:

M: Yani genelde birakinca en fazla zaten on giin falan siiriiyor, sonrasinda
bir sey almak onu tekrardan aslinda tetikliyor gibi. O ilk bilmiyorum bunun
smirt  kag giindiir on giin miidiir, on bes giin miidiir, yirmi giin miidiir...
Ashinda onu  atlatabilsem  gececegini  diisiiniiyorum. Ama o  seyi
gecemiyorum. Bahsettigim o, nasil diyeyim, sikisma hissi ¢ok yogun geliyor
o an. O stkisma hissini yasamaktansa "Ben bu ay kirayr nasil édeyecegim?"
stresini yasamak daha kolay geliyor.

Esra stated that the period when she stopped online shopping was a similar

experience to a smoking addict's quitting:

E: Shopping didn't come to my mind. | was actually happy. Like a quitted
smoker counting the days that she didn't smoke like "It has been ninety days,
it has been six months.", just like that, | was happy as | remember that | don't
do the shopping and as | see my products running out.

R: You compared it with smoking, how is that?

E: 1 mean the feeling of happiness when you quit. The hardness of quitting
and the temporary happiness that it brings... But | got bored after a while, like
people losing the happiness of quitting smoking after six months and missing
that temporary happiness that smoking enables. Like they are not the same
person they used to be. Similarly, I get bored like I am not the same person |
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used to be, and | need that little temporary happiness to make myself happy
again. | mean you say that you have changed, but you are actually the same.

Original:

E: Aklima dahi gelmiyordu aligveris yapmak. Aslinda bir yandan da mutlu
oluyordum yani. Sanki sigaray:r birakan bir insan sigara i¢medigi her giinti
sayar ya iste "Bugiin doksan giin oldu, Bugiin alti ay oldu." gibisinden, ben
de ayni o sekilde iste hatirladik¢ca alisveris yapmadigimu, tiriinlerimin bittigini
gordiik¢e mutlu oluyordum.

R: Sigara i¢meye benzettiniz bunu, Ne agidan benzettiniz?

E: Iste biraktiginda gelen mutluluk hissi yani. Birakmanin zor olusu ve gecici
mutluluk saglayisi... Ama bir asamadan sonra sikildim. Nasil ki sigarayi
bwrakan insanlar alti ay sonra artik o birakmanmin verdigi mutluluk gider, o
gecici mutlulugu, sigaramin verdigi gegici mutlulugu ozlerler ya. Sanki o eski
o degilmis gibi. Aym sekilde ben artik o eski ben degilim yani bu durumdan
stkildim kendimi tekrar mutlu edecek ufak gegici mutluluklara ihtiyacim var.
Eskisi gibi de degilim diyorsun ama eskisi gibisin yani.

3.4.5. "It could be worse"

Participants stated that they are not addicts. They claimed that there are so many
people who cannot control their shopping behavior, but they said that they are not
one of them. Dilek stated that as she does not have debts, she has no problem with

her online shopping behavior:

D: It would be good if I reduce it, like, if I don't buy the things that I don't
need. On the other hand, I think it is not something very harmful. | don't have
debts, | just spend as much as | have. Maybe it would be better if I could
make a saving, but it is not a very harmful habit in these conditions. The only
problem is, I shouldn't buy things impulsively... I mean if I had credit card
debts or if I spent more than | earned, yes it would be a huge problem.

Original:

D: Hani birazcik azaltsam daha iyi olur, hani daha ihtiyacim olmayan
seyleri almazsam. Ama bir yandan da béyle yani diyorum hani ¢ok da béoyle
zarart olan bir sey degil hani. Bor¢ yapmiyorum, elimdeki kadar miktart
harciyorum. Belki biraz daha birikim yapabilsem iyi olur ama su anki
sartlarda bence ¢ok da zararli bir aliskanlik degil. Tek sikinti iste boyle ¢ok
diirtiisel davranip bir seyler almamam lazim... Yani hani sey olsa kredi kart
borcum olsa, ya da gelir gider dengem bozulsa kazandigimdan daha fazla
harciyor olsam, o zaman evet ¢ok biiyiik bir sikinti.

Esra stated that she does not consider her online shopping addiction as a problem,

because she thinks she still has control over it:

61



R: How do you evaluate your online shopping habits in general?

E: Unhealthy, definitely unhealthy. Right now is not at the level that it should
be, but it could be way worse. | think that there are people who are in a worse
condition than me. That's why it feels good to keep it under control in this
phase. | am aware of that | haven't lost my control yet, that's why I don't
consider it as a huge problem, and | don't look for a solution.

Original:

R: Siz genel olarak c¢evrimi¢ci alisveris  aliskanlhiginizi  nasil
degerlendiriyorsunuz?

E: Sagliksiz, kesinlikle sagliksiz. Su asamada olmas: gereken diizeyde degil
ama ¢ok daha da kotii olabilirdi. Benden cok cok daha kotii durumda olan
insanlarin oldugunu diigiiniiyorum. O yiizden belli bir asamada da kontrol
altinda tutabilmek iyi hissettiriyor. Heniiz tam kontrolii kaybetmedigimin
farkindayim, o yiizden ¢ok biiyiik bir problem olarak goriip ¢are arayisinda
degilim.

Ada stated that sometimes she challenges herself to prove that she is not addicted to

shopping. She also stated that she can stop buying whenever she wants, however, she

doesn't want to stop for now.

A: To test myself, I tried to stop buying clothes for four months, and see what
happens. | challenge myself like this... That challenge, 1 mean as | check
clothes and not buy them, I think to myself like "I didn't buy it.", like "I didn't
buy it, | said that I won't buy and I didn't, If | say | won't buy, | don't do it.". It
is like proving myself, I don't know if I prove myself to myself or what. | was
thinking like I don't have a shopping addiction, if | don't want to buy, | won't
do it. But | buy because I want to.

Original:

A: Kendimi denemek amag¢liydi mesela seyi denemistim hani yapabilir miyim
diye, ben bu dort ay boyunca hi¢ kiyafet almayacagim bakalim ne olacak
diye. Bir challenge gibi kendime meydan okuyorum... O challenge hani bir
sey kiyafet bakip almadik¢a "Almadim." diye béyle kendime sey yapiyordum,
"Almadim, almayacagim dedim almadim, almayacagim dersem almam."” diye.
Boyle kendime ispat ¢abasi, kendime kendimi mi ispat ediyorum artik neyi
ispat ediyorum bilmiyorum. Sey diyordum alisveris bagimliligim yok benim,
almak istemezsem almam. Ama aliyorum ¢iinkii almak istiyorum.

Miray stated that her online shopping habit is not as bad as smoking because it is not

bad for her health:

R: How do you evaluate your online shopping habits in general?
M: Of course | consider it as a bad habit. But at least, | don't know, it causes
no harm to my health. At least I don't poison myself like smokers. Or, | don't
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know, | don't cause further problems by repressing things that | feel sad about
at that moment. | think 1 make myself disharged. Yes, it is relaxing for me,
but it doesn't make it a good feature, it is still a bad habit. If | had a chance, |
would want to quit. | wouldn't say that | want to try to quit, because | have
already tried, but I wish that somehow I could be successful on that.

Original:

R:  Siz  genel olarak c¢evrimi¢i aligveris  aliskanliginizi  nasil
degerlendiriyorsunuz?

M: Yani kotii bir aliskanhik olarak degerlendiriyorum tabii ki. Ama en
azindan ne bileyim, saghgima bir zarart olmadigim diisiintiyorum. En
azindan kendimi zehirlemiyorum sigara icenler gibi. Ya da ne bileyim o anki
tiziildiigiim seyi i¢cime atip sey yapmiyorum, ne bileyim ileride ¢ikabilecek
sorunlara yol agmiyorum. Bence o an kendimi rahatlatiyorum. Evet benim
icin rahatlatici, ama bu bunu ¢ok iyi bir ozellik yapmiyor maalesef, yine kotii
bir ézellik. Iste sansim olsa mesela birakmay: isterim. Birakmayr denemek
isterim demeyecegim ¢iinkii deniyorum, ama keske mesela bir sekilde basarili
olsam.
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CHAPTER 4

DISCUSSION

4.1. The Role of Online Shopping in Relationship with Others

Compulsive buyers are tend to be dependent on what others think about them while
determining their behavior (O'Guinn & Faber, 1989). Moreover, compulsive buyers
are considered to have a strong need for approval of others. On the other hand, the
behavior may cause social disapproval when it gets excessive and it may turn into a
behavior that is not socially acceptable (DeSarbo & Edwards, 1996). All of the
participants mentioned that their excessive online shopping behavior somehow
affects their relationships with their family, friends, or romantic partner. According
to Loose (2002), the subject speaks through symptoms, and the symptoms are an
attempt at communication. In this study, the first super-ordinate theme was 'The role
of online shopping in relationship with others'. This theme involves different
perspectives on the relationship with family, friends, and other people via online
shopping behavior. Subordinate themes include being the one who is supposed to
know, buying the attention, hide and seek via shopping, not dealing with shop
assistants, and "l want it because others do.".

The subtheme of being the one who is supposed to know includes a common point
that participants have a position as a knowing person, and they are asked about
products. Participants stated that being the one who is supposed to know makes them
feel good and knowledgeable. Also, they stated that this enables them to form a
communication model with other people. According to Krueger (1988), compulsive
buyers display some aspects of narcissistic character, and they are usually influenced
by responses of others. They lack a stable internal self-image, so they turn to external
sources to supply internal regulation by relying on the affirmation of other people.

Thus, they become dependent on appearances or possessions to positively influence
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others. Similarly, participants stated that having so many products and knowing
much about them enables them to be seen as an authority, and enables them to be
considered as a person who has everything. The position they gain via shopping may
be evaluated in terms of a feeling of superiority, and a feeling of having everything,
which means they have no lack. Moreover, unconsciously identifying with the
commercial figures which are liked by others, individuals choose their products
relying on what others admire, and they try to acquire both the possession and the
identity that is admired by others (Zepf, 2010). Thus, being the one who is supposed
to know may also mean having the knowledge of what others admire and desire.

Also, the feeling of knowing about a subject better than others, manipulating others'
shopping behavior by providing them what to buy, and even shopping for them may
provide a sense of grandiosity or omnipotence, which are related to narcissism in the
psychoanalytic literature. Freud defines narcissism as the investment of libido in the
ego and opposes it to the investment of libido in objects (as cited in Evans, 2006).
Sedikides et al. (2007) claimed that people with narcissistic traits aim to buy
prestigious products to earn others' envy and admiration, and they are more likely to
regularly look for the newest and the best products on sale. Moreover, they are more
likely to present their luxury or unique goods to be recognized as a dominant and
charismatic opinion leader by others (Alan et. al, 2017). According to Kang & Park
(2016), people with narcissistic orientations show a tendency towards impression
management. They try to achieve their ideal self image by purchasing goods, and
they feel satisfaction from others' responses to their goods when they have something
that others cannot access easily. Also, in Lacanian point of view, individuals call for
others' recognition in conformism or in conflict with their body and behaviors (as
cited in Legrand & Briend, 2014).

According to Krueger (1988), compulsive shoppers are very sensitive about how
they appear to others, and their sense of self is dependent on the responses of others.
Thus, they try to satisfy others. In order to do this, they want to be seen as attractive
and desirable, and they try to fulfill this affirmation by purchasing new products. In
accordance with this, participants of this study mentioned that they use shopping to

gather attention from their romantic partners, their family, or their friends. For
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example, some participants mentioned that they seek others' affirmation while
shopping, and some participants claimed that they get negative reactions about their
shopping habits. This may be an example of seeking others' attention via
confirmation or conflict. Moreover, participants talked about a desire for being more
beautiful and more desirable in order to gather attention as a motivating factor for
shopping.

