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RÉSUMÉ  

 

 

La diplomatie ouverte, qui a émergé en tant que terme pendant la Guerre Froide, est 

désormais considérée comme le principal objectif des relations internationales. Le 

principal objectif de la diplomatie ouverte est de transmettre correctement les objectifs et 

les politiques d'une nation aux autres pays et aux autres peuples. À cet égard, il est 

possible d’affirmer que la diplomatie ouverte est un outil de puissance douce et que les 

médias sont l'un des outils les plus importants du processus de diplomatie ouverte, grâce 

à sa capacité à atteindre un large public. 

 

Aujourd'hui, le développement d'Internet et des technologies de la communication 

ont renforcé le pouvoir de diplomatie ouverte des médias. Les pays se sont donc dirigés 

vers les moyens susceptibles d'expliquer directement leurs politiques au reste du monde 

en fondant des organisations de médias qui diffusent dans le monde entier. La prise de 

conscience par la Turquie du pouvoir de la diplomatie ouverte, en particulier dans le 

domaine des médias, a engendré la fondation de chaînes de télévision, telles que la TRT 

Avaz (2009); la TRT Kurdi (2015), la TRT Arabi (2010); et la TRT Türk (2009). 

Cependant, ces chaînes se proposaient d’accroître l'influence régionale plutôt 

qu'internationale de la Turquie. Ce n'est que lorsque la TRT World (2015) a été fondée, 

dans le but de devenir la chaîne de télévision mondiale de la Turquie, en ciblant un public 

mondial et en diffusant en anglais, que l'attention a été déplacée vers un public mondial. 

 

La TRT World est une plateforme d'information internationale fondée par la Société 

de Radio et de Télévision de Turquie. Centrée sur les actualités et les documentaires, la 

TRT World a lancé des tests de diffusion le 18 mai 2015. Le siège de la chaîne est situé 

à Istanbul, avec des studios à Londres et à Washington. Des préparatifs pour créer un 

bureau à Singapour sont également en cours. En tant que plateforme d'actualités, la TRT 

World propose des contenus d'actualités internationaux disponibles dans 190 pays à 

travers le monde, atteignant plus de 260 millions de foyers et 1,2 milliard d'individus. La 

TRT World compte plus de 600 collaborateurs de 72 nationalités différentes ainsi qu'un 

réseau mondial d’actualités avec des correspondants expérimentés. 
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Ce mémoire examine la première chaîne d'information de langue anglaise de la 

Turquie, la TRT World, en tant qu'outil de diplomatie ouverte de la Turquie et aborde les 

questions de recherche suivantes: 

1) Quel est le rôle joué par la TRT World dans la diplomatie ouverte turque? 

2) Est-ce que la TRT World peut être considérée comme l’outil de diplomatie ouverte 

de la Turquie, et si oui, dans quelle mesure? 

3) Y a-t-il eu un changement dans la couverture des nouvelles liées à la Turquie sur 

la TRT World concernant la tentative de coup d'État, et si oui, comment ce changement 

a-t-il été reflété ? 

 

 Afin de répondre efficacement à ces questions, la chercheuse a utilisé deux méthodes 

de recherche : une analyse de contenu des journaux d’actualité de la TRT World du 8 au 

23 juillet 2016 et des entretiens semi-structurés avec les créateurs de contenu.  

 

La première partie du mémoire explore la diplomatie ouverte en tant que concept, sa 

relation avec le développement des médias, met également en lumière le terme « 

puissance douce », examine comment il a été développé et comment il est actuellement 

utilisé. Ce faisant, la TRT World est utilisée comme unité centrale d'analyse dans le cadre 

de la diplomatie ouverte. Dans cette partie, les stratégies et activités de diplomatie ouverte 

de la Turquie sont définies et les instituts de diplomatie ouverte en Turquie sont 

brièvement expliqués. Enfin, la TRT World, en tant que plateforme d’actualités 

internationale, est décrite avec son approche stratégique, ses politiques et sa diffusion. 

 

La deuxième partie du mémoire définit la méthode de cette recherche. Les questions 

et les échelles de mesure sont expliquées pour l'analyse. La catégorisation des journaux 

d'actualité, ainsi que l'analyse qualitative et quantitative du contenu qui a été appliquée 

dans cette recherche, sont décrits. 
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La troisième partie de ce mémoire est consacrée aux résultats de cette recherche. Elle 

comprend l'analyse d'entretiens semi-structurés ainsi que l'analyse des journaux 

d'actualité. 

 

L’analyse des entretiens a montré que les créateurs de contenu considéraient la TRT 

World comme une chaîne internationale, plutôt que comme une chaîne d’informations 

turque anglophone. Par exemple, les personnes interrogées ont indiqué qu’il n’y a que 5 

à 10% des informations couvertes qui concernent la Turquie en général. Par conséquent, 

la chaîne n'attribue qu'une couverture limitée des actualités au sujet de la Turquie, et ce 

sont des informations liées à la politique et à la sécurité qui intéressent un public mondial. 

Comme indiqué par les personnes interrogées, seules les actualités locales d'importance 

internationale sont couvertes et les actualités locales liées uniquement à la Turquie ne sont 

pas couvertes par la TRT World. 

 

Du point de vue de la politique ouverte de la TRT World, l'analyse des entretiens a 

montré que la TRT World joue en partie ce rôle en rapportant des actualités liées à la 

Turquie et en utilisant les déclarations de l'État comme source principale. Comme l'ont 

expliqué les personnes interrogées, la TRT World cherche à éclairer des histoires 

compliquées concernant la Turquie et aide l'État en supprimant les idées fausses sur le 

pays. Cependant, comme indiqué dans les entretiens, la chaîne n'a pas été fondée à cette 

fin et la TRT World n'est pas soumise au contrôle du gouvernement. Néanmoins, on peut 

faire valoir que, bien que la mission de la chaîne ne soit pas d’être un instrument de la 

diplomatie ouverte de la Turquie, l’État peut bénéficier de ses émissions à cet égard. De 

plus, de par leur nature, toutes les organisations internationales de médias ciblent le public 

d'autres pays en tant que public. 

 

En plus des entretiens, lorsque deux semaines ont été analysées en termes de leurs 

actualités liées à la Turquie, il a été observé que le pourcentage des actualités sur la 

Turquie était relativement faible ; au cours de la première semaine, il y a eu un total de 

8% de couverture des actualités liées à la Turquie, et pendant la deuxième semaine, il y 

avait une couverture de 22%, malgré la tentative de coup d'État dans l'intervalle, qui était 

un incident crucial pour la Turquie. Les entretiens ont corroboré les conclusions de 

l'analyse des émissions, et les créateurs de contenu ont souligné que seuls 5 à 10% de la 

couverture médiatique totale concernaient des événements spécifiques à la Turquie. 
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Au cours des deux semaines analysées, presque toutes les actualités étaient liées à la 

sécurité et à la politique. Au cours de la première semaine, sur 124 reportages, seuls 10 

concernaient la Turquie, trois concernaient la sécurité, trois concernaient la politique et 

les quatre dernières concernaient le Comité du Patrimoine Mondial de l'Organisation des 

Nations Unies pour l'Education, la Science et la Culture (UNESCO) qui était accueilli par 

la Turquie. Au cours de la deuxième semaine, en raison de la tentative infructueuse du 

coup d'État, alors qu'il y avait une augmentation des actualités liées à la Turquie, le 

nombre d'articles sur les Amériques était plus élevé. Alors qu'il y avait 10 articles sur la 

Turquie la semaine précédente, il y en avait 28 sur la Turquie entre le 17 et le 23 juillet 

2016, tous étant également des informations liées à la sécurité ou à la politique. Par 

conséquent, bien qu'un incident important se soit produit en Turquie entre ces deux 

périodes, la TRT World ne s'est pas concentrée sur les actualités liées à la Turquie au 

cours de la deuxième semaine, elle a plutôt, en tant que chaîne d'information 

internationale, accordé la priorité aux reportages internationaux. De plus, les actualités 

sur la Turquie qui ont été rapportées étaient liées à la politique et à la sécurité et avaient 

donc une importance internationale et pas seulement locale 

 

L'étude révèle que la TRT World ne diffuse pas seulement des actualités concernant 

la Turquie et la politique turque, mais également des affaires mondiales, la couverture des 

actualités internationales étant souvent plus répandue que les actualités sur la Turquie. 

Cependant, le contenu de l'émission reflète la politique turque. Par conséquent, cette 

recherche fait valoir que la TRT World se positionne dans le cadre de la stratégie de 

diplomatie ouverte de la Turquie en tant qu’acteur important de la dimension 

internationale de la radiodiffusion. C’est-à-dire que la TRT World sert dans une certaine 

mesure d’outil de diplomatie ouverte de la Turquie en rapportant l’actualité de la Turquie 

et en prenant les déclarations de l’État comme source principale. 

 

En outre, la TRT World ne sert pas seulement à la diplomatie ouverte de la Turquie 

avec ses émissions, mais aussi avec ses activités telles que le Forum de la TRT World qui 

est coordonné par le Centre Mondial de Recherches de la TRT. Le Forum mondial de la 

TRT rassemble des personnalités éminentes du monde entier et peut donc être également 

considéré comme une arène internationale pour promouvoir la Turquie et raconter 

l’histoire de celle-ci. En effet, le forum fait appel à un public international plutôt qu'à des 

locaux et la Turquie trouve une arène pour raconter son histoire aux personnalités les plus 

importantes du monde. De plus, certaines des sessions du forum sont étroitement liées à 

la politique étrangère de la Turquie. De ce point de vue, il peut être considéré comme un 

instrument des activités de diplomatie ouverte de la Turquie. Par conséquent, la diffusion 
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de la TRT World, mais aussi ses activités telles que les forums, servent d'outil de 

diplomatie ouverte de la Turquie. 

 

Cependant, la recherche conclut également que cette chaîne n'a pas été fondée à cette 

fin et, comme l'ont déclaré les créateurs de contenu, la TRT World n'est pas soumise au 

contrôle gouvernemental. On peut donc affirmer que si en tant que radiodiffuseur public, 

la TRT World est naturellement un instrument de la diplomatie ouverte turque, elle ne 

cherche pas à être une chaîne de propagande, ni le bulletin officiel de l’État. Ainsi, comme 

le confirme l'analyse des interviews et des journaux des nouvelles, sa diffusion ne se 

concentre pas uniquement sur la Turquie, dont les actualités ne représentent que 5 à 10% 

du contenu diffusé, elles sont axées sur des questions de politique et de sécurité qui 

concernent le monde entier, elles ne présentent pas seulement un intérêt local. Par 

conséquent, même si elle n'a pas été créée pour servir d'instrument de diplomatie ouverte 

de la Turquie, l'Etat turc bénéficie de la diffusion de la TRT World dans ce sens. L'étude 

conclut donc que bien que la TRT World ne soit pas une machine de propagande turque, 

elle diffuse des informations conformes à la politique turque, et donc la TRT World sert 

inévitablement dans une certaine mesure d'outil de diplomatie ouverte turque, bien qu'il 

soit indiqué qu'elle n'a pas été fondée dans ce but. 

 

Mots clés: Diplomatie, diplomatie publique, puissance douce, TRT, TRT World 
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ABSTRACT  

 

 

Public diplomacy, which emerged as a term during the Cold War, is now considered 

to be the main focus of international relations. The main purpose of public diplomacy is 

to convey the goals and policies of a nation to other countries and other peoples correctly. 

In this respect, it is possible to say that public diplomacy is a soft power tool, and the 

media is one of the most important tools of the public diplomacy process, thanks to its 

ability to reach a large audience.  

 

Today, the development of the internet and communication technologies has 

increased the public diplomacy power of the media. Countries have therefore embarked 

on a means of explaining their policies to the rest of the world directly by establishing 

media organizations that broadcast around the world. Turkey’s awareness of the power 

of public diplomacy, especially in the field of the media, engendered the founding of 

television channels, such as TRT Avaz (2009); TRT Kurdi (2015),) TRT Arabi (2010); 

and TRT Türk (2009). However, these channels aimed to increase Turkey’s regional, 

rather than international influence, and it wasn’t until TRT World (2015) was founded, 

with the aim of becoming Turkey’s global television channel, targeting a global audience 

and broadcasting in English, that the focus switched to global audiences. 

 

TRT World is an international news platform founded by the Turkish Radio and 

Television Corporation. Focusing on news and documentaries, TRT World started test 

broadcasts on May 18, 2015. The headquarters of the channel is in Istanbul, with studios 

in London and Washington.  Preparations to establish an office in Singapore are also in 

process. As a news platform, TRT World provides international news content that is 

available in 190 countries worldwide, reaching more than 260 million homes and 1.2 

billion individuals. TRT World has over 600 staff from 72 different nationalities as well 

as a worldwide news network of experienced correspondents. 

 

This dissertation examines Turkey’s first English-language news channel, TRT 

World, as a public diplomacy tool of Turkey and proceeds with the following research 

questions:  
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1) What is TRT World’s role in Turkey’s public diplomacy?  

2) If and to what extent can TRT World be regarded as Turkey’s public diplomacy 

tool? 

3) Has there been any change in the coverage of Turkey-related news on TRT World 

due to the coup attempt, and if so, how has that change been reflected? 

 

 In order to effectively answer these questions, the researcher employed two research 

methods: a content analysis of the TRT World’s newslogs from 8th to 23rd July 2016, and 

semi-structured interviews with the content creators.  

 

The first part of the dissertation explores public diplomacy as a concept, and its 

relationship with the development of the media, and also sheds light on the term ‘soft 

power’ as well as examining how it has been developed, and how is currently employed. 

In doing so, TRT World is used as a central unit of analysis within the framework of 

public diplomacy. In this part, Turkey’s public diplomacy strategies and activities are 

defined and public diplomacy institutes in Turkey are briefly explained. Finally, TRT 

World, as an international news platform, is described with its strategic approach, policies 

and broadcasting. 

 

The second part of the dissertation defines methods of this research. Questions and 

measurement scales are explained for the analysis. The categorization of the newslogs is 

clarified as well as the qualitative and quantitative content analysis that was applied in 

this research.  

 

The third part of this dissertation is devoted to the findings of this research. It includes 

the analysis of semi-structured interviews as well as the analysis of newslogs.  

 

The analysis of the interviews showed that content creators regarded TRT World as 

an international channel, rather than as Turkey’s English speaking news channel. For 

example, it is indicated by the interviewees that only 5 to 10% of the news covered 

concerns Turkey in general. Hence, the channel ascribes only limited coverage of stories 
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about Turkey, and these are politics and security related news items that are of interest to 

a worldwide audience. As indicated by the interviewees, only local news with 

international significance is covered, and local news related only to Turkey is not covered 

by TRT World. 

 

In terms of a public policy viewpoint of  TRT World, the analysis of the interviews 

showed that TRT World partly serves this role by reporting Turkey-related news, and 

employing the state’s statements as its primary source. As interviewees explained, TRT 

World seeks to illuminate complicated stories concerning Turkey, and aids the state by 

removing misconceptions about the country. However, as indicated through the 

interviews, the channel was not founded for this purpose, and TRT World is not subject 

to government control. Nevertheless, it can be argued that although the channel’s mission 

is not to be an instrument for the public diplomacy of Turkey, the state may benefit from 

its broadcasts in this regard. Moreover, by their nature, all international media 

organizations target the public of other countries as an audience. 

 

In addition to the interviews, when two weeks were analysed in terms of their Turkey-

related news, it was observed that the percentage of news on Turkey was comparatively 

low; during the first week there was a total of 8% coverage of Turkey-related news, and 

during the second week there was 22% percent coverage, despite the attempted coup in 

the interim, which was a crucial incident for Turkey. The interviews supported the 

findings of the analysis of the broadcasts, and the content creators emphasized that only 

5 to 10% of the total news coverage concerns Turkey-specific events. 

 

During the two weeks analysed, nearly all of the news was security and politics-

related. In the first week, out of 124 news stories, only 10 concerned Turkey, three of 

these were about security, three of them were about politics, and the last four news 

concerned the United Nations Educational, Scientific and Cultural Organization 

(UNESCO) World Heritage Committee that was hosted by Turkey. During the second 

week, due to the failed coup attempt, while there was an increase in Turkey-related news, 

the number of stories about the Americas was higher. While there were 10 news items 

about Turkey in the previous week, there were 28 about Turkey between 17th and 23rd 

July 2016, all of which were also either security or politics-related news. Therefore, 

although a significant incident occurred in Turkey between these two periods, TRT World 

did not focus on Turkey-related news during the second week, rather, as an international 

news channel, it lent priority to the international news stories. Moreover, the news about 
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Turkey that was reported was politics and security-related, and was therefore of 

international, not only local importance.  

 

The study finds that TRT World does not only broadcast news concerning Turkey 

and Turkish policy, but also about world affairs, with the coverage of international news 

often more prevalent than news about Turkey. However, the content of the broadcast 

reflects Turkish policy. Therefore, this research argues that TRT World is positioned 

within the framework of Turkey’s public diplomacy strategy as an important actor of the 

international broadcasting dimension. Namely, TRT World serves as a public diplomacy 

tool of Turkey to some extent by reporting the news about Turkey and taking State’s 

statements as the primary source.  

 

Additionally, TRT World does not only serve to public diplomacy of Turkey with its 

broadcasts, but also its activities such as TRT World Forum that is coordinated by TRT 

World Research Centre. TRT World Forum brings together prominent figures from all 

around the world and therefore can be also seen as an international arena to promote 

Turkey and tell Turkey’s story. Namely, the forum calls for an international audience 

rather than locals and Turkey finds an arena to tell its story to the most prominent figures 

in the world. Added to this, some of the forum’s sessions are closely linked to Turkey’s 

foreign policy. From this perspective, it can be seen as an instrument of Turkey’s public 

diplomacy activities. Therefore, not only the broadcasting of TRT World but also its 

activities such as forums serve as a public diplomacy tool of Turkey.   

 

However, the research also highlights that this channel has not been founded for this 

mission and as stated by the content creators, TRT World is not subjected to government 

control. It can therefore be argued that while as a public broadcaster, TRT World is 

naturally an instrument of Turkey’s public diplomacy, it seeks to be neither a propaganda 

channel, nor the official bulletin of the state. Hence, as supported by the analysis of both 

the interviews and the newslogs, its broadcasting does not focus solely on Turkey, news 

items about which constitute only five to 10% of the broadcast content, and concern 

politics and security related issues that are of worldwide, not only local, interest. 

Therefore, even though it was not created to serve as a public diplomacy instrument of 

Turkey, the Turkish state benefits from the broadcasting of TRT World in this direction. 

The study, therefore, concludes that while TRT World is not a Turkish propaganda 

machine, it does broadcast news in line with Turkish policy, and hence TRT World 
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inevitably serves as a Turkish public diplomacy tool to some extent, although it is 

indicated that it was not established for this purpose. 

 

Keywords: Diplomacy, public diplomacy, soft power, TRT, TRT World 
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ÖZET 

 

 

Kamu diplomasisi, Soğuk Savaş döneminde ortaya çıkmış bir terim olarak 

günümüzde uluslararası ilişkilerin temel odak noktasını oluşturmaktadır. Kamu 

diplomasisinin temel amacı ulusların amaç ve politikalarını diğer ülkelere ve diğer 

halklara doğru bir şekilde ulaştırabilmektir. Bu açıdan kamu diplomasisinin bir yumuşak 

güç aracı olduğunu, medyanın ise geniş kitlelere ulaşabilme özelliği sayesinde kamu 

diplomasisi sürecinin en önemli araçlarından biri olduğunu söylemek mümkündür.  

 

Günümüzde internet ve iletişim teknolojilerinin gelişmesi, medyanın kamu 

diplomasisi gücünü daha da artırmıştır. Bu kapsamda ülkeler dünya geneline yayın yapan 

medya kuruluşları kurarak dünyanın geri kalanına kendi politikalarını doğrudan anlatma 

yoluna girmişlerdir. Türkiye’nin özellikle medya alanındaki kamu diplomasisinin gücüne 

ilişkin farkındalığı, TRT Avaz (2009), TRT Kurdi (2015), TRT Arabi (2010); ve TRT 

Türk (2009) gibi televizyon kanallarının kurulmasına yol açmıştır. Ancak bu kanallar, 

uluslararası bir etkiden ziyade Türkiye'nin bölgesel etkisini artırmayı hedeflemiştir ve 

ancak Türkiye'nin küresel televizyon kanalı olarak TRT World’ün (2015) kurulması ile 

birlikte küresel izleyici kitlesi hedeflenmiş, İngilizce yayın yapılmaya başlanmış ve odak 

noktası odak küresel seyirciye çevrilmiştir. 

 

TRT World, Türkiye Radyo Televizyon Kurumu tarafından kurulmuş uluslararası bir 

haber platformudur. Haber ve belgesellere odaklanan TRT World, 18 Mayıs 2015'te test 

yayınlarına başlamıştır. Kanalın merkezi İstanbul'dadır, Londra ve Washington'da ise 

stüdyoları vardır. Singapur'da ofis kurma hazırlıkları da devam etmektedir. TRT World, 

bir haber platformu olarak dünya çapında 190 ülkede yer alan, 260 milyondan fazla eve 

ve 1,2 milyardan fazla kişiye ulaşan uluslararası haber içeriği sunmaktadır. TRT World, 

72 farklı milletten 600'ün üzerinde çalışana ve dünya çapında deneyimli muhabirlerden 

oluşan bir haber ağına sahiptir. 

 

Bu tez, Türkiye'nin İngilizce yayın yapan ilk haber kanalı TRT World’ü, Türkiye’nin 

bir kamu diplomasisi aracı olarak inceler ve bunu yaparken aşağıdaki araştırma sorularını 

temel alır. 
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1) TRT World’ün Türkiye’nin kamu diplomasisindeki rolü nedir? 

2) TRT World, Türkiye'nin kamu diplomasisi aracı olarak kabul edilebilir mi ve ne 

ölçüde kabul edilebilir? 

3) TRT World’ün Türkiye ile ilgili haberlerinde darbe girişimi nedeniyle bir 

değişiklik meydana geldi mi, geldiyse bu değişim yayınlara nasıl yansıdı?  

 

 

Bu sorulara doğru bir şekilde cevap verebilmek için araştırmacı iki araştırma yöntemi 

kullanmıştır: 8-23 Temmuz 2016 tarihleri arasında TRT World haber listelerinin içerik 

analizi ve içerik üreticilerle yapılan yarı yapılandırılmış görüşmeler. 

 

Tezin ilk bölümü, bir kavram olarak kamu diplomasisini ve medyanın gelişimi ile 

ilişkisini incelemektedir ve aynı zamanda "yumuşak güç" teriminin nasıl geliştirildiğini 

ve şu anda nasıl kullanıldığını inceleyerek bu terime ışık tutmaktadır. Bunu yaparken TRT 

World, kamu diplomasisi çerçevesinde, incelemenin temel öğesi olarak kullanılmaktadır. 

Bu bölümde Türkiye’nin kamu diplomasisi stratejileri ve faaliyetleri tanımlanmaktadır. 

Türkiye'deki kamu diplomasisi kurumları kısaca açıklanmaktadır. Son olarak uluslararası 

bir haber platformu olan TRT World’ün, stratejik yaklaşımı, politikaları ve yayıncılığı 

anlatılmaktadır. 

 

Tezin ikinci bölümü bu araştırmanın yöntemini tanımlar. Analiz için sorular ve ölçü 

ölçekleri açıklanmaktadır. Bu araştırmada uygulanan nitel ve nicel içerik analizinin yanı 

sıra haber listelerinin sınıflandırılmasına da açıklık getirilir. 

 

Tezin üçüncü bölümü ise araştırmanın bulgularına ayrılmıştır. Bu bölüm yarı 

yapılandırılmış görüşmelerin analizini ve haber listelerinin içerik analizini içerir. 

Görüşmelerin analizi, içerik üreticilerin TRT World'ü Türkiye’nin İngilizce yayın 

yapan bir haber kanalı olarak değil, uluslararası bir kanal olarak algıladıklarını ortaya 

çıkarmıştır. Örneğin görüşülen kişiler, yayınlanan haberlerin sadece % 5 ile %10'unun 
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Türkiye ile alakalı olduğunu belirtmiştir. Dolayısıyla, kanalın Türkiye ile ilgili 

haberlerinin sınırlı olduğu ve bunların da dünya çapında izleyicinin ilgisini çeken siyaset 

ve güvenlikle ilgili haberler olduğu ortaya çıkmıştır. İçerik üreticilerin de açıkladığı gibi, 

TRT World sadece uluslararası öneme sahip Türkiye haberlerine yer vermektedir ve 

sadece Türkiye’yi ilgilendiren yerel haberler TRT World’de yayınlanmamaktadır. 

 

TRT World kamu diplomasisi çerçevesinde incelendiğinde, görüşme analizleri TRT 

World'ün Türkiye ile ilgili haberleri aktararak ve devletin açıklamalarını birincil kaynak 

olarak kullanarak bu role kısmen hizmet ettiğini göstermektedir. İçerik üreticilerin de 

açıkladığı gibi TRT World, Türkiye ile ilgili anlaşılması zor hikayeleri aydınlatmaya 

çalışmakta ve ülke hakkındaki yanlış kanıları ortadan kaldırmaya çalışarak devlete 

yardımcı olmaktadır. Ancak görüşmelerde de belirtildiği gibi kanal bu amaçla 

kurulmamıştır ve TRT World hükümet denetimine tabi değildir. Bununla birlikte, kanalın 

misyonunun Türkiye'nin kamu diplomasisi için bir araç olmamasına karşın devletin bu 

konuda TRT World’ün yayınlarından faydalandığı söylenebilir. Dahası, doğaları gereği 

tüm uluslararası medya kuruluşları izleyici olarak diğer ülkelerin halklarını hedef 

almaktadır. 

 

Görüşmelere ek olarak, yayınlanan haberler iki haftalık bir süreyle incelendiğinde, 

Türkiye’ye özgü haberlerin oranının nispeten düşük olduğu; ilk hafta Türkiye ile ilgili 

haberlerin toplam haberlerin %8’ini oluşturduğu, ikinci hafta ise Türkiye için çok önemli 

bir olay olan darbe girişimine rağmen Türkiye haberlerinin toplam haberlerin % 22 ‘sini 

oluşturduğu gözlenmiştir. Görüşmeler, yayın analizinin bulgularını desteklemiştir ve 

içerik üreticiler, Türkiye’ye özgü haberlerin, toplam haber kapsamının yalnızca %5 ile 

%10'unu oluşturduğunu vurgulamıştır. 

 

Analiz edilen iki hafta boyunca, haberlerin neredeyse tamamı güvenlik ve siyasetle 

ilgilidir. İlk hafta 124 haberden sadece 10'u Türkiye ile ilgilidir, bunlardan üçü güvenlik, 

üçü siyaset ve son dört haber de Türkiye'nin ev sahipliği yaptığı Birleşmiş Milletler 

Eğitim, Bilim ve Kültür Örgütü (UNESCO) Dünya Mirası Komitesi ile alakalıdır. İkinci 

hafta başarısız darbe girişimi nedeniyle Türkiye ile ilgili haberlerde artış olmasına 

rağmen, Amerika ile ilgili haber sayısı daha yüksektir. Bir önceki hafta Türkiye ile ilgili 

10 haber yer alırken, 17-23 Temmuz 2016 tarihleri arasında Türkiye ile ilgili 28 tane 

haber yer almıştır, bunların hepsi güvenlik veya siyasetle ilgili haberlerdir. Dolayısıyla 

bu iki hafta arasında Türkiye'de önemli bir olay yaşanmasına rağmen TRT World ikinci 

hafta Türkiye ile ilgili haberlere odaklanmamış, uluslararası bir haber kanalı olarak 
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uluslararası haberlere öncelik vermiştir. Dahası, yayınlanan Türkiye haberleri de siyaset 

ve güvenlikle ilgilidir ve bu nedenle sadece yerel bir öneme sahip olmayan uluslararası 

haber olduğu söylenebilir.  

 

Araştırma sonucunda TRT World’de sadece Türkiye’ye ve Türk politikasına ait 

haberlerin yer almadığı, dünya haberlerinin de yer aldığı görülmektedir. Hatta dünyaya 

ait haberlerin Türkiye’ye ait haberlerden daha fazla olduğu görülmüştür. Ancak bu 

haberler genel olarak Türk politikasını yansıtmaktadır. Dolayısıyla bu araştırma, TRT 

World'ün uluslararası yayıncılık boyutunun önemli bir aktörü olarak Türkiye’nin kamu 

diplomasisi stratejisi çerçevesinde konumlandığını savunmaktadır. Bir diğer deyişle TRT 

World, Türkiye ile ilgili haberleri aktararak ve devletin açıklamalarını birincil kaynak 

olarak alarak bir ölçüde Türkiye'nin kamu diplomasisi aracı olarak hizmet etmektedir. 

