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EXPLORING THE CONCEPT OF PRODUCT ATTACHMENT: THE CASE
OF PRECIOUS OBJECTS

SUMMARY

While most products lose their appeal with time some remain meaningful and precious
for users that experience a form of attachment towards them. This thesis focuses on
the concept of product attachment which is found to be a factor that leads users to keep
their existing products for more prolonged periods instead of replacing them. This
behavioral change results in lowering the high rate of consumption. The thesis consists
of six chapters. The first chapter is an introduction covering the background
information about the subject and presenting the aim and scope of the study along with
the research questions. The second chapter includes a literature review covering topics
of product attachment, meaningful products, and emotional durability. Product
attachment is explored through examining product-user relationships. In the third
chapter, the methodology is explained. The research has a qualitative and exploratory
quality and has an interpretive approach. Two research methods have been
implemented to gather data, these were cultural probes and semi-structured interviews.
Literature concerning the implemented methods was provided. In the fourth chapter
all stages of the fieldwork are covered. The primary research was conducted using the
method of cultural probes. This method involves a period that provokes a reflection
process and was selected to gather insightful material regarding participants’
experiences. Following a one-week cultural probes process a series of semi-structured
interviews have been conducted to gain a deeper understanding of the data gathered
from the primary research. The fifth chapter consists of the analysis and interpretation
of findings. The method qualitative content analysis was implemented, and the
according literature is presented. The cultural probes material was analyzed under
sixteen main categories which corresponded to tasks which were taken as units during
the coding process. The findings were interpreted and presented under main categories
and their subcategories. A data-driven and concept-driven strategy was pursued. As
interviews were audio recorded all were transcribed. The sixth chapter is the last
chapter that consists of the conclusion where it has been stated that the findings and
categories derived from the research analysis corresponded with the categories of the
product attachment literature.
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KIYMETLI OBJELER BAGLAMINDA URUN BAGI KAVRAMININ
INCELENMESI

OZET

Yeni iiriinlere olan ilgi ve hayranlik zamanla azalmaktadir, bu da onlar1 daha az arzu
edilir ve daha elden ¢ikarilabilir hale getirmektedir. Bununla birlikte, zamanla bazi
iiriinler daha degerli veya daha anlamli hale gelebilmektedir ve kullanicilarin onlarla
olan iliskisi zayiflamaz. Bu tez, kullanicilar1 mevcut iiriinlerini degistirmek yerine
daha uzun siire elinde tutmaya yonlendiren bir faktor olarak goriilen {iriin baglilig
kavramima odaklanmaktadir. Bu davramig degisikligi, yiliksek tliketim oraninin
diismesine bir katki saglayabilmektedir. Bu tezde amaglanan uzun siireli kullanici-
iriin iliskileri yaratan 6zelliklere ve nesnelere anlam verme siirecine daha yakindan
bakmaktir. Elde edilen sonuglar, nesneleri daha siirdiiriilebilir kilmak i¢in bu tiir
ozelliklerin ve siireglerin uygulanmasinin miimkiin olup olmadigini tartigmaya izin
verecektir.

Tez alt1 boliimden olusmaktadir. Birinci boliim giris boliimiinii olugturmaktadir, bu
boliim konuyla ilgili arka plan bilgilerini igerir. Arastirmanin amag¢ ve kapsamini,
arastirma sorulart ile birlikte sunulmustur. Bu arastirmada, kullanicilar ve sahip
olduklar1 nesneler arasindaki iligkileri kesfedilmektedir. “Kullanicilar sahip olduklar
seylerle olan iligkilerini nasil algiliyor?” temel arastirma sorusudur.

Ikinci béliim, {iriin bagliligi, anlamli iiriinler ve duygusal dayamklilik konularimi
kapsayan bir literatiir taramasini igermektedir. Bu calismada iiriin bagliligi, iiriin-
kullanict iliskileri iizerinden incelenmistir. Bu bdliimde yer alan basliklar sirasiyla
soyledir: “Duygusal Baglamda Dayamklilik ve Siirdiiriilebilirlik”, “Gerg¢ek Uriin
Omiirleri”, “Uriinlerin Anlami ve Uriine Bagliligi”, “Uriin Ornekleri ile Uriin
Kategorisinin Karsilastirilmasi” ve “Duygusal Dayaniklilik”. Uzun siireli iiriin-
kullanicr iligkileri konusunu ele alirken, kullanicinin iiriin dmrii beklentilerine bakis
acisini anlamak 6nemlidir. Ciinkii degistirilen her iiriin onarilamayacak kadar bozuk
degildir ve ¢aligan {irlinlerin atilmasina yol agan ¢ok sayida faktdr vardir. Her giin satin
aliman ¢ogu {iriin, zaten sahip olunanlarin yerine geger. Her {irliniin gerektigi gibi
caligmasi beklenir, ancak kullanicinin {iriine baglanmasi i¢in tirliniin 6zel bir anlama
sahip olmas1 gerekmektedir. Baglanma hissi, kullanicilar iirlinle ilgilenmeye, onlar1
korumaya ve belki de iirliniin yerine baska bir iiriin alma kararini ertelemeye tesvik
eder.

Ucgiincii boliimde c¢alismanin metodolojisi aciklanmistir. Arastirma nitel ve kesif
odakl1 nitelikte olup yorumlayici bir yaklagima sahiptir. Veri toplamak icin iki
aragtirma yontemi uygulanmistir. Cultural probes yontemi ve yar1 yapilandirilmisg
goriismeler uygulanmig ve bu yontemlerle ilgili literatiir saglanmigtir.
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Birincil arastirma, cultural probes yontemini kullanilarak yapilmistir. Cultural probes
yontemi, hayal giiclinli harekete gecirerek ilham verici ¢iktilar elde etmeyi amaglayan
nitel bir arastirma yontemidir. Cultural probes yontemi katilimcilarin, kendi kendini
belgeleyerek deneyimlerine dair veri toplamayi olanakli kilar ve kullanicilarin da
eylemleri ve deneyimleri iizerinde diisiinmesini saglar. Bu ¢alismada cultural probes
yontemi derinlemesine bilgi edinmek icin seg¢ilmistir ve yontemin icerdigi siireg
katilimcilarda bir diisiince siirecini tetiklemesi amaglanmustir.

Katilimcilarin segilen nesnelere karsi hissettikleri baglarin dinamiklerini anlamak i¢in
ikincil bir veri toplama yontemine ihtiya¢ duyulmustur. Bu ikincil yontemin
uygulanmastyla, daha derinlemesine bilgi edinmek ve katilimcilarin degerli 6geleriyle
ilgili deneyimlerine ve iligkilerine daha yakindan bakmak amaglanmustir.

Dordiincii boliimde saha ¢alismasinin tiim asamalar1 ele alinmistir. Cultural probes
yontemi dogast geregi ilham verici bir nitelige sahip oldugundan, onu katilimcilarin
metaforlar iiretecegi sekilde kurgulamak tutarli bir aragtirma tasarimi se¢imi olarak
degerlendirilebilir. Yontem, katilimcilari, onlar1 yansitici bir siirece yonlendirerek
degerli nesnelerini yeni bir 151k altinda gdrmeye davet etmistir. COVID-19 sartlar1 gz
onlinde bulundurularak ve ayni zamanda daha c¢ok katilimciya ulasabilmek igin
calisma ¢evrimigi olarak /nstagram sosyal medya platformu {lizerinde gergeklestirildi.
Yedi giinliik bir cultural probes calismasina ek olarak platformun test edilmesi ve
katilmin 6lgiilmesi igin bir test gilinlinlin yapilmasi planlandi. Bir hafta boyunca
Ogleden sonra ayni saatte yaymlanmak iizere sorular ve gorevler igceren hikayeler
tasarlandi. Hikayeler 24 saat boyunca yayimlandiktan sonra ertesi giin kaciran
katilmecilar icin gonderi olarak yayinlandi. Bir haftalik cultural probes siirecinin
ardindan, birincil arastirmadan toplanan verileri daha iyi anlamak adina bir dizi yar1
yapilandirilmig goriisme yapilmistir. Tiim katilimcilar uzaktan yapilan goriigmelere
evlerinden katildi. Gorlismelerin 6nceden kayit altina alinabilmesi i¢in katilimcilardan
izinleri alinmistir. Zoom platformu iizerinden yapilan goriismeler platform iizerinden
kayit altina alind1 ve bir¢ogunda video kaydi da yer aldi. Telefonla ve yiiz yiize yapilan
goriigsmeler mobil uygulamalar kullanilarak kayit altina alindi. Goriismelerin
kaydedilmesi, sirasinda not alma ihtiyacini en aza indirdigi i¢in gdriismelersirasinda
boliinmeler en aza indirilmis oldu. Planlanan tiim goriismeler tamamlandiginda ses
kayitlar1 yaziya dokiilmiistiir.