Most of the participants stated that they hide the products they buy, or they hide their
excessive online shopping habits from their family or romantic partners. Parallel to
this, Faber et al (1987) stated that hiding is a denial of the issue and many
compulsive buyers hide their purchases from others. However, participants of this
study stated that they usually get caught by whomever they were hiding their
shopping, and they feel guilty about it. From a psychoanalytical approach, nothing
can be hidden from the superego (Freud, 1930). The underlying presence of guilt
might be so unbearable that the subject commits immoral acts to link the unconscious
guilt to more conscious manifestations with predictable consequences (Freud, 1916).
From a Lacanian point of view, these hiding behavior followed by getting caught and
having a conflict might be evaluated as challenging the authority, which is related to
challenging the Other. The Other stands for authority, knowledge, and Law.
However, the base of the Other is shaped through the first other people that the
subject encounters, which are caregivers. Later, when the Law and the father's
authority on the child are recognized by the child via castration and with the
presentation of the names-of-the-father, there occurs an association between the
concepts of Law, the father, and the Other (Evans, 2006). Thus, as most of the
participants stated that the person whom they hide their products or shopping
behavior is usually their father, and they somehow get caught, this might be
interpreted as a reanimating of calling for the father to introduce the Law and put a

limit on the enjoyment that is gained by repeating the transgressive behavior.

According to O'Guinn & Faber (1989), compulsive buyers are highly interested in
interacting with shop assistants as much as the buying process, because this
interaction enables them positive social communication, and increases their self-

esteem. Gathering the attention from the sales personnel, or gathering a positive
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feedback from them about how good they look in that dress, forms a motivational
aspect for shopping. However, in this study, participants didn't state a positive
interaction with shop assistants. Reversely, they stated that they prefer online
shopping not to deal with shop assistants. They claimed their avoidance in terms of
feeling insecure with the possibility of being body-shamed by shop assistants, being
followed and checked by them, or being accused of theft by them. All these findings
may be interpreted in accordance with the projection. According to Lacan, projection
is a purely neurotic mechanism that is rooted in the imaginary dual relationship
between the ego and the counterpart (as cited in Evans, 2006). Thus, individuals who
prefer online shopping in order to avoid interaction with shop assistants might be
projecting their own insecurity or guilt onto shop assistants. Moreover, according to
Loose (2002), encountering other people means taking a part in the culture and
language, which includes the risk of anxiety or unpredictability. In other words, the
subject needs to sacrifice a certain jouissance to represent herself in the symbolic
order with the language. Also, according to Declercq (2006), capitalist discourse has
anti-social effects as it privileges jouissance rather than love and desire that creates a
relationship between two subjects. Since the relationship between participants and
online shopping is related to jouissance in several ways, their preference of not
dealing with other people in the stores might be evaluated based on it.

According to Lacan, "The unconscious is the discourse of the Other" (Lacan, 1991).
Thus, "The desire is the desire of the Other" (Lacan, 1998). Where the neurotic
subjects try to locate themselves is the assumed lack in the Other. Also, desire is
closely related to gaze of the Other. Therefore, the sign of the Other's desire is where
the Other is looking at (Evans, 2006). In accordance with this, participants stated that
they want to buy a product more when others talk about it or use it. In addition,
participants also talked about the effect of Instagram influencers and their advice on
them, and the effect of fashion. Seven of the participants stated that they mostly buy
clothes and they follow fashion. In psychoanalytic accounts, clothing is considered as
addressing unconscious conflicts which are acted out on the body, either directly or
by means of fashion (Boultwood & Jerrard, 2000). Moreover, according to Lacan

(1977), the individual is a willing participant of fashion with a need for integration of
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the fragmented self. The body as an image is central to this need, and clothing is a
way of achieving this. However, fashion seeks to shape the body into its own image,
thus, rather than using fashion, the individual is used by it. Also, it might be a
considerable point that seven of the participants stated that they mostly buy clothes,
and one of the participants stated that she mostly buys cosmetics, especially make-up
products, and both clothes and cosmetics are items that change the physical

appearance of the individuals.

4.2. Personal Functions of Online Shopping

The second super-ordinate theme is about personal functions of online shopping
which were attributed by participants. Subordinate themes include shopping without
a limit, shopping to fill the emptiness, shopping as a motivation, replacing other
activities with online shopping, shopping as an escape, and shopping as a mood

changer.

The ideology of consumption suggests that the more the subjects consume, the more
fulfilled they will be. This causes problems for both the subject and the society when
consumption goes out of control. In terms of addiction, consumption has no limits,
and it does not matter what is consumed. Although the ideology promises fulfillment
with the consumption, the subject finds no satisfaction in the outcome of
consumption (Kemp, 2012). In traditional shopping, there are some factors that limit
the shopping such as getting tired while walking to shops, spending cash and being
aware of the money, spending time while shopping, and being limited by shop hours
or the variety of products. However, in online shopping, there are no such limits,
which may cause individuals to focus on the pleasure and shop more (Giiniic &
Dogan Keskin, 2016). In accordance with this, participants of the study revealed that
they prefer to shop online because they can do it anytime and anywhere without a
limit. Moreover, almost all participants stated that they usually do online shopping
during night hours, especially when they are about to sleep, and they stated that
sometimes they cannot sleep because of shopping. Thus, they are not limited by the
open hours of shops. From a Lacanian approach, this might be related to avoiding

castration which is defined as a symbolic lack of an imaginary object. The subject
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gives up a certain jouissance which will be never gained again, in renouncing his
attempts in order to be the object of mother's desire. (Evans, 2006). In other words,
to become a desiring subject, a certain jouissance must be sacrificed, which creates a
lack in the subject, and which means the subject accepts the lack of the Other.
However, with the discourse of capitalism, all limitations in the way of jouissance
are removed. In this model, objects show up everywhere, and they are presented like
they are capable of filling the lack in the subject and enabling satisfaction (Gtirsel,
2017). In accordance with this, online shopping claims to offer a way of reaching

jouissance anytime and anywhere, without any limitation.

Lawrence (1990) claims that shopping for the self enables subjects to feel precious,
and purchases help them to fill a void by providing a temporary pleasure. However,
this pleasure vanishes in time and leaves its place to a need for further buying.
Moreover, according to Krueger (1988), compulsive buyers seek for goods to fill
their internal void and feel complete. Thus, they may rely on possessions to impress
others, especially clothing, in order to form an identity. In Lacanian theory, lack is
always related to desire, in other words, it is the lack that causes desire (Evans,
2006). However, technology promises to fill up the emptiness resulting from the
lack. Thus, disavowal of the impossibility of reversing the loss gives rise to a
production line of substitutes that claim to fill the gap (Zwart, 2019). While
participants were talking about online shopping, they stated that they feel busy while
doing it. They said that they focus on shopping which keeps them busy, and by doing
this, they feel isolated from the negative events and feelings in their lives. They also
mentioned that they feel happy when they purchase a product, however, after a few
usages, this happiness fades over and pursuit of new products via online shopping
starts again.

Consumers regulate their feelings via products. In addition, products provide
consumers a social status as materials may operate as a symbol of who a person is,
and who the person wants to be. For this reason, people consume the symbolic
meanings associated with the materials, expecting to reach a better self (Yiiksel &
Eroglu, 2015). In this study, participants stated that the products they purchased via

online shopping motivate them for several activities, such as involving in a new

69



hobby, going out with friends, or finding a part-time job. In accordance with this,
being motivated with shopping might be explained with a wish for being a more
social, more desirable, and happier person. Moreover, participants' motivation for
socializing when they buy clothes might be a desire to be seen and admired by

others.

Most of the participants stated that they replaced other activities in their lives which
they describe as efficient; such as doing sports, reading a book, or watching movies,
with online shopping. They stated that online shopping also gives relaxation like
other activities, except it is easier and more entertaining. However, participants also
claimed both emotional and financial problems related to their shopping habits, and
they also stated a sense of guilt in terms of not doing efficient activities as much as
they used to do, such as reading. At this point, the reason for choosing shopping over
other activities despite its negative aspects can be questioned. This phenomenon
might be related to the concept of jouissance. Lacan differentiates pleasure and
jouissance, as the pleasure principle functions as a limit to enjoyment. The subject
attempts to go beyond the pleasure principle by transgressing the limits, however,
beyond it there is no more pleasure, there is a painful pleasure, which is jouissance
(as cited in Evans, 2006). Thus, the subject suffers from satisfaction. According to
Loose (2002), addicts choose the path of jouissance over desire, as they find desire of
the Other complicated or problematic. At this point, their feelings of guilt about not
reading anymore might be considered as an expression related to the transgression of

the internalized law that determines the position of the subject in the symbolic order.

Moreover, participants claimed that they do online shopping in order to escape from
working, studying, or negative emotions. Doing shopping in order to escape from
responsibilities may also be related to choosing the path of jouissance, and avoiding
castration. According to Freudian theory, rather than choosing the challenging way
of language and culture, addiction tries to find access to gain a total and instant
gratification of the drive (as cited in Loose, 2002). Also, participants of the study
mentioned that they consider online shopping as an escape from negative life events
or negative feelings such as sadness and anxiety. Compulsive buyers tend to

experience a feeling of relief when they purchase products, and this is their way of
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escaping the painful reality (Sohn & Choi, 2014). From a Lacanian point of view,
humans nest as parasites inside the motherly womb that meets all essential needs.
Beginning from the birth trauma, the newborn child confronts with separation and
frustration. After that, with the subject's intrusion of the symbolic order, irreversible
nature of the loss emerges with a lack. However, technological substitutes promise to
fill up the lack resulting from the loss (as cited in Zwart, 2019). In accordance with
this idea, individuals might be preferring to do online shopping in order to meet their
needs and desires, similar to staying in the womb, without having to expose to the
frustrating nature of the outside world. In addition, as the interviews were conducted
during the coronavirus pandemic, participants mentioned that their online shopping
behaviors were increased during quarantine days as they spent more time in their

houses.

Participants of this study claimed that purchasing new clothes helps them to change
their mood, and feel more self-confident and happy. They also stated that sometimes
they make their product choices in accordance with their moods. Faber and
Christenson (1996) claimed that buying provides compulsive shoppers to improve
the negative mood with its reinforcing aspect, and this causes them to repeat the
behavior every time a negative emotion is felt. From a psychoanalytic point of view,
moods can also be conceptualized as ego states which have a relationship to early
memories of events. Thus, perhaps every mood involves some distortion of reality,
and they may be governed by their underlying fantasies (Lofgren, 1968). At this
point, the interaction between shopping behavior and mood may be evaluated in
accordance with the ideal-ego. In Lacanian theory, identification is formed around
the image in the mirror that the child perceives as herself, and approved by the
m(O)ther. Ideal-ego, the imaginary object that the child wants to become, is shaped
through this identification process (Evans, 2006). Therefore, via shopping, the
disappointment related to the current ego might be covered up, and a more self-

confident and happier version of the self might be aimed.
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4.3. What Comes with the Shopping: ""More than a product™

The third super-ordinate theme includes the discussion of what comes with the
shopping besides the product itself. Subordinate themes include attributing luck or
negative energy to the product, childhood and family references to online shopping,
altering the image, and what does money actually buy?.