 

Ayrıca TRT World, yayınlarının yanı sıra TRT World Research Center tarafından 

koordine edilen TRT World Forum gibi faaliyetleriyle de Türkiye'nin kamu diplomasisine 

hizmet vermektedir. TRT World Forum, dünyanın önde gelen isimlerini bir araya 

getirmektedir, ve bu nedenle Türkiye'yi tanıtan ve Türkiye’nin hikayesini anlatan 

uluslararası bir platform olarak da görülebilir. Bir diğer deyişle forum, yerel halktan çok 

uluslararası bir izleyici kitlesine hitap etmektedir ve Türkiye böylece, hikayesini 

dünyanın önde gelen isimlerine anlatmak için bir platform bulmaktadır. Buna ek olarak, 

forumun bazı oturumları tamamen Türkiye’nin dış politikası ile yakından bağlantılıdır. 

Bu açıdan bakıldığında  TRT World Forum, Türkiye’nin kamu diplomasisi faaliyetlerinin 

bir aracı olarak görülebilir. Dolayısıyla TRT World, sadece yayınlarıyla değil, forum gibi 

faaliyetleriyle de Türkiye'nin bir kamu diplomasisi aracı olarak hizmet etmektedir.  

 

Ancak araştırma, kanalın bu misyon için kurulmadığı ve içerik üreticilerin ifade ettiği 

gibi, TRT World'ün devlet kontrolüne tabi olmadığını vurgulamaktadır. Dolayısıyla TRT 

World, bir kamu yayıncısı olarak doğal olarak Türkiye’nin kamu diplomasisinin bir aracı 

iken, ne bir propaganda kanalı ne de devletin resmi bülteni olmayı amaçlamaktadır. 

Dolayısıyla, hem görüşmelerin, hem de haber listelerinin analizi ile de desteklendiği 

üzere, yayınlar sadece Türkiye'ye odaklanmamakta, yayın içeriğinin sadece %5-10'unu 

Türkiye ile ilgili haberler haberler oluşturmaktadır ve bunlar da sadece yerel haberler 

olmamakla birlikte dünya çapında ilgi çeken siyaset ve güvenlikle ilgili konuları 

içermektedir. Dolayısıyla, Türkiye'nin bir kamu diplomasisi aracı olarak kurulmamış 

olmasına rağmen, Türk devleti bu yönde TRT World yayınından yararlanmaktadır. Bu 

nedenle çalışma, TRT World'ün Türkiyenin bir propaganda makinesi olmamakla birlikte 
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Türk politikasına uyumlu haber yayınladığı ve dolayısıyla TRT World'ün bu amaçla 

kurulmadığı belirtilmesine rağmen kaçınılmaz olarak bir ölçüde Türk kamu diplomasisi 

aracı olarak hizmet ettiği sonucuna varmaktadır. 

 

Anahtar Kelimeler: Diplomasi, kamu diplomasisi, yumuşak güç, TRT, TRT World
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INTRODUCTION 

 

 

In our contemporary world, the role of the media and communication in societal 

interaction is of vital importance. With the emergence and spread of traditional forms of 

mass media, such as newspapers, magazines, radio, and television, and the addition of 

new, modern communication technologies, such as satellite, internet, computers, and 

mobile phones, the phenomenon of globalization has grown. As a result, information 

relations between countries and societies, as well as cultural and economic interactions, 

have increased (Bjola, Cassidy and Manor, 2019, p. 85).  

 

From an early stage, states recognized the power of mass communication and 

information, and used it to influence public opinion, for instance radio was used as a 

political propaganda tool in World War II. Due to globalization, classic media tools, such 

as newspapers, radio, and television have also begun to be used as political 

communication tools, with international broadcasts serving as a diplomatic weapon, to 

convey propaganda, and to influence and manipulate the public. Today, due to the rise in 

international publications, instead of using them for propaganda, one of the aims of all 

countries has been to use them to build an identity and a strong image, with a new 

discourse in foreign policy. These developments gave rise to the new concept of public 

diplomacy (Mogensen, 2017, pp. 606-608). 

 

Essentially, public diplomacy seeks to influence the public opinion of other countries, 

in line with the interests of the originating country. For this purpose, states employ the 

soft power tools at their disposal, using them, instead of hard power, to achieve their 

interests, and ensuring that their actions are perceived to be legitimate in the eyes of the 

world’s public opinion (Nye, 2004, p. 5).  
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Public diplomacy includes various areas of application. Among these, the media can 

play an important role in terms of public diplomacy strategies and activities, because of 

its potential to reach a wide audience. States convey their views to world public opinion 

through their international media organizations. Therefore, globally broadcasting media 

organizations are crucial for public diplomacy (Nye, 2004, p. 5). 

 

The early history of the media in Turkey has a direct parallel with the country’s 

modernization experience. The media was an important tool for the Ottoman 

modernization process, which involved the restructuring of the state in order to prevent 

the loss of power and land. Similar duties and responsibilities were assigned to public 

broadcasting bodies over time, within the framework of the relationship established with 

western countries at the point of modernization. At the core of these efforts was the desire 

to develop the country to the level of other civilized nations, and even beyond. This 

process, which reflected the structural character of the modernization experience, was 

naturally an important motivator for the emergence and growth of the media, which also 

lay at the centre of media and communication studies (Budak, 2014, p. 203). 

 

İbrahim Kalın, Turkey’s Presidential Spokesperson, carried out an analysis on 

Turkey’s public diplomacy history. He indicated that, before the 2000s, Turkey did not 

use its public diplomacy effectively, however, from the outset of the 21st century, foreign 

diplomacy and public diplomacy activities have gained importance (Kalın, n.d.). In light 

of these developments, Turkey opened new institutions, such as the Presidency For Turks 

Abroad and Related Communities, the Yunus Emre Foundation, and the Prime Ministry 

Office of Public Diplomacy. Additionally, Turkey began the implementation of its public 

diplomacy via various institutions, such as the Turkish International Cooperation and 

Development Agency (TİKA), Kızılay (The Turkish Red Crescent), the Ministry of 

Tourism and Culture, the Ministry of Foreign Affairs, Turkish National Television (TRT), 
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the Agency for Investment and Support, and through the activities of the Press 

Information Office (Kalın, n.d.).  

 

Turkey’s awareness of the power of public diplomacy, especially in the field of the 

media, engendered the founding of television channels, such as TRT Avaz in (2009); TRT 

Kurdi (2015), previously named TRT 6 (2009); TRT Arabi (2010); and TRT Türk (2009). 

However, these channels aimed to increase Turkey’s regional, rather than international 

influence, and it wasn’t until TRT World (2015) was founded, with the aim of becoming 

Turkey’s global television channel, targeting a global audience and broadcasting in 

English, that the focus switched to global audiences.  

 

This dissertation examines TRT World as a public diplomacy tool of Turkey and 

proceeds with the following research questions:  

1) What is TRT World’s role in Turkey’s public diplomacy?  

2) If and to what extent can TRT World be regarded as Turkey’s public diplomacy 

tool? 

3) Has there been any change in the coverage of Turkey-related news on TRT World 

due to the coup attempt, and if so, how has that change been reflected? 

 

 In order to effectively answer these questions, the research employed two research 

methods: a content analysis of the TRT World’s newslogs from 8th to 23rd July 2016, and 

semi-structured interviews with the content creators.  

 

The ultimate aim of this dissertation is to find out TRT World’s role in Turkey’s 

public diplomacy. Therefore, this dissertation firstly explores public diplomacy as a 
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concept, and its relationship with the development of the media, and also to shed light on 

the term ‘soft power’ as well as examining how it has been developed, and how is 

currently employed. In doing so, TRT World will be used as a central unit of analysis 

within the framework of public diplomacy. Additionally, this paper illustrates Turkey’s 

public diplomacy activities, and discusses whether and how the media is used as a public 

diplomacy tool across world by focusing on TRT World, discussing the creation of the 

channel, its policies and broadcasting, and the TRT World Forum. 

 

The following part of this dissertation presents the examination of semi-structured 

interviews with content creators as well as content analysis of the newslogs of TRT 

World, from 8th July to 14th July, and 17th July to 23rd July 2016, within the framework of 

Turkey’s public diplomacy. It should be noted that 15th and 16th July 2016 are excluded, 

because the TRT World office in Istanbul was taken over by a military faction in an 

attempted coup on these dates, and TRT World ceased broadcasting for a time. It was 

therefore necessary to omit these dates from the study, in order to ensure its 

trustworthiness. Since the researcher considered the attempted coup of 15th July 2016 to 

be an important moment for Turkey, the news content of the weeks immediately before 

and immediately after this date were compared. All of the findings are then discussed in 

the final, concluding section of the dissertation.  

 

The analysis of TRT World’s broadcast content from a public diplomacy perspective 

was the subject of previous studies, such as that conducted by Devran (2015). However, 

the present study is the first dissertation in the English language to analyse Turkey’s first 

English-speaking news platform, focusing on the content of its news broadcasts. 

Moreover, the fact that author is an employee of the channel provides a broader 

perspective for the study, together with access to a wider range of data. Additionally, the 

fact that the content analysis conducted for the study refers to the weeks immediately 

preceding and following the 15th July coup attempt, the study’s significance is greater, as 

it contributes to the understanding of the attempted coup’s political importance for 
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Turkey. This dissertation is therefore important as the first work in the English language 

concerning the news broadcast content of TRT World, filling a gap in the academic 

literature, and with the potential to garner an international audience. Furthermore, this is 

the first occasion on which semi-structured interviews with the content creators at TRT 

World have been conducted for an academic study, which constitutes a further original 

aspect of this dissertation that may inspire future work. 
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1. LITERATURE REVIEW 

 

 

1.1.  Public Diplomacy 

 

1.1.1.  Definition 

 

The literature concerning diplomacy contains a number of definitions. British 

diplomat Ernest Satow (1966, p. 1) defined diplomacy as the practice of intelligence and 

tactics, focusing on the official relationships between the governments of independent 

states, including their peaceful conduct of mutually beneficial activities. Versan (1995, p. 

89) regarded diplomacy as an essential tool enabling each state to protect its own interests 

without resorting to violence. These definitions indicate that diplomacy has, since ancient 

times, been defined as the management of the relationships between various groups by 

means of specific representatives and negotiation techniques. In addition, diplomacy is 

also considered decisive when it comes to the process of shaping foreign policy. 

 

The above discussion enables an evaluation of the conceptualization of public 

diplomacy following the Second World War. During the Cold War period, the Soviet 

Union did not permit any divergence of opinions among its citizens. The USA, along with 

other Western countries, attempted to exploit this by engaging in propaganda activities 

based on the promotion of human rights and freedoms. One of the main factors in the 

subsequent emergence of public diplomacy included the impact on the shaping of global 

policies of developments in satellite technology (Seib, 2008, p. 9). In addition, there was 

a general recognition that diplomacy alone was not sufficient to legitimize the 
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international relations policies of the states in world public opinion, leading to a need for 

the support of different organizations, in particular non-governmental organizations. 

 

Until the 18th century, the concept of diplomacy tended to focus on an examination 

of official documents. In addition, the main function of diplomacy was viewed as the 

protection of official letters that formed state archives, along with an examination of the 

treaties and agreements drawn up between various countries. The modern concept of 

diplomacy was first used by Edmund Burke (1796) as referring to the various techniques 

of political influence used in a country's foreign policy (Köksoy, 2013, p. 45). It is notable 

that, over a long period of time, states tended to employ force, including armed conflict, 

as a method of resolving international conflict. This was replaced by diplomacy as a 

peaceful method of resolving disagreements. Former United States Secretary of State 

Henry Kissinger, who was an American scholar having books on diplomacy, considered 

diplomacy to be the art of states engaging with each other by means of agreement rather 

than force (İskit, 2015, p. 52). 

 

The concepts of diplomacy and foreign policy are both separate and interrelated, with 

diplomacy referring to the process of executing foreign policy created by states and 

transmitting these directly to the other states. The concepts of diplomacy and public 

diplomacy also differ in terms of their meaning and context, with the latter regarded as 

an understanding of diplomacy, including the persuasion and promotion of activities 

targeted directly towards the international community and undertaken primarily through 

the means of soft power.  

 

The term ‘public diplomacy’ was first employed by Edmund Gullion (1965), the 

Dean of Tufts University Fletcher School of Law and Diplomacy (Sancar, 2014, p. 79). 

When he established an Edward R. Murrow Centre for Public Diplomacy, Gullion (1965) 

described public diplomacy as follows:  
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‘’The influence of public attitudes on the formation and execution of foreign policies. 

It encompasses dimensions of foreign relations beyond traditional diplomacy, like the 

cultivation by governments of public opinion in other countries, the interaction of private 

groups and interests in one country with those of another, the reporting of foreign affairs 

and its impact on policy, communication among diplomats and foreign correspondents 

and the process of intercultural communications.’’ (Cull, 2008, p. 19) 

 

However, Murrow (1963) defined public diplomacy as interactions primarily 

undertaken with nongovernmental individuals and organizations (Leonard 2002; Nye, 

2008, p. 101). This identifies public diplomacy as the communication policies of 

governments when it comes to the citizens of other states. Unlike traditional diplomacy, 

it includes the development of relationships between international actors and the 

formation of public opinion in other states, with the process of communication facilitated 

through the use of foreign representatives, diplomats and public diplomacy institutions. 

Thus, public diplomacy focuses on the understanding and influencing of foreign publics, 

alongside ensuring an ongoing flow of information. 

 

Hans Tuch (1990, p. 3) described public diplomacy as a communication process for 

understanding a government’s national goals and current policies. In addition, Rugh 

(2004, p. 1) defined public diplomacy as supporting the national interests of a country by 

informing, involving and influencing foreign individuals. This indicates that public 

diplomacy diverges from diplomacy and foreign policy through its targeting of the 

population of other states.  
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1.1.2. History 

 

Public diplomacy has gained in importance during the process of authoritarian states 

being replaced by democracies. In addition, the increasing influence of communication 

technologies have ensured the significance of public diplomacy in the field of 

communication, particularly in relation to information sharing and ensuring a flow of 

information. 

 

Traditional diplomacy and public diplomacy differ in terms of their objectives and 

methods of implementation, with the former focusing on representatives of foreign 

powers and the latter on foreign citizens. Public diplomacy initially prioritized the 

communication activities of states, only subsequently recognizing the individuals forming 

a society as an additional resource (Sancar, 2014, p. 83). 

 

The Cold War has been considered the first period of public diplomacy. During this 

time, public diplomacy attempted to influence governments and their citizens through 

propaganda activities, which were implemented as an aspect of military, political and 

economic hard power (Köksoy, 2015, pp. 77-80). With the diminution towards the end of 

the Cold War of political tension between the United States (US) and the Soviet Union 

(USSR), there was an easing of bilateral relations, including the renewal of international 

economic, social and cultural relations. Activities related to public diplomacy, which 

appeared to be a continuation of hard power, subsequently become associated with social 

and cultural activities. The concept of hard power, which had dominated the Cold War 

era, was replaced by that of soft power, i.e. communication, persuasion and influence. 

Governments began to acknowledge the impact of the soft power, producing public 

diplomacy policies to support the desire of various governments to show their country as 

being attractive to foreign populations.  



 

 

10 

 

On the other hand, following the ending of the Cold War, Eastern and Central 

European countries undertook public diplomacy with the aim of attracting international 

respect by being accepted as members of various international associations (i.e. the EU 

and NATO). Changing practices during this period ensured that governments became the 

main actors and practitioners of public diplomacy (Köksoy, 2015, pp. 79-80). 

 

The academic study of public diplomacy did not become popular until the beginning 

of the 2000s. It gained in significance following the terrorist attacks in New York on 

September 11, 2001, which highlighted the necessity of public diplomacy policies for 

resolving conflicts of interest between countries. The September 11 attacks revealed a 

number of issues, including increased levels of prejudice, identity problems, cultural 

conflicts, terrorism and violence. This has increasingly indicated that appropriate public 

diplomacy policies have the potential to resolve international problems by strengthening 

international relations, increasing communication and developing appropriate 

collaboration (Köksoy, 2015, pp. 85-88). 

 

While public diplomacy previously consisted of governments being both the 

practicing and affected actors, such practices now consist of cooperation between 

government, civil society and the private sector. Thus, while governments were 

previously considered the only actors in the process of public diplomacy, contemporary 

studies also include the views of individual citizens. Thus, public diplomacy practices in 

the social, cultural and academic sense advocate that individuals can also be actors in 

international relations, with Nye indicating that civilians can often prove more effective 

communicators than governments (Köksoy, 2015, pp. 77-100). 
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1.1.3.  Global importance and impact 

 

The media is an important aspect of public diplomacy. Political communication, 

which originally consisted of newspapers and telegraph messages between countries, has 

been enhanced by the developing technologies of the 21st century, and now employs both 

traditional and innovative communication tools (Ertekin, 2012, pp. 324-325). Strong 

communication is now expected between states, through the means of media channels 

and networks, allowing the desired message to be rapidly disseminated to the target 

audience. In addition, the media can direct, influence and inform communities, 

individuals, foreign populations and international representatives, resulting in media and 

publishing facilities being considered indispensable tools in a globalized world. 

 

Recent developments in the field of communication have also exerted a positive 

influence on public diplomacy, with studies covering communication, influence, 

persuasion and cooperation expanding their field of application, in part due to increased 

opportunities for rapid communication and interaction between communities. 

Furthermore, inter-communal communication has enabled both countries and their 

citizens to instantly react to any event occurring throughout the world. This development 

ensured that communication technologies have both united the world and enabled the 

dissemination of ideas into the global market, with public diplomacy being positively 

influenced by the participation of individuals in foreign affairs (Sancar, 2014, pp. 83-84). 

 

The phenomenon of globalization has led to a number of economic, political, cultural 

and social changes, along with the transformation of states, resulting in countries 

beginning to prepare their public diplomacy policies while taking into account 

international public opinion. Thus, countries wishing to implement effective public 

diplomacy policies and practices have been forced to follow international developments, 
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in order to place a country's public diplomacy within the frame of international 

conjuncture. 

 

A further area of transformation concerns the power used by states to create their 

security policies, with public diplomacy becoming indispensable following the 

replacement of hard power (i.e. war) by soft power. Public diplomacy has highlighted the 

need for states to consider changes in the process of policy making, in order to adapt to 

the new systems. Additionally, where foreign policy was previously considered to take 

place between governments, this has now been replaced by a supragovernmental 

relationship. As noted above, the most influential recent incident in the formation of an 

understanding of contemporary public diplomacy resulted from the September 11 attacks. 

This led to public diplomacy gaining a global value, with foreign ministries of a number 

of countries (i.e. Canada, New Zealand, Argentina and Mongolia) developing public 

diplomacy policies to support their own interests (Melissen, 2005, p. 8). 

 

Public diplomacy is a strategic system vital for adapting to the renewed global 

system, particularly in Eastern European countries, with Poland becoming the first 

country to open a public diplomacy office in its region (Sancar, 2014, pp. 85-86). Szondi 

(2008, pp. 294-296) noted the reasons for implementing public diplomacy for countries 

such as Poland as follows:  

 

‘’Countries implement public diplomacy in order to move the country away from the 

old economic and political system, to encourage the country to be a safe and favorable 

candidate for the new system, to change the wrong and negative stereotypes and to 

strengthen some positive stereotypes, to redefine and produce the national identity that 

changed during the transition period.’’ (Szondi, 2008, pp.294-296) 
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While establishing their foreign and public diplomacy policies, countries tend to 

prioritize their own interests, including when it comes to aspects such as culture, 

education and technology (Erzen, 2012, p. 129). In addition, these can also help build a 

country’s positive reputation, including its global practices. 

 

One of the most important areas used to promote a country’s interests and 

relationships with other states is culture. This can include cultural exchanges to create 

partnerships with individuals and communities, as well as to provide opportunities in for 

negotiation and the establishing of solutions for issues that may arise between individuals 

and countries. 

 

Another area frequently used in public diplomacy is education, with countries 

frequently benefitting from education and language education. Education is significant 

due to its contribution to international recognition and its long-term benefit to public 

diplomacy, and is generally undertaken by government-financed institutes and cultural 

centers. In addition, scholarship programs provided by a country’s prestigious academies 

and universities are also frequently used as educational aspect of public diplomacy. 

 

In addition, sport also plays an active role in public diplomacy, particularly due to its 

ability to unite cultural and social activities. Furthermore, a country’s global prestige can 

be considerably enhanced by success in the sporting field, as well as a capacity to organize 

international sporting organizations. 
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1.2. Media as a Means of Public Diplomacy 

 

The Internet has recently become an indispensable part of daily life. The 

transformative power of this media now has considerable influence on both individuals 

and society, with a country’s internal agenda capable of being widely conveyed. The 

information flow provided in the international arena can also be rapidly transmitted, 

allowing public opinion to be rapidly formed on certain issues. Developing information 

technologies and information systems also play an important role when it comes to public 

diplomacy. New media tools (also referred to as the digital diplomacy aspect of public 

diplomacy) are important both for public diplomacy and for offering new methods and 

fields to enhance diplomacy (Ekşi, 2014, p. 116). 

 

Such technological developments can enable rapid transformations in the balance of 

power between various countries in a number of aspects. States tend to highlight media 

studies concerning public diplomacy practices and use, in order to present themselves in 

the best light to the international arena. Depending on their capacity, radio, television and 

the Internet undertake various missions within the media to reach their audiences (Ertekin, 

2012, pp. 323-324). Furthermore, media broadcasts can unite societies around a common 

goal, as well as enabling different societies to familiarize themselves with each other 

better, in order to improve their cooperation in economic, social and political fields. 

 

The primary aim of such public diplomacy strategies tends to focus on converting 

broadcasting organizations into multinational actors. This includes influencing public 

opinion in a range of countries by broadcasting in the appropriate languages on subjects 

including economics, finance, politics and culture. This then establishes a communication 

bridge between countries and communities, thus ensuring cultural continuity. This 

demonstrates that public diplomacy by means of broadcasting has now become 
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indispensable to a modern society, as discussed in terms of various international examples 

below. 

 

1.2.1.  International examples 

 

1.2.1.1.  The USA 

 

The concept of public diplomacy emerged in the USA as a means of implementing 

various forms of information concerning the country. Information studies therefore 

formed the basis of public diplomacy, with different committees set up to inform US 

citizens, particularly during times of war, and which resulted in a global impact. The 

Committee on Public Information was founded by Woodrow Wilson (1917) during the 

First World War (Zaharna, 2004, pp. 219-221). The importance and rationale of 

informing the public was subsequently strengthened by the establishment of the Office of 

War Information (OWI) during the Second World War, followed by the United States 

Information Agency (USIA) during the Cold War. The expressions “telling the story of 

the USA to the world” (Snow, 2009, p.5) and “sharing the values, hopes, and common 

consent with the world” (Snow, 2009, p.5) were included as the founding purpose of the 

USIA, being considered crucial to the expression of public diplomacy. Thus, it can be 

seen that USIA was established to influence populations living outside the borders of the 

USA, with the aim of conveying a positive view of American life and ideas, in particular 

through: (1) radio broadcasts; (2) brochures; (3) a global library network; (4) the use of 

local English teachers in foreign countries; (5) news and television programs; (6) films 

and documentaries; and (7) exchange programs for artists and professionals (Sancar, 

2014, pp. 223-225). 
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The September 11 attacks therefore became an important turning point in the history 

of both the USA and the world. The institutions serving US public diplomacy after 

September 11 are as follows: 

 

 Strategic Communication Policy Coordinating Committee 

 Office of Global Communication 

 Muslim World Outreach Policy Coordinating Committee 

 Office of Policy, Planning and Resources 

 

Another signficant stage in the history of USA public diplomacy was the plan put 

into practice by George C. Marshall following the Second World War. Implemented 

between 1948 and 1952, this became the one of the first focuses of US public diplomacy. 

Known as the ‘Marshall Plan’, it was designed as an aid program facilitating the 

reconstruction of Europe, including its social, economic and cultural aspects. Eighteen 

European countries joined this plan, which promoted the American lifestyle while 

encouraging countries to improve their productivity. 

 

Cable News Network (CNN), which started broadcasting on June 1, 1980, took the 

USA’s public diplomacy to the international arena. The channel’s headquarters is located 

in Atlanta, as a subsidiary of Time Warner. CNN gained importance by its innovative 

approach to journalism at both the national and international level. In addition, it attracted 

a wide audience due to its ability to deliver news at all times of the day. The increasing 

number of viewers in the 1980s led to CNN delivering news to the world's leading centers 

of population. In particular, the channel attracted increased interest through its airing of 

live images of Gulf War in 1999, which led to the channel promoting a new 

communication strategy in the form of broadcasting news in a number of different 

languages (Ertekin, 2012, p. 330). 
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Although the impact of media coverage on public opinion and decision-makers was 

highlighted during the Vietnam era, 1991’s CNN coverage of the Gulf war led to the 

concept of ‘CNN Effect’, i.e. the power of public opinion to influence policy-makers and 

decision-makers on those political matters highlighted by the media (Denk, 2007, pp.145-

156). Livingston (1997, p.1) differentiates ‘CNN Effect’ from earlier media effects on 

foreign policy in terms of CNN’s immediacy of the coverage of the Gulf War. It should 

be recognized that the CNN Effect is particularly powerful in its use of real-time 

communication technologies that can provoke an audience’s engagement in local events, 

as well as interesting political elites in global political events (İpek, 2018, pp. 153-161). 

 

The CNN effect exploited the media to convey controversial aspects of certain 

policies to the general public, resulting in skepticism concerning the necessity of US 

involvement, leading the Clinton administration to re-evaluate its policies and 

subsequently withdraw its troops from Somalia (Livingston, 1997, p.4). This 

demonstrates the power of the media to restore objective human values to a government’s 

agenda. The indirect contribution of the public to decision-making processes can change 

events and a social mass movement can be created closely associated with the country's 

foreign relations. This indicates that the media can prove effective in directing public 

opinion, including changing creating perceptions, conveying government policies and 

creating public pressure capable of influencing government policies. Thus, 

communication tools have the ability to determine the active political participation and 

relativity of the public sphere. 

 

1.2.1.2. The UK 

The UK commenced its development of public diplomacy during the First World 

War, in an attempt to combat false news emerging from Germany. It established 

Wellington House in London to carry out Britain's propaganda activities and strengthen 
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its public diplomacy, as well as designing content to influence newspapers and magazines 

around the world, alongside the translation and dissemination of government 

publications. Public diplomacy activities in the UK are undertaken by the Ministry of 

Foreign Affairs, the British Council and the BBC World Service, having established deep-

rooted public diplomacy structures from the past to the present. Moreover, the UK has 

the considerable advantage of English currently being used as a global language, while 

public diplomacy studies tend to be carried out through the medium of English, along 

with the provision of cultural transfer. Additionally, the UK runs exchange programs in 

various fields (i.e. the Atlantic Fellowship, the City Fellowship and the Greenwich 

Fellowship), in order to attract professionals from different countries and increase their 

recognition. 

 

Britain has carried out a number of important media-related studies in the field of 

public diplomacy for various countries. The British Broadcasting Corporation (BBC) 

television channel was founded on November 14, 1922, being subsequently transformed 

into a public channel in 1927 (Bülbül, 2000, pp. 104). This was followed by the first high 

definition television broadcast being made in 1936. The BBC now has the highest 

audience of any international broadcasting organization. It broadcasts in thirty-two 

languages, reaching eighty million listeners worldwide. The UK benefits from all 

communication technologies, using its advantage as a developed country. This has led to 

the BBC becoming a corporate news documentation center, carrying its radio and 

television broadcasting on the Internet, along with access to news and archives through 

its websites, thus establishing a new era in the approach to ‘broadcasting’ (Ertekin, 2012, 

pp. 328-330). 
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1.2.1.3.  Europe 

 

The European Union was established to end war in Europe and unite its countries 

both politically and economically, bringing them together at many common points. 

According to Nye (2004, p.77), the symbolism of the unification of Europe offers an 

effective soft power advantage (Sancar, 2014, pp. 238-239). The European Union's public 

diplomacy policies are aimed at opinion formers rather than individuals, while its 

admission processes are considered examples of public diplomacy. The television station 

Euronews was founded as a European-based broadcaster, transmitting programs in many 

languages throughout the world. The purpose of the channel is to deliver common 

international news to a range of audiences in many European languages (Ertekin, 2012, 

pp. 332-333). 