Besinci boliim, bulgularin analizi ve yorumlanmasindan olugsmaktadir. Nitel icerik
analizi yontemi uygulanmis ve ilgili literatiir sunulmustur. Bu analiz yontemi ister
sOzlii ister gorsel olsun, nitel verilerin sistematik bir sekilde yorumlanmasinda
kullanilabilmektedir. Cultural probes yonteminden elde edilen veri, kodlama siirecinde
birim olarak alinan gorevlere karsilik gelen on alt1 ana kategori altinda incelenmistir.
Kategoriler Oncelikle analiz boyunca yapilandirilmis ve siirecle birlikte
diizenlenmistir, baz1 kategoriler ise {irlin bag: literatiiriine dayandirilarak onceden
olusturulmustur; bu baglamda strateji hem veriye dayali hem de konsepte dayali
ozelliktedir. Olusturulan kategoriler i¢inde kodlanan veri segmentleri, bir kodlama
cergevesini olusturmaktadir. Elde edilen bulgular ana kategoriler ve onlarin alt
kategoriler altinda yorumlanarak sunulmustur. Yorumlanan bulgular kategorilerin ait
oldugu giinlere gore diizenlenmistir. Tim ses kaydina alman goriismeler yaziya
dokilmiistiir.
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Altinci bolim tezin son boliimiidiir. Bu bolimde arastirma analizinden elde edilen
bulgularin ve kategorilerin, iiriin bagi literatiiriindeki kategoriler ile Ortiistiigiiniin
belirtildigi sonug¢ boliimii yer almaktadir. Buna ek olarak analiz kisminda 6ne ¢ikan
bulgu ve yorumlar ifade edilmistir.
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1. INTRODUCTION

In this chapter, the aim and objective of the study are presented with a background of
the subject. Also, the structure of the thesis demonstrating each main chapters and

research questions are provided.

1.1 Purpose of Thesis

Interest and admiration towards new products, unfortunately, diminish over time,
which makes them less desirable and more disposable. However, with time, some
products remain desirable or even become more meaningful, and the relationship users
have with them does not wear off. Our planet cannot keep up with this high pace
consumption culture, so behavioral change concerning replacement habits is a
beneficial area to explore. In order to do so, it is essential to understand the reasons
which make users want to keep what they already own. This thesis focuses on users’

relationships with their products based on the concept of product attachment.

The aim was to define features that create long-lasting user-product relationships and
get a closer look at the process of giving meaning to objects. The outcome will allow
discussing if implementations of such features and processes are possible to design

objects in order to make them more sustainable.

1.2 Structure of The Thesis

e The thesis consists of six chapters. The first part is the introduction part, this
part contains background information about the subject. The purpose and scope

of the research are presented together with the research questions.

e The second part consists of a literature review covering the titles “Durability
and Sustainability in The Emotional Context”, “Actual Product Lifetimes”,
“Meaningful Products and Product Attachment”, “A comparison of Product

Specimens vs. Product Category” and “Emotional Durability”.



e The third chapter consists of the methodology and the related literature related
to these methods was provided. The study was qualitative and exploratory in
nature with an interpretative approach. The applied methods were cultural

probes and semi-structured interviews.

e The fourth chapter consists of the fieldwork. The procedure and

implementation of selected research methods were described in detail.

e The fifth section consists of the analysis and interpretation of the findings.
Qualitative content analysis method was applied, and the relevant literature
was presented. The cultural probes material was interpreted under sixteen main

categories and their sub-categories.

e The sixth chapter consists of the conclusion, in which the findings from the

research analysis and the categories are discussed.

1.3 Research Questions

Main Research Questions:
This research will explore the relations between users and the objects they possess.
What are users' most precious belongings? How do users perceive their relationship

with their possessions?

Sub-questions:

*  Which objects are more likely to become irreplaceable?

*  What are the most valued objects/products, and why?

» To what extent these valued objects stand the test of time?

* How do objects/products become meaningful?

* How is the decision of discarding an object/product given?

*  Which features are regarded in the process of deciding to throw or to keep objects?
* To what degree materials affect decision making?

*  What categories could be derived in the context of attachment?



2. LITERATURE REVIEW

2.1 Durability and Sustainability in The Context of Attachment

Stuart Walker points to a “detachment from our material world” which he believes is
closely tied with the number of products that are available and the ones that we already
possess (Walker, 2006, p. 53). Walker explains this occurrence with people becoming
estranged to products origins. Currently, nearly all our products have various
components manufactured and assembled in different parts of the world. Users, in
general, are unaware of the origins of materials put into the process of production. All
these factors make people become distant from the material world as the things we use
lack meaning to us. Walker (2006) states that products were “built to last” but now this
detachment enables users to see their possessions disposable. Unfortunately, the world
cannot keep up with this high rate of consumption and the amount of waste. This is
where strong product attachments may have an impact. To slow down this culture of
consumption, designers must play an active role as to design in a way that enables
users to form durable relationships with their products. As people tend to seek the
newest of technology of following new trends, many of them are inclined to get rid of
perfectly functioning products just because a new model has been launched. Yet, this
search for the latest and the trendiest has no end to it. Chapman states that consumption
is an endless cycle of desire and disappointment triggered by complex emotions
(2009). The current system is built to make users unsatisfied with their current product
as soon as another version of comes out. In the sustainability field, durable person-
product relationships are presented as an eco-design strategy (Mugge, 2007). By
enabling users to build stronger relationships with their possessions the devastating

impact of consumption could be decreased.

Chapman states that consumer behaviors are not as simple as they seem as it is a
reflection of the users’ aspirations and who they want to become (2009).
Understanding the user’ perspective on product life expectancies is important while
tackling the subject of long-lasting product-user relationships. Because not every

product being replaced is broken beyond repair, and there are numerous factors that



lead to the disposal of functioning products. Most products that are purchased every
day are replacements for the already owned ones (Nes & Cramer, 2005). It it is stated
that consumers want their products to last as long as they want them to, as in, not
longer than that (Cox, Griffith, Giorgi, & King, 2013). With this being said, a
separation has been made between “absolute obsolescence”, when a product cannot
function physically, and “relative obsolescence” replacement of the product for other
reasons (Granberg 1997, p.17). This is a reliable indicator that an actual lifetime of a
product loses its importance when it becomes replaceable for the user. At this point it
becomes crucial to extend the phycological lifetime of product; the period where the
possession maintain its value for the user (Mugge et al., 2008). Cox et al., also stated
that users experience social pressure to keep up with the newly launched products
(2013). It is also mentioned that participants failed to see any liaisons between the high

rate of consumption and the environment (Cox et al., 2013).

2.2 Meaningful Product Relationships and Product Attachment

What is referred as product attachment is a bond between a specific person and a
specific product they own (Kleine,1995; Schifferstein, Mugge, and Hekkert 2004;
Mugge et al., 2008). Chapman explains attachment as users feeling a bond with the
product because of “the service it provides, the information it contains, and the
meaning it conveys” (2009). Product attachment becomes a relevant topic in the design
field in two ways. Primarily the creation of product attachment can be used to generate
emotional experiences or it can be used as a sustainability tool to prolong product
lifecycles (Mugge, Schoormans, & Schifferstein, 2008). The feeling of attachment
triggers users to take care of, protect, and perhaps postpone the replacement of
products (Mugge et al., 2005; Savasg, 2004). Every product is expected to function the
way they are meant to, but for an attachment to form, a special meaning is required

(Mugge, Schoormans, & Schifferstein, 2008).

2.2.1 Meaningful Products

Richins states that meanings are what makes possessions valuable and discusses the
meanings of possessions in two categories being “public meaning” and “private
meaning” (1994). Public meanings are appointed and shared by members of a society

while private meanings are personal (Richins, 1994). Both categories of meaning are



subjective and objects that possess private meanings are not excluded from public
meanings. Battarbee and Mattelmaki suggested a categorization for “meaningful
product relationships” as followed (Figure 2.1); “meaningful tool”, “meaningful

association”, and “living object” (2004).

4 1 N @ N\ i )
Meaningful Tool Meaningful Association Living Object
facilitator identity, style, taste,
challenge link to memory, person,
self expression emotion, story
\ / /L J

Figure 2.1 : Meaningful product categories (Batterbee and Mattelmaki, 2004)

The category of “meaningful tool” consists of things that are used to accomplish a
purpose, and the meaning lies within the goal and not the object itself. There are also
three sub-groups of meaningful tools which are: facilitator, challenge and self-
expression. A facilitator is explained as a tool for fulfilling any kind of need. The
challenge category includes tools that require the user's attention and time to perform
a certain task like a musical instrument. Lastly, self-expression tools allow users to
express their selves. These sub-groups may also intersect as in a musical instrument

which is a combination of both categories challenge and self-expression.

Battarbee and Mattelmaki’s second category is "meaningful association" which
includes subgroups of identity, style/taste, link to a memory/a person/an emotion/a
story (2004). Products that fall into this category have a meaning other than their
purpose, and they represent a part of the user’s identity, past or loved one. A significant
aspect of attachment is the link with the owners’ self. Posessions to which one is
attached to reflect elements of their life; these objects tell segments of the owners story
(Kleine, 1995). It is also stated that possessions are used as tools to become and
identify one's self (Belk, 1988; Kamptner, 1991). Belk adds, materials owned are used
as ways of self-expression, reminders of people, memories, past experiences, and even
the very self (1988). What people chose to surround themselves are reflections of their
identity (Csikszentmihalyi and Rochberg-Halton, 1998). This means what is chosen to
be owned can have a meaning in the first place. Possessions which are linked to the

owner’s identity may also embody beliefs and values (Belk, 1992; Kamptner, 1991).