Some participants stated that they attribute luck or negative energy to the products
they purchased, which are usually clothes. They claimed that if they had an argument
with somebody over purchasing a product, or if they experienced a negative event
when wearing that product, they do not use it again as they believe that they will
experience another negative event. They explained this belief in terms of its carrying
the negative memory and remembering bad feelings attached to it. According to
Frosch (1970), an imaginary object relationship is substituted for a real one in the
case of addiction. The introjection of the fantasied object, and a magical power
attached to it, creates a sense of a unique physical or mental power. Thus, the
narcissistic injury is relieved. In this case, attribution of negativity to the object might
be considered as a way of preventing the subject from directing negativity towards
the self. Moreover, according to Klein's theory, during the early developmental stage,
the infant is unable to experience the mother as a whole object, and splits the
mother's breast into a "good breast” and a "bad breast”. She defines this splitting as
schizoid and paranoid because of the threat involved in realizing that the good object
is associated with satisfaction, and the frustrating object cannot be trusted. Thus, a
bad experience provokes rage against the object, and guilt or persecutory anxiety that
has been projected upon it (as cited in Chatzidakis, 2015). Participants' claim that
they feel like something bad will happen when they wear the negative product again,
or their belief in the luck of the material may be parallel to this aspect of object

relations.

Muensterberger (2000) claims that the material that a compulsive collector chooses
to collect is strongly related to childhood experiences, and it is attributed a magical
capability for calming anxiety. Also, according to the developmental approach, some

addictions demonstrate a regressive nature under stress, and individuals who have
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this kind of addiction believe that they can quit it whenever they want. For these
individuals, addiction is not a destructive forcefulness but a neurotic behavior
(Johnson, 1999). In accordance with this, participants spoke about their shopping
behavior with references to their early childhood and family structures. They gave
examples of their buying experience from their childhood when they were bought a
new toy and got excited about it, and how their family's shopping routines were.
Some participants mentioned their shopping behavior in terms of reaching an earlier
state of mood from their childhood, however, some of them mentioned that their
excessive shopping behavior is caused by their family's restrictions about shopping.
Rindfleisch et al. (1997) stated that materialism is a set of beliefs about the gravity of
possessions in the subject's life, and it has a relation to compulsive buying. Their
research found that family structure and compulsive consumption are correlated as
they both are affected by the amount of resources and stress level in the family. They
stated that in some cases purchases operate as substitutes for lack of interpersonal
relationships. Moreover, from a psychoanalytic point of view, the repetition of an
early childhood's state of mood via shopping may be explained with Freud's concept
of transference. According to Freud, transference is a repetition of an earlier
relationship that is remembered, however, this repetition is not completely
consciously. The compulsion to repeat the events of early childhood in the
transference evidently disregards the pleasure principle in every way (Freud, 1920).
For this study, participants' statements about shopping reminding their memories
from childhood, when they received gifts from their fathers, might be a repetition of

a certain memory or a feeling.

According to Dittmar (2005), materialism and inconsistency between the ideal and
actual self are the two main components of female compulsive buying, and
compulsive buying is an extreme way of identity seeking. Individuals construct their
identities by considering others' perspectives on themselves. Symbolic meanings of
materials such as prestige are assumed as they enable admiration and affirmation to
the owner, therefore, individuals consume the symbolic meaning besides the material
itself (Dittmar, 2008). Compulsive buyers believe that they are successful as long as

they look successful, and they consider buying as a way of improving self-esteem.
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From this point of view, shopping might be considered about being rather than
buying (Aranson, 2000). Similarly, Oyserman (2009) states that identities present a
basis to make predictions about oneself, in addition to how others respond to the self.
In accordance with this, participants of the study revealed that what they wear
defines both how they will feel about themselves, and how they will be interpreted
by others. Thus, they stated that they involve in more shopping to alter their image
with different styles or to look better and feel better. Also, all participants mentioned
their concerns about how they are seen by others, and how they see themselves when
they look in the mirror. At this point, Lacanian concepts of imaginary and mirror
stage may be mentioned. According to Lacan, the term imaginary relates to the dual
relation between the ego and the specular image. Imaginary order has powerful
effects on the real, and it also involves a symbolic dimension. Also, imaginary order
gains its roots from the subject's relationship to the image of her body. The concept
of the mirror stage refers to the subject's enduring captivation by her own image, and
it also represents the conflictual structure of the dual relationship. In other words, the
mirror stage is about the construction of the ego through the identification with one's
own specular image (as cited in Evans, 2006). Since participants mentioned that
modifying their body image through buying clothes effects how they perceive
themselves and how they feel about themselves, an imaginary identification with the
specular image might have a role in this. Moreover, the mirror stage also has a
symbolic dimension. The mirror stage is internalized via an approving gesture made
by the parent who holds the child before the mirror, and who represents the Other.
Thus, the parent's recognition and approval that is indicated in the symbolic supports
the importance of the mirror stage (as cited in Fink, 1999). This symbolic aspect of
the mirror stage might be relevant to participants' concerns about how they will be

seen and evaluated by others depending on how they look.

Moreover, individuals' attributions to money must be discussed to understand their
compulsive shopping experiences, as the spending of money is a crucial part of it.
Faber et al. (1987) stated that in some cases process of purchasing is more important
than the commodity itself for the compulsive buyer. Participants stated that money

has no meaning for them by itself, but the things that money can buy are important.
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They stated that they convert money into happiness or self-esteem via shopping.
Some participants also stated that money means power to them. They claimed that
they feel helpless when they don't have money for shopping, and if they have money,
they feel powerful and care less about their daily life problems as they can do
shopping. Riddy (2000) claims that compulsive buyers have issues related to power
and control, and one of the main reasons they shop is that it enables a momentary
feeling of power and control. Money also has a power-prestige dimension and it is
considered as a power to influence others or gain success and status. Individuals who
have power attributions to money tend to buy status, domination, and control besides
the products (Rimple et al., 2015). Lacan speaks of money as "the most annihilating
signifier there is of all signification, namely money" (Lacan, 1966, p.37). The
signifer-money is always lacking, and as the loss is inscribed in its possession,
individuals can never have enough of it. Money is used to neutralize the symbolic
debt of castration, and it enables to preserve the subject's fantasy of omnipotence
with its power to provide the illusion of replacing the loss (Arnaud, 2003). Hence,
participants' statements about money as it is the solution to all of their problems, or it

enables power to the owner, might be related to the fantasy of omnipotence.

4.4. The Vicious Circle of Online Shopping

The last super-ordinate theme discusses the vicious circle of online shopping
according to participants’ statements, which repeats itself in the order of subordinate
themes, and then starts all over again. Sub-ordinate themes include "1 do not need it,
but | want it", "There is always more to buy", the cost of online shopping, attempts

for quitting, and "It could be worse".

Participants stated that they want to purchase products that they know they do not
need, and they find excuses for their purchases in order to convince themselves and
others that they needed them. They mentioned feelings of guilt and shame when they
do not consider their purchases as a need, or when they do not use the products they
bought. According to Christenson et al. (1994), compulsive buyers usually do not use
products they purchase, or they use them a few times. At this point, concepts of need

and desire in Lacanian theory might be mentioned. The object of the desire, object
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petit a, the lack in the subject, might be commercial products, a collection object,
money, or culturally conditioned desires such as fashion or a certain profession.
Commercials present products as they are the "real thing"”, the thing which the
subject lacks and needs. Thus, the subject does not desire that spesific product, she
desires the objet petit a, which is the thing in the realm of the real. Thus, the subject
does not want what she desires but desires what she is expected to desire (Hendrix,
2019). Hence, participants' statements about wanting a product even though they
know that it is not the thing they need, and their effort to convince themselves that
they need it, might be explained with the presentation of objects as they are the thing
that they lack and need.

Participants claimed that they always want to buy more, even when they think that
they have enough stuff. They mentioned that they feel good when they have more
things in terms of quantity. Also, they mentioned that their satisfaction level
increases in time, thus, they want to have more stuff, or they want to buy products
that are more expensive or unique. From the addiction perspective, addiction
eliminates the complexity of desire by focusing it to a single object, and the subject
only wants to have more of it (Proudfoot, 2017). However, more of the object does
not provide full satisfaction, thus, there are only two possible consequences:
suffering and breakdown, or more consumption. Therefore, in the case of addiction,
the subject is consumed by consumption (Reith, 2004). Black (2007) states that the
quantity of purchases gives rise to excessive spending for compulsive buyers, even
though the purchases are claimed to be affordable. Moreover, consumers with
narcissistic orientations prefer to value the number of items they can get for the same
price, rather than the quality of items, as the variety of items they have is important
for them (Kang & Park, 2016). This preference might be related to materialism,
which is a characteristic of consumer culture. People who have higher materialistic
values are more likely to purchase and possess more material goods as they believe
that material richness is the ultimate goal of life, the sign of success, or the source of
happiness (Luo et al., 2018). Also, the discourse of capitalism claims that there is no
lack or impossible for the subject, and it promises to the subject that the object of

satisfaction can be obtained sooner or later (Ersen, 2006). This promise might keep
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the individuals involved in the pursuit of satisfaction, which causes their wish to
have more in terms of both quality and quantity.

Moreover, participants of the study mentioned that they experience psychological or
financial problems, sometimes both, due to their online shopping habits. They
described psychological problems as feelings of self-blame, guilt, remorse, or bad
conscience for causing trouble for family, environment, or cargo workers. They
described financial problems as having difficulty with arranging their money, having
to do extra work for money, having to ask for money from others or having debts. It
might be remarkable that some participants who financially rely on others mentioned
that they have a bad conscience for spending others' money, but they cannot stop it.
This phenomenon may be related to "revenge spending”, which is directed at
consuming another's resources due to conscious or unconscious motivations such as
aggressivity, or a need to be rescued by others. In this case, some individuals use
compulsive shopping as a confirmation that their parents are still voluntary to take
care of them by enabling resources, which are the substitute for love. Moreover,
there is also an agressive component in compulsive shopping by forcing parents to
supply money to compansate the emotional support they had failed to provide
(Krueger, 1988). From a Freudian point, avoidance of responsibility is a
characteristic of addiction. The clinical feature is transferred onto the relationship
with others. Addicts are good at surrounding themselves with people called ‘enablers’
who will take responsibility for them, and they enable addicts to continue their
addictive behavior by supplying them the resources they need (Loose, 2002). Also,
new societal functions moved moral responsibility from institutions to individual
consumers. Thus, experiencing a bad conscience and guilt as a result of consumption
has broadened to several daily acts, such as not supporting environmentally
sustainable products (Cremin, 2012). Moreover, in consumer research, guilt is
considered as an emotional state which includes remorse and self-blame after
violation of internalized standards of proper behavior (Huhmann & Bortherton,
1997). In terms of financial problems, compulsive buyers are likely to put themselves
in difficult financial situations, however, they are also likely to delay their debts to

continue purchasing. Even though they experience a short-term relief when they
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shop, that feeling of relief fades away in time and gives its place to remorse and a
sense of guilt (Faber et al., 1987).

Participants also stated that they had several attempts to quit online shopping, such as
deleting online shopping applications from their phones or deleting their credit cards
from the applications. However, they mentioned that somehow they downloaded
them again, thus, their attempts to quit failed. Some of the participants claimed that
they felt helpless in the period that they quit shopping, or they felt like quitting is
beyond their power. Experiences of helplessness or powerlessness are in fact central
to addictions. Addictive behavior serves to prevent the subject from a sense of
helplessness or powerlessness and to gain a sense of internal power by adjusting the
affective state (Dodes, 1990). Therefore, the relapse of the behavior may be related
to jouissance, as subjects want to go back to a state when the lack was denied and the
full satisfaction was possible, despite the negative experiences they mentioned

related to their shopping behavior.