 

Although Europe adopted the concept of public diplomacy from America, it 

subsequently formulated its own public diplomacy practices, applying many of its own 

cultural activities for the benefit of public diplomacy. This is demonstrated by France’s 

establishment of the Alliance Française in 1883 to promote the country’s language and 

literature. Alliance Française is considered the world's first cultural network, having 

established its services in 136 countries. Its main purpose is to teach French to populations 

throughout the world, as well as to promote French and Francophone cultures and to 

support cultural differences (Sancar, 2014, pp. 233-235). Further important institutions 

serving French public diplomacy include the Association Française d'Action Artistique, 

Agence Pour l'Enseignement Française a l’Etranger and les Instituts Français. In addition, 

the Cannes Film Festival, which was established in September 1946, is also considered 

significant for the recognition of France in the international arena. Furthermore, France 

is home to internationally respected fashion brands, Chanel, Louis Vuitton, Christian 

Dior, who also contribute to France’s public diplomacy in terms of visibility and 

recognition. 
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The TV5Monde French channel began transmitting on January 2, 1984, and now 

contributes to France's public diplomacy by broadcasting internationally. The channel 

broadcasts all over the world, having with satellite vehicles in Belgium, Switzerland and 

Canada. Although it claims neutrality in news broadcasting, it is notable that the channel 

broadcasts on international issues in accordance with French foreign policy. TV5Monde 

is further entrusted with the mission of teaching French by broadcasting some of its 

programs in French and using French subtitles in its transnational broadcasts (Ertekin, 

2012, pp. 331-333). 

 

In addition, Germany initiated its public diplomacy activities with the advent of 

Deutsche Welle radio, founded in 1953 as a global purveyor of news concerning the 

country following the Nazi period. Germany highlighted multiculturalism in public 

diplomacy studies, including emphasizing its own European identity. At the same time, 

it improved its standard of higher education through various scholarship programs, which 

enhanced its attractiveness for young researchers, as well as establishing schools and 

universities in countries experiencing international crises. 

 

1.2.1.4.  The Middle East 

 

The Middle East includes countries with the most intense conflicts, civil wars and 

terrorism in the world. Its public diplomacy studies tend to focus on issues such as 

achieving consensus, promoting interests, and establishing correct communication 

strategies. The prevalence of conflict in this region has prevented public diplomacy 

practices from becoming as highly developed as those of the USA and European 

countries. However, the lack of any consensus in the region also demonstrates a vital need 

for additional public diplomacy studies (Sancar, 2014, pp. 241-243).  
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Of the Middle Eastern countries, Israel has achieved considerable benefit by means 

of extensive work in the field of public diplomacy, successfully employing Jewish lobbies 

to serve the Israeli state through the effective use of available media. Israel’s greatest 

conflict is with Palestine which, despite lacking a ministry directly focusing on public 

diplomacy, employs the Ministry of Information to pursue this task in the country. 

Another organization conducting international public diplomacy activities for Palestine 

is the Negotiations Affairs Department (NAD), which highlights aspects of the 

Palestinian national struggle through a number of different departments. The 

communication department works to increase support for Palestine, undertaking 

advocacy of the country by bringing together local and national non-governmental 

organizations, and to correct any false perceptions put forward by Israel (Negotiations 

Affairs Department, 2020). NAD is supported through the Negotiation Support Project, 

which includes a number of states i.e. the UK, Denmark, the Netherlands, Norway and 

Sweden (Sancar, 2014, pp. 243-246). 

 

1.2.2. The impact of the media on public opinion 

 

The word ‘media’ is derived from the plural form of the Latin word ‘medium’. Media 

can therefore be seen as stemming from the need of mutual communication between 

individuals and communities. It can be regarded as a collection of written, visual and 

audio tools, including responsibilities such as informing and training, carried out by 

transferring various forms of information to individuals and/or societies. 

 

It should thus be recognized that media has a considerable impact on individuals as 

well as societies, generally in relation to accessibility. Media activities have evolved over 

time, from printed media sources, to the audio and visual media created by today’s 
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developing technology. Furthermore, social media now provides audio and visual content 

over the Internet, thus offering the opportunity to address a wide range of audiences, in a 

large part due to its speed and ease of access and the ability to facilitate global interaction 

(Vardarlıer and Zafer, 2019, pp. 355-361). 

 

1.2.3.  The usage of media 

 

Media has become a fast and an effective way of influencing both individuals and 

communities, with contemporary media tools demonstrating increasing social influence. 

In addition, media is seen as an effective educational tool, offering easily accessible 

materials capable of conveying information to a large part of the population, including 

for teaching the values and norms of a society, i.e. socialization. Thus, the media can also 

be seen as an effective tool of socialization. An analysis of media tools has revealed 

television broadcasting as being particularly important, demonstrating the widest reach 

when it comes to societies and individuals. This is highlighted by the way television can 

exert considerable influence over an individual’s symbolic environment, with content 

analysis obtained through opinion-behavior studies into television programs identifying 

them as being firstly, either encouraging or provoking and secondly, exerting a positive 

or negative impact on the attitudes and behavior of individuals, families and communities 

(Arslan, 2006, pp. 1-12). 

 

This demonstrates that media and media tools are capable of influencing individuals 

and social groups in terms of their knowledge, opinions, attitudes and behavior. Klapper 

placed the impact of the media on societal change into three main categories (Barrett and 

Braham, 1995, p. 84; Arslan, 2006, pp. 1-12), as follows: 
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 Change and transformation 

 Making minor changes 

 Strengthening  

 

Alongside individuals and societies, media can also influence political developments 

and policy makers, in a process known as either the ‘Indirect Path’ or the ‘Direct Path’. 

The former refers to influencing a population, forming public opinion and thus creating a 

public influence on policy makers. This forms the process by which policy makers, as 

individuals or legal entities, are directly impacted by the news media (İpek, 2018, pp. 

153-161). This indicates that the power of the media should not be underestimated. 

 

Media tools consist of structures capable of meeting the information needs of 

individuals and societies. Media structures are adopted by societies, being used with 

different aims and thus, over time, increasing their dominance over a country’s social life. 

It has been demonstrated that information and news transmitted through the media in the 

national and international arena can direct societies, as well as influence their cultural, 

social and political fields. The impact of media structures has recently been expanded 

through the development of technology, becoming the dominant power in every area of 

daily life. The use of technology in media structures also enables communication under 

all conditions (Vardarlıer ve Zafer, 2019, pp. 355-361). 

 

With its power to influence and direct individuals and communities, the media is now 

increasingly used for international social and political communication. States’ recognition 

of the power of the media has been accompanied by an appreciation of the concept of soft 

power, and thus the power to influence other societies. Media tools have therefore become 

internationally competitive, enabling countries in possession of a dominant voice in the 

global arena to reach all the countries of the world. Such countries have therefore began 

to systematically exploit the media’s ability to rapidly change public perception, as well 
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as being a tool for political communication and the creation of public opinion. Arslan 

(2006, pp. 1-12) stated that states have the capacity to ‘create propaganda for’, ‘influence’ 

and ‘manipulate’ target audiences by using media tools in both the national and 

international arena.  

 

The perception of hard power as the primary authoritarian influence of states has 

resulted in many previous global conflicts, in particular the Second World War and the 

Cold War, both of which exerted an indirect impact on those countries with no 

involvement in the conflict. This caused a rapid understanding of the power of global 

journalism, commencing with the use of written media tools (i.e. newspapers), followed 

by the development audiovisual media tools (i.e. radio, television and social media). In 

addition, international recognition and the influence of global journalism was increased 

by ongoing external expansion and studies of the relations between countries. This led to 

the media being used to provide the recognition and transference of international culture. 

Such media tools have increased influence of many countries, in particular as a result of 

their broadcasts to foreign countries. 

 

The above discussion has demonstrated that the global influence of the media has 

contributed to the replacement of hard power by soft power, as well as enabling 

populations to interact with each other, as well as the more conventional use of diplomatic 

personnel.  

 

1.2.4. The importance of media for public diplomacy 

 

As noted in previous chapters, the media plays an important role in informing 

individuals and communities when it comes to a wide range of factors, including cultural, 

political and economic. This ensures that the media is not only a tool for providing 
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information and news, but has also become a means of presenting various versions of 

reality. 

 

The main task of mass media is considered to be that of informing, teaching, 

educating and the forming of public opinion, which is defined as a set of ideas and 

attitudes held by individuals holding the same social values (Vardarlıer ve Zafer, 2019, 

pp. 355-361). Social leaders have the power to influence their citizens and shape public 

opinion in accordance with their own ideas, including the management of systematic and 

planned media broadcast policies. The media is thus an important actor in the creation of 

the public opinion and in policy management processes, while also being involved in the 

process of public diplomacy. Media therefore exerts a significant impact on public 

opinions, ideas and opinions. Nye (2008, p. 101) states that "the foreign press is an 

important goal, as it is the first step of public diplomacy”.  

 

In addition to the above features, media can also be considered a public representative 

to foreign governments, being an effective advocate for the interests of a country and 

society, particularly when it comes to aspects requiring confidentiality, i.e. foreign policy. 

This has ensured the increasing influence and power of the media in foreign policy, 

particularly when it comes to serving and defending national interests. This highlights the 

media as being more than simply a tool to convey messages, but rather a window enabling 

countries to access the international area. 

 

1.2.5.  The persuasive power of the media  

 

The media employs various methods to influence its own society and foreign nations, 

i.e. propaganda, perception management and publicly supported open diplomacy. 

Persuasion (in which countries employ communication tools using appropriate strategies) 
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can prove effective at disseminating messages to a target audience (Ertekin, 2012, pp. 

326-328).  

 

The various forms of media employed by countries and policy makers to present their 

ideas and opinions to the general population have strengthened media-politics relations 

through the production of a number of different systems. The manufacturing of consent 

is a concept introduced to the literature by Walter Lippman (1920), who revealed the 

media’s power of persuasion, along with its ability to ensure the acceptability of a 

situation of which neither individuals nor social groups would approve under normal 

conditions. Such manufacturing of consent is thus frequently used by politicians as a 

propaganda tool (Chomsky, 2008, p. 3). 

 

1.2.5.1.  The propaganda model  

 

The term ‘propaganda’ is based on the Latin ‘propagere’, referring to the planting of 

shoots in the ground to obtain a new plant. Propaganda is used to spread ideas and 

thoughts, along with ensuring their adoption. In addition, it is defined as the introduction 

of thoughts and beliefs to others through the use of verbal, written and visual materials. 

Historically, it has been used as a one-way communication method influencing and 

directing the masses. Thus, propaganda can be seen to have formed an important political 

aspect of the French Revolution, as well as being used in previous periods by the church 

(Bektaş, 2013, pp. 146-184). 

 

In addition, the media can serve as a bridge between the public and politicians, 

particularly when it comes to the forming of opinion. Propaganda plays a central role in 

the creation of public opinion and is considered important for the elimination of political 

conflicts, so leading to reconciliation. Propaganda can therefore be seen as facilitating a 
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society’s support of the decision making process, as well as to strengthening the solidarity 

existing between those sharing similar views. Carr (2010) viewed propaganda as a 

modern weapon because of its use of power to influence opinions, while at the same time 

viewing education as the primary method of gaining power over the public, followed by 

radio, film and popular media (Carr, 2010, pp. 152-175). 

 

The history of public diplomacy is based on the extensive use of propaganda. In 

addition, the concept has played an important role in the field of international relations 

and now forms the basis of contemporary public diplomacy. Propaganda practices are 

seen as a form of public relations and diplomacy (Sancar, 2014, p. 122). The common 

meeting point of previous and contemporary meanings of propaganda is the management 

of the target audience’s perceptions in order to obtain the desired outcome, i.e. acceptance 

of the goal benefitting an individual state. According to Osgood and Etheridge (2010, pp. 

12-13), public diplomacy consists of propaganda serving a nation’s foreign policy 

(Sancar, 2014, p. 81). Psychological warfare expert Paul Linebarger (1954) described 

propaganda as "using any public or mass communication plan designed to influence the 

public, whether in terms of military, economy or politics." (Linebarger, 1954, p. 39) 

 

However, despite the similarities between propaganda and contemporary public 

diplomacy, there are also a number of differences. The most important distinction 

concerns an acceptance of the accuracy of information. Firstly, the priority when creating 

propaganda is not accuracy itself, but the dissemination of ideas to the general public. 

Propaganda is considered a unilateral communication, in which it is expedient to hide the 

facts, employing instead factors such as pressure and control. Secondly, public diplomacy 

prioritizes the sharing of correct information and gaining the trust of the masses. This is 

highly significant when it comes to its long-term impact and reliability. Furthermore, 

public diplomacy employs bilateral communication, with feedback from the target group 

being considered both constructive and crucial. 
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The propaganda model was created by Herman and Chomsky (1988) and is based on 

the use of bias and the promotion of specific ideas. The propaganda model tends to refer 

to politicians using the media in a biased manner, ensuring it thus becomes the most 

important tool for policy makers and decision makers to promote their views. The most 

important factor in the propaganda model is that the media undertakes the function of 

contributing to state and private sector activities, using its power of persuasion to 

undertake biased forms of news broadcasting. 

 

The important elements in the propaganda model are as follows: 

 The size and dominance of media companies. 

 Advertising as the most important source of media income. 

 Media based on information provided by the government, the business community, 

and its experts, who also offer financial support and approval  

(Şimşek, 2009, pp. 124-143). 

 

1.2.5.2.  The agenda setting model 

 

A further model in which the media is active in providing information directly to the 

public is the agenda setting model. This assumes that individuals learn about a subject in 

accordance with the importance afforded by a society and analyses how the media can 

form individuals’ views of social reality. 

 

The first studies of the agenda setting model were carried out by McCombs and Shaw 

in 1968, who indicated that its decisive feature was its exploitation of the lack of direct 
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information and ideas available to ordinary citizens (Terkan, 2007, pp. 562-584). The first 

study resulting in the academic model of agenda setting was Lippmann's (1922) ‘Public 

Opinion’. Lippmann (1946) argued that the dominant views expressed in the media are 

able to influence the general audience in equal measure, while the press can be a 

pioneering force in determining the accepted views of a society (Oktay, 2002, pp. 45-48). 

Thus, the agenda setting model can be seen as the media firstly, attempting to explain the 

relationship between political agendas and the general public and secondly, revealing 

their degree of mutual influence. 

 

It is significant that the disciples of public diplomacy and public relations both benefit 

from the tools of public relations. While public diplomacy manages the perceptions of 

citizens of other nations, it also benefits from public relations’ use of the management of 

image, reputation and perception (Sancar, 2014, p. 185). Public diplomacy activities 

follow each another when it comes to the execution of policy, while media tools play an 

effective role in maintaining public diplomacy. Bostancı, (2012, p. 103) identified the 

important interaction between the public agenda, the media and political agendas. In 

particular, the media can raise previously unexamined issues and offer suggestions 

concerning how these should be addressed. Furthermore, public attitudes to political 

events and issues can be shaped by views expressed in the media.  

 

1.2.6. Public diplomacy’s media tools 

 

Mass media also plays an important role in the global acceptance of views promoted 

by public diplomacy, thus ensuring their success. This indicates that, in the information 

age, the ability to implement successful public diplomacy depends on the ability of states 

to plan a successful communication strategy (Samuel-Azran, 2013, pp. 1293-1311). 
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Media tools are among the most important sources capable of disseminating 

information about political issues. The media therefore plays an important social, cultural 

and political role, particularly when it comes to: (1) the transfer of information; (2) the 

formulation of ideas; (3) changes in attitude; (4) the formation of public opinion; and (5) 

giving direction to a population. Therefore, public diplomacy takes advantage of this 

influence, becoming a political tool allowing states to determine their own international 

relations and foreign policies. The success of public diplomacy is measured by both its 

breadth of reach and extent of influence. This highlights that effective use of the media is 

important for public diplomacy, particularly when it comes to reaching a target 

population. 

 

A further significant aspect of the media is its transformation into a dominant source 

of power, with its current significance determined by its historical formation. The 

expansion of colonialism during the 1600s resulted in European states (particularly those 

involved in colonization) developing the concept of journalism to enable them to receive 

news from their colonies. Journalism has since developed, undergoing a number of 

changes and transformations over time, with print media remaining the most important 

factor until the addition of radio and television during the 20th century. Radio became an 

instrument of mass media during the early 1900s, being used as a propaganda tool during 

the First World War and during the rise to power of Adolf Hitler prior to the Second 

World War (Eryılmaz, 2005, pp. 87-111). 

 

Radio broadcasts have a historic value as examples of the use of media as a tool of 

public diplomacy. In addition, the use of international publications following the First 

World War as a tool of public diplomacy can be divided into two chronological periods. 

The first concerns the establishment of the first international government-run radio 

broadcasts, which commenced during the First World War and declined during the Cold 

War Period. The second is the emergence of privately-owned global broadcast media, 

which are considered to be more reliable than state-supported broadcast stations, i.e. 
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CNN, Sky News and MSNBC formed in 1980 and 1990 (Samuel-Azran, 2013, pp. 1293-

1311). 

 

Global changes following the end of the Cold War have also had an impact on the 

concept of diplomacy. While initially this was viewed as consisting of an understanding 

between states, it was subsequently reconstructed as being an understanding between the 

state and the public, resulting in a considerable number of discussions of the concept of 

public diplomacy in the literature. 

 

As previously noted, the development of technology during the twentieth century has 

led to the evolving of mass media, with written texts being replaced by audiovisual media. 

The first trial broadcasts for television which simultaneously transmitted image and sound 

were made in the USA in 1927, with the UK making its first regular broadcast by 1936 

(Tekinalp, 2011, p. 116). Television broadcasts have now become an indispensable tool 

for public diplomacy, affording states an opportunity to promote both themselves and 

their ideas to a global audience. 

 

The following sections discuss the use of traditional and new media in the 

implementation of public diplomacy.  

 

1.2.6.1.  Traditional media 

 

 A primary tactic of public diplomacy has been the development of a beneficial 

relationship with the media, aiming to influence international public opinion in favor of 

the interests of a particular state. The first step of public diplomacy is therefore to exploit 
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the influence of national actors on the media of foreign countries, which requires a high 

degree of knowledge of agenda setting and framing. Traditional media employs a number 

of media tecniques in response to technological developments, as discussed below.  

 

1.2.6.2.  Newspapers 

 

Newspapers remain an important means of influencing public opinion and are also 

used as political and economic weapons. Newspaper owners use their power for their own 

economic interests, while public diplomacy uses newspapers for publishing news and 

giving interviews, to serve the public diplomacy of a country, i.e. the New York Times in 

the USA and Le Monde Diplomatique in France. 

 

1.2.6.3.  Radio  

 

Radio has preserved its importance since the early 1900s, being considered an 

effective tool of public diplomacy. Due to its ability to transmit its broadcasts to 

transnational areas without any restriction, radio was used as an important propaganda 

tool at the beginning of the 20th century. 

 

The most important example of the traditional use of radio for exploiting information 

for public diplomacy is the Voice of America (VOA), which commenced broadcasting in 

1942. VOA broadcasts fifty hours a week in forty-six different languages (Sancar, 2014, 

pp. 187-190). The BBC represents a further significant use of radio broadcasts as a tool 

of public diplomacy, with its World Service reaching 200 countries. 
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1.2.6.4.  Television 

 

Since the inception of television broadcasts, these have tended to replace radio in 

terms of their functions and influence. Televisions have now become an effective 

communication tool, primarily due to appealing to both audio and visual aspects. The use 

of television broadcasting as a tool of public diplomacy has pioneered the establishment 

of national and international news agencies.  

 

The USA commenced international broadcasting with CNN, on June 1, 1980, 

exerting a considerable impact on international media with its twenty-four hour output to 

nintety-three countries. The importance of CNN to public diplomacy stems from the fact 

that it was the only news source available during the Gulf War. European countries and 

the Middle East region have also contributed to the formation of foreign policy processes 

by expanding their foreign broadcasting sources. 

 

 

1.2.6.5.  Cinema 

 

Cinema is also an effective method of conveying messages, in particular as films tend 

to be retained in the mind of an audience. This not only impacts on attitudes and ideas, 

but also helps values to be rooted. Cinema tends to give indirect messages to the audience 

when used as a tool of public diplomacy. This is particularly exploited by USA, in 

particular when it comes to Hollywood, the largest cinema industry in the world. 

Hollywood and diplomacy have frequently been found to work in cooperation for their 

mutual benefit. The Ministry of Foreign Affairs facilitates the export of movies, while the 

White House, the Office of War Information (OWI) and the CIA have mobilized 
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Hollywood to export films with specific themes, including positive views of the American 

lifestyle and culture (Sancar, 2014, pp. 193-194). Furtthermore, such films serve 

American soft power, with many presenting the the USA in the form of a great 

superpower, caplable of saving the world from evil and natural disasters. 

 

1.2.6.6.  Publications 

 

In addition to visual and audio broadcasts, publications such as books and brochures 

are also used as tools of public diplomacy. Books play a significant role in shaping a 

society's thoughts and behaviors. Juvenile literature, which appeals to the new generation, 

can influence the creation of a society’s image of both itself and other nations. Further 

examples of publications being used to influence ideas about countries, and thus as a tool 

of public diplomacy, are cartoons, reports, brochures, city maps and books targeted at 

tourists.  

 

Despite books having been used over a considerable period of time as an important 

tool of public diplomacy, their influence can be seen as more long-term than short-term, 

particularly in comparison with other media tools. This can arise from limitations when 

it comes to their readers, including the length of time needed to absorb the information, 

resulting in magazines and brochures being considered to give the desired effect in a more 

rapid manner. 
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1.2.6.7.  New media 

 

Unlike traditional media, new media has been formed through a new generation of 

technologies that have developed widespread interaction and the removal of borders. The 

Internet allows simultaneous interaction between those from different conditions and 

environments, as well as enabling individuals to express their personal opinions. Studies 

reveal new media to be of great importance for public diplomacy, which has been directly 

influenced by the new technologies, particularly when it comes to form and content. In 

addition, new media offers rapid and permanent methods for communities to 

communicate with foreign populations, so ensuring the transfer of culture.  

 

However, it also needs to be recognized that new media can present various 

disadvantages when it comes to issues of reliability and follow-up, particularly as the 

Internet facilities the rapid global transfer of information, so magnifying the impact of 

crisis situations. The Internet is currently building a global public space within the 

framework of social media platforms facilitated by Web 2.0. This is increasing the 

importance of social media, which is now a process of inclusion and two-way 

communication, so fulfilling the basic concept of public diplomacy. In addition, such 

public diplomacy also enables cultural diplomacy in virtual environments (Sancar, 2014, 

pp. 198-203), such as video sharing on YouTube (so promoting intercultural dialogue 

between members of the younger generation) and the Blogger Forums Series (which 

offers direct questions about public diplomacy to the Ministry of Foreign Affairs). 

 

The impact of media on society has allowed the media to play a more active role, 

including expressing national and cultural identity, reflecting social diversity and 

ensuring social cohesion. This has led the media to form a valuable aspect of soft power, 

as discussed in detail below.  
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1.3.  The Concept of Power  

 

Robert Dahl (1961) from the Yale University Political Science Academy defined 

power as the ability to ensure individuals undertake actions they would not otherwise 

consider (Nye and Welch, 2015, p. 55). In addition, Nye (2004, p. 1) defined power as 

follows: “power is like weather. It is a concept that everyone talks about but few 

understand the functioning logic.” Nye (1990, p.183) also stated that different power 

sources have played various role over the previous five hundred years. Furthermore, Carr, 

(2010, pp. 152-175) identified political power in the international arena as consisting of 

three parts: firstly, military power, secondly, economic power and thirdly, the power of 

forming opinion. 

 

The above discussion indicates that states consist of strong and versatile social 

structures, created by individuals working in a cooperative manner, in order to protect 

their freedoms and secure a safe space in which to live. However, the creation of safe 

spaces and the protection of liberties have moved to the international arena, with those 

countries lacking sufficient power tending to feel weak and insecure in the face of stronger 

and more authoritarian states. Thus, the power ensuring trust in individual states, as well 

as demonstrating international recognition, has been defined as the ability to achieve goals 

and objectives.  

 

Power sources can vary, with the concept of power being adjusted accordingly. The 

previous importance given to war and military power have now been replaced by 

economic development, communication resources, and technology. When the concept of 

power is defined according to differing opinions and thoughts, this can result in 



 

 

37 

alternative classifications of the meaning power. Accordingly, theorists have also 

examined different types of power in the literature.  

 

1.3.1.  Hard power  

 

Nye (2008) considered that a state can potentially impact other states in the following 

three ways, two of which represent hard power. One of the elements of hard power 

consists of an incentive, as demonstrated by the carrot analogy, i.e. a system of persuasion 

and reward, while the stick approach represents the method of punishment, threat and use 

of force (Nye, 2008, pp. 94-109): 

 

 Incentive (Carrot approach) 

 Threat (Stick approach) 

 Soft Power  

 

Hard power therefore refers to the influence of an actor or government on a separate 

actor or state using methods of incentive or threat. The concept of hard power is also 

defined in some sources as ‘imperative power’, which refers specifically to military 

power. Brzezinski (2004, p. 34) argued that the most important elements of power consist 

of finance, production capacity and military power, while Nye (2003, p. 30) emphasized 

hegemony as consisting of military and economic power. This use of military force, in 

particular assault and defense systems, was employed during the two world wars of the 

twentieth century.  

 

A further hard power is economic power, which is an effective factor in determining 

the future of the countries and their ability to play a dominant role in the process of 
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globalization. The importance of economic power is also enhanced by fact that countries 

are now highly interdependent, including when it comes to international commercial 

relationships. Despite the increasing importance of economic power, it can prove 

inadequate when it is not combined with military power. Keohane and Nye (1973, pp.125-

126) argued that countries with superior military power will always prevail when there is 

no financial limitation to foreign policy instruments. They also believed superior 

economic power can prove advantageous if the military forces of states are roughly 

equivalent (Baldwin, 1979, p. 181). 

 

1.3.2.  Soft power  

 

Soft Power was first conceptualized in the literature by Nye (1990) in his book 

‘Bound to Lead: The Changing Nature of American Power’. Nye (1990) stated that soft 

power consists of the ability to achieve what is desired by means of persuasion, rather 

than repression or threat.  

 

Even before the concept of soft power entered the literature, it was used by states as 

an auxiliary element of hard power. This was demonstrated by Japan’s long-term use of 

soft power, as well as the successful use of propaganda by all sides during the Second 

World War and the Cold War to supplement hard power. Furthermore, European 

countries, which had been militarly weakened following the Second World War, were the 

first states to make systematic use of soft power. In addition, those countries using soft 

power also managed to influence and persuade other states commercially, culturally and 

scientifically in their international diplomatic relations. 

 

Globalization and technological developments have now increased the importance of 

information, ensuring that this has become the main determining factor when it comes to 



 

 

39 

power. Thus, states that are now viewed as powerful are those that produce information 

technologies and manage the transmission process of information. The concept of soft 

power has recently appeared with its complementary element known as ‘intelligent 

power’ or ‘smart power’, as first discussed by Suzanoe Nossel (2004) in the journal 

‘Foreign Affairs’. This includes the ability to select an appropriate tool to ensure power, 

or using multiple tools in effective harmony (Clinton, 2009). These power tools describe 

both hard and soft power, i.e. economic, military, political, cultural and legal. Nye (2004) 

noted that smart power expresses the balance between hard and soft power. 

 

This indicates that, despite the association in the literature between hard power and 

soft power, these two aspects of a country’s power do not address equivalent situations, 

with soft power also being effective in the absence of hard power, as discussed in further 

detail below. 

 

1.3.3.  Soft power and public diplomacy  

 

Nye (1990) examined the definition of soft power, determining that its importance 

gradually increases over time. This indicates that the media has now become an important 

power, capable of directing public opinion, along with activities such as persuasion and 

bargaining. In addition, Althusser (1989, pp. 28-38) noted the importance of the media 

while discussing the concept of ‘sovereign ideology’, arguing that mass media has now 

become a significant means of supporting and legitimizing the sovereign ideology of the 

state. Furthermore, media plays an active role in the decision-making processes of 

democratic systems, including an ability to steer this process (Bayram, 2011, pp.68-80). 

The direct impact of media on individual states and their citizens thus emphasizes the 

need for media and policy makers to work together. 
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Nye (2008, p. 95) viewed public diplomacy as a tool made up of resources capable 

of generating soft power, being employed by governments to communicate and influence 

the general population, i.e. through public diplomacy and broadcasting, financially 

supporting cultural exports, and mutual exchanges. Any discussion of Nye's (2008) 

definition of public diplomacy needs to recognize the emphasis placed on the concept of 

soft power, particularly as the recent global transformation in the understanding of power 

awards additional importance to public diplomacy. Nye (2004, pp. 7-11) defined soft 

power as the ability to achieve what is desired by means of persuasion. Thus, the pillars 

of soft power can be seen to lie in the appeal of a state's culture, political ideals and 

policies, which are seen as particularly convincing when a country’s policies are deemed 

legitimate in the eyes of other states. 

 

As indicated above, a country’s international relations, foreign policy and public 

diplomacy practices are directly related to its soft power, as reflected in science, art, 

culture and the media. The concept of power has transformed over time, with Nye (2017, 

pp. 20-32) identifying the following five factors: (1) economic commitment; (2) 

nationalism arising in weaker states; (3) international actors; (4) technological 

developments; and (5) changing political issues. There have also been a number of 

changes to those holding power. Recent developments in the fields of modernization, 

urban construction and communication have caused the power of states to be replaced by 

the private sector. Nye (2017, pp. 20-32) identified the following three elements as 

making up the soft power of a country: 

 

 Culture 

 Political values 

 Foreign policy  
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Firstly, culture is effective if it remains attractive to other societies or states. 