Lastly, the living object category stands for “companion” products that have a long
history with the user and believed to have its own identity (Batterbee and Mattelmaki,
2004). Besides the first category “meaningful tool” it could be said that meaning is
closely linked with experience and memories. By looking at this, memories seem to
be a dominant theme when it comes to meaning as they are personal and constitute a
part of one's identity. Mugge, Schoormans, and Schifferstein, claim that memories
could be an important factor for long-lasting user-product relationships (2008). Tom
Page’s research findings also suggest that the essential concept of attachment was

memories (Page, 2014).

2.2.2 Product Attachment

Schifferstein and Zwartkruis-Pelgrim, (2008) state that an irreplaceable product must
have a symbolic meaning for the user, and no other product could take its place even
if it were “physically identical”. This being said, the distinction between attachment to
a “product specimen” and “product type” should be made. Attachment to a product
specimen refers to a particular product which is unique for the user. While attachment
to a product type stands for an attachment to a category of products, which means all
products in that specific category will have value and meaning to the user (Mugge et

al., 2008).

Schifferstein and Zwartkruis-Pelgrim claim that the strongest bonds observed between
users and products are with the newest and the oldest ones (2008). Mugge et al. present
four categories of product attachment determinants (2008). These determinants which

can stimulate attachment are “pleasure”, “self-expression”, “group affiliation”, and

“memories”.

» The first category of pleasure includes products that give the user a sense of
pleasure and could be summarized as being of good quality, having superior
features than other specimens and offering some kind of entertainment and
relaxation. However, pleasure will not necessarily result in attachment. A product
may be of a good quality, but other specimens from the same type of products will
also elicit similar or even more positive feelings. Pleasure alone will not be enough
for a user to keep a product longer with all the new models and technologies
emerging. Nevertheless, pleasure is not an exclusive quality for only new products.

Products that are owned for a long time have the ability to elicit feelings of comfort



and familiarity (Page, 2014). Page suggests, in the theme of pleasure, users are
found to be experiencing most enjoyment and satisfaction of the tangible and
material properties of products which are also relevant in the case of products that
are owned for a long time period (Page, 2014). Even in the case of appearance,
products which show marks of being used and wears in a way that pleases the eye
allow users to have a stronger bond with them as the marks reflect a personal
history (Schifferstein, Zwartkruis-Pelgrim, 2008). Chapman also states the
importance of “growing gracefully” as in, a product being more attractive with the
wear and tear (Chapman, 2015). As marks of usage provide a sense of character,
they offer multiple layers of meaning firstly, a feeling of uniqueness, past, and a
pleasing appearance. Marks being unique may increase the attachment and make
the product irreplaceable. Chapman (2015) says users cannot be attached to

products which do not reflect a character.

Self-expression is a subject that often comes up in the context of product
attachment. Products can represent one’s individuality (Mugge, 2007). Products
which reflect a part of the user’s identity will usually have a meaning for them and
thus will stimulate attachment (Mugge et al., 2008). Yet, it is also stated that people
do not have fixed identities as they are evolving throughout their life which makes

them outgrow their possessions (Chapman, 2015).

Products under the category of group affiliation also stand for a symbolic meaning
and connectedness with other people like family, social groups and family. (Mugge

et al., 2008).

The previously mentioned category of memories act as a symbolic reminder of
people, places and the past for owners (Belk, 1990). Page states that memories
stood forward as the most mentioned aspect of valued products (2014). Mugge,
Schoormans and Schifferstein (2005) claim point out that users’ memories with
products are formed apart from the design of products; rendering the implications

of design choices unclear in the context of memory formation.






3. METHODOLOGY

The research’s focus was to explore users’ attachments to their most valued
possessions, i.e. a variety of different objects and products, and to gather metaphors
concerning these possessions and attachments. This research is of a qualitative and
exploratory quality and has an interpretive approach. The primary data is gathered
through the use of cultural probes and is supported by data collected at an individual
level with semi-structured interviews to get an in-depth understanding of participants’
relationships and experiences with their objects. Lastly, data was analyzed using the
qualitative content analysis method. The research methods, research design choices,
data collection and data analysis method are demonstrated and justified in the

following segments.

3.1 Cultural Probes

Cultural probes method was originally established by Gaver, Dunne and Pacenti
(1999) during the research project Presence investigating three different elderly
communities. The cultural probes method is intended to gather inspiring outputs by
sparking the imagination (Gaver, Dunne, & Pacenti, 1999). Essentially, probes offer
deep understanding by self-documentation, making users reflect on their actions and
experiences (Mattelméki, 2005). The method also aims for a balance to establish an
open dialogue between designers/researchers and users/participants. This dialogue is
steered by the researcher and yet the users are understood (Gaver et al., 1999). While
doing so, the researcher provokes participants with probe kits for self-documentation
to receive enriching insights concerning their experiences, perspectives and emotions
(Gaver et al., 1999). Kits contain elements which offer participants various tools to get
inspired and imaginative, such as disposable cameras, crayons, maps, questions with
illustrations and photo albums (Mattelmiki, 2006). The cultural probes method laid
the foundation of the method design probes which was used in the context of user

centered design as it serves as “agents of dialogue” (Mattelmaki, 2006).



As cultural probes method has an inspiring quality by its nature, implementing it
through generating metaphors was a consistent research design choice. The method
invited participants to see their valued possessions, i.e. precious objects, in a new light

by leading them through a reflective process.

3.2 Semi-Structured Interviews

In the pursuit of understanding the dynamics of the attachments felt towards
participants’ selected objects, a secondary data gathering method was needed. This
secondary method ensured in-depth information and a closer look at the participants’

experiences and relationships concerning their valued items.

Semi-structured interview is a qualitative data gathering method at an individual level
(Schensul, 2012). With semi-structured interviews there are generally some distinct
information which researchers aim to acquire (Merriam & Tisdell, 2016, p. 110). The
questions aimed for receiving these answers make up the more structured parts of the
interviews. There usually is a list of questions and topics yet the researcher does not
follow a specific order and can also take initiative with responses by asking further
questions, exploring new ideas and issues that come up during interviews (Merriam &
Tisdell, 2016, p. 110). This was a key point in choosing semi-structured interview
method in the research. The cultural probes would be a process of reflection and as a
secondary method the semi-structured interviews would serve the study by making

participants explore the topic in more depth and express ideas concerning the process.

3.3 Qualitative Content Analysis

The method qualitative content analysis was implemented for the generated data.
Qualitative content analysis is used when data needs an extent of interpretation. This
analysis method involves the interpretation of qualitative data, whether verbal or
visual, in a systematic manner. Segments of data are coded within categories that
constitute a coding frame. While doing so, the material is reduced, meaning that
relevant parts of data are included in the analysis (Celikoglu, 2015). This method of
analysis is not applied to acquire the complete meaning of the material. The researcher
must specify the angles from which they will be examining the data according to their

research questions (Schreier, 2013). The method is also flexible as the coding frame
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built around the material will be revised along the analysis to remain valid and

consistent (Celikoglu, 2015).

11






4. FIELDWORK

The fieldwork consisted of two stages of data generation: First, cultural probes kits
were prepared and introduced to the participants through an online medium. Once the
cultural probes process was completed, semi-structured interviews were conducted
with individual participants who took part in the cultural probes process. Both data

collection processes are described in detail in the following sections.

4.1 Cultural probes

4.1.1 Participants

The study initially had 47 participants, yet not all have completed the probes process.
Twenty-five of the participants have attended until the end of the study which lasted
seven days and have completed tasks. The ages of the participants ranged between 18-
65, the majority being young adults between 25-35 living in Istanbul. However, age
did not have significance in the study. Also, gender had no importance in the research,
so this information was not requested from the participants. The only requirement for
participants was to have an object, product, or item they would not prefer to give up

on and which they possessed for a long time.

4.1.2 Cultural Probes Implementation

The method cultural probes was conducted on an online social media platform as it
could be a means to reach more participants. Also, the COVID-19 pandemic was a
factor in the decision to conduct the research online. Hamarat (2021) states, the
familiarity aspect of the social media platform Instagram could serve as an advantage
in the study. Before designing the tasks, the platform was examined to see in which
ways it allows participants to respond and interact. It has been observed that
participants could respond to daily stories which had question stickers. There were
other stickers available which allowed them to pick songs and directly send them.
Also, participants could send reactions and images. In the information provided ahead

and throughout the study the participants were made known the ways in which they
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can convey their feedbacks. These were typing in the designated area on the stickers,
sending answers as comments on the related post or sending answers as direct
messages to the account. Songs could also be sent through reacting to the specialized
stickers and also by written form through direct messages and comments. Following
this examination tasks were designed considering these means provided by the

platform.

In the preparation stage of the study a new account was created on Instagram with the
username “kiymetli_seylerimiz”. The username could be translated as “our precious
stuff”. Later, a theme and a graphic outline were established for the posts, stories and

highlights (Figure 4.1).

kiymetli_seylerimiz - =
24 10 90 2
9 Posts Followers  Following
S o

Kiymetli Seylerimiz

Merhaba! Kiymetli nesne/lriin/esyalarimizla olan
iliskilerimizi konu alan yuiksek lisans tezimin aragtirmasini
bu hesap lzerinden ydlritiyor olacagim.