In this research, participants reported psychological, social, and financial problems in
relation to their excessive online shopping behavior, however, their statements about
their behavior changed throughout the interview. They stated that they are not
addicted to shopping, and their behavior is not so problematic when compared to
other people who have more uncontrollable online shopping behavior, or who have
physically self-harming addictions such as smoking or drinking alcohol. According
to Johnson and Clark (1989), addiction is a pleasurable activity that causes repeated
harm as the individual has an insistent impulse to engage in the activity. The harmful
behavior is denied so that the addicted individual can continue to the activity despite
its harmful effects, thus, denial ensures to preserve the relationship between the
addict and the addiction. If there is no denial, then there is no addiction. Also, Sohn
and Choi's research (2014) revealed that compulsive buyers usually believe that they
do not spend too much because they only purchase goods for reasonable prices that
would not cause a serious problem on their financial status. Although they
experience a hesitation when they experience problems like having debts or having
to ask for money from others, they still continue and repeat the purchasing behavior.

Moreover, according to Loose (2002), addiction incarnates the essence of the
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psychoanalytic symptom, and it demonstrates what is beyond the pleasure that is
contained within the symptom, a beyond to which the subject is profoundly attached.
The symptom is only a symptom in so far as it is repeated. Thus, if the subject
repeats a symptom, there must be something in that symptom that the subject does
not want to let go of despite the suffering. This pleasurable pain beyond the pleasure
principle, jouissance, is what the subjects do not want to give up by changing their

problematic behavior.

Finally, although some of the previous studies about gender differences in
compulsive shopping made the emphasis on the biological gender, from a Lacanian
point of view, the difference may be evaluated in terms of psychic structures.
According to Lacan, the phallus is not a term that is related to biological features and
it can be evaluated in relation to the language and the symbolic order. Thus, gender
differences might be mentioned not depending on the biological gender, but the
terms masculinity and femininity (Gagua & Baltaci, 2017). This study revealed that
compulsive online shopping includes the subjects' relationship to jouissance and guilt
which may be evaluated in terms of obsessive features. However, the subjects'
relationships to the desire of the Other may also be evaluated in terms of hysteric
features. Thus, it might be beneficial to evaluate the effect of gender on compulsive
online shopping behavior in relation to the subject's positioning against the Other and

the subject's formation in the symbolic order through language.

79



CHAPTER 5

LIMITATIONS AND FURTHER IMPLICATIONS

The current study investigates the compulsive online shopping experiences of young
adult women, and it is conducted with eight Turkish-speaking female participants.
Interpretative Phenomenological Analysis was applied, and results were discussed in
the light of psychoanalytic literature.

This study has several limitations. First, the study was conducted with only female
participants, thus, results reflect experiences of female individuals only. For future
study, males' experiences on compulsive online shopping might be explored, and

gender differences in the topic might ve revealed.

Moreover, this study included only young adults between the ages of 22 and 33. As
the online shopping phenomenon gets more common, how people from different age
groups experience compulsive online shopping might be researched. In this respect,
repeating the study with different age groups may enrich the understanding of
compulsive online shopping behavior.

Also, almost all of the participants mentioned that they buy clothes via online
shopping. Thus, further studies may include a variety of mostly purchased products
in order to reveal the differences or similarities between the experiences of different

types of purchases.
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CHAPTER 6

CONCLUSION

In conclusion, the current thesis investigated young adult women's compulsive online
shopping experiences. The findings of the research revealed that compulsive online
shopping behavior has a role in participants' relationships with others, such as having
a communication model with people using their knowledge about the products or
shopping opportunities or having conflicts with others because of their excessive
shopping behavior. Also, it is revealed that, even though they mentioned both
psychologically and financially painful consequences, participants prefer shopping
online as they are not limited by the time or energy while doing it, which was
discussed in terms of jouissance and avoiding castration. Participants also mentioned
that the products they purchase via online shopping, which are products that change
their appearance, can change how they feel about themselves and how others will
think about them. These findings were discussed with the Lacanian concept of the
mirror stage and ideal-ego. Lastly, participants claimed that even though they tried
several times, they cannot control their excessive online shopping behavior. This
phenomenon was discussed in the light of capitalist discourse and addiction

literature.

In therapeutic settings, repetition compulsions and addictions might be a critical
point in the psychic structure of the patient. Compulsive behaviors such as
compulsive online shopping may enable a source of information about the subject's
positioning in relation to the desire of the Other, and the subject's relation with
jouissance. Moreover, escaping from castration might be an important point in the
subject's speech. In a therapeutic setting, psychoanalysts or psychotherapists should
pay attention to the issues related to escaping from castration and choosing the side

of jouissance which have been manifested in repetitive compulsive online shopping.
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B. INFORMED CONSENT FORM

ARASTIRMAYA GONULLU KATILIM FORMU

Bu arastirma, ODTU Psikoloji Boliimii Yiiksek Lisans 6grencisi Damla
Delibay tarafindan Prof. Dr. Faruk Geng¢dz danismanlhiginda ve Dr. Ogr. Uyesi Aysen
Maras es danismanligindaki yliksek lisans tezi kapsaminda yiiriitiilmektedir. Bu form

sizi arastirma kosullart hakkinda bilgilendirmek i¢in hazirlanmistir.
Calismanin Amaci Nedir?

Arastirmanin amaci, kompiilsif ¢cevrimigi alisveris davranisinin geng yetiskin

kadinlarda nasil deneyimlendigine dair bilgi toplamaktir.
Bize Nasil Yardimc1 Olmamz Isteyecegiz?

Arastirmaya katilmay1 kabul ederseniz, sizden 60 ila 90 dakika araliginda
siirmesi beklenen birebir gorlismeye katilmaniz beklenmektedir. Bu goriismede
sizlere baz1 acik uglu sorular yoneltilecek ve bu sorulara verdiginiz cevaplar ile
goriisme  yiriitiilecektir. Daha sonra yorumlayict fenomenolojik analiz ile

degerlendirilmek {izere cevaplarinizin ses kaydi alinacaktir.
Sizden Topladigimiz Bilgileri Nasil Kullanacagiz?

Arastirmaya katiliminiz tamamen goniilliiliik temelinde olmalidir. Caligmada
sizden kimlik veya kurum belirleyici higbir bilgi istenmemektedir. Cevaplariniz
tamamiyla gizli tutulacak ve sadece arastirmacilar tarafindan degerlendirilecektir.
Katilimcilardan elde edilecek bilgiler toplu halde degerlendirilecek ve bilimsel

yayimlarda kullanilacaktir.
Katiliminizla ilgili bilmeniz gerekenler:

Gortismeler genel olarak kisisel rahatsizlik verecek sorular veya uygulamalar
icermemektedir. Ancak, katilim sirasinda sorulardan ya da herhangi bagka bir
nedenden oOtiirli kendinizi rahatsiz hissederseniz calistay1 yarida birakip c¢ikmakta
serbestsiniz. Boyle bir durumda caligmayr uygulayan kisiye calismadan g¢ikmak
istediginizi sdylemek yeterli olacaktir.
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Arastirmayla ilgili daha fazla bilgi almak isterseniz:

Bu calismaya katildiginiz i¢in simdiden tesekkiir ederiz. Calisma hakkinda
daha fazla bilgi almak igin Psikoloji Bolimii 6gretim tiyelerinden Prof. Dr. Faruk
Gengoz o ya da yiiksek lisans 6grencisi Damla

Delibay t ile iletisim kurabilirsiniz.

Yukanridaki bilgileri okudum ve bu caliymaya tamamen goniillii olarak
katilyyorum.

(Formu doldurup imzaladiktan sonra uygulayiciya geri veriniz).

Isim Soyad Tarih imza
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C. PRELIMINARY INFORMATION FORM

ON BIiLGi FORMU

1) Ne siklikla ¢evrimigi aligveris yapiyorsunuz?

2) Aligveris aliskanliginiz i¢in maddi kaynagi nasil sagliyorsunuz?

3) Aligveris aliskanliginiz sebebiyle bor¢lanma veya olumsuz duygular hissetme vb.

gibi maddi ve manevi zorluklar yasiyor musunuz? Yasiyorsaniz ne gibi zorluklar?

4) Aligveris yaparken lirlinler hakkinda arastirma ve kiyaslamalara haftada ne kadar

zaman harciyorsunuz?

Isim Soyisim: Tarih:
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D. SEMI-STRUCTURED INTERVIEW QUESTIONS

1) Kendinizi tanitir misiniz?
2) Aligveris aliskanliginizdan biraz bahsedebilir misiniz?
3) Cevrimigi aligveris aligkanliginiz nasil basladi?
4) Cogunlukla hangi tiriinleri satin alirsiniz?
5) Cevrimig¢i alisverisle geleneksel alisverisi kiyasladiginizda ne gibi benzerlik ya da
farkliliklar var?
6) Uriin alirken nasil karar verirsiniz?
a. Kararinizi neler etkiler?
7) Hangi zamanlarda ya da durumlarda aligveris yapma isteginiz ortaya ¢ikar?
8) Cevrimigi aligveris yaparken kendinizi nasil hissediyorsunuz?
9) Cevrimigi aligveris aligkanliginiz yasaminizi etkiliyor mu?
a. Etkiliyorsa nas1l?
10) Alisveris aliskanliginiz insanlarla iliskilerinizi etkiliyor mu? Etkiliyorsa nasil
biraz bahseder misiniz?
a. Ailenizle iligkinizi nasil etkiliyor?
b. Sosyal ¢evrenizle iliskinizi nasil etkiliyor?
c. Cevrimigi aligveris yaptiktan sonra kendinizi nasil hissediyorsunuz?
11) Cevrimigi aligveris aliskanliginizi birakmay1 denediniz mi?
a. Birakmaya caligma siirecinizden bahsedebilir misiniz?
b. Eger biraktiysaniz, o siire¢ sizin i¢in nasildi?
c. Biraktiktan sonra eger tekrar bagladiysaniz, bu deneyiminizden
bahsedebilir misiniz?
12) Siz ¢evrimigi aligveris aligkanliginizi nasil degerlendiriyorsunuz?
13) Pandemi siirecinde gevrimigi aligveris davranisinizda degisiklikler oldu mu?

14) Benim sormadigim ama sizin eklemek istediginiz bir sey var mi1?
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E. INFORMATIVE FORM

KATILIM SONRASI BiLGi FORMU

Bu arastirma, daha dnce de belirtildigi gibi, ODTU Psikoloji Béliimii Yiiksek Lisans
ogrencisi Damla Delibay tarafindan Prof. Dr. Faruk Geng6z danismanligindaki ve
Dr. Ogr. Uyesi Aysen Maras es danismanligindaki yiiksek lisans tezi kapsaminda
yiritilmektedir. Aragtirmanin amaci, Tiirkiye'deki gen¢ yetiskin kadinlarin

kompiilsif ¢evrimigi aligveris davranisini nasil deneyimlediklerini arastirmaktir.

Cevrimici aligveris giinlimiizde giderek yayginlasmakta ve kisilerin yasantilarini
maddi ve manevi olarak etkileyebilmektedir. Kompiilsif satin alma ve aligveris
fenomenleri literatlirde iizerine c¢alismalar yapilan konular olsa da, kompiilsif
cevrimici aligveris davranisi internet kullanimimin yayginlagsmasiyla birlikte artis

gosteren ve arastirilmaya agik bir olgudur.