Secondly, political values are effective if they exhibit harmonious and consistent behavior 

in relation to a country’s domestic and foreign policies. Finally, foreign policy is effective 

if it complies with national and international values that are both legitimate and ethical. 

Thus, effective soft power is expected to both contain and fulfil the demands of these 

elements. 

 

Nye’s (2017, pp. 20-32) research focused primarily on culture as a source of soft 

power, describing it as "the whole of values and practices that have meaning for a 

society”, viewing it as an important factor in studies of soft power strategies aimed at 

reaching communities through public diplomacy. The most important duty of public 

diplomacy is therefore a familiarization with the cultures of the target communities, 

particularly as culture influences the political identity of communities or states and also 

shapes a population’s view of its nation. The preferred application for such studies is 

therefore cultural diplomacy, which is included in the field of public diplomacy.  

 

Geun Lee (2009, p. 208) undertook a number of studies of soft power, developing 

several different categories of soft power in terms of international relations under the 

following headings:  

 To create a safe environment with a peaceful and attractive image. 

 To ensure that other countries support a state’s foreign and security policies. 

 To direct the preferences and priorities of other countries. 

 To ensure the unity and integrity of a country or a community of countries.  

 To increase the legitimacy of a leader, or the internal support of a state.  
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A further scholar in this field, Giulio Gallarotti, (2011, p. 24), noted that the sources 

of soft power tend to be abstract, but they are concrete when it comes to hard power, thus 

indicating that hard power is capable of supporting soft power and vice versa.  

 

In addition, soft power is frequently viewed as directly related to values and norms, 

proving persuasive and influential in relation to the principles of countries. For this 

reason, studies of a country’s soft power tends to be related to the importance given to 

generally accepted universal values in the international arena (i.e. human rights and 

sovereignty). 

 

Soft power is used not only by countries lacking an ability to exert hard power, but 

also those in possession of strong military and economic fields. The soft power frequently 

used by countries is evaluated each year using different measurement tools, followed by 

a publication of reports of their capacity. An index in this area was created by McClory 

(2010), using data employing topics such as: (1) the number of foreign correspondent in 

the country; (2) the number of foreign media activities sponsored by the state; (3) success 

during the Olympics; (4) the annual number of tourists arrivals ; (5) population well-being 

as published by the UN; (6) the World Bank global governance ranking; (7) the number 

of international students in the country; (8) the number of top global universities; (9) a 

country’s position in the competitiveness index and international corruption index; (10) 

the number of patents received in a year; (11) the amount of foreign capital directly 

received; and (12) the number of diplomatic cultural missions abroad (McClory, 2019, 

pp.118-120) 

 

The concepts of soft power and public diplomacy can therefore be considered as 

interrelated, along with their areas of application. In addition, public diplomacy and soft 

power are often seen as complementary elements. These concepts can also be viewed as 
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directly related, in particular as a country’s ability to undertake effective public diplomacy 

is closely linked with its soft power. 

 

Soft power includes public diplomacy, consisting of government efforts to convey 

messages directly to the citizens of other states. Thus, a collaboration between soft power 

and public diplomacy can enable a country to achieve a dominant position in world 

politics. İbrahim Kalın (2010, pp. 49-53) viewed soft power as thin in nature, defining it 

as “achieving something desired by not using hard force but by ensuring that your goals 

are accepted by others”, adding that implementation of this definition can be achieved 

through convincing arguments, including the use of rational policies. This indicates that 

the main aspects of power are credibility and persuasion. Furthermore, unlike hard power, 

soft power covers various areas of influence and attraction beyond success in either 

military or economic terms. Kalın (2010, pp. 53-65) stated that “many elements, such as 

culture, education, art, print and visual media, higher education, non-governmental 

organizations, science and technology infrastructure, feed the soft power”. 

 

1.3.4.  The ways countries use soft power 

 

Countries tend to apply soft power by means of a number of strategies including: (1) 

cultural programs; (2) radio and television broadcasts; (3) contributions to the academic 

field; (4) the number and quality of international students and language centers; and (5) 

official institutions and think tanks. 

Soft power tools used by states include: 

 Foreign investments 

 Foreign aid 

 Mediation 
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 Exchange programs, education and scholarships 

 Institutes 

 International organizations / non-governmental organizations 

 Academic and theoretical studies 

 Politics 

 Media 

 

1.3.5.  Media’s position in relation to public diplomacy and soft power 

 

As noted above, the media and public diplomacy are closely interrelated. Public 

diplomacy, as an international strategic communication tool, is defined in terms of 

understanding, informing and influencing public opinion. Communication tools are 

therefore of considerable importance to the successful application of public diplomacy. 

International media outlets also have a strategic importance in promoting cultural and 

social values in foreign countries. The interactive and accessible feature of the media also 

ensures that the general population becomes highly engaged in the international arena. 

 

The most important factor consists of content, in particular ensuring that it is 

appropriate to the target population’s sensitivities, languages, cultures and sociological 

structures. Furthermore, in order to establish common ground with local, national and 

international platforms, such messages need to be inclusive of all groups. 

 

Public diplomacy has recently been transformed by the advent of international 

broadcasting, which is important in determining the methods of diplomacy, as well as the 

shaping of political outcomes. One example is the American government's establishment 

of the Al-Hurra television channel, with the aim of improving its international image 
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following the Iraqi occupation (Seib, 2009, p. 773). Examples of the use of international 

broadcasting as a method of public diplomacy are discussed in detail below. 

 

1.3.6.  The birth of international broadcasting  

 

The relationship between the media and foreign policy was first discussed in the 

literature in 1990, with the appearance of the term ‘CNN Effect’. Three main events can 

be seen to shape this definition; firstly, the 1991 Northern Iraq War, secondly, the fall of 

the Somali government and the country’s subsequently civil war between 1992 and 1993; 

and thirdly, the bombing of Sarajevo in 1994, followed by coverage of the plight of 

Bosnians forced to live in prison camps. Jakobsen (2000, p.131-143) outlined the impact 

of the media by means of successive diagrams, with the stages required to create media 

influence and obtain a concreate output determined as follows: (1) presenting news in 

both a visual and written media; (2) forcing journalists and opinion leaders of Western 

governments to act; (3) creating public pressure and obtaining the support of the general 

public; and (4) promoting the intervention of Western governments to resolve a particular 

issue.  

 

A number of theorists have defined the CNN Effect as the use of media control to 

replace decision-makers' control of the media in the political sphere. They have also 

argued that news media with a global reach (i.e. the BBC, Al Jazeera and CNN) are 

particularly effective in promoting the CNN Effect on decision makers in times of crisis 

and war. 

 

Foreign policy tends to be influenced both by government policies and public 

opinion, a factor that has led political actors to develop a number of innovative practices 

(Barıtçı, 2019, pp. 1551-1576). Thus, many politicians now give interviews or publish 
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articles in the media organs of other countries. Thus, Barıtçı (2019, pp. 1551-1576) noted 

that an editor from the BBC's World Service's daytime cycle indicated that, despite some 

internal issues, the channel’s policy tends to reflect Britain’s soft power, with the 

country’s image of reliability being promoted by the channel’s broadcast policies. 

 

1.3.7. International broadcasting abroad  

 

Due to the increase in its power, there is now a vital need to understand the 

relationship between the media and foreign policy, with Jakobsen (2000, pp. 131-143) 

arguing that news media contain the capacity to shake up or change governments.  

 

Alongside its role as a tool to exchange information and news to outline social 

functions, the media also serves a political role. In conveying its point of view in relation 

to social issues, it also provides the formation of public opinion and its subsequent 

transmission to policy makers and politicians. The media facilitates a government’s 

ability to carry out many important missions, including directly delivering national 

policies and discourses to specific foreign countries, using the power of persuasion to: 

firstly, enhance world public opinion; secondly, win communities over; thirdly, neutralize 

propaganda carried out by another country; and fourthly, create counter-propaganda 

(Eren, 2019, p. 26-41). 

 

Media diplomacy can be a beneficial tool when used effectively to serve public 

diplomacy and create public opinion globally, particularly in terms of foreign policies, 

i.e. promoting the policies of states within the social-cultural framework. Media outlets 

used in diplomacy make a number of important contributions, including promoting 

countries and conveying their political views. As discussed above, this was demonstrated 

by the impact of the BBC during the Second World War, conveying Britain's political 
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views to the world and contributing to the country's soft power. Further examples include 

those used for propaganda purposes during the Cold War, i.e. the Voice of America 

(USA) and RadioMoscow (USSR) (Eren, 2019, p. 26-41). 

 

1.3.8. Examples of international broadcasting as soft power 

 

As previously discussed, international broadcasting first emerged with the use of 

radio, primarily by the USA and USSR, as a propaganda tool during the first and second 

World Wars, followed by the Cold War. This success led to an acknowledgement of the 

importance of global media in influencing public opinion. The development of new media 

tools has now led to television being considered the most effective form of mass media, 

as demonstrated by the emergence of transnational television broadcasting as an 

important factor in the expansion of areas of soft power on the global platform.  

 

Nye (2017, p. 86) described television as being “like a magic box”, viewing it as an 

important weapon for those in control of its programming. Moreover, Monroe Price 

(2003, p. 53) indicated that international broadcasting is an “elegant term for…the use of 

electronic media by one society to shape the opinion of the people and leaders of 

another”. Nicholas Cull (2008) observed a close link between public diplomacy and 

international broadcasting, defining public diplomacy by separating it into the following 

five fields: (1) listening; (2) advocacy; (3) cultural diplomacy; (4) exchange diplomacy; 

and (5) international broadcasting. There are currently a large number of globally 

recognized media actors, with the following sections examining the BBC, CNN and Al 

Jazeera, as international examples of major media actors known to have a considerable 

impact within the global arena. 

 



 

 

48 

1.3.8.1.  The BBC 

 

The BBC was established as a public institution in 1927. It began its first regular 

broadcast in 1936 and is now highly respected and known as the world's leading media 

actor in international broadcasting. This high level of trust is considered due to its 

broadcasting policy, particularly the reputation it gained during the Second World War 

as a source of valuable and accurate information throughout the globe. Since its 

establishment, the corporation has exploited various technological developments. As well 

as being the oldest and most well-known radio and television channel, it also has the 

largest audience of any international broadcasting organization, reaching 180 million 

listeners in worldwide, and broadcasting in thirty-two languages (Yıldırım, 2015, p. 159).  

 

Furthermore, the BBC has kept pace with recent technological innovations, providing 

radio and television broadcasts over the Internet, so offering instant access to news and 

its archives. The primary mission of BBC is to broadcast English culture to the world, 

through foreign media and in different languages (Ansarov, 2008, pp. 114-115). This 

allows it to use its strong international position as a tool of soft power and therefore is 

capable of influencing public opinion through out many regions of the world. 

 

1.3.8.2.  CNN 

 

Cable News Network (CNN) started broadcasting on June 1, 1980, becoming the first 

television channel to provide a twenty-four-hour news service. The head office of the 

channel (which was established under the auspices of the Time Warner company) is 

currently located in Atlanta. 
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CNN brought a new approach to the journalism, at a time when the role of television 

was considered to consist of broadcasting series, movies and entertainment programs, 

with news broadcasts assumed to belong to newspapers and agencies. CNN’s initiative of 

running news bulletins each half hour proved popular with the public and transformed the 

general view of journalism (Ertekin, 2012, pp. 328-331). The channel’s owner, Ted 

Turner, explained the channel's policy as follows: “we will broadcast to the end of the 

world. We will end the broadcast by saying that we are going to God” (İnceoğlu, 2004, 

p. 102). The first important images resulting in CNN becoming familiar to a large section 

of the global population were those of the space shuttle crash in 1986. This was followed 

by images from the Gulf War in 1991, which enabled a global audience to witness war in 

real-time, including scenes of bombing. Rapid improvements in broadcasting technology 

allowed both of these significant events to be broadcast live. The channel has continued 

to broadcast uninterrupted news twenty-four hours a day and now both dominates 

American culture and is active in disseminating its influence throughout the world.  

 

The power of public opinion to force policy makers and decision makers to make 

particular decisions gave rise to the concept of the ‘CNN Effect’. The ‘CNN Effect’ 

therefore highlights that real-time communication technologies can provoke a strong 

reaction from an audience, and so influence political elites when it comes to global 

political events (Ipek, 2018, pp. 153-161). In the case of Battle of Mogadishu, the media 

coverage caused the Clinton administration to question its war policies (including the 

removal of US forces from Somalia) by exposing the population to the reality of the war 

(Livingston, 1997, p.4). This indirect contribution of the public to the decision-making 

processes has changed the course of governmental practice, creating a politically engaged 

population that continues to pay close attention to their country's foreign relations. 
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1.3.8.3.  Al Jazeera 

 

Al Jazeera was established in 1996 with a $ 137 million donation by the Qatar Emir 

Sheikh Hamidi bin Khalifa al-Thani. The aim of the channel is to present Arab views to 

the world without censorship. Al Jazeera continues to broadcast in Arabic twenty-four 

hours a day. 

 

Al Jazeera was influenced by CNN in terms of its new broadcasting, so bringing a 

new understanding of broadcasting to the Middle East and becoming an example for new 

regional news sources. Al Jazeera gained prominence in the global media platform by 

holding interviews with Osama Bin Laden after the bombing at the US embassies, and 

with Saddam Hussein following the British and American bombing of his country. This 

was further enhanced by forestalling CNN in revealing the US intervention in 

Afghanistan and Iraqi attacks (Demirkıran, 2008, p. 106). Al Jazeera has continued to 

contribute to the world’s understanding of the Middle East by reversing the centuries’ old 

one-way flow of information from West to East, so challenging the narrative arising from 

Western hegemony.  

 

The channel's English website (aljazeera.com) was created in 2003, resulting in 

television broadcasts in English commencing in 2006 under the name ‘Al Jazeera 

English’. The channel offers news bulletins and daily events and is the first transnational 

English news channel to broadcast worldwide from the Middle East. Al Jazeera Arabic 

and Al Jazeera English were followed by Al Jazeera Balkans, based in Sarajevo. This 

commenced broadcasting on November 11, 2011 to countries that had declared their 

independence with the dissolution of Yugoslavia. It employs three languages (i.e. 

Bosnian, Croatian and Serbian) and covers Bosnia and Herzegovina Croatia, Kosovo, 

Macedonia, Serbia, Montenegro and Slovenia (Devran, 2015, pp. 281-294). 
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1.3.9. Contribution of international broadcasting 

 

Countries wishing to be influential, and gain a voice in the global arena, require 

strong media institutions to enable them to expand their views, control the public 

discourse and become pioneers in setting the agenda and public opinion. A state’s media 

diplomacy therefore focuses on influencing public opinion in other countries, including 

taking their interests into account. In the process of achieving this aim, states benefit from 

their own tools of soft power, as these tend to legitimize their actions in a more effective 

manner than the conventional use of hard power (i.e. military force). 

 

 Media is generally viewed as an important factor in international public diplomacy, 

with dominant countries employing the power of global media to carry out successful 

studies in this field. The power of reaching and influencing people around the world 

stands out through the media (Barıtçı, 2019, pp. 1551-1576). 

 

In addition, it has been observed that mass media is important for influencing a 

population in terms of events and ideas, particularly when it comes to television news 

broadcasting. The source of this power is the media’s ability to form public opinion. Thus, 

media diplomacy has emerged as the most influential transnational political power of the 

20th century. 

 

Global public opinion tends to be influenced by the power and influence of 

international media, ensuring that positive perceptions can promote the benefits of a 

prestigious country, including its attraction as a tourist destination. This has prompted 

countries all over the world to establish broadcast policies having a strategic vision 
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(Barıtçı, 2019, pp. 1551-1576), including Middle East and Western countries. The content 

of Western-based media coverage tends to focus on negative and destructive concepts of 

the Middle East (i.e. terrorism, civil war, chaos, and poverty), but puts forward positive 

and constructive views of the USA and European states, i.e. development, modernity, 

human rights and democracy. This ensures that these states maintain such connotations 

in the international media, so confirming the media’s power of global influence. 

 

The world’s leading powers during the Second World War and the Cold War era used 

the media as a successful propaganda tool, with Radio Moscow and Voice of America 

facilitating successful propaganda and the manipulation of public opinion. Until the USA 

rose to become the dominant world power in 1945, Britain had continued to provide 

information flow to its colonial states, including transnationally, by means of the BBC’s 

radio broadcasts. 

 

This chapter has demonstrated that the birth of international broadcasting initially 

began with the BBC and CNN becoming actors in the international media field. CNN is 

of particularly importance, due to its role as a television news pioneer through its live 

broadcasts of the Gulf War in 1991. Despite being a private television channel, it served 

US President George Bush's call to the nation, and also the call to the world (Ertekin, 

2012, pp. 328-330). 

 

There are now a large number of transnational institutions competing with each other. 

Although all channels state that they have adopted the principles of impartiality and 

universality for their international broadcasts, their content and orientation also reflect the 

views of the channel’s country of origin. It is therefore increasingly imperative that states 

use their active role in the global media to serve their public diplomacy. 
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1.4.  Public Diplomacy Politics in Turkey 

 

The development of public diplomacy in the Middle East, as in all regions of the 

world, is vital for an effective understanding of the region. Turkey's public diplomacy 

practices are therefore significant in demonstrating the country’s desire to establish its 

position in the Middle East and on a global basis. Additionally, Turkey's position as a 

bridge between Europe and Asia indicates the importance of its public diplomacy 

activities. 

 

The basic principles of Turkish foreign policy were recently developed in response 

to the four principles in place in the country from the early 2000s to the present day: 

firstly, high level political dialogue in terms of regional policies; secondly, security for 

all; thirdly, mutual economic dependence; and fourthly, the protection of 

multiculturalism. Public diplomacy studies within this framework started with an 

examination of the effective use of soft power. A Public Diplomacy Coordinator was 

established under the Prime Ministry in 2010, with its main objective being to increasing 

Turkey’s visibility in the international community (Köksoy, 2015, pp. 77-100). The areas 

in which Turkish public diplomacy activities have been developed include: (1) mass 

communication practices; (2) cultural diplomacy practices; (3) social responsibility; (4) 

humanitarian aid campaigns; and (5) negotiations with the European Union. 

 

The priorities determining the public diplomacy studies of Turkey consist of the new 

policies derived from the country’s geographical location, history and democratic past. 

Particular importance has been attached to previous experiences of Turkish foreign 

policy, including their transformation into a strategic policy. According to Turkey’s 

Presidential Spokesperson Kalın (2011), the basic values contributing to Turkey’s public 

diplomacy studies include: (1) justice; (2) legitimacy; (3) equality; (4) transparency; (5) 
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a virtuous society respecting differences, morality and religious freedom; and (6) the 

assurance of fundamental rights and freedoms within the constitution.  

 

According to Kalın (2011, pp. 5-23), Turkish foreign policy has led to the country’s 

competitive advantage in international relations and has made Turkey attractive to both 

the East and the West. Turkey now actively participates in platforms with an influence on 

both regional and world politics, i.e. the UN Security Council, the G20, the Organization 

of the Islamic Conference, the Council of Europe, and NATO. 

 

1.4.1.  Turkey's public diplomacy strategies 

 

Public diplomacy is viewed as a strategic communication tool and includes 

understanding, informing and influencing the public. An important aspect of this process 

is political communication, which is defined as the production, distribution, control and 

use of information. 

 

The fact that Turkey has, throughout its history, possessed a multinational state 

structure is beneficial for understanding the sociological and historical approaches of its 

soft power. Turkey's new public diplomacy initiatives focus on the Balkans, the Middle 

East and the Caucasus region. Turkey has developed public diplomacy and implemented 

its policies by participating in new regions and emerging actors, while at the same time 

continuing to develop a new capacity for global soft power and communication strategies 

(Kalın, 2011, pp. 5-23). 
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The former coordinator of Prime Ministry Office of Public Diplomacy, İbrahim 

Kalın, defined public diplomacy of Turkey as follows: 

‘’The task of the new Turkish public diplomacy is to tell the story of the new Turkey 

to a wide ranging audience across the globe. As Turkey overcomes its old fears and builds 

a new identity for itself, the process of change transforming the country will have a deep 

impact on Turkish domestic and foreign policy’’ (Kalın, 2011, p. 5). 

 

The Turkish Directorate of Communications was founded in 2018, following the 

closure of Prime Ministry Office of Public Diplomacy, which had previously maintained 

Turkey’s public diplomacy activities. The Directorate represents the country in all fields, 

having the stated aim of “empowering the Turkish brand”. One of the main aims of 

Turkish diplomacy is to address current misconceptions surrounding the country, i.e. the 

policies followed in relation to the Kurdish issue, allegations of Armenian genocide and 

misunderstanding concerning the conflict with the PKK (Kurdistan Workers’ Party).  

 

The political system of a country also indicates its soft power capacity, including its 

ability to guarantee international fundamental rights and freedoms and adopt a transparent 

political system. For Kalın (2011, pp. 5-23), one of the significant elements of Turkey's 

soft power consists of its democratic experience, as revealed by the Arab Spring, which 

commenced with the uprisings in Egypt and Tunisia at the beginning of 2011. He 

indicates that Arab world was inspired by the Turkey’s democratization efforts (Kalın, 

2011, pp. 5-23).  

 

1.4.2.  Public diplomacy institutes in Turkey 

There are two forms of public diplomacy. Firstly, there is state-to-public 

communication, which brings together the policies and international projects of the state 

with the public through official media. Secondly, there is social communication, which is 
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provided through civil organizations, including: (1) NGOs; (2) research centers; (3) 

public opinion research companies; (4) the press; (5) universities; (6) exchange programs; 

(7) associations; and (8) foundations. 

 

The recent history of Turkey has revealed the principal actors in its globalization and 

modernization initiatives, and demonstrated the existence of diversity by different social 

groups. This process should therefore be considered as the basis for Turkey’s public 

diplomacy activities, with its institutions focused on serving public diplomacy. Many 

public institutions serve public diplomacy purposes, either directly or indirectly, and need 

to be effectively coordinated in order to improve public diplomacy policies. In addition 

to state-focused public diplomacy studies, a number of further actors are expected to 

contribute to the process of civil society and private institutions. Those vital for public 

diplomacy include: (1) NGOs; (2) aid organizations; (3) human rights organizations; (4) 

foundations; (5) universities; (6) civil platforms; (7) the media; and (8) civil society 

(Kalın, 2011, pp. 5-23). 

 

Successful steps in public diplomacy will therefore enable Turkey to remain active 

in the region, as well as being included in decision-making process both internationally 

and globally. The state institutions acting on behalf of Turkish public diplomacy are as 

follows: 

 

 

 Ministry of Foreign Affairs 

 Directorate of Communications 

 The Investment Office of the Presidency of Turkey 

 Ministry of Culture and Tourism 

 Turkish Cooperation and Coordination Agency (TIKA) 
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 Presidency For Turks Abroad and Related Communities (YTB) 

 Yunus Emre Institutes 

 AFAD (The Disaster and Emergency Management Presidency)  

 KIZILAY (The Turkish Red Crescent) 

 Anadolu Agency 

 Think Tanks and Research Centers 

 

1.4.2.1.  Ministry of Foreign Affairs 

 

Ministry of Foreign Affairs undertakes public diplomacy activities in Turkey. The 

Information and Public Communications Department, established under the Ministry in 

December 2011, was founded to carry out public diplomacy activities. The promotion 

activities of the Ministry on public diplomacy are mostly carried out within the scope of 

cultural diplomacy, humanitarian campaigns, and international events. 

 

Establishing rostrums at universities abroad in the field of cultural diplomacy is one 

of the main activities of the Ministry. Cultural centers have been established in countries 

such as Germany, Iran, Iraq, Kuwait, Turkmenistan to promote Turkish culture abroad. 

The Ministry also carries out activities such as organizing international exhibitions and 

participating in fairs. 

 

1.4.2.2.  Directorate of Communications  

 

Turkey maintains global public diplomacy activities as being one of the most 

important elements of soft power and realizes application in the context of being a 
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regional power. Turkey, conducting public diplomacy activities strategically, established 

the Prime Ministry's Office of Public Diplomacy in 2010. The office undertook political 

communication activities and media promotion tasks (Kılıçaslan, 2020, p. 76). 

 

Following the switch to the presidential system of the Republic of Turkey, the Prime 

Ministry's Office of Public Diplomacy was closed and the Directorate of Communications 

was founded with Presidential Decree No.14 dated 24.07.2018 and published on the 

Official Gazette No. 30488 (Eren, 2020, p. 116). 

 

Directorate of Communications defines its purpose on its website as:  

“to make efforts for perception, narration and adding meaning and value at national 

and international platforms, with an awareness to maintain communication, which is at 

the heart of existence, on a realistic, sustainable and sound basis.” (Directorate of 

Communications, 2020) 

 

The mission of the Directorate of Communications is also described as: 

“to establish profound and multilateral relations with the national and international 

public opinions, decision-makers and media; to ensure a qualified representation of 

Turkey in all fields applying all communication tools and methods, and to ‘empower the 

Turkey brand’ accordingly’’ (Directorate of Communications, 2020). 

 

The mission of the Directorate of Communication is further defined as: 

“to develop a holistic communication strategy at national and international level 

comprising all state institutions based on a concept of common language; and to carry 

out its functions on this basis. To share Turkey’s policies, practices, and approaches with 
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public opinions and counterparts in a planned, continuous, and effective manner, and to 

raise awareness. To monitor closely and evaluate media and think tanks, and to inform 

relevant authorities and public opinions in this context. To manage/improve relations 

with the press; to take steps to facilitate the professional activities of press members and 

to contribute to the development of the press. To arrange and conduct necessary activities 

and regulations for the effective management of the communication between the nation 

and state’’ (Directorate of Communications, 2020). 

 

From these definitions, it can be said that the Directorate of Communications aims 

to deliver Turkey’s message to the countries, and influence public opinion in the national 

and international level accordingly. 

 

Directorate of Communications has undertaken the task of gathering different 

structures under one roof. In the 5th article of the Presidential Decree No. 14, the 

departments are included, and 8 departments have been established under the Directorate. 

These presidencies are;  

 

 Department of Public Diplomacy, 

 Department of Press and Publications, 

 Department of Public Relations, 

 Department of Translation, 

 Department of Administrative Services, 

 Department of Information and Technologies, 

 Department of Strategy Development, 

 Office of Legal Counsellor, 

 Department of Strategic Communication and Crisis Management. 
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The Department of Public Diplomacy, the Department of Press and Publications and 

the Department of Translation directly serve the purposes and activities of public 

diplomacy (Eren, 2020, pp. 116-117). 

 

Directorate of Communications also carries out public diplomacy activities in the 

field of media and carries out activities in cooperation with TRT, Anadolu Agency and 

Turkey’s Press Advertisement Agency and publishes international press texts. 

 

1.4.2.3. The Investment Office of the Presidency of Turkey  

 

The Investment Office is the official organization that is founded for promoting 

Turkey's investment opportunities to the global business community as well as providing 

assistance to investors. It’s role is to contribute to the Turkish economy by encouraging 

investments in Turkey. It was founded in 2006 under the Prime Ministry and in 2018, the 

Office was restructured under the Presidency Investment Office.  

 

The Office is active globally and operates with local consultants based in different 

locations including Germany, Italy, Japan, Qatar, the USA, Singapore, South Korea, 

Spain, the UAE, and the UK. It offers plenty of services to attract investors to Turkey.   

 

1.4.2.4. Ministry of Culture and Tourism 

 

One of the official institutions working on behalf of public diplomacy is the Ministry 

of Culture and Tourism. Its mission is explained as: 
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 "to ensure the sustainability of our country's universal culture, art and tourism 

values by providing sustainable preservation and promotion, contributing to the 

formation of social awareness and increasing our country's share in world tourism" (TC 

Kültür ve Turizm Bakanlığı, 2020).  

 

Most of the institutions that implement soft power of Turkey continues its activities 

under the Ministry of Culture and Tourism. The Turkish Cooperation and Coordination 

Agency, the Presidency For Turks Abroad and Related Communities, and Yunus Emre 

Institute can be counted as examples. 

 

1.4.2.5.  TIKA (Turkish Cooperation and Coordination Agency) 

 

TIKA was established on 24 January 1992 to rebuild the Turkish Republics, 

contributing to social cohesion processes and meeting the needs of development, after the 

dissolution of the Soviet Union. In order to reach its target, TIKA provides services in 

various fields of activity such as education, health, social infrastructure, transportation, 

energy, communication, and industry. 