See Translation

Edit Profile v
7. Gin 6. Gun 5. Gin 4. Gln 3. Gur

) @ N
Figure 4.1 : An overview of the cultural probes account.

As the nature of the context was personal, the design of the probe, as in colors and
graphics was intended to have a friendly, humorous and fun character. The illustrations
and GIFs were also meant to add a more approachable tone to the overall design. The

attitude of the account was important for it was the medium of communication that
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could allow participants to feel sympathetic and open. This was essential in getting

genuine and insightful responses.

The cultural probes study was planned to be seven days long, plus a day for testing the
medium and participation. Every day there were stories consisting mainly of questions
and some tasks. These were posted at the same time for a week, that being 3 PM. The
stories were available for 24 hours, then they were put up as posts for participants who
missed them the following day. Also, past stories were fixed as story highlights the
next day. This posting and story system, which was implemented, was inspired by the

research of Hamarat (2021) conducted on Instagram on the account “hey scooty”.

Following the creation of the account, templates of posts and the overall design the
account and study was announced to gain followers who were willing to be participants
for the research. Two informative images were posted regarding the process and scope
of the study (Figure 4.2). The first post disclosed the requirement to be a participant in
the study which was having a treasured product/object/item for a long time which one
would not prefer giving up. On the second post, participants were informed on the
process, the eight-day duration and how the tasks could be accessed. Another
information provided was that all tasks would be done regarding the selected

product/object/item except the trial day.

Hos geldiniz, Nasil i1ilerleyeceQiz?

Figure 4.2 : Informative posts.

Prior to the trial day task, a countdown animation was shared, and the trial day was
announced (Figure 4.3). Participants were advised to follow the account and to enable

notifications to be reminded and notified of tasks as they were posted. The countdown

15



animation and the following stories were all posted with music. All stories prepared
for the eight days had separate songs chosen for them to make the process more fun
and interesting for the participants. Also, all tasks were presented with related GIFs to
both draw the attention of participants and to inspire them. Each day’s tasks were
presented individually and sequentially. Every task had its separate sticker and story
slide with a bar in which participants could type in or pick a song. Originally, in most
studies cultural probe kits included disposable cameras for participants to take
photographs for tasks. In this study participants were able to take photographs and
send images with their smartphones which would make the process more convenient

for them.

PDeneme
Glnlne Geri1 Deneme Glndi

Sayim

N

A\

[;ALI§MA BASLIYOR

Bugin seni iyi hisettiren

nesne/egya/urine
n . 'a bir sarki gonder.

Hours’ @mmutes. seconds
n Choose a song

®

Figure 4.3 : Countdown and trial day stories.

Through the literature research there were certain key points in the context of
attachment which were touched upon in questions to investigate the attachments. The
questions were also constructed in a manner which would promote participants to
reflect on their possessions and their relationships with them, metaphorically. This was

ensured through questions and tasks which guided them to liken and compare aspects
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of the possessions and relationships (Table 4.1). The goal in doing so, was to gather

metaphors that would shed a light on how participants perceived their belongings and

the relationship they had with them.

Table 4.1 : Tasks and their distribution.

Day Task
Trial 1- Send a song to an object/item/product that made you feel good today.
1 1- Canyou give an example of a product/objects/item that you would not
prefer replacing and that you’ve had for a long time?
Can you describe your product?
2- How long has it been with you? How did you acquire it?
2 1- Which word best describes the day you acquired it?
2- Why did you choose this word?
3- Which period of your life would you associate it with?
3 1- The feeling it evokes...
2- Why?
3- It symbolizes...
4- Why?
4 1- What type of relationship would you say your relationship is like?

2- Why?

3- If your relationship with your product was a story, what would the

theme be?

How would your story end?

4- Chose a song that describes your relationship.
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Table 4.1 (continued): Tasks and their distribution.

Day Task

5- Your similarities...
6- Your differences...
5  1- Can you name it?
2- If it had a face, who would it look like?
3- Why?
4- What would the first thing that it would say to you?
6  1- Nothing can replace it. Because...
2- How would it convince you to stay, if you wanted it to leave?
3- What would make you want it to leave?
4- How do you take care of it?
7 1- What would it be if it were a living being other than human?
2- Why?

3- What would its good and bad character traits be if it were the main

character of a story?

4- If it had a three-sentence adventure, how would it go?

Sentence 1...
5- Sentence 2...

6- Sentence 3...

On the trial day participants had one task which was to pick and send a song to an
object/product/item that made them feel good that day. The intention was to let the

participants have an idea about how the tasks will proceed and how they will interact
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with the account created for the research. They could pick any object and have a

general feeling of how the study will go on.

The tasks of the first day were formed to make participants define and describe their
treasured belonging (Figure 4.4). The questions were asked to gain some general
information on the type of the belonging, how old it is and its origin story. The
participant was asked to describe it to provide a feeling of how the object is perceived

by them. Lastly, they were asked to send a photograph of the object.

Segtin sey nedir? Onu tarif
drevine sabit et ve bir fotografini yolla.

Type something

wun

Bu Urlin/nesne/esya ne
suredir seninle? Hangi
vesileyle senin oldu?

Type something....

Figure 4.4 : Some stories from the first day.

The second day consisted of three tasks which were mainly in the domain of the origin

story of the selected belonging (Figure 4.5). The first task was about the day the
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belonging was acquired; participants were asked to provide a word that would best
describe the day. The intention was to explore any meaningful associations with the
object and time. Also, they were asked if the object was linked with a period of their

lives again to investigate any connotations which the object would possibly have.

2. Gdn 2 am(Gll) 2 .amGili

Onun eline gegtigi glinii en
iyi 6zetleyen kelime...

Onu hayatinin hangi

NIRRT
Neden bu kelimeyi sectin? donemiyle iliskilendirirsin?

Type something
Type something Type something..

Figure 4.5 : Some stories from the second day.

The third day consisted of four tasks that examined the feelings which the belongings
evoked and what the belongings symbolized for the participants (Figure 4.6). These
tasks were aimed to discover the kind of meaning that is attributed to these belongings
by the participants. The questions were meant to investigate the significance of the
selected objects by allowing the participants to elaborate on their feelings and thoughts

concerning them.

Onun sende uyandirdigi Senin igin sembolize ettigi
duygu... sey...

Type something. Type something

Figure 4.6 : Some stories from the third day.
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The fourth day included six tasks (Figure 4.7). The first task’s aim was to prompt the
participant to reflect on the relationship by asking them to liken it to another form of
relationship and to give reasoning to their answer. This was intended to reveal the
dynamics of the relationship as well as the role of the belonging in the eyes of the
participant. Next, the participant was asked to provide a theme for their relationship if
it were to have a story and to again give reasoning. This was also to have the participant
reflect on the relationship further also to have them think of the general feeling and
atmosphere regarding. Following, they were requested to pick a song that would best

describe the relationship which was also part of the reflection process.

Finally, the first attempt to personify was made with the tasks that asked the
participants their similarities and differences with their belonging. This task also aimed
to make participants generate some metaphors and inspire them to reveal more

meaning regarding their object.

Aranizdaki iligkiyi ne tip bir

iligkiye benzetebilirsin? Onunla iliskiniz bir hikaye
olsaydi nasil bir temasi ve
Type something sonu olurdu?

Type something

L -y

ilikinizi en iyi anlatan sarki Onunla benzeyen
nedir? ozelliklerin...
J9 choose asong Type something

Figure 4.7 : Some stories from the fourth day.
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The fifth day consisted of four tasks. The first task was to give a name to the object.
This was another step to animate the belonging and making it easier for the participant
to express emotions and associations. Next task was meant to make participants assign
characteristics with the help of metaphors by imagining a face for the object. Last task
of the day was to make the participant imagine the object talking that would again

unveil aspects of the relationship (Figure 4.8).

5 amGiiin 5 . amGilin

= Z

Sanailk sdyleyecedi sey ne

Ona bir isim ver.
olurdu?

Type something.... TEoeETEE

5 .am@liln 5 . am@iin

Bir ylizii olsa kime

?
benzerdi? Neden?

Type something....
Type something.... B g

Figure 4.8 : Some stories from the fifth day.

The sixth day had four tasks (Figure 4.9). The first task was about the aspect of the
irreplaceability of the chosen object, which is an indicator of attachment. Participants

were asked to state the properties that made their belonging irreplaceable. Following
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the first task, they were asked to explain how the belonging would argue against
leaving. This second task was also referencing a similar domain. Additionally, it had
the potential to reveal deeper meaning by having the participant empathize with the
object during the reflection. The third task was on the act of discarding the object. The
purpose was to determine how, when and if the participant decides on giving up on the
belonging. Lastly, they were asked to state the ways in which they took care of their

products, as maintenance and repairing are linked to product attachment.

6. GUnN 6. GUN

Gitmesini istesen kalmak
icin seni ne sdyleyerek ikna
ederdi?

Onun yerini higbir benzeri
tutamaz. Gunk...

Type something....
Type something....

. Gun 6. Gun

O

Kiymetli seyler 6zen ister.
Sen onun bakimini nasil
yaplyorsun?