Bu c¢alismadan alinacak ilk verilerin Agustos 2021 sonunda elde edilmesi
amaglanmaktadir. Elde edilen bilgiler sadece bilimsel aragtirma ve yazilarda
kullanilacaktir. Caligmanin saglikli ilerleyebilmesi ve bulgularin giivenilir olmasi
icin calismaya katilacagimi bildiginiz diger kisilerle ¢alisma ile ilgili detayl bilgi
paylasiminda bulunmamanizi dileriz. Bu arastirmaya katildiginiz i¢in tekrar cok

tesekkiir ederiz.

Arastirmanin  sonuglarint  6grenmek ya da daha fazla bilgi almak ig¢in

adresine sorularimizi yonlendirebilirsiniz. Calismaya
katkida bulunan bir goniillii olarak katilimci haklarimizla ilgili veya etik ilkelerle ilgi
soru veya goriislerinizi ODTU Uygulamali Etik Arastirma Merkezi’ne iletebilirsiniz.

e-posta: ueam@metu.edu.tr
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F. TURKISH SUMMARY / TURKCE OZET

1. GIRIS

1.1. Arka Plan ve Kavramsallastirma

Yayginlasan internet kullanimi ile birlikte ¢evrimigi aligveris geleneksel aligverisin
yerini almaya baslamistir (Armagan ve Temel, 2018). Bunun sonucunda aligveris
bagimlilig1 kavrami satin alma i¢in internet veya mobil uygulamalar1 kullanildigi
"Cevrimici Aligveris Bagimliligi" veya "Kompiilsif Cevrimigi Aligveris" olarak yeni

bir boyut kazanmistir (Manchiraju vd., 2017).

Literatiirde kompulsif aligveris, kompulsif satin alma ve aligveris bagimlilig
terimleri degisken sekilde kullanilmaktadir (Dittmar, 2004). Kompulsif satin alma
tekrar eden ve 1srarci diislinceler ile diirtiiler sonucunda ortaya cikar ve negatif
duygulan yatistirir. Odiillendirici 6zellik, tolerans gelistirme ve geri ¢ekilme etkisi
icerdiginden, bagimlilik ile yakindan iligkilidir (Lawrence, Ciorciari ve Kyrios,
2014). Davranigsal bagimliliklar birer psikolojik semptom veya kompulsiyon olarak
degerlendirilebilir (Dodes, 2009).

Kompulsif satin alma kadinlarda erkeklere nazaran daha sik goriilmektedir ve geng
yetiskinlerde daha yaygindir (Weinstein vd., 2016). Kolektivist kiiltiirlerde daha
topluma doniik bir yasam tarzini benimsendiginden, iirlinlerin sembolik anlamlarina
bireysel toplumlara kiyasla daha ¢ok deger atfedilmektedir (Eckhardt ve Houston,
1998). Rieppi ve Petrucelli (2019) calismalarinda kompulsif aligverisin i¢sel boslugu
doldurma, onay arama, baskalarina bagimli olma, kontrolii kazanma ihtiyact gibi
kavramlarla iliskili olabilecegini belirtmistir. Bu c¢alismaya gore kompulsif satin
alma egilimi kisinin kimlik olusturma cabasiyla da ilintilidir. Cox ve Dittmar'in
(1995) ¢alismalarina gére kompulsif satin alma davranisinda kiyafetler siklikla tercih
edilmektedir. Kiyafetlerin sosyal iliskilerde sembol islevi gormesi ve benligi

yansitmanin bir yolu olmasi bunda etkili olabilir.
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Gelisen internet teknolojileri ile birlikte yayginlasan ¢evrimigi aligveris fenomeni

daha fazla arastirmaya ihtiya¢ duyulan bir konudur (Akram vd., 2017).
1.2. Kompulsif Ahsveris Uzerine Nitel Calismalar

Sohn ve Choi (2014) alisveris bagimlilig1 siirecini arastirma amaciyla katilimcilarla
derinlemesine goriismeler diizenledikten sonra elde ettikleri verilere icerik analizi
uygulamiglardir. Sonuglar kompulsif satin alim yapan kisilerin aligveris
bagimliliginin bes asamasindan gectiklerini gdstermistir. Ik asama boslugu alisveris
ile doldurma, ikinci asama asir1 tiiketimin sonucunda yasanan problemlerin inkar
edilmesi, liclincli asama katilimcilarin borglanmasi ve aligveris i¢in gerekli maddi
kaynak konusunda baskalarina bagimli olmasi, dordiincii asama diirtlisel satin
alimlar, final asamasi ise katilimcilarin satin almayi birakmak istedikleri halde

birakamamalar olarak belirlenmistir.

Kompulsif satin alma lizerine yapilan bir diger nitel ¢alisma sonucunda davranisin
diger davranigsal bagimliliklarla benzer oOzellikler gosterdigi ve mod yiikseltici
etkisinin  oldugu bulunmustur. Katilimecilar — aligverisin - negatif  duygular
uzaklastirdigini ve bunun da davranisi tekrar etmelerinde 6nemli bir etken oldugunu
belirtmistir. Calisma katilimcilarin agir1 aligveris davranist sonucunda hem finansal
hem de duygusal problemler yasadiklarini da ortaya koymustur (Clark ve Calleja,
2008).

Bagka bir ¢alisma ¢evrimigi aligveris bagimliligi {izerine Tiirkiye'de gergeklestirilmis
ve hem nitel hem de nicel arastirma yontemleri kullamilmistir. Bulgulara gore
aligveris sirasinda ve sonrasinda hem pismanlik ve kaygi gibi negatif duygular, hem
de heyecan ve rahatlama gibi pozitif duygular deneyimlenmektedir. Kisileri
cevrimigi aligveris yapmaya c¢eken faktorler ise ucuzluk, tiriin ¢esitliligi, karsilastirma

firsat1 ve promosyonlar olarak bulunmustur. (Giinii¢ ve Dogan Keskin, 2016).
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1.3. Psikanalitik Teori

Kompulsif aligveris bagimliligi temel bilesenleri agisindan madde bagimliligiyla
benzesmektedir. Ikisi de zararli sonuglarina ragmen davramisin devamlihig ve

kontrolii kaybetme gibi unsurlar igermektedir (Rieppi ve Petrucelli, 2019).

Dodes'a gore psikanalitik alanda bagimliliklar ve kompulsiyonlar birbirine ¢ok
benzerdir. Her bagimlilik bir tiir kompulsiyondur ve kompulsiyonlar da genellikle
bagimlilik 6zellikleri gosterirler. Bu sebeple birgok bagimlilik kompulsiyonlarin

yansittigi bilingdis1 ¢atismalar ile psikanaliz siirecinde ele alinabilir (Dodes, 2003).
1.3.1. Bagimhilik ve Kompulsiyon Uzerine Freudyen Diisiinceler

Freud'a gore mastiirbasyon en temel bagimliliktir ve ¢esitli nesnelerle doldurulmak
tizere bir bosluk yaratir (aktaran Frosch, 1970). Bu nesneler baskalarindan bagimsiz
sekilde zevk tiretebilmeyi saglar. Bu sayede bagimli kisi kastrasyon ile feda edilen
zevki geri talep eder ve zevke direkt bir ulagim yolu arar (Loose, 2002).

Freud (1914) tekrarlama kompulsiyonunu bastirilan materyalin bilingdisinda
tekrarlanarak eyleme dokiilmesiyle agiklar. Transfer, hatirlanan eski bir iligkinin
bilingdisinda tekrar edilmesidir (aktaran Johnson, 2008). Tekrarlama kompulsiyonu
olim dirtiisti ile baglantihidir (Freud, 1914). Lacan da tekrarlamay jouissance ile

birlikte 6liim gayesi ile haz ilkesinin sinirlarinin asilmasi ¢ergevesinde ele almistir

(aktaran Evans, 2006).
1.3.2. Lacanyen Yaklasim

Bu kisimda gergek, imgesel ve simgesel kavramlarindan bahsedilecektir. Devaminda

ise kapitalist diskur tartisilacaktir.
1.3.2.1. imgesel, Simgesel ve Gercek

Imgesel diizen ayna evresinde belirlenir ve egonun olusumunda etkilidir (Evans,
2006). Bu evre Freud'un birincil narsisizm konseptine denktir ve yasamin ilk 18

aymda gergeklesir. Cocuk kendi imgesini aynada tanimaya baslar ve buna haz eslik
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eder (Homer, 2005, s.24). Cocuk aynadaki yansimasini gordiigiinde, bir¢ok agidan
yetersiz olmasma ragmen bir biitiinliik vaadinin varsayimi ile imajla 6zdeslesir
(Olivier, 2004). Cocuk ve bu imaj arasindaki narsistik ve hayali iliski ¢ocugun
gelecekte diger insanlarla iliskilerine bir temel olusturur (Lacan, 1988). Ego, ayna
imajiyla 6zdeslesmenin sonucunda olusur fakat bu imaj biiyiik Baska'y1 temsil eden
anne tarafindan sembolikte onaylanmalidir (Evans, 2006).

Sembolik diizen bilingdisinin olusumu i¢in gereklidir ¢linkii dil 6zne ve Baska
arasindaki araci konumundadir (Lacan, 1991). Sembolik, arzuyu diizenleyen yasanin
ve kiiltiiriin alanidir (aktaran Evans, 2006). Odipal ¢atisma ¢ocugun anne ile olan dil
oncesi tam bagmi terk edip dilin, yasanin ve sosyal baglarin diinyasina girme
siirecidir. Bununla birlikte eksikle karsilagir ve bir zamanlar anne ile yasadigi

biitiinliik haline donme arzusu duyar (Proudfoot, 2017).

Lacanyen teoride gercek, dilde sembolize edilemeyen, semboligin Gtesinde kalan
seydir ve gercekte eksik yoktur (Evans, 2006). Lacanyen teoride gercek jouissance
ile iligkilidir. Haz ilkesi 6zneye yasanin simirlari iginde kalip olabildigince az zevk
almay1 buyursa da, 6zne haz ilkesinin 6tesine dogru sinirlar1 zorlar. Haz ilkesinin

otesinde acil1 bir zevk hali olan jouissance vardir (Evans, 2006).
1.3.2.2. Kapitalist Diskur

Lacan ihtiyag, talep ve arzu kavramlarini ayirir. Cocuk ihtiyaglarini konusarak
belirtmek, yani talep etmek durumundadir. Thtiyaca yonelik her talep ayn1 zamanda
Bagka'ya yoneltilen bir sevgi talebidir. Arzu, talepten ihtiya¢ ¢ikarildiginda arta
kalandir (Braunstein, 2003). Arta kalan bu doyumsuz kalint1 arzunun nesnesini, objet
petit a'y1 olusturur. Arzu, nesneyle degil eksikle iliskilidir ve objet petit a arzunun

yoneldigi nesne degil arzunun sebebidir (Evans, 2006).

Kapitalist diskur siirekli nesneler iiretmekte ve bunlari kayipla birlikte olusan eksigi
dolduracak olan nesne gibi sunmaktadir (Stitou, 2016). Kapitalist diskurda diger
diskurlardan farkli olarak objet petit a'ya direkt ulagim vardir. Diskur eksigi reddeder
ve arzunun nesnesine ulasilabilecegini vaat eder fakat bunu saglamayarak kendi

iginde sonsuz bir dongii olusturur (Tomsic, 2015).
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Kapitalist diskurda Baska Ozneye alabildigince ¢ok zevk almasint buyurur. Bu
noktada Tam tatmin Baska tarafindan miimkiin kilinmis ve arzu jouissance'la
degistirilmistir. Bu sebeple 6zne, miimkiin oldugu belirtilen tatmine ulasamadik¢a

kendini su¢lamaktadir (Ersen, 2006).