 

As Köksoy (2015) indicates according to 2015 data, Turkey became the third country 

in the global humanitarian field providing the maximum assistance. According to the 

Official Development Report 2014 of TIKA, Turkey's official and private development 

assistance amounted to about $ 6.4 billion. When the development aids were examined 

regionally, the biggest aid was made to the Middle East region. Humanitarian aid 

constitutes 48% of this amount and a large part of it was spent on Syrian refugees 

(Köksoy, 2015, pp. 80-100). 
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1.4.2.6.  Presidency For Turks Abroad and Related Communities (YTB) 

 

Presidency For Turks Abroad and Related Communities was established on April 6, 

2010, in order to carry out studies on Turkish diaspora living abroad, to produce solutions 

to problems, and to organize social, cultural, and economic events for the Turkish 

diaspora communities abroad. 

 

Apart from the works carried on behalf of the Turkish diaspora communities "Turkey 

Scholarships" are also carried out by the Presidency For Turks Abroad and Related 

Communities. The scholarship program for international students includes undergraduate, 

graduate, and doctoral studies. 

 

The work of the institution covers the advocacy of the Turkish diaspora in different 

areas. Besides working on many technical issues such as passport transactions, 

accommodation rights, entry permits to the country, etc., activities related to 

Islamophobia, human rights violations, and xenophobia are also carried out. While 

working on diaspora, consulates organize joint activities with the Turkish associations 

established by the diaspora. 

 

Presidency For Turks Abroad and Related Communities carries out activities in many 

fields from education to travel programs on behalf of the diaspora. The following 

examples can be given to the studies conducted in this field: 
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 Foreign Citizens Thesis Research Scholarship (To promote higher education 

abroad) 

 Evliya Celebi Culture Tours Program (to encourage Turkish youth living abroad 

for the recognition of Turkey and cultural adaptation) 

 Turkish Education Programs (Training of people who will teach Turkish courses 

abroad) 

 Young Leaders Program (Through a leadership program, bringing hundreds of 

youth to Turkey and offer them personal development skills lectures) 

 Turkey Internships (Supporting diaspora youth academically by providing 

internship opportunities in Turkey's leading academic institutions) 

 

With the Turkey scholarship, international students benefit from free education and 

under the "International Student Academy" program, training is organized in order to 

complete their personal development and to accelerate the process of social cohesion in 

Turkey. 

 

International students are expected to return to their home country after completing 

their education period. In order to follow these students and continue to be in touch with 

them in this process, Turkey Graduates system was established. Graduates also establish 

Alumni Associations when they return to their countries and carry out works related to 

Turkey in their country through civil society. 

 

1.4.2.7.  Yunus Emre Institute 

 

Yunus Emre Foundation is a public foundation established in 2007 in order to 

promote Turkish history, culture, and art; to serve those who want to study abroad in the 

field of Turkish language culture, and to expand cultural ties with other countries. 
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Yunus Emre Institute has the duties of teaching the Turkish language to foreigners 

and promoting cultural and artistic activities in the centers of the foundation abroad. 

 

Institutes opened their first cultural center in Bosnia and Herzegovina in 2009. 

Today, there are more than 55 cultural centers in 46 countries, Turcology departments, 

and Turcologists in 60 countries. Institutes are seen as an important soft power tool to 

improve the provision and impact of Turkey's visibility. 

 

1.4.2.8.  AFAD  

 

Many material and moral losses are experienced in the world as a result of natural 

disasters. Due to the geographical structure, Turkey experienced natural disasters many 

times and for this reason, the country carried out many studies on disaster management. 

In this respect, The Disaster and Emergency Directorate (AFAD) determined its mission 

as “building a disaster-resistant society” (AFAD, 2020) and was established in 2009 with 

this mission. 

 

AFAD does not only work for Turkey but also works with victims of natural disasters 

by sending aid to other countries. Depending on the size of post-disaster destruction, 

reconstruction works may be required in cities or regions. Many times, AFAD sent post-

disaster financial and human resources support to many Middle Eastern and Far Eastern 

countries to date. Moreover, AFAD carries out activities in the fields of meeting basic 

needs, rescuing the region from the disaster situation, eliminating both physical and 

sociological negative effects of the disaster.  
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While AFAD is an institution under the Ministry of Internal Affairs of Turkey, the 

Turkish Red Crescent (Kızılay) is a charity that was founded in 1868 in order to heal the 

soldiers injured on the battlefield of the Ottoman Empire. The aim of the Red Crescent is 

"to try to prevent and alleviate the pain of the human, wherever it is seen, to protect the 

life and health of the person without any discrimination and to work in a peaceful 

manner." (Pictet, 1979, p. 4). 

 

 

1.4.2.9. Kızılay (The Turkish Red Crescent)  

 

Founden in 1886, the Turkish Red Crescent responds to natural and man-made 

disasters in 138 different countries around the world and supplies the materials needed 

for the basic living conditions of the needy. In addition to the aids on the health of 

individuals, it also builds areas such as education, social assistance, construction of public 

facilities, housing, schools and community centers. 

 

With its donation campaigns, it continues to provide assistance worldwide in areas such 

as drought, hunger, and health problems. 

 

1.4.2.10. Anadolu Agency 

 

With its establishment on April 6, 1920, Anadolu Agency is considered to be the 

oldest organization of public diplomacy in Turkey. Its establishment purpose was to 

provide communication.  
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Anadolu Agency is among the world's leading news agencies. Having an office in 

Turkey’s all cities, it also serves abroad with 29 offices located around the World. 

 

Anadolu Agency publishes in 13 different languages and these publications in foreign 

languages contribute to soft power studies of Turkey. 

 

1.4.2.11.  Think Tanks and Research Centers 

 

In addition to public institutions and organizations, think tanks and non-

governmental organizations carry out studies in the field of public diplomacy (Sancar, 

2014, pp. 265-267). These think tanks and research centers organize events such as 

congresses, conferences, panels and produce various research studies, reports, and 

statistics to serve public diplomacy. Effective think tanks and research centers serving 

this purpose are as follows: 

 

 Foundation for Political, Economic and Social Research (SETA) 

 Turkish Asian Center for Strategic Studies (TASAM) 

 Turkish Economic and Social Studies Foundation (TESEV) 

 Center for Strategic Communication (STRATIM) 

 Wise Men Center for Strategic Studies (BİLGESAM) 

 

As explained above separately, all of these institutions serve the public diplomacy 

works of Turkey through its activities whether in Turkey or abroad.  
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1.5. The Use of the Media in the Public Diplomacy of Turkey 

 

The foreign press is also one of the most important methods of promoting a country’s 

policies in the national, regional and international arenas. With the rise of global 

developments impacting on all sections of global society, countries have now begun to 

closely follow the world agenda. This has made it imperative for states to use the media 

to transmit the desired messages to the populations of other nations, along with its own 

decision-making mechanisms. 

 

It is equally vital for countries to use the foreign press to expand their own outlets. 

They also need to consider the political conjunctures of such countries, in order to 

evaluate the impact of news items. These assessments of the foreign press, can help 

Turkey to inform foreign public opinion both accurately and efficiently. Kalın (2011, pp. 

5-23) noted that the international media has evolved over recent years, creating a more 

dynamic structure with which to examine the modern global order, in particular by 

shaping the discussions of think tanks and academic studies. These can therefore allow 

discussions concerning Turkey to go beyond its borders.  

 

Along with public diplomacy, media diplomacy has gradually increased in influence, 

with the Turkish Radio and Television Corporation (TRT) now becoming a diplomatic 

actor in the global media field (Eren, 2019, pp. 26-41). 

 

1.5.1.  The beginning of foreign language broadcasts in Turkey 

 

Media diplomacy has recently increased in Turkey, with the Anadolu Agency and 

TRT becoming the main actors. The Anadolu Agency has now established offices in a 
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number of countries and publishes its material in various languages, while TRT 

strengthens media diplomacy through its sub-broadcast channels. Foreign language 

broadcasting commenced with TRT Avaz, which also contributes to media diplomacy by 

broadcasting in English, i.e. as a global language within the TRT World stream (Barıtçı, 

2019, pp. 1551-1576). 

 

The innovations currently taking place in Turkey have been influenced by various 

publications engaged in transnational broadcasting on a global basis. Turkey’s ambition 

is to establish a channel that will prove effective in undertaking public diplomacy at the 

international level. This has led to the structuring of  TRT in this field since the beginning 

of 2000s, enabling it to broadcast in a number of foreign languages, when addressing 

public opinion. 

 

Barıtçı (2019) highlighted the following examples of TRT's broadcasts in foreign 

languages: 

 

 It broadcast in thirty-two languages in 2006, with Voice of Turkey and TRT 

Europe FM. 

 It commenced publishing news in thirty-five languages on November 20, 2008 

through the the website www.trt-world.com.tr.   

 It created TRT Şeş / TRT 6 on first of January 2009, aiming particularly at the 

Kurds in Turkey and the Middle East. 

 It established TRT Avaz on March 21, 2009, covering a population of 250 million 

in swenty-seven countries in the Balkans, Caucasus, Central Asia and the Middle East. 

 It established TRT-Int in cooperation with Euronews on May 8, 2009 (This 

channel subsequently became TRT World on May 18, 2015). 

http://www.trt-world.com.tr/
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 It started TRT Arabic broadcasting for twenty-two Arab countries on April 4, 

2010.  

 TRT World started broadcasting news in English on a twenty-four hour basis on 

June 30, 2015. 

 

1.5.2.  TRT’s role in media diplomacy 

 

The media is important to public diplomacy, due to its duty to inform society, as well 

as convey the policies and opinions of states, both to their own populations and other 

societies.  

 

TRT was legally established as Turkey’s first television channel on May 1, 1968. It 

commenced with a test transmission on January 31, 1968, with TRT 1 being the country’s 

only television channel until TRT 2 began broadcasting in 1986. Presidential Decree No. 

2018/2, published in the Official Gazette dated 24.07.2018 and numbered 30488, 

announced TRT to be affiliated to the Presidency of Communication, with some of its 

duties outlined in Article 534 of Decree No. 4 as follows:  

 

In paragraph e): With publications to be made abroad, to introduce the state in all 

areas and to help Turkish citizens who are abroad to maintain relations with the Republic 

of Turkey. 

 

In paragraph f): To broadcast from all channels when necessary at home and abroad 

and to carry out all kind of activities and take precautions to make these broadcastings 

sustainable. 
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These highlight TRT’s mission in relation to public diplomacy (Eren, 2019, pp. 26-

41). TRT conducts its external broadcasts under the auspices of the TRT Foreign 

Broadcasting Department, with a duty to: (1) reflect and promote the views of Turkey; 

(2) broadcast in Turkish or in different dialects, in order to ensure continued ties with 

Turkey and Turkish culture of Turkish citizens living abroad; (3) meet the program and 

news requests coming from foreign radio and television corporations; and (4) form 

broadcasting partnerships with foreign media. 

 

TRT World is one of the most influential institutions representing Turkey in the field 

of media diplomacy. It commenced when a new broadcasting channel was needed 

following the closure of the TRT-Int channel (which ran between 1990 and 2009), one 

that would be capable of a global reach. TRT World was therefore established in 2015, 

broadcasting global news and with over 400 employees in more than fifty countries. TRT 

World is a news center platform focused on directly conveying news on a global basis, 

having an original media initiative model independent of other global media 

organizations. TRT World delivers its programs in English, with its news broadcasts 

available via mobile phones, desktop computers and social media. It is centered in 

Istanbul, with studios in London and Washington D.C. TRT World is available in 190 

countries across twelve satellites worldwide, reaching over 260 million homes and 1.2 

billion people through major TV platforms, airlines, hotels, cruise lines and digital 

devices. TRT World is also a member of the world's leading broadcast associations, the 

Asia-Pacific Broadcasting Union (ABU) and the European Broadcasting Union (EBU) 

(TRT World, 2019). 

 

The economic and foreign policies of Turkey over the previous five years have led 

to frequent discussions of the country in the international arena. The establishment of 

TRT World has therefore proved an important initiative, one that enables Turkey to 
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announce its national issues. Before its establishment, global opinion of Turkey was built 

on the discourse provided by international news agencies and channels, i.e. Reuters, the 

Associated Press, CNN (as AFP), the BBC and Al Jazeera (Devran, 2015, pp. 281-294). 

TRT World therefore plays an active role in breaking the hegemony of one-way flow of 

opinion from developed countries, offering its own perspective on events and so 

influencing world public opinion. 

 

İbrahim Eren, the TRT General Manager and Chairman of the Board, outlined TRT 

World's broadcasting policy as follows:  

 

“Without running after fabricated breaking news, discriminating between societies, 

and blaming anyone or any formation, we have set a vision that will highlight not only 

the visible, but also the cause."  

 

He also added that TRT World has the capacity to become the most effective means 

of understanding Turkey’s perspective of world developments, rapidly becoming a 

leading global channel, offering a broadcasting policy of accurate, impartial and people-

oriented reporting (Anadolu Agency, 2020). 

 

1.6. TRT World 

 

TRT World is an international news platform founded by the Turkish Radio and 

Television Corporation. Focusing on news and documentaries, TRT World started test 

broadcasts on May 18, 2015. The headquarters of the channel is in Istanbul, with studios 

in London and Washington.  Preparations to establish an office in Singapore are also in 
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process. As a news platform, TRT World provides international news content that is 

available in 190 countries worldwide, reaching more than 260 million homes and 1.2 

billion individuals. TRT World has over 600 staff from 72 different nationalities as well 

as a worldwide news network of experienced correspondents. 

 

The organization has more than seven different departments including news, 

programs, online (digital), marketing and communications, vision, operations and a 

technical department. The online department creates digital content and works to increase 

TRT World visibility across the world through social media. The vision department works 

as an academy, organizing conferences and forums, as well as producing publications and 

research papers. The creative team edits the content to ensure maximum impact for the 

viewers. The marketing and communications department works to expand TRT World’s 

global distribution. The technical and operations department supplies technical 

infrastructure for the network. TRT World has many different programs that deliver 

international news as well as business, sport, art, current affairs and weather information. 

Additionally, there are lifestyle and documentary programs.  

 

The channel held its official gala at the Beştepe National Congress and Culture 

Center in Ankara. Speaking at the gala, President Recep Tayyip Erdoğan wished success 

to the channel and said: "I believe TRT World will be Turkey's window to the world" (TRT 

World, 2016). 

 

The fact that the opening speech of the gala was made by the President of Turkey 

shows the importance given to the channel. Additionally, speaking at the gala, Şenol 

Göka, the former Director General of TRT, said that TRT World aims to spread the voice 

of Turkey to the world (Daily Sabah, 2016). 
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On the other hand, İbrahim Eren who was the TRT Deputy Director-General at that 

time and is the current Chairman and Director General of TRT, said at the Gala that ‘’TRT 

World will offer Turkey's point of view on current events. Rather than promoting Turkey, 

we aim to show the audience how we interpret current affairs’’ (TRT World, 2016). He 

emphasized that the channel would deliver the news through the eyes of Turkey rather 

than being a propaganda channel. 

 

1.6.1. Strategic Approach 

 

TRT World, in the context of global responsibility, aims to bring a new perspective 

to international news reporting with a people-oriented journalistic approach (TRT’s 

vision and strategy, 2020). It offers Turkey’s view and interpretation on current issues, 

both in Turkey and around the world.  

 

The channel defines its vision to be a catalyst for positive change. Its mission is to 

expand understanding, challenge assumptions, encourage debate and influence positive 

behavior (TRT’s vision and strategy, 2020). 

 

Its brand is based on some fundamental pillars. One of them is a brave perspective. 

In other words, the channel identifies itself as the voice of oppressed. In this regard, TRT 

World aims to be the voice of people who would otherwise be ignored. 

 

The other fundamental pillar is referred to as the ‘unshakable will’. TRT World 

asserts that it pursues the news in every circumstance, bringing clarity and truth no matter 
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what. It also aims to inspire people around the globe to accept, understand and transform 

the world we live in (TRT’s vision and strategy, 2020). 

 

The channel also highlights its humanitarian side and says that every story matters. 

In this regard, equality is claimed to be a priority for it. Promoting global conscience and 

provoking the moral responsibility of our audience is also counted as a pillar of TRT 

World (TRT’S vision and strategy, 2020). In its promos, broader perspective and in-depth 

reporting are also mentioned. It claims to expand people’s perspective around the world 

by giving them a 360 - degree coverage of events and getting to the heart of every story. 

For TRT World, seeing the unseen is also crucial. In its slogan, it is mentioned that it is 

not afraid to tell the stories that other people are afraid to tell. 

 

Additionally, TRT World asserts that there are five core values that inform the 

selection of stories; i.e. humanitarianism, courage, independence, inspiration and 

accessibility (TRT’S vision and strategy, 2020). 

 

1.6.2. Logo 

 

As stated in the brand book of TRT World (2018), the color of the logo of TRT 

World, the turquoise, represents Turkey and the circle in the ‘O’ when seen in motion is 

made of hundreds of particles, showing their belief in global representation. In motion, 

the O reveals in an anti-clockwise sweep, again referencing its heritage. The Sufi gesture 

represents the West and East (Brandbook TRT World, 2018). 
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1.6.3. Programs  

 

TRT World delivers international news with business, sport and weather information. 

Additionally, there are current affairs, lifestyle and documentary programs.  

 

1.6.3.1.  The Newsmakers 

 

The Newsmakers is a current affairs program. It is produced daily and covers in-

depth interviews with world leaders and influential figures. Each episode is aired several 

times during the day and is also available online. The program lasts 52 minutes. 

 

 

 

1.6.3.2.  Beyond the game 

 

Beyond the Game is a sports program. It is a daily half-hour show. Many familiar 

names appear on the show to give a deeper level of understanding of the sport. It takes 

the viewer to the world’s biggest sporting events, including the Summer and Winter 

Olympics. The show delivers sports stories from a different angle by featuring exclusive 

interviews with some of the world’s top sports figures. The show lasts 26 minutes. 

 

 



 

 

76 

1.6.3.3.  Money Talks 

 

Money Talks is a daily business show. It covers global stories that are about the 

economy, finance and technology. 

Money Talks is a 26 minutes program.  

 

1.6.3.4.  Showcase 

 

Showcase is TRT World’s flagship arts and culture program and is aired on 

weekdays.  Showcase Review is aired on weekends. It covers prominent cultural and art 

events from all around the world. The topics covered in the show include cinema, music, 

traditional art, contemporary art, architecture, design and fashion.  

 

Showcase lasts 26 minutes. 

 

1.6.3.5.  Strait Talk 

 

Strait Talk is a program covering what is happening in Turkey. The show brings an 

inside look into the decisions of Turkey’s policymakers. It delivers the Turkish 

perspective on global events and aims to break down misconceptions about Turkish 

foreign policy.  

 

Straight Talk is a 26-minutes program.  
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1.6.3.6.  Roundtable 

 

Roundtable is a discussion program that is filmed in TRT World’s London studios. 

Since it is a discussion program, the show brings people to the table and analyses every 

point of view. The program offers different perspectives on the issues. 

The presenter of the program is David Foster, who has more than 40 years of 

experience in the field, working in over 50 countries for print radio and television.  

 

It lasts for 52 minutes. 

 

1.6.3.7.  Nexus 

 

Nexus is a program where the news is broken down through the analysis of the data 

and the facts. It focuses on the details rather than the big picture. 

 

The presenter of the program is Matthew More who has more than 17 years of 

experience, including at Al Jazeera and CNN. 

 

The show lasts 26 minutes. 
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1.6.3.8.  Newsfeed 

 

Unlike other programs, Newsfeed is an action-packed show with the top-trending 

news from across social media. The show covers the big news of the day and 

extraordinary stories that are most-shared, liked and retweeted from around the world.  

 

Newsfeed is around 15 minutes. 

 

1.6.3.9.  Bigger than Five 

 

Bigger than five is a program that offers episodes about leading people and politicians 

that are changing the world.  

 

The timing of this program changes depending on the subject from 2 minutes to 16 

minutes. 

 

1.6.3.10. Inside-America 

 

Inside-America is a weekly program offering in-depth interviews with American 

opinion and policy-makers. The host of the program is Ghida Fakhry. She explores the 

issues shaping US politics. 
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Inside-America is a 26 minutes program. 

 

Apart from programs, TRT World produces documentaries under the branding of 

Focal Point and Off the Grid. For these documentaries, there is no fixed broadcasting time 

in the channel’s weekly program. Instead, they are aired intermittently.  

 

1.6.4. TRT World Research Centre  

 

TRT World as a platform offers more than programs and news hours. The most 

explicit example of this is TRT World’s Vision department. It includes a center called 

TRT World Research Centre.  

 

TRT World Research Centre is a non-profit research and policy institute based in 

Istanbul, Turkey. As explained on its YouTube page, its main objective is to provide 

thorough analysis and understanding by applying multiple perspectives on regional and 

international issues (TRT World Research Centre Youtube, n.d.). The center has 

researchers from all over the world and holds events on a regular basis, hosting experts 

from different areas such as political, economic and social affairs. The Research Centre’s 

flagship event is the annual TRT World Forum, which brings together world leaders, 

academics, thinkers, change-makers, policymakers and activists to discuss the most 

pertinent issues of our times. 

 

Even though this dissertation analyses news hours within the scope of content 

analysis and conducts interviews with the content creators, TRT World Research Centre 

is worth mentioning in this work because it can also be seen as one of the most prominent 
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examples of Turkey’s public diplomacy in terms of its activities.  One of the most 

important of them is the TRT World Forum. 

 

1.6.5. TRT World Forum 

 

TRT organizes an international forum every year called the ‘’TRT World Forum’’. 

It is coordinated by TRT World Research Centre.  

 

Since 2017, the TRT World Forum has been bringing heads of states, policy-makers, 

academics, journalists and leading experts together from around the world to share their 

insight and knowledge and explore solutions for the most pressing issues facing our world 

(TRT World Forum, n.d.).  

 

The first three years of the conference ran in İstanbul, drawing nearly two thousand 

attendees. However, because of Covid-19, the fourth year of the forum was held in digital 

format on the 1st and 2nd of December 2020, with hundreds of thousands of online 

participants and with the theme ‘Shifting Dynamics: The International Order in a Post-

Pandemic World’. 

 

In 2017 and 2018, the forum covered the themes ‘Inspiring the change in the age of 

Uncertainty’ and ‘Envisioning Peace and Security in a Fragmented World’ respectively. 

In 2019, the theme was ‘Globalisation in Retreat: Risks and Opportunities’. 
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In 2019, the TRT World Forum conducted 8 open-session panels, 4 keynote 

speeches, 15 closed-session panels, various high-profile roundtable meetings, and 

coordinated more than 80 exclusive interviews and broadcast programs with over 14 local 

and international media outlets. The conference drew the attention and participation of 

significant actors in the public and private sectors, including President of the Republic of 

Turkey, Recep Tayyip Erdoğan, President of Bosnia and Herzegovina,  Šefik Džaferović, 

former President of Argentina, Eduardo Duhalde, President of People’s Justice Party of 

Malaysia, Anwar Ibrahim, former Prime Minister of Finland, Esko Aho, former President 

of Croatia, Ivo Josipovic and co-founder of the Ennahda Party of Tunisia, Rached 

Ghannouchi among others.  

 

In 2020 the TRT World Forum brought global leaders and experts together in the 

virtual studio and was broadcast live with simultaneous Turkish translation. Its agenda 

featured 9 public sessions, 8 expert roundtables, 2 keynote speeches and an exclusive talk, 

with a total of 200 speakers. The opening speech was delivered by the guest of honor, 

President Recep Tayyip Erdoğan and the opening ceremony featured İbrahim Eren, 

Chairman and Director General of TRT and Fahrettin Altun, Director of Communications 

of The Presidency of the Republic of Turkey. 

 

Over the course of four years, the forum hosted very prominent figures, including 

Queen of the Hashemite Kingdom of Jordan, Rania Al-Abdullah; former Afghan 

President, Hamid Karzai; former Prime Minister of Lebanon, Fouad Siniora, co-founder 

of the Ennahda Party of Tunisia, Rached Ghannouchi, former Prime Minister of Spain, 

José Luis Rodríguez Zapatero, former Managing Director of the World Bank, Mamphela 

Ramphele, former Croatian president, Ivo Josipovic, President of International Federation 

of Red Cross and Red Crescent Societies, Francesco Rocca, CEO of Brand South Africa, 

Kingsley Makhubela, former Senior Minister of State for the UK, Baroness Sayeeda 

Warsi, Minister of Foreign Affairs of Pakistan, Shah Mahmood Qureshi, Minister of 

Foreign Affairs of Finland, Pekka Haavisto, Minister of Foreign Affairs of Bosnia and 
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Herzegovina, Bisera Turkovic, Deputy Minister of Foreign Affairs and Director for EU 

Affairs, Faruk Kaymakci,, Vice Minister of Tourism of the Republic of Columbia, Julian 

Guerrero Orozco, and the Director General of the World Health Organisation, Tedros 

Adhanom Ghebreyesus among others. 

 

The TRT World forum is an important platform bringing together prominent figures 

from all around the world. For this reason, it can be said that it is seen as an international 

arena to promote Turkey and tell Turkey’s story. From this perspective, it can be seen as 

an instrument of Turkey’s public diplomacy activities and serves this mission to some 

extent. This is partly because the forum calls for an international audience rather than 

locals and Turkey finds an arena to tell its story to the most prominent figures in the world. 

Added to this, some of the forum’s sessions are closely linked to Turkey’s foreign policy.  

 

In 2019, for example, a session was held on Operation Peace Spring. Turkey’s 

Foreign Minister, Mevlüt Çavuşoğlu spoke about the YPG/PKK's oppression of locals in 

northern Syria, as well as Turkey’s position in Syria. Through these sessions, Turkey 

found an international platform to tell its story and explain its operations. In other words,  

it was able to justify its political activities. In 2020, the last session of expert roundtables 

of the forum was about Turkey’s Foreign Policy. 

 

Moreover, the fact that the Forum starts with the speech of the President, Recep 

Tayyip Erdoğan also gives a clear message that the Turkish state gives support to the 

Forum. On the other hand, TRT World Forum helps TRT World to increase its reputation 

in the world and in this sense, can be counted as an example of one of the soft powers of 

Turkey. 
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2. METHOD 

 

 

As Turkey’s first English-language news channel, TRT World, which was primarily 

created as a news platform, was selected for analysis by this study, in the context of 

Turkey’s public diplomacy. In order to affect this analysis, the news bulletins broadcast 

by the station between certain dates were employed, with a focus on news analysis and 

semi-structured interviews conducted with the news content creators. These interviews 

were conducted and analysed using a qualitative content analysis. Additionally, both a 

qualitative and a quantitative content analysis was applied to the news aired between 8th 

and 23rd July 2016. The dates 15th and 16th July 2016 were excluded from the analysis 

because of the attempted military coup on 15th July 2016, when the channel could not 

broadcast for a few hours, although there was a feed from London. Each of these two 

weeks was analysed separately, and then compared.  

 

As these were the weeks immediately before and after the attempted coup of 15th July 

2016, a crucial event in Turkey’s history, these two weeks were selected specifically as 

the researcher sought to determine whether, and to what extent the broadcast content of 

TRT World changed as a result. This was because, if TRT World is to be accepted as a 

tool of Turkish public diplomacy, its broadcast discourse and content should change 

accordingly. In other words, while foreign channels are not expected to include broad 

coverage when an important event occurs in Turkey, if it is to be considered an example 

of a public diplomacy tool for Turkey, there is an expectation that TRT World will 

broadcast important developments in the country in depth. The news content of the two 

weeks selected for this study were therefore ideal for exploring this requirement.  
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According to Krippendorff (2004, p. 18), content analysis is “a research technique 

for making replicable and valid inferences from texts (or other meaningful matter) to the 

contexts of their use.” For this reason, researchers employ content analysis to evaluate the 

message(s) and effect(s) of content. The questions and measurement scales employed for 

the analysis undertaken for the present study are provided in Table 2.1.  

 

Table 2.1. Questions and measurement scales. 

Questions Measurement scale 

What kind of content did TRT World 

news bulletins include between 8th 

and 14th July, and 17th and 23rd July, 

2016? 

 

Distribution of the scope of the news. 

 

What percentage of the stories were 

related to Turkey? 

 

   

Percentage of the stories related to Turkey. 

What was the percentage of the 

stories covered, by region?  

 

Scope of the news, in terms of region.  
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What was the order of the stories, in 

terms of Turkey-related news? 

The order of Turkey-related news in the 

flow. 

What was the percentage by theme in 

the content overall? 

 

The percentage of news coverage, in terms 

of its themes. 

If, and to what extent, did the two 

weeks differ, in terms of the themes 

and the regions covered? 

Comparison of the two weeks by content 

and region. 

 

A content analysis can be concurrently quantitative and qualitative. As Heppner et 

al. (1999, pp. 224-294) explained, while quantitative research methods offer numerical 

results, qualitative methods afford an in-depth understanding of the data. In other words, 

a quantitative content analysis concerns counting and measuring, while a qualitative 

content analysis employs interpretation and understanding, by analysing the semantic 

relationship between words and concepts, thereby focusing on intentionality and 

meaning. Hence, while quantitative content analysis counts what is there, qualitative 

content analysis analyses the meaning. This study therefore employed both a qualitative 

and a quantitative content analysis for the news items broadcast by TRT World between 

8th and 14th July, and 17th to 23rd July, 2016.  