Ne olsaydi artik gitmesini
isterdin?

Type s th .
ype something Type something....

Figure 4.9 : Some stories from the sixth day.

On the final day there were six tasks to be completed (Figure 4.10). These tasks were

essentially concerning animating the object. First, the participant was invited to
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imagine their belonging as a living being which would result in another metaphor
generation. Following this task, they were asked to state their reasoning for their
response. The third task required to think of the object as a main character to lead the
participant disclosing more personal detail about it. Finally, after picturing it as a main
character the participant is requested to make up a three-sentence adventure of the
object. This task also had the intention of having more light shed on the meaning the

object possesses and having the participant further reflect on the relationship.

\“J
Q)
S

7 o ;e
/ salabll) / ambmbabl)

Bir hikayenin ana karakteri : . 3 climlelik bir macerasi olsa
0 g Insan diginda bir canli olsa
olsaydi iyi ve kotu ozellikleri nasil olurdu?
ne olurdu? ,
neler olurdu? 1. climle...

Type something....
Type something.. Type something....

3 .
(¢9)
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Figure 4.10 : Some stories from the seventh day.
4.2 Semi-structured Interviews

4.2.1 Participants

Eleven participants were selected to conduct semi-structured interviews following the
cultural probes study. These participants were selected regarding the material they
provided during the primary research as they could potentially offer more insight and
understanding. Additionally, the participants who have been selected each had
possessions belonging to different categories which offered variety. Ages of the
participants ranged between 26 and 69. Occupations were also divergent. Participants
were from fields such as marketing, design, academia, engineering, architecture and

law.
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4.1.2 Procedure

On average, the interviews lasted about fifteen minutes, most of which were conducted
online over Zoom. Two participants preferred having the interview through phone calls
because they were unfamiliar with the platform Zoom. In addition, one participant was
interviewed in person as it was more convenient considering the circumstances at that
moment. However, primarily online interviews were preferred because of COVID-19
safety reasons and also for convenience. All participants joined the distant interviews
from their homes. Their consent was taken in order to record the interviews
beforehand. The interviews conducted over Zoom were recorded through the platform
and most of them also included video recordings. Audio of the ones conducted over
the phone and in person were recorded with a mobile application. Recording the
interviews allowed to have smoother processes as it minimized the need for taking
notes during. When all planned interviews were finalized the audio recordings were

transcribed.

The selected participants’ belongings were a necklace, a lamp, a nightstand, a
backpack, a laptop, a seating group, a pair of sneakers, a swiss knife, a sketchbook, a
cup and a laptop stand. Questions for the interview were formed considering the
material generated from the cultural probes and they included specific questions
related to the individual responses of the participants. Each interview started with a
question that invited to talk about their selected belonging reminding them what they
have chosen. Alternatively, participants were asked to talk about their objects. In other
cases, the primary question would be about the origin story of the object that led the
participant to elaborate on the object's history. Following the initial responses
following questions would differ regarding the participants' answers. Lastly, all were

asked what they would do if their belongings broke and became unusable.
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5. ANALYSIS AND INTERPRETATION OF THE FINDINGS

5.1 Coding

The data generated from the implementation of the cultural probes method was
handled regarding each individual task. The tasks were distributed over seven days. In
the following section, interpretations of the findings are presented according to the
days to which tasks belong. Categories were primarily structured and adjusted along
the analysis, while some categories were established beforehand based upon the
literature of product attachment making the strategy both data-driven and concept-
driven. While analyzing the material all tasks were taken as individual coding units.
These categories have sub-categories which consist of the coded material (Figure 5.1).

The analysis and coding were done using the software MAXQDA (Figure 5.2).

Categories
Product Category Acquirement Feeling Elicited Object Symbolises
Kind of Relationship Story of Relationship Similarities&Differences Face
What would it say? Irreplaceble Because... Convincing Arguments Time to Leave
Care What Kind of Non-Human Creature? The Good & The Bad 3 Sentence Story

Figure 5.1 : Categories deriven from data.
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Figure 5.2 : An instance of coding process using MAXQDA.

5.2 Interpretation of the findings

e Day of testing
Send a song to an object/item/product that made you feel good today.

This task was aimed to see the level of participation and to have the participants’
attention. The song picking task was meant to add a fun element while providing the
participants with an idea of the process. Outcomes of the trial task were not included

in the analysis.
e First day of the study

Task 1 - Can you give an example of a product/objects/item that you would not
prefer replacing and that you’ve had for a long time? Describe your product

and send a photograph of it.

The first task of the participants was to decide on a belonging which could be a product,
an object or an item which they would rather not give up and which they had for a long
period of time. This task was the beginning of the reflection process and it led
participants to further examine their selection by describing it. Data of this task was
categorized into product categories. Thirty-eight participants have completed this task
and the following six categories were deducted: furniture, domestic product,

technology product, mobility product, accessory and personal item.
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Photographs of objects that were shared by the participants are presented in the
Appendix A (Figure A.1; Figure A.2). Sixteen participants have selected a product
which belongs to the accessory category making it the top category followed by the
order furniture (7), personal item (6), technology (3), domestic (3) and mobility
product categories (2) (Figure 5.3).

Code System
@g Product Category
@g Category-Furniture e o 0o 0 0 0o o
@4 Category-Mobility Product o o
@4 Category-Domestic Product e o o
@4 Category-Personal Item o o o 0 o o
@4 Category-Accessory ®© © 0 0 0 0 0 0 0 0 0 0 0 0 0 o
@7 Category-Technology e o o

Category-Furniture Category-Mobility Product Category-Domestic Product Category-Personal Item Category-Accessory Category-Technology

Figure 5.3 : Product categories.
e Task 2 - How long has it been with you? How did you acquire it?

The results for the first question which was answered by thirty-six participants, ranged
between +6 months to +20 years. Only two participants selected items which they
owned for a period of approximately 6 months. Eight participants had their selected
belongings for over a year, eleven participants over five years, ten participants over

ten years and five participants over 20 years (Figure 5.4).

+20 years +10 years +5 years +1 year +6 months
Figure 5.4 : Distribution of the products’ ages.

In the next part of the task the way in which participants acquired was asked. The data
from this question was categorized into three groups being “bought”, “gift” and “self-
made” (Figure 5.5). Twenty-three of the selected belongings were self-bought, sixteen

were gifted to the participant and one was self-made.

Acquirement-Made Acquirement-Bought Acquirement-Gift

Figure 5.5 : Distribution of acquirement ways.
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e Second day of the study

Task 1&2 - Which word best describes the day you acquired it? Why did you

choose this word?

Thirty-eight participants have answered these two questions. The answers were coded,
and five categories were derived: “place/state”, “appearance/style”, “associated

b1

person”, “product”, and “ordinary”.

The data coded as place/state included emotions concerning the day, mood or place in
which the participant happened to be. For example, a participant bought the product in
question in a chaotic day and their answer was “chaos”. Some participants gave
answers related to travelling, the city they were visiting and the emotions they felt in
regard to it. Like “Berliner” referring to a feeling of belonging or “feeling fluid”

because of the distinct flow of the day.

The code appearance/style included answers stating how the participant perceived
themselves appearance and style wise. Two answers had been coded as this category

and they were “cool” and “felt beautiful”.

“Associated person” was one of the prevalent codes for this task. Nine participants
have chosen the words concerning the person who is associated with the product to
describe the day. Not all words were openly related to the associated person, the second
task’s answers provided reasoning for the chosen words. The reasons were evaluated,
and the coding was made accordingly. We can give “decluttering”, a participant’s
response, as an example. The link with a person is not apparent yet the following
answer reveals that the belonging has been gifted by the mother of the participant and

decluttering was something that her mother did.

The code “product” was the most frequent out of the five. This code was given to
answers related to the selected belongings. The answers included emotions, physical
properties or functionality. Nearly all attributes and feelings were positive except one
which was “fear” yet what was feared was the loss of the belonging. Other emotions
were joy, excitement, curiosity, feeling of accomplishment which were all related to
the belonging. Answers mentioning physical and functional properties were about

endurance, multifunctionality and comfort.
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The last code was “ordinary” which included statements indicating the day had nothing

particular or that the participant is not able to recall the day.
e Task 3 - Which period of your life would you associate it with?

Thirty-four participants have answered the question. Nearly all responses consisted of
periods which could be regarded as favorable. Responses included periods referred as

freedom, youth, new beginnings, changes, childhood, college, marriage and maturity.
e Third day of the study
Task 1&2 — The feeling it evokes... Why?

The first and second tasks were completed by thirty-one participants. Responses were
categorized and five codes were deducted: reassurance, memories/person, pleasure,

and power (Figure 5.6).

G

Feeling Elicited

/ N

] ] ]

Pleasure Reassurance Power Nostalgia/Person

Figure 5.6 : Categories of feelings.

Thirteen statements were coded as reassurance which refers to feelings that comforts
the participant such as trust, security, feeling home, warmth and tranquility. Eleven
statements were coded as memories/person. These statements include feelings like
nostalgia, love, sadness and motherhood which are associated with memories or

certain people.