2. METODOLOJi

Mevcut tez gen¢ vyetiskin kadinlarin kompulsif ¢evrimigi aligverisi nasil
deneyimlediklerini anlamay1 amaglamaktadir. Bu amagcla nitel aragtirma metodu ve
Yorumlayict Fenomenolojik Analiz (YFA) uygulanmistir. Bu kisimda ¢alismanin

metodolojisi tartigilacaktir.

2.1. Nitel Yaklasimi Se¢cme Sebepleri

Nitel calisma bireylerin kendi deneyimlerini nasil yorumladiklarini anlamaya
yardimc1 olmaktadir (Fossey vd., 2002). Nitel arastirma metodu verinin
karmagikligint korumasi yoniinden psikanalitik ¢aligmalarda avantaj saglamaktadir
(Vanheule, 2002). Bu ¢alismanin aragtirmacisi olarak psikanalitik oryantasyona sahip
oldugumdan ve katilimecilarin 6znel deneyimlerini derinlemesine arastirmayi

amagcladigimdan bu ¢alismada nitel aragtirma yontemini tercih ettim.

2.2. Yorumlayic1 Fenomenolojik Analiz

Yorumlayict Fenomenolojik Analiz (YFA) katilimcilarin deneyimlerini nasil
yorumladiklarin1 anlamay1 amaglamaktadir (Smith ve Osborne, 2007). Katilimcilarin
kendi deneyimlerine dair degerlendirmeleri arastirmacinin da degerlendirmelerinin
stizgecinden ge¢mekte oldugundan, YFA iki asamali bir yorumlama siireci
icermektedir (Smith, Larkin ve Flowers, 2009). Mevcut calisma gen¢ yetiskin
kadinlarin kompulsif ¢evrimici aligveris davraniglarini nasil anlamlandirdiklarini

anlamay1 amagladigindan verilerin YFA ile analiz edilmesi uygun bulunmustur.

2.3. Orneklem Yontemi ve Katthmcilar

Bu calismada YFA rehberine uygun olarak amaca yonelik ve homojen 6rneklem

yontemi kullanilmistir (Smith ve Osborn, 2007). Katilimci toplamak i¢in ii¢ kriter
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belirlenmigstir. Kompulsif aligveris davranisi gdsterenlerin  biiyilk ¢ogunlugu
kadinlardan olusmaktadir (Black, 2007) ve aligverisin kadinlar i¢in erkeklere gore
daha fazla duygusal ve sembolik anlamlar1 oldugu bulunmustur (Dittmar ve Drury,
2000). Bu sebeple bu calisma icin 6rneklem kadin katilimeilarla simirlandirilmastir.
Ikinci kriter ise tekrarlayan sekilde asir1 alisveris yapan ve maddi manevi sorunlara
ragmen bunu kontrol edemeyen kisilerin c¢alismaya dahil edilmesidir. YFA
dogasinda kisinin kendi deneyimine dair 6znel yorumlari 6nemli oldugundan bu
kriter kisilerin dznel degerlendirmesini icermistir. Ugiincii kriter yas kisitlamasidir.
Geng yetiskinlerin ¢evrimici aligveris yapma egilimleri daha fazladir (Uniibol vd.,
2021), dolayisiyla katilimcilarin 18 ve 35 yas araliginda olmalart beklenmistir.
Calisma sosyal medyada duyurulmus ve yaslar1 22 ile 33 arasinda degisen sekiz
katilimc1 goniillii olmustur. Katilimcilardan yedisi ¢evrimigi aligveriste genellikle

kiyafet aldiklarini belirtmis, biri ise kozmetik tlirtinler aldigini belirtmistir.
2.4. Prosediir

Arastirma igin Orta Dogu Teknik Universitesi Etik Kurulu'ndan izin alinmustir.
Sonrasinda ¢alisma sosyal medyada duyurulmustur. Goniillii olan katilimcilarla e-
mail iizerinden iletisime gecilmistir. Katilimeilar goniillii katilim formunu ve 6n bilgi
formunu doldurduktan sonra goriisme tarihleri belirlenmistir. Goriismeler COVID-19
sebebiyle ¢evrimigi olarak gergeklestirilmistir. Ortalama bir buguk saat siiren yari
yapilandirilmig goriismelerin ardindan katilimcilara arastirma sonrasi bilgilendirme
formu gonderilmistir. Goriismeler ses kaydina alinmis ve arastirmaci tarafindan
yazili metinlere doniistliriilmiistiir. Katilimeilarin isimleri gizliligin korunmasi igin

degistirilmistir. Veri toplama islemleri bes hafta stirmiistiir.
2.5. Analiz

Gortismeleri yazili metinlere doniistiirdiikten sonra YFA rehberine uygun olarak
analiz ettim. Oncelikle metinleri tekrar tekrar okuyarak asinalik kazanmaya calistim.
Sonrasinda metinleri kodladim ve sayfanin sol bosluguna notlar alirken sag

bosluguna ortaya c¢ikan temalar1 yazdim. Devaminda ortaya ¢ikan temalar1 alt
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temalar altinda grupladim. Her bir metni tek tek analiz ederek ilerledim, en sonunda

ortaya c¢ikan temalar1 karsilastirdim ve bunlar1 gruplandirarak {ist temalar elde ettim.
2.6. Calismanin Giivenilirligi

Nitel arastirmada arastirmacilar kendi 6znelliklerinin ¢alismaya etkilerinin farkinda
olmalidirlar (Morrow, 2005). Bu sebeple calismanin her asamasinda refleksif giinliik
tutarak kendi deneyimlerimi ve duygularimi not aldim. Ek olarak, temalar hakkinda
danigmanim, yardimcit danigmanim ve akranlarimdan olusan aragtirma ekibimle
diizenli toplantilar gergeklestirerek goriislerini aldim. Tez ¢aligmam i¢in bu konuyu
se¢gme sebebim ise kendi deneyimlerimden kaynaklanmaktadir. Universiteden mezun
oldugum dénemde sonrasinda neler yapacagimla ilgili kaygilar yasamaktaydim. Bu
donemde c¢evrimici aligveris yapmanin beni gegici olarak rahatlattigini fark ettim.
Cevrimigi aligveris giderek yaygimlastikga diger geng yetiskin kadinlarin bunu nasil
deneyimlediklerini merak ettim ve bunu psikanalitik ac¢idan incelemek istedim.
Calisma boyunca katilimcilarla benzer deneyimler yasadigimi fark ettigim noktalar
oldu. Bu siirecte arastirma ekibimin yardimlariyla kendi tutumumu degerlendirmek

cok faydali oldu.
3. BULGULAR
3.1. Diger insanlarla iliskilerde Cevrimici Ahsverisin Rolii

Alt temalar bildigi varsayilan kisi olmak, ilgiyi satin almak, alisveris araciligiyla
saklambag¢, magaza goreviileriyle etkilesime girmemek ve "Istiyorum ciinkii digerleri

istiyor"” seklindedir.
3.1.1. Bildigi Varsayilan Kisi Olmak

Katilimcilar ¢evrelerindeki insanlarin bir iiriin alirken kendilerine danistiklarini, bir
otorite olarak gordiiklerini ve bunun 1iyi hissettirdigini belirtmislerdir. Bazi
katilimcilar ¢evrelerinin aligveris aligkanliklarin1 manipiile ettiklerini ve hatta onlar

adina aligveris yaptiklarini aktarmislardir.
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3.1.2. Tigiyi Satin Almak

Katilimcilar aligveris yapma davranislarina veya aldiklar iiriinlere dair yakinlarindan

ilgi gdrme beklentisinde olduklarini belirtmislerdir. Ornegin Ada sunlar1 sdylemistir:

Ada: Yani ben gergekten sorunun ne oldugunu anlayabilmek igin ¢ok
ugrastim. Hani yani bana kalsa her sey bir sorundu. Sa¢larimin big¢imsiz
olmasi sorundu, yiiziimiin lekeli olmasi sorundu, dis goriiniisiimde bir sorun
vardi belki de ve ben kendimi degerli hissetmiyordum. Mutlu
hissetmiyordum. Ilgi gdérmiiyordum, esim benimle ilgilenmiyordu. Ondan
sonra bunlarla o ilgiyi gorebilecegimi hani giizel olursam, daha giizel
olursam, saglarim daha giizel olursa, cildim daha giizel olursa, daha iyi daha
giizel kokarsam hani boyle ondan sonra o ilgiyi alabilecegimi umuyordum.

3.1.3. Alsveris Araciligiyla Saklambag

Baz1 katilimcilar g¢evrimigi aligveris aligkanliklarini veya satin aldiklart iiriinleri
tartisma yasamamak amaciyla cevrelerinden ve o6zellikle de aile bireylerinden
sakladiklarin1 ama genellikle sakladiklar1 kisiye yakalanip catismalar yasadiklarini
belirtmislerdir.

3.1.4. Magaza Gorevlileriyle Etkilesime Girmemek

Baz1 katilimcilar magazalardaki gorevlilerle etkilesime girmekten kacinarak
cevrimici aligveris yaptiklarin1 belirtmiglerdir. Bunun sebebini de magazadaki
calisanlarin bedenleri hakkinda utandirict yorumlar yapma ihtimali, alarm Oterse
iistlerinin aranma ihtimali ve aligveris esnasinda takip edilmenin verdigi glivensizlik

hissi seklinde belirtmislerdir.
3.1.5. "Istiyorum Ciinkii Digerleri Istiyor"

Katilimcilar bir iiriinli satin alma isteklerinde diger insanlarin veya sosyal medya
fenomenlerinin o {iriinii begenmesinin etkili oldugundan bahsetmistir. Insanlar dvgii
ile bahsediyorsa veya modaysa o lriiniin kendilerinde de olmas1 gerekiyormus gibi

hissettiklerini aktarmiglardir.
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3.2. Cevrimici Ahsverisin Kisisel Islevleri

Alt temalar sinirsizca aligveris, boslugu doldurmak icin aligveris, motivasyon olarak
aligverig, baska aktiviteleri ¢evrimici alisverisle degistirmek, kagis olarak aligveris

ve mod degistirici olarak aligveris seklindedir.
3.2.1. Simirsizca Alisveris

Katilimeilar ¢evrimigi aligverigin en onemli avantajimin geleneksel aligveriste olan
yorulma, magaza saatleri veya kisith {irlin secenegi gibi smirlar olmamasi ve

istedikleri anda istedikleri yerde aligveris yapabilmeleri oldugunu belirtmislerdir.
3.2.2. Boslugu Doldurmak i¢cin Alhsveris

Katilimcilar genellikle yapacak isleri olmadiginda veya sikildiklarinda ¢evrimigi
aligverise yoneldiklerini, aligverisin bir odak olusturarak onun diginda kalan seyleri

diistinmemelerini sagladigini aktarmiglardir.
3.2.3. Motivasyon Olarak Alsveris

Katilimcilar aligveris yaparak bircok farkli konuda motive olduklarini belirtmislerdir.

Ornegin Dilek sdyle demistir:

Dilek: Aldigim esyalarla da bir nevi bir deneyime de baslarim diye kendimi
motive ediyorum. Yeni bir spor ayakkabisi alayim kosuya baslarim, ya da iste
guasa tas1 alayim yliz yogasi yaparim onunla falan diye dyle dyle...