 

The content of the news items broadcast between the above dates is analysed 

according to location and content, in terms of theme. The location is categorized 

according to the following regions: Americas, Europe, Middle East, Asia, Africa, 

Australia, international, and Turkey. Turkey is considered in isolation, since it is the focus 

of the study, and news items that are of interest to every country are categorized as 
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international. For example, the election of the Secretary General of the United Nations, 

and occasions on which the United Nations Security Council gathered to conduct counter-

terrorism debates are categorized as international, because these issues were of 

widespread international interest. When determining the region with which a news item 

is concerned, the TRT World website is employed for reference. For example, while 

Russia may be considered to lie in either Asia or Europe by different news organizations, 

since TRT World considers it to lie within Europe, this dissertation also considers Russia-

related news to be European, in terms of region.  

 

In the analysis, the content of the news items is categorized under one of the 

following themes: politics, security, health, science, environment, entertainment, tourism, 

biography, sport, culture, law, or economy. When a news item does not fit one of these 

categories, it is regarded as world news. For instance, news concerning child labour in 

Iraq, a train crash in Italy, or the death of a famous bullfighter in Spain. Additionally, 

when a news item involves more than one theme, it is considered to lie under all the 

relevant categories, as limiting the news to one categories would not generate trustworthy 

results. For example, when an item concerns both security and politics, such as the 

attempted coup in Turkey, its content is categorized as both politics and security.  

 

The categorization of the newslogs’ news content by region and content enabled the 

researcher to determine how many news items in total were broadcast, how many were 

Turkey-related, how international these were, and how the content changed after the 

attempted coup. This facilitated the evaluation of TRT World’s broadcast content, in 

terms of Turkish public diplomacy.  

 

In addition, semi-structured interviews were conducted with TRT World’s content 

creators, namely Serdar Karagöz, Nicholas Morgan, and Erman Yüksel. As Brinkmann 

(2013, pp. 1-45) explained, interviews are a popular method employed in the human and 
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social sciences, as they can produce deep insights into a topic, according to the answers 

provided. The present study therefore employed the semi-structured interview method to 

assist the examination of  TRT World as a public diplomacy tool of Turkey. The 

interviews in question were analysed within the frame of a qualitative content analysis. 

 

2.1.  Newslog 

 

The newslog is a document that lists the news stories for the following day. It is 

prepared a day in advance but also updated on the day itself. The order of the list is made 

depending on the importance of the story, the most important story comes first. The 

planning team prepares the newslog initially, putting in important events for the day.  

They then send it to the newsdesk team. The newsdesk, in collaboration with the output 

team, put the news on-air accordingly.  

 

However, the output team does not depend on the newslog completely because there 

will often be some important breaking news during the day. Therefore, they follow the 

latest news from the agencies and through the field teams and add new stories to the 

newslog. The newslog gives guidance, working as a news plan. It is updated every day 

by the planning team until the day in question. For this reason, one needs to check the 

newslogs in order to see what was on air on a specific day.  

 

 

In the newslog, the staffing list is detailed on the top. After that, the field teams are 

mentioned, along with their location. Next, come the news packages that ran the day 

before and that will run again that day. The stories of the day are written below with, the 

most important and top news at the top. Extra details are also included, such as any 
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packages planned to on-air relating to the story, any live hits that are made during the day 

and the guests who speak to TRT World on the story. News is prepared and put in order 

depending on the importance of the event. After the news, there are other lists for business 

and sport, but this dissertation only focuses on news in the news bulletins.  

 

2.2. News Bulletin 

 

At the top of every hour, TRT World airs news for around 32 minutes. In the news 

hours, top stories are initially given about 10 seconds for the presenter to say one or two 

sentences, summarizing the most significant stories for the bulletin. These are headline 

teases before the news items are explained in full. After the headlines, the actual bulletin 

starts. If there is a live hit on the story, the correspondent or the guest is connected after 

the presenter explains the story. After 15 minutes of the bulletin, there is a break for 2 

minutes, where TRT World promos are aired. After the break, top stories once again aired 

in a short version. Then the second part of 15 minutes of news starts. When 30 minutes 

are completed, there is another break for about 2 and a half minutes. The weather or TRT 

World promos are aired during these breaks. After the second break, the top stories are 

aired for the last time and then the presenter finishes the bulletin with goodbye. Unless 

there is breaking news or live events, such as a press conference held by an important 

politician or organization, the news bulletin lasts around 32 minutes every hour. However, 

there are some exceptions for the full-hour programs, such as the analytical news 

program, ‘Newsmakers’.  

 

There are usually about ten news packages in each bulletin. In general, there are 

around two to three live hits. When a story is aired, depending on its importance, there is 

always a news package that explains the story. If statistics such as numbers or years are 

involved, graphics will illustrate this. Additionally, if a story is important, live hits will 
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be included. This can be with a guest or one of the channel’s correspondents, a freelance 

journalist.  

 

Additionally, the news bulletin generally starts with the most significant events and 

finishes with a soft event, often an entertainment story.  

 

This dissertation analyses the news in newslogs to see how the content of TRT World 

is created and what kind of news stories are aired in terms of content and the region. It 

also seeks to study the news regarding Turkey and analyses the scope of the news about 

Turkey. 

 

2.3.  Coup Attempt  

 

Coup means ‘strike or blow’ in French. The word, that is short for coup d’etat, in 

terms of a political term, means a sudden blow struck to overthrow the control over the 

state. On the night of July 15, Turkey survived a coup attempt. A part of the army that is 

associated with US-based Messianic cleric Fethullah Gülen, deployed tanks, troops, 

helicopters, snipers, jets to overthrow the legitimate government with elected president 

Recep Tayyip Erdoğan as their main target. The conspirators almost achieved to take 

control of all centers in Ankara and İstanbul while seizing big cities in other parts of the 

country.  

 

President Recep Tayyip Erdoğan connected to CNN Türk via Facetime and called 

people to take to the streets to defend democracy by resisting the coup. After the 

president’s call, the people of Turkey including all opposition parties united and stood 
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against the coup attempt. Together they helped to foil the military takeover. The coup 

attempt did not succeed with the help of the people who took to the streets and confront 

to defend their democratic rights and liberties. However, the deadly move that was 

initiated by the Fethullah Terrorist Organisation, in other words, FETO, left at least 251 

people dead and nearly 2,200 injured behind. 

 

What happened on that day is significantly important for the history of Turkey and 

as mentioned above, foiling the military takeover with the help of the society taking to 

the streets was something happening for the first time in history. From this perspective, 

with the coup attempt, as being Turkey’s one of the most important stories, the necessity 

of an English-speaking channel of Turkey has been understood once again. Because as 

Ross (2003, p. 22) explains, in the simplest term, public diplomacy means to inform 

foreign people and nations to be in contact with them and to influence them. The coup 

attempt was explained to the other countries through TRT World.  

 

In this regard, TRT World was on the stage. However, around 10.20 pm on 15 July 

2016, putschist officers including four army trucks made their way into TRT World’s 

office in Ulus, İstanbul and they broke into the office. They told the security staff that 

they got a tip about a terrorist threat and requested them to leave the building. They also 

asked the staff to hand their cell phones before leaving the headquarters. After 30 minutes, 

putschists also broke into TRT Ankara headquarters and occupied the building.  

 

At 19.42 GMT, TRT World went off the air because the office in Istanbul was taken 

over by military fraction as a coup attempt. Due to this event, TRT World did not 

broadcast until 8.48 GMT from Istanbul but there were some feeds from the London 

studio. At 08.48 GMT, TRT World returned to broadcast from Istanbul headquarters.   
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After the coup attempt failed, TRT World started to broadcast again from Istanbul, 

but the content was of course different than the week before. For this reason, this 

dissertation analyses the content of TRT World newslog from 8th of July to 23rd of July 

except for 15th and 16th of July 2016. The reason why these dates are taken out is that 

since there was a military fraction as a coup attempt, TRT World could not broadcast for 

a few hours but there was some feed from London. However, because TRT World could 

not broadcast fully on these days can mislead the research and there is some missing 

information on the newslog of the day. For this reason, the researcher does not count the 

15th and 16th of July for the sake of the trustworthiness of the work.  

 

The analysis of the two weeks before and after the attempted coup is aimed to give a 

broader perspective about how the broadcasting changed over time and with an important 

news story like the coup attempt and answer the questions; What kind of content does 

TRT World news bulletin have within the period?, What is the percentage of the stories 

related to Turkey?, What is the order of the stories in terms of Turkey related news?, What 

is the percentage of the stories covered in terms of the region?, What is the percentage of 

the theme of the content overall?, If and to what extent do the two weeks differentiate in 

terms of themes and the regions covered?. These questions will be answered for each 

week and the answers will be compared by performing the analysis. 

 

Moreover, semi-structured interviews and the content analysis within these two 

weeks will be evaluated in the frame of public diplomacy of Turkey to have the essence 

of the dissertation.  
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3. TRT WORLD AS A VEHICLE OF TURKEY’S PUBLIC 

DIPLOMACY 

 

 

3.1.  Content Creators’ Perspective 

 

The TRT World newsroom consists of input and output sections. The content is 

created in the input section, and in the output section, it is readied for airing with 

accompanying visuals, graphics, and other requirements. In order to better understand 

TRT World in terms of public diplomacy, semi-structured interviews were conducted 

with the content creators, namely Nicholas Morgan, head of the output department; 

Erman Yüksel, head of the input department, and Serdar Karagöz, deputy director-general 

of TRT between 18th of September and 30th of October 2020. Due to the Covid-19 

restrictions, the interviews with Morgan and Karagöz were conducted online via Zoom, 

but it was possible to conduct the interview with Yüksel face-to-face in Istanbul, at TRT 

World’s newsroom.  

 

Morgan is a 52-year-old journalist with vast experience in the journalism field. He is 

British, and worked at British Broadcasting Corporation (BBC) for more than 10 years, 

as well as at a local South African television station, and at Al Jazeera, before being 

employed by TRT World. At the time of the interview, he was employed as an output 

manager at TRT World. He has been working at TRT World for five years, starting as a 

program editor, after which he was promoted to executive producer, and then moved to 

his current role of output manager. In this role, he is responsible for all the news bulletins 

aired, and is therefore one of the senior managers at TRT World.  
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Meanwhile, Yüksel is a 35-year-old journalist, who has worked actively as a 

journalist since 2005 in the fields of press and television at different institutions. In terms 

of international experience, he worked at Al Jazeera before being employed by TRT 

World. He was one of the founders of Al Jazeera Turkish, and then worked at Al Jazeera’s 

headquarters, in Doha. He had held various roles, including working as an editor. In 2015, 

he joined the team that created TRT World, as the executive producer at the Middle East 

desk. Since 2017, he has held the position of head of news at TRT World, and is 

responsible for the content of the news broadcast. He is head of the input section where 

the news content is created.  

 

Finally, Karagöz completed his undergraduate degree in Political Science at Bilgi 

University, and studied his first master’s degree in Human Rights Law at the same 

university. He undertook his second master’s degree in Media Studies at the New School 

University, in the United States of America (USA), and worked in the New York Times 

Syndication department when he was in the USA, as well as being employed at the 

Turquoise Media Group as Diplomatic Correspondent, television journalist, columnist, 

and editor. When he returned to Turkey, he founded the Daily Sabah newspaper in 2014, 

undertaking the role of editor-in-chief. He was then employed as the executive editor of 

TRT International News Channels, which has hosted TRT World and TRT Arabi channels 

since 2018, and at the time of the interview, he has been in the role of TRT’s deputy 

director general since January 2020. The interview with Karagöz is crucial for this study, 

because of his position at TRT World, and due to the exclusivity of his comments, a fact 

which is hoped to add to the significance of the study.  
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3.1.1. TRT World as an International News Channel 

 

The interviews show first and foremost that all of the content creators regarded TRT 

World as an international news channel, rather than as Turkey’s English speaking news 

channel. For instance, Karagöz stated that TRT World “is not Turkey’s English channel, 

it is an English speaking international channel whose centre is in Turkey” (Interview, 30 

October 2020). He explained that TRT World aims to be a channel that differs from its 

news channel counterparts in terms of its content, noting that there are currently only six 

countries with the global vision to operate international channels, namely the USA, 

Russia, France, Germany, and the UK, and noting that countries such as Belgium and 

Brazil did not have an international news channel. He added that in recent years, Al 

Jazeera has been added to the list of countries with an international news channel, but that 

it differs from its counterparts because it only broadcasts in English and Arabic, whereas 

TRT World broadcasts in English, Arabic, Russian, and German.  

 

In order to support his claim that “TRT World is not Turkey’s English channel, it is 

an English-speaking international channel whose centre is in Turkey”, he provided 

examples from the channel’s news offering, for instance indicating that TRT World does 

not position the killing of Jamal Khashoggi as being due to Saudi Arabian-Turkish 

tensions, because the channel perceives it to be a human rights issue, and therefore 

positioned the story as a Saudi Arabian-centered human rights problem. He also gave the 

example of the tension between Turkey and France, Greece, and Egypt, explaining that 

TRT World considers the tension between France and Turkey to be due to the problem of 

French Islamophobia. Since the stance of TRT World is subject to international law, the 

positioning of the channel is therefore dictated by the demands of international law, as 

their position in Greece and Egypt makes apparent. Significantly, he explained: 
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‘’We are not a propaganda machine of Turkey; our priority is to report the news 

within the framework of human rights, universal values, international law, and 

democracy. When looked at as an outsider, TRT World [can be] claimed to report as the 

advocate of the thesis of Turkey, but in fact TRT World follows a broadcasting strategy 

[that depends] on moral superiority [that is separate] from the thesis of Turkey ‘’ 

(Interview, 30 October 2020). 

 

To further illustrate this point, he provided the example of Russia-Turkey tension, 

explaining that TRT World reports the human rights violations in Syria as being due to 

Russia’s support of the Assad Regime, even when they violate human rights, instead of 

positioning the news as being due to Russia-Turkey tension, because the channel’s 

editorial line is based on moral superiority.  

 

Meanwhile, Morgan explained that the international significance of a news story is a 

crucial element aired by the channel, noting that TRT World only broadcasts Turkish 

stories if they are globally important. He observed, for instance, that for the week of 18 

September 2020, the only Turkish story aired was one that concerned the wider eastern 

Mediterranean (Interview, 18 September 2020, Zoom), and emphasized that TRT World 

only covers local Turkish stories if they have an international significance. In his 

interview, Yüksel made a similar observation, indicating that only five to 10% of the news 

broadcast by the channel concerns Turkey, as its priority is to air international news.  

 

All the content creators therefore positioned TRT World as an international news 

platform. 
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3.1.2. TRT World as a Turkish Public Diplomacy Instrument  

 

When analysing the interviews in terms of public diplomacy, it was evident that the 

views of the content creators differed from one another. For instance, Morgan regarded 

TRT World as a soft power tool of Turkey, believing that the channel served as an 

instrument of Turkish public diplomacy to an extent. He provided the example of Al 

Jazeera’s claim that Qatar was not widely known before being featured by Al Jazeera and 

the television channel, believing that TRT World serves similarly as a beneficial soft 

power tool for Turkey, and as a channel representing Turkey’s view. He highlighted the 

fact that TRT World seeks to explain the significance of complicated Turkish stories, such 

as the war in Syria and the Yekineyen Parastina Gel (YPG) terrorist group, and to address 

misconceptions about Turkey. He also explained the importance of TRT World, 

especially in the context of international stories, noting: 

 

‘’In the war in Syria, we had the USA arming [and] training [the] YPG group. Turkey 

considers YPG [to be] a terrorist group; there are definitive links between YPG and [the] 

PKK, and PKK is recognized internationally [and] by the USA to be a terror[ist] group. 

There is a strong link between PKK and YPG. But what we see is the USA, a NATO [North 

Atlantic Treaty Organization] ally, supporting a terror[ist] group that is combatting 

Turkey. Turkey’s concern is that YPG [is] using the war in Syria to enter Turkey’s 

sovereign border. Of course, Turkey felt under threat and tried to push back the YPG. 

[Because] YPG is made up mainly of Kurdish [people], [the] international media says 

Turkey is fighting Kurds; this is like saying Britain was at war with Irish when there were 

troubles in Northern Ireland instigated by the terror[ist] group the IRA [Irish Republican 

Army]. It was absolutely crucial, and this is why TRT World played an extra role in that 

field in explaining [that] Turkey has no trouble with Kurdish people. At that time, one of 

the senior managers at TRT World was a Kurdish person. [The world is] told [that] 

Turkey attacks Kurds, [but] TRT World successfully addressed and retold the story, 
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saying no, Turkey has a problem with [the] YPG terror group. This explains how 

important TRT World [is] as soft power’’ (Interview, 18 September 2020). 

 

Meanwhile, Yüksel believed that if Turkey is an actor in any place in the world, then 

broadcasting world-related Turkish news is important for TRT World. However, he 

believed that this is not necessarily because of the importance of informing foreign 

nations or the wider public about the issues concerned, but rather because TRT World is 

based in Turkey, and in terms of journalism, it is a necessity. He argued that the wider 

region in which Turkey lies is of importance to TRT World, therefore if there is an 

explosion in Beirut, the channel believes it has a responsibility to report it better than 

other channels, for the sake of good journalism. In terms of the channel’s relationship 

with the Turkish state, Yüksel explained that TRT World must abide by the statements 

made by the state, assuming them to be reliable and true, and that as a public broadcaster, 

the channel uses the state’s statements as a primary source. However, he added that when 

reporting about Turkey, TRT World does not seek not to be local, rather it reports news 

that will attract a worldwide audience. 

 

In contrast, Karagöz argued that TRT World is not an instrument for the Republic of 

Turkey, although the state might use the channel’s broadcasts and publications, adding 

that TRT World is not a propaganda machine of the state, and is not under the control of 

the state either financially or editorially, and that TRT World’s priority is universal 

values, human rights, and international law. He explained that while the channel does not 

run the public diplomacy of Turkey, the country’s public diplomacy may benefit from the 

channel. He also noted that TRT includes news items that focus on Turkey as a news 

reporting obligation, since the country lies at the centre of neighbouring conflicts. In his 

view, TRT World depicts the current state of Turkey and its foreign politics in the most 

accurate way, as well as broadcasting news concerning the countries with which Turkey 

is in conflict, within the framework of international law, international justice, and human 

rights.  
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Therefore, while Morgan considers TRT World as a soft power of Turkey, Karagöz 

also believes it could be seen as a soft power tool within the country, but argues that is 

not because it is TRT World’s mission. Naturally, as the channel’s headquarters are in 

İstanbul, when anything happens in Turkey, it is reported as good journalism, which may 

assist with Turkey’s public diplomacy. Hence, the public diplomacy of Turkey may 

benefit from the broadcasting of Turkish affairs.  

 

3.1.3. TRT World’s Mission, Independence, and Balance 

 

In terms of its mission, TRT World claims to differ from other channels in terms of 

its content (TRT’s Vision and Strategy, 2020). The analysis of the interviews shows that 

this difference was also highlighted by the content creators. For instance, Yüksel stated 

that TRT World is different from channels such as Al Jazeera, Cable News Network 

(CNN), and the BBC, firstly because it offers different narratives and reports 

underreported stories. He explained that the channel wants its audience to watch TRT 

World precisely because of its coverage of untold stories, and indicated that the channel 

differs from others in its positioning of human stories at the centre of the news, and in its 

approach to reporting stories through human eyes. He also explained that TRT World’s 

mission is to report the news from its region in the fastest and most reliable way, adding 

that: 

 

‘’Discrimination, Islamophobia, xenophobia, gender discrimination, and violence 

against women are the concepts that matter to TRT World. We are not only concerned 

[with] the tragedy of the East but also the tragedy of the West. For example, the story of 

a farmer in France, or the difficulties [faced by] ‘yellow west’ protesters are the stories 

that interest TRT World. Reuters, CNN, or the British and American media love to tell 

stories about us, however we say that these difficulties happen in the West, as well as the 
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chaos in the USA happening now. There is a security problem in the US, there is rising 

xenophobia in the UK, and it is increasing against refugees, or pedophile stories in 

Germany; these all happen in the West. Violence against women is rising in France. These 

are all happening in the West, but [are] untold stories, so we are offering different 

narratives by reporting underreported stories like this ‘’ (Interview, 28 September 2020). 

 

Meanwhile, Karagöz also highlighted the difference in TRT World’s content from 

other channels, noting that Western media outlets’ broadcasting is western-based, but 

according to its editorial guidelines, TRT World aims to broadcast real life problems, and 

the issues that are generally disregarded. He explained that TRT World reports from the 

centre of the news. For example, news about the Middle East is reported within the Middle 

East, and news about Africa is reported from Africa, with special content as an insider, 

not as an outsider. This policy differentiates TRT World from other news channels. In 

addition, he explained that a news story from the Middle East is reported in a different 

way from CNN and the BBC, and that the duration given to these stories is also different. 

For him, TRT World has an understanding that places people at the centre, and the 

channel thereby differs from others both in terms of its content, quality, and quantity, and 

most importantly, the news is not reported from an orientalist eye. 

 

Moreover, Karagöz explained that TRT World takes certain important criteria into 

consideration when reporting the news, such as its editorial stance against human rights 

violations and extremism. He added that there is no sexist language against women, 

Islamophobic elements, or propaganda elements relating to terrorist organizations such 

as PKK, Fethullah Terrorist Organization (FETO), and DAESH (The Islamic State of Iraq 

and Syria). He also highlighted the channel’s balanced approach to reporting the news, 

explaining that when the content is created, the first priority is to adopt a people-centered 

approach, and the second is an aim to create balanced content, due to credibility 

considerations. He stated that in all the news produced by TRT World, there is a balanced 
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approach, with conflicting ideas included, sometimes in the form of a single sentence, and 

sometimes with a paragraph. 

 

Meanwhile, Morgan also noted that there is a balanced approach to the reporting of 

news about Turkey, explaining, “TRT is a public broadcaster, so it is important to track 

all sides, and there is no doubt that the government may want to put their point of view, 

especially on international stories, and this is fine because we are balanced” (Interview, 

18 September 2020). He added that, when there is an election, TRT World always invites 

opposition leaders to speak, mentioning that they even invited Selahaddin Demirtaş, the 

head of the People’s Democratic Party (HDP) to be interviewed, although he declined. 

This showed that TRT World seeks to provide balanced reporting, even of Turkish stories.  

 

Additionally, as Yüksel explained, the executive producers responsible for 

determining the final words used in a broadcast are primarily foreigners. This assigning 

of overall responsibility to individuals who do not speak Turkish, and are not familiar 

with the country highlights the fact that TRT World gives authority to those who may not 

support the government, which aids in ensuring that the channel is not used as a 

propaganda channel. Indeed, as Karagöz noted, conflicting ideas are included in all the 

news produced by TRT World, and Morgan believed that TRT World plays a crucial role 

in explaining the ‘real’ story, and in addressing the balance, in order that Turkey is offered 

a proper representation of a new story. He explained that accuracy and balance are the 

channel’s top priority, stating, “We are an organization representing Turkey, so it is 

absolutely essential to be honest and fair. Accuracy is the top priority, and to a large 

extent, balance. If you are not accurate and balanced, you will lose the audience straight 

away,” (Interview, 18 September 2020). He also highlighted that TRT World differs from 

other channels in its positioning of people at the centre of the stories, and drew attention 

to the language that TRT World uses: 
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‘’One of the things that TRT World is doing successfully is putting people at the 

centre of the story. We put on air people who are directly affected by what is going on in 

the world. For example, we don’t talk about mass migration and migrants, we call them 

refugees, and we like to tell individual stories. In Idlib, we tell the stories of individuals, 

people that are suffering, people that are helping people trying to survive’’  (Interview, 

18 September 2020). 

 

In their interviews, Karagöz and Yüksel specifically highlighted the independence of 

TRT World from the Turkish government, and Yüksel explained that although TRT 

World is a public broadcaster, the channel is not given any instruction from the 

government. He added that he is responsible for the operation of the news, and no official 

from the government has ever sought to instruct him. Moreover, he explained that TRT 

World has a style guide, and that news is reported within that framework. He also noted 

that events in Turkey have not been reported to the world since the Gezi Park Protests, so 

TRT World has a mission to report Turkish events correctly. He defined the three 

missions of TRT World as reporting the news by placing humans at the centre, reporting 

underreported stories, and reporting the news from Turkey correctly. 

 

Meanwhile, when Karagöz was asked about the relationship of TRT World to the 

government, he explained: 

 

‘’TRT has no relationship with the government of the Republic of Turkey by law. TRT 

World has an editorial board, and the publications are formed by a completely 

independent editorial board. Financially, TRT has no relationship with the Republic of 

Turkey, and the channel does not take any money from the state, since it is [a] public 

broadcaster, and takes money from the public. It is an organization directly financed [by] 

the public, so the state government is not TRT’s boss, and [it] does not take any 

instruction from state officials’’ (Interview, 30 October 2020). 



 

 

102 

 

 All of the content creators therefore highlighted the independence of TRT World, in 

terms of its editorial and financial aspect. Nevertheless, TRT World plays an important 

role in conveying Turkey’s messages to the world via the news. In this regard, Morgan 

highlighted that TRT World explains the significance of complicated Turkey-related 

news, such as that concerning the war in Syria, and the YGP terrorist group. As a 

journalist with more than 20 years’ experience, he recognized the misconceptions and 

bias against Turkey in the international media, and explained that TRT World addresses 

misconceptions about Turkey, adding that the channel plays a crucial role in explaining 

the ‘real’ story to the world, in order that Turkey is properly represented. For that reason, 

he believed that TRT World can be considered a beneficial soft power of Turkey, and a 

channel that represents Turkey’s view. 

 

Moreover, as Karagöz explained, Turkey lies at the centre of its neighbours’ 

conflicts, and for that reason it broadcasts news about the countries with which Turkey is 

in conflict, within the framework of international law, international justice, and human 

rights. These reports aid in removing misconceptions about Turkey, and in enhancing the 

country’s image through proper representation, thereby serving as an instrument of 

Turkey’s public diplomacy. However, Karagöz also asserted that there is no relationship 

between TRT World and the government, and that TRT World is an organization that is 

financially and editorially independent, adding that while TRT World is not an instrument 

for the Republic of Turkey, the state might use the channel’s broadcasts and publications. 

Similarly, Yüksel indicated that TRT World does not receive any instruction from the 

government, and that its mission is to report Turkish events within an international 

context. He explained that the situation in Turkey is not necessarily reported correctly to 

the world, as in the instance of the Gezi Park protests, therefore TRT World seeks to 

report Turkish news accurately.  
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Therefore, TRT World serves as a tool of state public diplomacy, but not necessarily 

because it was founded for this purpose, but because the state benefits from the channel’s 

reportage. 

 

3.2. The Analysis of Newslogs 

 

 

3.2.1. Analysis of Newslogs Between July 8 and July 14 

 

3.2.1.1.  Friday July 8, 2016 

 

The first day of the analysis of the newslogs is July 8th. The top story that day was 

listed on the newslog as ‘America Shooting’, where at least two snipers opened fire on 

police officers during protests in Dallas on Thursday night, killing five officers and 

injuring seven others. Gunfire broke out as demonstrators marched through the city. The 

two other top stories were also related to shootings in the US: one was a shooting in 

Minnesota and the other was a police shooting in Louisiana. It can therefore be concluded 

that the top three stories were related to US security. 

 

After these stories, news related to the Middle East was broadcast. These included 

the latest events in Syria and Iraq. Out of eighteen news items, six were US-related, three 

were Middle East-related, four were Europe-related, four were Asia-related and one was 

Africa-related. 
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Eighteen news items were covered on Friday July 8th 2016 on TRT World. Twelve 

were politics-related, five were security-related, one was environment-related and another 

was on entertainment.  

 

 Therefore it can be concluded that on July 8th 2016, TRT World mainly covered US-

related stories.  

 

No news relating to Turkey was broadcast. 