Power as the third code with five statements includes feelings that provide participants
with a sense of capability and potential. Responses of participants such as feeling
strong, functional, stylish, eye catching were coded as power because the belongings
grant them a means to feel strength in a particular area. Lastly, the code pleasure
includes positive feelings that are linked to the use of the selected products such as

excitement, curiosity and joy. Five statements fell into this category.

31



e Task 3&4 — It symbolizes...Why?

Thirty-two participants responded to the third and fourth tasks. Three codes were
deducted from the data: associated person, personal history and object property

(Figure 5.7).

]

Object Symbolizes

] (o]

Function Associated Personal History
Person

Figure 5.7 : Categories of symbols.

Twelve responses were coded as “associated people” (Figure 5.8). The statements
were in relation to the important people in the participants’ lives. Responses included
symbols such as friendship, family members, love and heirloom. “I mean, if I could
find a pair of shoes just as beautiful, I would love it too. Surely, I would feel
comfortable, but my aunt is such an important person in my life, she has always given

me confidence. Let's call this one a symbolic object.”

Function 17
Associated Person 12

Personal History 8

Figure 5.8 : Distribution of symbols codes.

For seventeen of the participants their objects symbolize things regarding a certain
property of the belonging that may be physical or functional. The symbols stated in
this context were coded as “object property”. For example, some participants stated
that their belongings symbolized comfort, durability and technology in the context of
function, while others mentioned them being symbols of grace and harmony. In
another instance, a participant states that their laptop symbolizes “a friend who I can

reach out to at any moment”.
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The third code was personal history. The seven symbols that were coded as personal
history consisted of certain memories, times spent and experiences. Participants

mentioned their childhood, times they spent working and change.
e Fourth day of the study

Task 1&2 - What type of relationship would you say your relationship is like?
Why?

The first question was intended to make responders reflect on their relationship with
their belonging and generate metaphors. Second part was to ensure that they elaborated
the reasoning for their responses so that the meaning would be clearer. The responses
to the main question were categorized with two codes being “function” and

“friendship/family”. (Figure 5.9)

@]

Kind of Relationship

Function Friendship/Family

Figure 5.9 : Categories of “kind of relationship”.

Nineteen segments were coded as friendship/family while thirteen were coded as
function. The responses coded as function were relationships where the defining
feature is the function of the belonging. For example, a participant made the
comparison of “butler and mistress” for the relationship with her nightstand. In this
category the function may also be of a nature that is more sentimental. For instance,
some participants have brought up the concept of “souvenir” which serves as a tool to
remember. The other category of responses coded as “friendship/family” consisted of

metaphors such as friends, companions or grandmother-granddaughter.

Relationship-Friendship/Family 19

Relationship-Function 13

Figure 5.10 : Distribution of kind of relationship codes.
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e Task 3 - If your relationship with your product was a story, what would the

theme be? How would your story end?

The responses given to this question were categorized considering their themes

(Figure 5.11). The three main themes were derived from the data which were

bh 1Y

“feeling”, “friendship” and “challenge” (Figure 5.12).
]
]

Story of Relationship
Feeling Friendship Challenge

Figure 5.11 : Categories of “story of relationship”.

The first theme “feeling” includes eight stories and it refers to an atmosphere in line
with the emotions that the participant experiences in regard to their belongings.
Responses which are put in this category give a general feeling and they are mostly
positive. Some examples include descriptions such as calm, happy, feel good,
romantic, simple and slow. The second category is “friendship” where the main
characteristics of the stories are friendship and companionship. Four responses have
been categorized as “friendship”. The third category is “challenge” where participants
have mentioned challenging events while describing themes for their stories.
Responses included themes such as solving problems, overcoming obstacles, having
hope, facing reality and putting in effort. These themes were either referring to the

function of the belonging or the way in which the belonging has been acquired.
Challenge 10

Feeling 8

Friendship 5

Figure 5.12 : Distribution of “story of relationship” codes.
e Task 4 - Pick a song that describes your relationship.

This task was set out to have the participants reflect on the relationships with their

belongings. Some participants have selected songs which had an emphasis on
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friendship (Figure 5.13). One of these participants has stated that previous tasks of the

day had an effect on the song decision. Another interesting song theme was time.

4 Responses 14 Responses

Y SevKardesim -... ™ What A Wonde... PN Canciio verdes... B Handel: Lascia...
AN senay Louis Armstrong bl Carlos Paredes Ml SoonHwon Kwon
Reply > Reply > Reply > Reply >

1‘ Wild World ~ Bir Zamanlar M... Infinity > Iste Oyle Bir Sey
L& catstevens Y Miizeyyen Senar Jaymes Young Ly Erol Evgin

Reply 4 Reply 4 i ’

. Kimler Geldi Ki... Beatles - two of us . Time vz Einaudi: Experi...
Ajda Pekkan Arca Ludovico Einau...

Reply > Reply > Reply > Reply >

5 21 Real Love (feat... B8E| Best Friend (fe... n Seni Buldum Ya Best Friend (fe...
b

a; Dillon Francis Saweetie Kaan Bosnak SOFI TUKKER

Reply > Reply > Reply > Reply >

Figure 5.13 : Songs participants have picked out.
e Task 5&6 - Your similarities. .. Your differences...

In the fifth and sixth tasks participants were required to state their similarities and

differences regarding their selected possession (Figure 5.14).

c

Similarities&Differences
]
Similarities Differences

(Gl ] ]

Physical Function Emotion Physical Function Emotion

Figure 5.14 : Categories of “similarities & differences”.
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For both tasks concerning the similarities and differences, three sub-categories were

deducted from the material (Figure 5.15). These categories were emotion, function and

physical.
Differences Similarities
Physical 19 Physical 16
Emotion 6 Emotion 10
Function 5 Function 8

Figure 5.15 : Distribution of differences and similarities codes.

The category of emotion comprises responses for the similarities and differences based
on how participants perceive their objects in the intersection of their own character
traits and emotions. These were based on how they describe themselves and how they
relate these descriptions to their objects. In similarities participants have responded
with features such as lonely, sympathetic, thoughtful, comforting, calm, precious and
loyal. An interesting finding was that for the differences task three participants have
responded with the words like calm, tranquil and at ease. Others have responded with

properties like bold, timeless, loved, well thought out and knowing self-worth.

Similarities coded as physical included properties that were related to appearance,
style, material and structure. An honest representation, unusual, pretty, chubby and
imperfect were some responses in line with appearance while some responses like
classic, versatile and timeless were considered more in line with style. Warm, cold,
sparkling, soft were also mentioned that were properties of the object’s material. Only
one answer in this category referred to a structural property which was the ability to
expand. In differences, nineteen statements have been coded as physical. Prevalent
responses were referring to objects’ being fixed, immobile and passive. Properties
concerning the appearance and material were also brought up such as being shiny,
worn-out and old-looking. In the context of structure, a participant has pointed out that

their laptop stand was on four legs.

Similarities concerning function consisted of responses such as being adaptable,
making life easier for others, being good at what one does, taking initiative and having
a broken graphics card. In the case of differences, two responses based on function
stated the fact that their product could only perform in a specific way and that its

function is fixed.
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e Fifth day of the study
Task 1 - Can you name it?

Thirty-one participants have given names to their possession for this task. Some have
chosen names directly aligned with the functional aspects of the products such as
Miifettis Gadget (Inspector Gadget) for their swiss knife, Diildil (Jolly Jumper in
Lucky Luke comics) for their electric scooter or Sil-Siiplir (Wipe-Sweep) for their
robot vacuum. Also, a number of names were given attributing to certain physical
features like form and material, i.e., Stella for a star-shaped pair of earrings and Isilt1
(Sparkle) for a necklace. In addition, a participant has named their lamp Ay (Moon)
and stated “because it’s on during the night and because I love the moon.”. (B) In
another instance, a brass cup with embossed figures was named Masal (Story/Fairy
Tale) because the participant envisions stories narrated by the figures. Some named
were simply chosen because the participants liked them or found them sympathetic

i.e., Aurora, Tavuk (Chicken) of Kiitik (a cuter version of saying log, like Loggy).
o Task 2&3 - If it had a face who would it look like? Why?

Twenty-nine participants have completed these tasks answers included celebrities,

people known by participants, fictional characters and animals (Figure 5.16).

Face
o @ ] ]
Function Character Associated Physical Self

Person

Figure 5.16 : Categories of “face”.

Eleven participants have responded in regard to their belonging’s physical features

such as form and appearance which were coded as physical (Figure 5.17).

11

Physical Character Associated Person Self Function

Figure 5.17 : Distribution of face codes.
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The sun, a dog with a small tongue, Groot were some responses in the physical
category. One participant responded by saying that their Turkish coffee maker would
look like Tiirkan Soray (an actress) because it’s beautiful. A round robot vacuum had
a face like the sun because of its form, a pair of sneakers reminded another participant
of a small dog’s face and another participant likened their night stand to Groot (an
animated tree character) because of its wood material also because they found it cute.
In another example, a participant stated, “It would look like Songiil Oden (an actress)”
referring to a pair of earrings and explained saying “petite, fine, delicate and elegant”.
This association like some others coded as physical also has an intersection with the
second most coded category character. Nine responses were coded as character. One
response was “Bill Murray (an actor) with his exhausted yet warm and reliable stare”
concerning a frame with a 3D cactus inside. Another example to responses in this

category was a lamp that would have a cat face because of its self-sufficient character.