3.2.4. Bagka Aktiviteleri Cevrimici Ahisverisle Degistirmek

Katilimcilar 6nceden yaptiklari ve daha verimli olarak tanimladiklar1 spor, kitap
okuma, film izleme gibi aktiviteleri ayn1 keyfi veren ama daha kolay olan ¢evrimigi

aligverisle degistirdiklerini aktarmislardir.
3.2.5. Kacis Olarak Ahsveris

Bazi katilimcilar ¢evrimigi aligverisi akademik sorumluluklardan kagmak i¢in veya

kaygi, liziintli gibi olumsuz duygulardan kagmak i¢in tercih ettiklerini belirtmislerdir.
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3.2.6. Mod Degistirici Olarak Alsveris

Bazi katilimcilar aligveris yapmanin modlarint  degistirdigini, Ozgilivenlerini
yiikselttigini belirtmislerdir. Bazi katilimcilar ise o anki modlarina uygun olan

tirtinleri satin alacak sekilde alisveris yaptiklarini belirtmiglerdir.
3.3. Alisverisle Ne Gelir: "Bir Uriinden Fazlas1"

Alt temalar driine sans veya negatif enerji atfetmek, ¢evrimici alisverise dair
cocukluk ve aile referanslari, imaji degistirmek ve para aslinda neyi satin alir?

seklindedir.
3.3.1. Uriine Sans veya Negatif Enerji Atfetmek

Bazi katilimcilar satin aldiklar1 {irlinlerin kendilerine sans veya negatif enerji
getirdigine inandiklarini, eger bir {irlinii satin aldiklarinda veya kullandiklarinda

baslarina olumsuz bir sey gelmigse onu bir daha kullanmadiklarini belirtmislerdir.
3.3.2. Cevrimici Alisverise Dair Cocukluk ve Aile Referanslari

Bazi katilimcilar ¢evrimigi aligverisin hissettirdiklerini tarif ederken ¢ocukluga dair
atiflarda bulunmuslardir. Ek olarak ailelerinin aligveris aliskanliklarinin kendilerinin

aligveris davranisi lizerinde etkisi olabileceginden bahsetmislerdir.
3.3.3. imaji Degistirmek

Katilimcilar satin aldiklar: urtinlerin hem kendileri hakkinda nasil hissettiklerini hem
de cevreleri tarafindan nasil goriiliip degerlendirileceklerini etkileyebildigini

sOylemistir.
3.3.4. Para Ashinda Neyi Satin Alir?

Bazi katilimcilar paranin kendileri icin aligveris yaparak 6zgiivene doniistiirmedikge
bir anlam ifade etmedigini sdylemis, bazilar1 ise paraya dair tlim sorunlarin ¢6ziimii,

egemenlik hissi, gli¢ gibi atiflarda bulunmuslardir.
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3.4. Cevrimici Ahsverisin Kisir Dongiisii

Alt temalar "Ihtiyacim yok ama istivorum", "Daima satin alacak daha fazla sey var",

cevrimi¢i aligverisin bedeli, biwrakma girisimleri ve "Daha kotii olabilirdi"

seklindedir.

3.4.1. "ihtiyacim Yok Ama istiyorum"

Katilimcilar ihtiyaglar1 olmayan {iriinleri satin almak istediklerini ama bdoyle
durumlarda sug¢luluk hissetmemek i¢in o iiriine ihtiyaclar1 olduguna dair kendilerini

ikna etmeye ¢alistiklarini sdylemislerdir.

3.4.2. "Daima Satin Alacak Daha Fazla Sey Var"

Katilimcilar sahip olduklar {irlinlerin sayica fazla olmasinin kendilerini daha ¢ok
tatmin ettigini belirtmislerdir. Baz1 katilimcilar ise {riiniin nitel 6zelliklerine dair
artan bir tolerans gelistirdiklerini, 6nceden ulasilabilir tiriinlerle tatmin olabilirken

artik daha 6zel tiriinlerle tatmin olabildiklerini aktarmislardir.

3.4.3. Cevrimici Alisverisin Bedeli

Katilimcilar ¢evrimigi aligveris aligkanliklar1 sebebiyle hem bor¢lanma gibi maddi
sikintilar ¢ektiklerini; hem de sug¢luluk hissi, pismanlik gibi olumsuz duygular

yasadiklarini belirtmislerdir.

3.4.4. Birakma Girisimleri

Katilimcilar birgok kez cevrimigi aligveris aliskanliklarini birakmayi denediklerini,
bunun i¢in aligveris uygulamalarini sildiklerini, ama sonra bir sekilde geri yiikleyip

birakamadiklarini belirtmislerdir.

3.4.5. ""Daha Kotii Olabilirdi"

Katilimcilar ¢evrimigi aligveris aliskanliklarinin sagliksiz oldugunu diisiinseler de
kendilerini ¢evrimigi aligveris bagimlisi olarak tanimlamamis ve bu aliskanliklarinin

kendilerine ciddi zararlar verecek boyutlara heniiz ulasmadigini belirtmislerdir.
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4. TARTISMA

4.1. Diger Insanlarla iliskilerde Cevrimici Alisverisin Rolii

Biitiin katilimcilar ¢evrimigi aligverisin ¢evreleriyle iliskilerine etkileri oldugundan
bahsetmislerdir. Ornegin alisveris konusunda gevreleri tarafindan danisilan ve otorite
olarak goriilen biri olduklarin1 aktarmislardir. Kompulsif satin alimda bulunan
bireyler bagkalarmin  kendileri  hakkindaki  diisiincelerinden daha fazla
etkilenmektedirler (Krueger, 1988). Baskalarinin begendigi nesneleri elde ederek
onlar tarafindan begenilen bir kimlik kazanmay1 amaclamaktadirlar (Zepf, 2010).
Katilimcilarin bagkalarinin aligveris aligkanliklarini yonlendirmesi veya onlar adina
aligveris yapmasi psikanalitik literatiir ¢ercevesinde narsisizmle iliskili tiimgiicliilitk
ve Ustilinliikle yorumlanabilir. Narsistik ozellikler gosteren bireyler karizmatik bir
kanaat oOnderi olmak amaciyla piyasadaki iiriinleri yakindan takip etmeye
egilimlidirler (Sedikies vd., 2007). Katilimcilarin aligveris davranislar1 ve aldiklari

iriinler ile ilgi cekme beklentisi de bu baglamda degerlendirilebilir.

Bazi katilimcilar aligveris aligkanliklarini 6zellikle de ailelerinden sakladiklarini ama
bir sekilde yakalandiklarini aktarmislardir. Freud'a gore bazi durumlarda kisiler
bilingdist sugluluk duygusunu daha somut ve sonuglar1 6ngoriilebilir bir sucluluga
baglamay tercih ederler (Freud, 1916). Lacanyen bir bakis agisindan ise bu dinamik
bliylik Baska'ya meydan okumak iizerinden yorumlanabilir. Bagka otorite, bilgi ve
yasay1 temsil eder ve temelleri ilk Baska olan ebeveynlere dayanir. Kastrasyon ile
birlikte yasa ve babanin otoritesi ¢ocuk tarafindan taninir ve igsellestirilir (Evans,
2006). Katilimcilarin bahsettikleri sugluluk duygusu igsellestirilmis yasanin
ihlalinden kaynaklaniyor olabilir. Ek olarak saklama ve yakalanma dinamigi de
babanin yasayr dayatarak tekrar eden zevke bir smir koymasmin yeniden

canlandirilmasi olarak okunabilir.

Katilimcilar magaza gorevlilerinin  bedenleri hakkinda olumsuz  yorum
yapabilecegini veya aligveris esnasinda takip eden bakislarinin giivensiz
hissettirebilecegini aktarmislardir. Bu veriler yansitma kavrami ile ele alinabilir.

Lacana gore yansitma kaynagini ayna evresi ve imgesel diizlemden alan nevrotik bir
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mekanizmadir (aktaran Evans, 2006). Bu baglamda katilmcilarin  kendi
giivensizliklerini veya sucluluklarint magaza gorevlilerine yansittiklar: diigiiniilebilir.
Ayrica kapitalist diskur kendi iginde anti sosyal etkiler gosterir ¢ilinkii 6zneler
arasinda iligki kurmaya yarayan arzu ve sevgi yerine jouissance'r esas alir.
Katilimeilarin diger insanlarla etkilesime girmekten kaginmalari jouissance ile olan

iligkileri ve kastarasyondan kaginmalari ¢ercevesinde yorumlanabilir.

Lacan'a gore "Bilingdis1 Baska'nin sdylemidir" (1991). Bu sebeple arzu da Bagka'nin
arzusudur (Lacan, 1998). Nevrotik 6zne kendisini Baska'daki varsayilan eksige
konumlandirmaya ¢alisir ve Baska'nin arzusu onun baktigi yerdedir (Evans, 2006).
Katilimcilar bir iiriinii diger insanlar 6vdiigli ya da moda oldugu i¢in satin almak
isteyebildiklerini belirtmislerdir. Katilimeilarin ¢ogu alisveriste kiyafet satin aldigini
belirtmistir. Psikanalitik agidan kiyafetler beden tizerinde eyleme dokiilen bilingdisi
karmasalar olarak degerlendirilebilir (Boultwood ve Jerrard, 2000). Lacan'a gore ise
bireyler pargalanmis benligin birlestirmenin bir yolu olarak modaya uyma
egilimindedir (1977). Bu baglamda katilimcilarin baskalarinin neyi arzuladigini takip
etmesi Bagka'nin bakisiyla iligkilerine, kiyafetlere olan ilgileri de biitiinliikli bir

beden algis1 arayisina yorulabilir.
4.2. Cevrimici Ahsverisin Kisisel Islevleri

Geleneksel aligveriste kisiyi sinirlayan birgok digsal etmen olsa da ¢evrimigi alisveris
siirsiz bir aligveris olanagi sunar, bu da tiiketicilerin hazza odaklanmasina sebep
olur (Giinii¢ ve Dogan Keskin, 2016). Katilimcilar istedikleri an istedikleri iirlinii
bircok segenegin arasindan alabildikleri i¢in ¢evrimigi aligverisi tercih ettiklerini
belirtmiglerdir. Sinirlanmalardan kagma ise Lacanyen agidan kastrasyondan
kacinmayla iliskilendirilebilir. Arzulayan 6zne olabilmek icin ¢ocuk kastrasyon ile
birlikte jouissance'!1 feda etmek zorundadir (Evans, 2006). Kapitalist diskur ise
jouissance'a dair biitliin sinirlamalar1 kaldirmayr ve eksigi dolduracak olan nesneyi
saglamay1 vaat etmektedir (Giirsel, 2017). Bu baglamda ¢evrimigi aligverisin sinirsiz
yaninin bir tercih sebebi olmasi kapitalist diskurun bu vaadi ¢ercevesinde
degerlendirilebilir. Katilimeilarin  boslugu doldurmak i¢in aligveris yapma

motivasyonlar1 da yine bununla iligkilendirilebilir.
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Bireyler tiriinlerin kendisinin yani sira iriinlerin temsil ettigi sembolik anlamlari da
olduklar1 ve olmak istedikleri kisiyi temsil etmesini umarak tiiketmektedirler (Yiiksel
ve Eroglu, 2015). Katilimcilarin kendilerini daha iyi hissettirecek veya baskalar
tarafindan daha c¢ok takdir edilecekleri aktivitelere yonelmek igin aligverisi bir
motivasyon kaynagi olarak gormeleri satin alinan {irlinlerin sembolik anlamlarinin

tiikketimine 6rnek olusturabilir.