 

Table 3.1: Newslogs of Friday July 8, 2016 

SUBJECTS REGION  CONTENT 

AMERICA SHOOTINGS AMERICAS SECURITY 

US / LOUISIANA-

POLICE SHOOTING 

AMERICAS SECURITY 

US / MINNESOTA 

SHOOTING  

AMERICAS SECURITY 

SYRIA / LATEST NEWS MIDDLE EAST  POLITICS / 

SECURITY 

IRAQ ATTACKS MIDDLE EAST  SECURITY 

POLAND / NATO 

SUMMIT  

EUROPE  POLITICS 
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GAZA / 2014 

CONFLICT 

ANNIVERSARY 

MIDDLE EAST POLITICS 

TAIWAN / SUPER 

TYPHOON 

ASIA   ENVIRONMENT 

CHINA / NAVY DRILLS 

AND BAN KI-MOON 

VISIT  

ASIA  POLITICS 

KOREAS / THAAD 

MISSILE 

ASIA  POLITICS 

GERMANY / ASYLUM 

FIGURES 

EUROPE  POLITICS 

FRANCE / FRENCH 

UNION LEADERS 

-  STRATEGY 

MEETING 

EUROPE  POLITICS 

ZIMBABWE / CIVIL 

UNREST 

AFRICA   POLITICS 

NORTH KOREA / 

ANNIVERSARY OF 

SUNG'S DEATH  

ASIA   POLITICS 

CLINTON EMAILS AMERICAS POLITICS 

TRUMP / VP  AMERICAS POLITICS 

BREXIT FALLOUT 

(BRUSSELS / 

EUROGROUP) 

EUROPE   POLITICS 
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SPICE GIRLS / 20TH 

ANNIVERSARY 

AMERICAS       ENTERTAINMENT 

 

3.2.1.2.  Saturday July 9, 2016 

 

The top story on July 9th, 2016 according to the newslog was the killing in Syria of 

Senior PKK terrorist figure, Fehman Huseyin - also known as Bahoz Erdal. The two other 

main stories were related to the aforementioned US shooting and a Nato meeting that took 

place in Poland.  

 

Fifteen news items were covered on TRT World 9th of July 2016. In terms of region, 

four were in Europe, four were in Asia, three were in Turkey, two were in the Middle 

East, one was in the US and one was in Africa. 

 

Out of these, eight were about security, nine were on politics, one was on tourism 

and one was environment-related.  

 

Therefore, it can be concluded that Turkey-related security news was top of the 

agenda. However, in terms of region, Europe and Asia were mainly covered. 

Additionally, in terms of content, mostly, politics-related news was covered. 

 

There were three Turkey-related stories. One was about the killing of senior PKK 

terrorist figure, Fehman Huseyin in Syria. The other referred to a car bomb attack carried 

out by Kurdish militants in Mardi, where eleven soldiers were wounded. The last Turkey-
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related story was about the landing of the first Russian flight carrying tourists to Antalya, 

Turkey following a diplomatic crisis that had erupted some months earlier. 

 

Table 3.2: Newslogs of Saturday July 9, 2016 

SUBJECT REGION CONTENT 

TURKEY / PKK LEADER 

KILLED 

TURKEY SECURITY 

US SHOOTING AMERICAS SECURITY 

POLAND/ NATO 

MEETING 

EUROPE POLITICS 

SOUTH SUDAN / FIVE 

YEARS ON 

AFRICA SECURITY / POLITICS 

MARDIN / ATTACK ON 

TURKISH TROOPS 

TURKEY SECURITY 

PAKISTAN/ DEATH OF 

EDHI 

ASIA POLITICS 

SYRIA / LATEST NEWS MIDDLE EAST SECURITY / POLITICS 

NORTH KOREA 

/MISSILE 

ASIA SECURITY 

UK / IRAQ INQUIRY - 

SECURITY FAILURE 

EUROPE SECURITY 

IRAQ / LATEST NEWS MIDDLE EAST SECURITY / POLITICS 
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UK / BREXIT FALLOUT 

- EU NATIONALS IN 

LIMBO 

EUROPE POLITICS 

ANTALYA / RUSSIA 

FLIGHT 

TURKEY TOURISM / POLITICS 

TAIWAN / TYPHOON 

AFTERMATH 

ASIA ENVIRONMENT 

SPAIN / OBAMA VISIT EUROPE POLITICS 

CHINA / NAVY DRILLS 

AND BAN VISIT 

ASIA POLITICS 

 

3.2.1.3. Sunday July 10, 2016 

 

The top story on July 10th, 2016 according to the newslog was the fighting in South 

Sudan’s capital, which was rocked by heavy arms fire between forces loyal to the 

President and those to the Vice-President, causing widespread casualties and raising fears 

that the country was returning to civil war.  

 

There were nineteen news items on the agenda. Two US-related stories followed the 

top story. One was about protests in Saint Paul, Minnesota and the other was a police 

shooting in Dallas.  
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Of the nineteen, five news were Europe-related, three were US-related, three were 

Middle East-related, three were Asia-related, two were Africa-related, two were Turkey-

related and one was Australia-related.  

 

In terms of content, eleven items were related to politics, seven to security, two to 

sport, one to culture, one to the environment, one to health and one to world news.  

 

One of the two Turkey-related items was a blast organized by the PKK terror group, 

which killed five soldiers in the town of Hakkari. The other was about the UNESCO 

World Heritage Committee, which was being hosted by Turkey in Istanbul.  

 

Table 3.3: Newslogs of Sunday July 10, 2016 

SUBJECT REGION CONTENT 

SOUTH SUDAN / 

FIGHTING 

AFRICA SECURITY / 

POLITICS 

MINNESOTA / 

PROTEST 

AMERICAS POLITICS / 

SECURITY 

US / DALLAS - 

POLICE SHOOTINGS 

AMERICAS SECURITY 

KASHMIR / 

PROTESTS 

ASIA POLITICS / 

SECURITY 

AUSTRALIA LABOUR 

CONCEDES DEFEAT 

IN 2016 

AUSTRALIA POLITICS 
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ALEPPO / LATEST 

FIGHTING 

MIDDLE EAST POLITICS / 

SECURITY 

SYRIA / MURDER 

OMARIE COLVIN 

MIDDLE EAST POLITICS / 

SECURITY  

TURKEY / HAKKARI 

ATTACK 

TURKEY SECURITY 

ISRAEL / EGYPT FM 

VISIT 

MIDDLE EAST POLITICS 

SPAIN / 

BULLFIGHTER 

DEATH 

EUROPE WORLD NEWS  

RWANDA / AFRICAN 

UNION SUMMIT  

AFRICA POLITICS 

SPAIN / OBAMA 

VISIT  

EUROPE POLITICS 

JAPAN / UPPER 

HOUSE ELECTIONS  

ASIA POLITICS 

TOKYO / TEENAGE 

VOTERS 

ASIA POLITICS 

FRANCE - EURO 216 

FINAL 

EUROPE SPORT 

WIMBLEDON / MEN 

FINAL 

EUROPE SPORT 

PUERTO RICO / ZIKA 

VIRUS 

AMERICAS HEALTH 
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UK / ARCTIC WASTE EUROPE ENVIRONMENT 

ISTANBUL / UNESCO 

WORLD HERITAGE 

COMMITTEE  

TURKEY CULTURE 

 

 

3.2.1.4.  Monday July 11, 2016 

 

The top story for July 11th 2016 according to the newslog was on UK politics, 

reporting that politician Andrea Leadsom had stepped down from the Conservative Party 

leadership race, leaving Theresa May as the only candidate. The item was followed by 

the continued fighting in South Sudan and the Dallas police shooting.   

 

Seventeen news stories were covered on July 11th 2016 at TRT World. Of them, Asia 

was the most-covered region, with the four items. Additionally, there were three from 

Europe, three from the Middle East, three from the Americas and two from Africa. There 

was also one Turkey-related news item. In terms of content, out of the seventeen stories, 

nine were security-related, seven were politics-related, one was sports-related, one was 

culture-related, one was economy-related and one was world news. Out of the seventeen 

news items, only one Turkey related story was covered: the aforementioned UNESCO 

World Heritage Committee.  
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Table 3.4: Newslogs of Monday July 11, 2016 

SUBJECT REGION CONTENT 

UK POLITICS 

LONDON: 

LEADSOM QUITS  

EUROPE POLITICS 

SOUTH SUDAN / 

FIGHTING  

AFRICA SECURITY / 

POLITICS 

US / DALLAS 

POLICE 

SHOOTINGS 

AMERICAS SECURITY 

BALTIMORE- 

FREDDIE GRAY 

POLICE TRIAL 

AMERICAS SECURITY 

N. KOREA US 

TENSION 

ASIA POLITICS / 

SECURITY 

EURO 2016 FINALS 

REACTION 

EUROPE SPORT 

JAPAN/ UPPER 

HOUSE ELECTIONS 

ASIA POLITICS 

SYRIA LATEST MIDDLE EAST POLITICS / 

SECURITY 

ETHIOPIA IN 

FOCUS / DAM  

AFRICA ECONOMY 

KASHMIR 

VIOLENCE 

ASIA SECURITY 
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YEMEN / HRW 

REPORT ON 

COALITION 

AIRSTRIKES 

MIDDLE EAST SECURITY 

IRAQ / CHILD 

LABOUR 

MIDDLE EAST WORLD NEWS 

GLOBAL / 

POPULATION DAY 

INTERNATIONAL CULTURE 

BOSNIA / 

SREBRENICA 21ST 

ANNIVERSARY 

EUROPE POLITICS  

ISTANBUL / 

UNESCO MEETING  

TURKEY CULTURE 

SINGAPORE / 

TERROR 

CONCERNS 

ASIA SECURITY 

VENEZUELA 

OPENS BORDER 

AMERICAS POLITICS 

 

3.2.1.5.  Tuesday July 12, 2016 

 

The top story for July 12th 2016 according to the was a train crash in Italy, where at 

least twenty-two people were killed and dozens hurt in a head-on collision involving two 

passenger trains. It was followed by the International Tribunal’s decision over the South 

China Sea ruling and an EU-China bilateral summit, where China was set to pledge to 

invest two billion euros in the European Union’s new infrastructure fund. 
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Eighteen news stories were covered on this day. In terms of regions, Asia was the 

most covered, with six news items. There were three items on Europe, three to on Africa, 

two on the Middle East, two on the Americas and two on Turkey.  

 

In terms of content, five stories were about security, six were about politics, two were 

about sport, two were about culture, two were about law, one was about world news and 

one was about the environment. 

 

Of the eighteen news items, two were about Turkey: One was the discussion in the 

Turkish Parliament about the normalization agreement with Israel and the other one was 

the UNESCO meeting that was taking place in Istanbul. 

 

Table 3.5: Newslogs of Tuesday July 12, 2016 

SUBJECT REGION CONTENT 

ITALY TRAIN 

CRASH 

EUROPE WORLD NEWS 

THE HAGUE / 

SOUTH CHINA 

SEA RULING 

ASIA LAW 

BEIJING / EU-

CHINA 

BILATERAL 

SUMMIT 

ASIA POLITICS / 

ECONOMY 
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SOUTH SUDAN / 

VIOLENCE 

AFRICA SECURITY 

IRAQ CAR 

BOMB 

MIDDLE 

EAST 

SECURITY 

SYRIA / LATEST MIDDLE 

EAST 

SECURITY / 

POLITICS 

UK / NEW 

PRIME 

MINISTER 

EUROPE POLITICS 

KASHMIR / 

PROTESTS 

ASIA  SECURITY 

ZIMBABWE 

PASTOR 

ARRESTED 

AFRICA SECURITY 

TURKEY / 

ISRAEL DEAL 

TURKEY POLITICS 

US / DALLAS 

OBAMA VISIT 

AMERICAS POLITICS 

ETHIOPIA IN 

FOCUS / 

DROUGHT  

AFRICA ENVIRONMENT 

MONGOLIA / 

NAADAM 

FESTIVAL 

ASIA CULTURE 

SINGAPORE / 

TERROR 

ASIA LAW 
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FINANCING 

SENTENCING 

HONG KONG / 

MATH 

OLYMPIAD 

ASIA SPORTS 

US / CLINTON 

ENDORSEMENT/ 

EMAIL PROBE 

AMERICAS POLITICS 

ISTANBUL / 

UNESCO 

MEETING  

TURKEY CULTURE 

SPORTS / TOUR 

DE FRANCE 

EUROPE SPORTS 

 

3.2.1.6.  Wednesday July 13, 2016 

 

The top story for Wednesday July 13th 2016 according to the newslog was about 

Theresa May taking office to become the Prime Minister of the United Kingdom. TRT 

World provided extensive coverage of this story, with two packages that ran throughout 

the day from early on and also with eight live broadcasts, three of which were guests and 

five of which were TRT World correspondents.  

 

Nineteen news items were covered on this day. The fighting in South Sudan and the 

China – EU investment negotiations followed the top story.  
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In terms of coverage of the regions, six stories were about Europe, four were about 

the Americas, three were about Africa and the Middle East and two were about Asia. 

There was only one story about Turkey. 

 

With regards to content, twelve stories were related to politics, eight to security, and 

there was one item each relating to culture, economy and world news. Regarding Turkey, 

there was only one news item: the UNESCO Meeting that took place in Istanbul.  

 

Table 3.6: Newslogs of Wednesday July 13, 2016 

SUBJECT REGION CONTENT 

UK / PRIME MINISTER EUROPE POLITICIS 

SOUTH SUDAN / 

FIGHTING 

AFRICA POLITICS 

/SECURITY 

SOUTH CHINA SEA ASIA POLITICS 

SOUTH KOREA/THAAD 

ANTI MISSILE SYSTEM 

ASIA POLITICS / 

SECURITY 

IRAQ/BOMBING MIDDLE 

EAST 

SECURITY 

 SYRIA / LATEST MIDDLE 

EAST  

SECURITY / 

POLITICS 

BRUSSELS / NATO-

RUSSIA COUNCIL 

EUROPE POLITICS 
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ITALY/TRAIN CRASH EUROPE WORLD NEWS 

EGYPT/AMNESTY 

REPORT 

MIDDLE 

EAST 

SECURITY 

ETHIOPIA IN FOCUS / 

OROMO  

AFRICA POLITICS 

RWANDA / AFRICAN 

UNION SUMMIT 

AFRICA POLITICS 

VENEZUELA / GOV 

CONTROL OF SEA 

PORTS 

AMERICAS POLITICS 

OBAMA LAW 

ENFORCEMENT 

MEETING WHITE 

HOUSE 

AMERICAS POLITICS 

CIA DIRECTOR 

DELIVERS BROOKINGS 

ADDRESS 

AMERICAS SECURITY 

US HOUSE COMMITTEE 

DISCUSSES ONLINE 

TERROR THREAT 

AMERICAS POLITICS / 

SECURITY 

WORLD BANK 

LAUNCHES REPORT ON 

MONITORING GLOBAL 

POVERTY 

EUROPE ECONOMY 

TURKEY / UNESCO 

MEETING  

TURKEY CULTURE 
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UK / IRAQ INQUIRY 

DEBATE   

EUROPE POLITICS 

ITALY / MIGRANTS  EUROPE SECURITY 

 

3.2.1.7.  Thursday July 14, 2016 

 

The top story for July 14th 2016 according to the newslog was on UK politics, 

referring to pro-Brexit campaigner and Justice Minister Michael Gove, who was sacked 

from the UK Cabinet. Also related to UK politics, TRT World run a news story profiling 

Prime Minister Boris Johnson.  

 

This was followed by stories referring to Turkey-Russian relations, specifically the 

resumption of chartered flights between the two countries. The death of Daesh’s group 

senior operative Abu Omar al-Shishani also followed the top story. 

 

Eighteen news stories were covered on Thursday July 14th 2016. Of them, the 

Americas was the most-covered region, with six items. In addition, there were four stories 

each from Africa and the Middle East. There were also two news stories related to Europe, 

one to Turkey and one to Asia.  

 

In terms of content, eleven stories were about politics, four about security, three about 

law, and one about science.  
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There was just one story about Turkey: The Turkish Foreign Ministry’s 

announcement that Turkish and Russian officials from several ministries would meet in 

a few days’ time in Moscow to discuss the restarting of chartered flights between the two 

countries. 

 

Table 3.7: Newslogs of Thursday July 14, 2016 

SUBJECT REGION CONTENT 

UK / POLITICS EUROPE POLITICS 

TURKEY / RELATIONS 

WITH RUSSIA - 

TOURISM 

TURKEY POLITICS 

IRAQ / AL-SHISHANI 

DEATH 

MIDDLE EAST SECURITY 

SYRIA / PEACE TALKS MIDDLE EAST POLITICS 

KENYA/HOSTAGE 

SITUATION 

AFRICA SECURITY 

SYRIA/LATEST  MIDDLE EAST  POLITICS / 

SECURITY 

RUSSIA / KERRY VISIT EUROPE POLITICS 

IRAN / NUCLEAR 

DEAL ANNIVERSARY 

MIDDLE EAST POLITICS 

ETHIOPIA IN FOCUS / 

SPACE 

AFRICA SCIENCE 
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ZIMBABWE / PASTOR 

FREED BY COURT 

AFRICA LAW 

SOUTH SUDAN / MASS 

EVACUATIONS 

AFRICA POLITICS 

US/FUNERAL OF 

PHILANDO CASTILE  

AMERICAS SECURITY 

US/OBAMA 

PARTICIPATES IN 

TOWN HALL ON RACE 

RELATIONS 

AMERICAS POLITICS 

US/THE FREDDIE 

GRAY TRIAL 

AMERICAS LAW 

US/ SECURITY 

OFFICIALS TESTIFY 

ON THREAT FROM 

DAESH 

AMERICAS LAW 

US / TRUMP RUNNING 

MATE 

AMERICAS POLITICS 

JAPAN / EMPEROR TO 

ABDICATE 

ASIA POLITICS 

US / REPUBLICAN 

CONVENTION RULES  

AMERICAS POLITICS 

 

 

3.2.2.  Evaluation of the Newslogs from 8th of July to 14th of July 2016 
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124 stories were aired on TRT World from July 8th 2016 to 14th of July 2016. Of 

them, 25 were about the Americas, 27 were about Europe, 20 were about the Middle East, 

24 were about Asia, 16 were about Africa and 10 were about Turkey. Additionally, there 

was one story about Australia and one international item about the ‘Global Population 

Day’.   

 

If these numbers are evaluated as a percentage, it is revealed that, between July 8th 

and July 14th, the highest coverage was given to Europe, with 21.8 percent. Coverage 

about the Americas equated to 20.2 percent. Asia coverage was 19.4 percent. Middle East 

coverage came fourth with 16.1 percent. The percentage of Africa coverage was 12.9 and 

Turkey’s coverage percentage was 8 percent. There was only one Australian and one 

international item, making their coverage 0.8 percent. 

 

Table 3.7: Coverage of News in Terms of Regions Between July 8 and 14 

REGION PERCENTAGE OF THE 

COVERAGE 

EUROPE 21.8  % 

AMERICAS 20.2  % 

ASIA 19.4  % 

MIDDLE EAST 16.1  % 

AFRICA 12.9  % 

TURKEY 8  % 
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AUSTRALIA 0.8 % 

INTERNATIONAL 0.8 % 

 

However, it must be taken into consideration that this evaluation has been made based 

on the newslog, and not actual air time. Therefore when it is stated that the most extensive 

coverage was Europe in terms of region, it means more Europe-related news items had 

been scheduled, but this does not necessarily mean this was the case when it came to 

actual airtime.   

 

In terms of content, there was a total of 149 content-related news. This number is 

greater than the number of news items aired because some news stories had more than 

one content, so this has been calculated accordingly. Out of 149 contents, 68 were about 

politics, 46 were about security, 7 were about culture, 6 were about world news, 5 were 

about sport, 5 were about law, 4 were about economy and there was one each about 

tourism, health, science and entertainment.  

 

When the percentage of the content is calculated, it is revealed that, between July 8th 

and July 14th 2016, 45.6 % of the news was about politics, 30.9 % was about security, 4.7 

% was about culture, 4% was about world news, 3.3 % was about sport, 3.3 % was about 

law, 2.7 % was about the environment, 2.7 % was about the economy, 0.7 % was about 

tourism, 0.7 % was about science, 0.7 % was about health and 0.7 % was about 

entertainment.  

 

Table 3.8: Coverage of News in Terms of Content between July 8 and 14 
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CONTENT PERCENTAGE OF THE 

COVERAGE 

POLITICS 45.6 % 

SECURITY 30.9 % 

CULTURE 4.7 % 

WORLD NEWS 4 % 

SPORT 3.3 % 

LAW 3.3 % 

ENVIRONMENT 2.7 % 

ECONOMY 2.7 % 

HEALTH 0.7 % 

SCIENCE 0.7 % 

TOURISM 0.7 % 

ENTARTAINMENT 0.7 % 

 

 

The reason for the large gap between politics, security and the other news is because 

TRT World has a number of programs specifically on certain topics. For example, news 

items relating to culture is just 4.7 %, because TRT World also airs an arts and culture 
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show entitled ‘Showcase’. In addition, TRT World airs business news on a separate 

program. For this reason, news other than politics and security were given less coverage 

in the news bulletins.  

 

3.2.3.  Turkey-related News between July 8 and July 14 

 

The evaluation of the newslog reveals that between July 8th and July 14th 2016, very 

limited coverage was given to Turkey and no news regarding Turkey’s domestic policy 

was aired. Namely, out of 124 news, there were only 10 items related to Turkey, three of 

which were security-related: the killing of a senior PKK leader; a car bomb attack on 

Turkish troops in Mardin that wounded eleven soldiers; and a blast organized by the PKK 

terror group that killed five soldiers in Hakkari.  

 

There were also three items related to politics: one on relations with Russia; one on 

the Turkey – Israel normalization agreement, and the other on the landing of Russia flight 

to Antalya, making its content tourism and politics related.  

 

The final four news stories were about UNESCO World Heritage Committee that 

was hosted by Turkey in Istanbul, which aired on four days. 
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3.2.4. Analysis of Newslogs between July 17 and July 23 

 

3.2.4.1.  Sunday July 17, 2016 

 

On July 15th 2016 at 19.42 GMT, TRT World’s headquarters was stormed by a 

military faction as part of a coup attempt. For this reason, it could not broadcast from 

Istanbul until July 16th 2016 08.48 GMT. Therefore this period has been excluded from 

this study.   

 

However, when the channel resumed broadcasting, most of the coverage was given 

to the failed coup attempt due to the importance of the event. The story was covered with 

live broadcasts from London, Rhodes, Gaziantep, Kigali, Nice, Washington, Ankara and 

Istanbul. 

 

21 news stories were aired on July 17th 2016. The main stories were about Turkey. 

The top story was about Turkey’s reaction to the coup. Details about how many people 

were detained were revealed. Additionally, the news that President Erdoğan had called 

for the extradition of US-based cleric Fethullah Gülen over the plot was also covered in 

the top story.  

 

The second story was related to interviews with people who resisted the coup by 

taking to the streets. In the reports, they were asked why and how they had done so. 
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The third story was also about the failed coup attempt. It covered Turkey’s demand 

that the extradition of eight members of the Turkish military who were believed to have 

supported the coup attempt. The Turkish government had requested eight members be 

arrested in Greece the day before.  

 

Out of 21 news items, seven were about the failed coup attempt, six were about the 

Americas, three were about Europe, three were about the Middle East and two were about 

Africa.  

 

In terms of content, 12 items were security-related, twelve were politics- related, one 

was science-related and another was law-related.  

 

Table 3.9: Newslogs of Sunday July 17, 2016 

SUBJECTS REGION CONTENT 

ISTANBUL / TURKEY 

REPELS COUP 

TURKEY SECURITY / 

POLITICS 

THE PEOPLE'S VOICE TURKEY SECURITY 

WHAT HAPPENS TO 

COUP PLOTTERS? 

TURKEY SECURITY 

TURKEY'S WORLD 

RELATIONSHIPS 

TURKEY POLITICS 
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ERDOGAN THE MAN / 

THE LEADER 

TURKEY POLITICS 

VICTIMS TURKEY SECURITY 

BACK TO NORMAL? TURKEY SECURITY 

USA - POLICE 

SHOOTINGS  

AMERICAS SECURITY 

USA - PRO TURKEY 

PROTEST 

AMERICAS SECURITY / 

POLITICS 

FRANCE ATTACKS / 

MOURNING 

EUROPE SECURITY 

SOUTH AFRICA - 

MANDELA DAY 

AFRICA POLITICS 

SYRIA LATEST MIDDLE EAST POLITISC / 

SECURITY 

RUSSIA’ S SUPPORT TO 

TURKEY 

EUROPE POLITICS 

US 9/11 REPORT AMERICAS POLITICS / 

SECURITY 

AMERICA VOTES 2016 / 

REPUBLICAN NATIONAL 

CONVENTION 

AMERICAS POLITICS 

TRUMP'S CONVENTION  AMERICAS POLITICS 
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RWANDA / AFRICA 

UNION - LEADER'S 

SUMMIT 

AFRICA POLITICS 

BAHRAIN / SHIA PARTY 

DISSOLUTION VERDICT 

MIDDLE EAST LAW 

VENEZUELA / FOOD 

CRISIS  

AMERICAS SECURITY 

UKRAINE / MH17 

SECOND ANNIVERSARY 

EUROPE SECURITY / 

POLITICS 

EGYPT / SOLAR IMPULSE 

LAST LEG 

MIDDLE EAST SCIENCE 

 

3.2.4.2.  Monday July 18, 2016 

 

The top story on July 18th 2016 according to the newlog, was the failed coup attempt 

in Turkey. It covered speeches by Prime Minister Binali Yildirim and the suspension of 

thousands of police officers. The story was also covered with live broadcasts from many 

different cities across the world, such as Istanbul, Ankara, London, DC, and Adana.  

 

The second and third stories were also about the coup. One was about the Greek trial 

of eight Turkish soldiers who were charged with entering the country illegally following 

the coup attempt. The other was about Turkey’s request to the United States and other 

Western governments to return the supporters of Islamic Cleric Fethullah Gülen. In 

addition, it can be concluded that the news about the coup aired on TRT World was also 

related to other countries, so they can be considered as international, rather than domestic 

news stories.  
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Seventeen news stories in total were covered on that day, five of which were related 

to the failed coup attempt. Four were related to Europe, four to Africa, three to the 

Americas and one was related to international news. 

 

In terms of content, eleven were related to politics, four to security, two to law, one 

to health, one to world news and one to biography.  

 

Any news with a biographical format was not covered until that day. But with the 

failed coup attempt in Turkey, the ‘My Story’ format was introduced. The purpose of this 

series was to use interviews to highlight the power and passion of people who resisted the 

coup. These interviews mostly included people from the press, policemen, imams, and 

protesters.  

 

Table 3.10: Newslogs of Monday July 18, 2016 

SUBJECT REGION CONTENT 

TURKEY / COUP 

REPELLED 

TURKEY SECURITY / 

POLITICS 

TURKEY / TRIAL OF 

COUP SOLDIERS IN 

GREECE 

TURKEY POLITICS / LAW 

TURKEY-US / GULEN 

EXTRADITION 

TURKEY POLITICS / 

SECURITY 
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TURKEY'S WORLD 

RELATIONSHIPS 

TURKEY POLITICS 

TURKEY / 

PORTRAITS OF 

HEROES - MY 

STORIES 

TURKEY BIOGRAPHY 

BRUSSELS / EU 

FOREIGN AFFAIRS 

COUNCIL 

EUROPE POLITICS 

FRANCE / NICE 

TRUCK ATTACK 

EUROPE SECURITY 

BATON ROUGE / 

POLICE SHOOTING 

AMERICAS SECURITY 

CLEVELAND, OHIO / 

REPUBLICAN 

NATIONAL 

CONVENTION 

AMERICAS POLITICS 

UN / UN SECURITY 

COUNCIL - IRAN 

NON-

PROLIFERATION 

EUROPE POLITICS 

UK / TRIDENT 

NUCLEAR SUB - 

VOTE 

EUROPE POLITICS 

GLOBAL / REFUGEE 

REPORT - POOR 

WELCOME FROM 

WORLD'S 

WEALTHIEST 

INTERNATIONAL WORLD NEWS 
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RWANDA / AFRICA 

UNION SUMMIT  

AFRICA POLITICS 

DURBAN, SOUTH 

AFRICA / 

INTERNATIONAL 

AIDS CONFERENCE  

AFRICA HEALTH 

SOUTH AFRICA / 

INTERNATIONAL 

NELSON MANDELA 

DAY 

AFRICA POLITICS 

SOUTH AFRICA / 

STATE OF PLAY 

AFRICA POLITICS 

GUANTANAMO, 

CUBA / ACCUSED 9/11 

CO-CONSPIRATORS  

AMERICAS LAW 

 

3.2.4.3.  Tuesday July 19, 2016 

 

The top story for July 19th 2016, according to the Newslog, was once again about the 

failed coup attempt in Turkey. It covered the meeting between Prime Minister Binali 

Yıldırım and opposition leader Kemal Kılıçdaroğlu. It also covered the latest 

developments surrounding the story, such as people who were dismissed from the office 

of the prime minister, President Recep Tayyip Erdoğan’s speech and the eight Turkish 

military personnel who flew to Greece. For this story, TRT World had teams in Ankara, 

Istanbul, Adana, Gaziantep, Athens, London and Brussels. These teams provided live 

broadcasts during the bulletins, giving the latest details on the story. Many local and 

international guests also linked up to TRT World and discussed the story.  
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The other two top stories were also related to attempted coup. One was ‘the portraits 

of resistance’, in which the stories of the people who were on the streets on July 15th 2016 

were told. The other was about Prime Minister Binali Yıldırım’s confirmation of the 

official request by Turkey to the US regarding the extradition of Fethullah Gülen.  