Five participants have responded saying that their objects would look like people
which they have associated them with mostly because the objects have been given by
them. Five participants have responded saying that the object’s face would look like
them. A prevalent reason for this was that the belongings were seen as a part of the

participants. Some have stated “it’s always with me”, “it was made for me”, “I see it

as an extension of myself” and “some say that pets look like their owners”.

The last category had four coded segments. A participant responded “irem Derici” (a
singer) regarding their mirror, stating that she was honest and blunt. They made an
association based on the products function to reflect reality. Participants who have
named their belongings as Miifettis Gadget and Diildiil again responded in the same

way regarding the functional aspect of their products.
e Task 4 - What would the first thing that it would say to you?

The last task of the fifth day required participants to imagine what their belongings
would say if they could speak. The answers were categorized under three categories
(Figure 5.18) being, Something The Related Person Would Say, Reassuring, Advice
About Usage/Object.
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]

What would it say?

]

Smth. The Reassuring Advice Abt.
Related Person Usage/Object
Would Say

Figure 5.18 : Categories of “What would it say?”.

An interesting finding was that most of the responses (13) were coded in the category
of usage/advice (Figure 5.19). The answers included statements related to the usage of
the products, most of them being advice like "wear me more", "don't overload me",
"don't lose me". One response from the mouth of a participant's backpack was, "could

you prepare in advance and not stuff me at the last minute?".

Advice Abt. Usage/Object 13
Reassuring 8

Smth. The Related Person Would Say 6

Figure 5.19 : Distribution of what would it say codes.

The second category included responses that had a reassuring quality. Three reassuring
responses included statements like "I am here with you", other comforting statements
included "breathe", "you are safe" and "relax". The third category includes six
statements that belong directly to the person associated with the object. An example
from this category is a seating unit saying, "can you not just sit around, pick up and do
something while you're sitting" like the participant's mother would say in reality. The
participant added in the interview “whenever I look at that armchair I get reminded of
my mother. Something triggers me and I tell myself to do something and not just sit

around”.
e Sixth day of the study
Task 1 - Nothing can replace it. Because...

From the material gathered from this task five categories were derived (Figure 5.20).
These categories were personal history, perfect fit, memory of someone, unique in

some kind of way and not irreplaceable. (Figure 5.21)
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Irreplaceable Because...

e N

Perfect Fit Not Memory of Personal Unique in
Irreplaceable Someone History Some Kind
of Way

Figure 5.20 : Categories of “irreplaceable because...”.

The category with the most coded segments was personal history that is in the field of
meaningful association. This category involves responses addressing participants’
experiences with their belongings which renders them unique. Most have pointed out
memories or the time they have spent with them. One participant has stated “it’s like
my journey in time”. In another case a participant has stated the effort spent to make

the product (nightstand).

Personal History 14
Perfect Fit 9
Memory of Someone 8
Unique in Some Kind of Way 7

Not Irreplaceable 1

Figure 5.21 : Distribution of irreplaceable because... codes.

The next category perfect fit included properties of products which make them ideal
for their owners. One participant states that their laptop is the expert as to why it is
irreplaceable. In the interview the participant has said that the laptop does occasionally
have issues, but she knows how to handle them as she is very familiar with the product.
In other responses properties like having the perfect size, most beautiful tone, being
the most practical and other preferred physical qualities came up. The third category
memory of someone which was also in the context of meaningful association, had
eight coded segments. Responses were mostly based on the origin story of the objects
like the day they were gifted by a certain person. Objects in this category are
irreplaceable because they were given, made by, or acquired with someone significant.
For example, a participant responded “because my husband thought of it and picked

it” referring to her necklace. The fourth category unique in some kind of way has seven
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coded segments. Statements included in this category brings up physical attributes of
the objects that make them literally unique for the owner. Like a historical artifact that
does not have a copy or a pair of handmade marble bird figures. In an interview a
participant has said, “in my opinion, if there were any other product just like this one,
still it would not be the same because it has these handmade figures/drawings on it. It

doesn’t seem like something mass produced.”.
e Task 2 - How would it convince you to stay, if you wanted it to leave?

For the second task of the sixth day participants have given responses as their objects
explaining why they shouldn’t be discarded. Their answers were categorized into four
codes: memory of someone, other ways of being, personal history and best for the job

(Figure 5.22).

Convmcmg Arguments

D AN

Memory of Other Ways of Personal Hlstory Best for The Job
Someone Being

Figure 5.22 : Categories of “convincing arguments”.

The category with the most coded segments was personal history with twelve segments
followed by best for the job with ten segments, other ways of being with five segments

and memory of someone with three segments (Figure 5.23).

Personal History 12
Best for The Job 10
Other Ways of Being 5

Memory of Someone 3

Figure 5.23 : Distribution of convincing arguments codes.

Responses coded in the category of personal history were in the domain of memories
associated with the objects. Coded segments included statements like “we shared so
much”, “I contain all your past”, “do you really want to forget the high school you?”,

“we shared so many secrets” and “I’ve been with you all these years”. All these
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responses had an emphasis on time spent together, shared memories and experiences

involving the object.

The responses included in the second category best for the job pointed out reasons for
staying mainly from a functional angle. For example, statements included “if it weren’t
for me, you would get tired” (robot vacuum), “you couldn’t find a pair more
comfortable than me” (pair of sneakers), “I’1l go faster” (electric scooter) and “no one

is like me” (a discontinued shade of lipstick).

The next category, other ways of being, includes responses of the objects that suggest
alternative ways of being used for other purposes or being discarded yet retaining the
existing bond in a way. Some answers were “I could just stand there quietly in the
corner” (pair of earrings), “wouldn’t it be nice if I could just stand there and hold your
makeup products” (brass cup) and “I don’t have to leave we could still be friends in
different ways.” (lamp). Other responses were, “There is no such thing as coming or
leaving. I am inside you as you are inside me.” and “it would know that I didn’t need

it anymore and wouldn’t try to convince me”.

The last category, memory of someone, included responses indicating the object’s
meaning regarding its link with the associated person. A statement was “My Glove...”
(a necklace) which the participant has explained by saying that this is something which
her husband calls her. In another example, the object is imagined saying, “I am here in

the name of your whole family” (pair of marble bird figures).
e Task 3 - What would make you want it to leave?

The responses for the third task of the sixth day were coded in four categories. These
categories were broken/doesn’t do the job, change, hazardous and don’t leave (Figure

5.24).

]

Time to Leave

Don't Leave Broken/Doesn't Change Hazardous

Do The Job

Figure 5.24 : Categories deriven from “time to leave”.
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The first category broken/doesn’t do the job include sixteen segments stating that the
participant would discard the object if it could no longer function, function the way it
used to or would be broken beyond repair or spoiled. The second most coded category
was change with eleven segments. Some of these segments suggest major changes that
are not very likely to happen in their opinion i.e. becoming estranged to the object,
experiencing something that would make them to forget their past, having a divorce or
having amnesia. Three participants could not think of a reason that would make them
want to give up their belonging. In an interview a participant has said, “I’m not
someone who’s comfortable discarding old stuff. I’ll keep it in a corner. If it weren’t
made of canvas I would plant flowers in it. So, I wouldn’t use it and still keep it around.
I couldn’t give it to anyone. Besides, it wouldn’t serve anyone, if it did I would, So, I
wouldn’t want to let it go.”. In another case a participant who has stated in the probes
that she would let their laptop go if it was broken beyond repair yet in the interview
she has stated, “I don't want to throw it away because I've been with him for as long
as I can remember. I can look at it and be reminded of past memories. But I would
have it repaired, so if it couldn't be repaired, let's say it fell and broke into 10 pieces,
I'll glue it, but it will remain in my house like an exhibition.” Lastly, two segments
suggested cases where the object could be harmful to them or their loved ones (Figure

5.25).

Broken/Doesn't Do The Job 16
Change 1
Don't Leave 3

Hazardous 2

Figure 5.25 : Distribution of codes from the category “time to leave”.

A participant has responded to this task by stating, “At this point I wouldn’t ever want
it to leave. If I get bored of it, I would use it in another room or paint. If it were to
become idle, I would take it apart and keep a piece of it; like its ugly stand. Maybe I

would make a frame out of it or at least put it on my bookshelf.” (lamp).

The same participant has also mentioned in the interview that the probe process has

affected her view of the product stating, “I never thought about it. The time we spent
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together. That it belongs to a certain period of my life. Reflecting on it made me assign

meaning to it.”
e Task 4 - How do you take care of it?

Answers to given to the question regarding care were categorized into five groups as
following cleaning/organizing, attentive use/protection, no maintanence, dedicated
storage/out of reach and repairing (Figure 5.26). Twenty of the responses had
statements which included cleaning and organizing (Figure 5.27). Some examples of
this category are “by keeping it clean” (wedding ring), “I dust and occasionally

organize it” (nightstand), “by keeping it tidy” (bed), “I wipe it every day” (mirror).

Care
5 (cal (] , ]
Repairing No Dedicated Cleaning/ Attentive
Maintanence Storage/Out Organizing Use/
of Reach Protection

Figure 5.26 : Categories deriven from “how do you take care of it?”.