Katilimcilarin ¢ogu 6nceden yaptiklar1 ve verimli olarak niteledikleri Kitap okuma,
film izleme gibi aktivitelerin yerini ¢evrimigi aligverisin aldigin1 ve bununla ilgili
sugluluk duyduklarini belirtmisglerdir. Bu degisim haz ilkesinin 6tesine gecip acili bir
zevk olan jouissance'a ulasma agisindan degerlendirilebilir. Bagimh kisiler arzudan
ziyade jouissance'r se¢mektedir (Loose, 2002). Katilimcilarin akademik
sorumluluklardan veya olumsuzluklardan kagmak igin g¢evrimigi aligverisi tercih
etmesi de kastrasyondan kagis ve jouissance't segmekle iligkilendirilebilir. Bebegin
tiim ihtiyaclar1 anne rahminin i¢inde karsilanirken dogumla birlikte ayrisma ve hayal
kirikligi devreye girer ve devaminda sembolik diizene girerek geri dondiiriilmesi
imkansiz bir eksik ile tanisir. Teknoloji ise bu kayiptan kaynaklanan eksigin telafisini
vaat eder (Zwart, 2019). Buna paralel olarak, ¢evrimici aligveris katilimcilarin dig
diinyanin yipratict dogasina maruz kalmadan ihtiyaglariin karsilandigir bir anne

rahmine benzer olarak yorumlanabilir.

Katilimcilar aligverisin  modlarin1  degistirme etkisinden bahsetmistir. Mod ile
aligveris arasindaki iliski Lacanyen agidan ideal-ego cercevesinde yorumlanabilir.
Lacan'a gore ayna evresinde ¢ocuk imgesi ile 6zdeslesir. Bu imge ¢ocugun olmak
istegi biitiinliiklii nesneyi, ideal-egoyu temsil eder. Katilimcilarin aligveris ve satin
aldiklar tirtinler araciligryla modlariin yiikselmesi, kendilerinin daha 6zgiivenli ve

mutlu bir versiyonunu amagladiklart seklinde yorumlanabilir.
4.3. Alisverisle Ne Gelir: "Bir Uriinden Fazlas1"

Bazi katilimcilar satin aldiklari {irlinlere sans veya negatif enerji atfettiklerini
belirtmistir. Bagimlilik durumunda nesneyle olan gercek iliski hayali bir iliskiyle yer
degistirir ve nesneye biiyiisel bir gii¢ atfedilebilir (Frosch, 1970). Ek olarak Klein'a
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gore ¢ocuk anneyi biitiin bir nesne olarak algilamak yerine onu 'iyi meme' ve 'kotii
meme' olarak boler ve iyi memeye sevgi atfederken kotli memeye giivenilmezlik
atfeder (aktaran Chatzidakis, 2015). Katilimcilarin nesnelere sans veya negatif enerji
atfetmesi de kotii deneyimleri nesneye yorarak negatifligin benlige yonelmesini ve

narsistik zedelenmeyi 6nleme baglaminda yorumlanabilir.

Baz1 katilimcilar aligverisi ¢ocuklukla iliskili duygularla tarif etmislerdir. Bazi
katilimcilar ise aligveris aligkanliklarini  ailelerinin  aligveris  aliskanliklari
cercevesinde degerlendirmislerdir. Muensterberger'e gore kompulsif biriktirme igin
secilen nesneler ¢ocukluk deneyimleriyle yakindan ilgilidir (2000). Freud'a gore
transfer hatirlanan eski bir iliskinin bilingdis1 sekilde tekrar edilmesidir. Tekrarlama
kompulsiyonunda erken c¢ocukluktaki olaylarin tekrar1 = gorilebilir  (1920).
Katilimeilarin aligverise dair ¢ocukluklariyla ilgili duygular ve anilardan bahsetmesi
bilingdisinda aligveris davranisi tlizerinden tekrar eden anilarin aktarimi olarak

yorumlanabilir.

Kompulsif satin alma davranis1 bir tiir kimlik arayisidir (Dittmar, 2005). Bu kisiler
basarili goriinmeyi basarili olmanmn Oniinde tutabilirler ve aligveris iiriin satin
almanin 6tesinde kimlik satin alma haline gelebilir (Aranson, 2000). Bu calismada
katilimcilar satin aldiklar tirlinlerin hem kendileri hakkinda nasil hissedeceklerini
hem de bagkalar1 tarafindan nasil algilanacaklarini belirleyebildigini aktarmistir.
Lacanyen bakis acisindan ayna evresinde c¢ocugun aynadaki ideal imgesiyle
0zdeslesmesi hem imgesel hem de simgesel diizenle ilgilidir. Bu baglamda
katilimcilarin dirtinler araciligiyla kendi benliklerine dair hislerinin degigmesi bu
0zdeslesimin imgesel yaniyla, daha iyi goriinerek diger insanlar tarafindan takdir

edilecekleri varsayimi da simgesel yaniyla iliskilendirilebilir.

Baz1 katilimcilar paranin kendilerine giic ve egemenlik ifade ettigini, para
olmadiginda gii¢siiz ve ¢aresiz hissettiklerini aktarmiglardir. Riddy'e gére kompulsif
aligveris yapan kisilerin giic ve kontrolle ilgili problemleri mevcuttur ve aligverisi
sagladig1 gecici kontrol ve giic hissi icin tercih ederler (2000). Lacan ise para
hakkinda "biitiin gdsterenler i¢indeki en yok edici gosteren" demistir (1966). Bir

gosteren olarak para her zaman eksiktir ¢linkli eksiklik paranin var olus sebebini

112



olusturmaktadir. Para, kastrasyonun getirdigi eksigi doldurabilecegi varsayilan giicii
icin arzulanir (Arnaud, 2003). Katilimcilarin paradan tiim sorunlarinin ¢6ziimii veya
giic kaynagi olarak bahsetmesi parayla iliskili bir tiimgiicliiliik fantezisi {izerinden

degerlendirilebilir.

4.4. Cevrimici Ahsverisin Kisir Dongiisii

Katilimcilar ihtiya¢ duymadiklar triinleri satin aldiklarinda pismanlik yagamamak
icin o triinlere ihtiya¢ duyduklarina kendilerini ikna ettiklerini belirtmislerdir.
Arzunun nesnesi olan objet petit a 6znedeki boslukla iliskilidir ve ger¢egin alaninda
olan ulasilamaz nesnedir. Kapitalist diskurda iiriinler 6znelerin ihtiya¢ duydugu ve
eksikligi giderecek olan obje petit a gibi sunulur. Bu durumda 6znenin arzuladig: sey
sunulan iriinden ziyade arzusunun nesnesidir (Hendrix, 2019). Katilimcilarin bu
ifadeleri kapitalist diskurda nesnelerin 6znenin asil eksik oldugu ve arzuladigi objet

petit a gibi sunulmasiyla yorumlanabilir.

Katilimcilar nicel olarak daha fazla materyale sahip olmanin kendilerini daha ¢ok
mutlu ettigini aktarmislardir. Bagimlilik perspektifinden bakildiginda, bagimlilik
arzunun karmasgasini ortadan kaldirarak 6zneyi tek bir nesneden daha fazla edinmeye
odaklar (Proudfoot, 2017). Narsistik ve materyalist ozellikler gosteren tliketiciler
tiriinlerin niceligini nitelikten daha ¢ok dnemsemektedir (Kang ve Park, 2016). Ek
olarak kapitalist diskurda eksik inkar edilir ve Oznenin temel kaybinin telafi
edilebilecegi vaat edilir (Ersen, 2006). Daha fazla satin alma istegi materyalist
degerlerle ve kisilerin eksigin doldurulabilecegi vaadiyle daha fazla tiiketime

yonelmesiyle iligkilendirilebilir.

Katilimcilar ¢evrimigi aligveris sebebiyle ekonomik problemlerin yaninda sucluluk,
vizdan azabi gibi psikolojik problemler yasadiklarini belirtmislerdir. Alisveris i¢in
maddi kaynagi ailesinden saglayan katilimcilar ailelerine karsi bir vicdan azabi
belirtirken, maddi kaynagi kendisi saglayan katilimcilar kargo c¢alisanlarina veya
ekolojik ¢evreye karsi sugluluk belirtmislerdir. Yakinlarin kaynaklarini tiilketmeye

dayali aligveris agresyon veya kurtarilma ihtiyact gibi motivasyonlardan
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kaynaklanabilecegi gibi, kiginin yakinlarinin hala kaynak saglayarak kendisine bakim
vermeye goniillii olup olmadigini test ettigi bir dinamik de icerir (Krueger, 1988).

Katilimcilar denemelerine ragmen alisverisi birakamadiklarini ve bunun gii¢lerinin
Otesinde oldugunu belirmistir. Caresizlik ve giigsiizliik hissi bagimliliin temelinde
yer alir. Bagimli olunan davranis ¢aresizlik ve gii¢siizlilk hissinin dnlenmesine ve
duygu durumunun diizenlenmesine yarar (Dodes, 1990). Bu baglamda davranisin
tekrar1 kisilerin birakma girisiminde hissettigi giigsiizliikten kaginarak eksikligin
reddedildigi ve tam tatminin mimkiin kilindigi duruma dénme istegiyle, yani

jouissance ile iliskileriyle yorumlanabilir.

Katilimcilar aligkanliklarinin bir bagimlilik seviyesinde olmadigini, o ylizden heniiz
bir care arayisinda olmadiklarint belirtmislerdir. Johnson ve Clark'in ¢alismasina
gore bagimh kisiler davraniglarinin zararlarina ragmen bagimlilig1 inkar etmektedir
ve bu sayede bagimlilikla iliskilerini korumaktadir (1989). Bagimlilik psikanalitik
semptom Ozelligi gdstermektedir ve tekrarlanir. Bu tekrarlamanin altinda ise 6znenin

vazgeemek istemedigi acili zevk yani jouissance yatar (Loose, 2002).
5. SINIRLILIKLAR VE SONRAKI ARASTIRMALAR ICIN ONERILER

Bu calisma sadece geng yetiskin kadin katilimcilarla gerceklestirilmistir, dolayisiyla
sadece kadin katilimcilarin deneyimlerini yansitmaktadir. Sonraki ¢aligmalarda
erkeklerin kompulsif ¢evrimigi aligverisi nasil deneyimledikleri veya kompulsif
cevrimi¢i aligveriste cinsiyete baglh farkliliklar olup olmadigi arastirilabilir. Ek
olarak bu c¢alisma yalnizca 22 ve 33 yaslar1 arasindaki gen¢ yetiskin katilimcilar
icermektedir. Sonraki ¢aligmalarda farkli yas gruplarmin kompulsif c¢evrimigi
aligverisi nasil deneyimledikleri incelenebilir. Son olarak bu c¢alismanin
katilimcilarinin ¢ogu genellikle kiyafet satin aldiklarini belirtmistir. Farkli tiirlerde

irlin satin alimlarmin kompiilsif ¢evrimici aligveristeki yeri de arastirilabilir.
6. SONUC

Mevcut tez gen¢ yetiskin kadinlarin  kompulsif ¢evrimi¢i aligverisi nasil

deneyimlediklerini anlamay1 amaglamistir. Bulgular kompulsif ¢evrimici aligverigin

114



katilimcilarin diger insanlarla iligkilerinde cesitli etkileri oldugunu ve aligverisin
hayatlarinda gesitli islevleri oldugunu gostermistir. Ek olarak katilimcilarin aligverise
ve {riinlere ylikledikleri diger anlamlar ve davranisi tekrar ettikleri dongii de
psikanalitik literatiir 15181nda tartisilmistir. Terapdtik ortamda kompulsif ¢evrimigi
aligveris davranisi bagimliliklarla iliskili olarak degerlendirilebilir ve kisinin ruhsal
yapisiyla ilgili 6nemli noktalara isaret edebilir. Ek olarak kompulsif davraniglarin
incelenmesi kisinin arzu, kastrasyon ve jouissance ile iliskilenmesi hakkinda fikir

saglayabilir.
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