 

 Eighteen news items were covered on July 19th 2016. Three were related to Turkey. 

Four were related to Europe, five were related to the Americas, four were related to Asia, 

one was related to Africa and one was an international story.  

 

In terms of content, nine were related to politics, six to security, two to law, one to 

health, one to world news and one to biography. 
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Table 3.11: Newslogs of Tuesday July 19, 2016 

SUBJECT REGION CONTENT 

TURKEY COUP 

QUASHED 

TURKEY POLITICS / 

SECURITY 

PORTRAITS OF 

RESISTANCE - My 

Story 

TURKEY BIOGRAPHY 

US-TURKEY / GULEN 

EXTRADITION 

TURKEY POLITICS / 

SECURITY 

GERMANY / ATTACK EUROPE SECURITY 

UK / YEMEN AND 

SYRIA MEETINGS 

EUROPE POLITICS 

CAS HEARING / 

RUSSIAN APPEAL OF 

IAAF BAN 

EUROPE LAW 

SOUTH CHINA SEA 

DISPUTE 

ASIA POLITICS 

NORTH KOREA 

MISSILE LAUNCH 

ASIA SECURITY 

TAIWAN / BUS FIRE ASIA WORLD 

NEWS 

INDIA / MAOIST 

ATTACK 

ASIA SECURITY 
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SOUTH AFRICA / 21ST 

INTERNATIONAL 

AIDS CONFERENCE  

AFRICA HEALTH 

SPAIN / SPANISH 

PARLIAMENT 

EUROPE POLITICS 

US / BATON ROUGE 

SHOOTING 

AMERICAS SECURITY 

MELANIA TRUMP AMERICAS POLITICS 

CLEVELAND, OHIO / 

REPUBLICAN 

NATIONAL 

CONVENTION  

AMERICAS POLITICS 

SIDEBAR / MUSLIMS 

FOR TRUMP   

AMERICAS POLITICS 

US / SAN 

BERNARDINO 

SHOOTINGS- TRIAL 

AMERICAS LAW 

UN / ECONOMIC AND 

SOCIAL COUNCIL - 

HIGH LEVEL 

MEETING   

INTERNATIONAL POLITICS 
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3.2.4.4. Wednesday July 20, 2016 

 

The top story for July 20th 2016, according to the newslog, was once again on the 

failed coup attempt. It covered the demonstrations in every city around the country, where 

people poured into the streets in huge numbers. Additionally, the news about the failed 

coup covered the suspension of some civil servants. The story was covered with live 

broadcasts with TRT World correspondents from Ankara, Istanbul, Gaziantep, Greece, 

London and Brussels. In addition, many guests including Sami Al-Arian, a civil rights 

activist, Arwa Ibrahim, a journalist at Middle East Eye and David Hearst, an editor at 

Middle East Eye, were on air from different locations around the world.  

 

‘My story’ was again aired, with a different biography. On this occasion, there was a 

story of a woman who had been on the streets since the coup attempt.  

 

The Gülen extradition story was also covered on July 20th 2016. TRT World aired a 

White House statement, where US President Barack Obama pledged US assistance to his 

Turkish counterpart Recep Tayyip Erdoğan for the investigation into the attempted coup. 

It also added that the US had already received electronic copies of the related files. 

 

Apart from coup-related news, there were eighteen news items, making the total 

number of news items twenty-one. In terms of regions, eight were related to Europe, five 

to the Americas, three to Turkey, two to the Middle East, one to Asia, one to Africa and 

one was an international news item. 

 



 

 

137 

In terms of content, fifteen were about politics, five were about security, two were 

about law, one was about sport, one was about health, and one was about entertainment.  

 

Table 3.12: Newslogs of Wednesday July 20, 2016 

SUBJECT REGION CONTENT 

TURKEY / ATTEMPTED 

COUP QUASHED 

TURKEY POLITICS / SECURITY 

MY STORY / Portraits of 

Resistance 

TURKEY BIOGRAPHY 

TURKEY- US / GULEN 

EXTRADITION 

TURKEY POLITICS / SECURITY 

ISRAEL - NGO BILL  MIDDLE EAST POLITICS 

SYRIA/LATEST MIDDLE EAST POLITICS / SECURITY 

UK / PRIME MINISTERS 

QUESTIONS –  

EUROPE POLITICS 

GERMANY / MAY 

MEETS MERKEL 

EUROPE POLITICS 

RUSSIA / OLYMPIC 

COMMITTEE MEET 

EUROPE SPORT 

CLEVELAND, OHIO / 

REPUBLICAN 

NATIONAL 

CONVENTION  

AMERICAS POLITICS 
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US / PRESIDENTIAL 

ELECTION CAMPAIGN 

FINANCE REPORT 

AMERICAS POLITICS 

US / DEFENCE 

MINISTERS MEETING – 

DAESH 

AMERICAS POLITICS / SECURITY 

FRANCE/STATE OF 

EMERGENCY 

EUROPE SECURITY / POLITICS 

PAKISTAN/ HONOUR 

KILLING  COURT 

HEARING 

ASIA LAW 

US / PLEDGING 

CONFERENCE IN 

SUPPORT OF IRAQ 

AMERICAS POLITICS 

SWEDEN / ASYLUM 

LAW 

EUROPE LAW 

UN / UNSC - UNAMI, 

MINUSCO, 

SOMALIA/ERITREA 

SANCTIONS, CYPRUS, 

LIBYA 

INTERNATIONAL POLITICS 

DURBAN, SOUTH 

AFRICA / 

INTERNATIONAL AIDS 

CONFERENCE  

AFRICA HEALTH 

US / WHITE HOUSE 

GLOBAL 

DEVELOPMENT 

SUMMIT 

AMERICAS POLITICS 
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NORWAY / 

PHILIPPINES PEACE 

TALKS  

EUROPE POLITICS 

PORTUGAL / FRANCOIS 

HOLLANDE - BREXIT 

FALLOUT  

EUROPE POLITICS 

THAILAND / BUDDHIST 

FESTIVAL 

EUROPE ENTERTAINMENT 

 

3.2.4.5.  Thursday July 21, 2016 

 

The top story for July 21th 2016, according to the Newslog, was again on the failed 

coup attempt. It covered Turkey’s State of Emergency and how it would affect people’s 

lives; the speeches of the President and the Prime Minister; the march where people 

walked over the Bosphorus Bridge, and the Greek court case, where eight Turkish soldiers 

were charged. The story was covered with live broadcasts from Brussels, Ankara, 

Istanbul, Alexandropoulis and Gaziantep.  

 

The item that followed was a ‘My Story’ of an imam who told how he called on 

people to perform prayers, referred to as ‘salah’ in Turkish, during difficult times such as 

the coup attempt, and his reasons for this.  

 

The third story was about the Gülen extradition. It covered the official request Turkey 

sent to the US to this effect.  
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There were twenty news items in total on July 21th 2016. In terms of regions, there 

were three items about Turkey and all were the top stories. In addition, there were six 

news items related to Asia, five related to the Americas, three related to Europe, two 

related to Africa and one international news item.   

 

In terms of content, sixteen stories were politics-related while six were security- 

related. Additionally, one item was a biography, one was about entertainment and one 

was about law.  

 

Table 3.13: Newslogs of Thursday July 21, 2016 

SUBJECT REGION CONTENT 

TURKEY ATTEMPTED 

COUP QUASHED 

TURKEY POLITICS / 

SECURITY 

MY STORY 3/4  "Portraits Of 

Resistance"   

TURKEY BIOGRAPHY 

TURKEY-US / GULEN 

EXTRADITION 

TURKEY POLITICS / 

SECURITY 

HONGKONG/ PROTESTS 

VERDICT  

ASIA LAW 

BRAZIL SECURITY AMERICAS SECURITY 

MALAYSIA / 1MDB SCAM ASIA POLITICS 

MYANMAR / DATA 

RELEASE 

ASIA POLITICS 
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KASHMIR /UNREST ASIA POLITICS / 

SECURITY 

FRANCE/ HOLLANDE 

MEETS THERESA MAY- 

MEETING 

EUROPE POLITICS 

IRELAND / HOLLANDE-

KENNY 

EUROPE POLITICS 

US COUNTER-ISIL 

MINISTER LEVEL 

MEETING 

AMERICAS POLITICS / 

SECURITY 

CLEVELAND, OHIO / 

REPUBLICAN NATIONAL 

CONVENTION 

AMERICAS POLITICS 

WASHINGTON DC / BORIS 

JOHNSON  VISIT 

AMERICAS POLITICS 

UN / UNSC 'STRAW POLL' 

ON UN SECRETARY 

GENERAL 

INTERNATIONAL POLITICS 

UN AFRICAN ECONOMIC 

DEVELOPMENT REPORT 

2016  

AFRICA POLITICS 

LAOS / ASEAN 

MINISTERIAL MEETINGS 

ASIA POLITICS 

DRC / UN 

HUMANITARIAN 

COMMISSIONER VISIT 

AFRICA POLITICS 
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MALAYSIA/ MH370 

SEARCH 

ASIA SECURITY / 

POLITICS 

AUSTRIA / HITLER HOUSE EUROPE POLITICS 

USA/ COMIC-CON 

INTERNATIONAL 

AMERICAS ENTERTAINMEN

T 

 

3.2.4.6.  Friday July 22, 2016 

 

Unlike the previous days, the top news story for July 22, 2016, according to the 

newslog, was not about the failed coup attempt. Instead, it was about a corruption trial, 

where IMF chief Christine Lagarde was ordered by a French court to stand trial over a 

massive state payout to a controversial tycoon which took place when she was the 

country’s Economy Minister.  

 

However, TRT World did continue to cover the news about the failed coup attempt. 

The stories were covered with the live broadcasts from Ankara, Istanbul, and Gaziantep. 

It also aired a biography of an elderly woman who had lived through all of Turkey’s coups 

and took to the streets to fight this one. There was also a news item regarding the Gülen 

extradition.  

 

In terms of regions, there were three news stories about the Americas, three about 

Turkey, three about Europe, three about Asia and two about the Middle East. There was 

also one international news item, making a total of fifteen stories. 
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In terms of content, there were nine stories related to politics and eight stories related 

to security. There was also one story related to law and one to biography.  

 

Table 3.14: Newslogs of Friday July 22, 2016 

SUBJECT REGION CONTENT 

FRANCE / LAGARDE 

CORRUPTION TRIAL 

EUROPE LAW 

TURKEY / 

ATTEMPTED  COUP 

QUASHED: ONE 

WEEK 

TURKEY SECURITY / 

POLITICS 

My Story - Portraits Of 

Resistance 4/4  

TURKEY BIOGRAPHY 

TURKEY-US / GULEN 

EXTRADITION 

TURKEY POLITICS / 

SECURITY 

CLEVELAND / RNC 

WRAP   

AMERICAS POLITICS 

US / HILLARY VP 

ANNOUNCEMENT  

AMERICAS POLITICS 

MALAYSIA/ MH370 

SEARCH DAY 2 

ASIA SECURITY 

FRANCE / NICE 

ATTACK 

EUROPE SECURITY 

FRANCE/ JOHN 

KERRY VISIT 

EUROPE POLITICS 
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IRAQ / LATEST 

DEVELOPMENTS 

MIDDLE EAST POLITICS / 

SECURITY 

SYRIA / ALLEPO 

SEIGE 

MIDDLE EAST POLITICS / 

SECURITY 

MALAYSIA / US 

FRAUD CASE 

ASIA POLITICS 

UN / UNSC ON 

COUNTER 

TERRORISM 

INTERNATIONAL SECURITY 

LOUISIANA / SLAIN 

BATON ROUGE 

OFFICER FUNERAL 

AMERICAS SECURITY 

LAOS / ASEAN 

MINISTERIAL 

MEETINGS 

ASIA POLITICS 

 

3.2.4.7.  Saturday July 23, 2016 

 

July 23th 2016 is the final day of the analysis for this research and it concludes that 

there is a difference in the content and order of the news broadcast on TRT World with 

the passage of time after the attempted coup. For instance, on July 23th 2016, the top news 

item was a shooting in Munich, where ten people were killed. TRT World sent a team to 

the city and covered the story with live broadcasts during the day. More than nine live 

broadcasts were made from Berlin and Munich.  
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The story of the bombing in Afghanistan followed the Munich shooting. It was the 

deadliest day in the Afghan capital, Kabul, in more than a decade, where at least 80 people 

were killed and more than 230 people were wounded after a blast struck a protest march. 

For this reason, TRT World covered the story in detail, with more than seven live 

broadcasts from Kabul, providing extensive coverage of the story.  

 

The continued news about the attempted coup in Turkey came after this. TRT World 

aired an interview Turkish President Recep Tayyip Erdoğan gave to the French channel, 

French 24, where he accused the European Union of being biased and prejudiced against 

Turkey. The news also included an interview with Turkey’s former Chief of Police, as 

well as the ongoing State of Emergency.  

 

In total, fourteen news items were broadcast on July 23rd 2016 on TRT World. Of 

them, four were related to Turkey, three to the Americas, three to Asia, two to Europe, 

and two to the Middle East. 

 

In terms of content, seven stories were on security, seven were on politics, two were 

on the environment, one was on entertainment and one was a biography.  

 

Table 3.15: Newslogs of Saturday July 23, 2016 

SUBJECT REGION CONTENT 

MUNICH SHOOTING EUROPE SECURITY 

AFGHANISTAN/BOMBING ASIA SECURITY 
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TURKEY / 

ATTEMPTED  COUP 

QUASHED: ONE WEEK 

TURKEY SECURITY / 

POLITICS 

TURKEY / PORTRAITS OF 

RESISTANCE - SPECIAL  

TURKEY BIOGRAPHY 

TURKEY / ONE WEEK 

LATER -- CCTV TIMELINE 

TURKEY SECURITY / 

POLITICS 

TURKEY-US / GULEN 

EXTRADITION 

TURKEY SECURITY / 

POLITICS 

SYRIA/AIR STRIKES MIDDLE 

EAST 

SECURITY / 

POLITICS 

US / HILLARY VP 

ANNOUNCEMENT 

AMERICAS POLITICS 

IRAN/BUS ACCIDENT MIDDLE 

EAST 

SECURITY 

CHINA/ G20 MEETING  ASIA POLITICS 

SIDEBAR /  CHENGDU AS 

A FINANCIAL 

POWERHOUSE 

ASIA POLITICS 

MEXICO/ MINING AMERICAS ENVIRONMEN

T 

US/ ALGAE BLOOM AMERICAS ENVIRONMEN

T 

UK/QUEEN'S WARDROBE EUROPE ENTERTAINME

NT 
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3.2.5.  Evaluation of the Newslogs from 17th of July to 23rd of July 2016 

 

From July 17th 2016 to July 23rd 2016, 126 news items were aired on TRT World. In 

terms of regions, thirty stories related to the Americas, twenty-eight to Turkey, twenty-

seven to Europe, seventeen to Asia, ten to Africa, nine to the Middle East, and five to 

international news.  

 

If these numbers are seen as a percentage, it can be concluded that, between July 17th and 

July 23rd, the most extensive coverage in terms of region was given to the Americas, with 

23.8 percent. Turkey followed with 22.2 percent; coverage on Europe was 21.4 percent, 

coverage on Asia was 13.5 percent, coverage on the Middle East Asia was 7.9 percent, 

coverage on Africa was 7.2 percent and international news coverage was 4 percent.  

 

 

Table 3.16: Coverage of News in Terms of Region Between July 17 and 23 

REGION PERCENTAGE OF THE 

COVERAGE 

AMERICAS 23.8 % 

TURKEY 22.2 % 

EUROPE 21.4 % 

ASIA 13.5 % 

AFRICA 7.9 % 
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MIDDLE EAST 7.2 % 

INTERNATIONAL 4 % 

 

However, it must be noted that this is the evaluation of the news listed in the newslog, 

not on airtime. For this reason, the higher percentage of coverage of a region does not 

necessarily equate to the airtime given to a particular story. Nevertheless, it provides an 

important overall indication of how news is shaped in terms of regions. 

 

In terms of content, there is total number of 154 thematic news items. The number is 

greater than the stories actually aired because some of the stories had more than one 

theme, Therefore this has been calculated accordingly. Out of 154 themes, 79 were about 

politics, 48 were about security, nine were about law, six were about biography, three 

were about entertainment, three were about health, two were about environment, two were 

world news, one was about sport and one was about science. 

 

When this is calculated in percentage form, it can be concluded that, between July 

17th to July 23rd 2016, out of the news stories covered on TRT World, 51.3% of related to 

politics, 31.2 % to security, 5.8 % to law, 3.9 % to biography, 1.9 % to entertainment, 1.9 

% to health, 1.3 %  were related to world news, 1.3 % related to the environment, 0.7 % 

to sport and 0.7 to science.  
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Table 3.17: Coverage of News in Terms of Content between July 17 and 23 

CONTENT PERCENTAGE OF THE 

COVERAGE 

POLITICS 51.3 % 

SECURITY 31.2 % 

LAW 5.8 % 

BIOGRAPHY 3.9 % 

ENTERTAINMENT 1.9 % 

HEALTH 1.9 % 

WORLD NEWS 1.3 % 

ENVIRONMENT 1.3 % 

SPORT 0.7 % 

SCIENCE 0.7 % 
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3.2.6.  Turkey-related News between July 17 and July 23 

 

It can be concluded that there was a significant quantitative difference in the coverage 

of news relating to Turkey following the failed coup attempt.  

 

 While there was a total of ten news items before the failed coup attempt, constituting 

8% of the news for the week, this increased significantly to twenty-eight news items the 

week after the event, constituting 22,2 % of the news.  

 

Most of the news about Turkey on TRT World between the 17th and 23rd of July 

2016 was related the failed coup attempt. For this, it was mainly security and politics 

related news.  

 

However, although a significant incident happened in Turkey, the overall news 

coverage at TRT World was not solely limited to Turkey. The channel gave significant 

coverage to other international news. For example, the amount of the news from the 

Americas was greater than Turkey-related news.  

 

The percentage of news coverage did not change significantly except that relating to 

Turkey between the weeks of July 8th to July 14th 2016 and July 17th to July 23rd 2016. 

While the coverage of Europe was determined as 21.8 % the week before the coup, after 

the coup, it was 21.4 %. While the coverage of the Americas was determined as 20.2 % 

the week after the coup, it was 23.8 % after the coup. 



 

 

151 

 

Graphic 3.1: The Distribution of Turkey-related News Depending on the Date  

 

However, as explained above, Turkey-related news increased significantly after the 

coup attempt as seen in graphic 3.1. While there was maximum of three news in one day 

before the coup attempt, the number reached seven news right after the incident. While 

there were 10 news items about Turkey in the previous week, there were 28 about Turkey 

between 17th and 23rd July 2016, all of which were also either security or politics related 

news. However, a few days after the coup attempt, the number of the news started to 

decrease. The importance of this increase and decrease in terms of Turkey’s public 

diplomacy will be evaluated in conclusion.  
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CONCLUSION 

 

 

Following the Second World War, with the advent of the Cold War period and 

globalization, the development of the media and global communication has accelerated, 

the network of relationships between societies and states has expanded, and traditional 

diplomacy methods have become insufficient. In addition to diplomacy, public 

diplomacy, which is conducted through official, semi-official, and civilian individuals, 

institutions and organizations from state to society, society to state, and society to society, 

began to emerge and gain strength. Public diplomacy gained currency as a new 

communication strategy, and media diplomacy started to function as a sub-branch of 

public diplomacy. The importance ascribed to international broadcasting increased with 

the discovery of the power of international communication to sway public opinion, and 

public diplomacy began to be used as a new communication strategy (Yanardağoğlu, 

2014, p.117). 

 

In Turkey during the 2000s, within the framework of modern diplomacy, public 

diplomacy underwent a conceptual and institutional transformation. The broadcasting 

television channel TRT, which continues its public broadcasting today, embraced a share 

of this transformation, and was structured within the framework of media diplomacy. 

Following restructuring in the 2000s, within the framework of TRT’s international 

broadcasting activities, TRT World, TRT Arabic, TRT Avaz, and TRT Kurdi have 

become increasingly important. Today, TRT continues its broadcasting activities in 

dozens of languages in many geographical areas, especially in the Balkans, and shares 
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content in the languages of this region, as well as in Turkish, in order to promote the 

cognition of communities in the Balkans. 

 

This research aimed to analyse TRT World’s role in terms of public diplomacy 

activities of Turkey. It has been found out that TRT World is positioned within the 

framework of Turkey’s public diplomacy strategy, as an important actor on the 

international broadcasting stage. The international broadcasting activities of TRT Avaz, 

TRT Kurdî, and TRT-El Arabia, which were among the TRT channels before the 

inception of TRT World, were conducted for the regional target audience, and in their 

language. In contrast, TRT World conducts its activities and broadcasts in the English 

language, with the goal of being the country’s window to the world. It seeks to evaluate 

the events occurring around the world from the Turkish perspective, and to create a 

worldview agenda with this focus. It also seeks to be the first source of information on all 

kinds of issues that concern Turkey, and expects to provide a significant contribution in 

advancing Turkish public diplomacy. It can be argued that if TRT World continues to 

advance in this direction, the influence of the channel will increase, and its public 

diplomacy role be strengthened, increasing the soft power of Turkey.  

 

In order to understand the public diplomacy of Turkey through the media, semi-

structured interviews were conducted with the content creators and two weeks of TRT 

World’s broadcasts were examined. The analysis of the interviews found that content 

creators regarded TRT World as an international channel, rather than as Turkey’s English 

speaking news channel. For example, Yüksel indicated that only five to 10% of the news 

covered concerns Turkey in general. Hence, the channel ascribes only limited coverage 

of stories about Turkey, and these are politics and security related news items that are of 

interest to a worldwide audience. As Morgan explained, only local news with 

international significance is covered, and local news related only to Turkey is not covered 

by TRT World. 
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In terms of a public policy viewpoint of  TRT World, the analysis of the interviews 

showed that TRT World partly serves this role by reporting Turkey-related news, and 

employing the state’s statements as its primary source. As the interviewees explained, 

TRT World seeks to illuminate complicated stories concerning Turkey, and aids the state 

by removing misconceptions about the country. However, as Karagöz stated, the channel 

was not founded for this purpose, and TRT World is not subject to government control. 

Nevertheless, it can be argued that although the channel’s mission is not to be an 

instrument for the public diplomacy of Turkey, the state may benefit from its broadcasts 

in this regard. Moreover, by their nature, all media organizations target the public of other 

countries as an audience. 

 

In addition to the interviews, this study analysed two weeks’ worth of the TRT 

World’s broadcasts. The first week was from 8th to 14th July 2016, and the second from 

17th to 23rd July 2016. When these two weeks were analysed in terms of their Turkey-

related news, it was observed that the percentage of news on Turkey was comparatively 

low; during the first week there was a total of 8% coverage of Turkey-related news, and 

during the second week there was 22% percent coverage, despite the attempted coup in 

the interim, which was a crucial incident for Turkey. The interviews supported the 

findings of the analysis of the broadcasts, and the content creators emphasized that only 

five to 10% of the total news coverage concerns Turkey-specific events. 

 

Instead, during the two weeks analysed, nearly all of the news was security and 

politics related. In the first week, out of 124 news stories, only 10 concerned Turkey, 

three of these were about security, three of them were about politics, and the last four 

news concerned the United Nations Educational, Scientific and Cultural Organization 

(UNESCO) World Heritage Committee that was hosted by Turkey. During the second 

week, due to the failed coup attempt, while there was an increase in Turkey-related news, 
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the number of stories about the Americas was higher. While there were 10 news items 

about Turkey in the previous week, there were 28 about Turkey between 17th and 23rd 

July 2016, all of which were also either security or politics related news. Therefore, 

although a significant incident occurred in Turkey between these two periods, TRT World 

did not focus on Turkey-related news during the second week, rather, as an international 

news channel, it lent priority to the news stories more widely in the country/region. 

Moreover, the news about Turkey that was reported was politics and security related, and 

was therefore of international, not only local importance.  

 

At the channel’s gala opening, President Recep Tayyip Erdoğan said, “I believe TRT 

World will be Turkey’s window to the world”, adding “TRT World will not be the official 

bulletin of the state, that’s not what we want — on the contrary, we want this channel to 

set a high standard in news-making, and tell the world about our country, our people,” 

(TRT World, 2016). Additionally, İbrahim Eren, the President of TRT, announced on the 

same day that “TRT World will offer Turkey’s point of view on current events. Rather 

than promoting Turkey, we aim to show the audience how we interpret the current affairs” 

(TRT World, 2016). It can therefore be argued that while as a public broadcaster, TRT 

World is naturally an instrument of Turkey’s public diplomacy, it seeks to be neither a 

propaganda channel, nor the official bulletin of the state. Hence, as supported by the 

analysis of both the interviews and the newslogs, its broadcasting does not focus solely 

on Turkey, news items about which constitute only 5 to 10% of the broadcast content, 

and concern politics and security related issues that are of worldwide, not only local, 

interest.  

 

In conclusion, this study found that TRT World is an English-speaking international 

channel, but that it also seeks to convey Turkey’s national policies to the wider world, as 

in the example of the coverage of the attempted coup. The channel broadcasts in line with 

Turkey’s foreign policy, taking State’s statements as the primary source especially in 

terms of the country’s security, seeking to make this foreign policy visible in the 
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international arena through the news. While it can be claimed that TRT World is a 

strategic power tool for Turkey’s public diplomacy activities, the channel positions itself 

as an international news channel, and follows an agenda that seeks to appeal to an 

international audience. As the content creators indicated in the interviews, the channel 

was not created with the aim of operating as a propaganda channel, or to be an instrument 

for the public diplomacy of Turkey. Nevertheless, as both the content analysis and the 

analysis of the interviews indicated, TRT World does serve the public diplomacy of the 

state, and for this reason can be perceived as a soft power tool of Turkey, and regarded as 

an instrument of Turkey’s public diplomacy activities. 

 

Meanwhile, TRT World does not only serve to public diplomacy of Turkey with its 

broadcasts, but also its activities such as TRT World Forum that is coordinated by TRT 

World Research Centre as explained in the first part of this dissertation. TRT World 

Forum brings together prominent figures from all around the world and therefore can be 

also seen as an international arena to promote Turkey and tell Turkey’s story. Namely, 

the forum calls for an international audience rather than locals and Turkey finds an arena 

to tell its story to the most prominent figures in the world. Added to this, some of the 

forum’s sessions are closely linked to Turkey’s foreign policy. From this perspective, it 

can be seen as an instrument of Turkey’s public diplomacy activities. Therefore, not only 

broadcasting of TRT World but also its activities such as forums serve as a public 

diplomacy tool of Turkey.   

 

This research is important because it analyses TRT World within the framework of 

public diplomacy, which is an under-studied area, thus leaving broad scope for 

investigation by future studies. Furthermore, this research has limitations because it only 

focuses on the prime-time news hours over two weeks and carries out interviews with a 

limited number of people. For this reason, future researchers could expand the scope of 

this study by conducting interviews with more people, as well as analysing a broader 

extent of news hours or programs and focusing on the audiences. Additionally, future 
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dissertations can compare the Turkish affairs news content of TRT World with other 

international news channels to have a better understanding of the public diplomacy role 

of  TRT World. 
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Barıtçı, F., & Aydeniz, H. (2019). Kamu Diplomasisi Aracı Olarak Medya: TRT 

World Örneği. Erciyes İletişim Dergisi, 6(2), 1551-1576. 

 

Barrett & Braham (1995), Media, Knowledge and Power, London: Routledge. 

https://www.nad.ps/en/history
https://www.afad.gov.tr/vizyon-ve-misyon
https://www.aa.com.tr/tr/turkiye/trtworldun-temel-ilkesi-insan-olacak-/457936
https://www.aa.com.tr/tr/turkiye/trtworldun-temel-ilkesi-insan-olacak-/457936


 

 

159 

 

Bayram, D. Y. (2011). The Effect of Media and Public Opinion on Foreign Policy 

Decision Making Process in Liberal Democracies. Erciyes İletişim Dergisi, 68-80. 
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APPENDIX – Interview Questions 

 

 

What is the purpose of the creation of TRT World? 

 

Who is the target audience of TRT World? 

 

What is the difference of TRT World than other news channels such as Al Jazeera, 

CNN and BBC World? Why should the audience choose you rather than the 

channels mentioned above? 

 

How is the content created? Tell me about the process. 

 

What are the main policies and priorities while creating the content? 

 

What is the point of view of TRT World while reporting the news? 

 

How is the order of the news decided while creating the content? Especially in 

terms of news regarding Turkey? 

 

How is the content reviewed and by whom? 

 

Who is saying the final words in deciding to put on air? 

 

While reporting the news about Turkey, what kind of criteria are taken into 

consideration? And what percentage of the news are made about Turkey? 
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Do you ever get any instructions from the government officials while you’re 

creating the content and if yes how often? 

 

How much of the content is produced by TRT World? Which agencies are used to 

get the news? 
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