In the next category attentive use/protection statements included practices that
minimize wear as the participant uses the product. Some examples were “I use it neatly
and I have a winter cover made for it.” (seating unit), “I use it carefully” (laptop), “I
protect it from everything because it’s delicate” (dinner table), “I don’t leave it dirty.
I clean it right after using it” (mug). In seven responses participants have claimed that
they did nothing specific to care for their belonging. Seven segments were coded as
dedicated storage/out of reach which meant that participants kept their objects in a
specific area or a hard-to-reach place in order to protect it from damage. Lastly, there
were two segments coded as repairing, an example was “its dress had become worn

out, I found someone and made them do a new one for it” (doll).

Cleaning/Organizing 20
Attentive Use/Protection 8
No Maintanence 7
Dedicated Storage/Out of Reach 7
Repairing 2

Figure 5.27 : Distribution of codes in the “how do you take care of it?”” category.
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e Seventh day of the study
Task 1&2 - What would it be if it were a living being other than human? Why?

The material gathered from the first task of the last day were categorized into four
groups (Figure 5.28): spirit of object, function, material, and object
reference/resemblance (Figure 5.29). Responses included animals, plants,

microorganisms, and fictional characters.

What Kind of Non-Human Creature?

TN

Spirit of Object Object Reference/ Function Material
Resemblence

Figure 5.28 : Categories of “non-human creatures”.

Spirit of Object 22
Function 6
Material 4

Object Reference/Resemblence 3

Figure 5.29 : Distribution of “non-human creatures” codes.

In the category of spirit of object, most participants have responded with various
animals like dogs, birds, cats and so on. These were based on the character of the
objects assigned to them by the participants. A theme that came up many times was
loyalty, and it was always accompanied by dogs. A response from this category was
“A dormouse. Small, cute, lively and loves to spend time in the kitchen. The next
category, function, included responses that were given by related to a function
provided by the objects. The functions vary in their nature. While one participant
responded by stating that their robot vacuum would be a cat because of its speed,
another participant stated that their notebook would be a bacteria because it breaks
down elements and it is perceived as a tool for processing while drawing. In the
material category associations were made considering the material and physical

attributes of the objects. A participant has responded with moss piglet and explained
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by stating “it’s so sturdy, it could even live in space”. Another response was “A
talismanic cat. Because it holds the secret from millions of years” (a necklace). In the
interview the participant has explained that the connotation they have made was based
on the necklace being metal. The last category includes responses which are references

or directly resembling the object in question.

e Task 3 - What would its good and bad character traits be if it were the main

character of a story?

The data gathered from this task were examined as good and bad traits then they were
divided into sub-categories which were physical, memories and function (Figure 5.30).
Ten segments were coded which were related to some kind of physical feature of the

object like appearance, structure and material.

]

The Good & The Bad

The Good The Bad
(Gl ] ] ] ] ]
Physical Memories Function Function Memories Physical

Figure 5.30 : Categories of “the good & the bad”.

Some positive responses coded as physical were “ages well”, “frank”, “original”,

bR 1Y 9 6

“genuine”, “charming”, “poetic” and “stands upright”. Some negative traits associated
with physical attributes were “not expressive”, “passive”, “boring”, “self-centered”,
“aloof”, “dirty” and “fragile”. The category of memories was related to meaningful

2 <6

associations. Some statements were “someone who stored good memories”, “someone
who could keep secrets”, “wise”, “conversable”, “calm”, “kind”, “loyal” and “fun”.
An intriguing finding was that there were only two negative segments coded in
memories. These segments were “she would be outspoken but hurtful, bluntly spelling
out the bitter truth” and “it would fall for anything (as in being naive)”. The function
category consisted of responses which were related to the product’s function and how
it makes the user feel while using it. Some positive examples were “protective”,

“helpful”, “curious”, “selfless”, “thoughtful”, “practical”, “smart”, “reliable”, “kind”,

“fast” and “handy”. There were not many negative traits in the function category.
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Three participants have stated the product being unreliable. One participant said that

their wedding ring was conditional to their marriage’s continuity.

o Task 4, 5&6 - If it had a three-sentence adventure, how would it go? 1%

sentence... 2" sentence... 3" sentence...

The last task of the cultural probe study consisted of three phases which asked the
participant to write a three-sentence adventure for their belonging. Segments of the
adventures generated by the participants were categorized into three groups which

were meaningful association, physical feature and function (Figure 5.31).

]

Three-Sentence Story

Meaningful Physical Feature Function
Association

Figure 5.31 : Categories of “three-sentence story”.

There were fourteen segments coded as meaningful association, eleven segments

coded as physical feature and eight segments coded as function (Figure 5.32)

Meaningful Association 14
Function 11

Physical Feature 8

Figure 5.32 : Distribution of “three-sentence story” codes.

For examample there were intersections in five instances, adventures with meaningful
associations contained elements of function (Figure 5.33). Secondly, function and

physical feature intersected in four responses.
Code System Meaningful Association Physical Feature Function

g 3 Sentence Story
@ Meaningful Association

@©g Physical Feature .-
@©g Function
Figure 5.33 : Intersection between “three-sentence story” codes.

The material coded as meaningful association had dominant elements which suggested

a presence of personal meaning like memories and associated people. One example
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was “It sets out to cheer people's lives and accompany them. It comes across someone
and accompanies them wherever they go during their student years. Then when the
time comes, they say goodbye and it crosses paths with someone else who needs it

more, just as their paths crossed with the person it said goodbye to.”.

An example for the intersection between meaningful association and function was
“Once upon a time, there was a young and dynamic computer that was eagerly looking
for its new companion. When it found its best friend, they had traveled all over the
country for many years and did everything together. However, the wear and tear of all

those years caused it to become tired and old, and it passed away happily.”.

Additionally, in this example there is an intersection of function and physical feature:
“I woke up this morning with my soul stuck in this old body, the door slamming into
my drawer, the cat climbing on me, the tiny insects crawling between my boards. I still

protected what was inside me.”.
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6. CONCLUSION

Product attachment is an essential factor for the overall durability of products as it is

widespread for users to replace products prior to becoming obsolete. The literature

review of this thesis has covered subjects concerning product attachment, product

meaning, and emotional durability. In the methodology chapter, the study's qualitative

approach was presented with the corresponding literature of the applied methods:

cultural probes and semi-structured interviews. The material generated with these two

research methods was analyzed with the method qualitative content analysis. The

interpretations of the findings were disclosed previously, and some noteworthy

findings are indicated below.

The categories which were derived from the data where in accordance with the
categorization of meaningful product relationships made by Battarbee and
Mattelmaki which were; meaningful tool, meaningful association, and living
object (Batterbee and Mattelmaki, 2004). Also, the four categories of product
attachment determinants which were pleasure, self-expression, group
affiliation, and memories defined by Mugge, Schoormans, and Schifferstein

(2008) were identified in the case of treasured objects.

Most of the reasons to why the objects in question are irreplaceable to
participants were related to personal history which could be identified in the
subgroups identity, link to a memory/an emotion/a story under the "meaningful
association" category made by Batterbee and Mattelmaki (2004) also the

attachment determinants self-expression and memories were prevalent.

The before mentioned category of living object came up many times identified

by concepts like companionship and friendship.
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e When participants were asked to imagine what their belongings would say to
them all segments included in the categories “reassuring” and “something the
related person would say” which made up most of the responses had a
comforting quality. This could be an indicator that these objects provide a sense

of comfort to their owners.

e The material indicates that the participants who would not consider discarding
their possession even in a case of absolute obsolescence have meaningful

associations with them.

e The semi-structured interviews provided substantial insight concerning how
participants experienced the cultural probes study. A significant finding from
the feedback following or during interviews was that the reflection triggered
by the probe process led participants to see their possessions in a different light.
Some have reported that they have not thought of their possession in such angle
and one participant has stated that she felt a stronger attachment after

participating.

A limitation was that because of the cultural probes method being conducted online
some participants have not completed the study and the initial number of
participants have dropped during the one week study. This may be due to having
no direct contact with participants making them feel less responsible to pursue the
study entirely. A compensating factor was that the number of participants would
have been much lower if the research had not been online. The platform provided
a larger reach while also being in line with the general familiar and personal

atmosphere of the study.
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APPENDICES

APPENDIX A: Images of selected objects provided by participants.
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APPENDIX A

(a) (b) (© )

@ G ®)

Figure A.1 : Images of selected objects provided by participants: (a) Laptop (b)
Electric scooter (c) Robot vacuum (d) Lamp (e) Backpack 1 (f) Backpack 2 (g)
Dining table (h) Laptop stand (i) Nightstand (j) Childhood toy cooking pot (k)
Childhood chair
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(o)

(p)

02

Figure A.2 : Images of selected objects provided by participants: (1) Necklace 1 (m)
Necklace 2 (n) Glasses frame (o) Star earrings (p) Orchid earrings (q) Fairy with
flying horse figure (r) Historic roof tile (g) Cactus figure in frame (t) Marble

bird figures in frame (u) Brass cup (v) Mug (w) Teacup (x) Sketchbook (y)
Swiss pocket knife
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